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Page/Crowes To 
Bow Custom CO 

BY MARILYN A. 6ILLEN 

NEW YORK— That Jimmy 
Page and the Black Crowes haw 
chosen to release a recording of 
their celebrated dates together 
at Los Angeles' Greek Theater 
last >^ar should come as no sur- 
prise, given the critical praise 
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the shows received. How they 
are choosing to release it might. 

The digital music compilation 
"Jimmy Page And The Black 
Crowes Live At The Greek" 
(Conti)nifdoii /lofff 125) 



Valley, NMN Team 
Far Klask Rollaut 

BY ED CHRISTMAN 

NEW YORK— Valley Media and 
New Media Network (NMN), the 
company started by former Virgin 
Entertainment Group U.S. president 
Ian Duffell, have announced a strate- 
gic partnership 

that will see the 

wholesaler mar- 
keting NMN's in- 
store CD manu- 
facturing, music 
database, and sampling kiosk to its 
retail account base, which covers 
6,400 companies and 40,000 loca- 
tions. 

For Valley Media, which recently 
announced plans to merge its Inter- 

(Coutiiiued on page 12.1) 



Oigital Oownload Issues Oebated 

Utels, Retailers At OMs Over iBfe Ceatrel, Biz Mniti 



BY ED CHRISTMAN 

NEW Y'ORK— As industry players 
gird themselves for business in the 
digital download world, a myriad of 
models is being discussed, with 
almost e\^ry step of the process up 
for negotiation. Control of customer 
information and pricing structures 
are the two key issues at the cru.\ of 
the discu.ssions. 

In the digital download world, 
where eliminating the need for the 
creation and warehousing of physical 
product would appear to present an 
inexpensive method of delivering 



music, there are la.yers (Ji' previously 
unencountered costs wiili which the 
industry is just ix'pinninp to grapple. 
These include hefty idmpuicr pro- 
gramming fees, the cn.-^t of digitizing 
data, hosting and .server costs, and 
clearinghouse fees. 

While the consumer may perceive 
digital downloads as a le.-is axpcnsive 
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way of selling music, ^unw industry 
e.\ecutives aren't so .<ure. with the 
result being that labels ami retailers 



are jockeying for their fair share of 
the profit margins. 

Complains one major-label finan- 
cial executive, "Why should the 
retailers get the same normal gross 
margin in a digital download of an 
album that they are getting in the 
brick-and-mortar world? With digi- 
tal downloads, the retailers don't 
need a warehou.se; they don't have to 
handle and prepare product; they 
don't have to invest in inventory or 
take inventory risks; they don't have 
to return it. Other than creating a 
(Contiiiiifdoii jxigt' 12^} 



Santana Makes 'Smooth' Grammy Sweep 



Sttitir ist Jakes Ham 8 TrapUes 

BY LARRY FUCK 

LOS ANGELES— For many in attendance at the 42nd 
annual Grammy Awai-ds, Carlos Santana's eight-tro- 
phy sweep was welcome proof that pop music can still 
occasionally transcend industry trends and market- 
ing demographics. 

At the ceremony 
held Feb. 23 at the Sta- 
pies Center in Los Angeles, the veteran guitarist tied 
Michael Jackson's 1983 record for the mast awards in 
one erening. That year, the self-proclaimed "King of 
(Contiuufd on ixigc 12) 



FULL GRAMMY COVERAGE BEGINS ON PAGE 12 



Stars Renal Mare Prajeets 

Carlos Santana reflects on his sweetest win, while 
his "Sruiiotl)" duet partner Rob Thomas shares his 
country music side with Billboard backstage at the 
42n(l annual Grammy Awards. Reporters Melinda 
Newman, Larry FUck, and Gail Mitchell go behind the 
scenes to see what's on 
tap for this year's 
Grammy winners, 
including Christina Aguilera, Elton John, William 
Oi'bit. Tony Bennett, and Erykah Badu. 

See "Billboard Goes Backstage," pagt 12. 




Islaod's Tracy 
Boflhaoi Is Back 




BY CHUCK TAYLOR 

NEW YORK— In the rock world 
of the mid-'90s, female artists 
commandeered a new frontier in 
the mainstream music world. 
With the likes of Alanis Moris- 
sette, Sheryl Crow, Joan 
Osborne, Jewel, and Sarah 
iCotitiiiupd on inujc i2.i) 



DornemaoD Gets 
New BMG Maodate 

BY BRIAN GARRITY 
and MELINDA NEWMAN 

NEW YORK — I^.ss than two months 
after BMG Entertainment presi- 
dent/CEO Strauss Zelnick received 
expanded powers to oversee all day- 
t<w)ay global mu.sic operations, Ber- 
telsmann AG 
announced Feb. 
22 that as part of 
a wider corpo- 
rate realignment, Zelnick's boss, 
BMG chairman Michael Domemann, 
will now focus exclusively on music 
(BillboardAi/fefin, Feb. 23). 

But beyond a narrmving of Dorne- 
mann's corporate responsibilities — 
until this realignment he was also in 
(Continued on page 125) 
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The Beach Boys: Sons Bf The Pioneers 



"We'd haw .share on Saturday nights, with three of the olde-st broth- 
ers on guitars and mandolins. This was at home, with the windows open 
to the street, and people wxjuld stop and ILsten." The speaker is a Wilson, 
from the family that gare the wwld the Beach Boj^. He isn't discussing 
the formative .\>ears of Carl, Dennis, or Brian, however, but the musical 
heritage of the Beach Boys' 19th-century ancestors, during the daj^s of 
their youth on that gigantic prehistoric sea shoal called the Great Plains. 

"My brother Ernest plajwi the mandolin, and Johnny and Has-ard plajwi 
guitars, Deva-y Siing teid. I sang Ixi.i.'!, Buddy sang tenor, and Buddy's wife 
Edith pla.wl piano and sang," e.\plained Charles Wilson, 87, .seate<l in his 
white claiixjard home in Hutchinson, Kan., as nindj' gttsts goaded tussocks 
of tumblcweed ckwTi the prairie streets. "Mostly, \re sang church numbers, 
hymns," added WiLson of his sister-in-law and Tto male siUir^ as he peered 
out his windiM' at the tough tableland of the plains, "and after wb were done, 
Dewey and I would go night fishing" — noting they'd alwaj's get back home 
in time to change for Sunday services. 

There hits l»en a tendency m-er the past 40 years to view the Beach 
BojTi almost wholly through the lens of their Southern 
Californian celebrations of surfing, hot rodding, and other 
forms of sunshine hedonism. But as the music of the new 
anthology "The Beach Boys— Greatest Hits Volume 
Three: Best Of The Brother Years 1970-1986" (Capi- 
tol/Brother) makes clear, the pioneering legacy of the 
group was territorial as well as artistic in its strides. 

Charlie Wilson's reminiscences, shared with tWs sit- 
ing writer in 1986, came to mind recently after listening 
to kindi*ed wx)rds they resemble to a sti-iking degi*ee — the 
opening lyrics to the initial track on "The Brother Years," 
namely; "Add Some Music To Your Day," which describe 
the presence of music in everyday life, from "the Sundsft' 
morning gospel" where "the preacher adds it to his 
psalm-s" to the iiedestrian insight that "youll hear it while 
you're walking by a neighbor's home." 

The "Buddy" of whom Charlie Wilson spoke was bom 
William Corj Wilson; he and the former Edith Sthole 
were the parents of Hutchinson-bred Murry Wilson, 
father of Brian, Carl, and Dennis and uncle of singer 
Mike Loi'e. The Beach Sol's themsehus met their great- 
uncle Charlie, the last li™g Wilson of his era, only once — when the band 
played the Kansas State Fair in 1982 in Wichita. By December 1990, 
Charlie was dead, buried with his other settler relations in local Eair- 
lawn Cemetery. The Beach Boys generation is likewise fading, with Den- 
nis drowned in 1983 and Carl gone in 199S from cancer. 

Hearing "Best Of The Brother Years," with its wistful odea of trailblaz- 
ing hejiras and receding horizons like "This Whole World," "Long Promised 
Road," " Ta I Die," "Safl On Saflw," "The Trader," "California Saga (On My 
Way To Sunny Califom-I-A)," and "Good Timin'," one fears vx grasp less 
than e\er the real meaning of the songs bj' the Wilsons and their feBw Beach 
Boys. In the early '60s, the group's vrorks were embraced as pop paeans to 
Hue-.sk}' pastimes and ideals, yet, since the 70s, the main, rather mytpc 
storj' has been the scarcity of sunshine in the members' cwn Ihes. 

This writer spent much of the late 1980s and early 1990s speaking to 
surviving relations (most of them in their 70s and 80s) on the fraternal and 
maternalsidesofthe Wilson clan while trekking through New York, Ohio, 
Illinois, Minnesota, Kansas, and California. After retracing the seaward 
paths these waj'farers took from Europe to the U.S., and then their diffi- 
cult migrations across the desert short grasses of the Great Plains to the 
Golden State's Pacific coast, the "Fun, Fun, Fun" aspects and backstage 




human frailties of the Beach Boys seemed secondaiy facets of n-hat the 
family's and their musical associates' .saga actually represents. 

Brian Wilson's first-kno\™ American ancestor was stonemason Henry 
Wikon, born 1804 in New Y'ork state, who soon migrated to the farming 
and coal/salt-mining community of Meigs County, Ohio, where wife Mar- 
illa g-ave birth beside the Ohio Rher in 1820 lu (George Washington Wilson. 
(The child was named for the RcTOlutionary Wai' hem and U.S. president 
who had suneyied the remote Ohio county in 1770.) George Wilson followed 
fa\'nrite .son William Hem-y to K;msas liy wagon in the 1880s and then to 
Southern California. The Wilsons initially ran a (failed) graiic ranch in 
Escondido in 1904, then returned to Hutchinson to toil as farmers and indus- 
trial plumhere (in terms of Hue-collar careers, plumbing was the I nternet 
of America's 190(KJO internal-migration boom). Lured by Sunkist Gn)w- 
ei-s pitches in the Kaasas prKis the offspi-ing of William Henry's .son Buddy 
arri\wl in Hawthorne, (iilif., in the 1920s as "Pullman Pioneers," after rid- 
ing for daj'S in the sooty coach of a Santa Fe Scout railway cai; 
All this data and more wi;re g-athered for ongoing editions of my book 
"The Nearest Faraw-ay Place: Brian Wilson, The Beach 
Boys And The Southern California Experience" (first 
published in 1994 by Henn' Holt & Co). As I write this 
column, my desk is covered with documents, maps, and 
photos pertaining to 200 years of the Beach Bo^' ances- 
try There's a dagueiiTotvTx.' |K)rtrait fnim the ISflOs of 
Brian Wilson look-alike Burns Luzere Wilson (a brother 
of William Henrj'), in w-hich Bums sports the axact hair- 
cut^-ight down to its tidy side iiart— that Brian had on 
the covier of the Beach Boys' 196.3 "Surfer Girl" album. 
There are copies of 19th- and early-20th-century news- 
paper ads the Wilsons and other blood relatiws placed 
for their rarious dry goods stores (Buddy's distant cousin 
A.L. Wilson stocked the region's only complete invento- 
ry of Columbia Records in his shop on Hutchinson's 
North Main Street— a fore.shado«ing of the peri(xi in the 
1980s when the Brother label was routed through Cari- 
bou Records' CBS Inc. distribution). There's also a photo 
of the S& Anchoria, the sleam.ship that brought the fore- 
bears of Brian Wilson's mother, Audree Kortho£ to Amer- 
ica, as «'ell as documents in which Audrec's Dutch ances- 
tor Aart Arie Korthof renounced his allegiance to the king of Holland in 
1894 to become an American citizen; these and other Netherlands-relat- 
ed artifacts lend fresh dimension to cuts on "The Brother Years" CSail On, 
Sailor," "The Trader," "California Sag-a") that first appeared on the Beach 
Boys' 19T3 "Holland" album. 

Taking with Chariie Wilson, Audree Wilson, and Garnet Sthole (who 
bade sister Edith Wilson goodbye in Augu.st 1921 as she boarded the Los 
Angeles-bound Santa Fe Scout with her kids, including Murry Wilson 
and Lo\s's future mom, Glee), as well as descendants Brian, Carl, Den- 
nis, and Mike, it became clear the immigrant experience seasoned so 
much of what the family felt and did in the years leading up to the incep- 
tion of the Beach Boys. Indeed, the logo of Brother Records — a Lakota 
chief on horseback with outstretched arms — is based on a 1909 bronze 
statue (at Boston's Museum of Fine Arts) by .sculptor Cyrus Edward 
Dallin titled "The Appeal Tb The Great Spirit" Himself a son of West- 
era pioneer stock, Dallin intended the statue to depict Nati\'e Americans' 
plight as white settlers populated the continent Dallin saw the Lakota's 
gesture as common to all humanity: "When material plans and helps fail, 
we reach out to the spiritual." Or as the Beach Boys, with tender empa- 
thy, once sang, "Hold on, dear brother." 
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FLIPPO HERALDS 'STREET' TALK ON ISAACS 

Sometimes you know what you have, but 
it's hard to articulate. Chet Fhppo's piece 
on Sonya Isaacs in Billboard ("Isaacs 
Makes A Stunning Solo Debut," Nashville 
Scene, Billboard, Feb. 19) gives us words 
we've been looking for. Thank you. 
And thanks for a great piece. 

Randy Goodman 
President 
Lyric Street Records 
Nashville 

LICHTMAN, LITKEI, AND REMEMBRANCE 

I became aware of Ervin Litkei's death 
from Irv Lichtman's Billboard article C'Com- 
po.ser. Wholesaler Er\in Litkei, 78, Dies") in 
the Feb. 19 issue. I want to thank you for 
notiiying me as well as the industry. 



Mr. Litkei [composer of the march "War 
And Remembrance" and other popular and 
classical works, and owner of a raclgobbing 
operation with such major accounts as 
Wookvorth's] was one of my very first cus- 
tomers when I went to work at London 
Records in 1970. He was a very special per- 
son to me. 

He wasn't easy, but he was always fair. I 
always felt when I left his office that I gave 
the "store" away, but I always left with an 
order (usually bigger than I expected). The 
business is much different now than before, 
but if we had more Ervin Litkeis it would 
be more fun. 

To the veterans still in the business who 
knew him, you know what I mean. To the 
new crop of music executives who didn't, I 
can only say you missed meeting a one-of- 



a-kind figure. 

Irv, thanks again for the article. 

Josepti Parker 
VR sales 
ABKCO Records 
New 'fork 



PRAISE FOR HOW PULIN CALLS SHOTS 

What fabulous shots Chuck PuUn got for 
the (National Academy of Recording Arts 
and Sciences) Heroes Awards Dirmer (Bill- 
board, Dec. 18, 1999). I especially liked the 
picture of Marc Anthony and CeMa Cruz 
dancing. Chuck always catches the perfect 
moment Thanks for always .seeing things so 
cleariy. 

Ann Ruckert 
New York 
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TOP 40 TRACKS 
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8 Ttie Recording Industry Assn. 
of America announces increase in 
1 999 CD shipments but o drop in 
otfier lomnots 

Ahthh B Music 

1 0 Eiecutlve Turnlnbln: 

Michael Block is promoted to 
senior director ot soies at Colum- 
bia Records 

26 lni] Reed rRnriiRsnewrptense 
as coilected lyrics are published. 
26 The Beat: Don Henley pre - 
viem new music on VH 1 's "Story- 
tellers.' 

28 Boxscore: More Anthony 
grosses more than $1 .7 million in 
New Yorl<. 

aa Continentnl Drift: H(m iRr - 

sey-bosed Chlorophyll's tan base 
continues to grow. 
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big splosh witti debut set on MCA 
Noshville, 

40 Bevlews ft Previews: 

Albums from Ckjsis. Shaklro, and 
Liza MInnelli ore in the spotlight. 
A3 BM: 01 SknnI returns tor 



MtIC ANIHOIiy: P. 21 



sophomore set on Keia/Unrversol. 
A6 Wnni5>Deed»:lniirt-s 
dead prez look to "Get Free' witb 
new set. 

48 Dance: Freestyle diva Shon - 
non promises "The Best Is Yet To 
Come' on new Contogious 
release. 

50 CountfY: Mercury Noshville's 
Eric Heotherfy shows old-tashtoned 
style on his debut releose, 

54 Closslcol/Keeptng Scoce: 
Tensions rise between clossical 
lobels and public radio during the 
Assn. ol Music Personnel In Public 
Rddio's annual conterence. 

55 Jozz/Blue Notes: Guitarist 
David Fiuczynski tuses vonous 
musical styles on "JozzPunk.' 

56 Pro Audio: The Audio Enqi - 
neering Socletv Convention focus- 
es on emerging audio formats. 

58 Songwriters > Publlshera: 
Song plugger Stuort Newton 
leaves corporate worW to consult. 

59 Lotin Wotos: Enrique Iflle- 
sios will open Billboard's Intemo- 
tional Latin Musk; Conterence. and 
Los Lobos will perform 

lMTtBM»TIOM»t 

62 rifiwnlnnri <;iles nnnnunce 
pidnstogogkibal. 



64 Hits ot ttie World: All 

Saints' "Pure Shores' debuts 
atop the U.K. singles chort. 

65 GIoImI Music P ulse: Omnrn 
Portuondo is the featured artist in 
the third installment of the "Buena 
Vista Social Club' senes. 

MticiUMTi 8 M»«tTiHe 

«a Thp NntinnnI A<;^n n( 
Recording Merchondisers Conven- 
tion in Son AntonK) examines con- 
sumer habits. 
90 Retoll Trocli: Sony's 
absence may dominate confab. 
92 Declarations ot Indepen - 
dents: Rooster Blues rises again 
with a littte Bottled MaJic. 
mil SltB« -t- Sniimte: The 

recent proposal to temporortly ban 
online CD taxation causes debate 
111 Home Video: Interactive 
toys lead the woy at the annual 
American Intemotionol Toy Foir. 
114 Child's Play: Gooty 
dlrect-to-video releose leaps Into 
stores Feb. 29. 

PlDEII«MMIMB 

116 Internet ond low-power EM 
radio stations raise debote of the 



■EVKWS & nniEwi 



National Rellgk)us Broadcasters 
Convention. 

119 The Wodem Age: Verti - 
cal Horizon's Matt Scannell soys 
he con only write songs he 
believes in 

■.liiiiii.iji^iii.Hkim 




1 20 AliWnves: Rnhhifl 
Williams enjoys his slow-rising 
celebrity stotus. 

121 Mu!tl(;Vldwi:WimPnf 

programming Mike Tierney heads 
to Epic Records. 

Fe 




77 Updote/Lifelines: Radio 
producer Chris Lone passes oway 
atoge71 

78 Classifleds 

132 Behween the Bullets: Snn- 
tana mointoins top spot on The 
Billboard 200 heoding into the 
Grammys 

133 This Week's Blllboord 
Online 

134 Market Watch 

1 34 Chart Beat: •Amn7fld' 
gives Lonestar and BNA tfveir first 
No. I title on The Billboard Hot 
100. 

1 34 Hometront: Enrk)ue Igle- 
slas Is added to Irtematlonol lolln 
Music Conference and Awards 

lineup. 



(GUEST COMMENTARYJ 



Austrian BoycoR Would Be Counterprnductive 



The folloicing is adapted from a speech 
delivered Feb. 22 m acceptance of an cavard 
from the Rock the Vote orgmiizatiotL 

BYS'HNG 

I'd like to use this opportunity to 
explain a dilemma that has arisen for 
myself and other artists o\"er whether we 
should play concerts in Austria. 

A month ago, a coalition government 
was formed in Austria by a right-wing 
alliance that includes the so-called Free- 
dom Party, led by a charismatic populLst 
politician by the name of Jorg Haider. 
Despite being branded as extremists with 
radical nationalistic and anti-immigrant 
positions and linked ideologically, histori- 
cally, and emotionally with national social- 
ism or the Nazi party, they haw managed 
to strike a chord with the disgruntled and 



politically disillusioned to secure a demo- 
cratically supported position in parlia- 
ment for a number of years, and now gov- 
ernment. 



It any of us still believe in 
W the power of popular cul- 
lure to inlluence people's 
thinking, then lo destroy 
I Ihe forum within which we 
H(£; do our work would seem 
^BkL particularly short-sighted' 

sting is ait awanl-winning AAM recoriiing artisl 
wtto has won Grammys wis year lor pop album 
("Brand New Oay"^ anil mate^op vocal perlor- 



This is highly significant and should not 
be underestimated. Students of history 
will remember that Adolf Hitler was at 
first democratically elected. He then used 



this position to create a one-party dicta- 
torship that wouW becwne one of the most 
destructive and hateful regimes in the 
troubled history of our world. Jorg Haider 
is not Adolf Hitler, the Freedom Party are 
not the Nazis, but there are enough par- 
allels to raise alarm bells. 

While there are such political parties in 
many countries of the European Union, 
this is the first time since the second World 
War that an extreme right-wing group has 
secured a position in goviemment This is 
significant because it could quite easily 
happen elsewhere, when such parties exist 
within the democratic framework, where 
sections of the community feel disillu- 
sioned with the bungling aixl often corrupt 
politics of the centrist parties which have 
ruled Europe for aver 50 years. 

(Continued on page 36) 
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Protect your music. 
Project your offers. 



Connect with fans. 
Collect your money. 





Work the groove with 
DigiBox"^ containers. 




interTrust 

THE METATRUST UTILITY- 

Leading Digital Rights Management 
www.intertrust.com/partners 
1 800 393 2272 



1 999 Inlflf Trust Technologies Corp. All rights reserved InUHTmsi ;ind DigrBox are registered trademarks of InterTrust Technologies Corp,, and the InterTrust logo and MetaTrust Utility are 






^ RIAA Stats Show Dip In Formats 

'99 Tally Reveals Sharp Drop For Cassettes, Singles; CDs Gain 



BMG Acquires A Roadster. BMG Music Publishing recently acquired Roadster 
Music B.V., the Netherlands-based music-publishing catalog of hard rock/heavy 
metal label Roadrunner Records. Moreover, BMG and Roadster have estab- 
lished a venture under vkrhich the two companies will sign songwriters and new 
artists. Shown, from left, are Bram Keizer, managing director of BMG Publishing 
Benelux; Cees Wessels, president of Roadrunner Arcade Music Group: and 
Hans Marx, GM of Roadrunner Arcade Publishing International B.V. 



Musicland Selects DDM 
Provider & Technology 



BY MARILYN A. GILLEN 

NEW YORK— The Musicland 
Stores Corp. — which operates 1,345 
stores under the Sam Goody, Sun- 
coast, MediaPlay, and OnCue brands 
— has put into place part of its 
emerging digital-commerce strate- 
gy with the selection of Supertraeks 
as its preferred ser\'ice provider for 
the digital distribution of music 
(DDM) and Preview Systems' Zip- 
lock for Music system as it.s pre- 
ferred DDM technology. 

The Portland, Ore.-based Super- 
tracks will provide "aggregated con- 
tent" from labels to Musicland's Web 
operations, the companies say, and 
utilize the Cupertino, Calif -based 
Preview Systems' technology to 



facilitate fulfillment and distribution 
(BillboardOi&tin, Feb. 23). 

The system is expected to go live 
near the end of the .second quarter, 
according to Musicland. 

The Minneapohs-based Mu.sicland 
also has licensed from Preview what 
that company calls a Ziplock Gate- 
way. According to Musicland, the 
technology — in effect, the front end 
of the system — allows the retailer to 
remain the "merchant of record" for 
all transactions that occur on its site 
and therefore determine its own 
branding, pricing, bundling, and pro- 
motions. 

"The Gateway is basically a very 
easy piece of code which \ve designed 
(Contin ued on page 127) 



BY DON JEFFREY 

NEW YORK— U5. sales of cassettes, 
music videos, and singles declined 
sharply last year, while growth in CD 
sales sdowed somewhat 

Those are some of the highlights 
from the Recording Industry As.sn. of 
America's (RIAA) 1999 sales statistics, 
which were released Feb. 18 (Bill- 
boaiiBuBetau Feb. 22). 

Because of the aforementioned 
declines, overall unit sales of recorded 
miLsic last year rose only 3.2%, to 1.16 
billion from 1.12 billion the year before 

In dollar tenn.s, though, music sales 
increased 6.3% in 1999, to $14.6 billion 
from $13.7 billion. But this is not an 
entirely accurate account of the mar- 
ket because the computations are 
based on suggested list prices, and 
most product is sold at lower prices. In 
1998 music sales rose 12.1%, to $12.2 
billion. 

With sales up 6 j?% and units up rally 
3.2%, the indication is that higher 
prices contributed at least three per- 
centage points to the dollar increase 
last year. Most miLsic manufacturers 
did in fact raise list and wholesale 
prices last year. 

Album sales are the biggest compo- 
nent of the market, and the RIAA states 
that unit sales of full-length product 
were up 5.6% last jear That squares 
well with jear-end figures reported by 
SoundScan in Januarj'; the masic mar- 
ket research firm said that album unit 
sales rose 5.9% at retail. 

SoundScan COO Michael Shalett 
says, "This shows that this time [the 
manufacturers'] shipments are close to 
our sales." 

In a release accompanying the sta- 
tistics, the RIAA .says the clo8ene.ss of 
its figure to SoundScan's indicates that 
"retailers are weathering consolida- 
tions, continuing to control inventory 
e£fecti\elj; and maintaining an efficient 
product pipeline between manufactur- 
ers and retailers." 



CustamBisD Pacts With Sanji Music 



NEW YORK— Stamford, Conn.- 
based CustomDisc, which has ju.st sig- 
nificantly expanded its online product 
offerings \Ta a pact with Sony Music 
Entertainment (BillboardAiUettn, 
Feb. 22), is also stretching at the 
boundaries of its "castom music com- 
pilation" branding in the marketplace. 

The company will announce a new 
name "on or about the end of March," 
according to CEO David (Jould, who 
says the shift is aimed at more accu- 
rately reflecting the wider scope of 
the company's current and future 
activities. 

"Our core is that we absolutely 
beliew in marketing and distributing 
what I call personal entertainment," 
says Gould. "But there are a lot of dif- 
ferent forms that can take. It's music, 
it's television, it's film. It's also all 
formats — CD and DVD, downloads, 
streaming. We're going to have it all, 
and we're going to have it every- 
where. So we believe that our name 
needs to parallel our vision with 
greater proximity. It's all about choice 
and access, but it's so much more than 
just custom CDs in the mufsic space." 



'We're going to have 
it all, and we're 
going to have it 
everywhere' 



- DAVID GOULO - 



The company's custom-music 
business will be the first to benefit 
from its new deal with Sony, howev- 
er, under terms of which Cus- 
tomDisc will gain access to more 
than 10,0(X) "deep and activB catalog" 
tracks from Sony Music labels for 
use in creating custom CDs and cus- 
tom MiniDi.scs, as well as for busi- 
ness-to-business applications. 

Product is expected to be avail- 
able through CustomDisc in the 
spring. 

The deal also allows Sony to rein- 
troduce full-length out-of-print al- 
bums using CustomDisc's just-in- 
time manufacturing technology, 
according to the companies. 



Only CDs and MiniDiscs are 
spelled out in the pact, but Gould 
says that "certainly other formats 
will be determined in the future as 
and when Sony says so." 

CustomDisc also offers down- 
loads from its site, and last fall 
introduced a new product line, the 
CustomVideoDisc, offering cus- 
tomers a choice of four of eight 
Alanis Morissette videos for $5.99 
with the purchase of any Moris- 
sette CD at Tower Records or 
Towerrecords.com. 

Under terms of the pact, Sony 
Music has received an equity stake 
in CustomDisc. Gould declines to 
disclose the amount of the holding, 
other than to term it "significant." 
Sony Music Entertainment al- 
ready has stakes in a number of 
other Internet companies, including 
ARTISTdirect, AudioBase, Digital 
On-Demand, Launch Media, Listen, 
com, and Yupi.com. 

CustomDisc's other major share- 
holder is the radio group AMFM. 

MARILYN A. GILLEN 



The C D continues to be the big drK'- 
er of growth. Unit sales of CD albums 
rose 10.8% last year, to 939 million 
units. Growth, however, has slowed 
from the 12.5% increase of 1998. Many 
observers say that the CD has become 
a mature configuration and that the big 
increases of the eariy to mid-'90s, when 
consumers were replacing their vinyl 

'What's speeding 
[up the decline in 
cassettes] is that 
automakers are 
putting CD players 
in cars' 

- MICHAEL SHALerr - 

and tape collections with CDs, are over. 

Meanwhile, the cassette's decline 
was sharper last j'ear than in the pre- 
vious year, despite attempts by labels, 
retailers, and the International Re- 
cording Media As-sn. to promote the 
configuration. Unit sales of cassette 
albums fell 22%, to 123.6 million from 
158.5 million the .vear before. In 1998 
the decline was just 8.2%. 

Shalett says, "While the decline in 
cassettes plateaued in recent years, 
what's speeding it up now is that 
automakers are putting CD players in 
cars. More than 30% of consumers 
have CD pla>ers mounted in the dash 
or in the trunk." 



Singles also had a bad year in 1999. 
Cassette singles plunged 46%, to 14,2 
million units. Vinyl singles were off 
2.5%, to 5k5 million. Even CD singles — 
now the dominant configuratkm for the 
fraroat — fell 0.1%, to 55.9 million units. 
The declines are the result of labels 
releasing fewer commercial singles 
into the market or else cutting off man- 
ufacturing after they become hits. 

The other big loser of the year was 
music video. The RIAA points out in 
its release that this market Ls hit<irhr- 
en and that there were no titles last 
year to compare with those of the pre- 
vious year Unit sales fell 28%, to 195 
million. 

Although DVD music video is in- 
cluded in the overall mu-sic video fig- 
ures, the RIAA has broken out the 
newer format to show its impressive 
growth. DVD unit sales increased 
405%, to 2.5 million from 485,000. 

As for special markets, which in- 
clude mail order, record clubs, and non- 
music retailers, unit sales were up 
6.1%, to 291 million. This category — 
which also covers online sales — 
accoimted for about 25% of the total 
miLsic market Most of that comes fwm 
record clubs. 

Unit sales at retail nxse only 2.3% 
last year, to SS9.7 million. But in dol- 
lars, they were up 7.3%, to $13 billion. 

The results were tabulated by ac- 
counting firm Pricewaterhouse- 
Coopers LLP from data supplied by 
companies that distributed 90% of the 
recordings. The firm uses SoundScan 
data to obtain amounts fix>m the other 
10% of the market 



Music Industry Scorecard: Jan.-Dec. 1996-99 


MANUFACTURERS' UNIT SHIPMENTS 




(MILLIONS NET AFTER RETURNS) 












° 


« Change 




1996 


7997 


1998 


)999 


'98- '99 


CDs 


778.9 


753.1 


847.0 


938.9 


10.8 


CD singles 


43.2 


66.7 


56.0 


55.9 


-0.1 


Cassettes 


225.3 


172.8 


158.5 


123.6 


-22.0 


Cassette singles 


59.9 


422 


264 


14.2 


-46.0 


Vinyl LPs/EPs 


2.9 


2.7 


3.4 


2.9 


-14.0 


Vinyl singles 


10.1 


7.5 


5.4 


5.3 


-2.5 


Music videos 


16.9 


18.6 


27.2 


19.8 


-28.3 


DVD 






0.5 


2.5 


405.0 


TOTALS 


1,137.2 


1,063.4 


1,124.3 


1,160.6 


3.2 


TOTAL RETAIL* 


833.9 


817.5 


850.0 


869.7 


2.3 


MANUFACTURERS' DOLLAR VALUE 




($ MILLIONS AT SUGGESTED LIST PRICE) 












% Change 




1996 


1997 


7998 


7999 


■98- 99 


CDs 


9,934.7 


9,915.1 


11,416.0 


12,816.3 


12.3 


CD singles 


184.1 


272.7 


213.2 


222.4 


4.3 


Cassettes 


1 ,905.3 


1,522.7 


1,419.9 


1.061.6 


-25.2 


Cassette singles 


189.3 


133.5 


94.4 


48.0 


-49.2 


Vinyl LPs/EPs 


36.8 


33.3 


34.0 


31.8 


-6.7 


Vinyl singles 


47.5 


35.6 


25.7 


27.9 


8.4 


Music videos 


236.1 


3239 


508.8 


376.7 


-27.6 


DVD 






12.2 


66,3 


442.0 


TOTALS 


12,533.8 


12,236.8 


13.723.5 


14,584.5 


6.3 


TOTAL RETAIL* 


10,768.0 


10,785.8 


12,165.4 


13,048.0 


7.3 


•RETAIL TOTALS 00 NOT INCLUDE RECORD CLUBS AND OTHER SPECIAL lyURKETS 


Source. HIAA Market Research Committee 
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Trans World Has Record 
Net Income For Quarter 



BY CHUCK TAYLOR 

NEW YORK— MiisicAndeo retailer 
Trans World Entertainment reports 
record net income of $60.6 million on 
sales of $517.9 million for the quarter 
ending Jan. 29. 

The fiscal fourth-<juart£r figures 
compare with net income of $5L5 mil- 
lion on sales of $497.7 million for the 
same period in the previous year. 

Store sales saw an increase of 3% 
in the company'.s fourth quarter, the 
16th consecutive quarter of sales 
growth, according to the company. 

The company attributes its gains 
to its purchase and operation of the 
Camelot music stores, as well as a 
marked increase in E-commerce at 
its Web site, twec.com. Traffic there 
was up 74%, to 2.4 million unitjue to- 
itors, according to the company, com- 
pared with 1.4 million in Trans 
World's third quarter 

"We are pleased with our results 
and the continued improvement of the 



Camelot stores acquired in April," 
says Trans World chairman/CEO 
Robert J. Higgins in a prepared 
statement "We look forward to the 
Camelot acquisition driving an in- 
creasing benefit to earnings as the 
new fiscal year progresses." 

For fiscal 1999, Trans World re- 
ports net income of $61.4 million, or 
$1.15 per share, vs. $61 million, or 
$1.14 per share, the prerious yean 
The results take into account a pre- 
tax charge of $25.5 million associat- 
ed with the acquisition of Camelot 
Music. Without the charge, net in- 
come was $76.6 million, or $1.44 per 
share. Comparable-store sales dur- 
ing the year rose 2%. 

Trans World operates retail stores 
in 44 states; Washington. D.C.; the 
Virgin Islands; and Puerto Rico. 

Stock in Albany-based Trans 
World, which has 967 stores, closed 
up 1.23%, to $10.25, on Feb. 23, the 
day the results were announced. 



Hopes Are Higli For Hip-Hop Tour 

Ruff Rydets/Cash Money Show Boasts Big Lineup, Spending 



BY RAY WADDELL 

NASHVILLE— It's being called 
the most expensive hip-hop tour 
ever mounted, and organizers of 
the Ruff Ryders/Cash Money 
roadshow say it may also prove to 
be the highest-grossing. 

Until the late 1990s, multimil- 
lion-dollar grossing hip-hop tours 
were virtually unheard-of. In 
what has been an ongoing conun- 
drum for the touring industry, 
past hip-hop tours have seldom 
been able to transform their art- 
ists' massive success at retail into 
box office muscle. 

That is, until Puff Daddy's No 
Way Out tour in 1998 racked up 
solid numbers. Then Hard Knock 
Life, starring .lay-Z, DMX, Meth- 
od Man, and Redman, cashed in 
to the tune of more than $11 mil- 
lion from 37 shows in 1999, ac- 
cording to Billboard sister publi- 
cation Amusement Business. 

Hopes are even higher for the 
Ruff Ryders/Cash Money outing, 
which began Feb. 23 in Rochester, 



'There is a very 
strong possibility 
that this could be 
the highest-grossing 
hip-hop tour ever' 



-PtULCASCr- 



N.Y. "There is a very strong pos- 
sibility that this could be the 
highest-grossing hip-hop tour 
ever," says Phil Casey, VP of 
International Creative Manage- 
ment (ICM), who with partner 
Mark Cheatham booked the Ruff 
Ryders/Cash Money tour. SFX 
subsidiary A.H. Enterprises, 
named for founder and president 
Al Haymon, is the national pro- 
moter 

Tour organizers, however, are 
quick to point out that the cur- 



rent tour is a different animal 
than previous hip-hop roadshows 
on several fronts. First of all, it 
showcases the top acts of two suc- 
cessful rap labels who are coop- 
erating on all aspects of the tour. 
Secondly, the tour is a national 
promotion, purchased eoast-to- 
coast by SFX Entertainment and 
overseen by A.H. Enterprises. 
Haymon, whose company was 
acquired by SFX last year, is a 
veteran producer of such R&B 
music mainstays as Budweiser 
Superfcst. 

HEAVY LINEUP 

The tour features a bevy of 
multi-platinum acts, including 
DMX, Eve, the Lox, Drag-On, and 
producer Swizz Beatz from the 
Ruff Ryders/Interseope label. 
Cash Money/Universal acts, who 
open the show, are Juvenile, B.G., 
Lil' Wayne, Turk, and Big Tymers 
(Billboard, Dec. 18, 1999). 

Hassan Sharis, whose indepen- 
(Cmit in ued on page ISS) 



Hew Wiz UliiefSets Eoals for Eliain 



BY ED CHRISTMAN 

NEW YORK— The Wiz, the 41- 
unit, Edison, N.J. -based chain 
bought by Cablevision in Decem- 
ber 1997, has a new leader and, 
for the first time, has made pub- 
lic some of its financial results. 

In a move to further integrate 
the Wiz into the company's digi- 
tal strategies, Cablevision, based 
in Bethpage, N.Y., has appointed 
Steve Rabbitt senior VP of retail 
business, overseeing the chain. 

Cablevision's announcement of 
the Wiz's numbers showed that 
the chain lost $10.9 million, on an 
adjusted operating basis, on rev- 
enue of $206.4 million for the 
quarter ending Dec. 31, 1999. In 
the corresponding period in 1998, 
the adjusted loss before interest, 
taxes, depreciation, and amorti- 
zation was $4.9 million on sales of 
$199.6 million. 

The company did not break out 



net income for the chain and 
instead supplied earnings before 
interest, taxes, depreciation, and 
amortization (EBITDA), which 
were adjusted to subtract the 
company's stock plan expenses 
and 2000 remediation expenses. 

For the year ending Dec. 31, 
the chain's adjusted operating 
loss was $37.9 million on sales of 
$603.3 million, vs. an adjusted 
operating loss of $27 million on 
sales of $496.1 million in 1998. 

At its peak before filing for 
Chapter 11 bankruptcy protec- 
tion in 1997, the Wiz had about 63 
stores and sales of $1 billion. 
Music and video sales were said 
to be about $150 million. 

The latest numbers from Cable- 
vision don't break out the Wiz's 
music and video sales, but Bill- 
board estimates that its revenue 
last year from those product cat- 
egories was about $90 million. 



In the past, music industry 
executives have said they were 
not worried about the fact that 
the Wiz was not making money 
because of Cablevision's use of 
the Wiz as a marketing compo- 
nent in rolling out its digital serv- 
ices to its cable and telephone 
customers in the New York met- 
ropolitan area. Cablevision also 
utilizes the Wiz to market its pro- 
fessional sports teams — the New 
York Knicks basketball team and 
the New York Rangers hockey 
team. 

Rabbitt, who previously was 
senior VP of consumer telecom- 
munications services for Cablevi- 
sion's New York metropolitan 
area systems, says the Wiz is set- 
ting up Cablevision service cen- 
ters to aid the company in rolling 
out its digital services. So far, six 
stores have such centers, and the 
(Continued on page 1S2) 



Genre-Crossing Shows Send 
Hanl( Williams Ill's Sales Up 



NASHVILLE— Curb recording art- 
ist Hank Williams III has started to 
■mse his profile on the road through 
a supporting slot on the Beck tour 
that will be followed by headlining 
dates and a run with the Reverend 
Horton Heat 

So far, good press and attention- 
getting live performances are driving 
sales of Williams' debut Curb release, 
"Risin' Outlaw." 

The artist's foe .shows combine the 
traditional elements of his legendary- 
grandfather with the rowdier stage 
presence of Hank Jr, albeit with a 
healthy dose of punk influence thrwvn 
into the mix. 'The result is a unique 
blend that's attracting more attention 
an the rock/altemativB front than with 
traditional country outlets. 

Like his father and grandfather. 



Hank Williams III axhibits a rebel- 
lious spirit Lately he has taken to 
splitting Ws performance style more 
distinctly along the rock and tradi- 
tional country line.s. 

"We still do both, but I don't like to 
put 'em together, because we've 
freaked out enough people already," 
says Williams. "If people hear I'm 
playing at a club, they should learn 
the difference between a rock club 
and a country club. If they pull up to 
the venue and see leather jackets, 
mohawks, and piercings, I'd say it 
was a rock club." 

The dates with Beck, which ended 
in early February, came about when 
Burt Stein, Williams' manager at 
Gold Mountain in Nashville, called 
John Silva of Gold Mountain's Los 
(Continned on page 122) 





EXECUTIVE TURNTABLE 









RECORD COMPANIES. Michael 
Block is promoted to senior direc- 
tor of sales for Columbia Records in 
New York. He was senior director of 
regional sales. 

Concord Records promotes Nick 
Phillips to VP of artist and catalog 
development and Alexis Davis to 
VP of product derelopment in Con- 
cord, Calif. Concord also names 
Casey Conroy VP of sales and mar- 
keting, Klara Fayershteyn VP of 
finance/administration, Shawn 
Bates director of national sales, 
Audrey Faine director of publicity, 
and Jade Mustard director of 
accounting. 

They were, respectively, director 
of marketing, director of product 
development, director of sales and 
marketing for Hearts of Space Inc., 




CFO for the Theatrical Entertain- 
ment Services Corp., national ac- 
counts manager for Hearts of Space 
Inc., public relations manager for 
the Great American Music Hall, and 
controller for Mobile Fidelity Sound 
Lab. 

PUBLISHERS. EMI Music Publishing 
promotes Brian K. Jackson to se- 
nior VP of creative/A&R, East 



Coast, in New York. EMI Music 
Publishing also names Tami Lester 
manager of the film soundtrack 
division in Los Angeles. They were, 
respectively, creative manager. East 
Coast, and music supervisor for the 
TV series "Cupid." 

Maani Edwards is named direc- 
tor of urban music. West Coast, for 
Universal Music Publishing in Los 
Angeles. He was creative director 



at Edmonds Music Publishing. 

Peter Cronin is appointed media 
relations for SESAC in Nashville. He 
was creati\'e direct*)r of Bug Music. 

RELATED FIELDS. SFX promotes 
Steve Smith to president of its net- 
work group in New York. SFX also 
names Warren Benjamin VP of 

marketing in New York. They were, 
respectively, president of SFX's Al- 



bum Network and 
senior account 
director of corpo- 
rate partnerships 
for Universal Stu- 
dios Inc. 

Julia Michaels 
is named VP of 
WAGNON creative affairs for 
Fox Music in Los 
Angeles. She was director of sound- 
tracks for Capitol Records. 

Elizabeth Chanley is named di- 
rector of publicity for Levine Com- 
munications in Los Angeles. She was 
a publicist for the Haley Sumner Co. 

Deborah Wagnon is named 
entertainment attorney for Green- 
berg Traurig Law Firm in Atlanta. 
She was a partner and lead attorney 
for John Mason Partners Ltd. 
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Get ready 
for six hours of 
great Sex. 

The award-winning Sex and the City - until now only 
available on HBO - is coming to Video and DVD. 
Created and executive produced by Darren Star 
(Melrose Place/Beverly Hills 90210), and based on the 
series of articles by Candace Bushnell. Sex and 
the City stars Sarah Jessica Parl(er. Kim Cattrall, 
Kristin Davis and Cynthia Nixon in a hilarious, 
outspoken and outrageous look at dating, 
mating and relating in New York. 



Winner of 2 Golden Globe Awards 
A First For Cable! 
Best TV Series (Comedy) 
Best Performance by an Actress in a 
TV Series (Comedy): Sarah Jessica Parlter 




One of the most acclaimed sehes of the year! 
"Fresli and Funny" NY Times 
"Hilariously Funny" San Francisco Examiner 
"Vastly Superior" Rolling Stone 



We'll make sure everyone knows you have Sex! 
Print ads in: People, Elltertajnn>eflt and COSMOPOUTAN 

Radio advertising and promotion in 
the Top 25 markets. 
^ Internet advertising and promotion 

And there's more: HBO's multi-million dollar advertising 
blitz to support the 3rd season premiere in June, 
begins mid-May. So there's no way your customers 
can miss the message: It's time for Sex and the City! 

Don't forget: There are 65 million DVD and 
VCR owners who dont have HBO. They've been 
missing great Sex for the last two years, so don't 
make them wait any longer. Order Today! 



.\o\s 



' die complete fii st season of SEX AND TJ IE CIT\^ Ls coiiiiiig to home \ddeo 
with a Kama Siiti a of combijiatioiis each gum aiileed lo jjlease: 



SC'X 






The Complete First Season 

(All 12 Episodes-Two Dual Layered Discs) 
DVD Collector's Box Set 
Cat.# 99300 V $39.98«. 



The Complete First Season 

(All 12 Episodes-Three Videos) 
VHS Collector's Box Set 
Cat,# 99301 V $39.92»v 



Rental-Ready Set 

(All 12 Episodes) 
3 Cassettes/No Slipcase 
Cat.# 99287 ¥ $39.92 



One Hour 

(Episodes 1&2) VHS 
Cat.#91752 V $14.95s, 



Order Date: 4/25/00 V Street Date: 5/23/00 

©2000 Home Box Office, a Division of Time Warner Entertainment Company LP. AJI nghts reserved. O Service Marks of Time Warner Entertainment 



HOME VIDEO 
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A SPECIAL BILLBOARD NEWSFEATURE 




Eramji Winners Talk About Their Pest-Ceremon]/ Pians 



Hillboairl reportent Lnrrn Flick, Gnil MitrhelL Chris 
A/orris, and MfliiidaSewinanafj'era behind-tlie -scenes 
view of the Grammys. 



rHAT BECOMES a Grammy legend most? For the 
e\iening's big winner, Carlos Santana, it's catching up on 
technologj'. "I'm going to learn about Pro Tools," he told 
Billboani after the show. He was captivated by the stu- 
dio technology uf;ed during the making of "Supernatur- 
al," according to "Smooth" producer Matt Serletic. San- 
tana said his sweetest win was best pop instrumental 
performance for "El Parol." "That one touched me the 
most," he said. "1 was wTiting that for my father when 
he passed, but I didn't know it." 

Rob THOMAS SAYS winning the best song award is 
a good "first step" toward gaining the recognition he'd 
like as a writer and not just as front man of matchbox 
20. Thomas, who won for penning "Smooth," with Itaal 
Shur, .says he's been writing with Nash\Tlle-based tune- 
smiths Phil Vassar and Stephony Smith. "I'm a coun- 
try guy at heart," Thomai* said. "I grew- up on Merle 
Haggard and Willie Nelson." Country roots aside, 
Thomas is WTapping up matchbox 20's new album, com- 
ing May 23 on Lava/Atlantic, called "Mad Season By 
matchbox 20." The band embarks on a club tour as well 
in May. 



N 



OT ONLY IS best new artist winner Christina 
Aguilera racking up formidable .sales for her self-titled 
RCA debut, but she's also indirectly boosting the local 
economy of her Pittsburgh hometown — where sewral 
of her former schoolmates are selling her grade-school 
pictures. "It's just a little tacky, but I'm far too busy to 
take it too seriously." she said. Is she ever The pop .siren 
is dashing to Eiu-ope and Asia for a string of concert 
dates immediately following the Grammy ceremony. 
When she returns stateside in April, she'll divide her 
time between simultaneously wrapping up a Latin and 
a Christmas album. Once the singer completes the two 
sets, she'll prepare for her first headlining tour of the 
States, slated to begin in the fall. 

Although GRAMMY Legend Award honoree and 
MusiCares Person of the Year Elton John said that he's 
"flattered" by all of the attention surrounding the hon- 
ors, he added that he views most awards as "utter bull- 
shit. Who's to .say what's the be.st at any gi\"en time? The 
W'hole concept is rather odd." When .John isn't working 
on several future projects for Disney, he's happily "cam- 
paigning [for] and nurturing" the careers of several up- 
and-coming acts. He said he's particularly fond of best 
new artist nominee Macy Gray, Groove Armada, 
Moby, and Backstreet Boys. Of the last act, with whom 
he shared the Grammy stage for a rendition of "Philadel- 
phia Freedom," John declared, "They can sing their 
asses off. I'm not so sure about those other boy bands. 
But Backstreet Boys have my ultimate respect". .. Billy 
Joel, who introduced John's Legend tribute, did not dis- 
count the possiibility of some more concert appearances 
with John, his former tourmate. "I ne\«r said I was retir- 
ing," Joel said. "I never said I'd never play again." He 



added that any conceit appearances would "not [be part 
of] a I'eguliu' grinding tour." 



AsL 



SLEEP AT THE WHEEL leader Ray Benson, who 
took home two Grammys for his Bob Wills tribute "Ride 
With Bob," says he already has some new tributes in 
mind. "I'd really like to do them for Cindy Walker, 
Louis Jordan & His Tympany Five, and Ernest Tubb. 
That's my short-lisL It's very realistic. I can do them any 
time." 



Wi 



fiLLIAM ORBIT, winner with Madonna for best 
song written for a motion picture, television, or other 
visual media for "Beautiful Stranger" (from the sound- 
track to 'Austin Powers: The Spy Who Shagged Me"), 
noted that he and the pop icon are near completion of 
the .still-untitled follow-up to 1998's Grammy-winning 
"Ray Of Light." With French producer Mirwais on the 
.studio team. Orbit sajfs the set "advances to the next 
creative level" beyond "Ray Of Light," with a rich, soul- 
ful electronic sound. The set is tentatively due on Mav- 
erick/Warner Bros, in late .spring/early summer. 

Tony BENNETT, who.se Grammy-winning salute to 
Duke Ellington was only the latest in a series of 
sparkling tribute albums by the singer, wouldn't divulge 
the nature of his next album, although he added that it 
will be another tribute — despite his earlier pronounce- 
ment that Ellington would be his last such project. "It's 
such an obvious idea that I'm afraid somebody will steal 
it," Bennett .said. The \walLst added that he was looking 
forward to his forthcoming tour with fellow Grammy 
winner Diana Krall, noting that performing is still a 
thrill. "I certainly don't ime to do it. As long as the audi- 
ences love me, I'll keep .singing. It's very uncomplicat- 
ed." The pair will start an amphitheater tour in August. 



f HILE ACCEPTING the award for best rap perfor- 
mance by a duo or group for "You Got Me" featuring 
Erykah Badu, MCA's the Roots talked about bringing 
live instrumentation back to the genre. Backstage, 
bassist Leon "Hub" Hubbard expanded further on that 
premise, saying the trend for the "past 15 years has been 
to have a solo person singing or producers" taking on 
the mu.sician's role. "That needs to change," he empha- 
sized. The group is busy with its own record label. 
Motive, working with "You Got Me" co-wiiter Jill Scott 
on her upcoming Hidden Beach/Epic debut album and 
helming various individual projects. Among them is 
drummer ?uestlove's tour with D'Angelo. 

Co-winner and Grammy show performer Badu (who 
sang with fellow Grammy winner Diana Krall and 
George Benson) cited motherhood — not pressure to 
create another "Baduizm" — as the reason why she's tak- 
ing so much time to record her sophomore album for 
Motown, due this summer "There will ne\"er be anoth- 
er 'Baduizm.' I'm not in competition with that," she said. 
"Next to the music, writing is most important to me. But 
1 also wanted to spend time nurturing my son Seven 
[now 2], who's an inspiration. That's why I've been tak- 
ing so long. But I'm in the studio now, and the album's 
just about done." 



■1 - 



(Continued fmm pane ■!) 

Pop" took home seven trophies for 
"Thriller" and one for "E.T. The 
Extra-Terrestrial" as best recording 
for children. Santana's wins are tied 
to his Arista opus "Supernatural" and 
include citations for album of the year 
and record of the year for the No. 1 
Rob Thomas duet "Smooth." 

Retailers believie that the artist and 
the album — for which SoundScan 
reports sales of 6.1 million copies — 
will stay in view for the near future. 
"The momentum of that record is just 
extraordinary," saj's Nat Hoonsan, a 
buyer for the Virgin 
Megastore in Las Vegas. 
"We're selling it to 
everyone from rock and 
pop fans to hip-hop kids 
and beyond." 

Doug Fra-ser, manag- 
er of Coconuts in New 
York, says Santana's 
Grammy victories will 
only "inten.sify what is 
already enormous con- 
sumer interest" in the 
album. 

Santana's other Gram- 
mys were for pop performance by a 
duo/group with vocal ("Maria 
Maria"), pop collaboration with vTwals 
("Smooth"), rock performance by a 
duo or group ("Put Your Lights On"), 
rock instrumental performance 
("The Calling"), and rock album 
("Supernatural"). 

For Santana, the evening was 
everything he'd hoped for. "This is a 
supreme moment," he told Billboard. 
'"ITiis validates all we're trying to do 
. . . Use music to heal the world." He 
added that he knew when he heard 
"Smooth," it would be big. "I thought, 
"This is a Santana summer song.' " 

The Grammy show garnered an 
overnight Nielsen rating of 7.3 and a 
27 share, according to CBS, which 
telecast the ceremony. The network 
.says 59 million viewers nationwide 
watched all or part of the show. 

Santana's victories set the tone for 
the evening, in which the Grammy 




DIXIE CHICKS 



voters largely favored familiar acts. 
Other multiple w inners included 
pop/hip-hop trio TLC, who won three 
awards out of seven nominations, 
including best R&B performance by 
a duo or group with vocal (see page 
20 for a complete list of winners). 

Sting confessed that he was shocked 
to win in the best pop album and best 
male pop vocal performance cate- 
gories (for his A&M set "Brand New 
Day" and its title track) against such 
currently hot artists as Ricky Martin 
and Marc Anthony. "I felt the talent I 
was up against was extraordinary and 
to win was extraordinary," he said. 

For the second con- 
secutive year Dixie 
Chicks snared awards 
for best country album 
and best country perfor- 
mance by a duo or group 
with vocals. "We all feel 
really lucky to have both 
our albums honored this 
way," said lead singer 
Natalie Maines. 

In rap, "You Got Me" 
by the Roots with Er- 
ykah Badu was honored 
as be.st rap performance 
by a duo or group — the act's first 
Grammy. The band's bassist, Leon 
"Hub" Hubbard, was visibly moved 
backstage, noting that he was "truly 
grateful" for the win. "It's such an 
honor to be acknowledged by our 
peers." 

Among the evening's big surprises 
was Christina Aguilera's victory in 
the best new artist category. The teen 
siren told Billboard that she figured 
that she'd have to "earn more points 
in the business" before reaching this 
plateau. 

Winners for the Grammys were 
chosen by 10,0(X) voting members of 
the more than 14,000-membcr Na- 
tional Academy of Recording Arts 
and Sciences. 

Asaixtame in preparing this story 
ioas provided by Melinda Newman 
and Gail Mitchell in Los Angeles and 
Michael Paoletta in Neiv York. 
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BIllBOABD GOES TO THE GRAMMYS 




BY RASHAUN HALL 

NEW YORK— Everyone has an 
opinion on the Grammys. It seems 
as though the day after the event, 
every music fan at the office water 
cooler wants to share his or her 
opinions on how various artists per- 
formed, what they were w'earing, 
and, of course, the length of the 
show. 

In an informal survey. Billboard 
asked music industry executives, "If 
you could change one thing about 
the Grammys, what would it be?" 





For some, loosening the restric- 
tions on certain categories would be 
a top priority. "One thing they 
should do is allow remixes of songs 
that are just as popular as the orig- 
inals, like Whitney Houston's 'It's 
Not Right But It's Okay' and Debo- 
rah Cox's 'Nobody's Supposed To 
Be Here,' to be considered for nom- 
ination in the best dance music 
recording," notes Hosh Gureli, 
senior director of A&R for Arista 
Records. 

Others would like to see the nom- 
ination field be more inclusive of 
artists of varying degrees of com- 
mercial success and critical 
acclaim. 



n 



"It would be nice if the Grammys 
were more adventurous in choosing 
the nominees," says Dave Novik. 
senior VP of international A&R at 
RCA. "Fur instance, [in the U.K.] 
the Urits are similar to the Gram- 
mys in the way they handle the 
more successful artists, while the 
Mercury (Music Prize] focuses 
more on the artistic abilities of the 
acts. The Grammys have shown 
some growth this yeai' by nominat- 
ing artists like Susan Tedeschi 
based on their artistic abilities 
rather than their popularity." 

Another area of potential change 
is the ceremony, itself "It would be 
nice if the feel of the show was a bit 



MAS SEN BURG 

looser and not so stiff," says Lee 
Che.stnut, VP of A&R at Epic. "It 
seems as though the Grammys al- 
ways seem a little bit self-impor- 
tant and reverent. It should be 
shorter on time, but I'm sure every- 
one says that." 

And, finally, some have very sim- 
jile desires when it comes to the 
Grammys. 

"I would bring it back to New 
York," says Kedar Massenburg, 
president/CEO of Motown Records. 




THE 5TH DIMENSION 



The pop novelty song "Bread And 
Butter," a No. 2 hit for the New- 
beats on The Billboard Hot 100 in 
1 964, didn't win any Grammys, but 
lead singer Larry Henley took home 
the song of the year trophy 25 years 
after "Bread And Butter" was a hit. 
Henley and writing partner Jeff Sll- 
bar composed "Wind Beneath My 
Wings," which also won record of 
the year for Bene Midler. 

There aren't a lot of songwriters 
who can pull off a lyric like "My 
huckleberry friend," but Johnny 
Mercer made it work in "Moon Riv- 
er." the song he composed with 
Henry Mancini that won both song 
of the year and record of the year in 
1 961 . "Moon River" was the song- 
writers' second choice for a title, 
They wanted to call It "Blue River," 
but there was already a song with 
that title. 

The 5th Dimension owes its 
Grammy to an honest taxicab rider 
in New York. In 1968, the group 
was headlining at the Americana 
Hotel in Manhattan, and Billy Davis 
Jr. went out shopping one after- 
noon. He took a cab back to the 
hotel and later realized he had left 
his wallet in the taxi. Fortunately the 
next passenger found it and called 
him with the good news. 

The passenger turned out to be 
one of the producers of "Hair," and 
Davis invited him to come see the 
5th Dimension at the hotel. In re- 
turn, the producer invited the group 
to see "Hair" They didn't get five 
seats together, but during the inter- 
mission they all agreed that the 
opening number. "Aquarius," sung 
by Ronnie Dyson, was a song they 
should record. The medley of 
"Aquarius" and "Let The Sunshine 
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STEPHEN SONDHEIM 



In" won the record of the year 
Grammy for 1969. 

Fastest finger question: Put the 
following awards in the order that 
Broadway composer Stephen 
Sondheim received each one for 
the first time, beginning with the 
earliest: 

a) Grammy 

b) Oscar 

c) Tony 

And the answer is: Sondheim 
received his first Tony Award in 
1 963 for "A Funny Thing Happened 
On The Way To The Forum." 

He received his first Grammy at 
the March 16, 1971, ceremonies, 
when the best score for original- 
cast album was presented for 
"Company" And he won his first 
Academy Award for best song for 
1990's "Sooner Or Later (I Always 
Get My Man)" from "Dick Tracy" 

In 1 958 they were students at 
Queens College in New York, and 
she introduced him to music pub- 
lishers so he could record demos 
for S1 5 a turn. And in 1 970-71 , they 
won back-to-back Grammys for 
record of the year and song of the 
year. The two friends are Paul 
Simon and Carole King, who was 
still Carol Klein when she attended 
Queens College, In 1970 Simon & 
Garfunkel took home both awards 
for "Bridge Over Troubled Water,' 
and in 1971 King won song of the 
year for "You've Got A Friend" and 
record of the year for "It's Too 
Late," 

The very first album of the year 
was Henry Mancini's "The Music 
From Peter Gunn." which was No. 
1 for 10 weeks on the Billboard 
Continued on page 16 
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Saluting the OZnd GBflmiTir Awards 
Best Packf^ing nominees . . . 



est Recording Package 
Bleecker Street 
Greenwich Village in the 60^ 
Carlo Leighton, Art Director 
(Various 

Late Nigli 
Michael Hodgs 

(Carovona Cubono) 



O's 



xed Recording Package 
ue Note Years - 60th Anniversary Box Set 
Gordon H. Jee, Art Director 



(Various Artists) 



lharmonic 



Ride With Bob 
Roy Benson & Buddy Jackson, Art Directors 
(Asleep At The Wheel) 

Ultra-Lounge: Tiki Sampler 
Brad Benedict, Andy Engel 
Johnny Lee & Tommy Steele, Art Directors, 




Cruisin' Songs & Highway Hits 
James Austin , Hugh Brown & J 

I 



(Various Arti 



Vacancy 
Joseph Arthur & 
Zachary Lamer, Art Directors 
(Joseph Arthur) 



ists) Hollis King, Art Dii 

^^^^jMBMMMpI^ (John 



The Classic 
ilete Impulse! Studio R 
Hollis King, Art Directo 
(John Coltrane) 




Miles Davis - The Complete Bitches Brew Sessions 
Ron Jaramillo & Arnold Levine, Art Directors 
(Miles Dovis) 




naratulations! 





MPAC 



AGI • KLEARFOLD • ATLANTIC PACKAGING • IMPAC EUROPE 
NEW YORK - LOS ANGELES - CHICAGO - NASHVILLE - LOUISVILLE - SAN FRANCISCO - LON[)ON 




BILLBOARD GOES TO THE GRAMMYS 




LAMONT DOZIEB 



Continued from pape U 

album chart. For years the "Gunn" 
album held the record for the most 
successful television soundtrack, 
but in 1985 the "li/liami Vice" al- 
bum, featuring Jan Hammer's 
instrumental theme, finally topped 
"Gunn" by reigning for 1 1 weeks. 
"Miami Vice" didn't win album of 
the year, but Hammer won two 
Grammys: one for best instrumen- 
tal composition and one for best 
instrumental performance. 



Lamont Dozier has written 14 
No. 1 songs on The Billboard Hot 
1 00, but be had to wait for that very 
last one before he won a Grammy. 
After writing chart-topping hits for 
such Motown acts as the IVIar- 
veleltes. the Supremes, and the 
Four Tops, Dozier won a Grammy 
for collaborating with Phil Calllns 
on Collins' "Two Hearts" from the 
"Buster" soundtrack. Dozier and 
Collins won the Grammy for best 
song written specifically for a 
motion picture or television. 

George Martin, who won his first 
Grammy in 1967 for producing the 
Beatles' "Sgt. Pepper s Lonely 
Hearts Club Band," has produced 
23 No. 1 singles on The Billboard 
Hot 100, more than any other pro- 
ducer Steve Sholes, who worked 
with Elvis Presley, is in second 
place with 1 6. 

The Grammy for album of the 
year in 1960 went to Bob New- 
hart's "The Button-Down li/lind Of 
Bob Newhart," which is still the 
comedy album with the longest run 
at No. 1 on the Billboard album 
chart. Its 1 4-week reign is followed 
closely by the 1 2-week run of "The 
First Family," by Vaughn Meader, 
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NAT -KING" COLE 



in 1962. That satiric look at the 
Kennedy family won the 1962 
Grammy for album of the year. 

LeAnn Rimes, named best new 
artist at the 39th annual Grammy 
Awards, holds the record for the 
longest-running single on The Bill- 
board Hot 100. "How Do I Live" 
spent a record-breaking 69 weeks 
on the survey. 

The 1 976 winner for album of the 
year, "Songs In The Key Of Life" by 
Stevie Wander, was the first album 
by an American artist to debut at 
No. 1 on the Billboard album chart. 
A year earlier, Ellon John's "Cap- 
tain Fantastic And The Brown Dirt 
Cowboy" and 'Rock Of The West- 
ies" were the first two albums to 
debut at No. 1 on the Billboard 
album chart, but the album of the 
year in 1975 was Paul Simon's 
"Still Crazy After All These Years," 
the album that knocked "Rock Of 
The Vi/esties" off the top of the 
chart. 

Songwriter Irving Gordon set a 

record in 1991 for the longest gap 
between a song charting on the Bill- 
board pop singles chart and win- 
ning the award for song of the year. 
"Unforgettable" by Nat "King" Cole 
peaked at No. 12 on the Best Sell- 
ers in Stores chart in early 1952, 
and won the Grammy in 1991 alter 
it was newly recorded by Natalie 
Cole dueling with her late father 

The highest-ranked U.S. senator on 
The Billboard 200 is Sen. Everett 
Oirksen, R.-lll., who peaked at No. 16 
in 1 967 with the spoken-word record- 
ing "Gallant Men." That set won a 
Grammy for best spoken word, doc- 
umentary, or drama recording. 




Fans Pick Top Winners 




Billlioard Online readers turned 
Grammy handicappers Feb. 9-17, 
casting their mies in the top cate- 
gories. (Only one TOte w~ds accept- 
ed per person per poll.) 

SONG OF THE YEAR 

"I Want It That Way," Andreas 
Carlsson and Max Martin 
(songwriters) 



36.3% 



"Smooth," Itaal Shur and Rob 
Thomas (songwriters) 



J 27.1% 



"Unpretty," Dallas Austin and 
Tlonne "T-Boz" Watklns 
(songwriters) 

I J 16.7% 

"Livin' La Vida Loca," Desmond 
Child and Robi Rosa (songwriters) 

[. ..1 12.2% 

"You've Got A Way," Robert John 
"Mutt" Lange and Shania Twain 
(songwriters) 

[^7.7% 

Total No. 0) Rospondmls: 3,055 



RECORD OF THE YEAR 



■I Want It That Way," 
Backstreet Boys (Jive) 



33.8% 



"Smooth," Santana Featuring Rob 

Thomas (Arista) 

I 1 26.6% 

"Believe," Cher (Warner Bros.) 
1 - ] 16.1% 



"No Scrubs," TLC (LaFace/ Arista) 

r 1 14.9% 

"Livin' La Vida Loca," Ricky Martin 
(C2/Columbia) 

r iB.6% 

Total No. 0( Reipondeflta: 2,949 

ALBUM OF THE YEAR 

"Millennium," 

Backstreet Boys (Jive) 

[ .1 39.6% 

"Supernatural." Santana (Arista) 

■I^^HHB|37% 

"Fanmall," TLC (LaFace/Arista) 
I I 16.4% 

'Fly," Dixie Chicks (Monument) 
□ 4.9% 

"When I Look In Your Eyes," Diana 

Krall (Verve) 

[]2.2% 

Total No. 0) netpondOfltK 3,438 



Aguilera Brings Out The Vote 



If it were up to 
. I Christina Aguilera 

I* * [ fans, the teen sen- 
H^\J/^ I sation would rule 
''^^ I the Grammys' best 
lu^^BJ new artist category'. 
Unlike the other voting cate- 
gories in the Billboard Online 
Grammy poll, which each drew 
an average of some 3,000 re- 
spondents (see above), more 
than 20,000 mu.sic fan.s came out 
to rock the vote in the best new 
artist category, with more than 
70% falling in the Aguilera 
camp. (Only one vote was accept- 
ed per person.) Yahool alone li.sts 
more than 200 Aguilera fan 
clubfi on its Web search site. 



BEST NEW ARTIST 

Christina Aguilera 

Macy Gray 

□ 7.4% 

Kid Rock 

□ 7.1% 

Susan TedeschI 

□ 7% 

Britney Spears 

□ 6.3% 

T»W No. Of Ro^wndwitw 2l,t4« 
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BILLBOARD GOES TO THE GRAMMVS 






Sony Music Entertainment's post-Grammy celebration at Spago's in Los Angeles 
honored winners and nominees. At the soiree, from left, are Thomas D. Mottola. 
chainnan/CEO. Sony Music Entertainment; Polly Anthony, president. Epic Rec- 
ords Group; Don lenner, chairman. Columbia Records Group; Michele Anthony, 
executive VR Sony Music Entertain- 
ment; and David R. Glew, chairman. 
Epic Records Group. (Photo: courtesy 
of Sony Music Entertainment) 



Executives and artists shared 
in the festivities before and after 
the Feb. 23 telecast of the 42nd 
annual Grammy Awards. Places 
to see and be seen at during 
Grammy week included the 
MusiCares fund-raising dinner 
on Feb. 21, the .Vrista Records 
pre-show party on Feb. 22, and 
assorted record-company after- 
parties. (Photos: Eric Charbon- 
neau/Berliner Studio unless oth- 
envisc indicated) 



^ M 1' 



BMG chairman Michael Dornemann, 
left, and BMG president/CEO Strauss 
Zelnick, right, mingle with V2 Records 
recording artist Moby at the BMG 
Entertainment post-Grammy party, 
held in West Hollywood. (Photo: 
Berliner Studio) 



Erykah Badu was all smiles after shar- 
ing the best rap performance by a 
duo or group award with the Roots, 
for "You Got Me. " Badu also per- 
formed on the show with Diana Krall 
and George Benson. 





Arista presidentyCEO Clive Davis, left, 
congratulates Carlos Santana on his 
outstanding performance at Arista's 
annual pre-Grammy party, held Feb, 
22 at the Beverly Hills Hotel in Los 
Angeles. Arista artist Whitney Hous- 
ton also performed at the event. 
{Photo: Steve Granitz) 



EMI Music Group executives cele- 
brate with Grammy nominees and 
winners at the company's post-Gram- 
my party at the Hollywood Athletic 
Club. Shown, from left, are Ashley 
Newton, co-president of Virgin 
Records America; Eric Nicoli, chair- 
man of the EMI Group: Astralwerks 
artist and Grammy nominee Fatboy 
Slim; Nancy Berry, vice chairman of 
Virgin Music Group Worldwide; Virgin 
artist and Grammy winner Lenny 
Kravitz; Zoe Kravitz; Ken Berry, presi- 
dent/CEO of EMI Recorded Music; 
Capitol artist Jumee Smollett; and 
Roy Lott, president/CEO of Capitol 
Records. (Photo: Berliner Studio) 




Li 



Shown at the Warner Music Group post-Grammy party at the Dorothy Chandler 
Pavilion at the Los Angeles Music Center, from left, are Time Warner president 
Dick Parsons, 143 Records chairman/Warner Music Group senior VP David Fos- 
ter, Elektra Entertainment chairman/CEO Sylvia Rhone, Warner Music Group 
chairman/CEO Roger Ames, WEA Inc. chairman/CEO Dave Mount, Warner 
Bros. Records Inc. president Phil Quartararo (front), Atlantic Group co-chair- 
man/co-CEO Val Azzoli, Warner Bros. Records Inc. chairman/CEO Russ Thyret. 
Time Warner chairman/CEO Jerry Levin. Warner/Chappell Music chairman/CEO 
Les Bider, and Atlantic Group co-chairman/co-CEO Ahmet Ertegun. {Photo: 
courtesy of Warner Music Group) 



Walter Afanasieff took producer of the 
year honors for his work with Marc 
Anthony, Savage Garden. Babyface, 
Kenny G, Ricky Martin, and Barbra 
Streisand. 



Matchbox 20 vocalist Rob Thomas, 
left, and llaal Shur shared song of the 
year honors as the co-authors of San- 
tana's "Smooth," which also featured 
Thomas' lead vocal work. 





Even after eight previous Grammy 
wins, Tony Bennett's best traditional 
pop vocal performance win for "Ben 
nett Sings Ellington— Hot & Cool- 
delighted the veteran singer. 



Grammy Legend Award recipient 
Elton John, left, was feted during the 
ceremony by his longtime friend and 
frequent tourmate Billy Joel, 



Sling celebrates his Grammy wins in the best male pop vocal performance and 
best pop album category at the Universal Muspc Group after-party, held at the 
Universal Lot in Universal City. At the event, from left, are Ted Field, co-chairman 
of Interscope Geffen A&M Records; Sting; Trudie Styler. Sting's wife; Tom Whal- 
ley, president of Interscope Geffen A&M Records; Jimmy lovrne, co-chairman, 
Interscope Geffen A&M Records: and Doug Morris, chairman/CEO, Universal 
Music Group, (Photo: Jeffrey Mayer/Lester Cohen) 



Executives enjoying the MusiCares 
dinner on Feb. 21 include, from left, 
Warner Bros. Records Inc. president 
Phil Quartararo. VH1 president John 
Sykes, Island/Def Jam Music Group 
chairman/CEO Jim Caparro. National 
Academy of Recording Arts and Sci- 
ences president/CEO Michael Greene, 
and Universal Music Publishing Group 
woridwide president David Renzer, 
The event, held at the Fox Studios lot 
in Los Angeles, honored Elton John. 
(Photo: Frank Micelotta/lmage Direct) 




Sarah McLachlan was aglow after col- 
lecting the best female pop vocal per- 
formance Grammy, for the "Mirrorball" 
track "I Will Remember You." 



"Jubilant" was the only way to 
describe Yolanda Adams, who tallied 
her first Grammy win with "Mountain 
High . . . Valley Low," tapped as best 
contemporary soul gospel album. 




B.B. King took home the ninth tiny 
Victrola of his career with a win in the 
best traditional blues album category, 
leading the field with "Blues On The 
Bayou." 
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Live365 . com 



A chip off the old EasteiTii Bloc 



your 



our 

lur- ^ 



CloB* your m»xu 
9yu, John Q. Publlalil I 
th« archltacts of MiftLo 
don are at It again. Maplt* 
^fforta, XilT»365.oaB(Bi«) is 
fltaa drorva of unsuspecting citlzan I 
^iato its wicked web. And before you 
ean say "Adios, Aaerical", these 
fresh, freckle- faced victlauB are 
drowning in Live3 65. cob's endless 
streams of radio. With no fees, 
no formats I 




KO FCC. I ll[ 

does no FCC lead 
little thing call 
( SpontaneauB 
Bvaaan CoabumtloBl) 
Do not fall prey 
to the distortions! 

Distort ionl 

■Ll'ra365.oon'a wld« T»rl«ty 
of raAlo atationa for i 

plaasant paatla*.' YeeOi, luad 
they put £lourlde in the 
water because it ' s good for 
usl (See our pamphlet, 
"Strong Bones & 
Teeth are Weaken- gfftott) TtC^ 
ing America" ) . ggp BCtf^ 
In the blink of aHlK^'' 
an eye, you're 
listening 24 
hours a day and 
the Liberty 
Bell is ringing 
in Red Square I 



And what 

to? A 



The 
of 



Sonic 

'63 



magnified 
200x 



Summit 



Omuuaed sources 
provided this photo 
documenting the 
exchange of "non- 
terrestrial" tech- 
nology that surfaced 
three decades later 
as Live365. cam's 
purported ' streaming 
audio* 




Distort ion 2 



alloMi to wgriss «bo X 
xeallT n." Last tlM we looked 
at an Aaerlcan dictionary, thore was 
no "Z" in team. You ahoold liatan 
to licanaod DJ'a and ragalatod broad 
casta juat Ilka avaryona alaa. And 
If that means hearing one boy band 
too many, it's a amall price to pay 
to kaap our country great I . 



Dlstorti±on3{ 




I people listening to free radio 

♦ 





Pressure fron above 


\ 










THE AMERICAN WAY 




HOieq moa} eansse^d 


/ 



people broadcasting free radio 



Mv friends." 
Chatting with othar eo-dap«ndant 
•nablara [and trained Liveses 
oparativas] just anauras your 
own audio addiction. Wa muat 
rise as one against this perni- 
cious avil. If you won't do it 
for yourself, at least do it for 
the children I - 




Nostradamus 
saw it 
coming 500 
years ago. 

nation of good- 
for-nothings, 
[attached to their 
"computers" like 
infants by 
umbilical cords. 
Doomsday is coming 
--in stereo 1 1 1 1 1 



PETITION TO ODTIAW LIVB365.COM FOREVER 

THE LOVE OF AMERICA! !!!!!! 1 I 



SIGN IT FOR 

We the undersigned, 

^wish to express our 100% opposition to Live3€5 . com, its owners, 

*believe that unregulated broadcasting over the Internet should be outlawed as 
poses a threat to the national fabric of our country and this great land. 
*call upon our leaders to put an end to the madness that Live365.coro is spreading upon 
our youth, as well as our youth's youth. ^ 

X 3C 



listeners and mostly it's "MCs" 
it 



Live365-v-Lie365 



LIVE 



COM 



^^Mrong tor <americaj 



Paid for by the citizens against live365, 



com 




Record of the year. "Sn>ooth," Santam Fea- 
turing RobThijmajs ArisUu I^nxiucen Matl Ser- 
letic. 

Album of the year "Supematuml." Santana, 
Arista. ProducerH: Cliv^ Da\is, Carlotn Santana. 

Song of the year: "Smooth." Itaal Shur, Rob 
Thotnas, smi^ riterw. 

Best new artist: Christi- 
na Aguilcm. 

POP 

Best female pop vocal 
performance: "I Will 
Remember You," Sarah 
McLachlan. Arista. 

BckI male pop \i)cal per- 
formance: "BrarKi New 
Day," Slinir. ASM, 

Best pop performance 
by a duo or group with 
%'ocal: "Maria .Maria," San- 
tana. Arbta. 

Best pop collaboration 
with t-ucalH: "Sntuolh." Siin- 
tana FoaturinR Rob Thwnas. 
Arista. 

Best pop instrumental 
performance: "El Parol." Santana, Ari^sta. 

Be.st dance reconlintip "Iteii*nv." C'her, Warn- 
er Bros. 

Best p«»p album: "Brand Nnw Day," Sling, 
A&M. rrochictTH: Kiiii)er, Sting. 

Best traditional pop vocaJ performance: 
"Bennett Sings Ellington— Hot & Cool." Tony 
Bennett, RPMA'oIumbia. 

ROCK 

Best female ri>ck vocal 
performance: "Sw'cot Child 
0' Mine." Sheryl Crow. 
C-iSony Music Soundtra-x. 

Bext male rock vocal 
performance: "American 
Woman," Lenny Kravitz. 
Maverick. 

KeKt rock performance 
by a duo or group with 
vocal: "!*ut Your Liglit^ On," 
Santana Featiiring Fvvrla.sl. 
Arista. 

Bent hard rock perfor- 
mance: "Whiskey In The 
.lar," .Mi-Laliica, Kloktra. 

Best metal perfiirmancc: 

"Iron Man." Black Sabbath, 
Epic. 

Best rock instrumental 
performance: "The (^'allin^," 5iantana FWturine 
Eric Clapton, Arijita. 

Best rock song: "Scar Tissue," Flea. John 
FrusmnU.', Anthony Kicdia, Chad Smith, song- 
writers. 

Beat rock album: "Supernatural," Santana, 
Arista. Producers: CMve Da\ls, Carios Santana. 

Bestaltemati^-e music performance: "Miila- 
tiotLs," Beck. DGC. 




BUBBA HEFINANDEZ OF BRAVE OOMBO 




R&B 

Best female R&H %'ocal performance: "It'it 
Not Right But It's Okay," Whitney Houston, 
Ann La- 
Best male R&B vocal 
performance: "Staying 
Power," Barry White, Pri- 
vate Music. 

Best R&B performance 
by a duo or Krnup with 
vocal: "No Scrubs." TLC, 
LaF^. 

Best R&B song: "No 
.Scrubs." Kevin "SheTtf^ra^" 
Briggs, Kandi Burrusa, 
Tamt-ku ( 'ottle, songwriters;. 

Best R&B album: "Tan- 
mail" TLC. LaFace. Pro- 
ducer Dallas Auscin. 

Best traditional R&B 
vocal performance: "Stay- 
ing Power," Barry White. 
Private Music. ' HAi 

RAP 

Betit rap imiIo performance: "My Name Is," 
Eminem, Aftermath/I nterscope. 
Best r&p performance by a duo or group: 

Tou Got Sfe," the RiH»te Featuring Er>'kah Badu. 
MCA. 

Best rap album: "The Slim Shady LR" Em- 
inem, Aftermath/lnterscopo. Producers: Jeff 



Bass, Marloi Bass, Eminem. 

COUKTRY 

Beat female country vocal performance: 

"Manl I Feel Like A Woman!," Shania Twain. 

Merctjry Na5h\ille. 

Best male couiitr)' vocal 
performance: "Choices," 
(kwgp .Jones, .■Vsylum. 

Best country perfor- 
mance by a duo or group 
with vocal: "Iteaiiy 1>> lUiri," 
Dbiie Chicks. Monument and 
Columbia/Sony Music 
.Soundtra.\. 

Best countrj- coUabora- 
lion with im'als: "After The 
(rtild Rush," Emmylou Har- 
ris. Linda Ronstadt, Dully 
I^u^jn, Asylum. 

Best country instru- 
mental performance: 
"Bob's Breakdowns." A.slet'p 
.At The Wheel Featuring 
Tbmmy Allsup, Flojt! Domi- 
no, Larry Franklin, Vince 
Ciill, Ste\'e Wanner. I>e-ain- 

Works Nash\Tlle. 

Best country Ming: "t'onn- On Owr," Robert 
John "Mutt" Liinge-, Shania Twain, sor^jwriters. 

Best country album: "Fly." Dixie Chicks, 
Monument. Producem; Blake Chancey. PhuI Wr- 

Best bluegrai» album: "Ancient Tone«." Itkky 
Skaggs & Kentucky Thunder, Skaggs Family 
ReconR 

NEW AGE 

Best new age album: 

"C^cltic Solstice," Paul Win- 
ter & Friends. Linng Music. 

JAZZ 

Best contemporary jazz 
performance: '"Intiide," 
David Sanborn, Elektra/ 
EEC. 

Best jazz vocal perfor- 
mance: "When I Look In 
Your Eyes," Diana Krai), 
Ver\ip. 

Best jazz instrumental 
solo: "In Walked Wayne," 
Wayne Shortt-r, V*?rvi'. 
L Best jazz instrumental 

perfonnance, individual or 
group: "Like MirHi.s," Gjjr\- 
Burton. Chick Con^a, i'at Methcny, Rov Hayi»ea. 
Dhw Holland. Conconi .Jaffl-- 

Best large jazz ensemble performance: 
"Serendipity IH," the Bob Florence Limited Edi- 
tion, M.AMA. 

Best Latin jazz performance: "Latin Soul." 
[^ho Sanchez, Concord Picante. 

Gospa 

Boat nick gimpel allium: "Pray." Ridlietx-a St. 
James. FareI>ont. 

Best pop/contempor»ry gospel album: 
"Speechless." Ste\en Curtis Chapman, Sparrow. 

Best Southern, country , 
orbluegrass gospel album: 
"Kennedy ("enter Home- 
coming," Hill & (lloria 
Gaither & Their Homecom- 
ing Friends, Spring House 
Muskr Groups 

Best traditional soul 
gospel album: "Christmas 
With Shirley Caesar," 
Shirley Cae»ar, MjTrh. 

Best contemiKH^ry soul 
gospel album: "Mountain 
High . . .Valley 1-ow." Yolan- 
da Adams. Elektra.' EEG. 

Best gospel choir or cho- 
ru.>i album: "High & Lifleit 

l^p," the Brook]>Ti 'Hiberna- 

ele Choir (Carol (^ymhala. 
choir director). Atlantic. 

uniN 

Best Latin pop performance: "TiemiKKs." 
Ruben Blades, Sony Discos. 
Best Latin rock^altcmative performance: 

"Itesurreelifm," Chris IVrez Band, Hollywixid. 

Best traditional tropical Latin perfor* 
mance: "Mamlw Birdland." Tito Pucntc, RMM- 

Best salsa performance: "Llego . . . \'an Van: 



\^ Van Is Here," Los Van Van, Havana Caliente/ 
.Atlantic. 

Best merengue performance: "Pintame," 
EKts Crespo, Sony Tropical. 

Beat Mexican-.American performance: "100 
Anos De Mariachi," Placido Domingo, EMI 
I^tin.'^^aragRza. 

Best Tejano performance: "Por Eso Te 
Aim." Los Psiloniinoe, Sony Discos. 

BLUES 

Best Iradilional blues album: "Htiies On The 
Ba.\-wi." B.B.King. MCA_ 

Be.it aintemporar>' blues album: "Tsike Your 
Shoes Off." the Robert Cra.v Band. Rj-kodisc. 




FOLK 

Best traditional folk album: "Pros.s On," 
June Carter Cash, Risk/Small Hairy Dog. 

Beat contemporary folk album: "Mule Vari- 
ations." Tom Waits, Anli'E|iita|^. 



Best reggae album: "Calling Rastafari," 
Burning S[)ear, Heai1l)eal. 

WORLD MUSIC 

Best world music album: "Livro," Caetano 
Velow). None-siich. 

POLKA 

Best polka album: "Polkasonic," Brave 
Comtx), ("lowland Internationa]. 




PUENTE 

CHILDREN'S 

Best musical album for children: "The 
Adventures Of Elmo In Grouchland," various 
artists, Sony Wonder ProdiR-er Andy Hill. 

Best sp«)jken wtinl album for children: "I 
ten To The Ston-'teller,"' WynUtn MarsalL'^, Gra- 
ham Greene, Kate Wlnslel, Sony ("lasiticaL Pro- 
ducers: Stewn Epstein. E)a\id Frost- 

SPOKEN WOFID 

Best spoken word album: "The Autobiogra- 
phy Of .Martin Luther King .Ir," LcVar Burton, 
Time Warner Audwbooks. 

Best spoken comedy album: "Bigger & 
Blacker." Chris Rock. DreamWorks. 

MUSICAL SHOW 

Best musical show album: "Annie Get Your 
Gun" (new Broatiway ca»0, Stephen Ferrera, 
John Mc Darnel, producers (Irving Berlin, lyridat 

and composer), AngeL 

FILM^/VISUAL MEOU 

Best soundtrack album: "Tarzan," motion 



picture, Phil Collins, Walt Disney Phil Collins, 
\lark Nfancina, producers. 

Best instnimenlal composition written for 
a motion picture, lele^'ision, or other visual 
media: "A Bug> Life." motion picture ^coi*c. 
Iiand,<,' Newman, ctim|>oeier. Wall I)i,^ne\'. 

Best song wTitten for a 

motion picture, television, 
or other visual media: 
"Beautiful Stranger" (from 
"Au.stin Powers: The Spy 
Who Shagged Me"), Madon- 
na. William OrWt, aongwnt- 
ers (Matkmna. artist). Mav- 
erick. 

COMPOSING/ARRANGING 

Rest instrumental com- 
position: "Joyful Noise 
Suite" IfrvHTi "Joyful Nt>i.se: A 
Tribute To Duke Ellington"), 
Don Sebesky. composer (Don 
Kelieskv. artist), RCA Vic- 
lor/BMG Classics. 

Best instrumental ar- 
rangement: "Chelsea 
Bridge" ( from "Joj-f ul Noise: 
A Trilwte To Duke ElUngton"). Don Seiwsky, 
arrange- ( Don Sebe.sk>'. artist ), RCA Victor'BMG 
Clas.sics. 

Best instrumental amuigement accompa- 
nying vocalislls): "I/onely Town" (from ""The 
Art Of The Song"), Alan Broadbenl, arranger 
(Chariie Haden Quartet West Featuring Shiriey 
Horn, artists). Verw, 



PACKAGING 

Best package: "Rid<' 
With Boh," Ray Benson. 
BiHWy Jackson, art direclore 
(Asleep At The Wheel, 
artist). DreamWorks Nash- 
ville. 

Best package, boxed: 

"Miles Davis— The Com- 
plete Bitche.H Brew Ses- 
sions," Ron Jaramillo. Ar- 
nold Levine, art directors 
(Miles Davis, artist), Cdum- 
bia'Legacj'. 

ALBUM NOTES 

Be!it album notes: ".tohn 
Coltranc— The Classic 
Quartet — Complete 
Impulse! Studio Record- 
ings," Bob Blumenthal, 
album notes writer (John Coltrane, arti.st), 
ImpuL^p!. 

HISTORICAL 

Beat historical album: "The Duke Ellington 
Centennial E<lition — The C-omjrfele IK^ Viclor 
Recordinga (1927-1973)," Orrin Keepnews, 
Steven Lasker, compilation producers (Duke 
Kllington, artLst). fiCA \1ct(>r/BMG Clajtsics. 

PRODUCTION 
Best engineered album: "When I Look In 
Your Eyes," Diana Krall, 
Verve. Engineer: Ai Schmitt 



* 



BILL WARD OF BLACK SABBATH 




PH0DUCB1. 



Producer of the year: 
Walter AfanasiefF. 

REMIXER 

Remixer of the )'ear Club 
(59 (loiter Rauhofer). 

CLASSICAL 
Best engineered album: 

"Stravinsky: Firebinl; The 
Rite Of Spring; Persephone,"" 
Markus Heiland, engineer 
< -M ichael TiLst in TTv (ma.s n in- 
ductor), RCA Victor Red Seal. ^0 

Producer of the year: 
Adam .Abeshouse. 

Best album: "Stra\in.sky: Firebird; TTie Rite 
Of Spring; Persephone." Michael Tilson Thomas, 
conrtuctor: Andrea*; Neuhnonnej; producer ( V'ancp 
George, Sharon J. Paul. Jojre Keil, choir direc- 
tors: Stuari NeQl, tenor: Ragazzi. the H?ninsula 
Br)\-s Chorus; San I->ancisco Symphony (Chorus; 
San Pranci-scf) Girb Chorus; Stephanie C<jsstir- 
at. narraton San FrancLsco SjTnphony). RCA Vic- 



tor Red Seal. 

Best orchestral performance: "Stravinsky: 
Firebird; The Rile Of Spring; Persephone," 
Michael Tilson Thomas, conductor (Jojto Keil, 
.Sharon J. Paul, choir directors: Stuart Neill, 
tenor; Ragazzi, the F^ninsula Boy^ Chorus; San 
FninciiMro Symphony Cho- 
rus; San Francisco Girls 
Chorus: Stefrfianie Cosaerat, 
narrator; San Francisco 
Svmi^wnvi, RCA \"ictor Red 

si^i. 

Best opera recording: 

"Stravinsky: The Rake's 
Progress," John Eliot Gar- 
diner, conductor; Ian Bos- 
Iridge; Bryn Terfei; Anne 
Sofie von Otter; Deborah 
York; Nicholas IVker, pro- 
ducer (Monteverdi Chorus; 
Lijndon Symphony Orches- 
tra). Deutsche Grammo- 
phon. 

Best choral perfor- 
mance: "Britlen: War Req- 
uiem." Robert Shafer. con- 
ductor: .loan McFarland, 
Betty Scott, choir directors (Richard Clement, 
tenor: Christine Gocrke, sofMnno; Richard Stil- 
«vJl, liaritone; Maryland Boyii ("horus; Shenan- 
doah Conf*rvator>' Chorus; the Washington Cho- 
rus; the Washington Orchestra), the W^hington 
Chorus. 

Best instrumental »cdoist(s) performance 
(wilh orchextm): "Pnjkofiev: Piano Concertos 
Noft. 1 & ;i BaiHik: Piano Con- 
certo No. 3," Martha Arg- 
erich, piano; Chark?s Dutoit, 
conductor (Orchestra Sjin- 
phonique De Montj-eal). EMI 
( 'la.ssics. 

Best instrumental solo- 
ist performance (without 
orchestra): "Shostakt^ieh: 
24 Preludes & Fugues. Op. 
87," Vladimir Ashkenazy, 
piano, Decca. 

Best chamber muiic 
performance: "Beethoven: 
The Violin Sonatas (Nos. 1-3, 
Op. 12: Nos. 1-3. Op. 30; 
"Spring" Sonata, Etc.)," 
Anne-Siijihie Mutter, violin; 
Lambert Orkis. piano. 
Deulsclie Granutwphon. 
^5 BesI small en.<iemble 

performance ( with or with- 
out conductor): "Colors Of 
Love ( Woi-ks Of Thomas. Stuckj; T^vener. Rands, 
Etc. )." Chanticlwr; Joseph Jennings, conductor; 
l^kiec Classics International. 

Best classical vocal performance: "MahW: 
Des Knalwn Wunderhorn," Thomas Quasthoff 
baritone; Anne -Sofie vtjn Otter, merao-.soprano 
(Claudio Ahhado. conductor; Berliner Phiihar- 
monlsches Orchesier), Deut^tcbe (iranunofAon. 

Best classical contemporary composition: 
"Boulez: Repons," Pierre Boutez, composer {Vm- 
cent Bauer, vilirajihone; Florent Boffani, piano; 
Pierre Boulez, conductor; Fredorique Caitiird- 
ing, harp; Michel Cerulti, cimbalom; Daniel 
Ciampolini, xylophone, 
glockenspiel: Ensemble 
InterContOTiporain; Andrew 
Gerzso. eleetro-acoustkr real- 
ization; Dimttri Va.'^.silakLi. 
piano), track from Boulez: 
Repons (Rcpoos; Dialogue 
De L 'ombre double). 
Deiits<-he Grammophon. 

Best classical crossover 
album: "Schickel*!: Horn- 
smoke (Piano Concerto Na 
2 In F M^jor "Ole"; Brass 
Calendar; Hornsnwke — ^A 
Horw? Oi)era)," the Chestnut 
Brass Company; Peter 
Schickele, piano, narrator 
(Cynthia Carr, horn), New- 
port Classic. 

5TON 

MUSKVDEO 

Best shortform music video: "Freak On A 
Leash," Knm. Iminonal/ Epic. Terry Htzgerald, 
Ban Lijjlon. producers, Jonathan Dajtun, Valerie 
F^s, Tbdd McF^iane, Graham Morris, directnrs. 

Best longform music video: "Rand Of Gyp- 
sys — Live At Fillmore East," Jimi Hendrix, 
MCA/'txperience Hendrix. Neil Aspinall, Chips 
Chiiiperfieid, producers. Boh Smeaton. director. 
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CONGRATULATIONS! 



MONDRIAN LOS ANGELES 

FOR RESERVATIONS PLEASE CALL 868 419 7600 
8440 SUNSET BOULEVARD WEST HOLLYWOOD OA 90069 
PHONE 323 650 8999 FAX 323 650 5215 



ROYALTON NEW YORK 

FOR RESERVATIONS PLEASE CALL 600 635 9013 
44 WEST 44 STREET NEW YORK CITY NY 10036 
PHONE 212 869 4400 FAX 212 869 8965 



IAN SCHRAGER HOTELS. NEW YORK MIAMI LOS ANGELES LONDON COMING SOON SAN FRANCISCO SANTA BARBARA 



Cl} , aterial 



U;lUi:|IM!IIIHIIHllll!IIHHi1,',l,',lH 




Thomson, marketing director for 
Tower Records in the U.K. "There 
will always be a slight increase in 
sales, but customer awareness of the 
Grammys is supremely marginal." 
She adds, "This .year, the only possi- 
ble exception is Santana, but I sus- 
pect that will do better 
anyway because of the BBI^BB 
record company's ef- 
forts." 

Indeed, the most 
prominent nominee at 
this year's event is 
already having that 
status underscored by 
his record company. 
Renewed European 
trade press advertising 
bought by Arista for 
Santana's "Supernat- 
ural" album promi- 
nently mentions the gui- 
tarist's 10 Grammy 
nominations in the 
artist's — and the rec- 
ord's — list of achieve- 
ments. 

Those multiple nods 
have been a factor in the 
album's international 
achievemenLs in recent 
weeks, which saw it 
climb to No. 1 in Ger- 
many and to the peak of 
Music & Media's Euro- 
pean Top 100 Albums 
chart in the Feb. 12 
issue. 

In Japan, this year's 
Grammys were due to 
be broadcast live, as they are every 
year, bv Japan Satellite Broadcast- 
ing (akk WOWOW), at 9 a.m. Feb. 24 
.Japan time and on tape at 9 p.m. the 
same day, with Japanese commen- 
tary and translation included. 

Kei Nishimura, GM of the presi- 
dent's office at Toshiba-EMI, notes 
that U.S.-based awards have had less 
and less influence in the Japanese 



It's a pity that 
the organ^ation 
hasn't worked 
harder to 
develop the 
international 
reputation of 
the Grammys' 

—Trevor Dann— 



market m^r the past several years, 
mainly because of the declining pop- 
ularity of American repertoire in 
.Japan. He says the last time the 
Grammys had a major effect on an 
artist's sales, in his e.xperience, was 
after Bonnie Raitt's four-award tri- 
umph at the 1990 cer- 
^^^^^H emony. 

That success helped 
hike Raitt's standing 
in other markets too: 
For example, tw^o 
months after her 
quadruple victorv, 
"Nick Of Time" (Capi- 
tol) became her first- 
ever U.K chart entry, 
although it still didn't 
manage to crack the 
top 50. 

Last year, when 
Ruff house/Columbia's 
Lauryn Hill went home 
with five Grammys, her 
reputation outside the 
U.S. was already 
secured, but on other 
occasions, the awards 
have made a more ob\'i- 
ous contribution to a 
U.S. artist's overseas 
standing. James Tay- 
lor's 1998 success via 
his Columbia album 
"Hourglass" prompted 
both the media and pub- 
lic to reappraise the wt- 
eran artist, amplifying 
^^^^11 interest in the record 
and leading to his 
biggest-ever European tour last 
summer. 

In Australia, national network 
Seven shows the Grammys annually 
through a prime-time delayed tele- 
cast, which generally brings in an 
audience of about 1.7 million. Tim 
Prescott, managing director of BMG 
Australia, says a win this year would 
guarantee a 20% sales rise for nom- 



The Major International Awards Shows 



BY PAUL SEXTON 

LONDON— The international indus- 
try consensus about the gleaming 
Grammy statuette is that it loses a 
little of its luster in transit. 

Major players in some of the 
world's biggest music markets e.\- 
press the view that the venerable 
awards, for all their familiarity with- 
in the global industry, do not travel 
as well as they might. 

Many perceiw that public aware- 
ness of the Grammys trails not only 
behind that of local music award in- 
stitutions but of other American arts 
e\ents, notably the Oscars. 

The National Academy of Record- 
ing Arts and Sciences employs New 
Jersey-based syndication company 
Alfred Haber to sell the .show, in a 
portfolio that also includes the Os- 
cars and other U.S. perennials, such 
as the Golden Globes. However, ob- 
senCTS detect a lack of investment 
by organizers to increase the Gram- 
raj's' international profile, which in 
turn limits retail and media commit- 
ment and hampers the ability of the 
awards to shift serious units for win- 
ners and nominees. 

Additionally, the ever-increasing 
international media acceptance of 
other ceremonies, notably the MTV 
Europe Awards and the Billboard 
Music Awards, is making for a 
cramped marketplace. 

In the U.K., the event is not 
screened live, but national public 
broadcaster the BBC will air a 90- 
minute edit of this year's show three 
nights after the event, at 11.40 p.m. 
on Saturday (26). The BBC has also 
committed to a special edition of its 
teen-oriented "0 Zone" show dedi- 
cated to the Grammj-s the following 
week. But Trew Dann, head of BBC 
Music Entertainment, who buys the 
show and has also championed other 
U.S. events, such as the Country 
Music Assn. (CMA) Awards on the 
network, believes that their impact 
on the industry as a whole should be 
greater 

"It's a pity that the organization 
hasn't worked harder to dewlop the 
international reputation of the 
Grammys," he says, "because that's 
what's needed. It's Uke [correspond- 
ing U.K. industry event) the Brits or 
anything else: The more money you 
put into it, the more you get out. 

"But the big thing this year is that 
it's before the Brits [the U.K. event 
has been moved back this year to 
March 3], which ought to make a 
massive difference to the profile of 
the event," he continues. "Instead of 
being, 'So-and-so won a Brit, now 
they'™ won a Grammy,' it ought to 
be other way around. At the BBC, 
we're very pleased with this." The 
Brits are screened by rival national 
broadcaster the ITV Network. 

"We tend to put a Grammy [win- 
ners] rack in every store, but that's 
from our own initiatiw. We don't get 
any label support," says Elspeth 



GERMANY 
Echo Awards: Established 1991, Broad- 
cast nationally on public TV ARD. TV audi- 
ence not published. Not syndicated inlerna- 
tionally. Tliis year s shoi» is on March 9. 

U.K. 

BrrI Awards: Established 1977: annual 
since 1982. Broadcast on day (ollowing cer- 
errony on national commercial ITV network. 
The audience for 1999's show was 91 mil- 
lion. Syndicated internationally by Eagle Rock 
Entertainment: more than 100 markets sold 
in 1999. This year's show is on March 3. 

JAPAN 

Japan Gold Disc Awards: Now in t5th 
year. Broadcast live on NHK (Japan Broad- 
casting Corp ) and Broadcast Satellite Chan- 
nel 1 . The taped version on NHK's main ter- 
restrial Channel 1 achieved a 7%-8% 
audience share lor 1 999's show. This year's 
show is in mid-March. 



Record Taisho [taisho means big phze'): 
Now m 42nd year Broadcast live every Dec, 
31 on Tokyo Broadcasting System. The audi- 
ence share tor 1999's show was 14.1%. 

AUSTRAtIA 
ARIA Awards: Now in 14th year Broad- 
cast on day (ollowing ceremony on national 
terrestrial Channel 10 Network: also screened 
on pay-TV station Channel V's Australian 
service on the night ot the show. Audience 
for each of last two years' shows was around 
1,8 million. This year's show will be during 
the first week In October 

SWEDEN 

Grammisgalan: Established 1969 Broad- 
cast nationally on commercial station TV4, 
Total audience for 1999 show (two parts) 
was 2,58 million. Available via cable/satel- 
lite in the rest of Scandinavia. This year's 
show was Feb, 14. 



inated BMG acts Santana and TLC. 
Their nominations, he says, "give the 
releases an added credibility and 
profile." 

BMG already has plans to maxi- 
mize the Grammy exposure. Clear- 
ly in a confident mood, Prescott .says, 
"After the Grammys, we'll roll out a 
marketing campaign tagging their 
wins." 

The publicity surrounding the 
nominations had a visible effect on 
the Au.stralian profile of another 
nominated act, Motown's Brian 
McKnight. The label credits Mc- 
Knight's nomination as the major 
factor in a swift pick up for his "Back 
At One" single, which sold around 
5,000 copies in four days after the 
nominations were announced. "Nor- 
mally," reports a Uniwrsal Australia 
spokesperson, "we'd expect that 
quantity to last at least two weeks at 
retail." 

Impact from the Grammys can 
also come via the printed word. In 
Scandinavia, the most popular 
awards shows are the local ones: 
Grammisgalan in Sweden, Dansk 
Grammy in Denmark, and Spelle- 
mannprisen and Hitawards in Nor- 
way, with substantial coverage for 
the World Music Awards and the 
Billboard Music Awards. But though 
the U.S. Grammys are not .screened 
in Sweden, there can be some com- 
mercial effect from press coverage 
of the event. 

Lars Brask, music buyer at 71- 
store hypermarket chain Ahlens, the 
biggest music retailer in Sweden, 
says, "If an artist takes multiple 
prizes, it's usually covered by the 
newspapers here, and then it can 
have a commercial effect." Noting 
the recent Swedish TV coverage of 
the CMA Awards, Brask adds, "If 
the time slot [11 p.m.] had been dif- 
ferent, then I think we could have 
seen a sales increase for Shania 
Twain and the Dixie Chicks, but the 
awards were on too late in the 
evening." 

Jeremy Lascelles, managing di- 
rector of the music division of the 
Chrysalis Group in the U.K., sajn the 
Grammys "will only have (inlierna- 
tional] impact if record companies 
use them as a marketing tool. But 
they don't have anything like the 
impact of the Oscars." He believes 
the scale of the event and fine detail 
of the categories — he jokingly sug- 
gests a "best left-handed engineer 
award" — coupled with the un- 
familiarity of some artists and gen- 
res are bewildering to foreigners. 

"There are too many obscure, 
indecipherable categories to a Euro- 
pean audience," says Lascelles. 
"Something Uke the CMAs arc such 
a specific thing, people get it but the 
Grammys have woven a web of ob- 
scurity. We're also in danger of being 
'award-ceremonied out' — there are 
so many. Every magazine has one; 
every TV show has one." 




AWARDS I 




BY JILL PESSELNICK 
LOS ANGELES— While international atten- 
tion was focused on the Feb 23 Grammy 
Awards, the National Academy of Record- 
ing Arts and Sciences (NARAS) also high- 
lighted the local arts community with the 
second Grammy Fest. a monthlong series 
of more than 50 cultural events. 

Michael Greene, NARAS president/CEO, 
promised last year that the Grammy Fest 
would return m 2000, He says, "One of the 
things that was so amazing last year was 
to watch theater companies, dance com- 
panies, and cultural hentage organizations 
come together when the eyes of the world 
ate focused here at Grammy time, I think 
people in Southern California get so tired 
of having the culture maligned by East 
Coast arts organizations, " 

NARAS invited cultural groups ranging 
from the ValleyAires Barbershop Chorus to 
the Los Angeles Opera to affiliate their 
music-related events with Grammy Fest: it 
offered the organizations partial financino. 
grant funds, or the use of the NARAS logo. 

Fest events, including concerts, screen- 
ings, and workshops, 'served as a unique 
way to cross-pollinate the cultural scene of 
Southern California." Greene says "Gram- 
my Fest helps the chambers of commerce 
and the visitors and convention bureaus." 

The fest also encompassed NARAS sta- 
ples such as the MusiCares Person ol the 
Year Tribute dinner, honoring Elton John 
this year and mus«:al education programs 
such as the Grammy Concert Series lor 
Children and Grammy in the Schools. 

The academy distributed S40.000 in 
grant funds to seven Los Angeles organi- 
zations—the Autry Museum of Western 
Heritage, the Los Angeles County Muse- 
um of Art Film Senes. the Jazz Bakery, the 
Los Angeles Chamber Orchestra, the 
Southern California Blues Society, the 
UCLA Center for the Performing Arts, and 
the William Grant Still Center 



In addition to the grant, the Jazz Bak- 
ery received partial funding for a series of 
four Grammy Jazz Jam concerts, which 
were scheduled on three consecutive 
Monday evenings from Jan 31-Feb. 21 
and on Feb, 20 Ruth Price, founder, pres- 
ident, and artistic director for the Jazz 
Bakery, says. "We received the sheer 
goodwill of the academy. It's almost im- 
possible to get people out of their homes 
on Mondays, and we've had huge audi- 
ences. This has given us the opportunity 
to make people aware of us " 

Though Grammy Fest has only been 
implemented in the Los Angeles commu- 
nity thus far if the Grammys move back to 
New York. Greene makes this assurance: 
"Wherever the host city is. the Grammy 
Fest will go.' 
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his own voice. 
Speaking to us., 
mind to mind, 
heart to heart. 



Not words and notes 
on lifeless paper.. 
A soul revealed 



in music. 
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Achievement Award 
•42nd Annual Grammy® Awards. 

Congratulations from your friends 
aASoax Music Nashville. 
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RAP/HIP HOP 



In our first Rap/Hip-Hop spotlight of 2000 we check out the current status of the genre 
with a look at the current trends, emerging new directions and future growth. 
Also to come, a look at successful imprints, forthcoming 
Rap/Hip-Hop product, the international scene and Hip-Hop online. 
Make some noyze with an ad in this hip issue! 

Contact: 

Andy Anderson 614.235.7193 ISSUE DATEl APR 1 

AD CLOSE: MAR 7 



1 



aanderson@billboard.com 




NEW ORLEANS 



Join Billboard's spotlight on the 
New Orleans music scene and help 
j us tear up the town. This feature 
promises to check out the local 
artists and labels, and profile the 
I burgeoning jam-band and growing 
' Latin influences. Place an ad in 
Billboard and reach those who plan 
conventions and itineraries, book and 
sign talent, align sponsorships, and 
buy and distribute music product. 

I ISSUE DATE: APR 8 
' AD CLOSE: MAR 14 

i Phil Hart 615.321.4297 

I phart@blllboard.com 




SITES & SOUNDS II 



The second edition of our popular 
Sites + Sounds series spotlights 
"The Portable Direction" with a 
look at emusic and the devices that 
make it happen. Also an up-to-the- 
minute overview of the market 
including the increasing importance 

of making music available 
anywhere, anytime. Don't miss this 
chance to promote your product to 
emusic industry decision makers. 

SSUEDATE:APR15 
AD CLOSE: MAR 21 

Jodie Francisco 323.525.231 1 
jfranclsco@billboard.conn 
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BET 20™ ^ 
ANNIVERSARY] 



In this special tribute to BET, 
Billboard focuses on the success 
and history of the legendary 
network. Editorial coverage includes . 
a look out how the network took off, 
featuring its original programming 
with an emphasis on the jazz and rap 
genres. Call today to celebrate the 
20 successful years of BET. 
Bonus Distribution in 
The Hollywood Reporter. 

ISSUE DATE: APR 22 
AD CLOSE: MAR 28 

Michael Lewis 212.536.5008 
mlewis@billboard.com 
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New York 
212.536.5004 



Los Angeles 
323.525.2307 



SELLING POWER OF SONG ■ Issue Date: May 6 • Ad Close: Apr 11 
ATLANTA - Issue Date: May 6 • Ad Close: Apr 1 1 
ARISTA 25™ ANNIV. ■ Issue Date: May 13 • Ad Close; Apr 18 




Nashville 
615.321.4297 



London 
44.207.822.8300 



Artists Music 



POP'ROCK'R&B'RAP'DANCE'COUNTRY'LATIN'CLASSICAL'JAZZ'PRO AUDIO 



'Third World Cop' Revisits Reggae 

Ryko Palm Soundtrack Brings Latin, Hip-Hop Sound To Classics 



BY ELENA OUMANO 

The 1972 film "The Harder They 
Come" stripped away the superficial 
image of Jamaica as a sandy play- 
ground to reveal the heart of an 
impovierished post-colonial nation. The 
moiie's soundtrack introduced millfons 
ti) that Island's rich musical genius. 

The feature film "Thini World Cop" 
and its accompanying soundtrack — 
which bowed Feb. 22— bi-ing that por- 
tj"dit up to speed with the "stj-uggle a 
yard," circa 2000. The film debuts 
April 21 in U.S. theaters via Ryko 
Pslm (formerly I'alm Pictures). 

Like "Harder," "Third World's" 
soundtrack and film were made 
entirely in Jamaica by Jamaicans, and 
like the cult classic, the connection be- 
tw^n sound and image is taut and vig- 
orous. 

The mo\ie stars Paul Campbell as a 
Kingston cop torn betvveen his oath 
and his ghetto roots, Carl Brad.shaw 
("Harder's" unforgettable antagonist) 
as a chillingly implacable ghetto don, 
and Mark Danvers (featured in 
"Dancehall Queen," the former Palm 
Pictures' debut digiud featuiv). "Third 
World" Ls directed by Chris Browne, 
produced by Cai-olyn Pfciffcr, and co- 
executiv'e-produeed by Palm founder 
Chris Blackwell; its tale of searing 
personal upheaval iwallels deep and 
shatiowy .social conJTiets that play out 
not only throughout Jamaica but all 
over the world. 

The soundtrack, produced by the 
renowned "riddim twins," drummer 
Sly Dunbar and bassist Robbie Shake- 
speare, and executive-produced by 
Ma.xine Stowe, reflects the film's 
urgency, drama, and manic humor, as 
well as the universality of its themes. 

Its 13 muscular tracks are faithful 
to contemporarj' Jamaica's day-to-day 
rhythms — the syncopated beats of 
digital reggae dancehall — but the set 
takes the Jamaican dancehall to an 
international \eve\ by topping that rid- 
dim with heavy hip-hop, electronica. 



and Latin inlluences. 

"We merged a lot of different in- 
sti'umentations on top of dancehall, 
like Latin and hip-hop, but it's still 
dancehall," .saj's Dunban "We keep on 
trying to pull new people into the 
music." 

And ju.st as the film's modern-day 
conflicts imply their origins are in 
Jamaica's history; the soundtrack puts 
fresh spins on reggae with new rer- 
sions of Junior Munin's "Pdlice And 
Thieves" (sung by Luciano), Ini Ka- 




SLY AND ROBBIE 

moze's "Call The Police" (rap/DJ per- 
formance by the Marley Brothers), 
and Red Dragon's rev-amp of hLs '80s 
hit "We Run Tings," which is the set's 
first single. The funk of Kool & the 
Gang's "Jungle Boogie" becomes 
"Dungle Boogie," a Beenie Man-led, 
techno-infused homage to a hardcore 
Kingston dLstrict. 

"This is a great time for a reggae 
album to come out," observes Ryko 
Palm product manager Rob Watts. 
"The importance of Jamaican mu-sic is 
evident more than ever with the resur- 
gence of Bob Mai-ley This collection of 
mu.sic is a truly great album that will 
be as familiar to the reggae fan as to 
more urban club and dance music fans." 

Four mixes of "We Run Tings" 
went out on a 12-inch white label to 
record pools, DJs, and commercial 
and crossover mix radio Feb. 24. 
"We're working from the street up. 



building core market awareness very 
aggi"e.s.sively in Caribbean communi- 
ties," says Watts. "Sti-eet teams, high 
schools, restaurants, hair and nail 
salons, and other hangouts in about 
eight national markets will distribute 
postcards, stickers, videos, mixed 
tapes, and other products. 

"Air .Jamaica will run the movie's 
trailer on its in-flight system and a 
soundtrack .sampler hosted by Carl 
Bradshaw' on an audio channel," Watts 
adds. "It's a very gras-s-roots project; 
we're not relying on too much over- 
the-top hvpe." 

College, noncommercial reggae, 
and Caribbean radio get the album on 
street date, with commercial and 
crossovCT receiving it sometime later. 
"We want to work the single first" 
Watts explains. 

A commercial 12-inch vinyl .single, 
featuring two "Dungle Boogie" mi.\es 
on the A side and "We Run Tings" and 
Innocent Crew's "Papers" on the B 
side, went out to key indie retailers 
nationall.y Feb. 1. 

"When the movie opens, well do in- 
slore promotions for the movie and 
soundtrack," .says Watts. "All our mar- 
keting efforts weld together the film 
and soundtrack, and we're working 
dasely with our theatrical distiibution 
division." 

A Web site, www.thirdworldcop. 
com. went up in the fourth quarter of 
last year and will stxm offer a down- 
loadable track. A contest is also 
planned tx) coincide with the movie's 
release. 

"The 'Third World Cop' soundtrack 
is an imixirtant record coming from 
the Caribbean music industry, because 
this album reinforces the established 
fact that the Caribbean is a major 
international creative and cultural 
souTC'e for both music and film," says 
Donovan WiUianvs, independent label 
and distribution manager for Queens, 
N.Y.-based distributoiT^tail outlet VP 
Records. 



Lullaby Baxter Trio 
Debuts On Atlantic 



BY CARLA HAY 

NEW YORK— Ask people to des- 
cribe the Lullaby Ba.\ter Trio's mu- 
.sic, and you probaUy won't get the 
same response twice. That's be- 
cau.se the Montreal-based act incor- 
|)orates a iwtpourri of stjies, includ- 
ing neo-jazz, lounge music, rock, and 
folk. That eclectic mix is showcased 
on the Lullaby Baxter Trio's debut 
album. "Capable 
Egg." 

The album, which 
was relea.sed Feb. 22 
on Warner Music in 
Canada, is due for a 
U.S. release March 7 
on Atlantic Records. 
Atlantic Records' 
international affili- 
ates will relea.se the 
album in other terri- 
tories, including 
March 7 in France 
and March 20 in the U.K. 

The act's lead singer. Lullaby 
Baxter, says that getting a record 
deal hapiK?ned almast by accident 

"It just happened out of nowhere, 
and it just plopped in my lap." sav's 
the chant«use, whose real name is 
Angelina Teresa lapaolo. "I never 
really sang a lot before I got signed. 
Someone asked me to .sing jazz stan- 
dai-ds at this club in town. So I sang 
a few .songs, I kwed it and I got ad- 
dicted to performing. A friend of 
mine gave me a guitar. I started 
playing and .started writing songs. 
We didn't know anything about rec- 
ord deals." 

Baxter (whose stage name was 
inspired by the Jack Lemmon char- 
acter in the 19C0 film "The Apart- 
ment") eventually recorded a demo 
with guitarist Mike King and bass 
player Tom Small. Her sister, a jazz 




L JLLABY BAXTHR 



singer in New York, gave the demo 
to Atlantic Records staff producer 
Yves Beauvais, known for his alter- 
native work with Olu Dara and Cy- 
rus Chestnut Beauv ais immediate- 
ly signed the Lullaliy Baxter Trio 
and produced "Capable Kgg." 

As for how she describes the mu- 
sic on the album, Baxter comments, 
"I saw a review for the album, and 
the writer de.scribed 
it as 'spacey, bitter- 
sweet cocktail con- 
fections.' Another 
description 1 like is 
that it 'evokes nostal- 
gia for a time that's 
never existed.' " 

Baxter's songs are* 
])ublished by Workin' 
GiriMusic(BMI). 

Because of the 
hard-to-categorize 
nature of the music, 
executives at Warner and Atlantic 
say that they arc letting media cov- 
erage and word of mouth lead the 
way for "Ca|)able Egg." 

Atlantic Records VP of associat- 
ed labels Stev^ DeBrow says of the 
album, "We feel it's a really special 
record. It's not an easy record to 
format The piess is our lead: We're 
going to have articles in Alternative 
Press, Pulsel, Mademoiselle. 

"Musically, this is diverse, so 
there's a lot of territory to cover," 
DeBrow adds. "We went to jazz, 
alternative, and gay press for this 
record. There's a .sense of humor and 
wittiness on this record that we think 
the gay audience would go for. We 
also hired Strong Media, an indie 
marketing company, to promote the 
record through lifestyle mailings to 
cafes, coffee shops, and fashion 
(Clint iinied <m imge ■17) 
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sii spins number one phones! 



BILLBOARD MARCH 4. 2000 



www.blllboard.com 



25 



Artists & Music 



Reed Offers 'Ecstasy' On Reprise 

Release Coincides With Collected Lyrics & Wilson Project 



BY JIM BESSMAN 

NEW YORK— Lou Reed's new al- 
bum, "Ecstasy," comes out at a time 
of maximum activity for the cele- 
brated rock singer/song«Titer. 

The April 4 Reprise Records re- 
lease follows the just-published Hy- 
perion Books "Pas,s Thru Fire — The 
Collected Lyrics," a hefty 4()9-page 
hardcover compilation of Reed's 
words from his 19(i7 "The VelTOt Un- 
derground & Nice" beginning to the 
current disc. And as Reed prepares 
to appear in support of both titles, 
he's in Hamburg debuting "Poe-try," 
his latest collaboration w'ith Robert 
Wilson, as well as continuing his pho- 
tography pursuits, which netted a 
special guest exhibitor slot at last 
year's "EXTRActORDINAIRE" 
photo show" at the Printemps de Ca- 
hors in Paris. 

But "Ecstasy" is now the focus of 
Reed's energies, as he proclaims the 
recording to be his best ever. 

"It's the culmination of so many 
ideas that really come together," says 
Reed — so many, in fact, that he 
crammed "Ecstasy" to the max. 
"There's only a few seconds |of CD 
capacity] left. We ended up using 




every last drop of time." 

Indeed, the 14-track di.sc features 
the whopping "Like A Possum," 
which clocks in at 18:0.3. 

"I don't always do 18-minute 
cuts — as you might have noticed," 
says Reed, who publishes though 
Lou Reed Mu.sic (BMI), adminis- 
tered by EMI Blackwood Music Inc. 
"The last one was 'Sister Ray' 11967] 
with the Velvet Underground. But 
it's something I'd been working on a 
while and really went for it, then fol- 
lowed it with "Rogue," which is one 
minute — just in case people think 1 
only write long." 

"That's one minute, one second, to 



MU Takes It Slow And Steady 
In Developing Zoppi's Dehut Set 



BY LARRY FLICK 

NEW YORK— MCA Ls aiming to fol- 
low a classic route of artist deTOlop- 
ment with Zoppi's debut, "Suspend- 
ed." 

"Everything about this project is 
old-fashioned," says Gary Ashley, VP 
of A&R at the label. 

The process in creating the set, 
which comes to stores March 28, 
started last year when Ashley heard 
a rough demo of 
material by Bob 
Zoppi, a Sacra- 
mento, Calif., 
singer/tune- 
smith. The artist 
had been playing 
in clubs with his 
band, which con- 
sists of brothers 
Rick and Paul zi 
Vogelsang. 

"There was something interesting 
in their music, so we decided to take 
six months and gradually develop 
their music," Ashley says. "It was 
quite refre.shing, actually. It wasn't 
the now-standard case of tweaking a 
finished album or dealing with com- 
petitive bidding. We simply came to- 
gether and developed the project in 
a thoroughly organic style." 

And that's precisely how Zoppi 
wanted things to proceed. "I didn't 
want to rush through things. If the 
songs are good, ix.H)ple will evtinlual- 
ly hear them," he says. 

Ashley and Zoppi enlisted famed 
producer Matthew Wilder to helm 
the album. 




"Matt is such a musical guy," says 
Zoppi. "We were on the same page 
throughout. This album turned out 
exactly the way we wanted it to. I 
think we covered everything, in 
terms of dynamics." 

That spirit of harmony certainly 
comes across on "Suspended," which 
kicks off with "Feel Love," a viscer- 
al tune with tight harmonies and a 
lead vocal that borrows from the 
rhythmic com- 
plexity of rap. 

The band 
members chose 
to explore all 
musical avenues 
open to them, 
from the dry 
acoustic-flaTOred 
wit of "Suspend- 
'I ed" and the Bea- 

1 1 e s - e s q u e 
'Ashamed" to the choral harmonies 
of "Distorted Views" and "What You 
Get" 

"All my songs are derived from 
real-life situations," says Zoppi. "I 
cannot write fictional lyrics." He 
says that applies in particular to the 
set's first single, "One Sun," which 
offers a poignant look at his early 
struggles with his father. 

The band is currently rehearsing 
for a series of showcases throughout 
the U.S. A full club tour Ls being ewd 
for late spring/early summer. 

"One step at a Ume, we're going to 
turn people on to what we all think 
is a very special piece of music," 
Ashley says. 



be exact. But back to the epic "Like 
A Pos.sum," which boasts a typically 
gritty New York Reed lyric. 

" 'I've got a hole in my heart the 
size of a truck. It won't be filled by a 
one-night fuck,' " recites Reed. "A lit- 
tle country & western for West 
Siders." 

Musically, the song features a 
droning guitar sound that is key to 
the album. "That's the way those gui- 
tars sound," says Reed, himself a 
guitarist who is joined by guitarist 
(Continued on page JO) 




Waking The Dead. Elektra quartet the Deadlights is rehearstog for a tour in 
support of its eponymous disc, which went to retail Feb, 22. The hard-rock outfit 
is expected to be on the road well into the summer. The album was produced l>y 
Sylvia Massey, and its first single is "Sweet Oblivion," which shipped to radio on 
Feb. 1 5. Pictured, from left, are band members Duke, Billy Roan, Jerry Uontano, 
and Jim Falcone, 



Henley Gets To Heart Of Matter On VHI's 
'Storytellers'; Pumpkins Headed To Court 




Tall tales: if there were ever an artist tailor- 
made for VHI's "Storytellers," it's Don Henley. 
Henley, whose new album "Inside ,Job" comes out 
on Warner Bros. May 23, previewed a number of 
cuts from the new project and performed .some of 
his past hits during the Feb. 19 taping for the cable 
program. 

Three of the four songs showcased from "Inside 
Job," Henley's first solo album in 1 1 years, clearly 
reflect the changes Henley has gone through since 
1989's "The End Of The Innocence," including get- 
ting married and becoming a father. Tops among 

the three was "For My Wed- ^ 

ding," written by Larry John 
McNally. The beautiful song, 
sung from the groom's point of 
view, is an un.sentimental prayer 
of sorts, asking that the husband 
and his wife-to-be somehow be 
the couple that beats the odds 
and stays together. 

Henley's softer side, admit- 
tedly one he hasn't often shown 
on disc, also peeked through on 
"Taking You Home," a song written, and ultimate- 
ly rejected, for the "Double Jeopardy" soundtrack 
that was inspired by bringing his child home from 
the hospital, and "Everything Is Different Now," 
about the power of love and how it's changed him. 

While the objects of his songs may have changed, 
Henley notes that the tunes mine the same ques- 
tions he has often addressed in his music: "What is 
love'; What is community'? What is commitment'? 
What is home?" he said. "I haven't figured it out, 
and I hope 1 don't for a while, because 1 still have 
to make a living." 

While it was wonderful to get a glimpse at the 
new material, the highlight was Henley's reintcr- 
pretation of a number of hits, including a haunting, 
spare reading of "Boys Of Summer" and a poetic, 
wise performance of "Heart Of The Matter," which 
Henley said was probably his favorite song he'd 
penned, adding, "it took me 42 years to write that 
song, to become enough of a man to write it." 

Henley made no secret of how irked he was by 
VHI's mandate that he include Eagles material by 
doing a version of "Life In The Fast Lane" that 
really defied description and is best left a secret 
until the show airs. A broadcast date is still to be 
set. 

Smashing suit: The smashing Pumpkins 
have sued Sharon Osbourne and her L. A. -based 
management company, alleging breach of contract, 
breach of fiduciary duty, and fraud. The suit, filed 
Feb. 22 in California Superior Court in L.A., claims 



m 



by Melinda Neioman 



that Osbourne, wife and manager of Otzy 
Osbourne, "reneged without notice or any warn- 
ing" on an Oct. 4, 1999, agreement to manage the 
top-selling Chicago-based modern rock act in "a 
calculated, vindictive attempt to damage the group 
both emotionally and professionally." The suit also 
alleges that Osbourne induced the band's tour 
accountant/manager to quit on the eve of a Euro- 
pean tour and that she refused to return a $150,000 
advance she "misappropriated" from the group. 
The suit seeks general damages plus punitive and 
exemplary damages to be determined at trial. 

Osbourne could not be reached 
for comment at deadline. 

In other Pumpkins news, 
leader Billy Corgan told 
Reuters that the group had ful- 
filled its contractual obligation 
to Virgin with the release of its 
new album, "Machina/The 
Machines Of God," which 
comes out Tuesday (29). He 
adds that the group may re- 
sign with Virgin. 
The group's relationship with the label has cer- 
tainly ebbed and flowed over the years. In October 
1997, the group attempted to leave the label, citing 
a California law that allows personal contracts to 
last only seven years. Virgin countersued, and the 
whole thing was settled out of court with the group 
remaining on the label. 

A company representative says, "It's our policy 
that we don't comment on artists' contracts, but we 
have the utmost respect for Billy and the Pumpkins, 
and we hope for a continuing successful relation- 
ship for many years to come." 

StUFF: Queen Latifah, George Michael, and 
Whoopi Goldberg have been added to the list of 
performers for the April 29 Human Rights Cam- 
paign concert at RFK Stadium in Washington, D.C. 
Organizers arc also talking to Cher and her daugh- 
ter Chastity. Among the already-announced per- 
formers are Garth Brooks, Melissa Etheridge, 
and the Pet Shop Boys . . . Brian Eno, DJ Lethal, 
Steve Earle, Steve Lillywhite, and George 
Massenburg have joined the advisory board of 
garageband.com. Sir George Martin was previ- 
ously named chairman of the advisory board for the 
Web site launched in September by ex-Talking 
Heads member Jerry Harrison and industry vet 
Tom Zito. The site highlights emerging unsigned 
acts. 

Aashitance hi preparing this column was provided 
by Chris Morris in Los Angeles. 
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Arhoolie Raises Savoy-Doucet's 'Rooster' 
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BY JIM 8ESSMAN 

NEW YORK— One of the most tra- 
ditional modern Cajun bands brings 
its music half a two-step forward 
with the Savoy-Doucet Cajun 
Band'.i fourth Arhoolie album, 
"Sam's Big Rooster (Le Gros 
Guime A Sara)." 

The March 28 release, like most 
Cajun product, contain.s re«'orkings 
of traditional Cajun fare like 
"Alton's Two-Step," which ace 
accordion maker and player Marc 
Savoy first heard at a party when 
he was 12. But Savoy also wrote or 
co-wrote eight new songs on the 
disc, though he hastens to note that 
they were well within the bounds of 
the Cajun traditions that he so 
fiercely protects. 

"I guess I know the formula to 
make music commercial, but I have 
too much respect, pride, and caring 
about this part of me — this music — 
to do that," says Savoy. "I have to 
live with this guy Marc Savoy and 
want to remain at peace with him, 
so I do what I like and grew up 
with — which comes from the heart 
in.stead of the pocketbook." 

Savoy's title-track original, notes 
his wife and group guitarist Ann 
Savxpy, is a double-entendre tying in 
with the rural south Louisiana 
Cajun lifestyle. 

"He uses the image of a rooster 
to represent a certain t)'pe of man," 
she says, interpreting the song's 
spoken Cajun French lyrics. "If the 
rooster's not doing the job in the 
henhouse 'making the chickens 
want to jump up and down,' he's put 
in the gumbo." 

The earthiness of the song, which 
is based on the famed red rooster 
belonging to a farmer neighbor of 
Marc's mother, is characteristic of 
Cajun music, continues Ann. 

"Cajuns are very earthy people, 
and a lot of their lives and humor 
and metaphors are based on natur- 
al things like animals and nature," 
she says. "Marc feels people can 
learn a lot by watching animals and 
likes to keep his music natural to 
the point, as he likes to say, where 
he could take all his clothes off and 
get on all fours and play like that. 
He doesn't want anything to get in 
the way of the music, so we try hard 
to keep it unaffected and tell real 
stories about life in Louisiana." 

Melodically, "Sam's Big Rooster" 
is a totally traditional Cajun two- 
step, notes Ann, and it's distin- 
guished, too, by Marc's authentic 
Cajun French. 

"It's pure and not corrupted by 
Anglicisms — which is unusual for 
someone his age [58]," she says. 
"But he was raised by his grand- 
parents and has a whole way of see- 
ing everything and Uving like a per- 
son who's a lot older. It's a dying 
breed and why he's such a rare 
jewel." 

Ann also wrote material for the 
album — via the couple's Bug- 
administered Tradition Music Co. 
(BMI) — as did the group's fiddler 
Michael Doucet, who is best known 
as the front man of the Grammy- 




SAVOY-DOUCET CAJUN BAND 

winning Cajun band BeauSoleil. 
But it's Marc's songs that have 
retailer and radio programmer 
Todd Ortego so excited. 

"We know he knows how to play 
them and that they'll have some 
integrity instead of just being coun- 
try songs redone in French — which 
most Cajun music seems to be these 
days," says Ortego, owner of the 
Music Machine store in Eunice and 



co-host of "The Swamp & Roll 
Show" and "The Front Porch" south 
Louisiana music programs on KJJB 
Eunice and Internet station 
LouisianaRadio.com. "Savoy-Doucet 
is the perfect group for someone 
who wants real Cajun music with- 
out bells and whistles," he says. 
'Accept no imitations." 

"Sam's Big Rooster" was self- 
produced and recorded at Studio 
Savoy Faire, a small outdoor 
kitchen at the Savoy homestead in 
the back of Marc's parents' home, 
where he attended many Cajun fais 
do-do dance parties as a child. The 
room has recently been converted 
into a studio by eldest son Joel 
Savoy, who also plays fiddle on sev- 
eral tracks. 

"It's as close to live as we could 
possibly get and was the most fun 
(Continued on page M) 
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REED'S NEXT IS ECSTASY,' ON REPRISE 



(Contunied fittm imge Jti) 

Mike Rathke. "We've been working 
a long time to get it — 30 years — and 
it's a gorgeous sound. And do you 
heliew [bassistl Fernando Sanders' 
playing? He's set the bar up a bit 
higher this time." 

Drummer Tony Thunder Smith 
again rounds out Reed's core group, 
which is augmented by guests in- 
cluding cellist Jane Scarpantoni and 
Reed's flame, Laurie Anderson, on 
electric violin. 

"The cello parts are amazing, and 
Laurie comes in with the kind of 
amazing violin that only she can do," 
says Reed, who produced "Ecstasy" 
with Hal Wilner. "The intertwining 
textures and things is really, really 
good. And the flow: I'm particularly 
aware of flow these days — physical- 
ly, intellectually, emotionally. I know 
people don't listen in order any more, 
but this album is sequenced for a 
reason, with a beginning, middle, 
and end." 

The album's title track, Reed says, 
is "one of the best songs I've ever 
written," and it expre.sses "what the 
album's about: ecstasy in its various 
comings and goings." The midtempo 
character sketch, together with the 
more upbeat rock track "Future 
Farmers Of America," goes to triple- 
A stations Feb. 29, according to 
Craig Koshch, senior VP of market- 



ing for Warner Bros. Records Inc. 

The latter song, incidentally, is a 
by-product of "Time Rocker," Reed's 
1996 theatrical collaboration with 
Wilson, with whom he's currently 
working on "Poe-try," which is based 
on the works of Edgar Allen Poe. It 
is serviced exclusively to heritage 
and mainstream rock stations, also 
on Feb. 29. In Europe and the conti- 
nental U. K., where Reed has a sub- 
stantial and active fan base, "Modern 
Dance" will be the focus track; the 
album releases there a day ahead of 
the U. S. street date 

Also on April 3, Ree<i is slated to 
perform "Ecstasy" on "Late Show 
With David Letterman." Other U. S. 
TV appearances will include "The 
Charlie Rose Show" and a Bravo 
channel profile. Europe TV appear- 
ances include Germany's "WDR 
Rock Palast," a one-hour special on 
France's NPA TV and the BBC TV's 
"Later" show; TV specials are also 
forthcoming in Spain and Italy. 

U. S. tour dates for the MVO Lim- 
ited-booked artist begin in late 
spring, following a m^jor European 
tour mid-April through mid-May. 
Warm-up tour dates are set for 
March 31 and April 1 at the Knitting 
Factory in New York and April 7 at 
the Paramount Theater in Asbury 
Park, N. J. 



Reed is also planning to read from 
"Pass Thru Fire" at a New York 
bookstore, as well as do a music re- 
tail in-store in New York on the al- 
bum release date. 

Reprise expects heavy press for 
"Ecstasy," and Kostieh reports 
interviews or features scheduled in 
Rolling Stone, Vanity Fair, Time Out 
New York, Go, The New York Times 
Magazine, Magnet, and George. An 
electric press kit has Reed dis- 
cussing the album, the book, the 
Paris photo exhibit, his collaboration 
with Wilson, and the Velvet Under- 
ground. 

Consumer ads will appear in 
Time, Rolling Stone, Revolver, Spin, 
and Time Out, and Reed will be the 
featured artist for a Viacom/Sonic- 
Net.com TV campaign in March on 
outlets including VHl, MTV Nick- 
elodeon, Nick at Nite, and TV Land. 

Kostieh says that a live concert 
taping at the Knitting Factory will 
be Webcast via the venue's site and 
that Reed's, Reprise's, and ARTIST- 
direct's sites will be interlinked to 
maximize Reed info, chats, and mer- 
chandise availability. 

"The album will surely reunite 
Lou and his loyal fans around the 
world," says Kostieh. "He's still the 
essential modern-day poet of our 
time." 



For Chris Nadler, New York-based 
senior divisional advertising coordi- 
nator of the Sam Goody chain, "Ec- 
stasy" sounds like "revitalized Lou 
Reed." 

"He's one of the key artists syn- 
onymous with New York, and new 
songs Hke 'Modern Dance' are pure 
Lou Reed poetry — almost like 
watching a movie," Nadler says. The 
album, he adds, reminds him of 



Reed's 1989 masterwork, "New 
York." Jody Denberg, PD at triple-A 
station KGSR Austin, Texas, notes 
that that album's "Dirty Boulevard" 
.still gets play there. 

"If he delivers a song that strong 
[on 'Ecstasy'l, everyone would love 
to play it to death," he says. "And if 
he doesn't, the album will still 
appeal to his cult — which is pretty 
large.** 




Tarn! To Hit The States. Scottish trio Tarn! is preparing to visit the U.S. to pro- 
mote its full-length debut. "Hello My Friends, Do You Read Me. " Produced by 
band member George Christie and studio veteran Ray Shulmar, the Roadrunner 
collection is due in stores March 21 . "It's all over the map." Christie says of the 
set, wtiicti critics compared to the Beastie Boys. Bed*, and Happy Mondays 
upon its release late last year. Pictured, from left, are group members Christie, 
Tarn Treaner, and Barney Strachan. 
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the new force in european entertainment. 
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media, touring with: anouk, beck, chris de burgh, deep purple, die toten hosen, dr. john, embrace, 
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Who's clicking 
and dragging 
your Ijottom line 



Europe and USA? 



www.vitaminic.com 

www.vitaminic.it 

wv\^. vitaminic.co.uk 

www.vitaminic.de 

www.vitaminic.fr 

www.vitaminic.es 

www.vitaminic.nl 

www.vitaminic.se 



With the only genuinely pan-European network 
across all major territories, Vitaminic is the digital 
downloadable music community with offices all 
over Europe and USA. 

So what? 

It means we can sell your music to any market. 
It means we can promote your music to any 
market. On the Internet. The world's fastest 
growing audience. 

That's what. 
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Top Pop Catalog Albums. 
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LAST 
WEEK 
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ARTIST II If III TITLE 
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1 


2 


CREED * MY OWN PRISON 

'AT.- .- BB 6 il No, ! 


125 


2 


1 


ANDREA BOCELLI A ROMANZA 


116 


3 


4 


METALLICA ♦ METALLICA 

ELEKTRA bi: ■ 1,:: L'S ;7 m 


445 


4 


5 


ROR MARI FV AND TUP WAII PIKAi<> 1 mpMH 

TUFF' . - -'j.'ia'lOJMGl9 98l 


557 
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3 


BARRY WHITE • ALL TIME GREATEST HITS 

Mil- ■ ■■.Mri9%!7,981 


45 


t 


8 


PINK FLOYD ♦ DARK SIDE OF THE MOON 


1196 


7 


7 


BOB SEGER & THE SILVER BULLET BANDA* GREATEST HITS 

CAPITOL 30334* ,10. ■.-.l^.^s; 


278 


t 


6 


BUENA VISTA SOCIAL CLUB A RtlFNA VI<^TA (^OPIAI H IIR 

WORLD 1 li-i'l nNr'-if^i.Tti iT'^". 17 ^- M 


40 


9 


9 


TOM PETTY AND THE HEARTBREAKERS A' GREATEST HITS 

MCA UCdl.-! ■ - 


306 


10 


10 


nPF 1 FPPARD A' UAI II T RRFATF^T HIT^ 1QRn 1QQ<\ 

Ml' ■ - .- i'..wai7yai 


172 


11 


11 


TIM UrCRAWA' FWRVWHrRr 

CURB 7'!&$6 - ■■ ■.'il 


141 


12 


14 


Al fiRFFM A flPFATI-'QT mT^ 

HH ' iJiCHT r,T.irr rirtaCAPiTOl H[3 9a'l6 951 


83 


13 


13 


SAVAGE GARDEN A" SAVAGE GARDEN 

COLUMBIA 67'Ji:^,CRG 0 1.98 £0/17.96) 


139 


14 


15 


MATCHROX 9n* " YOtlR<lPI F Citt ^OMPONF 1 IKF VOI 1 

g?7?r .■.■-,(io.9a'i7 98iIB 


155 


19 


16 


PINK FLOYD ^- ' THE WALL 

COLUMN A , :6.9fltU.jl 


565 


16 


18 


BARRY WHITE A BARRY WHITE'S GREATEST HITS VOLUME 1 


M 


17 


17 


LIMP BIZKITA THREE DOLLAR BILL. Y'ALL 
W'tv:: . 11 17 98IB 




11 


19 


JAMES TAYLOR ♦ GREATEST HITS 

WARNtM BHDS .JlKi ■ 


484 


19 




BEE GEES A BEE GEES GREATEST 

POLYDOR -. ■ ■ ■.[^S'^LI13.'3a'22.98i 


69 


20 


23 


METALLICAA' ...AND JUSTICE FOR ALL 

ELEKTRAeoeiilEGill san.sB) 


511 


21 


21 


MILES DAVIS A' KINO OF BLUE 


61 


22 


12 


MARTINA MPRRinF A- f\/rn 1 ITIDN 

RCA\NAiH':i.Lt,' b.'al&'RLG .10 Ir 4Hi 


109 


23 


20 


CARAU MPI ArUI AU A ' Ql IRPAriMft 

ARISTA 18970 Il0.g&'17.9ai 


136 


24 


2i 


trJDC^" RAPK IN ni APK 
HVrMV V Dr^itfr\ 11^ DLm^n 


293 


25 


22 


HOLLVWOOD 161265 .ll.'m i7.'jSi 


346 


20 


25 


BROOKS & DUNN A^ THE GREATEST HITS COLLECTION 


103 


27 


28 


HANK WILLIAMS JR. A* GREATEST HITS VOL. 1 


32 


2i 


29 


FLEETWOOD MAC A* GREATEST HITS 

WAfi-_h L--;. . : i:o,9a'i7.9iB( 


384 


29 


31 


SHANIA TWAIN ^ THE WOMAN IN ME 

\i: ..2886 a0.9&17.9eiB 


260 


30 


35 


SADE A BEST OF SADE 

EPIC -1.17 981 


135 


31 


37 


METALLICAA' MASTER OF PUPPETS 

ELEKTRA h>:3^'EEG .11 WiT.^ei' 


456 


32 


27 


KENNY G A' KENNY G GREATEST HITS 

ARisr,* iK^!?; 1 ■■ 7 ^isi 


45 


33 


32 


RIIN^ N' Rft^r^*" APPFTtTP PDR nPQTDtirTION 

GEFftSi.'i -- ■ :)Ptill.9a'17,99i 


150 


34 




Clini IMP A- ^1 IRI IMP 

GASOUNE ALLEY] I I413A(CAIU.9a 17.98) 


177 


35 


30 


Ar/nr a-' r ivf 

A Live. 

EASTWE5T 9221SEEG(11 3H:7,98) 


101 


36 


41 


DAVE MATTHEWS BAND A* CRASH 

RC^ .I.b'.iLi iL9a'17-98l 


196 


37 


38 


6EFFEN ^?J275.imtBSC0PE (i? 3fi ;e ?B 


232 


38 


26 


PINK FLOYD A COLLECTION OF GREAT DANCE SONGS 

COLUMBIA - :j9eE'i:f^d 


44 


39 


ii 


CREEDENCE CLEARWATER REVIVAL A' CHRONICLE THE 20 GREATEST HITS 

FA'." r T'a: 


333 


40 


ii 


MADONNA A THE IMMACULATE COLLECTION 

ilht .'ij-;!.:. v-Ar;r.f u BROS. (I3.9a'18.98l 


295 


41 


39 


EAGLES^^ THEIR GREATEST HITS 1971-1975 

tL.>-|.-. lOSMEGCl 9&17-98) 


288 


42 


48 


OR. DRE A THE CHRONIC 

DtA-H f.xu-.^iofim.:io9ai6 98t 


88 


43 


49 


METALLICAA' RIDE THE LIGHTNING 

MEGAfuR..LE.EI\lHA60396'EEG(n-9ai7.98) 


428 


44 




POISONA GREATEST HITS 1986-1996 

CAmOL !1 98) 


36 


45 


40 


FLEETWOOD MAC A* THE DANCE 

RiPWIM BROS I'-^H)7iH 


84 


46 




SUSAN TEDESCHI JUST WONT BURN 

luNL ■OJUL*<bjMjt(i 47n64'IDJMG;l0 9&16 98lBI 


5 


47 


36 


ABBA A' GOLD 

POLYDOR 517CC7.'liM';ERSAL !!7 9B 1 B gai 


155 


41 


50 


ENYA A PAINT THE SKY WITH STARS — THE BEST OF ENYA 

REPRISE A':a3£'rtAR'.[n 8R0i 3 - 7 


42 


49 




SIXPENCE NONE THE RICHER A SIXPENCE NONE THE RICHER 

sr..J!HT 7032" no 98 in 98)|li 


40 


90 




SANTANAA' GREATEST HITS 

COLUMSiA 3 3C^C.-CRG 1 7 5^ EU 1 1 93; 


8? 
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Certified Platinum New for 2000 

BY THE RIAA March 28 street date 



WoW Worship Blue certified PLATINUM by the RIAA 
WoW Worship Orange Shipping GOLD 
National Direct Response Television Campaign In Progress 
WoW Brand Over $80,000,000 At Retail 



WoW Worship Orange— Juice up your Christian music sales 
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Billbcxird 



fcauenfc net; 



THE NEW MUSIC SHOWCASE 
www.billboardtalentnet.com 



The first professionally oriented virtual marketplace to promote unsigned and 
developing artists to the music industry and audiences worldwide. 



CHUCK D AND JELLYBEAN BENITEZ 
TAKE YOU INSIDE THE MUSIC 

Two Ir^fndary rrcordinq indusiry fiq-rc^ ai I an^/jcr questions ffom muLictars, fans, industry and 
wir1> browsers Fcbfuary and Ma'ch as ttic friiturrd gucsls of BiH&oard Tairni Net's Inside The Music 
section. A rapper, an innovator, a soldier of the online music revolution and a music evangelist. 
Oiuck 0. best kr>owr> the leader and co-founder of Public Enemy, will answer questions during 
FcbruarY- Famed record producer, remrxer, DJ and entrepicneur as well as President of Jellybean 
Recordings. Inc.. Jellybean Semtei will answer questions dunng March, 
for detail; log oilo ■ '■ 'hi . <■■ , - 



.irnGO 

Chris Rool wants to be nice, write 
songs, meet girls and drink Cuba 
Libres by a pool. With this in mind, 
he called his drummer friend Uadcie 
IFun Lovin' Crimmats, Bad Brains. 
Cromags). and after some chil-chal 
about what's cool in music. AM60 
was bom. In addition to Mackie, 
Root brought on OJ V3r)essa on 
Casio, turntables and backup vocals. 
Leon on bass and Chuck Treece on 
guitar. The ensemble produces a 
sound that grooves around light, 
hammering hip hop drum beats and 
the wistful fancies oF Root's lyrics 
and guitar- At the center of AM 60 
is a soul of hip hop/hardcore ard 
the heart of a poe:. 



Genre- 

Pop. Alternative New York, NY 

For further artist details log on to 



Recording Contract. Publishing 

; '.v. I) i"hn;irdt.nlf'n tnct.com/im60 



For dttails atiout th«e and other up and coming artists visit our website at 

www.billboardtalentnet.com 



Phone: (21 2) 757-2031 . Fax; (212) 757-2041 . info® billboardtalentnet.com 
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Top 10 Favorite Artist Picks 


February 11,2000 




The Most Popular New Talent On BTN 


1 Whcatus 

2 Scvcnkind 


Rock, Country 
Rock, Alternative 




14 


3 Hasnol 


Pop, World Beat 


1 


4 Aztek Trip 


Rock, Alternative 


3 


5 Dezerav's Hammer 


Pop, Rock 


3 


C Rancho Relaxo 


Rock 


1 


7 MarkK. 


Pop, Dance 


1 


B J-Zone 


Hip Hop 


1 


9 Thvrd Ave 


R *n B, Urban 


1 


lU Gcno Hip Hop, Urban 1 

Tttrkr, rnullv art tincd on WtCi C*il 6y BIWi 'tgisieted o^Unr »u<]ltix« toi ft »niK iMtuitO on int -..it voifi air 
hiniTcd to onr vote |ici ifXM per uk(. I<W '0 ptHflion is dccrrminei] by the avrra^ af all vain trcrrwd. 


Radio BTN Favorite Song Requests 


February 11, 2000 




The Most Listened-to New Tracks On BTN 




1 Wanna Love You, Annica 


Pop, Dance 


2 


2 Mighty High, Swampadelica 


R'n B. Funk 


2 


3 Only Water, Gingham Shmuz 


Rock, Pop 


2 


4 Praying. Dc/cray's Hammer 


Pop. Rock 


4 


5 Night 2 Remember, K.C.B. 


Jazz, Funk 


4 


6 So, You Tell Me You Love Mc, Never On Sunday 


Rock, Pop 


n 


7 Dora's Box, Quake 


Hip Hop, Rock 


7 


a Big Payoff. Alcllo 


Hard Rock, Rock 
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9 Beloved, Mark K. 


Pop, Dance 


2 


to CIcarview, Swim 

tar tr~i nifnpov'iiin Ifarmrd on ire iilr 


Alternative, Rock 
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New Talent Spotlight 


The Most OuUtanding And Available Acts On BTN 
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SAVOY-DOUCET 

(Colli ill lied fmm fiage JS) 

recording we've had in a while, be- 
cause we recorded in back of their 
hou.se in .Joel's .studio," .says Doucet, 
a DoSay Mu.sic (BMI) writer. "But 
we're like a family band, and we go 
in there with all the historical 
knowledge we all carry that mani- 
fests itself in the group." 

Other highligiits of the set 
include Ann's original "It Was On A 
Sad Saturday," which borrows from 
a Stanley Brothers tune and recalls 
the deva.station wrought by Hurri- 
cane Audrey in 1957. Ann also 
points to refurbished rarities like 
the mournful "She Made Me Lo.se 
My Mind," which Marc wrote and 
recorded in the '60s with D.L. 
Menard, know n as the Cajun Hank 

'Marc likes to keep 
his music natural 
to the point, as he 
likes to say, where 
he could take all his 
clothes off and get 
on all fours and 
play like that. He 

doesn't want 
anything to get in 
the way of the 
music' 

-AMMSAVOr- 



Williams. She further cites "La 
Valse D'Evia (Eva's Waltz)"— "a 
beautiful song by our deceased fid- 
dling friend Wade Frugs that the 
Cajuns are freaking out over" — as 
well as "Duralde," a favorit* by the 
legendary late accordionist Iry 
LeJune, and "Amede Two-Step," 
Marc's previously recorded tribute 
to the late Creole accordionist 
Amede Ardoin — one of two live 
cuts recorded in Minneapolis with 
the local Bonetons Cajun Band. 

"People still think Amede wrote 
it, which is such a compliment to 
me, because it's very hard for peo- 
ple to play mu.sic in a bygone style 
and have the sound of traditional 
music," says Marc. "But that's our 
forte — not be frozen in time or 
change to country or yippified 
Cajun music but evolve, like with 
[late great Cajun fiddler) Dennis 
McGee dying and Marc Savoy play- 
ing, and then I die and Joel plays." 

Because of Marc's thriving accor- 
dion factory and Doucet's Beau- 
Soleil commitments, the self-man- 
aged, Folklore Productions-booked 
Savoy-Doucet Cajun Band limits 
itself to 20 or so performances a 
year. Hence, "promoting them is a 
tough cookie," says Chris Strach- 
witz, head of the Koch-di.stributed 
Arhoolie label. Still, the label is pro- 
ceeding with plans to host a pre- 
release party for the project on 
March 12. 




CHLOflOPHYLL 



Coiilneiitii! Drlfll 



UOIN' IT THEMSELVES: Over the past year, fledgling New Jersey 
trio Chlorophyll has managed to accomplish as much (if not more) 
than many of its major-label counterparts. 

Led by enigmatic singer Pat Jamieson, the band has issued an 
eponymous disc that weaves pure-pop hooks into dark, often aggres- 
sive modern rock arrange- 
ments. 

Upon the release of its first 
album la.st spring, Chlorophyll 
landed a five-show commitment 
as an opening act for the Ala- 
nis Morissette/Tori Amos 5'/.; 
Weeks tour. While on tour, the 
band was featured on the show 
"Wild Web TV," which broad- 
casts locally on CBS-TV in Los 
Angeles and on E! Entertain- 
ment Television nationally. 
The group was recently named best new unsigned band by WJSE 
Atlantic City, N..J., and has won the Local Licks Web vote on WHTG- 
FM Monmouth/Ocean Counties, N.J. The album tracks "Sunny Day 
Suicide" and "Transmission" can now be heard on an increasing num- 
ber of stations, including WWCD Columbus, Ohio; WLIR Ixing Island, 
N.Y.; WRAT Point Pleasant, N..T.; and WJSE. 

The band's disc can be purchased at Tower Records in New York, 
HMV in Philadelphia, and Compact Disc World throughout New Jer- 
sey. It's also for sale on the band's Web site (chlorophyU.net). 

Does this band actually need a major label, given the ever-growing 
commercial pcssibilities for an act willing to do it it-self? In our opin- 
ion, any label Chlorophyll signs with will likely get the better end of 
the deal. 

For more information, contact Michael Deputato at 201-679-3934 
or 201-488-5603. 

Metal HEALTH: If you're a life-long hard rocker, you know that 
it's been a hot second since a band w-ith the heart and unbridled ener- 
gy of Led Zeppelin and early Aerosmith has emerged. Well, the w"ait 
ends with the onset of American Trashed. 

The band formed after Wdeogenic singer Steven Broderick Unked 
with bassist Brendan Keefe, drummer John "C-Bone" Seastrand, 
and guitarists Richie Rivers and Joe after banging around the Con- 
necticut club scene in a series of dead-end bands. The five knew they 
were on the right track from 
their first jam session, which f 
produced the anthemic "Time | 
Bomb." 

Judging from the tone ol 
that cut, with its crunchy gui- 
tars and air-punching chorus, 
American 'Trashed has no 
intention of chasing the latest 
musical trend. Rather, it pays 
homage to the time-honored 
bands of hard rock — all the 
while seasoning its material 
with the requisite pop hooks. The band is shopping a demo of instant- 
ly infectious, guitar-charged cuts that are strong enough to go direct- 
ly to mainstream rock radio. 

The group is also sharpening its stage chops with a series of club 
dates along the East Coast circuit over the next month or .so. Check it 
out, and prepare to be impressed. This is a no-brainer for major labels. 

For more details, call .'Vdam Waldman of Hunter Management 
Enterprises at 212-802-9034, or E-mail him at awaldman 
@hotmail.com. 

Irish BEAT: Audrey Gallagher and Neal Calderwood, former 
members of now-defunct 4AD act Scheer, have reunited to form Lima. 
Based in Northern Ireland, they've cooked up a solid demo of elec- 
tronic dance/rock a la Garbage — hut with more of an edgy, hip-hop- 
rhythm base. The duo is planning to come to the U.S. shortly to vLsit 
labels and play a select number of showcases. For information, con- 
tact Peter Fleming at peterC" schismrecords.com. 




AMERICAN TRASHED 
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LATIN MUSK 



CONFERENCE 



& AWARDS 



JUST ANNOUNCED . . . D0N7 MISS mi 



• ENRIQUE IGLESIAS • 

A one-on-one interview with superstar 
Enrique Iqlesics and Billt)oard's Latin Music editor 
followed by a Q+A with the audience 

• SONY SHOWCASE • 

An evening of music brought to you by Sony 

Opening welcome by GLORIA ESTEFAN 

with a presentation of her 
forthcoming disc "Alma Caribena" 

performances by 
salsa star Jerrv Rivera 
piano sensation Francisco Paz 
singer/songwriter TommY Torres 



Q 



WARNER MUSIC 
INTERNATIONAL 



• A SPECIAL LUNCHEON • 

Live performances sponsored by 
Warner Music Latin America 



• A NULTI-LABEL SHOWCASE • 

Soraya (Universal) • Paullto F.G. (Fania Records) 
Los Lobos (Hollywood Records) • Nova (RykoLatino) 
Charlie 9ravo (Mundo Records/Triloka Records) 

• GALA AHER-AWARDS PARTY • 

THE party of the year! 
Sponsored by BillboardLive.com 

PLUS, PANELS. PARTIES AND MORE! 
AND THe GRaND HNaLE . . . 

BILLBOARD 
UTIN MUSIC AWARDS 

Don't miss the biggest stars in the 

Latin Music World! 
Televised on Telemundo 
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THe LATIN MUSIC INDUSTRY'S LoNGEST-RUNNING. 

NoST Powerful rusiness to rusiness networking opportunity of its kind . . . 



SPONSORSHIP 

ror more info call: 
Phyllis Demo 212.596.5299 
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SHER4T0N BISCAYNEBiV. 

495 Brickell Ave, Miami 905.973,6000 



American Airlines: 800,439.1790 
refer to AN«: 0140U* 



Mlctiele Jacanqelo Quiqley 

212.596.5002 

mquiqIeY'billboard.com 
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COMMENTARY 

(Cuntiiiuedfrom page 0) 

So now to my dilemma. I person- 
ally haw hvo concerts booked in Aus- 
ti-ia in .June. They are s<)ld^)ul shows, 
but I have to admit that my first 
knee-jerk reaction to the political .sit- 
uation there wais to think about can- 
celing the sh{)\v.s. 

But after a gi-eat deal of reflection 
I hav^ decided, in fact, to perform the 
concerts in June, even though some 
of my fellmv artists hav^e decided tt) 
boycott the country. While respect- 
ing their decision, I hope to be able 
to articulate my reasons here, 
liecau.se I heliew that the philosophy 
Ijehind I{ock the Vote is particularly 
appropriate to thi.s dilemma. 

To quote Alison Byrne Fields, the 
campaign director of this organiza- 
tion, "Rock the Vote works to help 
young people to recognize that they 
have the power to influence the is- 
sues that matter to tliem — education, 
violence, health, economics, and the 
environment. One way to have influ- 
ence, we tell them, is to participate 
in the political process by voting, 
speaking out. protesting, signing 
petitions, educating themseK^, edu- 
cating othei-s, running for office." 

In other words — engagement, 
inTOlrement, and dialt^e within the 
political priK'ess. 

We can't su.sjiend democracy just 
because we don't like w^hat crept in 
under the door. We have to tackle the 
problem through engagement, dia- 
logue, and the force of reason. To cre- 
ate a cultural boycott of Austria 
would, in my opinion, hav'e a negati\'e 
effect. 

If any of us still believe in the 
|X)wer of popular culture to influence 
l»ople's thinking, their behefs, the 
way they live their lives, then to 
destroy the forum within which we 
do our work would seem to be par- 
ticularly short-sighted, becau.se lifter 
.vou've made your dramatic gesture 
of not -showing up, you haw .success- 
fully limited your means of trans- 
mitting your ideas. You have no 
forum to express them in, and ren- 
der yourself u-seless in the long term. 
But most importantly, ytm effective 
ly abandon like-minded |)eople with- 
in the community. 

The Freedom Party is not going to 
disband because myself and a few 
other artists didn't turn up at their 
shoiN's in Vienna. And make no mis- 
take: Political extremi.sm thriws in 
an i.solated society. Cut off the life- 
blood of cultural exchange, ideas, and 
viewpoints, and you effectively offer 
the whole community on a plate to 
those tt'ho would .subvert it to their 
own narrow and .xenophobic view of 
the world. 

To my mind, a cultural Iwyx-tjtt has 
only ever worked in one instance, tliat 
of South Africa, where the ruling 
elite were shamed and ostracized 
from the world community. Au.stria Ls 
still an open .society, and pop culture 
is a vital channel for it to remain 
open. 

We must not abandon the idealism 
and the courage of young [KKjfJe with- 
in Austria to effect pasitive change. 
They need our support and our 
friendship. They have a fight on their 
hands, and we need to Rock the Vote. 
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LULLABY BAXTER TRIO 

fCoutiuHcd fnnu fxuie'JS) 

tastemakers." 

He continues, "With radio, we're 
going to college and noncommercial 
triple-A first. 'Hopscotch' is a track 
we're going to emphasize in late 
March. The Lullaby Baxter Trio is 
also included in the March/April 
'Patio Music' .sampler, which is a sam- 
pler distributed to upscale hotels. 
This record will appeal primarily to 
an adult, intelligent audience looking 
for interesting new masie that doesn't 
fit any one genre." 

Warner Music Canada senior VP/ 
managing director Kim Cooke adds, 
"This record can't be marketed 
through the traditional modes. It's 
not going to be driven by pop radio or 
videos. It's mostly going to be a word- 
of-mouth record, so we're taking a 
gradual, grass-roots approach." 

Tim Baker, head music buyer of 
Canadian retail chain Sunrise Rec- 
ords, believes that the album will need 
a solid promotional push behind it. 

"The general public has no idea 
who the Lullaby Ba.xter Trio is," he 



'This record will 
appeal to an adult, 
intelligent audience 

looking for new 
music that doesn't 
fit any one genre' 

- STEVE DaBltOW- 



says. "Is this album going to get a lot 
of radio airplay? I don't think so, and 
that's why I don't think it's going to 
be a big seller. So the artist has a lot 
of responsibility to create a demand 
for this record." 

The Lullaby Baxter Trio, which is 
managed by Rubin Fogel, will make 
an appearance on Canadian TV pro- 
gi-am "The Mike Bullard Show" on 
Friday (3). The act will also do a 
showcase Wednesday (1) in Montreal 
and Fridaj' in Tbronto. The act, which 
is seeking a regular booking agent, 
will also do a North American tour, 
tentati^ly planned for this spring. 

Baxter says, "I'm totally e.\cited 
about performing live. The tour is 
going to be a lot more pared-down 
from the record." 

Meanwhile, negotiations are under 
way to release "Capable Egg" in 
other countries, according to Atlantic 
Records director of international 
product deTOlopment Josh Lerman. 
"We're in discussions with Germany, 
Switzerland, New Zealand, and other 
territories." 

Bax-tcr says, "I was told a long time 
ago that making music that's hard to 
define is both a blessing and a cui'se, 
but I see it as a blessing. Hopefully it 
will open up something new. I'm here 
to communicate and melt people's 
hearts. A lot of my steam is knowing 
that this is what I'm supposed to be 
doing. There are the rules of the 
music industry, and they are also the 
rules of the uni\Brse. And I think peo- 
ple who want to hear different music 
will find a way." 
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lOWARD'S BEGINNING: 
Country singer Rebecca 
Lynn Howard is already 
getting considerable atten- 
tion for her self-titled debut 
album, due May 2 on MCA 
Nashville. The album's cur- 




Danny's 'Dream.' Con- 
temporary Christian singer 
Danny Gans has been 
headlining his own show 
at the Mirage Hotel and 
Casino in Las Vegas. He 
recently signed a deal with 
the Mirage to open his 
own 1 .200-seat theater 
there. The Las Vegas- 
based singer Is also 
reportedly involved in an 
Aaron Spelling-produced 
sitcom to air this summer 
Gans' debut album, 
"Brand New Dream." is set 
for release Tuesday (29) 
on Myrrh Records, 



rent single, "Out Here In 
The Water," has charted on 
Hot Country Singles & 
Tracks, where it stand.s thi.s 



issue at No. 62. Among the 
country stations giving the 
.song airplay are WCTO Al- 
lentown, Pa.; WWGR Fort 
Mvers, Fla.; WRKZ Harris- 
burg, Pa.; and WRNS New 
Bern, N.C. The video for the 
song is also currently among 
CMT's 30 most-played vid- 
eos, according to Broadcast 
Data Systems. 
The album's first single, 

"When My Dreams Come 
True," peaked at No. 65 last 
year on the Hot 
Country Singles & 
Tracks chart. 

The release of 
Howard's debut al- 
bum comes after a 
major letdown for 
the Kentucky- 
raised singer. In 
1997, at the age of 
18, she signed a 
record deal with 
Rising Tide Rec- 
ords, which subse- 
quently went out 
of business. 

Now starting 
over with MCA 
Nashville, she is ex- 
pected to tour behind her 
debut album after its re- 
lease. 



UETTING DISTURBED: 
Chicago-based metal band 
Disturbed is on tour in sup- 
port of its debut album, "The 
Sickness," due March 7 on 
Giant/Reprise Records. Tour 




Davis' Blues. Critically ac- 
claimed blues singer,/song- 
wrlter Guy Davis is embarking 
on a world tour to promote his 
latest album, "Butt Naked 
Free," due March 14 on Red 
House Records. U.S. tour 
dates include March 25 in 
Davenport, Iowa; April 6 in 
Philadelphia; and April 12 in 
Cambridge, Mass. 



HEATSEEKERS 




NORTHEAST 



EAST NORTH CENTRAL 




WEST NORTH CENTRAL 
1 Doors Down, nw Itffw Uft 



MIDDLE ATLANIIC 
toiiiqu>,l<MrlliCry 



RACIfIC 

SyllMli 0( A Demn, Syrtwri Of A OOMI 



1 SOUTH ATLANTIC 

SOUTH CENTRAL V \ 
lli«»id»llih,»l \ 



THE REGIONAL ROUNDUP 



Rotating top 10 lists of best-selling tWes by r>ew and developing artists. 


WEST NORTH CENTRAL 

1. 3 Doon Down The Betla Lile 

2. R0.0. The rundamcntal ElenwMs or Somhtown 

3. Belti Htrt Scmamlrr For My Supcwr 

4. KttU* Spn 

5. Strtc-X Wisconsin Death Trip 

6. SinlMn Of A Down System Ot A Down 

7. Vounfitawn Lets Roll 

8. StoiN Sim One 

9. Brad PMtoy Wio Nacds nclum 

10. AtKia EMoR I'm D>|gm' It 


MIDDLE ATLANTIC 

1. Sonique Hear My C/y 

2. Rao. The Fundamental Elements Of Soutrncwn 

3. KMnSpit 

4. ScnwtMll rZK The Album 

5. Amber AmMi 

S. Oevl Mule L-ie Be*ore Inunity 

7. Syitem 0( A Down SyMem CM A Down 

8. B«th Hirt Screamin Fc My Supper 

9. Oubldei Night LilelEP) 

10. The StikMa Machlnec SuicjOg Machines 



dates include Frida.v (3) in 
Milwaukee; March 10 in 
Chicago; March 11 in Des 
Moines, lou a; and March 23 
in Cleveland. 

Classical PRINCESS: 

Violinist Hilary Hahn re- 
ceived a Grammy nomination 
this year for the album "Bee- 
thoven: Violin ConcertyBern- 
stfiin: Serenade," which got a 
nod in the category of besjt 
instrumental soloist(s) per- 

formance (with 

orchestra). The set 
was also a No. 11 hit 
last year on the Top 
Classical Albums 
chart. Hahn's next 
album, "Meyer, 
Barber: Violin Con- 
certos," will feature 
the first work com- 

mis.sioned for her. 

The new album is 
' set for release 
Tuesday (2) on So- 
ny Classical. 

Hahn will be on 
the cover of the 
May issue of classi- 
cal music magazine 
Gramophone. 

Her performance of the 
album's music with the St. 
Paul (Minn.) Chamber 
Orchestra will also receive 
national exposure when it is 
broadcast on Minnesota 
Public Radio on March 27. 

She will also embark on a 
U.S. tour Tour dates include 



Friday (3) and Sunday (.'5) in 
New York; Saturday (4) in 
Columbia, Md.; March 11 




The Butler Did It. Fonxier 
London Suede member 
Bernard Butler has re- 
turned with his second 
solo album, "Friends And 
Lovers" (Columbia). But- 
ler's 1998 debut album. 
"People Move On," was 
certified gold (selling over 
1 00,000 copies) in his 
native U.K.. according to 
the record label. He was 
also nominated that year 
for a Brit Award as best 
new male artist. The first 
single from "Friends And 
Lovers" is "I'd Do It Again 
If I Could." which has been 
serviced to modern rock 
radio. 



and 12 in Stamford, Conn.; 
March 17 and 18 in Salt Lake 
City; April .5 in Los Angeles; 
April 17 in Kenosha, Wis.; 
May 11 and 12 in Washing- 
ton, D.C.; and June 3 and 4 in 
Albuquerque, N.M. 
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^ THE SMASHING PUMPKINS 
Machtna— The MacNnn Of God 

PR0OUC£R Hood, Billy Corfrifi 
Vkfin 48936 

The Smashing Pumpkins' 1995 double- 
aJbum. "Mellon Cullie And The Infinite 
Sadness," was a tour de force that marked 
a commercial and artistic triumph for the 
band. That's the gf)od news. Now for the 
bad: That album has cast a Ions shadow 
the Pumpkins have \ieen trj-ing to step out 
of ever since. Unfortunately, the band's 
latent effort doesn't come close to match- 
ing the sonic K'ory of "Mellon Collie." 
Even though "Machina" reunites the orig- 
inal I*umpkins lineu|) — lead sin^er/song- 
writer/prtxlucer Uilly CorKan, guitarist 
.lames Iha. drummer Jimmy Chamberlin, 
and bassist D'Arcy — much of the magic is 
missing. Lackluster tracks like "Rain- 
drojjs + Sunshowers," "The Scared And 
Profane," and "The Imploding Voice" lack 
focus and. at best, sound like B-sides. 
"Heavy Metal Machine" tries self-con- 
sciously to be left-of-center. Fven stand- 
out track "The Lverlasting Gaze" some- 
what mimics a previous hit ("Zero"), down 
to the break in the chorus where Corgan 
singiv'rants. Speaking of which, those who 
think that ('organ's trademark whiny 
vocal style Ls annoj-ing will find it even 
harder to tolerate on this album. Gone are 
the irresistible choruses and biting n'Vfla- 
tions that filled previous Pumpkins releas- 
es. On "Machina." the Pumpkins don't 
sound creatively bankrupt a» much as 
they sound burned out, uninspire<i, and 
not Uving up to their potential. 

^VARIOUS ARTISTS 
Tim Hat B«st Thing 

PRODUCERS various 
MavefkJi47S95 

Preceding the March 3 theatrical release 
by more than a week, the soundtrack to 
"The Next Best Thing" is a [K>ij/dancc 
punter's dream — even if the set's first sin- 
gle, Madonna's jangly Emsure-hued cover 
of Don McLean's early-'70s hit "American 
Pie" (with backing vocals fmm actor 
Rupert Everett), is failing to click at radio. 
A groovy mix of global beaLs, the sound- 
track intertwines the old with the new. 
Key tracks include Groove Armada's "If 
Everybody Looked The Same," Moby's 
"Why Does My Heart Feel So Bad?," and 
Beth Orton's "Stars All Seem lb Weep" 
(produced by Everything But The Girl's 
Ben Watt). Also shining bright are Olive's 
cover of lOcc's "I'm Not In Love." Man- 
dalay's "Thii! Life," and Madonna's "Time 
Stood Still," which, like the aforemen- 
tioned "American Pie," the singer co-pro- 
duced with William Orbit. Madonna wor- 
shippers take note: Both "American Pie" 
and "Time Stood Still" will be available 
only on this soundtrack. 

-k THE KENNEDYS 



PRODUCER; Pele Kennedy 

Zoi Records 01143-1009 

This Rickenbacker- roc king, patchouli- 

scent<!d fourth album by the Kennedys is 



SPOTLIGHT 




OASIS 

Standini On The Shoulder Of Giants 

PRODUCERS Mafh "Spike' Slent Noel Gallagher 
Epk 63586 

Call it OasLs' "Achtung Baby." On 
"Standing On The Shoulder Of 
Giants," the brothers Gallagher — lead 
singer Liam and musical mastermind 
Noel — have tossed the Big Rock atti- 
tude and dense guitars of lEKITs "Be 
Here Now" in favor of samples and 
club culture influences. While hardly a 
dance record, the result is a lighter, 
more hwk-driven album that finds the 
band — minus the now departed Paul 
"Bonehead" Arthurs and Paul "Guig- 
sy" McGuigan— back in the pop- 
friendly territory of I995'8 hit machine 
"(What's The Story) Morning Glory?" 
Oasis, never afraid to admit it musical- 
ly stands on the shoulders of giants, 
continues to wear the Britpop influ- 
ences on its sleeve in songs like "Who 
Feels Love?" and the two Noel-fronted 
numbers. "Where Did It All Go 
Wrong?" and "Sunday Morning Call." 
But as the band matures, it's increas- 
ingly leas beholden to the work of oth- 
ers. Infectious rockers like "Put Yer 
Money Where Yer Mouth Is" and "Go 
Let It Out" can only be described as 
vintage Oasis. 



the iH'St of their l>est. It also playfully 
celebrates the jangly rock branch (Beat- 
les, Byrds, Crenshaw, Petty) of pop — 
though new influences this time out man- 
ifest in the vintage Brazil 'fifi-ish 
wordless-vocal/inslrumenlal "Girl With 
The Blonde Eye" to programmed, funk- 
tinged beats. The all-original songwrit- 
ing is tops. The husband-and-wife team, 
near-saints back homo in the Washing- 
ton. D.C., metro area, have won many 
other converts through their endless 
club/coffeehouse louring. Maura, a star- 
ry-eyed lyricist, is a riveting and ap|)eal- 



SPOTLIGHT 

SHAKIRA 
MTV Unpluned 

PRODUCERS: SFiakin Mebarak R.. Tm Mrtchell 
Sony Discoc 497596 

With two albums under her (CalWn 
Klein) belt— 1996's "Pies Descalzos" 
and 1998'8 "Ddnde Est^ Los La- 
drones?" — Colombian singer/song- 
writer Shakira has cleverly disman- 
tled, and reconstructed, the rules of 
Latin pop music. lUclng a cue from 
Canadian sister-in-song Alanis Moris- 
sette, Grammy nominee Shakira has 
injected her music with gritty rhythms 
(both acoustic and electronic), smart 
and sometimes sassy lyrics, and mem- 
orable melodies. Standing head and 
shoulders above this delicious land- 
scape is that voice, brutally honest and 
achingly heartfelt. Like Morissette, 
emotion is at the center of Shakira's 



[shakiraji«^] 



musical world. Because of that, her 
songs can be comprehended by all, 
making them the second universal lan- 
guage. Recorded live in New York last 
summer for the singer's special for 
MTV Latin America. "MTV Un- 
plugged" finds the singer gloriously 
reciting songs from her two albums, 
with heavy emphasis on the sopho- 
more set. Highhghla include the dub- 
infused rooli* rocker "Estoy Aijuf," the 
anthemic "Si Te Vas," the power ballad 
"TO," and the rhythmically sawy 
"Ojos Asi.'* With the release of "MTV 
Unplugged," Shakira is welt-poised to 
build upon her Latin fan base, which 
has been there since day one. Of 
course, this only bodes well for her fu- 
ture, which includes an English-lan- 
guage album. 



ing vocalist; Pete is one of the great 
stringed-instrument heroes of the mid- 
Atlantic. The basic tracks were appar- 
ently recorded by the two in motel and 
hotel rooms from Tennessee to Nevada, 



SPOTLIGHT 




LIZA MINNEUI 

MinneHi On MInnelli: Uve At The Palace 

PRODtXERS- Phil Flamonc, Bilfy Stntch 
Angtl Rtcordi 24905 

Since she starre*! in "Minnelli On Min- 
nelli" on Broadway last December, 
Liza Minnelli's loyal following has 
been patiently waiting for a live 
recording of the show. Not one to dis- 
appoint — look to the entertainer's pre- 
vious IK-e recordings like "Liza With A 
'Z' " and "Liza: Live FVom Radio City 
Music Hair — Minnelli delivers the 
goods on T\iesday (21*). when this daz- 
zling set streets. (On the same day, she 
is scheduled to receive the National 
Assn. of Recording Merchandisers' 
Chairman's Award for sustained cre- 
ative achievement.) Recorded over two 
ni^its at the Palace Theatre. "Minnelli 
On Minnelli" — a loving tribute to her 
late father, film director Vmcent*? Min- 
nelli — focuses on American standards 
culled from such Vincente Minnelli 
films as "Meet Me In St, Louis." 
"Kismet," and "Gjgi," among others. 
While devoted fans will have a diflicult 
time picking out favorite moments, 
"The IVolley Song," "Shine On Your 
Shoes," and "I'm Glad I'm Not Young 
Anymore" (complete with fab updated 
lyrics) will surely be at the top of the 
list. Of course, the closing number, the 
John Kander/FVe<l Ebb-j)enned "! 
Thank You" — ^wTitK^n specifically for 
the show — is, without doubt, a future 
Liza classic. Produced by Phil Ramone 
and Billy Stritch, "Minnelli On Minnel- 
li" is only enriched by the endearing 
liner notes penned by Rex Reed. 



but listeners wouldn't know that from 
Pete's j>roduclion and mixes, which arc 
simply stunning. Check out "Pick You 
Up" and the buoyant inanity of the act's 
.Japanese-pop-goes-// firn'sojim "Good 
Morning Groo\'y." 



ic VARIOUS ARTISTS 

Twrentleth Century Bkws: The Songs Of Noa) Cow- 
ard 

PRODUCERS: wriou5 
KaU/lchHMrkfM 4601 

Arriving two years after its initial release 
in the U.K. — and two months after what 
would've been Coward's llXfth birthday 
(Dec. 16, 19991 — this delectable recortUng 
is now ready to be devoured by American 
ears. Benefiting the Red Hot AIDS Chari- 
table TVust, "Twentieth Centur>' Blues" 
has been lovingly compiled by IWs IVnna 
and the Pet Shop Boys' Neil Tennant. 
With the spotlight on British acts, the 15- 
track .set finds Texas, the Divine Comedy, 
Marianne FaithfuU. and Robbie Williams 
wickedly reinterpreting "Parisian Pier- 
rot." "I've Been lb A Man'elous Party," 
"Mad About The Boy." and "There Are 
Bad Times Ji^t Around The Comer," 
respectively Paul McCartney ("A Room 
With A View"). Bryan Kerry ("I'll See You 
Again"), and Sting ("I'll Follow My Secret 
Heart") keep things simple and fairly dis- 
ciplined — not that there's anjthing wrong 
with that- For sheer beauty, look no ftir- 
ther than Shola Ama (accompanied by 
Craig Armstrong) doing "Someday I'll 
Find You." which is awash in blissful 
orche.'ftral maneuvers, lush atmospherics, 
and Ama's heartfelt delivery. 
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-k KID KOALA 

(Urpal Tunfiel Syndrome 

PRODUCE'^ Kn3 Konlii 
Hin\t Tune 1034 

Of the four elements of hi[>-hop (MC. DJ, 
breakdance, and graffiti), the D.I has 
often been overlooked. However, turntab- 
lism (i.e., creating music with two or more 
turntables) is an art form that has recent- 
ly made DJs the stars of their own shows. 
Among this crop of up-and-coming mixolo- 
gists Is the 24-year-oId Kid Koala. His 
debut album, "Carj'al 'Hmnel Syndrome," 
is a fine e.xample of how lurntablism 
allows artiste to bend the rules of music 
and sound. Equipped with three turnta- 
bles, one mixer, several S-imck reconling 
deuces, and a whole lot of \inyl. Koala has 
crafted a collage of var>Tng samples and 
breakbeats into one chaotic joy ride. The 
hip-hop influence is unmistakable on 
"Fender Bender," with a mekxly that's 
strongly reminiscent of latr-'>(fte rap- 
easy, light, and perfect for a little head- 
nodding. Such .songs as "Music For Morn- 
ing People" can take a narrative form with 
the help of various samples. This experi- 
lUL-titul ftut ofTeni junt a Uufte of what 
tumtablists have to offer. 

(Cont inued on next page) 
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COMMANDER CODY 
Live At Gilley's 

PRODUCER: Alan Rubens 
Q Reconli/Atlantk 92865 
By the time of this live recording in 
1982 at Gilley's in Pasadena. T^xas. 
Commander Cody had outlived his first 
band, the Lost Planet Airmen, but was 
still going strong with his pioneering 
country rock. Essentially a rocking bar 
band, the group did one live album for 
MCA in 1974 ("Live FVom Deep In The 
Heart Of Texas") that came very close 
to capturing the full extent of Cody's 
manic stage sound. "Live At Gilley's," 
on the other hand, is better than no live 
album, but only ju.st. The opening cut, 
"It Should Have Been Me," consists 
mainly of high-hat and vocal. The sound 
gets better, but live cuts strung togeth- 
er don't necessarily equal a live stage 
show. Especially irritating is the inclu- 
sion of only part of the spoken intro to 



Cody's classic hit "Hot Rod Lincoln." 
The album includes Cody's famous hij*- 
pie anthem. "Down To Seeds And Stems 
Again," as well as his signature song 




"Beat Me Daddy (Eight lb The Bar)." 
For non-Cody initiates, this would make 
a fair introduction. 



WES MONTGOMERY 
Dangerous 

REISSUE PRODUCER: Omn Keepnews 
Mitostonc 9298 

This album's Iwund to please the many 
fans of the late guitar great. In the 
early '(iOs, before his best-selUng 
pojVjazz excursions — and alongside 
Miles Davis' rh>thm section, tenor giant 
Johnny Griffin, and the excellent but 
largely forgotten West Coast group the 
Mastersounds, whose members includ- 
ed Montgomery's brothers (Buddy and 
Monk on vibes and bass, respectively) — 
Montgomerj' w-as a phenomenon, an 
absolutely original killer -diller, straight- 
ahead player, scorching everybody with 
single-note and "octave" solos. Have no 
worries that this collection might scrape 
the bottom of the barrel and tarnish his 
reputation- On the contrary, this materi- 
al is top-notch, some previously avail- 
able only on the mammoth "complete 



recordings" set, and the live date with 
the Mastersounds has ne\'er been 
issued. Brother Buddy shines and 
comes off as co-star here. Check out 




"SteUa By Starlight" and "Green Dol- 
phin Street." 



ALBUMS: 
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SAMMIE 

From The Bottom To The Top 

PRODUCER DallSiAuMtn 
FreeworltbCapHol 23168 

Sinf^ng since the age of 4, 12-year-o)d 
Sammie is making conniderable com;umer 
and media noise with the R&B/pop confec- 
tion "1 Like It," the first single from his 
debut album. "FVom The Bottom lb The 
Top." Grammy-nominated producer Dal- 
las Austin deftly taps into today's teen 
pop craze, having the preteen tackle the 
top-of-mind concerns that drive the often 
angst-ridden, awkward world of the tj'pi- 
cal teenager: first-time love, unrequited 
love, friendship. Sammie covers those sub- 
jects and more (concerns about the future, 
love for his mom) with self-assured vocals 
that call to mind the promising debuts of 
such upstarts as Ste'vie Wonder and 
Michael Jackson. In fact, the track 
"Count" is reminiscent of the early Jack- 
son 5 tear-jerker "Who's Lovin' You." 
Sounds like Sammie's here to stay. 



COUNTRY 



•k STEVE YOUNG 
Primal fom% 

PRODUCER: J C Cfowley 
ApplmMd Racordincs APR 1033 

It's a measure of Steve Young's vocal 
prowess that he can turn Lloyd Price's 
raucous "Lawdy Miss Clawdy" into a lilt- 
ing tale of almost unbearable yearning. 
Young, best known in countr>' music cir- 
cles for writing such memorable songs as 
"Lonesome, On'ry And Mean," "Mont- 
gomery In The Ratn." "Rock, Salt & 
Nails," and "Seven Bridges Road," 
reminds with "Primal Young" that he is a 
singer of miyor stature. On this album of 
mostly self-penned originals. Young also 
covers PYankie Miller's lovely "Blackland 
F&rmer." Tom T Hall's "TheVear That 
Cla.vton Delaney Died," Ed Pickford's 
"Worker's Song (Handful Of Earth)," and 
Merle Haggard's "Sometimes I Dream." 
Throughout, he manages to make them 
sound like Young classics. "Sometimes I 
Dream." in particular, emerges as almost 
a new song in his reinterpretation. Young 
impresses with his own (new) songs, as 
well, especially with the one-two punch of 
"Heartbreak Girl" and "No Longer Will 
My Heart Be TVuly Breaking." Contact: 
610-701-5756 or folkradicl^ aolcom. 



•k FRANK McCOMB 
Love Stories 

PRODUCERS: Branrort) Marutis. Frank McCwnb 
Columbia Jazz CSK 42753 

FVom the opening track, you'll swear this 
singer songwriter/keyboardist is channel- 
ing another musical hyphenate, the late, 
great Donny Hathaway. But FVank 
McComb — who's lent his dK'erse talents to 
projects by Branford Marsalis, DJ. Jaz^ 
Jeff & the FVesh Prince. Teddy Pender- 
grass, Patrice Rushen. and others — is an 
original who has delivered a promising 
debut. Rather than rely on studio gimmick- 
ry, he cuts to the chase with a spare, clean 
style that seamlessly melds his R&B/soul/ 
ftink'jazz leanings. McComb. who wrote all 
but two of the 14 tracks on this romanee- 
ladened set, lets his smooth tenor take 
charge on such tracks as the Sle\ie Won- 
der-esque "Fliture Love." the self-uplifting 
"Keep Puahin' On." and the funk)' "Wast- 
ing Your Time" — w hile his soulship with 
the ivories powers his mo\ing version of 
Leonard Bernstein's "Some Other Time." 



LATIN 



if PEDRO suarez-v£rtiz 
Degenerxidn Actual 

PRODoCtfi- Lfcitef M#ndez 
Sony Micos a3578 

The third solo disc by this underrated 
singer/songwriter from Peru could yield 
the breakthrough that has eluded him. On 
this set. the raspy-voiced raconteur 



adroitly seta literate and witty slice-of-Iife 
paeans to a riotous assortment of 
rh>'thms, ranging from Celtic-tinged rock 
("TVen Sexual") to souped-up ska ("D^- 
jame Vivir") to atmospheric, instrumental 
pop ("China Wife"). With proper label 
support, three cuts in particular could find 
their way onto the Hot Latin Tracks chart: 
the raucous, anthemic title track about 
social decay, the foot-stomping pop/rock 
testimonial of distaff-related distress "Un 
Vmo, Una Cer\'eza," and the midtempo 
love song "Alguien Que Bese Como Tii." 

-A- THE MUSIC CLUB 
TM.C. 

PRODUCER: Sammy Gartia 
J&N/Sony Discos 83699 
Admirers of defunct hip-hop/salsa act 
DLG need to check out the second disc 
from this talented quartet, for it spotlights 
many of the similar choppy, R&B-iaced 
grooves and impassioned vocal perfor- 
mances that made DLG so popular. In 
fact, there are moments — the kinetic salsa 
jams "Culpable" and "Luna TVas Luna" — 
when group singer Juan sounds identical 
to DLG front man Hucy Dunbar. Juan's 
angelic tenor is smartly balanced by the 
grainy baritone of emotive co-lead vocalist 
Canito, who gets busy as the soloist on 
effervescent, salsa'pop shakers "Quiero 
Dartc Amor" and "Dando Y Dando." He 
teams with Juan for the fine salsa cover of 
the Latin classic "Sublime Mujer." 



WORLD MUSIC 



^ FEU KUTI 

The Best Best Of Fell Kuti 

PRODUCER: Fela Kuti 
Barclay/MCA 314 S43197 

The late Nigerian bandleader Fela Kuti 
was not only the king of Afrobeat but an 
icon of free-minded Africa in the '70s and 
'SOs. This two-disc collection — shrewdly 
culled from his output of nearly 50 now 
hard-to-find albums — hints at why. His 
deep, dark, poljrhjthmic grooves were 
massive (sounding like James Brown gone 
native), and his pidgin English Ijrics and 
blunt vocals were utterly to the point in 
protest of the Nigerian government's cor- 
ruption, incompetence, and repression and 
in proposing a new appreciation of ancient 
Alrican traditions. Most of the classic 
tracks are here, including "CJentleman," 
"Zombie," "Coffin For Head Of Sute." 
and "Sorrow, Tears & Blood" (though 
"E.\pensive Shit" is strangely mLssing). 
Some of the funkiest numbers are edited 
down from their original LP-side lengths, 
but the cumulative effect of the 13 tracks 
and 158 minutes can I)e overwhelming as 
it is. Although credits* for the original ses- 
sions, albums, and various musicians are 
sadly missing, there are insightful track- 
by-track notes by Fela authority Michael 
Veal. An important release. 



NEW AGE 



if SKYEDANCE 
Labyrinth 

PRODUCtR, Skyeddiice 
Culbumie CUL116 

Skyedance is a mostly American Celtic 
band headed up by Scottish fiddler Alasdair 
Fraser. On its latest CD, it heads toward 
the more melodic side of Celtic music. 
Skyedance reflects the eclectic nature of its 
musicians with global percussion from 
Peter Maund and the pitch-bending fretless 
bass of Rick Linden. Its dynamic rhythm 
interplay powers Fraser "s opening fiddle 
feature, "The Spark." as well as the Moor- 
ish tinge of "La Gallega" and "Into The 
Lab.vrinth." Skyedance weaves lush instru- 
mentals with ititleann and Highland bag- 
pipes, wooden flutes, and keyboards wrap- 
ping around each other like a Celtic knot in 
motion. FVaser's fiddle ties it all together, 
bending in gj^psy seduction one moment 
and flickering pjTotechnics the next. Play- 
ing all original music. Skyedance taps into a 
rich melodic vein. With NightJioise dor- 
mant, Sk>'cdancc steps up as an important, 
all-instrumental Celtic band. 




EDITED BY CHUCK TAYLOR 



■k LFO I Don't Wanna Kiss You Goodnight i* of>t 

PRODUCERS. Cuttathef & Joe 

WRITERS: 0. Deviller, S. Hosein. S. Kipoer. D. lent 

PUBUSHERS: Careers-BMG Muuc/eutulas MusK/On 

Board MiAtc, BMIi Stephen A, Kipiw/EMI-Acn< Mutlc/Brill 

BuMing Sonss. ASCAP 

Arista 3806 <CD ptomo) 

Anyone who has seen LFO perform its 
previous hits knows that the threesome 
comes across as more studio creation 
than live talent. But that doesn't seem to 
have disenchanted the group's fortified 
fan base, which has lifted both "Summer 
Girls" and "Girl On TV" into the top 10 of 
The Billboard Hot 100. On their third 
release. "I Don't Wanna Kiss You Good- 
night." Rich Cronin, Devin Lima, and 
Brad Fischetti really give it their all, 
removing the distracting rap and shout 
gimmicks behind live performances of 
those previous hits and easing the pace 
with a credible R&B vibe. This com- 
pelling track dramatically raises the bar, 
with a level of maturity that was not 
apparent before. The sentiment here con- 
tinues to be pro-girl, with the clever cho- 
rus "I don't wanna kiss you goodnighf If 
a kiss means this night is over" Har- 
monies on the single are absolutely love- 
ly, while the lead vocals are truly soulful 
and affecting. This is a surijrise perfor- 
mance from a band that leaves its kiddie 
reputation in the dust with a .song that 
should entice not only top 40 hut perhaps 
AC. It's a shame that R&B shuns white 
acts, because this is real-life soul and 
could definitely make a dent there too. 



k CHUMBAWAMBA She's Got All The Friends 
That Money Can Buy (2:^2) 
PRODUCERS: ChumbawamDa 
WRITERS' Chombawamba 
PUBLISHER: EMI Publnfitng. BMI 
RepuUlcAJnIverul 20033 (CO Dromo) 
The folks that showered the world with 
"TYibthumping" a couple years ago are 
aiming to prove here that that big-shot 
novelty hit was no fluke. "She's Got All 
The I-Viends That Money Can Buy" holds 
true to the band's satiric nature, giddily 
describing the girl who has it all, is the 
apple of her daddy's eye, and has all the 
right people "kissing her behind." At the 
midsection, the track breaks down into 
TiOs-style doo-wop, reciting the payoff line 
"Versace and Praida, they mean nothing to 
meAV'ell, you can buy your friends, but I'll 
hate you for free." The elements are all 
lined up here: The melody is utterly se- 
ductive, the IjTic is an absolute cheeky de- 
light, production is sharp and cool, and the 
song wears well after repeated plays. 
These are the ver>- things that held us 
captive to ""Ribthumping" for a good long 
time, and the sound here is signature 
enough that many will associate the dis- 
tinctive male/female trade-off as a com- 
mand performance from Chumbawamba. 
Now the challenge: After "Mambo No. 5 
{A Little Bit Of. . .)" and "Blue (Da Ba 
Dee)." will top 40 worn.' about splashing 
another novelty track over the airwaves? 
Or will it slap this one right onto the 
playlist, relieved to once again offer some- 
thing that entirely strays from the norm? 
In any case, fans of the impudent should 
search this one out. 

V'ENNA AIITheWayToHeavefi (3:39> 

PRODUCER: not Itsled 
WRITERS M Penneils. 2. Pwier 
PU8LISHER: New Spunfi Publishing, ASCAP 
Essential 141001 ICO promo} 

Abba fans, rejoice. While the ump- 
teenth revival of the 'TOs supergroup is 
in full swing across Europe, the U.S. 
just doesn't seem to realize how vital 
and everlasting the group's music 
remains today. But if you're one of 
those who can't get enough of that 
sound, look no further than female duo 
V*enna. "All The Way To Heaven" capi- 
talizes on the high-energy pop current- 
ly pervading much of the scene over- 
seas — witness the European success of 
the Abba tribute album "Abbamania," a 



new hits collection, and the West End 
stage production "Mama Mia!" in 
Abba's honor. Sharnessa of Long\iew, 
Wash., and partner Lucy from Bristol, 
England, froth it up with such spunk 
here that anyone drawn to youthful 
rhythms will put down all else, buckle 
up those dancing shoes, and raise arms 
to the pop gods. This is pure, innocent 
energy, the kind of joyous abandon that 
makes adults feel like kids again, while 
children will understand the cheeky 
enthusiasm that their parents felt some 
25 years ago. And then there's the mes- 
sage: According to the promo single, 
this song is a "statement of commit- 
ment to follow Christ forever" — but the 
IjTic is unobtrusive enough to appeal to 
the masses. Radio, find it in your heart 
to give this one a curiosity spin. Ooh, 
this is fun. 

BLOODHOUND GANG The Bad Touch (The EHfel 

65 MU) (3:331 
PRODUCER: nol listed 
WRITER, not listed 
PUauSHER- not listed 
GBften (CD promol 

Forget science and politics here. We're 
talking animalistic attraction in a song 
that orders the public to "get homy now," 
\ia a \yr\c that goes. "You and me. baby, 
ain't nothing but mammals/So let's do it 
like they do on the Discovery Channel." 
Bloodhound Gang have come up with its 
most accessible single yet, with this song 
remixed to full contemporary effect by 
Eiffel 65 of "Blue (Da Ba Dee)" fame. 
This is clearly a novelty record with a 
quickly spoken — not rapped — l>Tic that 
could easily go either way, as a quick hit 
at top 40 and rh.vthmie radio or as a mas- 
sive groan by progi'ammers who give it a 
spin and move along to the next con- 
tender Yeah, it's cute and clever, but 
hardly substantive. Actually, it's a shame 
to think that this might earn merit where 
the more deser^ing falt«r. but radio, this 
one is in your hands. 

JOHNNY CLUELESS Tainted Love (3 23) 

PRODUCER Ken CNiSlon 

WRITER Edward C Cobb 

PUBLISHER Embassy Musk Inc. 

Bom Records 9S372 (CO pro<no} 

It's a typical story. A new band toils to 

come up with its own sound, puts out a 

series of indie albums, and then gets 

(Contimted on next page) 
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^DWAYNE WIGGINS Straftfe Fruit (3 &8) 

PRODUCER: Dwayne Wiggins 
WRITERS D Wwns, M, Pearl, L Allan 
PU8USHERS- Warner-ChappellGRE Publishinft'' 
Music Sales Coip, ASCAP 
Motown 20041 ICD promo} 

Ton\ Toni Tbn^ is Ixackl Well, at least 
the next U'sl thing. Group co-founder 
and pnxlucer'writer (terformer extraor- 
dinaire Dwa\-ne Wiggins embarks ou 




comes to "live" R&B musK. we hope 
that projects like this b>' Wiggins, as 
well as the upcoming "Lucy f^ari" 
release &om his brother Raphael 
Saadiq, will more than satisfy our thirst 



W & NOTEWORT 

for fimk>' biisslines with soiilftd horns, 
gritty rh>'thm guiUu- licks, and mean- 
ingful lyrics. "Strange PViiit" Ls an inter- 
polation of the classic BiUie Holiday 
atmg of the same name, about Ivnching 
in the South. At fii'st, Wiggins" version 
catches your ear mu.sically, hut it's the 
stor>' that e\-entually draws one in and 
truly capUu^s the listener "Southern 
trees bear sti-ange fiiiit'Blood on the 
leaves/BkwKl on the leaves." Halfway 
through tlio i-ecord. Wiggins dcscriljcs a 
true incident in which he was accosted 
by an Oakland. Calif., [Kilice officer 
while sitting in his car outside a night- 
club. "What's cold Is that we're not e\'en 
dealing with reality. What would hap- 
pen if I was that lone man on the street 
Now, I'm a man of peace, but sometimes 
you got to bring the heat. The only 
<lescripUon of it was that black man 
mlling down the street," The message 
s+'tids ii cliill up your spine. 

CARL THOMAS I Wish a:iOi 

PRODUCERS Mikr City, Carl Thofn» 

WRITERS C Thomas. M. Flowm 

PUBLISHERS Tnom Tunes. ASCAP; M>t« City Music, 

m\ 

B«d Boy CntBitainment 9310 (CO tiramo) 
Bad Boy has had its fair share of ups 
and downs over the past few years. 
FVom retiring rappers to label defec- 
tions, the label has been through it all. 
However, the company seems to be 



H y 

getting back to the business of making 
music, witli impending !X'lea.ses from 
Black Kob and. heiv. Caii Thf)mas. 
Thomas has been featured on a num- 
ber of Bad Boy-prtKiuced s»mg liooks. 
On his debut release, the melodic "I 
Wish." a beautiful piano intro rises 
and sets the scene, followed by 
Thomas' glorious crooning — the talent 
just oozes out of the speakers. The 




midtemiMi ba.siiline also works well 
with the story of a lo\'e t hat could 
never bo. "I Wish" is already being 
added to R&B stations across the 
ci>untry. Thomas may be just what 
Bad Bny needs to get back on the 
chart-topping track. 



CI ^'^"^ ' with the greatest chart polenliai. CRITICS' CHOICES (* ); New releases, regardless ol potential chart actwn, that the reviewer highly recofnrnends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 

UlnHLKOa developing acts worthy ofattenliod. Cassette, vinyl, or CD singles equally appropriate tor more than onefofmat are reviewed in the category with the t>roadest audience All releases available to radio and/or retail in the U S. are eligible tor review. Send 
copies to Oiiick Taylor, Billboand, 1515 Broadway, New York. N.Y 10036. Country singles should be sent to Debonh Evaru Prkc, Billboard. 49 Music Square W.. Nashville, Tenn. 37203. Contributors: Michael Paoletta (N Y) 
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ELTON JOHN Someday Out Of The Blue 

(4:001 

PRWUCER; PMnck Leorwd 
WRIT£RS: I. John, P Uontrd, T, Riu 
PUBLISHER not l^sled 
DraamWortts 5261 iCD Fntnu 
An>time Elton John comes out with a 
now project, it's an occasion for the 
troopii to ^tand up and salute an artist 
who never goes out of style. On his 
new project, the soundtrack Ut the ani- 
mated film "The Road lb El Dorado/' 
he afrain links up uith IjTiciat Tim 
Rice, with whom John previously part- 
nered on 1999's "Aida" and, of course, 
on the mammoth "The Lion King." On 
the title theme to the mo\ie, "Someday 
Out Of The Blue." Sir Elton dishes out 
an enticing track that .'itray.i from the 
traditional silk-soaked hallad.s that 
have defined his sound for much of the 
past decade. The niidtempo composi- 
tion features his signature piano, set 
against a hoppy beat — particularly at 
the midsection, where it gains reaJ-life 
pep. John's vocal, meanwhile, is heaW- 
iy layered, again a departure from the 
norm, as Rice's poignant l>Tic talks of 
reuniting with a mis.'ied love: "Some- 
day out of the blue/Maybe years from 
now or tiim<«To\v night'Tll turn and 
I'll see yon^A^ if we always knew/ 
Someday we would live again someday 
80on/l still believe, I still put faith in 
us." On other fronts, this track Is satu- 
rated viith the artist's timeless giftj>: a 
chonis that is as instant a& pudding 
and a warmth and familiarity that nil! 
send a smile across the mouths of the 
masses. AC play of this cut is a 
given — in fart, it's sure to land in the 
top 10 in a matter of weeks. Tbp 40"s 
attraction is a tougher tale to predict, 
with it* current obseKsion with all 
things nubile. It will be intriguing, no 
doubt, for chart geeks to see if John 
can turn this delightful song into a hit, 
making 2000 hie; illst consecutive year 
with top -to h\tA on The Uillboani Hot 
100. The full soundtrack, featuring 11 
songs by John, is due March 14. 



(Continued from preceding page) 

the most notice from a campy remake. 
In the case of Minneapolis-based four- 
some Johnny Clueless, the story start- 
ed in 1992 at college radio, w ith follow- 
up airplay of other tracks from its 
latest album, "What's Your Flavour," on 
commercial alternative outlets strewn 
about the country. Titles of the band's 
other tracks hint at the real story 
behind this good-timing outfit — "Alti- 
tude Sickness," "The World's Gonna 
End (On Somebody's Birthday)," and 
"What's My Disease" — and thankfully, 
that kitschy edge is not lost in their 
new single, which is, sure enough, a 
remake of Soft Cell's 1982 chestnut 
"Tainted Love." The tone here is rock- 
based but innocent enough so that this 
pick could click across the dial, from 
triple-A to mainstream top 40. An obvi- 
ous reaction record, the sly grin behind 
this one could ignite phones in glorious 
fashion, introducing this classic song to 
a new generation while letting thirty- 
somethings rediscover its magic with 



new ears. Search it out from Boxov 
Records at 612-67:1-0508. 
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^ DIXIE CHICKS Goodbye Eari (3.47) 

PRODUCtRS Paul Wofley. BUke Chantey 
WRITER D hriilo 

PUBLISHERS EMI Blackwood Muvc/flisif^ Gorge Music, 
BMI 

Monunwnt (CD promo) 

The latest single from the highfljing 
Chicks has actually been bouncing around 
on Billboard's Hot Countrj' Singles & 
IVacks chart for 21 weeks, due to stations' 
placing it heavily as an album cut. The 
folks at Sony have decided to get behind 
"Earl" for real and have released it as the 
next single. Ever since the release of the 
Chicks' multi-platinum "Fly" album, this 
tune has been inciting controversy. The 
IjTic centers around high .school pals 
Mary Ann and Wanda. Mary Ann heads off 
to see the world, while Wanda shps into an 
abusive marriage. She files for divorce, 
and Earl puts her in inten.';T\'e care. That's 
when the girh; decide "Earl has to diel" 
Then the duo begin planning his demi.se. 
OK, so it's definitely not a politically cor- 
rect or morally uplifting tune, but it's yet 
another maverick move by the noncon- 
formist Chicks that should gamer lots of 
airplay and attention. Lead .singer Natalie 
Maines turns in a feisty performance, 
backed by Martie Seidel and Emily Rohi- 
Bon's flawless musicianship. Programmers 
have been flirting with this unusual cut for 
months. Now it's time to see if it can make 
the grade as another big hit in the Chicks' 
parade. 

-A- JASON SEUERS Cant Help Calling Your 
Name 13 591 

PRODUCER; wail Aiondge 
WRITERS }. 6emanl, T. Mathews 
PUBLISHER: Pyramid Vsltey Muik.. BMI 
BNA S984-2 (CD promol 
Sellers has yet to break through at 
country radio, which is a mystery con- 
sidering that he's got the most impres- 
sive set of chops to come along in the 
country community in quite a while. His 
voice has a soulful edge that will make 
you want to buy him a drink and wipe 
his tears after you hear him pour his 
heart into this gorgeous ballad about a 
chance meeting with an old flame. 
Before the two part ways, he's confessed 
he's still so in love. It's an achingly 
beautiful lyric, and Sellers definitely 
does it justice. And if the song sounds 
familiar to Sellers fans, it should. It was 
originally recorded on his debut album. 
When he went in to record his sopho- 
more project, he and producer Walt 
Aidridge recut it for his new relea.se. 
They brought his vfx-als up more in the 
mix and added nice steel guitar touches. 
The result is a wonderful record that 
deserves to be heard. Given a chance, 
listeners ahould light up the phones 
after this one. It has all the ingredients 
to be a hit and should give Sellers the 
attention he so deserves. 

COLEY McCABE WITH ANDY GRIGGS Growing 
Young With Vou a.iO] 

PRODUCER: Tfcy 8rucc 

WRITERS H. Lmdsey, A. Cunnmghim 

PUBLISHERS: Song Mattere IncjFamous Music Corp , 

ASCAP 

RCA 59S3 (CD prony>l 

This is the first single from RCA new- 
comer Coley McCabe. The song is slat- 
ed to be included on her label debut in 
June and will also get exposure via its 
inclusion on the April 18 RCA sound- 
track to the new Ashley Judd/Natalie 
Portman film "Where The Heart Is." 
McCabe demonstrates her considerable 
vocal skills on this solid tune. Her voice 
has an unusual texture — part velvet, 
part grit — that bolsters this song with 
emotional substance. It's a .sweet little 
number about how true love can keep 
you feeling young and vibrant. McCabe 
gets able assistance from labelmate 
Andy Griggs, who contributes his dis- 
tinctive voice to the tune. Trey Bruce's 



production makes the song both 
staunchly country and contemporary at 
the same time. It's a promising debut 
that should draw attention to both 
McCabe and the upcoming soundtrack. 



QUINCY JONES FEATURING TEVIN CAMPBELL 
Everything I4 05) 

PRODUCER. Quincy Jonei 
WRITERS- A. Armarto. A, Hill 

PUBLISHERS: Arnialo MusK^tMl ApriyChrysalis Songs, 
BUI 

Qwest/Wamer Bros.100028 (CD promo) 
Whether or not this silky soft track 
makes the grade at either AC or adult 
R&B, it certainly ser\'es as a testament 
to Quincy Jones' unending ability as an 
adult-leaning producer and matchmaker 
of pretty tunes and fitting vocalists. 
Tevin Campbell has had a spotty career 
since making the cross from boy to man, 
but here he's never sounded quite so sin- 
cere or filled with the ache of wanting 
back the one who left him: "What would 
I give to hold you once again?AVhat 
would I give to make this loneliness 
end?/ . . . Everjthing." The sentiment is 
lovely, and the sparsely produced tune 
really lets the emotion pour forth. Yet 
another nice moment from Jones' "From 
Q, With Love." 

LARRY CARLTON Fingerprints i4 24> 

PRODUCER; Paul S^wn 
WRITERS: L. Qirltoti. M Eiig. P Brown 
PUSUSHERS Pal Fog Mus>c. ASCAP: Me-N-Me MuW 
Sorgs 0) UniyersaWo Cats Music, BMI 
Wanw Bros. 9944 iCO prtimai 
Jazz aficionado Larry Carlton throws out 
a little jazz groove here that sounds per- 
fect for Sunday brunch. Breezy and 
optimistic, the title "Fingerprints" might 
reflect the — literal — impression one left 
on last night's bottle uf wine while plaring 
this track or perhaps the mark one has 
made on a loved one's heart. Conversation 
and gentle laughter are the name of the 
game here, with a motivated midtempo 
beat leading the way. Followers of smooth 
jazz and adult R&B may find a real 
atmosphere-setter with this nicely con- 
structed song. 



JAY-Z Anything (3 i?i 

PRODUCERS Sam SnwsO, P Skam 
WRITERS: S. Cartw. S AiWefson. J, Wright. L. Bart 
PUBLISHERS: Hotlis Must:. BMI; Lalewiew Publish mg Co. 
Ltd.. PRS 

Roc-A-FeHa/Def Jam 15045 [CD promo) 

Who would have thought that hip-hop 
would eventually draw upon Broadway 
hits for inspiration? Or that the genre 
would come up with smash records that 
not only radio willingly embraces but 
consumers scoop up quicker than tick- 
ets for the play "Chicago"? Jay-Z, who 
had platinum success last year with 
"Hard Knock Life," sampling the song 
of the same title from the musical 
'Annie." is likely to have a similar 
splash of success with his latest track, 
"Anything." This time he borrows the 
hook from the musical "Oliver!," of all 
things. Radio, which went to his latest 
album and handpicked the single, has 
already begun to champion the song, 
with spins growing weekly by leaps and 
bounds. Maybe it's Jay-Z's use of sim- 
ple beats and his laid-back approach on 
these songs — a stark contrast to his 
usual in-your-face, hard-edged rap 
style — that appeals to a broader audi- 
ence. The technique creates an almost 
childlike feel. But admittedly, like 
"Hard Knock Life." the song can be 
grating when you hear it too much, 
although that has never kept radio 
from playing hit records so far Just a 
word of advice to Jay-Z: It seems like 
this particular angle has reached its 
apex. Let's go back to TV sitcom theme 
songs or even cartoon music for inspi- 
ration, yes? 

THE NOTORIOUS 6.I.G. FEATURING Ltl KIM & 



PRINT 



THE ROCK i, ROLL REBELLION: Why People 
Of Eaith Abandoned Rock Music— And Why 
They Are Coming Back 

3> Marx Josctih 

Qroadrr^n & H<)W»n PubiQ^•r, 
S12.99: 316 MCn 

For the past two decades, 
Christians who love to make 
music have been faced with a 
choice. They must either sing to 
the choir — that is. record strictly 
for the Christian music indus- 
try — or pursue a career in the 
mainstream community and risk 
being rejected if any of their 
lyrics blatantly mention God or 
Jesus Christ. 

In his fasci- 
nating new 
book, "The 
Rock & Roll 
Rebellion: Why 
People Of 
Faith Aban- 
doned Rock 
Music — And 
Why They Are 
Coming Back," 
author Mark 
Joseph makes 
a strong case 
for the latter 
option of inte- 
grating faith- 
based music 
into the broad- 
er American culture. He even 
suggests that there really 
shouldn't be a contemporary 
Christian music "ghetto" at all. 

Joseph demonstrates intimate 
knowledge of the Christian rock 
genre and the artists who have 
contributed to its growth, chron- 
icling the genre's early years and 
giving brief histories of Benson, 
Sparrow. Word, and other key 
Christian music record compa- 
nies, as well as of CCM (Contem- 
porary Christian Mu.sie) maga- 
zine. Then, Joseph takes an 
unflinching look at what he calls 
"The Great Retreat," a "seces- 
sioni.1t movement" that found tal- 
ented men and women leaving 
mainstream secular culture for 
the safe confines of the CCM 
world. 

Joseph's theory is that "the 
Scopes trial early in the century 
and the seemingly relentless pace 
of scientific and social progress" 



THE 




LION 



put Christians on the defensive. 
He says that by separating them- 
selves from the culture at large 
and spawning their own little cre- 
ative .sanctuary, Christian artists 
created their own equivalent of 
the Negro Baseball League, an 
organization that boasted as 
much talent as the regular major 
leagues but whose standout play- 
ers never received their fair 
share of recognition. He voices 
particular disappointment that 
guitarist Phil Keaggy didn't con- 
tinue to affect mainstream music 
with his talent, withdrawing to 
sing to the 
CCM choir 
instead. 

.Joseph pro- 
files key artists 
in the contem- 
porary Christ- 
ian music sub- 
culture and 
divides them 
into such cate- 
gories as "The 
Defectors," 
with Pat Boone, 
B.J. Thomas, 
Rick Cua, Leon 
Patillo, and 
Grand Funk 
Railroad's 
Mark Farner 
as examples of artists who aban- 
doned secular music after con- 
verting to Christianity. He also 
recognizes those he refers to as 
"The Rebels," such as Steve Tky- 
lor, dc Talk, BeBe & CeCe 
Winans, Michael W. Smith, Six- 
pence None The Richer, and 
Amy Grant — the latter of whom 
he singles out to praise for bold- 
ly taking her music to the main- 
stream despite the shots she 
took from conservative Chris- 
tians. 

Joseph dedicates the book to 
the late Bob Briner, author of 
"Roaring Lambs," who always 
encouraged Christians to be both 
"salt and light" in the world. In 
the final paragraph of "The Rock 
& Roll Rebellion," Joseph carries 
forward Briner's message, urg- 
ing Christians to return to the 
original command to "go and 
make disciples of all nations." 

DEBORAH EVANS PRICE 



PUFF DADDY WouM «>u Oil For M< <3 38i 

PRODUCERS: Puff Daddy. Dwen 'Pn&liBe' vandefpooJ 
WRITER: no( listed 
PtJBLISHER not listed 
Bad Boy 9327 (CD tnmn 

The latest single from Biggie's posthu- 
mous release. "Born Again," raises the 
question, "What if?" The Notorious 
B.I.G. was arguably one of the best 
Ijxicists ever to grace the rap worltl, 
and many of the verses on "Born 
Again" are outtakes from previous 
releases "Reatly To Die" and "Life 
After Death." If these cutting verses 
are the ones that were taken from the 
past, imagine where he would be now 
as an artist. Along for the ride again is 



Lir Kim, who continues to show growth 
as an MC. The only thing holding this 
single back from being another Notori- 
ous classic akin to "One More Chance" 
and "Hypnotize" is the lackluster pro- 
duction. Although Puffy doesn't recycle 
another 'SOs pop hit, thank God, ho also 
dt>esn't effectively utilize the music to 
accent his rappers. Rather, he seems 
content to just provide background for 
Big and Kim as they do all the work. 
The single will certainly have some 
success, based purely on its sentimen- 
ul value. If nothing else, "Would You 
Die For Me" illustrates what could 
have been. 
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01 Skool Graduates To 2nd-Set Status 

Quartet Says Keia/Universal's 'R.S.V.P.' Reflects Its Growth 



Clowning Around. Delicious Vinyl anisi Fatlip, a former member of the Phar- 
cyde, recently taped the video for his upcoming single, "What's Up Fatlip?." 
under the direction of Spike Jonze ("Being John Malkovich"). The track will be 
featured on the March compilation "Delicious Vinyl Presents: Prime Cuts, Vol- 
ume 1 ," which will also feature the Brand New Heavies and Masta Ace. Fatlip's 
debut solo album, "Revenge Of The Nerd." will be available this summer. Pic- 
tured, from left, are Delicious Vinyl VP Rick Ross, Fatlip, Delicious Vinyl president 
Mike Ross, and Jonze. 



BY JEFF LOREZ 

NEW YORK— Having tasted chart 
.success last year with the remake of 
Atlantic Starr's "Am I Dreaming" 
featuring Xscape. St. Louis male 
quartet 01 Skool believes it,s sopho- 
more album. "R.S.\'R," will give lis- 
teners a much clearer idea of the 
group's musical identity. The Keia/ 
TJniversal album is being released 
March 28. 

"We've grown a lot since the first 
album," explains quartet spokesman 
Bobby Prescott, referring to 01 
Skool's 1998 self-titled debut. Tony 



Mayfield Memorialized Willi Rousing Musical 
Tribute By Hill, Wonder, Clapton, And Others 



by Gail Mitchell 



bURTIS REMEMBERED; Lauryn Hill, Stevic 
Wonder, Eric Clapton, and sur\iving members of the 
Impressions were among the musical luminaries pay- 
ing tribute to R&B pioneer/visionary Curtis Maj-field 
at Los Angeles' First A.M.E. Church on Feb. 22. The 
emotional yet uplifting memorial w'as the first public 
tribute to the raultitalented Mayfield since the priv"atc 
funeral service held last December in Atlanta after 
his death at age 57. 

First A.M.E.'s the Rev. Steven Johnson set the 
tone: "We came here to celebrate, so turn off your 
phones, beepers, and ewrything else." 

From then on, Hill, Wonder, and the others — with 
vocal support from First 
A.M.E.'s Freedom Choir as 
well as a musician's dream 
team that included Narada 
Michael Walden, Nathan 
East, Greg Phillinganes, 
Jeff "Skunk" Baxter, and 
Jerry Hey — repeatedly had 
the congregation on its feet 
with heartfelt interpreta- 
tions of Mayfield classics. 
They included "I've Been 
Trying" (sung by Clapton 

with the still sweet-sounding Impressions); "The Mak- 
ings Of You" (performed by Hill, who said Mayfield 
"made a huge impact on my perception of the world"); 
"Gypsy Woman" (sung by Wonder, who noted, "His 
songs reflected the e.sssence of African-Americans as 
a people ... As significant as the upcoming Grammys 
are, this is even more so"); "I'm So Proud"; and "We're 
A Winner." Closing the memorial; shake-the-roof ren- 
ditions of "It's All Right" and "Amen." 

Also on hand were Mayfield's widow, Altheida; 
actor Danny Glover; and Mayfield's manager Mar\' 
Heiman, who reflected, "1 believe when Curtis got to 
heaven, he sat down with Marvin Gaye and Sam 
Cooke — and the heawns are singing." 

Industry briefs; Whitney Houston and The 
Artist Formerly Known As Prince will share dual 
honors as female and male artist of the decade during 
the 14th annua] Soul Train Music Awards. The teleca.st 
airs Saturday (4) ... A video for Destiny's Child's lat- 
est single, "Say My Name," isn't the only thing that's 
new about the Columbia quartet. The Grammy-nomi- 
nated foursome is .sporting two new members; 18-year- 
old Farrah Franklin and 19-year-old Michelle 
Williams. The pair, who make their debuts in the afore- 
mentioned video, succeed former members Latavia 
Roberson and LeToya Luckett. Along with Beyonce 




Knowles and Kelly Rowland, Williams and Franklin 
kick off a two-week European promotional tour on 
March 5, follott'ed by two Madison Square Garden con- 
certs in New York with Brian McKnight and a spring 
concert tour. 

Speaking of Destiny's Child: The group joins DMX, 
Aaliyah, Ginuwine, Timbaland & Magoo, Dave Hol- 
lister, and others on the soundtrack to the action flick 
"Romeo Must Die." The Warner Bros. -distributed 
film — featuring Jet Li, Isaiah Washington, DMX. 
and Aaliyah— hits theaters March 24. The Black- 
ground Records soundtrack, distributed by Virgin, 
bows March 21 . . .The Dallas Mavericks' Cedric 
Ceballos has expanded his 
club promotion-fociLsed HY'B 
Entertainment into a full- 
service record label. Under 
the rapping alias Nuff-Cedd, 
Ceballos is planning to 
1 elease a self-titled debut 
this summer The HYB ros- 
ter also includes Dark-KU, 
Knatural. and the 
Untouchable Soldiers. 
Ceballos' brother Chris 
manages the latiel's day-to- 
day operations as president/CEO . . . Grammy-win- 
ning South African singer Miriam Makeba returns 
after a nearly 10-year absence with a new album, 
"Homeland." The April 25 set features "Pata Pata 
2000," an update of her 1967 hit "Pata Pata." Released 
on the Putumayo Artists label, the project arrives two 
days prior to the I>ee<lom Day South Africa celebra- 
tion (April 27). 

Rapstation.com, founded last September by Public 
Enemy's Chuck D, has kicked off its Web radio off- 
.shoot. In addition to cutting-edge rap/hip-hop music, the 
site features specialty shows hosted by such hip-hop 
luminaries as the Poetess ("G Sj)ot"}. Nasty Nes ("Plan- 
et Of The Tapes"), Awesome 2 ("The Awesome 2 Radio 
Sho«'"), and Professor Griff ("Poetical Tonguez"). 

'HiPHOP FOR RESPECT'; That's the name of the 
musical project spearheaded by Rawkus Entertainment 
artists Mos Def and Talib Kweli on behalf of police bru- 
tality victims Amadou Diallo and Tyesha Miller. Orig- 
inally slated to be a single, the project mushroomed into 
four-song, maxi-single status thanks to a .strong 
response from the hip-hop community. It's set for a 
March 14 release. Proceeds will benefit the nonprofit 
Hip-Hop for Respect Foundation. The \ideo for the track 
"One For Love — Pt. 1" will be a\'ailable Monday (28). In 
addition to Def and Kweli, the video features Common, 




Herron, Curtis Jefferson, and Ja.son 
Little make up the rest of the group. 

"This new album really gives a 
better indication as to what 01 Skool 
really sounds hke," continues Pres- 
cott. "We didn't have as much of a 
chance to put our identity on the 
first album." 

01 Skool derived its name from 
years spent on the road performing 
a string of Motown hits with ex- 
Temptations front man Dennis Ed- 
wards. The group's sound has also 
been influenced by that of mentor 
Keith Sweat, who created the Keia 
label. Sweat was heavily inralred in 
the new album's wTiting and produc- 
tion. 

"The fact that we're self-contained 
is something Keith really keyed into 
us," says Prescott, who, along with 
.lefferson, is the group's principal 
writer and producer. "We recorded 
■R.S.VE' over a two-month period in 
the Sweat Shop, Keith's Atlanta stu- 
dio. We were able to take his influ- 
ences and put them w ith ours. In 
fact, we're currently working on 
Keith's new album." 

Sweat and Prescott penned the 
group's first noncommercial sin- 



gle — the confessional, plaintive bal- 
lad "I Never" — which was shipped 
to radio on Feb. 7. In many ways the 
track sets the tone for the no-holds- 
barred, straight-up, rootsy R&B 
album, which is noticeably free of 
hip-hop and rap. 

"We love hip-hop. In fact, I have 
my own hip-hop label in St. Louis," 
says Prescott. "But this album had 
to show what we do best, which is 
sing and write songs." 

The members' collaboratire expe- 
rience, particularly with Sweat, 
proved beneficial. "He really honed 
our writing," says Prescott. "He 
taught us how to make a real song; 
how to get to the point, how to make 
the hooks catchy and distinctive. So 
in addition to great singing, we feel 
the album has strong melodies and 
songs that tell stories." 

Indeed, much of 01 Skool's "Am I 
Dreaming" success — the single hit 
the top fiTO on the Hot R&B/Hip-Hop 
Singles & Tracks chart — .stems from 
the accompanying prmwative video 
in which group member Jefferson 
discovers his girlfriend is an exotic 
dancer. The video's popularity made 
it a BET fixture — and seemingly 
spawned many of the dramatic song 
themes on the new album, such as 
"Like A Fool," "Guilty," and, of 
cour.se, the new single. 

"It's funny, but the women react- 
ed more to that video than the men," 
laughs Prescott. "You would have 
thought it would be the other way. 
That's why for our new single, we're 
doing a video with another real twist 
(Coiitiiiiiecl on page 1,7) 




Showing Appreciation. Los Angeles l^ayor Richard J. Riordan hosted an inau- 
gural luncheon honoring the nominees for the 31st National Assn. for the 
Advancement of Colored People (NAACP) Image Awards at the city's County 
Museum of Art. Among the guests on hand for the festivities were, from left, RCA 
artist Kevon Edmonds and NAACP presldent/CEO Kweisi Mfume. 
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GET IT ON TONITE 
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F.'IKT c^J^Cil M iELEKTRfl.'EE6l 


36; 


17 


8 
5 


1 NEED A HOT GIRL 

l-or BOVS (CASH l«NE> >JNIVERSAt) 


S) 


58 


17 


DA ROCKWILDER 

tUnnOC MAI., REDMAN (OEF )AI*ID)WG) 
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FEEUN' SO GOOD 
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WHATS MV NAME 
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HE WASNT MAN ENOUGH 
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BACK AT ONE 

BRIAN MCKNIGHT (MOTOWNI 
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YOUR CHILD 

MAJTVJ P.iCf IMCA' 


(Si 


72 


3 


HOW LONG 
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CANT STAY 
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V.O.U. 
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GIVE ME VOU 
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DEEP INSIDE 
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CB) 




1 


ONCE UPON A TIME 

MONTELl JORDAN IDCF SOCLIOyMGI 
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SO ANXIOUS 
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LOVE YOU LIKE 1 DID 
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YOU CAN DO IT 
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DEBORAH LLlX WiTM R I lARISIAj 
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HOME ALONE 
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QUIET STORM 
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ANYWHERE 
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JaFim,BMVEMeiadiiraal, 
BMVSnirMM. BMVniuB NAtm BMKSin. ASCAP/WB, 
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CMS. ASCAP/Tnnk) Nabhk ASCAP/Tanogs, ASCAP/Ha-Tini. 
BMVCaFeeis««. BMianta. BMD HLMM 
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(WtiHIi.-. ii' i* .^j; XjjVfni Jwate : 




31 


31 


20 


TFIE GREATEST ROMANCE EVER SOLD 


39 


39 


25 


IWANTITAa 

VJARREN G FEAT WAEK IC iG FUNKjREStLESS) 


X 


4 


12 


1 LIKE IT 

SAWMiF (FREEWOftLDCAPirOLJ 




40 


30 


3 


PARTY UP (UP IN HERE) 

Dm IRU'F fiVCEFS.OEF JAMTDJMGl 


3 


3 


16 


HOTBOVZ 

WljSr -WSKJItWCR- tUCT IT< SM W.«ASr«STeE£ 


3D 


49 


28 


JIGGA MV N"" 

.AV ; FlC.: A FFUARUFF RYDERS/lNTERSCCfE) 


4 


2 


14 


GET rr ON TONITE 

tWNTELL ..ORDAN iCEF E^UL LJJF..(J 


42 


41 


STEP TO THIS 

MASTER r FEAT DIG (NO tIMlT.PRIORITY) 


(A 


H) 2 


THERE VOU GO 

Pink TicrA.i 


43 


43 


20 


GIVE YOU WHAT YOU WANT (FA SURE) 

CHICO DEaARGE '.' 


6 


5 


18 


ONE NIGHT STAND 

>N.-Ei- n-.:HFsaTT --sLot*Fj,Mc 




M 


46 


4 


THAT'S WHAT I'M LOOKING FOR 

CA BRAT BO DEF.COLUMBIAI 


03 


6 


5 


MARIA MARIA 

SAijTANn FEAT (HE PRODUCT GAB lAAlSTA) 


45 


45 


26 


SIMON SAYS 

PIUROJVHE MONOH (RAWKU&TNtlORITYl 


CD 


8 


20 


LEFT. RIGHT, LEFT 

UBAFJA ■ ",Lr7,GrJr(VUFE.ATLANTICI 


46 


36 


11 


KEYS 

LATANYA (TVT) 


9 


7 


14 


HE CANT LOVE U 

JAGGED EDGE ' - SO 1. 1 1 lliL.IMtf.A: 


47 


40 


14 


I'M JUST A BILL 

IKE jnCXSON PRESiNlS IDM PAPER I flt.'.'HMCI 


(B 


27 


2 


STILL IN MY HEART 

TRACIE SPENCER I.'.^.I.JJ 


48 


51 


19 


DAMN (SHOULD'VE TREATED U RIGHT) 

SOPtUSHFEAT JA RULE J'--" - I C iciC 


11 


11 


14 


24/7 

Kf VON EDMONDS (RCAt 


49 


35 


2 


MR. LOVER 

LT STITCMIE rr-.r.ciF" -YM-r 


12 


9 


11 


G'D UP 

!n:CP DOK PFf 5ENTS THA [ASDW m HOUitjTVTl 


90 


so 


11 


00 IT AGAIN (PUT YA HANDS UP) 

JAY Z (ROC A FELLA'DEF JAIAlDJk*G) 


13 


14 


L BOUNCE 

^ tJIRACEElUAJORTURROUT.^UNDOf ATU^NTA) 


91 


53 


30 


SOUTHERN GUL 

ERYKAH BAD(J FEAT RAHZEE MCTCiVN 


14 


10 


12 


OANCIN' 

GUYtMCAl 


S2 


56 


2 


THE 6TH SENSE 

COf/WON iT.IADAM 'jNlEIAMCA 


IS 


13 


4 


BEST FRIEND 

PUFF DADDY (BAD BOY/ARISTA) 


S3 


57 


25 


WE CANT BE FRIENDS 

DEBcrrAH CCA WITH R.L ' A*^ ;1A 


li 


12 


6 


YOU CAME ALONG 

BEVERLY lYAB YUMELEKTiyVEEG) 


■S) 


— 


1 


WHEN U THINK ABOUT HE 

VOICE V (KAMi'.F,.'t.F,'; K 


17 


19 


18 


IF YOU LOVE ME 

MINT M I ■. llekiraeeg: 


ss 


59 


4 


FREAKIN' IT 

V.ILL SMITH ICOLUMBIAI 


11 


20 


3 


GOT Y(XJR MONEY 

Oi CRTY BASIAJIDFEAI. KELJS(EiEKTR<VE£GJ 


St 


54 


19 


NASTRAOAMUS 

NAS iCOLiJM&Al 


19 


15 


19 


4,5.6 

*aa FEAT JT MONEY A KAFO (OREAMWORKSl 


S7 


58 


22 


U DONT KNOW ME (UK£ U USED TO) 

BRA'lOy lATl ANTIC) 


20 


23 


15 


DOWN BOnOUrSPIT THESE BARS 

CRAaON A r E ,..|Jlr Pr-JtRilMEHICOFE 


St 


55 


12 


BUMPIN' UGL1ES 

'I'UC' r,M'ji". Ti' . Wir»GSPAKI 


2D 


37 


2 


BLA£^Ce IBAD BCr AF. STA 


3D 


70 


26 


PI M PIN' AIN'T NO ILLU5KW 

U(iK fLAI KCXJt ACt 1 100 SHORT (J(VE) 


32) 


29 


2 


WHISTU WHILE VOU TWURK 

YING YANG TWINS -CC.LlPAR^i 


to 


47 


21 


GET NONE 

TAMA R FEAT J.D & AMIL IDREAMWORKS] 


23 


16 


14 


CAUGHT OUT THERE 

KIL S IViRG NI 


dD 


73 


32 


U-WAY<HOW WE DO IT) 

•aj'*r.fiiOODr :■ ■ .A.'*ctAftrsTAi 


24 


21 


e 


WHISPERS IN THE DARK 

PfiOFYlE IMOTOWNI 


62 


66 


2 


SILENCE OF THE LAMBS 

All. REAl ij.l -It -'tMEi 


29 


25 


SPEND MY LIFE WITH YOU 

f RiC RFr.rT -TA' TAMIA IWARNER BROS 1 


63 


48 


11 


GLADLY 

SMITH (HOLLv/aOCOi 


3t 


22 


26 


U KNOW WHATS UP 

OCmaL JONES lUNTOUCHABLESlAPACOAmSTAJ 


64 


62 


12 


STROKIN' 2000 

GRANDMASTER SLJCt :W\HGS'>Mi 


27 


24 


15 


GET UP 

AMEL LARRiEUX (550 MUSiC^EPKI 


es 


67 


18 


OA ROCKWILDER 

METHOD WftSHECWAN !DEF JAM.IDJM&; 


21 


18 


16 


LEFT t RIGHT 

D-ANGELO 1 CHEEBA SOimO/VIRGIN) 


if 


52 


2 


EASY 

iAI STONE (MIDWEST/STONE WJULDI 


29 


17 


14 


YOU CAN DO IT 

ICE CUBE llENOi Mi.R^i -■ [iLF-R.-.iRir, 


17 


65 


5 


Y.O.U. 

MnHDO MAf<iWFDMAN (DEF JAM'lOJMGt 


30 


26 


25 


MV LOVE IS YOUR LOVE 

WHITNEY HOUSTON .'.h 


ds 


- 


13 


MS. FAT BOOTY 

MOSOEF r;.'.,vp'. r.Tf-^of^ f 


31 


32 


5 


STRAYED AWAY 

,,-l.,|| 'MVEBSlTY.WARNFfi iWCfs . 


it 


64 


11 


WHArS MY NAME 

DMX'.HUfI R'DERS'Dt' J*fA1DJMG) 


32 


34 


32 


GET GONE 

IDEAL INOONTIME.'ViHGINI 


70 


61 


8 


BANG BANG BOOGIE 

CHAMPTOWNi ^.fsrsfl r>T JACKED 


w 




1 


HOW WE ROLL 

64 BOYZ IHOME BASS) 


or 




13 


FLOSS, DON. ONE 

MOT ONES '■.■.■i!:a\ 1 lOTWIOftlTri 


3) 


71 


2 


THONG SONG 

., 1 , ■, I SOUUtOJMG) 






32 


EVERYTHING IS EVERYTHINQEX- FACTOR 

IAl,ip>N Hl.l -THiauSt'COLUMBlAl 


39 


28 


22 


STAY THE NIGHT 

IMA (mca; 


as 




14 


STia D.R.E. 

31 mfw SN03POOGG:*rT!SM«.rKiM[?i'-;f(i 


38 


38 


24 


IF 1 COULD TURN BACK THE HAWS OF TIME 

R KEUY jr.i 


74 


72 


28 


UNPRETTY 

TLC ilAF ACE/ARISTA) 


37 


33 


25 


IS MINUTES 

MARC NELSON ICOLUMBIAI 


75 


68 


32 


rrS ALL ABOUT YOU {NOT ABOUT ME) 

IHACIt SPtNCER (CAPITOll 



f ) Records w)th Ih« peatest sales gains & 2000 BilltoarcVBPI CommuniC3tior>$ and SoundSc^n, I 



IM SHl)t '»Mm{S«ivyAIVTu(ttS.ASCAP/UCDGiI. 

ASOV,<lmine Play hm, ASCAP) HL 
m SPEW MY LIFE WITH r«lllndiae.,BMLAMr»«nal'Sa«s Of 

PoliGram IntemitiDrul. BM^T^ Tal, BMVDeiwrMH, 

BM.'Pndise roimi. BWWtnw-TimrtiM. BMO HMNBH 
J2 STATMLEnTGO^RsdnnHriyni.eMlEMIBtidnnDdL 

BMITMI Apnl. ASCWyFrot Wi III. BHUfnlp. 

SMlCancillBd Umch, ASCAP/lJnmi3jl-P[>hiGn»n InkmilMu! 

ASCAPjUtsonc. ASCAp7^ilS^awn DaniBti. ASCAPI HL 
n STEP TO THIS (Bit P.aNI) 

» Snu IN MT H£UT UunA Ffr.«t mim Sdvani BMIIMI 
BlamwDod. BMltk: ASW/GIwT!q Fabulous, AS£AP) HUWBW 
tt STRAYED AWAY l.Hafe L:iiti Mu<x. BMlVichael DeffKm, 

BML^heka evil 
53 THA BLOCK IS M]T [Mc^ MKk. BMI] 
2 THANK GOO I fOUm YOU (SonT/ATVSonp.BtAi1iye Songs 

" e.ASCtfili 

- R (TmiBi' laiiliOTS, 

I^Wlhi CMitm. ASCV/EH M. ASCV/So S* M, ASCAPI HL 
97 THE fiTH SENSE {EMI Aciril.A^XiflBd Pearl. 
ASCAP^^emeleu.BMI) 



21 THE eCST UN I CAN BE (£Jril Apnj ASCAPr^Me Tyme, 

ASCAP^HimwpolisGuYS ASC»P/Jit«ao<Ja. ASCAPlHL/fflH 
n THE GitEJITtnROMNCE EYED SOU) lEmanopaled.ASCAfl 



17 TTIERE YOU 60 (Zm'm Down, BMli^itco Souffi. 

ASCAP/XandKj. ASCAP/Ait Conlf:* ASCAP.'tMl Apnl, 

ASCAP/FWi Parrttwr, ASCAPI 
S rHOMSOIieiDaltfi.ASCAP/CopiTiiMCartroti'APhantoin 

Voi eMlVrirw-FarMrlim. BMOiESMOnKIBIA. 

ASCAP/Unn«rsaUUiGnn totematoial. ASCAP/Iyme Fof 

fifH. Bmvm Of DwnMrtd. BMI) WBM 
62 TtlMIWIIt {Jam OOVmumiFitty^Sa Mope Road. 

ASCAf/OtM, ASCAP/Univerul PofrGrvn Inttrnitwiial. 



ASCAP^lmbass). BMlDclueteij, BMI) 
11 DKNOWmurSUPIEdtef. ASCAP/DoWhaaGotia, 

ASCA/'.WB. ASCAP/BekMB. ASCAP/Unn«(s«-MCA. 

ASCAP/AnBiony 0. ASCAP.Dauninlena, ASCAP/RusN 

K/iucliles. ASCAP) IfflM 
ST Um WE nCH(GM|Stl8oam, ASCAPI. ASCAP/GoUmi 

Fiwas, ASCAPrUrmrul ASCAPJ WBM 
4 UNTITLED (HON DOCS r FEEU llJmmal-P(4/&aiTi 

Intematiofal. ASCAP,.'Afi-chxi. ASCAP/Tirst Echo. ASCAP) 

41 U IINDDISTANO rUwwy Mack. BMO 

3S WHATS KTUME (Boomer XASCAP^uttRyMf-Dead Game. 

ASCAP.TU Irv. BMI) 
M WNOI YOU THINK OF MC(l[KliaB,BMl>Urmrjal-Sonp« 

PotyGram IrttamatiDnal. BN^'Putty Tal. BMI/Laiapo. 

ASCAP/Wilahn, ASCAP) 
V WNtSPERS IN THE DAAt (Kiel) ASCAP/Zomba. ASCAP/WB, 

ASCAPi'Tallest Tree ASC*P,''Co'Mf!jtIion Iref, ASCAP/563, 

ASCAP> WBM 
a WHISTLE WHILE YOU TWURK lColl<Pai^ BVI] 
20 WHOAKSKllOiHin' HSCWiUMG, ASCAP) 
50 WHY YOU WANNA KEEP ME FROM MY BABY IDonrJ. 

tSWflomu ASCAP^ue Butter, BMI) 
99 WIIO OUT (Not Lilted) 

TS Y.O.U.IWulang.BMl^reers-BMG.BML'EMIUiwt 

BMlffirty Nctrie, ASCAP/Famoiis, ASCAP/Ench Semian. 

ASCAP/Zom6a.ASC*P) HI 
56 VOU CAME ALONG (EMI Blackwood. BMlftDdnn taitiins. 

BMltfiswi. BMI/Fied leiluns III. BUVde^i Sum. ASCAP/Pinh 

FoUer, «CAPyUnrrtr«l-MCA. ASCJtf) HI 
46 Y0U0WEHEIZomba,ASCAP,1IIMII.ASCAP/MassConltiM)n, 

HSCAP) 

39 YDUl CHILD Oerrts 01 Mtfu. ASCAP/BMG. ASCAPAIolkm 

Tfiiif ASCAPI 
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Dead prez Deliver Social Criticisms 

Breaking the chains: M-1 - ■ ■ . , i contributor to music sales figure 



REARING THE CHAINS: M-1 
and stic.man, members of dead 
prez, are on a mission to change soci- 
ety. That's the goal of their debut 
album. "Let's Get Free," set for a 
March 14 release by Loud Itecords. 

The most thought-pmtiking track 
is the album's opener. "Wolves." in 
which the narrator explains the tech- 
nique used by hunters of putting 
blood on knives to attract wolves. 
The wolves lick the knives, cutting 
themselves and continually feeding 
off their own blood until they die. 
Such Ls the nature of life in the ghet- 




to, where the "blood" is drugs, sex, 
money, and materialism. 

"We live in a .society that tells us 
exploitation and getting over on peo- 
ple is the highest foi-m of civilization 
as opposed to coojwration and shar- 
ing," says stic.man, who was born 
Cla.vton Gavin and raised in Talla- 
hassee, Fla. 

In addition to exploring the para- 
sitic nature of capitalism, M-1 and 
stic.man e.\amine other subjects on 
the album. In "Be Healthy" the 
staunch vegetarians warn about the 
health hazards of eating meat, dairy- 
products, and processed sugars. The 
duo's societal frustrations are al-so at 
the core of such cuts as "They 
Schools," "Police State." and "It's 
Bigger Than Hip-Hop." the first sin- 
gle. The latter was released com- 
mercially on vinyl and for promo- 
tional pui-poses on CD. 

With self-discipline as its anchor, 
the dead prez philosophy is more 
than just rhetoric for M-1 and stic. 
man. They discipline themselves 
through martial arts training, teach- 
ing political education, organizing 
food drives, and creating programs 
that move their agenda forward. 

"We are about the business of lib- 
erating ourselves with our own 
hands," .says Jamaican-born, Brook- 
lyn, N.Y.-raLsed M-1 (Lavon Alford). 
"Do for yourself. Create opportuni- 
ties for ourselves." 

Sub verse strategy: Sub 
Verse executives beheve that under- 
ground hip-hop is about to become 
the most economically viable hip-hop 
very soon. As an axample. Sub Verse 
VP Fiona Bloom cites the gold cer- 
tification of Mos Def's "Black On 
Both Sides," released by indepen- 
dent label Rawkus. "Rawkus has 
opened up so many doors for under- 
ground hip-hop." she .says. 




Words 
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Bloom feels "artists' collective" is 
a more fitting term for Sub Verse's 
structure than "record label." "All of 
the artist^i are self-contained. They 
create their own graphics and visu- 
als. They reach out directly to the 
fans. We've allowed them to com- 
pletely keep their creative entities, 
and [we are] able to use those enti- 
ties to help us get to the n&xt level. 

"We're about adding to the move- 
ment and making it an even bigger 
and better place to be." Bloom con- 
tinues. "Hip-hop is just at the begin- 
ning of where it's going. It's barely 
touched the surface. There are just 
endless possibilities." 

The Internet is at the center of Sub 
Verse's marketing and distribution 
strategy. Its executives recently 
signed an exclu.sive I'.S. retail distri- 
bution deal with Caroline to release 
various acts, including Bigg Jus, 
Micranots, Kubberoom, Scienz Of 
Life, and Blackalicious, whose 
"Nia" album will be in .stores Tuesday 
(29). For U.K distribution. Sub Verse 
has entered into an agreement with 
I'.K.-based Pinnacle. 

Sub Verse's additional principals 
include president Peter Luboff and 
Bigg Jus Ingleton, who is chief cre- 
ative officer in addition to being a 
member of the artist roster. "We 
believe our artists represent the 
direction of hip-hop." Luboff says. 
"Once onUne sales become a major 



contributor to music sales figures, 
Sub Verse shall be well-positioned." 

Rolling with FIONA: Juras- 
sic 5 is on a 20-city trek (Feb. 24- 
March 22) with alternative artist 
Fiona .4pple. The tour kicked off in 
Wallingford, Conn., and wraps in 
San FrancLsco. 

Jurassic 5 and Apple hit it off 
while recording in a Los Angeles 
multi-studio facility. Her apprecia- 
tion of the group's work led to the 
tour invitation. 

Jurassic 5, which consists of four 
MCs (Chali 2NA, Zaakir, Akil, and 
Marc 7) and two D.Is (Cut Chemist 
and DJ Nu-Mark), is warming peo- 
ple up for "Quality Control," its In- 
terscope debut due in April or May. 
The sextet's d.ynamic flows are 
reminiscent of groups like the Cold 
Crush Brothers and Double 
Trouble, while its beat masters 
rcK'k with inventive, original beats 
that rewind to an era that boasted 
true DJ innovation. 

Get HITCHED TO THIS: Con- 
gratulations to Go<idie Mob's Cee-Lo, 
who's tying the knot with girlfriend 
Christina Johnson on March 18. 



He 



lOT RELEASES: Bone Thugs- 
N-Harmony's "BNTHResurrec- 
tion" on Ruthless/Loud, due Tues- 
day (29); Roc-A-Fella/Def .lam arti.st 
Beanie Sigel's highly anticipated 
"The Truth," Tuesday (29); Black 
Rob's "Life Story" on Bad Boy/ 
Arista, March 7; Drag-On's "Oppo- 
site Of H20" from Ruff Ry- 
ders/lnterscope, March 14; Luther 
Campbell's "Luke's Freak Fest 
2000" soundtrack on Luke Rec- 
ords/Loud, March 14. 




Del Soul Fights Cancer. A host of Def Soul artists — including Kelly Price, Mon- 
tell Jordan. Sisqo. Dru Hill. Case. Playa. Kandice Love, and LovHer — recently 
convened in Los Angeles to record a remix of and shoot the video for "Love Sets 
You Free." a celebration of Black History Month that also benefits cancer 
research. The project was produced by Teddy Riley and Chucky Thompson. The 
song was penned by Price and Denise Rich. All proceeds from the single, due in 
stores March 7. will be donated to the TJ. Martell Foundation for Leukemia, Can- 
cer, and AIDS Research and Denise Rich's G&P Foundation for Cancer 
Research. Pictured, from left, are Price and Riley. 
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CD 
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LEFT/RIGHT 


DRAMA 
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11 


G'D UP SNOOP DOGG PRESENTS THA EASTSIDAZ 

CI :D . iTi DOGG MOUSE JMliTVT t 
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5 
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5 


BOUNCE MIRACLE 

1^1 " iXi'JIUM TURNOUT OOOl'.SOUNDOf ATLANTA. 


5 


4 


5 
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BEST FRIEND PUFF DADDY FEAT MARIO WINANS i HE2EKIAH WALKER 

:; BC- ^93]aARiSTA 1 


6 


8 


8 


3 


GOT YOUR MONEY OL DIRTY BASTARD FEATURING KELIS 


7 


6 


6 


19 


4. 5, 6 • SOLE FEAT 


J RING JT M0NEY4KAN0I 


8 


9 


7 


15 


DOWN BOTTOM SPIT THESE BARS 


DRAG-ON i JUVENILE 


CD 


13 
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-^m Greatest Gainer m 

WHOA! ^ BLACK ROB 


(D 


10 




2 


WHISTLE WHILE YOU TWURK 


' ING YANG TWINS 


11 


7 


4 


14 


YOU CAN DO IT 1 < 


S ING MACK 10& MS. TOI 


OD 


NEW^ 


1 


HOW WE ROLL 

COME BASS i.ii:- t 


69 BOYZ 


13 


14 


10 


25 


1 WANT IT ALL • WARREN G FEATURING MACK 10 

■ C'lDi IT G ^L'f.K -3721iJESTLESSt 


14 


11 


30 


3 


PARTY UP (UP IN HERE) 

- . .I.- . . 'jJbOSMDJMG 


OMX 


OD 


20 


15 


27 


JIGGA MY N'"- 

AM 5fi2201.ilDJMG 


JAY-Z 


16 


16 


12 


19 


STEP TO THIS MASTER P FEATURING D.I.G. 

- CiRITV t 


17 


19 


11 


4 


THAT'S WHAT TM LOOKING FOR 


DA BRAT 


18 


18 


14 


25 


SIMON SAYS 


PHAROAHE MONCH 


19 


15 


19 


14 


I'M JUST A BILL IKE JACKSON PRESENTS TOM PAPER 

PI Ti -U" Or^LMMC 1 


20 


12 
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MR. LOVER LT STITCHIE FEAT CHEVELLE FRANKLYN 

■1 ■ ■ • . ■ ■ iMt 


21 


21 


13 




DO IT AGAIN PUT VA HANDS UPl jAY-2 FEAT BEANIE SIGEL i AMIL 

...L.'&'ID.MGt 


22 


24 
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THE 6TH SENSE 

1- MCA 


COMMON 


23 


25 


22 


4 


FREAKIN' IT 


WILL SMITH 


24 


22 


15 


IS 


NASTRADAMUS 


NAS 


2S 


23 


18 


12 


BUMPIN' UGLIES 


CHUCK SMOOTH 


® 


32 


25 


25 


PIMPIN AIN T NO ILLUSION UGK FEAT KOOL ACE 4 TOO SHORT 




33 


27 


31 


U WAY (HOW WE DO IT) YOUNGBLOODZ 

1 ' .,- ' ■. . A. 1 i'AftiSIA ' 


29 


30 
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SILENCE OF THE LAMBS 


ALL REAL 


23 


21 


21 


12 


STROKIN' 2000 


GRANDMASTER SLICE 


30 


31 


20 


i; 


DA ROCKWILDER 


METHOD MAN'REDMAN 


31 


29 


28 


5 


YO.U. 


METHOD MAN/REDMAN 


CD 


45 


35 


20 


MS. FAT BOOTY 


MOS DEF 


33 


28 


17 


11 


WHAT'S MY NAME 


DMX 


34 


26 


24 


12 


BANG BANG BOOGIE ruAMOTOWN INTRODUCING O'PHUZION 


3S 


36 


26 


13 


FLOSS, DON, ONE 


HOT ONES 


36 


35 


32 


17 


STILL D,R,E, DR. ORE FEATURING SNOOP DOGG 

T , AFTERMATH j92','INTERSCOP£ t 


(D 


NEW^ 


1 


LET'S RIDE 

1. ■•,"[:!!' ;:80'.«fiORiTy . 


CHOC LAIR 


38 


39 


42 


11 


PUSHER H*N R»liE UP CLICK Ft«T COOP L 


. M0» MIKE. LADY D. CWOUS ONE 


39 


17 


23 


4 


THE EXPRESS 


TALIB KWELI 4 HI-TEK 


CD 


RE-ENTR* 


18 


BEING BEING B G FE*T BABY, lUW MANNIE FRESH, JUVENILE t UE WAYNE 


41 


47 


36 


25 


LUV AT FIRST SIGHT "I- 1 DRIN OF DA GHEnO FEAT SOULTRE 


42 


34 




20 


EGO TRIPPING LI STITCHIE FEATURING MAD LION 

- , ,r..- . ... -.p.-E 


CS) 


RE-EHIRr 


25 


BOUNCE TO THE OUNCE 


O.G.C. 


44 


38 


38 


10 


WHEN 1 B ON THA UlC 


RAKIM 


45 


41 




38 


WATCH OUT NOW THE BEATNUTS FEATURING YELUKLAW 


46 


43 


48 


25 


TAKE A LICK 


AKINYELE 


OD 


RE-EHIRr 


51 


HARD KNOCK LIFE (GHETTO ANTHEM) • JAY Z 

AM 566977:'!t)JMG T 


(48) 1 llE-t«I»» 


33 


VIVRANT THING 

7i . ."JLATOR :.iEi JAM i 7i7,MOJMG 1 


QTIP 


QD 


REEMTRr 


2 


SHUT 'EM DOWN 

'Ti WARNER SUNSE^ 84«52' ATLANTIC ' 


LL COOL J 


(W) REEKIRT 


10 


MANCHILO 

i; r ' /lU TANG 5J-:7^PRioRirr 


5HYHEIM 



CD Records wth [tie greatest sates garns this week, t Videocfip availability. • Recording Industry AssocialMjn o( 
America (RIAA) certification lor rwt stiipment of 500,000 units (GoM). A RIAA cerlilcation for net sftipment ol 1 
million units (Platinum). (C) Cassette single available. (D) CD single available (M) Cass«tte mau single avaiiable. 
(Tl Vinyl msxi-single availabte. (Vt Vinyl single availabe. (X) CD maxi-single availabe. Catalog number s for (D). ■ 
Indicates (D) unavailable, m wl>ich case, catalog number (S for (CJ. (X). (T) or (Ml respectively. basM on availablH^. 
( 2000, BillBoanl'BPl Commun«ations, and SoundScan. Inc. 
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AND THEN THERE WAS X 
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1 


TRICK DApDY . ,^ .. BOOK OF THUGS; CHAPTER A.K.. VERSE -17 
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g 
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3 


4 


THE LOX fiUFr RYDE^S INTERSCOPE 112 9818 981 


WE ARE THE STREETS 
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DRAMA TIGHT IV UFE/ATLANTK: 833Q6VAG (10.9*16.981 
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13 
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MARY 


1 


IS 
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17 


11 


10 
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III 
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JUVENILE A CASH MONET 54217g^NIVERSAL (12.9*18.98) 


THA G-CODE 
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16 
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EVEA LET THERE BE... EVE -RUFF RYDERS' FIRST LADY 

Ruff HIDERS49I- .' ' ." - 
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INFINITE POSSIBILITES 
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THA BLOCK IS HOT 
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DONELL JONES • UI(TOUCHABLESU)fACE2606aARISTA(109*ie9e) WHERE t WANNA BE 


6 


34 


33 


25 


9 
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RAINBOW 
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AGAINST DA GRAIN 
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EMINEM A' WE [i AnERMATM4902e7')lNTERSCOPE 111-9*17.98) 


THE SLIM SHADY LP 
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KEVON EDMONDS RCA 67704 (10.9*16 98) 
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TINA TURNER virgin 23180(12 9*17.98) TWENTY FOUR SEVEN 
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JEFFREY OSBORNE N M j; ai'l /DWINDHAM Mtu 9ri. le ^K) Ti 1■^T■^. FOR SURE 
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WHITNEY HOUSTON A' .»WSTA 19037- (11 98(17.9«) MY LOVE IS YOUR LOVE 


7 


S2 


51 


48 


35 
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MOS DEF • RAimus 50141-/IWKIIY 110.9*16.98) BLACK ON BOTH SIDES 
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CHICO DEBARGE MOTOWN iS326aaJNivERSAL (1 1 9817.981 THE GAME 
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B.G. • CASH MONEY 15326iUNt*ERS«l(11.9*17 981 CHOPPER CITY IN THE GHETTO 
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E-40 CHARLIE HUSTLE: BLUEPRINT OF A SELF-MADE MILLIONAIRE 

Slot WIO' IT 4:691.) WE m 981? 78) 
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SILKA ELEKTRA 62234^0 110.9*16.98) TONIGHT 
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LIL' TROV A S'-CPTSic^ifPUBiK; :u?TauH!rtfiSM 111 'Ml; 96: H SITTIN' FAT DOWN SOUTH 
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73 


44 


45 


20 


DDCkIT lALlCfr Aut^irn AAnOO 

SIFflTi?''!^)^^'' "?a*m BRENT JONES AND TP MOBB 


37 


74 


70 


69 


17 


MASTER P NO LIMIT 5OO92*iPRi04{iTY (1 l.9ft'l7.98) ONLY GOD CAN JUDGE ME 
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75 


76 


60 


15 


T • NPG 14624*/WtlSTA(11.9*17 98) KAVL UN*: 1 Ht JUT rflIN Iftil IL 


8 


76 


79 


76 


92 


DMX A' RUFF HVDCRSOEF JAM S58227MDJMG 111.9*17.981 IT'S DARK AND HELL IS HOT 
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77 


89 


78 


65 


2PAC A* AMARUIDEATH ROW 4903OM/1NTERSCOPE (19.9*24.981 GREATEST HITS 
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78 


83 


73 


67 


R.KEL1.YA'JIVE41625*I19.9*24.9S) R. 
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79 
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BARRY WHITE 9 PRtvATE musc8218S'Windham hill (10 9*16 98) STAYING POWER 


13 
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vi*"-?)'sEt'i!i'ul/*S'.ils-:sr, ■ ' 'A :iiTHS: THE MISEDUCATION OF LAURYN HILL 
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72 
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CASE • DEF soul 53a871MDJMG(10 9*16.981 PERSONAL CONVERSATION 
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82 
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YOIANDA ADAMS ELEKTRA62439EEG 110 9*16 98119 MOUNTAIN HIGH.. .VALLEY LOW 


50 
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DMX A' m< masm m sshsao-ioiwiu 9S'i; 9ei FLESH OF MY FLESH BLOOO OF MY BLOOD 
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28 


MOBB DEEPA LOUCvCDuJMeiA637ls*^(n.98Eai7-9B) MURDA MUZIK 
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69 
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KIRK FRANKLIN • a)S-->: EEHisic m\ .:s wssiOTE 1109611 981 THE NU NATION PROJECT 
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SOLE OREAMWORKS46011*1NTERSCOPEI10.9&16 98lBS SKIN DEEP 
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84 
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JA RULE A MURDER INCjOEFJAM 538920*yiDJMG 11 1.9*17 981 B VENNI VETTI VECCI 
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90 


75 


68 
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JOHNNIE TAYLOR MAUICO 7499 1 10 98 :s v., GOTTA GET THE GROOVE BACK 


62 


91 


64 
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OL' DIRTY BASTARD • ELEKTHA62414-/EEG(11.9*17 981 N***A PLEASE 
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94 


83 


27 


PUFF DADDY A SAD a(3)r 73033VARISTA(11.9*17 981 FOREVER 


1 


94 


96 


94 


44 


*!!T'^T^.^;5y „P£ , 1 , ,a 1 , RUFF RYDERS: RYDE OR DIE VOL. 1 
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95 


97 


96 


67 


112A BA0BOV73021*/ARISTA(lO9*16.98) ROOM 112 
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96 


98 
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VARIOUS ARTISTS the right stuff 2352iCiPlT0L 110 9816 98i THE GREATEST SLOW JAMS 


96 
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RE-ENTRY 


17 


WARREN G •G-FUNK 73;10VRESTL£SS (109*16.981 1 WANT IT ALL 


4 


Q£l BE- 
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16 


CECEWINANS)WELLSPRINGG0SPELS1711jSPARROW(1198'15.98l ALABASTER BOX 


55 
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SPM ODPEHOUSE 5039 11 1 9*16 981 ■ THE 3RD WISH 
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OL SKOOL GRADUATES TO 2ND-SET STATUS 



(Continued from page i.l) 

I don't want to give the game away 
yet. But it'll definitely keep people 
talking." 

Despite its earlier success, 01 
Skool — published by Wyz Girl 
(ASCAP) and managed by James 
Moore for Partners in Crime — ne\^r 
hit the road on a formal tour It's 
something the quartet hopes to rem- 
edy this year. 

"We did a lot of independent shows 
last year, so it was like being on tour," 
says Preseott "But our goal is to go 
out with a band and really do some 



big dates with other artists." The 
group is currently considering vari- 
ous booking agents. 

"R&B tours are few and far be- 
tween these days," says Katina 
Byam, Universal Records' product 
manager. "But it's definitely some- 
thing we feel is important for 01 
Sk(X)l this time around. Fortunately, 
Keith Sweat is completely behind 
them and willing to do whatever it 
takes. So if no major tours are hap- 
pening elsewhere, he's taking 01 
Skool on the road when he goes out." 



In addition. Universal will be run- 
ning ads in teen publications such as 
Right On! and Black Beat as well as 
The Source, Black Woman, and 
Essence. 

"The good thing about 01 Skool is 
that we don't have to start from 
scratch," says Byam. "Our initial 
objective is to reintroduce them to 
their core audience, which is down 
South — ^Atlanta, North and South 
Carolina, and, of course, St. Louis." 
In fact, 01 Skool just wrapped a col- 
lege tour, visiting nine Southern 



campuses between Feb. 2.3 and 
Wednesday (1). 

"The nature of their music is very 
romantic, and they have a strong 
female following," adds Byam. "Be- 
cause they're so good live and are 
such great singers, it's important for 
their fans to see them in that cle- 
ment even before a \ndeo comes out." 

Retail and radio are looking for- 
ward to great returns on the 
••R.S.YR" album. 

"We had strong reaction to 01 
Skool's first album, and we're really 



looking forward to the new one," 
says Tony Bazemore, a buyer for 
Coral Springs, Fla.-based one-stop 
Alliance Entertainment Corp. 

"01 Skool's new single is a fabulous 
piece of work," notes PD Steve Mur- 
ray of WEUP Huntsville, Ala. "You 
can hear the Keith Sweat influence, 
but their own voices reall.v come 
through, too. Vocally they have to be 
one of the best groups out there. 
We've only just started playing the 
single, and the reaction has been 
phenomenal." 
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Shannon's 'Best Is Yet To Come' From Contagious 



Believe in HER: Armed with 
freestyle-infused dance/pop songs like 
"Let The Music Play," "Give Me 
Tonight." "Stronger Together," and 
"Do You Wanna Get Away." Shannon 
hel|KKl define the free.slyle sound of 
the mid- to late '80s. 

With a \nca\ delirery as passionate 
as it was soulful, the one-named 




singer/song\mter effortlessly criss- 
crossed hetween dancefloors and 
radio airwaves. After three albums 
fnr Mirage/Atlantic — "1*1 The Masic 
Play," "Do You Wanna Get Awa.v," and 
"L(ne Goes All The Way" — followed 
bv a brief signing to Frank Rodrigo 
and Steve "Silk" Hurley's ID Pro- 
ductions. Shannon decided to take a 
break from recording. 

"But I nevier stopped performing." 
she says. "I toured throughout 
Europe. Japan, and the U.S. I was 
\'ery fortunate in that I had recorded 
several classic songs that jx-oplc have 
never gro« n tired of. Tho.se .songs are 
a combination of great lyrics and 
melodies. They're good songs; they 
really captured an era." 

In iuldition to singing her past hius 
on the stages of the world, Shannon 
took to the stages of off-Broadway, 
where .she did "some sti-aight-up act- 
ing" in plaj-s like "The Passing Giune." 
Many don't know" that the singer grad- 
uated from the American Academy of 
Dramatic Arts. 

Of course, if truth be told, the 
.singer's ardent fans — and there are 
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CLUB PLAY 



1. WHY CAN'T rOU BE REAL 

BYRON STINGILY nervous 

2. BE WITH YOU ENRIQUE IGLESIAS 

3. HEAVEN'S EARTH DELIRIUM wnwrn 

4. IF YOU BELIEVE SASHA mpdisf 
BEnER OFF ALONE ALICE DEEJAY 



MAXI-SINGIES SALES 

1. I LEARNED FROM THE BEST 

WHITNEY HOUSTON *R1SH 

2. TEMPERAMENTAL 
EVERYTHING BUT THE GIRL «iia»tic 

3. VOICE CLEEN ..■i-»;™iis 

4. WHY CAN'T YOU BE REAL 
BYRON STINGILY whvous 

5. PUNET LOVE TAYLOR DAYNE 

ItLL'UtAN 

Breaktxjls: Triles *ilh luture chart potenlial, 
based on club play ot sales reported ttiis week 



many — wanted Shannon back in the 
studio, recording new songs that they 
could, once again, embrace. Well, they 
got their wish in the late '90s when, as 
the featured vocali.st, she sang on 
beat-fueled tracks by Todd Terry 
("It's Over Lo\«") and Sash! ("Move 
Mania"). 

Now Shannon is commencing the 
latest pha.se of her Ifi-year musical 
journey; Her new album. "The Best Is 
Y'et To Come" (Contagious Records), 
is scheduled to .street March 28. Pre- 
ceding the album is "Gire Me Tonight 
(2000A.D. .MLxes)." 

Remixed by the team of Hex Hec- 
tor and Dezrock, the trance-laced 
hou.se jam was mailed to club jix-ks the 
week of Jan. The 12-inch v\nv\ wr- 
sion of the ti-ack aiiiwd in stores .Ian. 
18. according to Dave Shaw. VP of 
A&R at Nararre-di-stributed Conta- 
gious. The ma.xi-CD followed on Feb. 
!.■). 

"Alreiuly. the ti'ack has IxH'n glutting 
lots of hkHo mix-show as well its club 
play," .sa.\'s Shaw. "We're definitely off 
to a good start." Shaw confirms that 
the song has also been remixed by 
both Jonathan Pfeters and Live Ele- 
ments. 

"While Jonathan's mix will most 
likely appear as a bonus track on a 
future single, the Live Elements mix 
will be released as a single in the \iei-y 
near future." he .says. 

Of course. D.I/remixer Junior 
Vasquez is already playing his own 
restructuring of the .singer's "Let The 
Music Pla.y," which Contagious also 
has plans to relea.se in the future. 

"The Best Is Y'et To Come." com- 
plete with art^TOrk that would he more 
appropriate for a Christmas collection 
(what irere they thinking''), finds 
Shannon collaborating with .such pop/ 
dance/R&B mavericks as John 
Poppo. Danny Madden, Tony Mor- 
an, SashI, and Ten-y, among others. 

Of the set's 12 tracks, the .singer co- 
penned four, including the single- 
ready "Happy" aiitl tlie title ti-ack. Eor 
good measure, the original versions of 
"Let The Music Play" and "GIto Me 
Tonight" are featured, as is the 2000 
A.D. mix of the latter 

Shannon — who is managed by 
Gary Salzman of New York-based 
Big Management and booked by sev- 
eral agents, including .Marc Katz of 
New York-based Evolution Talent 
Agency — embarked on a promotional 
tour Feb. 17. The fouj'-month tourwill 
take the singer to various clubs and 
radio stations throughout the U.S. 

"I always knew' I'd be a .survivmr." 
says Shannon. "It's a force; the Lord 
has blessed me. If you continue to 
strive for something, you'll succeed. 
The key is not giWng up." 

Pausing for a minute. Shannon 
sighs and adds. "That said, if I hare to 
go through another period where 
things skM-s down, I'm not so .sure 111 
haw the energy to regroup and do it 
all again." 

Newsy neighbors; We're wry 
happy to report that new Y'ork-based 
Ultra Records has licensed three toI- 




fii/ M iciiael Paoletta 

umes of the incredibly fine (and much 
sought after) compilation series "Back 
To Mine," from DMC U.K. The series 
will make its U.S. debut on Tuesday 
(2!1). with the release of the Danny 
Tenaglia-compiled "Back To Mine" 
(I>ance Tra.x. BiUboard. Dec. 18. 1999). 
This will be followed by "Back To 
Mine" collections from Grom« Arma- 
da and Leftfield. We can hardly wait 
to hear what these two U.K. duos lis- 
ten to in the comfort of their resfiec- 
tivt^ homes — since that is the concept 
of this D.I /prodiicer-flriven serie.s. 

Staying with ( 'Itra. the label -says it 
has .signe<l iui isdusive deal with I xjn- 
don's Ministry Of Sound Reconls to 
release the imprint in the U.S. The 
agreement includes Ministry compi- 
lations s|X!cifically tailored to a U.S. 
audience and not its highly prized 
U.K. discs. The nret relea.sc bearing 
the Ministry Of Sound/Ultra logo, 



HOT PLATE 



•Mar> J. Blige. "Qxw Me Ymi" (MCA 
U.K. single). Two w-eeks a(ro. the French 
import of the .sinpcr's "Deep Inside" ap- 
[K'ami on ih** Hot Plate. NW, alor^r comes 
this wicke*! MuUHKe T.-t'tcheii shce of nu- 
disco courtesy of Royal Garden. Speak- 
ing of T.. he and his mu.sical partner, 
Michi LanKC conlrihuted a Starduxl- 
huetl dub. 

■<*TS FealurinK Loleatta Holloway, 
"Share My Joy" lArtimape Vinyls/'KinR 
Street SourwU single). Well, the lejremUiry 
(jind rather refhwiw) H<ill«)way rt'lurn.s on 
this KIUk Miah/HTS-penneil track. And in 
true di\Ti styl*?, she deliwrs hiji (im<>! Bobby 
DAmhroHiu offers a fal> claKmic-.-MKinding 
Panidise Garatre-era mix. while Benji Can- 
dclario giK-'S devp with filtered hacking 
vocak and hass. 

•LuKciuUK Jat-kdon, "Ner\tuis Ureak- 
I thriHiyh" (drand I{4iyaI,X"a|iilo! .-iin^rle). Faw 
I Rirl proup gelf completely wfirked (n-er by 
' the likes of Thiever>' Corporation. Ton. 
i H(t2 (aka Hex Hector and Mar Quayle). 
I lU Sci.>iNoritickM. Y^tra. and DJ Kap. 'N'uff 
I siiid. 

■Osunlade. "liteats De Los Muertos" 
( Yoruba'Northcott EP(. Wliile four tracks 
are included. "Cantos A Ot-hiin Kt Ova" 
I stands out with it-; sinewy ha.'wlim', Afn)- 
I Cuban rhythms, and female-driven call- 
I and-respon.se \t>cal.s. Sounds like a Body & 
[ Soul jam to us. 

•Jeaaica Simpson. "I Wunna Ltnv You 
Forever" (Columbia promo single). For 
thiKie that emliractHl Toni Braxlnn's "t'n- 
' Break My Heart" . . . Simiiwin altly turns il 
out on these delifi(«is iH»|>-spla.she(l Soul 
Solution remixes. 
I "Aaron Car!. "My House" (Ovum Re- 
j ccirdinjis -sinylej. Fans of l>e«p Dl&h. Dan- 
ny TenoKlia. and the Funky Creen Diqcx 
— as well as raw vocals — will find much to 
admire about thi;; deep and dark house 
jam. 

•Foreal I'eopic Featuring David 
(irant. "Shake" (Z Itecordis U.K. single). 
Joey Negro (aka Dave Lee) Is respon-siWe 
for this peak pleasure that o\'erflows with 
Chic ami pre -"Celebrate" Kool & Ihe 
Gang nuances. Grant shine.s behind the 
niieruphonc. 



"Trance Nation America," a two-disc 
set mixed by West Coast trance D.Js 
Jerr>' Konham and Taylor, is .sched- 
uled to street in early June. 

Nettw'erk is scheduled to issue BT's 
new album, "Mm-ement In Still Life," 
on May 23 ... On the same day, Paul 
Van byk's album "Out There & 
Back" (Mute) will also be in stores . . . 
Please note that the 12-inch \iersion of 
the Inner/une Orchestrd's remake 
of the Stylistics* classic track "Peo- 
ple Make The World Go Round." with 
remixes by Carl Craig and Kenny 
Dixon Jr., Ls only available via Planet 
K Ilecoi*ds. The single streeted Keh. 
22. The act's U.K. lat)el. Talkin' Loud, 
ha'i no plans to release the remixes 
commercially. Speaking of Innerzone. 
don't ignore its fine debut album, 
"Programmed." which arrived last 
year. 

French KISS: On March 28, Vir- 
gin Recorrls will release the fii-st DVD 
from Daft Punk. Titled "DAKT— A 
Story About Dogs, Androids, Fire- 
men and Tomaloej^," the disc includes 
four archival videos ("Da Funk." 
"Anmnd The World," "Burnin'," and 
"Revolution") and the brand new \ideo 
for "Fresh." All tracks appear on the 
French duo's debut album, "Home- 
work." 

Additionally, the disc features a 
photo gallery, comments from the var- 
ious prtMlucei-s and biographies of the 
directors of the aforementioned 




Do Me Baby. After a too-long 
absence. R&B/dance diva Meli'sa Mor- 
gan is back in the spotlight with Yell- 
orange Records' "Believe In Yourself" 
by Soulswitch Featuring Meli sa Mor- 
gan. A gospel- infused house jam, 
"Believe In Yourself" has been em- 
braced by such revered DJs as "Little" 
Louie Vega, Joey Negro, and Tony 
Humpbnes, On a recent Tuesday night, 
Morgan made a special appearance at 
"Twelve West." the weekly party held at 
New York's Cheetah club, where she 
performed the song. Revelers included 
R&B vocalists Johnny Kemp and Fred- 
die Jackson, as well as veteran singer/ 
songwriters Nick Ashford and Valerie 
Simpson. Following Morgan's perfor- 
mance, DJ Nicky Siano played a med- 
ley of Ashford & Simpson's disco-era 
classics. Oh. what a night! 



videos, and footage of a Daft Punk 
concert . The li\'e footage is designed 
so that the viewer can change the 
camera angle. 



V2's {{RinoQerosen Debuts In U.S. 



BY RICK SALZER 

Ni:\V YOKK— I'rior to the April 4 
relea.<e of iL« dub/house debut al- 
bum. "Installation Sonorc" (V2 
Records), ••Rin<X'ero.se ■ front man 
.lean-Philippe (nee F'reu ) and his 
wife Patou (aka Patrice Carrie) 
practiced psychia- 
try by day — and 
alond with .lohnny 
Palumho. prfKluced 
mu.sic liy night. 

Hut before this 
trio ever made a 
house track as 
• Rino^T'rosc-. .Jean- 
F'hilippe and Patou 
played in a small 
indie-rock band 
l)ai*d in Montpelier. 
France. 

Grim ing tired of the traditional 
sounds of a rock band. .lean- 
Philippe and P.rtou pursued the idea 
of creating a hou.se band that uti- 
lizes guitars, flutes, and other 
in.struments fnim their rock back- 
ground. 

Before long, • Rinogerose- had 
gained international applause from 
house music fans across Europe 
with it.s first .single, "I.e .Mobilier." 

Originally released on Stereo- 
phonic Elephant Records (Spain) in 
late '97, the single attracted the 
attention of label headhunters 



.HiwbpendsE- 



throughout Fnuice. 

While .lean-Philippe considered 
other laliels, he says, V2 wa-s really 
the only choice. 

"V2 Records' worldwide slruc- 
tm-e was such a huge point with us." 
.Jean-Philii>i>e .siiys. "We didn't care 
about selling a zil- 
lion units as much 
as we cared that 
people all around 
the workl would be 
able to purchase 
the album at a 
domestic price." 

Released In 
France last May, 
"Installation 
Sonore" slowly 
began making 
waves throughout 
Eun)pe. Soon after, the album was 
i-elea-sed on V2 in other territories, 
including the U.K. and Scandinavia 
on SepL <i; in Canada, the set was Is- 
sued Sept. 13. 

The album was originally sched- 
uled for a simultaneous relea.se in 
Canada and the U.S.. but after a 
highly successful mini-tour around 
the Montreal area, the Canadian 
hraivch of V2 scrambled to get the 
album out earlier. 

"Our Canadian (KK^Ie were at the 
sh(ws in and around Montreal," re- 
(CmitivHcd mi next page) 
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CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS 

TITLE ARTIST 

IMPRINT & NUMBER/PROMOTION LABEL 




1 


1 


1 


? 


No. 1 

1 LEARNED FROM THE BEST A"(isr.v v.,h:-~ t .-. ■ \. WH-.TfUY HOU'STON 




2 


6 


e 


SSST...{ LISTEN) nlHvCUS 2(M06 JONAH 


(3) 


3 


5 


7 


STOP PUYING WITH MY MIND STRICTLY RHYTHM 12SSS BARBARA TUCKER FEAT DARRVL D'BONNEAU 


CO 


6 


14 


7 


PLANET LOVE jELLYB£AN 2578 TAYLOR DAYNE 




5 


4 


7 


7 


UP IN FUUriES C2 PROMQCOLUMBIA t SATOSHI TOMIIE 




10 


19 


4 


THE CHASE LOGiC 73G«!7 1 GIORGIO MORODER VS. JAM & SPOON 


(1) 


9 


17 


6 


WHEN THE HEARTACHE IS OVER ^ . TINATURNER 


1 


7 


3 


9 , TEMPERAMENTAL in . -. EVERYTHING BUT THE GIRL 




5 


2 


12 


I'M OUTTA LOVE cA'LIG-t t -cmi^EPIC 1 ANASTACIA 




19 


23 


5 


THERE YOU CO LWACE jMDAHlSTft \ PINK 




18 


25 


7 


STOP THE ROCK 550 MUSIC 79313^PIC t APOLLO FOUR FORTY 


C12) 


20 


26 


G 


MOVE YOUR BODY JELLYBEAN 2560 JOHNNY VICIOUS FEAT, JUDY ALBANESE 


13 


8 


4 


11 


HORNY HORNS GROOVIUCIOUS 304iSTRICTLV RHYTHM PERFECT PHASE 


14 


12 


12 


9 


1 SEE YOU BABY JIVE ELECTRO 42&S&JIVE GROOVE ARMADA 




26 


34 


— ^— 


THINK IT OVQt JCLLVBEMi 2596 JENNIFER HOLLIDAY 




25 


32 


4 


JUMP FOR JOI (THE MILLINEUM MIXES) KERVOLIS 20417 JOI CARDVkTELL 




24 


30 


5 


BARBER'S AOAGIO FOR STRINGS MAVLRICK PROMQWARNER BROS. Wl LLIAM ORBIT 


It 


15 


21 


7 


YOU'RE WHERE 1 BELONG MOTOWN - jMC' LT^E^Sa, t TRISMA YEARVkTOOD 


19 


14 


9 


jl 


BIIIC/f\ADJLncCIC:CQMi:j 1'" f;.LL::fijii"]^'rC"DC*i * riCCCI CS^ 
BLUt tUA BA Utt] hf fUh.L ;i;'^h1H'JN!.'tK5Ai T tlrrcL OS 


20 


13 


11 


11 


AL-NAAFYISH (THE S0UL)-Y2K MIXES c .jniNGWS HASHIM 


( 




37 




2 


^ Power Pick m 

AMERICAN PIE M^.t^iLr, -'wlMu'W:^'!.-!^ ti;--'.': t MADONNA 


22 


16 


10 


13 


RHYTHM OtVINE INTERSCOPE 497226 t ENRIQUE IGLESIAS 


23 


17 


20 


g 


DAMMIT JANET GROOVILICIOUS 209i'STRiCTLV RHYTHM PANTS & CORSET 


24 


11 


8 


12 




25 


21 


18 


g 


1 D&L.ICVC in LUVC IMnljU rmJInUrnnnlNLn onUd- T rrMJLM \/\JLl QnnU 


26 


28 


29 


5 


LOVE WILL FIND YOU (LLEGAR A Tl) SONY DISCCS PfiOWO t JACt VELASQUEZ 


(27) 


31 


41 




THE RETURN OF NOTHING BLUEf'Li^'E 005 SANDSTORM 


; 


21 


29 


31 


g 


ALRIGHT " - ■ ■ - iLvE^ LABEL 2056TOMMY BOY RICHARD "HUMPTY" VISSION FEAT DEVON'E 


29) 


33 


37 


4 


UUUAT A I^IDI LUaUTc; uri PDrtun t ruDICTIMA Al^l III CDA 
nrlAI WuIRL WHrlld rKUMU T Unnio 1 iriH nuUILcnn 


^ 


36 


42 


3 


RAINBOW COUNTRY lOEL AMERtCA PROMO BOB MAR LEY VS FUNKSTAR DE LUXE 


31 


23 


15 


12 


III (IFT 1 nCT aFPRKT AAlftTK \ FRIT C\ APTON 


( 


32 


30 


35 


4 


HERE 1 AM DEFIMTV 007 BOBBY O'AMBROSIO FEATURING KELLI SAE 


33) 


39 


39 


4 


LET NO MAN PUT ASUNDER MO l5SI0e MARY J. BLIGE 


34 


22 


16 


13 


DON'T STOP FRESKAN0VA214MAMM0THt FREESTYLERS 


(35) 


41 


43 


3 


TAKE MY SOUL JCLirBUN 2SE7 PLASMIC HONEY 




47 




2 


KING OF MY CASTLE STRlCItY RHYTHM 125S3 1 WAMOUE PROJECT 




40 




2 


IT FEELS SO GOOD FARM ctUBTiEPUBlIC 156247;V)NIVERSAL t SONIQUE 




38 


38 


6 


YOU WON'T SEE ME CRY DISK I)I7>FUSTIK MARKUS SCHUL2 


_ 


^ 


46 


47 


3 


COMMUNICATION (SOMEBODY ANSWER THE PHONEI TOMn K» SILVER LABEL 2IIUT0MMT BOT MARK) PUI 


40 


43 


46 


3 


IF YOU WANNA DANCE HOamOOD PHOMO NOBODYS ANGEL 


(40 


45 


48 


3 


LA LA LA MOONSHINE 88.16! THE FRESHMAKA 






NEW^ 


1 


■ Hot Shot Debut 

GIVE ME TONIGHT 2000 CONTK^US 10; ■ SHANNON 


43) 


NEW^ 


1 


DESERT ROSE MM PROMQINTERSCOPE t STING FEATURING CHEB MAMI 


44 


40 


33 


8 


MAKE SOME NOISE JELLVBUN 257S MIKE SKI 


45 


34 


24 


14 


VOID (1 NEED YOU) TOUMV BW SILVER LABEL 2M»T0WHY BOT CATAPILA 


_ 


46) 


NCW^ 


1 


SENSE OF DANGER PM»N n!OMa<AR« 21 1 PRESENCE FEATURING SHARA NELSON 


47 


27 


13 


15 


THAT SOUND STHlcm RHYTHM 12576 1 MICHAEL MOOG 


4S 


32 


27 


14 


LISTEN TO THE PEOPLE . lUl SMALL VOICES CALLING FEATURING MARTHA WASH 


49 


35 


22 


15 


TAKE ME LOVE ME (SQUEEZE ME BASY) GRlXIVILCiajS SOZJTRICTIY RHYTHM FRIBURN & URIK 




NEW^ 


1 


PRAISE THE DJ TOMMY eOY SJLVtR LMEl 2024^'TOMMY BOY PUSAKA 



in 

Ss 


LAST 
WEEK 


2WKS 
AGO 


z 

t\ 


MAXI-SINGLES SALES 

COMULED niOM a HATIONAI SAMPU of RETAIL STORE. MAS: MLHlHAM ANC INIERNtI 
SALES REPORTS COIUCTEO, COMPILFD. ATID PRCMDED BV Co/inrf<srfln " 

TITLE nilifl artist 

IMPRINT i NUMBCROISTRIBUTING LABEl | 1 1 1 ' ' ' 


1 


1 


1 


5 


MARIA MARIA i n »: ARISTA 1 377A t 3 Jl Ki, I SANTANA FEATURING THE PRODUCT G4B 


2 


2 


2 


41 


SEXUAL (U DA DO (T) IXI TOMMY BOY 381 t 


AMBER 


3 


3 


4 


>' 


ABOVE THE CLOUDS (Tl IX) TOMMY BOY 2053 


AMBER 


( 


J) 


6 




2 


■ Greatest Gainer 

FREAKIN' IT :■ colLMillA 7^)341 trtll » 


WILL SMITH 


5 




4 


3 


5 


SHAKE YOUR BON-BON (T) 00 CZCOLUMBIA 79334 CRG t 


RICKY MARTIN 


6 


5 


5 


6 


TAKE A PICTURE (T) IX) F-l ll.ftEPRISE 4478e/WARNER BROS, t 


RLTER 


7 


7 


6 


5 


PUSH IT 1X1 WARNER BROS 44782 t 


STAIIC-X 








12 


30 


10 


1 DO BOTH JAY & JANE :T) ixi BADO KAT/AUREUS 43 1 WARLOCK 


LA RISSA 




10 




9 


13 


18 


SUN IS SHINING ill :X; EOEL AMERICA 005880 BOB MARLEY VS. FUNKSTAR DE LUXE 


8 


7 


23 


1 NEED TO KNOW III 1X1 COLUMBIA 79251)CRG t 


MARC ANTHONY 


11 


10 


9 


67 


BEUEVE IT! IXI WARNER BROS 44576 t 


CHER 


(D 


17 


17 


91 


PUSSY (T) IX) ANTLER SUBWAY I031^EV£R 


LORDS OF ACID 


13 


IE 


18 


12 


HES ALL 1 WANT IT) (XI BLACK MOON 970617V2 


ANGELMOON 


14 


13 


8 


17 


ALL OR N0THIN(a7D0V'E L'AMORE (Tl IXI wmtER BROS 44774 t 


CHER 


15 


II 


14 


78 


SUAVEMENTE !F: ixj SONY DISCOS 82795 t 


avis CRESPO 


IB 


14 


15 


12 


SUN IS SHINING (THE REMIXES) (Tl IXI TUFF GOHGPALM PICTURES 702^RYKOD1SC 


BOB MARLEY 


17 


19 


11 


11 


GET IT ON TONITE I ; 1;EF SOUL 56257MDJMG t 


MONTELL JORDAN 


IB 


15 


10 


15 


NEW YORK CITY BOY ITI (X> PARLOPHONE 35014.SIRE T 


PET SHOP BOYS 


(19) 


28 


22 


7 


1 SEE YOU BABY m (XI JiVE ELEaRO 4264G;JIVE 


GROOVE ARMADA 


20 


18 


12 


32 


BOOM, BOOM, BOOM, BOOMII IT) (X) GRO(MUCXHJS0B9GTRICTLY RHYTHM T 


VENGABOYS 


21 


20 


24 


28 


9PM (TILL 1 COME) iTi X: BAO KAL 99004 t 


ATB 


22 


21 


16 


13 


THE GREATEST ROMANCE EVER SOU) (T) (XI NPG 13;4»ARISTA t 


+ 


23 


22 


19 


55 


BLUE MONDAY iTi :x: 1 . : REPRisc usswwmEiienos. t 


ORGY 


24 


24 


20 


6 


LOVER ni (X) ANTLER SUBWAY 605M(EVER 


LORDS OF ACID 


(25) 


30 


32 


4 


IT FEELS SO GOOD (T) FARM CLU&REPUBLIC 1 56247,ajNrvERSAL t 


SONIQUE 


26 


26 


27 


74 


MUSIC SOUNDS BETTER WFTH YOU IX) ROULE 38561MRGIN t 


STARDUST 


27 


23 


23 


5 


SSST... (LISTEN) (Tl 1X> NERVOOS 20406 


JONAH 


28 


29 


37 


26 


l«Y LOVE IS YOUR LOVE ARISTA 13729 t WHITNEY HOUSTON 


29 


31 


29 


17 


POKEMON THEME ■ p ^ni'.r, ;.^038 


POKEMON THEME 


30 


25 


26 


34 


1 WILL GO WITH YOU (CON TE PARTIROl (Tl IX) EPIC 79202 t 


DONNA SUMMER 


31 


32 


31 


19 


AU IS FULL OF LOVE ix; ELEXTRA 637!3;E£0 1 


BJORK 


32 


34 


33 


96 


MY ALLTLY AWAY (BUTTERFLY REPRISE) (Ml (Tl IX) COLUMBIA 78822CRG t 


MARIAH CAREY 


33 


33 


35 


42 


STRONG ENOUGH - Ixr.VARNER BROS 44644 1 


CHER 


34 


35 




2 


THECHASEI ' . L -jli: 7 J0II7 1 GIORGIO MORODER VS. JAM J. SPOON 


39 


27 


25 


11 


BLUE (DA BA OEEl ri REPUBL^ 1566mfNIVERSAL t 


EIFFEL 65 


30 


36 


34 


32 


BODYROCK 17) III V2 278951 


MOBY 


37 


39 


40 


24 


SITUATION'DON'T GO (1999 MIXES) (T) 0(1 KINETK^REPRISE 4474Q/WARNER BROS 


YA2 




38) 


45 


36 


11 


ANOTHER WAV/AVENUE (T) IX) MUTE 9098 1 


PAUL VAN DYK 


39 




40 


39 


43 


IT'S OVER NOW (T) IX) ARISTA 13656 t 


DEBORAH COX 


40 


41 




11 


VOID (1 NEED YOU) IT) (XI TOMMY BOY SILVER LABEl 2049,TCA1MY BOY 


CATAPILA 








NEW^ 


1 


Hot Shot Debut 

THINK IT OVER II i ju.-ni,)'. 


ENNIFER HOLLIDAY 




42 




47 - I 


ALRIGHT T; Ii 'OMMY BOY SILVER LABEL Z056TOMMY BOY RICHARD -HUMPTY" VISSION FEAT DEVON E 






8EEIITRI 


30 


WINDOWLICKER [XI WARP 350O7.SIRE t 


APHEX TWIN 


44) 


NEW^ 


1 


WHEN THE HEARTACHE IS OVER (T) VIRGIN 38691 1 


TINA TURNER 


(45) 


8E-EIITRT 


71 


RAY OF LIGHT (T) IX) MAVERICK 446237WARNER BROS, t 


MADONNA 


4< 


49 1 46 


47 


NOTHING REALLY MATTERS (T) IXI MAVERICK 446I3WARNER BROS, t 


MADONNA 






NEW^ 


1 


SHACKLES {PRAISE YOU) m (X) C2/CQLUMB1A 79347)CRG 


MARY MARY 






RE-ENTRT 


54 


1 STILL BELIEVE (Ml (T) IX) COLUMBIA 7910<x:RG t 


MARIAH CAREY 




RE-ENTIIt 


35 


TAINTED LOVE ITI (XI TWISTED 5553CtMCA SOFT CELL VS. CLUB 69 




lo) 


RE-ENTIir 


11 


MAMBO NO. 5 IT) < > REPLICA 970O1 


L B. PROJECT 



CD Titles with the greatest sales or club play Increases this week. Power Pick on Club Play >s awarded for the largest point increase 
anywhere in the top 50. t Videoclip availability. Catalog number is for vinyl maxi-slngle, or CO maxi-sir^le it vinyl is unavailable. On 
Billboard/BPI Communications. 



among singles below the top 20. Greatest Gainer on Maxi-Singles Sales Is awarded for ttie largest sales IrKrease among singles 
Sales chart: (M) Cassette maxi-single availability. (T) Vmyl maxi-single availability. (X) CD maxi-smgle availability. c< 2000. 



<<RINdgEROSE» DEBUTS 

fCoutimtfd front preceding jxige) 
calKs Domini(]ue Keegan, head of 
marketing at V2 North America. 
"They -said that "Rinoserose's" live 
show was one of the better ones they 
had ever seen. The people were going 
mad." 

Keegan says the single "Le Mo- 
hilier" \va.s delivered Ui club DJs the 
week of Dec. 6. This was followed, on 
Jan. 3, with a mailing to specialty 
radio. 

The commercial 12-inch single — 
with remixes by DJ Q, and the pro- 
duction team of Seb K., Cello, and M. 



Michel Cleis — streeted in early 
December. 

"Aside from a tour and some of the 
more standard-fare promotional tac- 
tics, we're al.so u.sing Urb magazine's 
street team for promotion," continues 
Keegan. "But frankly, I cannot think 
of a better selling point for the band 
than their live show. It is just brilliant. 
Seven people on stage playing gui- 
tars, bass, percussion, flutes, and a 
programmer." 

"We are very proud of the fact that 
we will be performing in the U.S. 



before the U.K.," .says .lean-Philippe. 
"Our show in Miami during the Win- 
ter Music Conference (March 25 1 will 
be our first U.S. show." 

Keegan is confident that the band's 
lire show at the Winter Music Con- 
ference will "spawn an interest from 
others to book the band." 

Although not confirmed at pre.ss 
time, "Rino^erose" is scheduled to 
perform May 19 at a "Respect Is 
Burning" party at New York's Twilo 
club. 

V2 Records is currently laying 



down the foundation for a multi-city 
summer tour throughout North 
America. 

The "Rinogerose" live band con- 
sists of Jean-Philippe (guitar), Patou 
(bass), Johnny Palumbo (program- 
ming), Remi Saboul (guitar), Florian 
Ui'inker (guitar), Kred Pace (percus- 
.sion), Franck Gauthier (flute), Fred 
Ladoue (visuals), and Chris Hawkes 
(lights). 

"I just hope people do not expect to 
hear another FVench DJ," notes Jean- 
Philippe. "We were actually quite 



remored from the exploding Parisian 
scene over the pa.st three j-ears. While 
people were discussing Super Dis- 
count, Motorbass, and Daft Punk, we 
were just coming up." 

He adds. "We \rere in the south of 
France ju.st doing our thing when the 
right person sal down at the right 
place at the right time." 

■ Rino^erose' — whose songs are 
published worldwide by V2 Music — 
is currently self-managed; V2 offices 
in the vai'ious territories handle the 
act's bookings. 
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Retro Heatherly Debuts On Mercury 

Orbison-Like Singer/Guitarist Hits With Statler Bros. Cover 



BY CHET FLIPPO 

NASHVILLE — Sometimes Nash- 
ville's talent scouts need look no 
further than this city's fabled 
Lower Broad for the next bif; thing. 
The weathered honky-tonks, espe- 
cially Tootsie's Orchid Lounge and 
Robert's Western Wear, 
hanging on in the I'ace of 
gentrification, still attract 
country mu-^ic's staunch 
troubadours. 

"Erie's the second 
artist we've pulled right 
out of Tootsie's," says 
Mercury Nashville presi- 
dent Luke Lewis, speak- 
ing of new artist Eric 
Heatherly, "Terri Clark hea 
was the first, and if this 
works that well, then we're in busi- 
ness." 

Not everyone knew what to make 
of either Clark or Heatherly at 
first. Mercury producer Keith Ste- 
gall took Heatherly into the studio 
and emerged in two .vears with an 
eclectic first album, "Swimming In 
Champagne," .set for release .\pril 
18. 

Onstage Heatherly is unclassifi- 
able. He's a ID.'iOs fashion plate, 
with flowing sidebui'ns, two-tone 
shoes, and drape pant.s. IMaying an 
inten.sely green Fender Stratocast- 
er, he leaps from influence to influ- 
ence, from Roy Orbison to the Ven- 
tures. Soon after he began his run 
at Tootsie's, he signed a songwrit- 
ing contract with Barbara Orbison's 
Still Working for the Man Music. 
Even before Mercury discovered 
him, his guitar skill earned him 
endorsements with both Fender 
and Takamine. 

Over the past five years, he's at- 
tracted a large following, especial- 
ly drawing a loyal female contin- 
gent. It got to the point where 



1- 



female lans were dressing him — 
that is, bringing him their hus- 
bands' old wide ties, pleated 
trousei*s, and pin stripe vests for his 
retro fashion l(H)k. He al.so met his 
wife-to-be. Heather, when she was 
working as a bartender at Tootsie's. 

His trademark guitar 
w^as acquired almost by 
accident, when he was 
working at a music store 
in his native Chattanooga. 
"It didn't sell, because of 
the green color," says 
Heatherly. "So I bought it 
one time — my whole pay- 
check went on to that 
guitar every week." 
LULY Before landing the 

Tootsie's gig, Heatherly 
totaled his car on the road, 
destroying all his equipment. The 
guitar bounced on to the pavement 
and amazingly stayed in tune. 
Heatherly vowed to play it forever. 

He honed his .stage show in those 
years, writing his own songs as 
well as reviving and updating such 
traditional country hits as "Flow- 
ers On The Wall."' 

"I love technology and what we 
can do t<Mia,v," says Heatherl,v, "but 
I still like to pay homage to what 
came before and to those who 
influenced me. But I like to make 
it .sound fresh. The original version 
of 'Flowers On The Wall' didn't 
even have drums on it. They had a 
guy banging on the back of a gui- 
tar and a banjo. Very traditional 
sound. I like marrying the two 
.sounds. I've got three turntables, 
and nine times out of 10 I play 
vinyl rather than CDs, because 
there's just something about that 
analog sound. 

"Now, ;ii> years after the Statlers 
cut it, the .song is on an interactive 
CD." he says. 




Live On Lucky Dog. Waylon Jennings has competed a live recording for his 
new label, Sony Music Nashville's Lucky Dog Records. Sony executives are 
shown backstage with Jennings at the live show at Nashville's Ryman Auditorj. 
um. Pictured, from left, are senior VP of A&R Blake Chancey, VP of sales Dale 
Libby, Jennings, senior VP of national country promotion Jack Lameier. and 
senior VP of sales and marketing Mike Kraski. 



WUSY Chattanooga I'D Bill 
Poindexter says that not only is 
Heatherly popular as a native of 
that region, but his first single is 
also pulling phones. " 'Flowers On 
The Wall' is among the best," sa.vs 
Poindexter. "We got research back 
after playing it just a dozen times, 
and it tested at No. 10 here, with a 
90';^ familiarity. Our operations 
manager, Leslie Pardue, nailed that 
song when he said it's one of those 
songs that us 40-somethings 
remember from when we were kids, 
and we couldn't get that .song out of 
(Coiititiin il III! iiuyc oJ) 




Silver Anniversary. ASCAP in Nashville recently hosted a 25th anniversary 
parly for TV's "Austin City Limits." Shown, from left, are ASCAP's Herky Williams, 
special guest host Guy Clark, and "Austin City Limits" producer Terry Uckona. 



Tracy Nelson Returns; Snuth Plains Gnllege 
Celebrates 25 Years Of Guiding Guitarists 



0 



N THE ROW: The Country Music HaU of Fame has 
receiwd a grant to begin digitizing its collection of re- 
cordings, photographs, films, sheet music, documents, 
interviews, and artifacts. The .$1.")0,(XX) grant from the 
David and Lucille Packard Founrlation, will fund an ini- 
tial phase aimed at creating images for touchscreen 
computer presentations for the new downtown hall. 

Tennessee's new' automobile license plates include 
the inscription "Sounds Good To Me" under the word 
"Tennessee." Unfortunately, "Sounds Good To Me" is 
in letters so small that rear-end collisions are likel,v 
for those trying to read it without 20/'20 vision. 

Tammy l^ovett joins Marco Promotions as promo- 
tions representative. She 
was a founding partner of 
Grass Roots Promotions. 

Hal Ketchum signs 
with Buddy Lee Attrac- 
tions for e.xclu.siw world- 
wide representation. 

Bruce Van Langen 
becomes director of ad- 
vertising for Music City 
Record Distributors' 
Cat's Music. 

The Country Music 
Assn.'s "Music Industry 

And New' Technologies" conference series is set for 3 
p.m. March 9 in the conference room at the Warner/ 
Reprise/Atlantic building. .lupiter Communications 
anal.vst Aram Sinnreich will lead a presentation on 
the state of the industrv. 




course in guitar. 

Seventy-five people showed up, and things grew 
from there. Now the country music program is housed 
in the .sprawling Creative Arts Building and Tom T. 
Hall Performance Complex (Tom T. Hall has been a 
prominent backer of the program). Facilities now- in- 
clude four recording studios, a TV studio, five re- 
hearsal halls, and courses ranging from bluegrass to 
music promotion. 

Alumni of the program include Natalie Maines of 
Dixie Chicks, Lee .\nn Womack, Heath Wright of 
Ricochet, Mike Bub of the Del McCoury Band, and 
Ron Block of Alison Krauss & Union Station. 

Anniversary activi- 
ties will take place this 
Thursday through Sat- 
urday (2-1) and include 
a tribute to the now 
retired Nathan Tubb. 



by Civet Flippo 



MLBUM of the WEEK: One of 
Nashville's best voices is back on 
record. Tracy Nelson has just fin- 
ished a rough master of "Ebony & 
Iron.v," which will I* released .some- 
time on Eclectic Records. She's in 
fine voice on this versatile collection, 
which includes the gorgeous Will 
Jcnnings/Matraca Berg ballad 
"You Will Find Me There" and the 
raucous Nel.son-'Marcia Ball collali- 
oration "tJot A New Truck." 



UTHER ATTRACTIONS: Congratulations to South 
Plains College (SPC) on the 2.5th anniversary of its 
country music program. The community college, locat- 
ed in Levelland, Te.xas, began its miLsic training inaus- 
piciously, when Ernest Tubb's cousin Nathan Tubb, 
who was then SPC's academic dean, offered a short 



DeALS: Gaylord En- 
tertainment's Internet 
division, GETdigital- 
media, will create and 
manage music content 
and online promotions 
for the pending Music 
Hall Channel home page on the Copernicus Education 
Gateway, one of the leading Internet |K)rtals for stu- 
dents and teachei-s from kindergarten through high 
school. 

Kenny Rogers and Dreamcatcher Records enter 
into an agreement with Trans C'ontinental Records 
chairman Lou Pearlman for a joint venture to devel- 
op new talent. Dreamcatcher will promote and mar- 
ket for the venture, and domestic di.stribution will be 
through Navarre Corp. 

MtlSIC ON ICE: Some members of Nashville's new 
hockey team, the Predator's, have Ijeen in the studio 
with prrKlucer Josh Leo, and the result is the new CD 
"Check, Please!" on Alphabet City Sports Records, 
via Warner Special Products. 

The band, called Offside, recorded four .songs, and 
Warner Bros, added other songs that are heard at 
Predator games (including Tim McGraw's "I Like It, 
I Love It" and Delbert McClinton's "H(K-key Tonk"), 
along with game commentary from last year's debut 
season. It's sold at Predator games and is available at 
area accounts and music stores. 

Album sales proceeds go to the Predators Founda- 
tion, which supports youth-oriented organizations. 
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TRACY LAWRENCE ATLANTIC a3269(A0 UO.98'16.981 


LESSONS LEARNED 


9 


11 


18 


17 


13 


REBA MCENTIRE • MCA KASWILLE 170119(11-9&17.98) 


SO GOOD TOGETHER 


5 


11 


19 


21 


21 


CLINT BLACK RCA 67823''RLG no 9&16.98I 


D'LECTRIFIED 


; 


20 


21 


20 


96 


FAITH HILL A' (tfAfltlER BROS. 4679aWRN (10.9^16 98i 


FAITH 


2 


21 


20 


18 


17 


GARY ALLJM MCANASKVILLE 170101 111 9&1798I 


SMOKE RINGS IN THE DARK 


9 


22 


23 


23 


38 


BRAD PAISLEY arista Nashville 1887] no 9816 98) B 


WHO NEEDS PICTURES 


13 


23 


22 


22 


4 


ALECIA EUJOTT UCA NASHVIIU 170087 (S.9&12 981 ■ 


I'M DIGGIN' IT 


18 


24 


24 


25 


46 


MONTGOMERY GENTRY coujhbia «91 s«onY no 98 u 16 98 


■ TATTOOS i. SCARS 


10 


(D 


27 


29 


40 


CHELV WRIGHT MCA NASHVILLE 170O52ll09K16.9e)H 


SINGLE WHITE FEMALE 


15 


a 


26 


27 


35 


GEORGE JONES asylum 6236a^EG (10.9a'16 98) 


COLD HARD TRUTH 


5 


27 


25 


26 


66 


GARTH BROOKS^'-' Capitol 97424 0 9 9a'26.98) 


DOUBLE LIVE 




21 


26 


28 


16 


TY HERNDON epic 69899/SONY (10.96 E(^16 981 


STEAM 


]4 


(S 


33 


35 


26 


CLAY WALKER giant 24717jWARNER BROS 110,98/16 981 


LIVE. LAUGH. LOVE 




3S 


30 


30 


51 


GEORGE STRAIT A ucakashville 17D050ll0 9a'l6 9ei 


ALWAYS NEVER THE SAME 


I 


® 


34 


36 


42 


JESSICA ANDREWS :fiEAw«(»5 4M1D4WER&XPE :fl 9a;;9ei ■ 


HEART SHAPED WORLD 


31 


(32) 


31 


40 


37 


ANDY GRIGGS R0>6759frRl.G(10 9S16,98)O YOU WONT EVER BE LONELY 


15 


33 


39 


37 


29 


ALISON KRAUSS ROUNDER 6t0465'MERCURYI10.gai6.98l 


FORGET ABOUT IT 


5 


34 


32 


31 


94 


MARK WILLS A mercury 536317 (13 9816 98(0 


WISH YOU WERE HERE 




QD 








M Greatest Gainer ■ 




SI 


55 


26 


ASLEEP AT THE WHEEL r«i»«oi:KS ;: i-,-i&:.( 


« m RIDE WITH BOB 


24 


3« 


41 


45 


32 


SOUNDTRACK A-' Capitol 93402 ilo,9&17 981 


HOPE FLOATS 


1 


37 


35 


32 


22 


BROOKS t DUNN • AntSIA NASHViaE I8S96 1109&16,98) 


TIGHT ROPE 


6 


31 


40 


41 


37 


CHRIS LEDOUX CAPTTOL 99781 110 9a'I6.98) 


20 GREATEST HITS 


17 



S 
z 


LAST WEEK 


o 

t 


1 

o 

g 

■i 


ARTIST TITLE 

IMPRINT 8 NUMeETOISTKnUmOUWiaUGCESTEO LIST PRICE OR EQUIVALENT FOR CASSETTLCO) 


PEAK POSITION 


39 


36 


34 


46 


JOHNNY CASH COLUMBIA 69739'SONY (7 96 EIKII 9« 16 BIGGEST HITS 


18 


40 


37 


33 


16 


TRACE ADKINS CAPITOl 96618 (I0.9!V16.9S) MORE... 


9 


41 


38 


39 


18 


"^.f ^'rP. SB HOW BIG'A BOY ARE YA? VOLUME 6 


16 


42 


43 


42 


80 


WILLIE NELSON legacy 69322,columbiai7 98EOU,98) 16 BIGGEST HITS 


29 


43 


42 


38 


16 


VARIOUS ARTISTS utv 545!l)MNr(tRSAi (10 98/17 9ei SUPERSTAR COUNTRY HITS 


21 


44 


46 


44 


40 


R*!?"T y,?*'^*^ 'Hi LAST CHANCE FOR A THOUSAND YEARS; GREATEST HITS FROM THE 90S 


10 


45 


49 


47 


78 


?':*^*'^*^,';9 5828 »5: THE RECORD: 41 NUMBER ONE HITS 


2 


40 


50 


48 


6? 


TOBY KEITH • mercury 558962 (11 9a'17 98) GREATEST HITS VOLUME ONE 


5 


47 


44 


49 


39 


JOHN MICHAEL MONTGOMERY «TuuiTlC831S!(AGll0 9816 9ei HOME TO YOU 


16 


40 


53 


54 


19 


JEFF FOXWORTHV WARNER BROS. 47427/WflN (10 9a i6 98) GREATEST BITS 


17 


49 


52 


50 I ?7 


AUN JACKSON A arista nashvIUI 18B64 (I0.WI6 9B: HIGH MILEAGE 


1 


!0 


43 ; 46 1 23 


JOHN PRINE Crt BOY C19 19 9e/15.« IN SPITE OF OURSELVES 


21 


51 


47 


43 26 


H?!P/^f,9^?r?^RTj?L^?l^^'-^ HARRIS WESTERN WALL — THE TUCSON SESSIONS 

asylum 624Ga£EG 1 1 1 98 17 98i T»ni,i, ■ i lu ■ uk<.;uii 


6 


52 


54 


52 


39 


MARY CHAPIN CARPENTER mr^-r^ , ...n at. .rn 

iviHKT ^n«rir/ u«Kr^iN i tK ^ PARTY DOLL AND OTHER FAVORITES 


4 


53 


57 


57 


22 


YANKEE GREY M3NUMIV :,H>5(!y»ilo.98ea l69eilJB UNTAMED 


41 




66 


62 


48 


Pacesetter 

TRACY LAWRENCE JT>.'.T.:;];3T<.'j ICS. :■ 'hi e.EST OF TRACY LAWRENCE 


13 


55 


56 


58 i 47 


GEORGE JONES EPIC 6931*sony (7.98 Eli 11.98) 16 BIGGEST HITS 


50 




65 


66 j 46 


TRACY BYRD MCA NASHVlLiE 170046111.98(17 981 KEEPERS/GREATEST HITS 


5 


57 


55 


53 i 16 


TRACY BYRD RCA 67881/RtG U09&16.9e) ITS ABOUT TIME 


20 


58 


63 


56 I 6 


MINDY MCCREJUIY BNA 6792IMLG (4.9»9.9e) SUPER HITS 


46 


59 


58 


51 


20 


VARIOUS ARTISTS VYARNER BROS 47537 (10.9&16 98) COUNTRY FUN 


37 


60 


59 


61 


42 


STEVE WARINER CAPlTOl 96139 (I09a'16.98) TWO TEARDROPS 




tl 


29 


24 


18 


ANNE MURRAY ;TRiu>iTWAY 20231 (199819981 WHAT A WONDERFUL WORLD 




(2 


61 


64 


42 


MERLE HAGGARD legacy 69321/EPicl7 98Eail 98) 16 BIGGEST HITS 


56 


(3 


70 


67 


84 


VARIOUS ARTISTS UISTI WSMiLE IS850(10»t698l ULTIMATE COUNTRY PARTY 


12 


64 


69 


68 


22 


RANDY TRAVIS [C£UMOI«4iOll9iMEimfElll98Ii 9ti A MAN AIN'T MADE OF STONE 


15 


65 


73 


69 


82 


CLAY WALKER • GIANT 247«»IINmBI BROS I10.9BT6 98I GREATEST HITS 


9 


60 


67 


65 


15 


mebFl"*^^"'^^-^ SUPER COLOSSAL SMASH nns OF THE go's: THE BEST Of THE MAVERICKS 


45 


67 


60 


59 


17 


DOLLY PARTON lUsAR HiLi 3900 112 98 16.981 THE GRASS IS BLUE 


24 


(D 


NEW^ 


1 


Hot Shot Debut 

MM BR'S'j^If, *C': H (,: SUPER HITS SERIES VOLUME 2: TRAVIS TRin 


68 


69 


68 


75 


34 


LYLE LOVETT CURB :;i964'MCA(lo,9a/17 98) LIVE IN TEXAS 


7 


70 


64 


60 


3 


KEITH URBAN Capitol 97591 (10 9&16 98i KEITH URBAN 


60 


71 


72 


72 


26 


'a"v,^i"*?'?*''?9a -L:i for the RECORD - 43 LEGENDARY HITS 


38 


72 


71 


63 


28 


SHERRIE AUSTIN uistawsmille 18381 II098T696IB LOVE IN THE REAL VKORLO 


14 


73 


62 


70 


36 


ALABAMA RCA6779a«LGllo,98/16.98i TWENTIETH CENTURY 


5 


OD 


NEW^ 


1 


HANK WILLIAMS III CURB 77949 110 9»16 961 RISIN' OUTLAW 


74 


QD 


RE-ENTRY 


39 


PATTY LOVELESS epic 69B09'SONY (10.98 E&ie 981 CLASSICS 


6 



S Albums with the greatest sates gams tho week- •Recording Industry Assn. 01 Amenca (RIAAJ cenitication lor net shipment at 500.000 albom units (Gold). 4RIAA certilicatio«i tor net shipment o( I million units (PlatinumJ. ^ RtAA certrfication tor net shipment o4 10 niilhoo units 
mwnd). Numeral lollowiiw Platinum or Diamond symbo) indicates album's multi-platinum level. For boxed sets, and double albums with a running lime that exceeds 100 minutes or more, the RIAA multiplies shipments by the nL]mt)er of discs and/or tapes. 'Asttnsh indicates LP is avail- 
able Mosl tape Cfices, and CD pnces for BMG and WtA labels, are suggested lists Tape prices mjrhed EQ. and ail other CD prices, are equn^alent prices, which are projected from wholesale prices Giealest Gamer shews chart s largwl uml ircreas*; Pacewltcr indicates b'ggesl oefcentage 
growth. HeatseeKer Impact shows albums removed from Heatseekers this week. H indicates past or present Heatsecker title. C- 2Q0Q. BiHboaKt'BPI Communications, and SoundScan, Irx:. 



rN ■■■ I n^..^A^.. n^t^M^mm Iktt^mmm^^ CONPILED FROM « IWTIOKJL SAMPU OF RETAIL STORE. MASS MEJCHAIIT. MID linERIIET 

LJmII-. . J lim 1 IIIIIIYIIII 1 QYillflll HinilllllP suis reports comcno. compiled. anoprovioed by SoundScanE 

billboard. lOpbUUniry balalDOillDUIIISv march 4^000 


THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPflINT 8. NUMBER(D1STRIBUT1NG LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSEHE/CDi 


sS 




THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRINT i NUMBER'DISTRIBUTING UBEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSEHE'COI 


TOTAL CHART 
WEEKS 




1 


TIM MCGRAW A' CURB 77886 (10 98/16.98) 


19««B«lNo, 1 EVERYWHERE 


142 




14 


18 


ALISON KRAUSS A'' »Ou«OER6103ZS'ilDJUG(lP981S98lB NOW THAT I'VE FOUND YOU A COLLECTION 


175 




2 


MARTINA MCBRIDE A' RCA 6751&RLG (10.98(16.98) 


EVOLUTION 


130 




IS 


15 


TRISHA YEARWOOD A' UCAIlASHVIUi 170011 (ll,9»17.9e) ISONGBOOKI A COLLECTION OF HITS 


128 




3 


BROOKS & DUNNA' ARISTA NASHVILLE 18852 I1Q9&16.9B} 


THE GREATEST HITS COLLECTION 


127 




16 


14 


WILLIE NELSON A COLUMBIA 64184WNY (5 98 EO'9 98) SUPER HITS 


282 






HANK WILLIAMS JR. A' CURB 77638 16 98^ 98) 




298 














4 


GREATEST HITS. VOL. 1 




17 


19 


ANNE MURRAY SBK 31 IsaCAPITOL (10.W16 98) THE BEST. ..SO FAR 


12 




5 


SHANIA TWAIN « ' I^ERCURY 522886 (10 9&'17 981 ■ 


THE WOMAN IN ME 


263 




18 


16 


LEANN RIMES A' CURB 77885 (1098 16 961 YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS 


125 




8 


ALAN JACKSON arista Nashville 18801 (10 9&T6 98: 


THE GREATEST HITS COLLECTION 


226 










19 


21 


VINCEGILLA' mca Nashville 111047 iio 9a'i6.9«i when love finds you 


280 




6 


PATSY CLINE WCA special products 430265'MCA (2.9&5.98I 


HEARTACHES 


62 






9 


TIM MCGRAW A'CURB 77659 (99ai5,98) 


NOT A MOMENT TOO SOON 


308 




26 


17 


THE CHARLIE DANIELS BAND A' EPIC 65694/SOrfY 17 98E(yil.9B) A DECADE OF HITS 


504 








21 










7 


GARTH BROOKS^'" Capitol 29689 (10,98/15.98) 


THE HITS 


235 




20 


JOHN MICHAEL MONTGOMERY A Atlantic S306aAG (10.98/16 98) GREATEST HITS 


116 




10 


JOHN DENVER MADACY4750(5 9a7.98) 


THE BEST OF JOHN DENVER 


87 




22 


22 


TRAVIS TRITT A AARNEBBUCS aeoOlYYRNlia 9816 98: GREATEST HITS — FROM THE BEGINNING 


213 




11 


PATSY CLINE A' mca NASWILLE 320012 17.9ai2.98l 


12 GREATEST HITS 


674 




23 


23 


GEORGE JONES A epic 40776SONY 15 98 ECW,98) SUPER HITS 


429 


u 


13 


GEORGE STRAIT A'' MOV NASHVILLE 110651 (10 9816.961 


PURE COUNTRY (SOUNDTRACK) 


376 




24 


24 


VINCEGILLA- MCANASHVILU 111394111,98/17 981 SOUVENIRS 


193 


13 


12 


CHARLIE DANIELSA EPIC64ia2>S0NY(5 98Ea9 98) 


SUPER HITS 


264 




26 




COLLIN RAYEA EP>C6789i50NY(10 9atai6 981 THE BEST OF COLUN RAYE - DIRECT HITS 


114 
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bi/ Wade Jessen 

Nashville POP: For the first time since Nashville-iirodiicecl pop 
ri'fords were in mgue about 20 years ago, a country-to-pop crossorer 
dominates the pop singles list. Lonestar's "Amazed" (UNA) steps 3-1 on 
The Billboard Hot 100 and sends a volley of ripples through other spe- 
cialty singles and ailiilay charts. "I've never been involved with a sin- 
gle that has reacted aci-os-s formats like tWs one," says RCA Label Group 
(ULGl chairman Joe Galante. "This i.s a clear example of the power 
counti-y radio has. When you haw 2,.")00 country stations doing the setup, 
familiarity is instantaneous." Galante also cites the crossover effort 
orchestrated by KLG senior VP/(;M Butch Waugh. "We ba.sically did 
this with two people and a series of indies. We didn't have the pop pro- 
motion staffs like other labels in town do." 

Up appro.ximately 6,500 scans, "Amazed" moves more than 60,000 
imits to control Top Country Singles Sales for a second week and earns 
(ireatest Gainer honors at No. 11 on Hot 100 Singles Sales. 

With 78 million estimated audience impre.ssions, the track moves 21- 
1.") at Adult Top 40, finishes at No. 3 on Adult Contemporary, and clos- 
es at No. 11 on Top 40 Tracks. Country radio contributes about 16 mil- 
lion in audience, and with 2,0;J8 detections, "Amazed" is the format's 
most-pla.ved recun-enl title. 

Lonestar's Hot 100 chart feat is a fir.st for Niishville-produced fai^e in 
the SoundScan and Broadcast Data S.vstems era. though others have 
come close. Le.\nn Kimes' "How Do 1 Live" got as high as No. 2 in late 
1997, as did Shania Twain's "You're Still The One" in May 1998. 
"Amazed" is the fii'st Nashville release to top the |x)p .singles tally since 
Kenny Rogers & Dolly Parton's "Islands In The Stream" ro.se to No. 
1 in fall 198:3. 

On Top Country Albums, Lonestar'.s "Lonely Grill" .scans more than 
4.3,000 units to hold at No. 4. That set should reap rewards from the 
Grammy Awards telecast, as "Amazed" is a multiple nominee. 

Here in the real WORLD: On Hot Country Singles & Tracks, 
specialty programming for the Daytona !>00 race and a foi mat-wide 
radiothon to benefit St. .lude Children's Re.search Ho.spit;il contributed 
to lower detection totals, most noticeably at the lop of the chart, where 
the top three titles are without bullets. 

In its second week atop the chart. Tim .VlcGraw's "My Best Friend" 
(Curb) dips 2:31 pla.vs after gaining 144 pla.vs last issue. At No. 2, Mark 
Wills' explosive cover of Brian McKnighl's "Back At One" (Mercury) 
moves 3-2 with a 12:3-spin deficit after gaining 13:3 detections the pre- 
vious week. 

Ml-'.N WITH BliOKEN HEARTS: Following his gi-andfather's early 
recitations as Luke The Drifter and his father's highly conunercial 
rebel period of more than 20 years ago. Hank Williams III makes his 
first appearance on Top Country Alljiuns with "Risin' Outlaw" (Curb), 
which entei's at No. 74. 

The younger Williams' brand of countr.v/rock fusion is strictly high- 
(Wtane and makes even his dad's I'owdy friends seem tame. Williams, 
who prefeiv to lie called Hank III. has lieen opening concert dates for 
Beck and rock trio the Reverend Morton Heat (see story, page 10). 



RETRO HEATHERLY 

(Co)itiiiiicd fmni page -'M) 

our heads." 

The single is at No. 53 after two 
weeks on the Hot Country Singles 
& Tracks chart. 

"Flowers On The Wall" was a hit 
for the Statler Brothei-s in 1965. It's 
the only non-Heatherly original 
composition on the album, and 
there was much debate at Mercury 
before choosing it as the first sin- 
gle. 

Remakes historically have not 
been viewed with favor by country 
radio. Mei'cury Nashville .senior VP 
for sales, marketing, and promotion 
John Grady points out. "I3ut this is 
a great song," he says. "We took a 
lot of votes. It's always risky doing 
a remake. Most people today don't 
remember that song, or if they do, 
they know it was in 'Pulp Fiction.' 
And this is such an absolutely cur- 
rent version. F,ric owns the song 
with this version, and radio stations 
are already telling me that." 

For the album. Grady says, "Our 
game plan is a lot like the produc- 
tion on the album. It's all sort of 
understated. The video is in 
process; we're at radio. It's not the 
kind of thing where we tell people 
we're going to sell a million in two 
weeks. We have to pi-ove this to peo- 
ple. Everyone who has seen him 
says he's a star. There are a bunch 
of songs on the album we can take 
to I'adio. As for the marketing of it, 
our plan is to get it out there and 
make it available. It's very simjjlc. 
We want people to see him and hear 
him." 

Grady notes that an appearance 
at the National Assn. of Recording 
Merchandisers Convention is part 
of the plan. "Eric is a great-looking 
guy — he plays the hell out of the 
guitar and has a vision," says 
Gradv. "This is one guy who knows 
where he's going." 

Lewis says, "I don't know if this 
is the key to the kingdom, hut I've 
never hea)'d anybody like Eric. This 
is fresh. Ami he has roots that go 
back more than 10 yeai-s. In today's 
environment, that's very rare. He's 
really got an appreciation for the 
history of country music and all 
forms of music, and he can trans- 
late it into a contemporary sound." 

Heatherly is booked and man- 
aged by the Bobby Roberts Co. His 
publishing is by Still Working foi- 
the Man Music BM I. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Publishef Licensing Org ) Sfwef Music Oisl 

«9 100 POUND ]ESUS(llle|!aLBMl'*l>M:n.B)'l) 

31 ANOTHEII NINE MINUTES (Sony 'AlVtrse. 
BMLThri'saiis, ASW.TBiy Buekels 0 Mu«. ASCAP) 
HLVlBM 

es AS)UN' TOO MUCH (Wama-Iinieilani.EMmmacI 

noman. BMLWB. tSUriWmKi.. ASCAP/Big Rlit 

Iractiii.ASCAP)WBM 
2 BACK AT OKE (CaiialU Luncti AS(»P.aim>'UI- 

fafiim IntemilioniL ASCAP) HLWBM 
10 BECAUSE you LOVE ME (Son)/AlD Im. BMIMint 

Pi: 'ir- E:','llJni«(sa(-S«gsOfW>Grani IntH- 

1 i r.VI ,vtriAn|elS.eMI)WBM 

12 BEEN THERE B jckHinl. BMI/Steve Wmer BAIII 
VIBM 

9 BREATHE (CallV.ASCAP/UiiiKfsal-Sangs Of IW!w 
IntetniunaL BMI/XapoCbest. SMI) WBM 

23 BUT ME A ROSE :Pei Benun. BNLStKil Fortst. 
BMLT-ipp EMI/Blue Plale BM!) 

M CAH1 HELP CALLING TOUR NAME (P>ramid Valle) 
BMI CMI BMIl 

32 CANlNOBOOnavErOU(UIIEI(KI)(Ui»v«csal 
Ma, ASCAPiChrnalrs, ASCAP.'Sjnss Foi Beta 
ASCAP) WBM 

15 CARLENE [EMI *«til, ASCAP.-Wil Vassar ASCAPtMl 
BlacUDOd BWI-Tlybrrfge, BAIl'Rafy Bourhe BMIl HL 

33 COUIONTUST A MOMENT (ImniBMlSiyigsW 
Wiimswcpt Pacitic, BMLWIow Destrt, BMl;Wy Ufe s 
W- BMIl WBM 

4 COWBOT TAIIE ME AWAV Molly PudSiii . BI/IBcit 
BMI'Careeis BM& BMITkryd's Oieam. BMI} KL 

a CRACKER lACR DIAMOND lUnnifSal Sones Of Pgl) 
Grat Inleinaticnal, BMlVirf.n Timber, BMlflio Brayo 
Bf^liyiEM 

19 DAODT WON'T SELL THE FARM Mllkanj, 

iVSaPTinny tap. Bl/f Ctopeiteld. BMI) 

13 DO WHAT rOU GOHA DO ,«nio, ASCAP/CrsfMOflu 

ASCAPI WBM 

S3 FLOWERS ON THE WAUW3llllo»i>,BMI/CaptT>tlil 

Manaj^ment Inernalional, BMI) 
« GOD GAVE ME TOU llVarn:r Iame<l2lK. BMlta Ngn 
I ih [:v :, . ,.:ii BMLOn l)K Mamil, BMI) WBM 

71 COIN UNDERCEniN'OVEIirOU(S«iy/ATVTrBe 
BMI ;hp»ljill( BMI! HL 

SI GOODBYE EARl I LMIBIacknDO(l,BMIDiSineGl>tie 
BHIIHL 

(1 GROW YOUNG WITH TOU iSong Umeii. 

ASCAP.'Tamoo! ASCAPI 
18 HEOIOHTHA«ETOIE(EMIAp>{I.ASCAP/SeaGa)to, 

ASCAPloyt fianch ASCAP: HL 
61 HERE COMES MY BABY < Mj n .',>. Et'K vm 

5 HOWDOYOUIIKEMENOI*'! l ic 
WnMMUIhr.FV : F:i.' 

22 llOVEYOUiLir. i!. i . K 

[rrlerl.m ■ ' ■ ■ :'l ! : 

ASCAP, V , ,: ■ I'i : ■ ■ 
S9 I NEED TOU ALL IHEIIML i , : I 

yyoccf, BWl, Great Wftrican oMI,' hi 
n I THINK YOU'RE BEAUTIFUL lOiimnil Ihiee 

BMI,'>.tn PMks A!r.AP rriteron ASCAPi 
57 IT'S ALWAYS SOMEIHIN .'.'.irrer lamerlane 

flMfOJlt- I ,' , -. I .-BMCBW/HL'WBM 
17 ITWAS - . J '.'--: A-LSP Car) Burr, 

«<:»[■ I ii.-isit BMt'Macket«mhlASCAPl 

ffC' 

4e rvEFORCOITEN HOW YOU FEEL (MnsSunM. 

B:.!u ,il . I 1 '.' t. !-i Sf.wll, BMI/lBi len, BMIl WBM 

72 IWIU- BUI., (11 '.',!■ : S,SCAP/MagnolaHr«, 
ASCAP'V I ■ : -r "'i'l :!>1:AP)CIM 

40 IIMMY'S GOT A GIRLFRIEND (IVB, ASCAP/Maienck, 

S;,:.\P '.-'.i 1' Vui-:, »5CAP,ail»,'ArV Crass K«ys, 
i J!' I' ■ H .i::n ASCAP/So<i»,'AlVIr!i,BMI) 
H. .'.51,' 

41 lUSI BECAUSE SHE LIVES THERE (Sony/AIV Cross 

p, , " 

7 LESSONS LEARNED Li : jUAP/Soil)(ATV ClOSS 
p,ri, . I, >','. Ii,-i BHp-Asiflls, BMDHL 

70 LET'S MAKE LOVE i \ar.ii a llasfiville DieamWixlu, 
BMECbefry Umi BMEKaiTOf-Iameilane, BMl'Goldeii 
IVIiML BMl'Careers BMa BMlSitertiss, Bf^li 
CIMWL'WBM 

2« LETS MAKE SURE WE HSS GOOOBYE iVinny Mae 

BMIl WBM 

I LOVE'S ™e only house (Sorry AH' Ins BMVBun 
Caion, ASCAP'Smi»i(rn WiilMS Griup ASCAP) HE 

45 ME AND MAUNE fflamr-Tanierlane BMLfltn KMi. 
BME'W, ASCAP.'lunnmusic ASaPI IVBM 

39 ME NEITHER IIMI Atril ASaP'Sea Gaylt, ASCAP) HE 



3S MOREIVWrai'TameilaK.BMiK^kleiiVllical. 
BMlUcHuge. BMl/Wuntenlani, ASCAP/Go-FoM. 
ASCAP) WBM 

1 MY BEST FRIEND ICar«rs-BMG BML^tlMfliJU. BMI) 

HE 

57 MY HOMETOWN :Vur'rr' Tamtrlane BMIl WBM 

34 NOMERCY ',!i !, ',':■ S:,r)SP,'EniestWlliln9y, 
ASCAP 1 1'! I r.igs BMLMixpn, 
BVI,'Hini:i ; -J BMtCtirysaks. BMI) WBM 

55 NOTHING UTCHESIESUS BY SURPRISE (Wntm 

lenninp BME'lrving, BMl'Sony/Arv Tn», BMMttr- 

ness BMIl HL'ABM 
62 OUIHEDEINTHEWimiKRlibeaaliniHoMnl, 

ASCAP/TmnKin Cotnl, ASCAP/Noian Km. 

ISCMfKB. ASCAPAW. ASMP/ltadDi lacKs. 

BMrnM-wiKia. leatrng Ran laoti. ascapi 

WBM 

60 PRAYIN' FOR DAYUGHT (Warnei Tamerlane, 
BMECarters BMG, BMt/Sontanner, BMI) WBM 

14 PUT YOUR HAND IN MINE (AcuH Rose, BULWihm, 
ASCAP) HE 

25 REAL UVE WOMAN (Cryner Way loIllE Bank, 

SESAC'CtiiU Bmle SESAC) 
30 ROCK THIS COUHTHrKUnimsal'Soiiis 01 nUiGiam 

International BMEtoon Edio. eMI/Zamba, BMI) WBM 

20 SHE'S MORE I StarsliucklM«sGraip,ASCAP/Clin 
Nikki ASCAP,,W3rner-Ianiertane, BHtCnncNUj, BMI) 
HIVIBM 

3 SMILE ICreamlAtirks, BUI,'Folb;oo ASCAP/MusIc 01 
Winds«ept ASCAPI CEM,'WBM 

21 SOMETHING LIKE THAT (Mr Noisi, mVIe Uakt 
Music BMI Er.:are En1er:a,nmOTl, BMETollajoo 

ASUP'Ml',': C'I i'i iCMvpt Pit' WW/ 

58 SOMrHING TO WBITE HOME ABOUT ■ ■ :, ,, i- 
epSSMri; :■ P:' : - • ■ P" -! 

S THE BEST DAY J, II,,,,,: ,.1 ,i;,,.:,, ,..> Pi.,,,i., un , ,i-,raa- 
ticciai BMEEverythiiiE 1 E&.«, BMl'Acuff Rose, 6MU 
HL'WBM 

43 THE BLUES MAN IBoctpllus. BMI) HE 

38 THE CHAIN OF LOVE (Pu«iash. BMUBallw. 

-',' v,,i..|,,ii,, sMlMifileHnnnl. ASCAP) WDM 
SS THE COLD HARD IRUnKSonv/AIV Cms K«n, 

iSPAP Irick Knee, ASCAP) HL 

35 THE FUN OFTOUR LOVE (Almo.ASCAP/tNC, 
;.SC*P,bltaly. ASCAP/Anwa. ASCAP) WBM 

52 THE LOOK (EMI BlKknooi>,BMI/lY Und.BMminw- 
Tiraenaoe BMIl HbWBM 

74 THE TROUBLE WITH NEVER (Hamstan CunberlaiHl. 
aWPBaty Mae, BMEGKtteflrsli BME'Buna Boy, BMI) 

mv 

28 THEWAYYOUlOVEMEIEncoroASCAP/ScottAoi) 

Si:da ASCAP,Talla;oo Crew, ASCAP/Airslream Oieams, 

ASCAP Co/cit Hooso ASCAPffamnjs, ASCAPI CLMfflL 
I] THE WRECKIN' CREW ICuil>Magnas<ing.BMI/IIM 

Oai» B,MI,Vi)(aiKii BMI) 
11 THIS WOMAN NEEDS (Without Anna, ASCAP/Songs 01 

Hamslein, ASCAP,The Key Clut, ASCAPAeh's »»«. 

ASCAP) (XM'IVBM 

59 TOGETTOYOUIYTB ASCAP/PlalimmPkny, 
ASCAP,'Sii(i,:AIV Iiee, BMIl HL7WBM 

2) UNBREAKABLE HEART IBIue Galoi, ASCAP/ManndL 

ASCAP WB, ASCAP! WBM 
37 UNCONDITIONAL (StarstracAMefs Group. 

ASCAP, Glerr llikki, ASCAP/Songs Of UmisaL BMI) 

HblVBM 

SO UP NORTH (GOWN SOUTH. BACK E«nO«T WEST) 

(Irvirit SME'Atnv, ASCAP) VISM 
16 WHtTDOYOUSATIMclvKlDulaiiey BMLDiilaneY' 

house BMI,1ns(tn, BMLWaior Bob, ASCAPI HL'YVBM 
42 WHAT I NEED I'lTatnH-Tainenane BMI/Goklen Wheal 

BMI! WBM 

29 WIUTINEEOI0DO(Caieers BMG.BME/Bia<l^, 

Bf/P'E:ul Ou( ASCAP,1w Guys Wl« Am Publishws, 

/•SCAPIHl 

24 WHEN I SAID I DC (BlackerM, BMIl WBM 
41 WHERE CAN I SURRENDER (Univirsal, SMt/Final 
Ap|iraicll.BMI)WeM 

44 rES!(McS(iKllkll-Sinith.ASCAP/)CaA$CAP/EMI 
BlacAwocd. BMI/Singles Only. BMl/Slarstruck AngeL 
BM(«ake!l»l1, BMl'Cuts R Us, BMIl HI 

75 YOV ARE (Mr Noise, BMU) Wbiting Fcr Tlie Man. 
BMl'Elniyefsal-Songs 01 hilyGfam Inteinabonal, 
BMLWil Nance, BMLIngiam- EeBrun. 6Mt;Steve Dean. 
BMI) 

54 VaVREVDmmmilSoillsOfNaMllOnaniWoila. 
BMl'ClKny Riiei. BMDBMG Soaes, ASCAP/Dssiiee 
Bob ASCAPI CLM/HL 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAV SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACA SERVICE. 1S3 COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS 



THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 


WKS, ON 
CHART 


TITLE 

PRODUCER ISONGWRlTtR) 


ARTIST 

'.'PRINT & NUMBERPROMOTION LABEL 


PEAK 
POSITION 














1 


I 


2 


24 


MY BEST FRIEND 2 ««ks il No 1 

6 iiLLir.-0!-:£,. STR^JUD-T MCGRAW(A,MATO.B-IUTHER! 


TIM MCGRAW 

CJRB ALB'JM CUT 


1 


2 


3 


3 


18 


BACK AT ONE 

L :HaMi£RLAIN(a.K#CKMGHl! 


MARK WILLS 

;V"I MERCURY £62530 • 


2 


3 


4 


4 


25 


SMILE 

OHUFF-" . 'Kr.r^rv ' r-ii .r^f. 


LCNESTAR 
i/l 6NA 65906' 


3 


4 


2 


1 


26 


COWBOY TAKE ME AWAY 

e CKANC£/ P .VOLLEY :VI EtI " HUMMONi 


DIXIE CHICKS 

MONUMENT ALBUM CUT t 


1 


CD 


6 


8 


16 


HOW DO YOU LIKE ME NOW?! 

. ; . IL-: T KEITH IT ^t.IH,; CAi^f*;;:^) 


TOBY KEITH 
DREAMWORKS ALBUM CUT t 


5 


CD 


7 


7 


10 


THE BEST DAY 

1 Lli.i r CCHfM5ERUIN D.DlLLONi 


GEORGE STRAIT 
ii/;MCANASHVILL£172U7 


6 


(D 


8 : 9 


18 


LESSONS LEARNED TRACY LAWRENCE 

T :;.,-.R;'.;i i j^i-'l -■. r,-.fiR cr LAV.'RE!.ci P.NEISON L BOONEl ATLANTIC AL6UM CUT ' 


7 


CD 


9 


10 


16 


LOVE'S THE ONLY HOUSE 

M.'.lLtl^'ijE.f.WOftLDf JCJGLAS BCA^C.\ 


MARTINA MCBRIDE 
.1 RCA 65933 ' 


8 


9 


5 


5 


22 


BREATHE 

[■ it.T-^l 1 HILL I- lAM.'.fi ^ BENTLEri 


FAITH HILL 

(C)IDHV) WARNER BROS 16a8*WRN ' 


1 


CH) 


12 


11 


20 


BECAUSE YOU LOVE ME 

TUCif.^.V , MOPf S&h£ftRI^L,^0&TAEi 


JO DEE MESSINA 
CURB ALBUM CUT* 


10 


u 


ID 


12 


27 


THIS WOMAN NEEDS 

C HLfF - ^ £.A^£P,L hAftfi :.GTOf.; 


SHEDAISY 

LYRtC STREET ALBUM CUT ' 


10 


(M> 


14 


18 


8 


BEEN THERE CLINT BLACK WITH STEVE WARINER 

r BLACK 1 ; ,'JAR N£R' !V) RCA 65966 ' 


12 


CH) 


IS 


17 


10 


DO WHAT YOU GOTTA DO 


GARTH BROOKS 

CAPITOL ALBUF^ CUT 


13 


14 


13 


13 


24 


PUT YOUR HAND IN MINE 

n 1 ■ .VING . '// B/.ARf 


TRACY BYRD 

'.' RCA 65907 


11 










■ AlRPOWER 






d) 


17 


20 


19 


CARLENE 

, ^^AH C BLflCK.« U.BOURKEi 


PHIL VASSAR 
ARISTA Y4ASKVIUE ALBUM CUT t 


15 


16 


11 


6 


25 


WHAT DO YOU SAY 

L '.''Miur' ■ . i .'L il." L'LLANtV.N THHASHERJ 


REBA 

;Vl MCA NASHVILLE !;?13l ' 


3 


QD 


19 


19 


22 


IT WAS 

I ■■ 's.wlLSON ;G.BURR.M WRIGHT; 


CHlI^Y 'ARIGHT 
IVI MCA N.ASH'.'LLE ;72U3 ' 


17 


11 


IG 


14 


27 


HEDIDNTHAVETOBE 

F.RCGEPE IP -;.i5Lt^ - . - 1 ' 


BRAD PAISLEY 
m ARISTA NASHVILLE 131 76 T 


1 


19 


18 


23 


16 


DADDY WON'T SELL THE FARM 

J scAifE ---.I'.:.'. 


MONTGOMERY GENTRY 
COLUMBIA ALBUM CUT t 


18 


O) 


24 


27 


10 


SHE'S MORE 

>.'.*.,! ■ ■•■ II .i;Ni;-.n,p ;;pDv.->' 


ANDY GRIGGS 

''.'i'HCA 65935 7 


20 


21 


20 


22 


37 


SOMETHING LIKE THAT 

, 1 i.^,:.JD,TMC6RAW .RrEKRElL K FOLLESEl 


TIM MCGRAW 

C.iABA.RI.I.'rnTt 


1 


22 


21 


21 


32 


1 LOVE YOU 

. . WORLEYrTHfL-RAFOLLESE.KfOlLESE; 


MARTINA MCBRIDE 
v; RCA 658961 


1 


(D 


25 


29 


19 


BUY ME A ROSE KENNY ROGERS WITH ALISON KRAUSS & BILLY DEAN 

MCM.LL IjTliNf E,HK>ENL0OHR| DHEAMCATCHER ALBUM CUT + 


23 


24 


22 


24 


27 


WHEN 1 SAID 1 DO 

C BLACK 


CLINT BLACK 
'.': RCA 65597 ' 


1 


CD 


27 


30 


8 


REAL LIVE WOMAN 

; T vEAifwoOO (B CRThERI 


TRISHA YEARWOOD 

<V) MCA 'lAShVILLE 1 77 146 t 


25 


(D 


29 


34 


6 


LET'S MAKE SURE WE KISS GOODBYE 

■ BPCWI, , 


VINCC GILL 
'.'' MCA NASHVILLE l.'IA^ 


26 


CE) 


28 


28 


13 


UNBREAKABLE HEART 

6GA.LIM0PEiBT£I,.:h 


JESSICA ANDREWS 
DREAMWORKS ALBUM CUT t 


27 


(D 


34 


42 


9 


THE WAY YOU LOVE ME 

Mil. ' • .1 it,.ML-.JlAM/ 


FAITH HILL 

WARNER BROS ALBI.M CLr.VR'l 


28 


CD 


32 


35 


7 


WHAT 1 NEED TO DO 

>ml£l'. i-i£RTDAMPHIER> 


KENNY CHESNEY 
'/: BNA 65964 


29 


CD 


30 


31 


8 


ROCK THIS COUNTRY! 

R . lANfil :ii . 


SHAN lA TWAIN 

IV'J MERCURY 562582 ' 


30 


CID 


33 


36 


8 


ANOTHER NINE MINUTES 


YANKEE GREY 

MONUMENT ALBUM CUT t 


31 


32 


31 


33 


!7 


CAN T NOBODY LOVE YOU (LIKE 1 DO) 

J STfiOIJC . ■ " ' . ■ 1 ■ 


WYNONNA 

CiiDi:viCURB17214;i,'.l£RruHY 


31 


CD 


37 


43 


5 


COULDN'T LAST A MOMENT 

DHLFF ■ 'l-LLL 


COLLIN RAYE 

fPli!' AIHIIMCUT t 


33 


CD 


38 


40 


7 


NO MERCY 

i .'IF .1 C; R\;y C A HAVIS 


TY HERN DON 
CMC; EPK: 79345 ' 


34 


® 


36 


38 


14 


THE FUN OF YOUR LOVE 

R BYRNE lAROBOfF B N ChAPMA.'l.J CA': 


JENNIFER DAY 

iCKDUVI BNA 65931 ' 


35 


CD 


39 


46 


6 


MORE 

T.BRUCE r r.'CHL.^H, O.GRAY; 


TRACE ADKINS 
CAPITOL ALBUM CUT t 


36 


d) 


44 


47 


8 


UNCONDITIONAL 

: | . ' : -£ L HENGBER.D.BflVAMT.R.RUTHERfOHDy 


CLAY DAVIDSON 
(Old :'vi VIRGIN 38690 ' 


37 


CD 


46 


48 


12 


THE CHAIN OF LOVE 

L ...il-',:....'; : WALKER (.laAPNETT.HlEE! 


CLAY WALKER 

GIANT ALBUM C .17' 


38 



THIS 
WEEK 


EAST 
WEEK 


so 

<N < 


z 

il 


TITLE ARTIST 

PRODUCER [SONGWRITERl IMPRINT & NUMBER/PROMOTION LABEL 


z 

§e 


CD 


47 


50 


4 


ME NEITHER 

F RCGERS 1 " . ' " ' r P'"; : ' .ROGERS) 


BRAD PAISLEY 

1V1ARIS1ANA5HV.LLE 13172 t 


39 


CD 


41 


45 


S 


JIMMY'S GOT A GIRLFRIEND 

il ', '. i, . T 'lASf LCIN A nMITH.R.HARBIN.R MC0CNAL3) 


THE WILKINSONS 

iCHDilv: GIANT 16887 t 


40 


CH) 


43 


44 


9 


JUST BECAUSE SHE LIVES THERE 

].',.|i.i. 11 i " 'T^i'lN 6 LflWSONI 


CHALEE TENNISON 

AS/LUM ALBUM CUT ' 


41 


CD 


40 


41 


15 


WHAT 1 NEED 

HtNDH'.lIKS \' [i*^ttrj'i 


JULIE REEVES 

VIRGIN ALBUM CUT ' 


40 


CD 


48 


55 


3 


THE BLUES MAN 

K 5TECiAll i .'. 1 1 AM^ IR ; 


ALAN JACKSON 
IVI ARISTA NASHVILLE 13193 


43 


CD 


52 


61 


3 


YES! 

'. .'.IL..;'. P CA.NNOM IC ER3CK.S SAinH.J.COLLINSl 


CHAD BROCK 
WARNER BROS ALBUM CUTj-WRN 


44 


45 


42 


37 


15 


ME AND MAXINE 

K.STEGALL i^ ='<AC;i£A'R>,M.LU\N 


SAMMY KERSHAW 
iV; MERCURY 117212 


35 


® 


50 


52 


7 


I'VE FORGOTTEN HOW YOU FEEL 


SONYA ISAACS 

It: llJi LVhlL ^TPtn \iV:-.r 


46 


CD 


51 


54 


5 


1 THINK YOU'RE BEAUTIFUL 

DHUFF '> c Ai.iicr.n I: cppp' 


SHANE MINOR 
MERCURY ALBUM r:ur 


47 


48 


49 


58 


6 


WHERE CAN 1 SURRENDER 

J ';"Ri'l. D P iCiALL >KPl R TRAVIS A- k LICUGH' 


RANDY TRAVIS 
DREAMWORKS ALBUM CUT 


4S 


CD 


55 


59 


6 


800 POUND JESUS 

L' A I,' 1 i .- ■ " ■ "' ','APDCX A W THORN' 


SAWYER BROWN 

"LRP iLe,.lM rj_T 


49 


CD 


57 


57 


5 


UP NORTH (DOWN SOUTH, BACK EAST, OUT WEST) 

« DUNN ' MCfiRIDE .. .'.iLL'i J'.VC'jP 


WADE HAYES 

MONUMENT ALBUM CUT t 


50 


CD 


59 


62 


22 


GOODBYE EARL 

b i.£i 1 'A'CftLEYHOUNDE) 


DIXIE CHICKS 

MONUMENT ALBUM CUT 


50 


52 


53 


49 


8 


THE LOOK 

S BCGAR.3 i ; LV£t,s s HyiDRICKS IT NCHOLS.J.STEVENS) 


JERRY KILGORE 
VIRGIN ALBUM CUT t 


49 


CD 


58 


_ 


2 


FLOWERS ON THE WALL 

KSILILALI ' .', ili 


ERIC HEATHERLY 
MERCURY ALBUM CUT + 


53 


CD 


61 




2 


YOUR EVERYTHING 

i '. i i 'i'i 1 ';:-'C:Y,H PtGAN 


KEITH URBAN 

r.Ai=ini AiBjMcin + 


54 


55 


54 


53 


7 


NOTHING CATCHES JESUS BY SURPRISE JOHN MICHAEL MONTGOMERY 

GIUMliS;'.V '.'.'. i rDCCiG'.ASi ATLANTIC ALBUM CUT 


50 


(D 


72 




2 


SOMETHING TO WRITE HOME ABOUT 


CRAIG MORGAN 

ATLANTIC ALBUM CUT 


56 


CD 


63 


72 


4 


IT'S ALWAYS SOMETHIN' 


JOE DIFFIE 
EPIC ALBUM CUT t 


57 


5! 


56 


51 


17 


THE COLD HARD TRUTH 

K SIEGALL - - " ■. 


GEORGE JONES 
ASYLUM ALBUM CUT ^ 


45 










Hot Shot Debut 






(D 


NEW^ 


1 


1 NEED YOU ALL THE TIME 

£-.|.7_.'. ■-'..-.- . r ''iCH.J.AA'lCL.S T££I£f.*.i 


BLACKHAWK 

AHiSTA NASKv^LU AiBUM CUT 


59 


CD 


NEW^ 


1 


PRAYIN' FOR DAYLIGHT 

M BR CH- ' i.VI.LIAMS iCilfC; 


RASCAL f LATTS 
LYRIC STREH ALBUM L.i- • 


60 


d) 


NEW^ 


1 


GROW YOUNG WITH YOU 


COLEY MCCABE 

RCA ALBUM CUT 


61 


62 


60 




2 


OUT HERE IN THE WATER 

,M AAlc-f- i .. . ,i 7 . 1 zAL.CE.T.BRUCE) 


REBECCA LYMN HOWARD 
■.'.■■MCANASHVIUE 1721W t 


60 


CD 


64 


68 


6 


CRACKER JACK DIAMOND 


MARTY RAYBON 

IRI CHORD ALBUM CUT ' 


63 


CD 


NEW^ 


1 


CAN'T HELP CALLING YOUR NAME 


JASON SELLERS 
BNA ALBUM CUT 


64 


CD 


NEW^ 


1 


ASKIN' TOO MUCH 

D i i - i S K PlAN.ALBRUCE) 


TAMARA WALKER 
CURB ALBUM CUT t 


65 


CD 


67 


66 


20 


GOD GAVE ME YOU 

D.HUF^ i '. i ':'.'ARK,.iD,HIC"S 


BRYAN WHITE 
ASYLUM ALBUM CUT 


40 


67 


65 


67 


9 


MY HOMETOWN CHARLIE ROBISON 

I '.'Al ■ .'"'M LLCKY MC ALejM CUT'COLUMBIA ' 


65 


(D 


G« 


69 


19 


HERE COMES MY BABY 

' - ";-.-'. C 


THE MAVERICKS 
MERCURY ALBUM CUT ' 


42 


CD 


74 




5 


TO GET TO YOU 

. i I-. . L V ili i ". 1 . .MAA B .AAfES) 


LORRIE MORGAN 

IV' BN.'. 66965 


63 


CD 


68 


64 


a 


LET'S MAKE LOVE FAITH HILL WITH TIU MCGRAW 

P .A.. |i ! i. i; C.',USfY ',i . ■! IN B,t.lTI'iR,A UAYCI WARNER 8.ADS ALB'JM .. ' .'.iRN 


52 


d) 


73 


74 


4 


GOIN' UNDER GETTIN' OVER YOU 

b :.AL. '.' . ..t •■ 1: ..itN.^.BKCOAS lA.DUNN.T lACBH'DL) 


BROOKS & DUNN 

ARISTA -lASH'.L J fMGjm ,:i,-T 


71 


72 


70 


73 


8 


1 WILL...BUT 

CHLPF • ij. r jh-i J DEEREIi 


SHEDAISY 
LYRIC STREET ALBUM CUT 


65 


73 


62 




2 


THEWRECKIN' CREW 

" ;:i 'LIT :' MCNFANA] 


TRINI TRIGGS 
CURB ALBUM CUT t 


62 


CD 


RE-ENTRY 


2 


THE TROUBLE WITH NEVER 

1) ..All r.'. .t , '. 'i i.b I MCGRAW il lAAPIIN.M NtSLLRi 


TIM MCGRAW 

CURB ALBUM CUT 


66 


QD 


NEW^ 


1 


YOU ARE JOHN MICHAEL MONTGOMERY 

G FUND S IN GORMN.W SANCE.S OEAM ATLANTIC ALBL'M CUT 


75 



( ) Records showing an incroase in detections over the previous week, reg^fdless of chart mouement. Airpower awarded to songs appearing in the 
tcp 20 on both the BDS Airplay and Aixiience charts for the first time with moeases m twlfi detections and audience. Titles tefcw the top ?5 are 
removed IrofnltTectiart after 20 vweks. tVideoclip availability. Catalog numtwrisfor CD sitigle, or vinyl single it CD single is unavatiaDle. (C) Cassette 
single availability. (D> CD single availability. IM] Cassette maxi-single availability. (T> Vinyl maxi-singte availability. (V) Vinyl single availatolity. (XJ 
CD maNi-singte availability. C2000. BillboanVBPI Communications. 



Biiiboatd. Top GouHtpy Singles Sales 



MARCH 4, 2000 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL 

STORE. MASS MERCHANT, AND INTERNET SALES SPJiU'iii'i " 
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THIS 
WEEK 


3i 


i° 


5^ 

ii 


TITLE IMPRINT 4 .\UMBEft;DISTRIBUT NG UBEL 


ARTIST 


m 


1 


13 


3 


AMAZED ti^At.b017.RLG ^ 1 


LCNESTAR 




2 


14 


3 


BREATHE WARNER BROS leawwRN 


FAITH HILL 


3 


3 


1 


21 


BIG DEAL CJRB 73066 


LEANN RIMES 


4 


4 


2 


11 


« COUNTRV BOV CAN SUHVIVE m VtRSlOW uKiKHiR CHAD BRKK WTH HWK MllMMS ffi. 1 GEOIiGe JONES 




7 




2 


JIMMY'S GOT A GIRLFRIEND G^NT 16fi87<WARNER BROS 


THE WILKINSONS 


6 


6 


4 


27 


IT OOMT MATTER TO THE SUfHOST IN YOU • cxmxm GARTH BROOKS AS CHRIS GAINES 


7 


5 


3 


22 


I'M DIGGIN' IT MCA NASHVILLE 172121 


ALECIA ELLIOTT 


B 


8 


5 


8 


THE FUN OF YOUR LOVE B'lA 6693l.'RLG 


JENNIFER DAY 


9 


9 


6 


14 


CAN'T NOBODY LOVE YOU (LIKE 1 DO) CURB I721llMERaiin 


WYNONNA 


(10) 


16 


19 


5 


NO MERCY 1 ' : i'j-,mn» 


TY HERNDON 


11 


10 


9 


142 


HOW DO 1 LIVE A CJR3 73022 


LEANN RIMES 


12 


12 


10 


48 


PLEASE REMEMBER ME/FOR A LITTLE WHILE CURB 730SO 


TIM MCGRAW 


13 


11 


7 


22 


STEAM EPIC 79269i5CWY 


TY HERNDON 



5s 


LAST 
WEEK 


is 

<M < 


5^ 

gi 


TITLE IMPRINT £ NUUBER/DlSTRIflUTIMG LABEL 


ARTIST 


14 


13 


8 


16 


LITTLE BIRD arista Nashville 1318a 


SHERRIE AUSTIN 


15 


14 


11 


18 


THE QUITTIN' KIND rnc ?o.'M.MNY 


JOE DIFFIE 


It 


15 


12 


12 


TWENTIETH CENTURY/NEW YEAR'S EVE 1999 RCA65917IRLG 


ALABAMA 


17 


17 


15 


43 


ROCKY TOP '96 n^rn* l5527i.WCANASWIll£ 


THE OSBORNE BROTHERS 


(18) 


NEW^ 


1 


UNCONDITIONAL v bun 38690 


CLAY DAVIDSON 


19 


18 


17 


16 


DON'T MAKE ME BEG CURB 73087 


STEVE HOLY 


20 


19 


IE 


28 


ALL THINGS CONSIDERED monument 7924a'SONY 


YANKEE GREY 


21 


20 


20 


39 


LIGHTNING DOES THE WORK WARNER BliOS. 169B4W!N 


CHAD BROCK 


22 


23 


23 


86 


I'M ALRIGHT/'BYE BYE • CURB 73034 


JO DEE MESSINA 


23 


21 


18 


16 


DECK THE HALLS L-RIC STREET 16J03&HOliYWOOD 


SHEDAISY 


(24) 


Re-EHiitr 


26 


ARE YOUR EYES STILL BLUE CURB 73095 


SHANE MCANALLY 


25 


22 


21 


35 


LONELY AND GONE l=ijme;« 79210SONY 


MONTGOMERY GENTRY 



O Records with the grealesl sales gains this week, •Recording IrxJustry Assn. of Anierica certiltcation lor net stiipmenlot 500.000 units 
<Gold). A RIAA certificalion for net stiipmeni of 1 million units {Platinum), with muttimillion titles indicated by a numeral following the sym- 
bo\. C 2000, Billboard/BPI Communicattons and SoundScan. Inc. 
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TOP CLASSICAL ALBUMS 






< 

X 
V 


COMPILED FROM k NAIIONAL SAMPU Of RETDJl STORE MASS MERCHWI. SoundScape 
AND INITRNET SALES REPORTS COUECTED. COMPILED. AM PROVIDED BY 


THIS WEI 


1 LAST WEI 


z 

Q 

i 


ARTIST TITLE 

IMPRINT A NUMBER ISUGGESTED LiST PRICE OR EQUIVALENT 


1 


1 


15 


ANDREA BOCELLI A 

PHIL--: '-'t. ' : ^ii.':& S8i 


I No. 1 

15...... 1 SACREDARIAS 


2 


2 


98 


ANDREA BOCELLI • 

PHIL F? Jr,."n^ ■^^9a.".89Bl 


ARIA — THE OPERA ALBUM 


3 


3 


12 


CHICAGO SYMPHONY ORCHESTRA (LEVINE) cantacu •>nnn 

WALT JiSNEv 800986 1 38 CD> r«WIH3l« <;UUU 


4 


5 


16 


ANNE SOPHIE MUTTER 

DG 463259:1798 COI 


PLAYS VIVALDI'S THE FOUR SEASONS 


5 


4 


3 


^'a «S0L^S (16 9« CO EQ) ^MORE 2^ GREAT ITALIAN LOVE ARIAS 


6 


6 


46 


VARIOUS ARTISTS THE KWST RELAXING CLASSICAL ALBUM IN THE WORLD...EVER! 

CIRCAVIRGIN 44890 (9 9&'16 9a) 


CD 


8 


18 


UMDON SYMPHONY OCCH. LOMAMAR 

MPL4NGEL 56897 i:Q9a :7 981 


PAUL MCCAflTNEYS WORKING CUBSIC4L 


8 


9 


4 




9 


7 


5 


SOUNDTRACK TOPSYTURVY 

SOW CLASSICAL 61834 (16.98 CO EQ) ILjroTIURVT 


10 


10 


54 


SW<rCL^SICAL606aD(l0.98EQ'1698) SIMPLY BAROQUE 


11 


11 


30 


VARIOUS ARTISTS 

CIRCAVIRGIN 42203 (19.9&'22.98) 


THE BEST OPERA ALBUM IN THE WORLD...EVER! 


OD 


NEW^ 


VARIOUS ARTISTS 

ECM 49958 118 98 GDI 


ARVO PARTi ALINA 


13 


14 


77 


CARRERAS-DOMINGO PAVAROni (LEVINEI • yur , TrNnnc babk i aaa 

ATLANTIC 83110 114 98*19 981 ltNON!>- ™™!> '938 


14 


12 


22 


YO YO MA 50, Q 

SONY CLASSICAL 61 739 (16.98 EQ CD) 


CE) 


NCW^ 


NIGEL KENNEDY 

•_'.i' : .: -j^^i :h 9S CDi 


CLASSIC KENNEDY 


TOP CLASSICAL CROSSOVER . 


1 


1 


49 


CHARLOHE CHURCH A " ^ " VOICE OF AN ANGEL 
■i,7-.. ::--7 :;53Ea'1693) 26 « '« 1 VUlL^t Ul- AN ANbtL 


2 


2 


1* 


CHARLOTTE CHURCH A „yrr: fHURrH 
SONY CLASSICAL 64356 1 1 1 98 ECU 7 98) E-HAHLU 1 1 1 CMUKLH 


3 


3 


37 


SARAH BRIGHTMAN THE ANDREW LLOYD WEBBER COLLECTION 

REALLY USEFUUDECCA S39330 ( 1 1.98/17 981 


4 


4 


44 


SARAH BRIGHTMAN • crjcu 

NEMO 5TUD 0 ANGEL 56769 l9-9a'16.98l LL^LPI 


(J) 


6 


38 


JOSHUA BELL/ESA-PEKKA SALONEN „n wini in 

SONY CLASSICAL b'iiil'J llO 98 EQ'lb 98) '"^ VILJLin 


6 


5 


42 


^cS^sTus^SS^SsI) "'"S EPISODE L THE PHANTOM MENACE 


7 


7 


16 


s°TcS"f"li3(24.98EQCD) GREATEST HITS: 1969-1999 


8 


8 


13 


SARAH BRIGHTMAN 

REALLt US£FUL'D£CCA839116 117. 


^joi THE SONGS THAT GOT AWAY 


CD 


NEW^ 


LONDON SYMPHONY ORCHESTRA (WILLIAMS) o, ipcpmaki tuc unuiF 
RHINO 75874 (29 981 SUPERMAN THE MOVIE 


10 


10 


19 


ARIA 

ASTOR PLACE 40172 (16.98 COI 


ARIA 2: NEW HORIZON 


OD 


12 


78 


LONDON SYMPHONY ORCHESTRA (HORNER) A aim rn TiTANir 

aCN< CLftsSICAt 60691 lll.98E(»17 96) ""'''^ 


12 


11 


19 


JAMES CUVLWAY 

RCA VICTOR 63553 (10 9»16.9B1 


UN-BREAK MY HEART 


13 


9 


2 


JESSYE NORMAN 

PHILIPS 456654 (12 Qft'lS 981 


1 WAS BORN IN LOVE WITH YOU 


14 


13 


60 


JOHN WILLIAMS/CHRISTOPHER PARKENING <:TFPMnu 

SONY CLASSICAL 51649 i: 7 98 EQCOl SttriWUNI 


15 


14 


22 


D?'^'°".ff5?7<f Jil 7 981 PAVAKOni i FRIENDS FOR GUATEMALA AND KOSOVO 


^3 Albumt Mttn tnc grHtnl ulet sum ttiit mm, • ftacontins Induitry Aun. 01 Amend IRlAA) ccrtificatian fo( nd uiiptneni 
«( SOO.OOO «lbuni unib (GoliJI A RIW cprtrfKition lor nd ihiomenl of 1 nKllian unrti (PlMinuml ^ RlM nflificatiao to* net 
ihipment erf 10 indKMi uruli IDivnond). Numeiai loHmnnj Platinum af Diamond tyinbol inOcaln aJbum'i rmili plalinuiti ImI. 
For tKMed SBb. aric] ikiutile ilburm with i running lime of 100 minuin oi more, The RIAA multiplies ihipmcnls by ttie numtat dl 
discs anlDr tapet. 'AstenM indicate* nnyl avMaUe. ■indicam oatt « pietenl Heabcdwi Irtie- OMwcai Midime compact diKS 
have ■ whoteule cent between Sa.9S and S12 97. CCH with a wfioteule pnce lower man t& 98 appear on ClHucai Bud^. f) 
2000 BillboarcVBPl Communication and SoundSc«i, Inc. 


TOP CLASSICAL MIDLINE 


TOP CLASSICAL BUDGET 


1 BEETHOVEN: SYMPHONf NO. 9 VARIOUS 
ARTISTS sour CLASSICAL 

2 A TENOR'S VALENTINE CARRERAS-DOMIN- 
GO.PAVAROTTI SON* CLASSICAL 

3 ONLY CLASSICAL CO YOU NEED VARIOUS 
ARTISTS HCA VICtOR 

4 MOZART FOR YOUR MIND VARIOUS 
ARTISTS PHILIPS 

5 BUILD YOUR BABY'S BRAIN 2 VARIOUS 
ARTISTS SONY CLASSICAL 

6 BUILD YOUR BABY'S BRAIN THROUGH 
MUSIC VARIOUS ARTISTS SONY CLASSICAL 

7 GERSHWIN: RHAPSODY IN BLUE/AN AMER- 
ICAN IN PARIS NLW YORK PHILHARMONIC 
BERNSTEIN SONY CLASSICAL 

8 PACHELBEL CANON VARIOUS ARTISTS RCA 
VICTOW 

9 ALBINONI'S ADAGIOS 1 SOLISTI VENETI SCI. 
MONE tRATC 

10 BEETHOVEN FOR RELAXATION VARIOUS 

ARTISTS fKA vicroft 

11 OdFF: CARMINA BURANA 
PHIL.ORCH.ORMANDY SONY CLASSCflA 

12 TENORS ON TOUR CARRERAS DOMINGO. 
PAVAROTTI SOMT CLASSICAL 

13 SO GREATEST CLASSICS VARIOUS ARTISTS 
ST CLAIR 

14 MOZART FOR RELAXATION VARIOUS 

ARTISTS HCAVICIOR 

15 BACH FOR RELAXATION VARIOUS ARTISTS 
RCA VICTOR 


1 CLASSICAL MIX VARIOUS ARTISTS KMNT 
CLASSICS 

2 SURROUND YOURSELF IN CLASSICS VARI- 
OUS ARTISTS PLATINUM 

3 CLASSICS FOR LOVERS VARIOUS ARTISTS 
PLATINUM 

4 BABY'S FIRST CLASSICS VARIOUS ARTISTS 

SJCUIR 

5 20 CLASSICAL FAVORITES VARIOUS 
ARTISTS MADACT 

6 GERSHWIN: AN AMERICAN IN PARIS VARI- 
OUS ARTISTS MADACT 

7 MOZARTi SYMPHONY NOS. 40 ft 41 VARI- 
OUS ARTISTS MADACV 

B CLASSICAL MASTERPIECES VARIOUS 

ARTISTS MA[lACy 
9 MOZART-GREATEST HITS VARIOUS ARTISTS 

REf tRENCE GOLO 

10 BEETHOVEN: GREATEST HITS VARIOUS 
ARTISTS REFEflfNCE GOLD 

11 SPANISH GUITAR MUSIC JOHN WILLIAMS 
SONY CLASSICAL 

12 GERSHWIN: VIRTUOSO PIANO MUSIC VARI 
OUS ARTISTS POINT CLASSICS 

13 MOZART: REQUIEM VARIOUS ARTISTS POINT 
CLASSICS 

14 BACH: BRANDENBURG CONCERTOS VARI 

OUS ARTISTS LASERLiGHT 

15 CLASSICAL MASTERPIECES: CLASSICS FOR 
RELAXATION VARIOUS ARTISTS MAOACY 



Artists & Music 




This tveek 's column vms written by Fred Child, mmic 
director arid director of cidtural programming at 
WNYC New York. 

Classical CONFAB: The 38th annual convention 
of the Assn. of Music Personnel in Public Radio, held 
Feb. 16-20 in New Orleans, was a .yawn — aside from 
the cold war and heated threats, that is. The long-sim- 
mering tension between classical labels and public 
radio stations came to full boil during a panel discus- 
sion convened by Billboard's usual Keeping Score 
columnist, Bradley Bambarger. 

The panel also featured moderator Mark Mobley, 
music producer for National Public Radio's "Perfor- 
mance Today"; Arthur Moorhead, VP of Atlantic's 
associated labels (Teldec, Erato, Finlandia, Nonesuch); 
Becky Starobin, managing director of Bridge 
Records; and Glenn Pctrj-, formerly director of pub- 
licity for L'niversal Classics and now with the newly 
founded 21C Media Group. 

It was Petry who described the situation between 
reconl labels and public radio as a "cold war." Labels 

send product to stations, expecting airplay 

with some frequency and itientification of 
what's played. When labels don't get that — or. 
as is more often the case, simply don't know if 
they're getting it — some enforce what Petry 
called a variety of "embargoes," including 
sending fewer complimentary discs to stations 
or asking stations to subscribe (i.e., pay) for a 
limited number of new releases. 

Some stations have rebelled, telling labels 
that they have no right to e.xpect anything; in other 
words, "You send it all, we decide what gets 
played." Although Petry was clear that he finds the 
dispute "disheartening," his comments touched a 
nerve, and the room soon buzzed with complaints 
from both camps. 

Hal Prentice, FM program manager at WKAR 
East Lansing, Mich., stepped up to the mike during 
the open-question period to carp about service from 
labels, saying, "You guys want us to play your new 
stuff, but all we get is three duplicates of a bad sound- 
track." Labels obviously want frequent play (and back- 
announcing) of new releases. But when Teldec 's recent 
DvoMk Eighth Symphony from Nikolaus Harnon- 
court and the Royal Concertgebouw Orchestra was 
mentioned, Hawaii Public Radio music director Alan 
Bunin pointed out that he only programs the piece 
once every few months, and even then he would be 
more likely to play one from among dozens of older 
recordings in his library. 

WKAR's Prentice reinforced the point by noting 
that classical radio programming is driven not by 
artists, as labels might like, but by repertoire. A sar- 
castic voice from the back of the room asked if stations 
would like to be cut off completely from new releases. 
A few music directors shrugged, mumbling that 
they've got the core repertoire from the mid-century 
greats in their libraries already and maybe that's all 
they need. Bunin reminded labels that "postage is 
cheap, and CDs have a low cost per unit," so why can't 
they just send every release to every station? The 
counterpoint came courtesy of Starobin, who remind- 
ed Bunin that her label's recent George Crumb 70th 
birthday album cost the label about $80,000 to pro- 
duce — so characterizing a promotional CD's cost as 
mere postage is unfair. 

Moorhead noted with some frustration that the 
once-steady stream of playlists from stations has dried 
up in recent years. "We don't know what's getting 
played out there," he said, although he added that a 
recent Atlantic survey of public radio outlets seems 
cause for some hope. Of the surwyed stations, 56"^ 




have some kind of new-release program, 19% program 
late 20th-century music, and 92% program at least 
some vocal music. 

For his part, Moorhead reas.sured small-market sta- 
tions whose flow from the new-release tap has slowed 
to a drip. "More than ever, it behooves us to send discs 
to small stations," he said. "If they hear it and like it, 
listeners can now buy our music online instead of hav- 
ing to drire 150 miles to a store that probably doesn't 
stock the disc anyway." 

Moorhead also attempted to provide a consoling 
answer to a far more ve.\ing question to radio stations 
(not to mention music retailers): Will labels ewntual- 
ly byTiass traditional outlets entirely by creating their 
own Internet pipelines to listeners? "I don't think so," 
he said. "We value the local connection of stations to 
listeners too highly. And a company-run Web site looks 
like sales propaganda — it doesn't provide the 'virtual 
mail' ex|)erience that the audience demands." 

Yet if public radio stations think they can rela.v 
because labels aren't overtly challenging their rela- 
tionships with hsteners. two other convention speak- 
ers begged to differ. Stephen Salyer, president/CEO 
of Public Radio International, delirered a swift kick 
in the pants: "New-media competition is a serioiLS, per- 
haps fatal threat to public radio." With satellite radio 
shops XM and Sirius both slated to begin broadcast- 
ing in the next 12-18 months, and Internet radio offer- 
ings sprouting like weeds. Salyer urged 'pubcasters' 
to think broadly, saying, "Your product is simply that 

around which listeners have an experience." 

Skip Pizzi, a program manager for inter- 
actire television technology at Micrasoft (who 
worked 12 years at NPR), reinforced Salyer's 
point: To compete in the wild world of new 
media, public radio needs to recognize that 
"radio is a form, not a function," he said. "The 
function of intelligent, in-depth, noncommer- 
cial presentation is bigger than radio." Pizzi 
cited a dizzying variety of music media on the 
way, with many music providers greedily eyeing pub- 
lic radio's 22 million loyal (and relatively well-heeled) 
listeners. Not only is Web radio already here and 
satellite radio imminent, but look out for digital-qual- 
ity wireless Internet, a multiplicity of downloads, and 
solid-state music storage media Uke the Sony Sound 
Clip, with downloadable CD quality sound in a pen- 
sized contraption. With all these options, who will 
need a radio station music director to pick his or her 
music anymore? 

This being a gathering of music folks, the conven- 
tion wasn't all talk. What was surprising was that 
while the vast majority of stations represented at the 
conference are classical, only one out of a dozen per- 
formers was a straight classical act. Concert pianist 
Angela Cheng was outnumbered by crossover per- 
formers, young lions challenging the classical canon, 
and even nonelassical artists. 

Highlights included the nimble double-bass balalai- 
ka of 'Valerie Petnichin with Trio Voronezh (which 
records for Angel/EMI) and violinist Leila Josefow- 
icz bowing excerpts from her next album, tentatively 
titled "Americana" and due this fall from PhiHps. ,Jose- 
fowicz also sat in with the Absolute Ensemble, led 
by young conductor (and Josefowiez's husband) Kris- 
tian Jarvi. 

The Absolute Ensemble's set didn't simply chal- 
lenge musical boundaries, it dismissed them entirely, 
coursing easily from Steve Reich's "Clapping Music" 
and Michael Daugherty's "Dead Elvis" (with bas- 
soonist Martin Kuuskmann clothed in fiUl late-Elvis 
regalia) to Stravinsky's "Soldier's Tale," a multi- 
tempo rendition of the jazz standard "Cherokee," and 
a violin concertatite version of the Cuban classic (and 
Buena Vista Social Club favorite) "Chan Chan." 

The band's command of rhythm, texture, and 
stagecraft was subtle and sure. Its two releases are 
the live album "Absolute Mix" (with repertoire sim- 
ilar to the above-mentioned set) and a John Adams/ 
Arnold Schoenberg chamber symphonies disc, both 
on the Finnish CCn'C label, distributed in the U.S. 
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CD 
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DIANA KRALL • 


25««(*salN: 1 
WHEN 1 LOOK IN YOUR EYES 


CD 
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18 


KEITH JARRETT 

.:.BB 


THE MELODY AT NIGHT, WITH YOU 
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88 


VARIOUS ARTISTS 
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JAZZ FOR A RAINY AFTERNOON 


4 


3 
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PAT METHENV 


THIO 99-00 
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DR. JOHN 

BLUE NOTE -- iTOL 


OUKE ELEGANT 
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38 


HARRY CONNICK, JR. 


COME BY ME 
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55 


MILES DAVIS 


LOVE SONGS 
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10 


21 


VARIOUS ARTISTS 

■ JAZZ FOR THOSE PEACEFUL MOMtNTS 


(D 


NEW^ 


JOHN COLTRANE 

THE VER» BEST OF JOHN COLTRANE 


u 


9 
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STEVE TYREU 


A NEW SIANUARU 


ii 
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21 


TONV BENNETT 

SCHG BENNETT SINGS ELLINGTON HOT & COOL 


12 


11 
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VARIOUS ARTISTS 

9W19 SWEa AND lOWDOWN. MUSK FROM THE MOnCN PICTURE 
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13 


40 


VARIOUS ARTISTS 


JAZZ FOR A lAZY DAY 


(S) 


NEW^ 


CANNONBALL ADDERLEY 


CANNONBALLS BOSSA NOVA 
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14 
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VARIOUS ARTISTS 


JAZZ FOR THE QUIET TIMES 
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VARIOUS ARTISTS 


JAZZ FOH WHEN YOU'RE ALONE 


17 
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VARIOUS ARTISTS 

HCHSmil ■ ■■^a ORGANIZED: AU-STARTRISUTE TO THE HAMMOND B3 ORGAN 


OD 


NEW^ 


MCCOY TYNER 

MCCOY TYNER WITH STANLEY CLARKE AND AL FOSTEB 
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23 
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NICHOLAS PAYTON 


NICK(5iNIGHT 


20 


20 
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JAZZ FOR THE OPEN ROAO 
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RE-ENTliT 


ELU FIT7GERALD 


PURE ELLA 


22 


12 
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GLENN MILLER 

RCA f,j6iH FALLING IN LOVE WITH GLENN MILLER 




RE-ENISt 


KURT ELLING 


LIVE IN CHICAGO 
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NEW^ 


DEE DEE BRIDGEWATER 


LIVE AT YOSHTS 


25 


22 


47 


CASSANDRA WILSON 

NOTE .^i:j,o^nrcL B@ 


TRAVELING MILES 


TOI 
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KENNY G A 


.LA^-.--f:^; fl I!>L l-F'T >}■ -J 
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21 


DAVE KOZ 


THE fJANCF 


3 


4 


52 


BONEY JAMES 

WARNER BROS 47283 


BODY LANGUAGE 


4 


3 


22 


BRIAN CULBERTSOM 


SDMETHIN' BOUT LOVE 


5 


5 


3 


ALEX BUGNON 


-AS PROMISED 


CD MEW^ 


MARC ANTOINE 


UNIVERSAL LANGUAGE 


7 


9 


44 


JOE SAMPLE FEATURING ULAH HATHAWAY 

- THE SONG LIVES ON 


1 


7 


11 


GROVER WASHINGTON, JR. 

■ :i . PRIME CUTS 


THE COLUMBIA YEARS 19a.'-19!)9 


9 


10 


69 


KIRK WHALUM 

■.VA^NFR Bi^uS -1."':1B 


FOR YOU 


10 


8 


14 


KENNY G A' 


FAITH; A HOUDAY ALBUM 


11 


U 


12 


PAT METHENY 

A MAP OF THE WORLD (ORIGINAL SCORE) 


12 


13 


28 


NORMAN BROWN 


CELEBRATION 


13 


12 
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SMOOTH GROOVES: AFTER HOURS 


OD 


i; 


24 


BOB JAMES 

i7355 


JOY RIDE 


15 


14 


38 


PAUL HARDCASTLE 

Ih 1. ■, ■, , i r.- ',-USH 9050&V2 


THE JAZZMASTERS III 


16 


15 


15 


KIM WATERS 


ONE SPECIAL MOMENT 


OD 


21 
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DIXIE DREGS 

:i Hn/, .'; 


CALIFORNIA SCREAMIN' 


IS 


16 


32 


RICHARD ELLIOT 

Ri 1 , '1. ■] 1 •'■ II . BH 


CHILL FACTOR 


u 


18 


18 


MEDESKI MARTIN t WOOD 
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GROVER WASHINGTON, JR. 


ULTIMATE COLLECTION 
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VARIOUS ARTISTS 

i'hr. SMOOTH GROOVES: VOLUME 1. JAZZY SOUL 


® 


RE-EKTUr 


JOYCE COOLING 


KEEPING COOL 
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VARIOUS ARTISTS 

SMOOTH JAZZ KKSF 103 7 SAMPLER FOR AIDS REUEf VOL 1 0 


24 
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CRAIG CHAQUICO 

.t r,h..M :, ,;'mviRGlN 


FOUR CORNERS 
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DAVID BENOrr 

GRP9942M1 
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by Steve Gnu/bon' 

Finding new standards: Like the universe, 
the jazz canon i.s con.stantly e.\pan(ling, built upon by 
each subsei|uent generation of up-and-coming mu.«i- 
cians, Ciuitari.st David Fiuczynski. while versed in 
jazz ti"adition, i-esides in the present, soaliing up the 
cutting-edge .sounds that define tothiy's musical land- 
scape. With ".JazzPunk," which bows March 14 
on his own Fuzclicious Morsel's label, the gui- 
tarist performs 10 sagely chosen compositions 
that he feels should be part of the jazz canon, 
attacking the material with soiinrls and tex- 
tures that render them all but unrecognizable, 
yet enticingly familiar. 

With compositions ranging from Pat 
Methcny's "Bright Size Life" and Jimi Hen- 
drix's "Third Stone From The Sun" to Chick 
Corea's "La Fietsta" and Duke Ellington and 
Billy Strayhom's "Star Cros.sed Lovers," ".lazzPunk" 
offers a smorgasbord of tunes filtered through 
Fiuczynski's own adventurous ears and shards-of- 
glass guitar tones. 

"It's a standards record," the guitarist says. "The.<:e 
are standards that I feel should lie in the standard 
repertoire." Other composers represented include 
Frederic Chopin, percussionist Ronald Shannon 
Jackson, and jazz theorist George Russell, 

Fiuczynski, founder of alternative rock band 




FIUCZYNSKI 



Screaming Headless Torsos, considers himself a 
"musical hunter and gatherer. I'm always working on 
straight-ahead jazz ideas and fiw-jazz ideas, a-s well as 
Middle Eju'itern and house-in.*tpired ideas," he .says. "I 
am always looking for une.xpected contexts to put 
these ideas in. For 'Bright Size Life,' I was looking for 
a place to practice interacting on a drum-and-bass 
giiH)\-e, and it worked with the compociition. It's all trial 
and error." 

Born in the U.S. and raised in Germany, Fiuczyns- 
ki received a bachelor's degree from the New England 
Con.servatory in 1989. Along with organ player John 
Medeski (of Medeski, .Martin & Wood fame), he 
recorded the seminal post-fusion album "Lunar 
Crash" (Gramavision) in 19!>4. 

While ".lazzPunk" dabbles in technology- 
based soundscapes and electronica grooves, 
the actual recording was done in the most 
basic of jazz traditions. "Most of the tunes 
were recorded live in complete takes," says 
Fiuczynski. "The process was to start with a 
live take that was as pa.s.sionate and musical 
as postiible and then to enhance it." 

Fiuczynski notes that sales of ".lazzPunk" 
will depend upon word-of-mouth exposure 
ba.sed upon audience reaction tn his live shows. 
The set can also be purchased at the guitarist's Web 
site, torsos.com. 

"The site is a coming-together point for me, liecause 
there is information about all of the projects that I 
have been involved in," he notes. Distribution to brick- 
and-mortar stores will be handled by City Hall, 

"What I am about is ideally the successful juxtapo- 
.sition of different styles," Fiuczyn.ski says. '"The thing 
that ties all of these pieces together is my playing and 
the fact that it is a standards record." 
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Eyes Are On High-Resolution Audio, Emerging Formats At AES 



Like most recent Audio 
Engineering Society (AES) shows, 
the trade group's 108th com^ntion. 
held Feb. 19-22 at the Palais des Con- 
ges in Paris, focused on high-resolu- 
tion audio and emerging formats. 

But in the most clo.sely watched 
areas of the business — audio on the 
Internet and second-generation 
sound carriers like DVD Audio and 
Super Audio CO (SACD) — the con- 
vention produced only minor rip- 
ples. 

An axpected equity deal between 
Palo Alto, Calif.-based workstation 
giant Digidesign and San Francis- 
co virtual studio pioneer Rocket 
Networks materialized at the 



recent National Assn. of Music 
Merchants conference and was 
touted at AES, albeit with little 
fanfare given the potential impact 
of the transaction. Digidesign — 
which claims 70'J of the worldwide 
digital audio workstation (DAW) 
market — has taken a 20'3 equity 
stake and hoard seat in Rocket Net- 
works, according to e Digidesign 
source. 

Under a technology and strategic 
partnei-ship, Digide.sign and Rocket 
plan to work together to create on- 
line communities where profession- 
al and project recording studios in 
different geographic regions can 
collaborate. 




dm 



by Paul Venin 

"Digi believes that the Internet 
will greatly expand collaboration 
between audio pros in completely 
new and exciting ways." said Di- 
gidesign presi<lent Dave Froker in 
a statement. "Our strategic invest- 
ment in Rocket ensures that our 



customers will have access to the 
world's best tools and technology 
for high-quality collaboration with 
other Pro Tools users — anywhere, 
anytime." 

"We're delighted to be able to 
work with Digidesign to offer their 
large community of high-profile 
audio professionals world-class 
Internet tools and technology," said 
I'am Miller, president/CEO of 
Rocket Network. "Together, Rock- 
et and Digidesign are committed to 
delivering the ultimate Web-ba.'ied 
collaboration experience." 

Terms of the deal were not 
announced pending the signing of 
definitive documents. However, the 
message was clear: Digidesign, 
which makes the industry-standard 
Pro Tools recording/editing/mixing 
system, is embracing the Web as a 
resource for high-end music pro- 
duction — a strateg.v that the com- 
pany hinted at with sup|)ort of pop- 
ular audio-streaming formats in the 
latest software version of Pro 
Tools. 

Another of the industry's leading 
workstation developers, Novato, 
Calif.-based Sonic Solutions, made 
significant inroads into the world of 
Internet audio through a partner- 
ship with Sony Corp. to deliver 
compressed Electnmic Music Dis- 
tribution (EMD) masters. Under 
the terms of the deal. Sonic will 
incorporate Sony's ATRAC3 com- 
pression scheme into its iMaster 
tool kit, which runs on the Sonic- 
Studio HD platform. 

Sony corporate senior VP Vuka- 
ta Nakagawa said in a statement, 
"To ensure the success of Sony's 
EMD business, we felt that it was 
essential for Sony to collaborate 
with Sonic Solutions to support 
major record labels in the prepara- 
tion of ATRAf'.'i music content for 
Internet deliver.v." 

Yuki Miyamoto, product mar- 
keting manager i'or new audio for- 
mats at Sonic Solutions, added. ".As 
a member of SDMI [the Secure 
Digital Music Initiative], Sonic has 



been deeply involved in the devel- 
opment of secure electronic-music 
distribution. Through close collab- 
oration with Son.v, we will be able to 
quickly deploy the ATRAC3 secure 
music-coding technology to the pro- 
fessional mastering community, 
making the preparation of high- 
qualitv audio content for EMD pos- 
sible." 

Sonic and Sony have also been at 
the center of another of the indus- 
try's key stories in recent years: 
the creation of the new consumer 
sound carriers DVD Audio and 
SACD. 

CD pioneers Sony and Philips, 
which also collaborated on develop- 
ing SACD, showcased multichannel 
music recorded in the format, 
which heretofore had been pre- 
sented as predominantly a stereo 
audiophile product. Ajjproximately 
12(1 SACD titles were on display at 
a special SACD booth from such 
labels as Sony Music's Sony Classi- 
cal, Legacy, Columbia, and Epic 
impi'ints. plus such non-Sonv labels 
as RCA Red Seal, DMR Hyperion, 
Linn, and A-Record.s/Challenge 
Records. 

Similarl.v, consumer electronics 
companies are also entering the 
SACD fray, with players in the mar- 
ket from Sony. Philips, Pioneer, 
Sharp, and Marantz. In addition, 
BMG-owned replication facility 
Sonopress announced plans to 
install SACD and hybrid disc man- 
ufacturing lines, joining Sony's and 
Philips' plants, which have been 
making all the SACD discs in the 
marketplace to date. 

On the production side. Sonic 
Solutions, Gene.x, dCS, Augan, 
Burr-Brown, Cirrus Logic, and 
Kompas have developed multichan- 
nel recording, editing, authoring, 
and/or conversion systems that 
operate in the Direct .Stream Digi- 
tal (DSD) encoding process, the 
basis of SACD. Philips business 
development manager for SACD 
Paul Reynolds says other multi- 
(CoHtinued on next page) 




One, Lennon Back At Sear. Yoko One worked on an upcoming release at Sear 
Sound In New York with her son. Sean Lennon. and Cibo Matte vocalisfmusician 
Yuka Honda. Shown at the sessions, standing from left, are Honda, One. Lennon. 
and Sear staffer Tom Schick, who is engineering the project (and also engineered 
Lennon's last solo project at the studio). Sealed is studio owner Walter Sear. The 
project also includes guitarist Mark Ribot and drummer Joey Barron. 
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(Continued from preceding page) 

channel DSD devices are due later 
this year from those and other 
companies, plus Sony and Philips. 

Elsewhere in the new sound car- 
rier arena, DVD Audio, which will 
be marketed as a mainstream for- 
mat when it launches (presumably 
later this year), kept a low profile 
at the AES .show. The low-key pre- 
sentation was likely a consequence 
of the latest delay in the product's 
market introduction, this time due 
to a software glitch in its copyright- 
security area, according to indus- 
try sources. 

However, Sonic Solutions demon- 
strated what it claims to be the 
industry's first true DVD Audio 
title, a sampler released in the 
.Japanese market by Pioneer and 
bundled with that company's player, 
which was launched in .Japan despite 
the lack of a secure copyright-man- 
agement system. Authored, edited, 
and mastered on a Sonic DAW, the 
sampler features new recordings 
and analog transfers at rarious com- 
binations of bit depths and sampling 
rates — ranging from 16 bits to 24 
bits and 44.1 kilohertz to 192 kHz— 
and in stereo as well as high-resolu- 
tion surround sound. 

In order to achieve high-density 
audio across si.\ channels without 
losing resolution, DVD Audio cre- 
ators must use Meridian Lossless 
Packing (MLP). a compression 
algorithm developed by high-end 



British company Meridian Audio 
and a mandatory feature of the 
DVD Audio technical specification. 

Sonic Solutions, which has kept 
pace with developments in DVD 
Audio and SACD by delirering tools 
t« edit, author, and master audio and 
video in those formats, announced 
MLP support at AES. That dewlop- 
ment was hailed by Bike Suzuki, 
chairman of the industrywide DVD 
Audio Working Group, as a .significant 
.step in the ewlution of the format and 
will "dramatically encourage content 
providers to begin producing new 
titles for DVD Audio." 

Technical grammys: The 

National Academy of Recording 
Arts and Sciences (NARAS) pre- 
sented Technical Grammy Awards 
to AMS Neve and the late William 
Putnam, founder of Universal 
Audio. Established in 1994, the 
Technical Grammy honors individ- 
uals and companies that have made 
outstanding contributions to the 
recording industry. 

Past winners include Dr. 
Thomas Stockham Jr., Ray 
Dolby, Rupert Neve, George 
Massenburg, Sony/ Philips, and 
Georg Neumann. AMS Neve is 
being recognized for its analog and 
digital mixing consoles and proces- 
sors, which are widely ac- 
knowledged as some of the most 
sought-after in the industry. Fit- 



tingly, the music from the Grammy 
telecast will be mi.xed on an AMS 
Neve Capricorn digital console in 
the Effanel Music remote recording 
facility. Following the program, the 
Effanel truck will be parked at 
Capitol Studios in Hollywood, 
where it will serve as the nerve cen- 
ter for Grammy multichannel 
mLxes that will be released on DVD. 

Putnam is honored for his role as 
an etjuipment de.signer, engineer, and 
studio owner. With an engineering 
track record that includes seminal 
works by Duke Ellington, Ella 
Fitzgerald, Nat "King" Cole, Stan 
Kenton, Dizzy Gillespie, Bing Cros- 
by, Frank Sinatra, and Ray 
Charles, Putnam made his mark in 
the Chicago studio scene of the late 
'40s and '.50s. He is credited with 
recording Bo Diddley's first demo 
and being among the fii-st engineei-s 
to u.se ai-tificial i-ewrberation. notably 
on the Harmonicats* million-selling 
1947 single "Peg O' My Heart." 

The studios that Putnam 
designed include Universal Record- 
ing in Chicago and the former Unit- 
etl and Western Recorders in Los 
Angeles, which later l)ecame Ocean 
Way and Cello, respectively. As an 
equipment designer, Putnam creat- 
ed the 1176LN limiter and the 
Teletronix LA-2A leveling amplifi- 
er, both of which remain among the 
most prized vintage processors in 
the recording industi-y. 




PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (FEBRUARY 26, 2000) 



CATEGORY 


HOT 100 R8.B 


COUNTRY 


RAP 1 MODERN ROCK 


TlTtE 
Artist 
Producer 
(Ubel) 


1 KNEW 1 LOVED VOU 
Savage Gardea 
W. Atanasieff 
(Columbia) 


THANK GOO 1 FOUND YOU 
Uariah Carey Feat. Joe & 
98 Degrees.' 
J. Jam. T Lewis 
(Columbia) 


MY BEST FRIEND 
Tim McGraw 
B. Gallimore. J. Stroud 
T McGraw 

(Curb) 


HOT BOYZ 

Missy 'Misdemeanor' 

Elliot'Timbaland 

(The Gold Mind'East- 

West) 


OTHERSIDE 
Red Hot Chill Peppers 
Rick Rubin 
(Warner Bros.) 


RECORDING 

STUDIO(SI 

Engir>eer(s) 


WALLYWORLD 

(Marin. CAI 
Kent Matcke 
David Frazer 


CAPRI DIGITALAVATAR 
(Capri, ITALY'New York) 
Dana Jon Chappelle' 
Steve Hodge 


OCEANWAY 
(Nashville) 
Julian King 


MASTER SOUND 
11/irginia Beach. VA) 
Senator Jimmy D 


OCEANWAY 
(Los Angeles) 
Jim Scott 


CONSOLE(SV 
DAW(S) 


SSL 90001 


SSL 4000 GPIuv 
SSL 9000 


Custom Oceanway Neve 
8078 


AmekG2250 


custom Neve 8038 


RECORDER(S) 


Sony 3348/Pro Tods 


Sony 3348 


Sony 3348 HR 


StuderA827 


Amp<iATR124 


MIX MEDIUM 


Sony DAT 


Quantegy 499/467 


Quantegy 467 


Ampe> 499 


Ampa 499 


MIX DOWN 
STUDIOiSi 
Engineer(s) 


WALLYWORLD 
IMarin, NY) 
Dave Way 


RIGHT TRACK 

(Nei» Vorlii 

Supa Engineer Duro 


IMAGE 
(Hollywood! 
Chns Lord-Alge 


MANHAHAN CENTER 
STUDIOS 
(New York) 
Timbaland 
Jimmy Douglass 


THE VILLAGE 
(Los Angeles) 
Jim Scott 
C.H. Bernian 


CONSOLEIS)/ 
DAWIS) 


SSL9000J 


SSL9000J 


SSL40S6E 
w/ G computer 


NeveV3 


Neve 8048 


REC0RD£R(5I 


Sony 3348 


Sony 334S>'Studer 
ASOO'Pro Tools 


Sony 3348 


Panasonic 3800 


StiiderA800 


MASTER 
MEDIUM 


Sony DAT 


Quantegy 467/499 


BASF 931 


Ampei 467 DAT 


BASF 900 
Quantegy GP9 


MASTERING 

Ert|ifwer 


SONY MUSIC 
Vlado Meller 


POWERS HOUSE 
OF SOUND 
Herb Powers 


THE MASTERING LAB 

Doug Sax 


POWERS HOUSE 
OF SOUND 
Herb Powers 


SONY MUSIC 
Vlado Meller 


CO/aSSEHE 
MANUFACTURER 


Sony 


Sony 


INEA 


UNI 


WEA 



Winners 



Thanks to so many for making BASF-hrand 
recording media a part of your success. 



from your friends at 
EMTEC Pro Media, Inc. 



»ilICi>nlMli.lB, 

IBim ai KI CintI I tn 117 4471 WMWMlMlriMnMlKHBUOa 
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Newton Is No Longer Corporate Mole 

Veteran Song Plugger Goes Solo As Music Matchmaker 



BY NIGEL HUNTER 

LONDON— As the old song says, the 
music goes round and round and it 
comes out here. In the music busi- 
ness, people go round and n)und and 
come out in unexpected places and 
circumstances. 

Stuart Newton 
worked for Chappell 
Music from 1974 until 
1977 as general pro- 
fessional manager 
after beginning his 
career at Carlin 
Music Corporation. 
Ten years later he 
was back at Chappell 
(now Warner/Chap- 
pell) as special proj- 
ects director and then 
left again last fall, let ne 
go with six other 
staffers. 

"It was a case of a new MD and a 
new broom," he says. "It happens, 
and that's past." 

Newton is out from under a corpo- 
rate roof for the first time (he was 
joint managing director at the Pen- 
dulum Music (iiroup and then at Hit 
& Run Music between his two stints 
at Chappell). That fact has brought 
some challenges. 

"I get teased all the time because 
I'm not computer literate .vet," says 
Newton, with a grin. "But I will be, 
and anyway computers can't network 
or offer the advantages of three full 




contact books," 

For much of his career he has been 
w'hat he is .still pleased to be called — 
a song plugger That designation has 
been replaced by others, and the role 
has expanded considerably since he 
was promotions manager at Carlin, 
but the Irasics are the 
same, in his estima- 
tion. You find a good 
song and then mix 
and match to exploit 
it with the right 
arti.'st, producer, and 
record outlet. 

"I'm doing very 
much what I've been 
doing over the .years," 
saj's Newton. "I'm 
consulting at Darah 
ON Music headed by 

David How^ells and 
brokered the deal for songwriter- 
producer Steve Mac with Universal. 
I'm also working with Kevin Peek, 
who runs Planet Sound Studios in 
Perth, Australia, on a young Aus- 
tralian girl band called Frenzee. 

"In their case we decided to start 
with songs and producers before ap- 
proaching record labels," he sa.vs. 
"We found some great material and 
brought the band to the U.K. in Jan- 
uary and also did an audiovisual pre- 
sentation on them at MIDEM. 
There's been .some very positive reac- 
tion, and we're discussing possible 
deals right now. 



"There arc some great songs 
around that aren't getting the atten- 
tion and exposure they deserve, ma.v- 
be because the writers aren't in a 
production loop at the moment," he 
sa.N's. "I'm also generating a mix and 
match between music and sport, 
which I hope to umeil in the spring. 
There is huge cross-marketing 
potential between these two sectors." 

Inevitablv, Newton has noticed 
changes in the music business over 
the past quarter century. In the early 
da.vs he was fixing a cover once a 
week, on awrage. Now it's more like 
one a month. He attributes this to a 
contraction in the record sector and 
many acts preferring to write and 
produce their material in house. 

Newton deplores some critical atti- 
tudes that deride certain records. 
"Two recent examples in the U.K. 
have been Clifl' Richard's setting of 
the Lord's Prayer to the tune of 'Auld 
Lang SjTie' and 'I Have A Dream' by 
Westlife. It's irrelevant what the per- 
.sonal opini(m of .some people in the 
music indu-stry may he. All that mat- 
ters is what the public think, and they 
reacted massively in favor of both 
these records. 

" 'The lyord's Pra.ver' is a pcnverful 
statement," he says, "and bands Hke 
Westlife and Boyzone are cutting 
some great songs, including covers, 
which is good and encouraging for 
everybod.v." 

fCoiitivued on page 77) 



'THEY'RE PLAYING MY SONG' 



"I WON'T HAVE TO CROSS 

JORDAN .VI.ONK" 
Written h.v Thomas Ramse.v, 

Charles E. Durham 
Arranged by Steve .Amerson, 

Mark Levang 
1999 Steve Amerson Music 
(BMI) 

III recent years, contemporary 
Chrixtian ntugic Iiok becmne an 

increasingly jiopular force in the 
marketplace. Even though toduy 

;jo/j. rock, iiteioL ami other iflifles 
of limbic are regnlarlff lotrd to 

carrg the gospel to a iicir ijnieru' 

tion oftKlieivrs, for many artists 

and their fans, the classic hymns 
remain the perfect vehicle for 

expressing their faith. On his lat- 
est release, "Hymns .And (rospel 
Songs," Steve Amemon revives 
many of the getiir's best-Unvd 
standard.^, inchtdiiig 'Amazing 

Grace, " •/( Is Well With My Soul. " 

"Arc You Wn-M In The Hliml Of 
The Lamb!" and "Great h Thy 

Faithfulness. " Based in Los Ange- 
les, Amerson releases contemiio- 



rary Christian albums through his 
otim Amerson Afiisic Ministrict. 
He is aLw an in-demand ses.siou 
mcalist who has contribntcd his 
talents to 60 film soundtrachi, 
including "The Hunt For Red 
October." "Men In Black," and 
"Beauty And The Beast, " as ivell as 
22 T\' shows and iT amnnercials. 
Am^mton's earliest musical 
memories center around 
singing in church. On 
"Hymns And Gospel 
Songs. " he returns to 
some of the classic songs 
he first loved, 

"There's an old song my 
parents use<l to sing as a duet calletl 
'1 Won't Have To Cross Jordan 
Alone,' " recalls Steve Amerson. 
"We recorded that. It's actually 
written in three-four, and we did it 
in four. We straightened it and did 
it with piano, guitar, and cello. It 
gave it an almost homey kind of 
counti'y feel to it. 

"That's just kind of an honoring 
of my traditions and my past, and 
an honor to my parents. I remem- 




ber hearing them sing that song. 
It's my favorite song off the hymns 
album because of the memories it 
brings of my mom and da<l. My 
mom had some musical gifting. My 
dad is j ust as Ttxiui as .vou can get, 
being born and raised out near 
Shallow Water near Abernath.v. 
which is near Lubbock. To hear my 
dad sing in his Texas drawl, sing 
harmon.v with my mom to 'I 
Won't Have To Cross .lor- 
dan Alone," I have such 
good memories of them 
.singing that," 

Amerson .sa.vs the song 
also evokes thoughts of 
friends and loved ones who 
have already gone to heaven. 
"I think of people that are si>ecial 
to me that have already crossed 
.Jordan. Right now, I just think of 
(Nashville publisher] Judy 
Spencer, who just lost her hus- 
band — dear, dear Judy lo.sing I{ex 
(Southern gospel legend Rex 
Nelon). I'm becoming less and less 
enamored with this world, ami I'm 
more and more looking forward to 
cro.ssing Jordan. It's a great as- 
surance that I won't do that alone." 



IViO.1 SOrsJG Cr R E D ITS 



THE HOT 100 

EO * Marv Green. Ajme« Mayo. Chris Lindsey • Wamer.Tamerlan«<'BMI. Gokten WTieatBMI, 
SlhrarkiaaBMI. Songs Ot Hsshvltle Dreamworks' BMI, Cherry Rhrer 'BHI 

HOT COUNTRY SINGLES ft TRACKS 

MY BEST FRIEND • Almaa Mayo. Bill Lulher • Csre«s-BMG BMI. SllvartUss BMI 

HOT RftB SINGLES 

3T BOVZ • MImy Ellott, TlmoUiy Mosley • Mass Contusion' ASCAP, WB/ASCAP VkgMa 

B«ach,'ASCAP 

HOT RAP SINGLES 

3T BOYZ • Mlasy Elliott. Timothy Moeiey • Mass ContusJon'ASCAP. WB/ASCAP. Virginia 
BeachiASCAP 

HOT LATIN TRACKS 
PRUTA FRESCA • Martin Madwa • Oaka ProduecKxisa 



'Clear Day' An 'Encores!' Revival 
We Wish Gould Run 'Forever' 



I HE SCORE AND STAR: For 
musical theater buffs who know- 
their what-ifs. 1965's "On A Clear 
Day "Vou Can See Forever," the 
musical about extrasensory per- 
ception (ESP) and reincarnation, 
was originally to be titled "I Picked 
A Dais.v" and promised, on paper 
at least, a wonderful first-time col- 
laboration between composer 
Richard Rodgers and lyricist/ 
libretU.st Alan Jay Lcmer. 

That collaboration barely got off 
the ground, but the lass w^as great- 
ly softened by w-hat turned out to 
be a rich teaming on the same con- 
cept between Lerner and compos- 
er Burton Lane; the pair had pre- 
viously penned a delightful film 
score to the 1949 Fred Astaire 
vehicle "Royal Wedding." 

It is the Lane/ , 



Lerner score 
and the enchant- 
ing performance 
of Barbara 
Harris that hap- 
pily lives in the 
memory of these 
who saw the 
show or got ac- 
quainted with it from the original- 
ca.st album on RCA Victor Records. 

At a time when standards from 
Broadway musicals were getting 
harder to come by, Lane and Lern- 
er wrote three .songs that have had 
a successful life outside of the show 
itself: the title song, "Come Back to 
Me," and "What Did I Have That I 
Don't Have?" These songs are good 
examples of material that is plot- 
driven yet can stand alone outside 
of a show — in this case, a slight yet 
somewhat unwieldy tale of a lady 
who posse.sses not jii.st ESP but a 
reincarnated soul as well. 

With "On A Clear Day" as its 
first production among three this 
season (upcoming are "Tenderloin" 
and "Wonderful Town"), New 
York's City Center's "Encores!" 
series of concertized musicals is 
back with its grand, ingratiating 
production values intact. The show' 
had a moderate 280-perf()rmance 
run on Broadwa.v, and a weak adap- 
tation on film with Barbra 
Streisand as the star. 

The show's five performances at 
"Encores!" Feb. 10-13 also occa- 



Words & Music 



by Irv Liclitman 



sioned the original production's 
double whammy of score and star. 
The lead role this time was in the 
hands of Kristin Chenoweth, a 
gift from the gods of talent to the 
Broadway musical. 

Burton Lane wrote only a few 
full scores for Broadway, the gem 
of them all being 1947's "Finian's 
Rainbmv" and hLs final effort being 
another collaboration with Lerner, 
1979's "CarmeUna," which ran all 
of 17 performances. 

As fans of the .score know; "On A 
Clear Day" expands upon its three 
well-known songs to offer further 
delights, such as "Hurrv, It's Love- 
ly Up Here," "On The s!s. Bernard 
(i)ohn," "Mclinda," and the sorely 
neglected ballad "She Wasn't You," 
which Brent Barrett, as the pro- 
tagonist's 19th- 
century love 
interest, sang 
with such ar- 
dent flair that 
one wonders 
why it doesn't 
stand beside 
the title song 
as a public fa- 
vorite too. 

Another winning song, the 
sprightly "Wait Till We're Sixty- 
Five," is a reminder of Rodgers 
and Hart's "Sweet Sixty-?'ive" 
(from 1937's "I'd Rather Be 
Right"), which comically celebrat- 
ed the then recently enacted Social 
Security Act of 1935. 

And, of course, it should be noted 
that lovers of the "Encores!" series 
— it was actually love at first sight 
in its first .year in 1995 — know that 
all's right » ith the world when they 
.see Rob Fisher at the curtain rais- 
er ready to conduct the Coffee 
Club Orchestra. 

Print on print: The follow- 
ing are the best-selling folios from 
Cherry Lane Music: 

1. Dave Matthews/Tim Reynolds, 
"Live At Luther College." 

2. "Pokemon: 2.B.A. Master" 
Reconler F\jn! Pack. 

3. Metaliica, "Garage Inc." 

4. Linda Eder, "It's No Secret 
AnjTOore." 

5. Mary Chapin Carpenter, "Party 
Doll And ()ther Fkvorites." 
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Enrique, Nana, Los Lobos Play Gonfali 



Enrique to open confer- 
ence: Interscope/Universal Latino 
superstar Enrique Iglesias is set to 
formally open Billboard's 11th annu- 
al International Latin Music Confer- 
ence April 26 with a one-on-one inter- 
view with Billboard, followed by a 
question-and-answer segment 

In the interview, wliich is titled 
"Hispanic Artists In Worldwide Mar- 
kets," Iglesias will speak about 
achieving success in both Latin and 
non-Latin markets around the globe. 

After an evening of showcases on 
April 25, the confab officially kicks off 
April 26 with an appearance by a 
Latino recording artist or industry 
figure. 

On April 27, the last day of the con- 
ference, WEA Latina super group 
Man6 is slated to receive the Spirit 
of Hope Humanitarian Award during 
Billboard's seventh annual Latin 
Music Awards. 

In recent years, Selva Negra, 
Mana's environmental protection 
organization, has earned plaudits for 
such projects as the rescue last year 
of 140,000 endangered turtle eggs off 
of Mexico's Pacific coast. The turtle 
eggs, which often fall prey to poach- 
ers, were later raised under guard at 
turtle camps funded by Selva Negra. 

In other conference news, Holly- 
wood Latin's legendary Mexican 
rockers Los Lobos have been con- 
firmed to perform on April 26. Also 
slated to play are Unirersal Latino's 
famed singer/songwriter Soraya; 
Mundo/Triloka recording artist 
Charlie Bravo, who hosts the Uni\'i- 
sion music program "Caliente"; and 
Nueva Fania's electrifying Cuban 
singer Paulito F.G. 

Elsewhere, Larry Rosen has been 
confirmed for the "Bienvenidos Seiior 
Dot Com!" panel. Rosen is chairman 
of the board of directors of Aplau- 
so.com. Also confirmed for that panel 
are Ivan Parron, president/CEO of 
Ritmoteca.com, and Enor Paiano, 
GM of partnership relations for Uni- 
verse OnUne. 

Confirmed to participate in the 
"Will The Conciertos Go On?" panel 
is Emily Simonitsch, VP of special 
markets for House of Blues Concerts. 

For more conference information 
contact Michele Quigley, Billboard 
director of special ewnts, at 212-5.36- 
5002. 

WeA latina STARS HIT 
ROAD: With the touring scene some- 
what quiet so far this year, a quartet 
of WEA Latina acts is hitting the 
road. 

Luis Migfuel and Frankie Neg- 
r6n, in fact, already have been earn- 
ing positive reviews for their perfor- 
mances on their current concert 
tours. 

Luis Miguel's current four-month 
run through the U.S. and Mexico ends 
May 6 at the Coors Amphitheatre in 
San Diego. Negr6n's six-week, 
bicoastal swing features one mid- 
American date: Monday (28) at the 
National Assn. of Recording Mer- 
chandisers Convention in San Anto- 
nio. 

On March 8 superstar rock group 



Notas 




by John Lannert 

Mani kicks off a one-month trek that 
will take the band to Argentina, 
Uruguay, Chile, Venezuela, Puerto 
Rico, and the Dominican Republic. 

Also on the road in March in Cen- 
tral America is noted balladeer Ri- 
cardo Montaner, who also is set to 
tour Mexico in April. He is booked to 
play the U.S. and, again, Mexico, in 
May. 

Snagging pirates: On Feb. 2 

the New York Police Department 
(NYPD), with assistance from the 
Recording Indu.stry ksan. of Ameri- 
ca (RIAA), e-\ecuted a search war- 
rant in New York that resulted in the 
seizure of 4,266 counterfeit CD-Rs. 
Approximately 50% of the repertoire 
consisted of Latin artists. TSvo sus- 
pects were arrested and charged 
with true name and address statute 
violations, with additional charges 
pending. 

Also on Feb. 2, the Bronx Task 
Force of the NYPD, with assistance 



from the KIAA, carried out a search 
warrant in the south Bronx in which 
4,380 counterfeit discs were confis- 
cated. Thirty percent of the product 
seized was by Latin acts. Six suspects 
were arrested for violation of New 
York's true name and address statute. 

Getting caught up: rmm has 

named Olga D'Andrade-Turon as 

Northeast publicist. D'Andrade- 
Turon, who previously was account 
executive of Aurora Communications, 
replaces longtime label publicist Dag- 
mar Lopez, who retired. 

California's KGGI-FM Riverside 
and KWIN-FM Stockton are now 
broadcasting "Thumpn' Chicane Rap 
Hour," a one-hour weekly program 
that is hasted by Lighter Shade Of 
Brown member ODM. Bill Walker, 
president of Thump Records, hopes 
to sj'ndicate the show' throughout the 
U.S. 

EMOA Music Publishing, owned by 
e.stiinable .songsmith Omar Alfanno, 
has a new address: EMOA Music 
PubUshing, PMB #379, 6619 S. Dixie 
Highway, Miami, Fla. 33143. 

Chart notes, RADIO: Carlos 
Vives' "Fruta Fresca" (EMI Latin) 
solidifies its hold on No. 1 on Hot 
Latin Tracks while losing 800,000 
(Continued on next page) 
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(Continued from preceding page) 

audience impressions to 14.1 million. 

"Fruta Fresca" just nips Uilberto 
Santa Rosa's "Qu^ Alguien Me 
Diga" (Sony Discos), which scored 
13.9 million audience impressions, up 
a whopping 1.9 million from last 
issue. 

Though just missing the apex of 
Hot Latin Tracks, "Qu6 Alguien Me 
Diga" rules the tropical/salsa genre 
chart for the third week in a row with 
10.7 million audience impressions, up 
600,000 from last issue. 

Ricardo Arjona's former chart- 
topper "Desnuda" (Sony Discos) 
staj's put at the apex of the pop genre 
chart for the 10th .successive week 
with 8.8 million impressions, down 
700.000 from last issue. 

Conjunto Primavera's "Morir De 
Amor" (FonoNisa) makes its debut at 
the top of the regional Mexican genre 
chart with 8.9 million impression-s, up 
100,000 from last issue. 

The robust 10-4 leap by Jaci 
Vel^quez's "S61o Tii" (Sony Discos) 
on Hot Latin Tracks this issue 
strongly suggests the pop songstress 
will scale Hot Latin Tracks for the 
second straight time, perhaps in the 
coming weeks. 

Universal Latino's longtime pop 
star Emmanuel returns to the top 10 
of Hot Latin Tracks for the first time 
in three j'ears «ith his hit ballad "Sen- 
tirme Vivo," which clicks up 11-10. 

Chart notes, retail: Retail 
sales of titles appearing on The Bill- 
board Latin 50 slipped 4% this i.s.sue 
to 145,500 units, but Marc Antho- 
ny's front-running title, "Desde Un 
Principio — From The Beginning" 
(Sony Discos), kites 22% to 11,000 
units. 

Anthony's greatest-hits set rises 
this issue, in part on the strength of 




Cella Signs With Sony. Cuban singing legend Celia Cruz recently signed a rec- 
ord deal with Sony Music International, Her label debut will be produced by Os- 
car Gomez and Emilio Estefan Jr. Shown seated, from left, are Pedro Knigfit, 
Cruz's husband; Cruz: and Frank Welzer, president of Sony Music International 
Latin America. Shown standing Is Angel Carrasco, senior VP of A&R, Sony 
Music International Latin America. 



a concert special now running on 
HBO. In addition, Anthony's smash 
title maintains its grip on the high 
chair of the tropical/salsa chart for 
the 15th week running, while vault- 
ing 172-151 on The Billboard 200. 

Luis Miguel's current tour of the 
U.S. is bumping up the numbers of 
his latest WEA Latina set, "Amartc 
Es Un Placer." The former chart-top- 
per on The Billboard Latin 50 rose 
12% to 4,500 pieces. 

While sales of Conjunto Primav- 
era's "Morir De Amor" (Fonovisa) 
crater 24% this issue to 6,500 units, 
the hit disc remains in front on the 
regional Mexican genre chart for the 
fourth consecutive week. 

On top of the pop genre chart for 
the second straight week with a 7% 
rise in sales to 7,500 pieces is En- 
rique Iglesias' "The Best Hits" 
(Fono\isa). 

The Billboard Latin 50 is unpub- 
lished this issue. 
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Sales STATFILE: The BlUboard 
Latin 50 — this issue: 145,500 units; 
last issue: 152,000 units; similar issue 
last year: 120,500 units. 

Pop genre chart — this issue: 
57,000 units; last issue: 62,500 units; 
similar issue last year: 52,000 units. 

Tropical/salsa genre chart — this 
issue: 44,500 units; last issue: 47,500 
units; similar issue last j'ear: 36,0(X) 
units. 

Regional Mexican genre chart — 
this issue: 32,500 units; last issue: 
34,500 units; similar issue last j'ear: 
29,000 units. 
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ARTIST TITLE 

t/pc M-t?nvoTtONLAeEl. PR0OL>CER iWNGWRiTERi 


1 


1 


2 


15 


CARLOS VIVES FRUTA FRESCA 

EMILAT;.* ./o--:^:'.. : £ ;ST^FA-. JP J v'ZA'.IBRANO !C ViVESI 


(D 


3 




m Greatest Gainer 

GILBERTO SANTA ROSA QUE ALGUIEN ME DIGA 

- t.'LaGOQSANTAROSA.iOALFASnOI 


3 






RICARDO ARJONA DE5\oDA 

R IM'.A It; AriJC-\Aj 


® 


10 


12 


11 


JACI VELASQUE2 SOLO TU 

R PEREi ;R PfRE2l 


5 


5 


5 


27 


CHRISTIAN CASTRO ALGUNA VEZ 

.11 K SANTANOtR IK.SANTANDER) 


6 


6 


g 


16 


LOS ANGELES AZULES EL LISTON DE TU PELO 

i: -..l'.^ .'I T J MEJIA AVANTE (J.MtJIA AVANTt) 


Q) 


8 


9 


g 


CONJUNTO PRIMAVERA MORIR DE AMOR 

fC'.JviiA NOT LISTED (RG0NZALE2 MORA) 


8 


4 


4 


19 


MARCO ANTONIO SOLIS SI NO TE HUBIERAS IDO 

fL\JV;:.A a-SILVCTTl (MJLSOLISt 


9 


1 


10 


26 


MARC ANTHONY DIMELO 

- - V'r-.. -' . IROONEYIMANTHONYCROONEY) 




11 


22 


5 


EMMANUEL SENTIRME VIVO 

■.- ' E-RUFPINENGO (G-M-ZIGNACOl 


11 


13 


I] 


30 


CHAVANNE ATADOATUAMOR 

ESTfPANO lESTEFANO! 


12 


12 


13 


22 


LOS RIELEROS DEL NORTE TE Q!JIF=0 I.' . CHO 

■ M .•:i.' 


QD 


18 


19 




CHARLIE 2AA DONDL _ : 1 i MijR 

; . 1 ■ i.r,. . J.. : ' -5Jc.;sjAM0LINA,££STEFA'J.- .'.hr.J.LS 


14 


a 


g 


19 


BANDA EL RECODO TE OFREZCO UN CORAZON 

' ■- NOT LisT-c ;g acoltsi 


OD 


16 


17 


c 
3 


LOS TIGRES DEL NORTE ANDO AMANECIDO 

' Dm;u sA not LISTED :NOT LISTED) 


QD 


23 


39 


A 

y 


LOS SEMENTALES DE NUEVO LEON TUS REPROCHES 

set- DISCOS NOT LISTED :NOT USTED) 


QD 


21 


26 


5 


EL COrOTE V SU BANDA TIERRA SANTA SUFRO 

tV: LA)!', t . - .tjE.'Mi ZAJLLTA) 


i3D 


22 


20 


19 


PEPE AGUlUR PERDONAME 

\y '^a-'l viil".--,> PAGL,11AP ifAIO) 


19 


15 


7 


13 


GRUPOMANIA BAJO LA LLUVIA 
aSERRANO lOSERRANO) 


® 


27 


23 


11 


TIRANOS DEL NORTE ANILLO GRABADO 

if.. .1:. NOT LISTED IRMENOEZ DEL CASTILLO) 


21 


20 


15 


1A 
lU 


LOS TUCANES DE TIJUANA IAS HELADAS 

L.'T ' G FELIX lU QUINTERD LARA) 


22 


U 




2 


LOS TEMERARIOS TE NICE MAL 

FD'.'J'.ISA' AAALBAIAAALBA) 


CD 


26 


27 


4 


POLO URIAS V SU MAQUINA NORTENA BUSCA OTRO AMOR 

FCOviSi PuaiASfRWRRAZA) 


24 


17 


14 


10 


LUIS MIGUEL DORMIR CONTIGO 

«VEA .^r ■ L MIGUEL lA MANZANEROI 


25 


19 


16 


24 


VICTOR MANUELLE PERO OILE 

Sni.r [, rr- SGEORG; VMANUELLEl 


(D 


40 




2 


VICENTE FERNANDEZ TRES REGALOS 

^'-I'.y n ■ yi' NQT llSItO l%Ot LISTED) 


27 


30 


25 


21 


CARLOS PONCE ESCUCHAME 

I" ■ 1 M FLDRES (M FLORES) 


28 


24 


24 


5 


EDDIE SANTIAGO Y HUEY DUNBAR QUE LOCURA ENAMORARME DCTI 

: ; - ■ - S GEORGE f A VE2ZAN1) 


® 


38 




5 


PENA SUAZO Y SU BANDA GORDA AQUI. PERO ALLA 

J °ENA SUAZO PENA S'JAZO) 




39 


34 


3 


RiuiDo mtima con ui lonoon uetropoutan okchestiu ojos mK& 

--^d^-l. RS'LVmilFECfLlAMAR.) 


QD 


NEW^ 


1 


SON BY FOUR A PURO DOLOR 

AJAENI0A1FANF«) 


QD 


37 


35 


3 


BANDA MACHOS EN TODA LA CHAPA 

■■.L- .-I \^ B LOUEU.M euENO-AMARtSCAL IJ CASRERA ClNTENOI 


33 


29 


21 


21 


CONJUNTO PRIMAVERA NO LE RUEGES 

f :-. ; v: -A V UATA (J ARMENTA) 


34 


32 


36 


4 


MANA CACHITO 

li-tA LA-I\i t A G0NZALE2.FHER IFHER) 


35 


28 


31 


14 


LOS HERMANOS ROSARIO SIENTO 

i..."f, - srcisahiobp::)R'Gue2irsolisi 


36 


35 


30 


3 


JOAN SEBASTIAN PORQUE TE QUISE 

.■i*---M :.0T LISTED ;N0T LISTED) 


37 


25 


IS 


18 


ENRIQUE IGLESIAS RITMO TOTAL 

. ,-:l;^AI LAIIMD t MTAyLOR,flRAWLISG(PaARRY,M TAYLOR) 


38 


31 




14 


BANDA MAGUEY DOS GOTAS DE AGUA 

.■n-.'.i'. £ SOLA.no IL M DUENAS) 


39 


3J 
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PABLO MONTERO QUE VOY A HACER SIN Tl 

; RV, 1 '.T •, u PAi;.'jf, il. PfBfZl 


® 


NEW^ 
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CHRISTIAN CASTRO VOLVtR A AMAR 



24 STATIONS 



1 RICARDO ARJONA r.v 

COS Li'L'-.'J-l-'- 

2 CHARLIE ZAA 

DtSC-' :. . M L : . 1.^ lL 

3 CHAYANNE " 
ATAD.: >■■: M J- 

4 CHRISTIAN CASTRO ■ 

5 JACt VELASQUEZ .1 ' 

6 CARLOS VIVES : ^ 

fRU:- : i _ ,; .. 

7 GILBERTO ROSA . 
Ci:^r ■. ■ .-. ■ F'. '.r : 

8 EMMANUEL 1 ' 

9 MARCO ANTOMO SOLIS ■ 



11 ■ ,:vj::s)>iirK 

12 MANA - 

CACH T.J 

13 CARLOS PONCE t / laj-h 
ESCUCHAME 

14 LUIS MIGUEL wri latina 
DORMIR CONTIGO 

15 SON BY FOUR 1 



TROPICAL SALSA 



16 STATIONS 



1 GILBERTO SAHTA ROSA SONv 
DISCOS QUE ALGUIEN 

2 CARLOS VIVES tui latin 
FHUfA FHE.SCA 

3 GRUPOMANIA sor.Y Discos 
BAJO LA LLJVIiJ' 

4 PENA SUAZO i SU BMOi. 
GOfiDA ■■■ J ■. 

5 VICTOR MANUELLE 

6£MIESASlLt:^rMJE''DLMJff ■ 

7 JACI VELASQUE2 ::: 

8 RICARDO ARJONA C'.S 

[■•:■" Ni TiA 

9 VICTOR MANUELLE SOW 

-.1 vrs 

10 LOS HERMANOS ROSARIO 

1 1 MARC ANTHONY 
UXUMBJtSDMf DISCOS DIMELO 

12 EMMANUEL universal lati- 
no SENTIRME VIVO 

13 ELVIS CRESPO SONY DISCOS 
POR EL CAMINITO 

14 GRUPO MATEO'S UNi\r(RSAL 

15 INDIA 



REGIONAL MEXICAN 



60 STATIONS 



1 CONJUNTO PRIMAVERA 

n>\Oi.'iSA MORiR OE AMOR 

2 LOS ANGELES AZUIES IMSMWi 
LA'»N EL LISTON DE TU PELO 

3 LOS RIELEROS DEL NORTE 

F-:.r..,-.i,v-_<. QijIERQ MUCHO 

4 8ANDA EL RECODO . ifl 

5 LOS TIGRES DEL NORTE 

6 LOS SEVENT41.ES y£ SUEt-0 LEON 

7 EL COyOTE r SU BANDA TIER- 
RA SANTA ■■■■ ■""^0 

8 TIRANOS DEL NORTE : i- 

I h\ , ■.-■■■'.\r> 

9 POLO URIAS V SU MiQU Ni NORTE. 
NA ■■. 

10 LOS TUCANES DE TIJUANA 

11 BANDA MACHOS .. ■ ' ■■l^ 

12 CONJUNTO PRIMAVERA 

13 LOS TEMERARIOS " a 

14 vicENTE FERNANDEZ -.v 

15 JOAN SEBASTIAN ■ ' i^ii.- 
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Download Sites Have Global Sights Hong Kong Creates Net 



Musicmaker, Crunch Unveil Far-Reaching Plans At Confab 



BY JULIANA KORANTENG 

LONDON— The international ambi- 
tions of two leading music download 
specialists are summed up by a sim- 
ple yet seemingly contradictory strat- 
egy: In order to localize, you need to 
globalize. 

U.S. customized 
CD company Mu- 
sicmakercom has 
unveiled plans to 
expand its down- 
loading and CD- 
burning ser\'ices 
internationally. At 
the same time. 
Crunch Music (cruneh.eo.uk), a U.K. 
Web portal offering exclusive music 
downloads targeted at a .vouth audi- 
ence, is also aiming for multinational 
growth over the next year 

Those moves confirm the view that 
the music-download sector is still so 
small and generating so little re\'enue 



alize, you need to 



that expansion of companies' services 
outside their respective home markets 
is essential to create business. More- 
over, consumers must start digging 
into their pockets and pay for down- 
loads instead of just freeloading. 

Speaking Feb. 
16-17 at the Music 
Online 2000 confer- 
ence in London, 
Larry Lieberman, 
Musicmaker VP of 
marketing, adver- 
tising, and online 
development, con- 
firmed that "inter- 
national repertoire is a prioritj' for us. 
We have sales initiatives for other ter- 
ritories and plans for local-language 
sites. We want to replicate our [U.S.] 
system with local repertoire." The 
two-day Music Online 2000 event, 
attended by around 200 music indus- 
try professionals, was organized by 




London-based Access Conferences 
International. 

Musicmaker offers its site's visitors 
more than 100,000 downloadable 
tracks, using the MPS sound file for- 
mat and Microsoft's Wmdows Media 
Audio 4.0. The company is working 
with shareholder EMI Music, which 
has offered the company the exelusKe 
digital compilation rights to a catalog 
of titles by more than 500 artists. 

Musicmaker will work witi\ EMI's 
local offices worldwide to gain access 
to local repertoire, with France and 
the U.K. expected to be among the 
first localized markets. 

He admits that internationalization 
is crucial in a business where music 
fans are still not paying for downloads. 
The situation is not helped by the fact 
that downloading on to a PC drive con- 
tinues to be time-consuming, inconve- 
nient, intimidating to technophobes, 
(Continued on page 77) 



Anti-Piracy Task Force 



BY DAVENA MOK 

HONG KONG— The Hong Kong gov- 
ernment has set up a seven-member 
anti-Intemet-piraey task force follow- 
ing concerns voiced by 

industry groups. 

Deputy Secretarj' for 
Trade and Industry Che- 
ung Siu-hing and Assis- 
tant Commissioner of 
Customs and Excise Vin- 
cent Poon Yeung-kwong 
told Hong Kong's Leg- 
islative Council Feb. 15 
that the team includes 
computer science gradu- 
ates. There are plans for task force 
members to visit the U.S. to study how 
American regulatory authorities and 
the music industry there deal with 
Internet eop>Tight infringement. 

The announcement comes after 



'Pirates have 
moved to the 
Internet in 
recent months' 

- WOODY TSUNG MMN-CHI - 



Victoires Return In Style 

Cabrel, Zebda Among Cited French Acts 



This story was prepared by Em- 
niminet Legivnd of Music & Media 

PARIS— After a difficult year that 
saw the music industry event on the 
brink of collapse, 
France's Victoires de 
la Mu.sique awards 
are back on track. 

On Feb. 14 the 
organizers of the 
awards announced the 
list of nominees for the 
15th Victoires show. According to Vic- 
toires general delegate Enrico Delia 
Rossa, the March 1 1 event will celebrate 
"up-and-coming, as well as established. 
Francophone acts." The awards are 
decided by a mixture of vT)tcs from the 
public and an indu.str>' panel 

Columbia France veteran Francis 
Cabrel ii nominated in four categoriei 
this year (male artist of the year, 
album, song, and video), reflecting his 
position as one of Francc'.s most popu- 
lar arti.its. Other multiple nominees 
include Vu-gin's Alain Souchon (male, 
song, album), Mercurj-'s veteran rock- 
er Johnny Hallyday (male, album, 
show). Delabel recording artist M 
(male, album, show), and Barclay- 
signed rock band Zebda (band, .song). 

Although the aw"drds are for Fran- 
cophone acts, some international 
names with French connections are 
dotted throughout the nominations. 
Australian singer Tina Arena, who has 
recorded in French, is nominated in 
the newcomer category, while Port- 



land, Ore -based U.S. band Pink Mar- 
tini is nominated twice — for newcom- 
er and best -song. Pink .Martini's nom- 
inated song, "S,vmpathique" — sung in 
French — has been a hit in France on 
indie imprint Naive. 

Egyptian-born 
U.K. resident Natacha 
Atlas is nominated for 
female artist and tra- 
ditional/world music 
album for "Gedida" 
(Labels). In the 
female-artist category, she competes 
with Mylfene Farmer (Polydor), Pa- 
tricia Kaas (Columbia), Veronique San- 
son (WEA), and newcomer Helene 
(Continued on page 77) 




Royal Occasion. Sony Classical executives met with Ryuichi Sakamoto after 
his recent sellout performance at London's Royal Festival Hall, part of a Euro- 
pean tour promoting his two new albums on the label. "BTTB" and "Cinemage." 
Shown, from left, are artist managers Evan Balmer and David Rubinson; 
Sakamoto: Deb McCallum, senior VP of Sony Classical international marketing: 
and Chris Black, Sony Classical and Jazz U.K. director. 



seven industry groups, including rep- 
re-sentatives of software, movie, and 
optical disc manufacturers, urged the 
government to conduct a thorough 
study of existing leg- 
islation to determine 
whether current laws 
provide sufficient 
protection against 
Internet piracy. 

The groups called 
on the government to 
look into the increas- 
ing problem of unau- 

thorized Web sites 

offering download- 
able copyrighted products such as 
sound recordings, software, and 
games. "Pirates have moved to the 
Internet in recent months following 
repeated successful crackdowns by 
Customs and Excise officers on the 
street level," sa.vs Woody Tsung Wan- 
chi, chief executive of Hong Kong 
trade group the Motion Picture 
Industrj' Assn. 

"Hong Kong has one of the be.st .sj^ 
tems of legal protection against such 
piracy" .saj's Cheung. "It is clearly stip- 
ulated in [local legislation) the Copy- 
right Ordinance that works transmit- 
ted on the Internet, like works 
transmitted through other media, 
enjoy copjTight protection. In fact. 
Hong Kong is one of the first territo- 
ries in the world w hich have incorpo- 
rated the relevant standards of the 
World Intellectual Property Organiza- 
tion into local law." 

Notes International Federation of 
the Phonographic Industrj' Hong Kong 
CEO Rickj- Fung, "No doubt, the 1997 
CqijTight Ordinance includes many of 
the necessary provisions against Inter- 
net piracy. But there are still areas for 
clarification and improvement in light 
of current technological developments 
in the pa.st four years." 



U.K. laiustry Vet Bates Eees Iniie Vim His ib label 



BY PAUL SEXTON 

LONDON— One of the U.K.'s most 
accomplished A&R figureheads, a 
man who helped to shape countless 
multi-platinum careers, has resur- 
faced — in an office above a shop. 

Former Mercury Records head of 
A&R Dave Bates .spent 21 years in 
that area at the company, signing 
and/or developing .such acts as Tears 
For Fears, Def Leppard, Texas, 
Robert Plant, Wet Wet Wet, and 
Oleta Adams. He launches his inde- 
pendent label db records this spring. 
On Feb. 1 1 , Bates signed a worldwide 
licensing deal w ith Arista/BMG that 



allows db to maintain its autonomy 
but also gives it access to Arista's 
international (and, where appropri- 
ate, domestic) marketing, promotion, 
and distribution muscle. He 
is negotiating an indepen- 
dent U.K. distribution deal. 

Ending his tenure with an 
18-month period as out-of- 
house A&R consultant to 
then PolyGram chairman 
John Kennedy (now chair- 
man of Universal Music b, 
U.K.), Bates left the compa- 
ny shortly before the Universal/ Pbly- 
Gram merger in August 1998. Since 




then, he has been recruiting a roster 
that currently includes two artists, 
Tom McCrae and Gordon Kerr, and 
a staff that will shortly grow to four, 
all of whom will be involved 
in A&R. McCrae's single 
"You Cut Her Hair" is slat- 
ed to be db's first single, in 
April or May. 

Initially working from 
home. Bates moved into 
offices above a shop on 
Chiswick High Road in west 
London in November, and 
everything about this repositioning 
by one of the best-known and 



famously opinionated A&R men in 
the U.K. industry has been both 
invigorating and humbling. 

"I decided I wouldn't go back into 
another one of the majors," he says. 
"The idea w^s to get rid of all the cor- 
porate politics, the dark side of being 
inside a major I had no idea what this 
world was like. The reality is, the 
hours aren't any different but jou do 
what you think at the time rather 
than having a set ritual, and I soon 
realized I was really, really enjoying 
myself." 

Bates is aware that his reputation 

(Continued on imge 77) 
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Air Of Quiet Suspense Surrounds Tosliiba-EMI/Warner Matcli 



This is the necond hi a «pr/e« of arti- 
cles aboDit tlie Warner mid EMI com- 
panies in different nnrld nmrkets, 
and how Ifn'ir linjpuned merger will 
affvvt the nnoiie indnsfrij 

BY STEVE McCLURE 

TOKYO— Did they know something 
the rest of us didn't? 

Last June, Ja- 
panese rocker To- 
moyasu Hotei and 
pop singer Miki 
Imai were mar- 
ried in a widely 
publicized wed- 
ding ceremony. 
This year, the sheena 
recording compa- 
nies to which they are respectively 
hitched, Toshiba-EMl and Warner 
Music Japan (WMJ), are due to be 
wedded as part of the worldwide 
Warner/EMI Music merger. 

The would-bc bride and groom of 
the corporate marriage are, in Japan, 
rather different T»shiba-EMI, with 
annua] sales of 76.6 billion yen ($643.5 
million), a chart share of 17%, and 
more than 80O employees, dwarfs 
WMJ, with yearly sales e,stimated at 
,S0 billion yen ($28,5 million), a 4.3'^ 
chart share, and 2!).5 emploj-ees. 

But the match is said to have its 
good points. Toshiba-EMI's domes- 



tic A&R .staff, riding a waw of con- 
fidence from huge successes with 
female singer/songwriters Utada 
Hikaru and Ringo Sheena, could 
boost Warner's nascent efforts to 
derelop a strong base of home-grow'n 
talent. Utada's 1999 debut, "First 
Love," has become (at 8 million 
copies) the Japanese industry's 




SUGAR SOUL 



biggest-.selling album yet — and the 
sairation of Toshiba-EMI, which had 
been without a m^jor domestic hit in 
the two years before Utada arrived. 

.Joining forces should also prove 
more economical for WMJ by having 
its CDs pressed at Toshiba-P^MI's 
optical-disc plant in Gotenba, near 
Mount Fuji (Warner lacks its own 
replicating facilities). The two firms 
already u.se the .same company, JDS, 
to dLsUibute their product nationwide. 
Meanwhile, the atmosphere at the iwii 
labels is one of quiet suspense, as 
everyone, from top executives to the 
newest employees, remains in the 



Toshiba-EMI 

Age: 40 
Sales: $643 million 

Employees: 800-900 
Domestic acts: '120 

•AccOfOfig to induSJry soi/c&s 



Warner Music Japan 

Age: 30 
Sales: $285 million 

Employees: 295 
Domestic acts: 58 



dark about their post-merger future. 

Both labels began as joint ven- 
tures between o\'erseas record com- 
panies and local Japanese partners, 
but their fortunes have .since wide- 
ly diverged. Warner Music traces its 
origins to the establishment in 1970 
of Warner Bros. -Pioneer, a joint 
venture between Warner Bros. 
(WB), Pioneer Electronic Corp., and 



Tokyo-based entertainment agency 
Watanabe Production. In 1978, 
Watanabe left the venture, by then 
known as Warner Pioneer. In 1989, 
WB bought out Pioneer, and WMJ 
became a wholly owned Warner 
subsidiary. 

WMJ has two main divisions: the 
confusingly named Warner Music 




.Japan and eastwe.st japan, which is 
incorporated as a separate compa- 
ny. Both divisions operate out of 
WMJ's main office in Tokyo's 
upscale Aoyama district. 

Since becoming WMJ chairman in 
March 1998, Hiroshi Inagaki, a for- 
mer Sony Music Entertainment (Ja- 
pan) deputy pre.sident, has recruit- 
ed rarious former Sony executires to 
key posiitions — leading some indus- 
try wags to dub the label "Sony 
Lite." Both eastwest japan president 
Haruhiko "Harry" Yoshida and 
WMJ division president Keisuke 
Hamano, for example, were previ- 



ously longtime .Sony e.Necutives. 

Inagaki reports to Warner Music 
International (WMI) chairman/ 
CEO Stephen Shrimpton, whose 
responsibility for the territory long 
predates his promotion to the top 
WMI slot in .January. In the early 
'90s, the Japanese firm's senior staff 
turnover was high. 

^^^^ The preponder- 
^jPH^ ance of headhunt- 
^ ^ ed executives with 
T i- 1' fixed-term con- 
tracts at WMJ 
today contrasts 
^ with Toshiba- 
■ EMI, where 
INAGAKI almost all the top 
brass launched 
their careers with the firm. Presi- 
dent Masaaki Saito, for example, 
joined in 1970 after graduating 
from university; he is the first 
Toshiba-EMI president to have 
begun his career at the record com- 
pany instead of parent Toshiba. 
Saito reports to EMI Recorded 
Music president/CEO Ken Berry. 

Neither Inagaki nor Saito would 
speak to Billboard about when or 
how their companies may merge, 
and executives at the labels are said 
to be touchy about sjieculation con- 
cerning their fate if the merger pro- 
(Coiitinileil on ixifje SO) 



IS THE MUSIC INDUSTRY 
UP IN THE AIR? 



I THE VALUE OF MUSIC: ARE WE SINGrNG OFF THE SAME PAGE? 

Is there [cyberjspace for virtual record companies? 
And virtual music stores' 
What about digital nghts and distnbuiion? 
And who is investing in music and why? 

I THE CONVERGENCE OF CREATIVITY AND CULTURE: IS ASIA HOME OF THE NEXT 
I MEGA STAR? 

Why BWoft Japan? 

Why not Asia? 

Does Asia realty have music in its sites? 
And will this mean a greater future tor the 'new' Asian artist? 




The future of music: 
content and convergence 



Confirmed speakers include : 

• Chris Blackwell. Founder. Island Records, home to artists such as Bob Mariey & U2 

• Jay Berman, Chairman & CEO, International Federation of the Ptwrrographic lr>dustry (IFPl) 

• Les Bider, Chairman & CEO, Warner Chappell Music, Inc 



Registration Fee 



USS200. Inclusive of lull day conference, conterenoe documenls. invitation lo codctall reception 
on 1 & 2 June, lunch & lea break. 



Tel (862)2313 8023 
Tel (65)420 7195 



Fax (852) 2724 1824 
Fax (65) 221 6016 



Registration 



To register, please contact : 

Hong Kong : Jessica Kam kam)©mtv-asia,com 

Singapore :MagdaleneEw ewmOmtv-asia.com 



Hotel accommodation 



Special corporate rates have t>een negotiated for delegates. Please contact the Grar>d Hyatt Hong 
Kong Reservation Centre chrectty, Kindiy indicate that you are attending the Asian Music Conference. 
Tel. (852) 2584 7038 Fax: (852) 2824 2077 
Rales: HK51 .300-* « (Garden v»ew) HK$1 .500-f-t- (Hartx>ur view) 

(rtnm rawe are Bub(«aM lo 10% MiMMtfWBt wd3% gow«rnm«nl tax) 



i 



Registration Form 



Name 



Company: 



Designation: 



JUNE I - a 2000 HONG KONG CONVENTION CENTRE to ge, .ore n.orma.ion Please visi, our website 

www.mtvasia.com/amc 
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THE THIRD INSTALLMENT in World Circuit's 
"Buena Vista Social Club" series is due for 
release April 17 and will showcase the voice 
of Omara Portuondo. The 69-ycar-old 
Cuban diva was the only female singer on 
the original Grammy-winning "Buena Vista 
Social Club," which has now sold 3 million 
units worldwide (Music to My Ears, Bill- 
board, Feb. 19). The follow-up, "Buena 
Vista Social Club Presents Ibrahim Fer- 
rer," was released in May 1999. "Buena 
Vista Social Club Presents Omara Portu- 
ondo" features the same nucleus of musi- 
cians, including the octogenarian pianist 
Ruben Gonzalez, and like its predecessors 
it was recorded in Havana. Portuondo also 
sings duets with "Buena Vista" veterans 
Ferrer, Eliades Ochoa, and 92-year-old 
Compay Segundo. The first two albums 
were produced by Ry Cooder, but on this 
occasion, production is by World Circuit 
label boss Nick Gold. The album will ap- 
pear on Nonesuch in the U.S. 

NIUEL WILLIAMSON 

ONE OF BELGIUM'S mont i-emai-kable record- 
ing ads in recent yeai's has l)een the a ca|)- 
pella sextet Voice Male. The gi'oup's debut 
album, "That's Life" (Epic/Sony), sold more 
than 15,000 units and offered inventive 
voice-only renditions of songs such as Eury- 
thmics' "Sweet Dreams." Its new album. 
"Colors," con- 
tinues on the f~ ^ -> ^ ^ 
same path: six 
voices melting 
together in 
harmony on 
unlikely a 
cappella ma- 
terial such as VOICE male 
".Another 

Brick In Tlie Wall" and Sting's "Love Is The 
Seventh Wave." Voice Male has also re- 
corded the single "Zor Kailin" with top-sell- 
ing Turkish singer Sertab Erener; it was 
released Feb. 7 in Belgium. The group 
opened for .Mariah Carey at her Antwerp 
show on Feb. 14. JUKf .MAES 

TWO BROTHERS HAVE conciuered the Ger- 
man charts with a Euro dance title. 
Karsten and Torstcn Dreyer wrote and 
produced the current No. 1 hit in Germany, 
"My Heart Goes Boom (La Di Da Di)'" 
(BMG Hamburg), sung by French vocalist 
Barbara Alcindor, aka French Affair. The 
brothers discovered her singing in a Lon- 
don club, and the single has sold 250,000 
copies to date. The two brothers havx' been 
working in their studio near Kiel for six 
years and have already demonstrated their 
hitmaking qualities with the gi'oup Black 
Attack. BMG is now slating the track for 
global release. Says their Hamburg music 
publisher, Norbert Masch of Warner/Chap- 
pcll, "The Dreyer brothers are a hitmaking 
team whose songs will soon be heard 
around the world." Alcindor adds, "I have 
always dreamed of making music which 
combines my French roots with an in- 
ternational dance sound." 

WOLF(;.tN(; SPAIIR 





SOUTH AFRICAN music industry veteran 
Hugh Masekela heads the annual FNB 
South African Music Awards (SAMA) nom- 
inations with citations in four categories for 
his acclaimed Sony album "Sixty" (best 
male artist, traditional jazz album, adult con- 
temporary album, and producer). Newcom- 
er and jazz singer Gloria Bosman and 
TKZee Family receive three nominations 
each. Best duo or group offers a riveting 
showcase of quality South African acts, 
including Ladysmith Black Mambazo. 
Vusi Mahlasela and Louis Mhlanga, 
Bongo Maffin, TKZee Family, Fetish, and 
Family Factory. Dumaka Ndlovu, chair- 
man of the SAMA steering committee, says, 
"The finalists for the sixth annual awards 
reflect the depth, diversit.y, and vibrancy of 
the South African music industry. We're in 
for a great night." The awards take place 
March 30 at Sun City. blank coetzer 

KIRSTY MacCOLL comes from the same old 
school as Nick Lowe: new wave-era sur- 
vivors who craft 
c o n s i s t e n 1 1 .v 
imaginative and 
distinctive songs 
and top them off 
with entertain- 
ing titles. Partic- 
ularly memo- 
rable was 1991's 
"Electric Land- 
lady." Now signed 
to V2, she re- maccoll 
turns on March 

27 with an album steejied in Cuban influ- 
ences, titled "Tropical Brainstorm." Her 
fii-st new albimi in six years, the set features 
an irresistible combination of exotic 
rhythms and her highly developed pop sen- 
sibilities. Following the late-1999 single 
"Mambo De La Luna." she has played U.K. 
dates during February and lees up the 
album on March 1.'! with the second single, 
the witty "In The.se Shoes?." ali'eady being 
used by shoe manufacturer Adidas for a 
commercial based around the Grand Slam 
Tennis Championships. SKX'n)N 

PETE TOWNSHEND has fmally released the 
material from "Lifehouse." the project he 
began in 1971 as the follow-up to "Tommy" 
and then swiftly abandoned. 'The lavish sLx- 
CD set had been announced for relea.se la.st 
December to coincide with the first bi*oad- 
cast on BBC Kadio 3 of the "Lifehouse" play, 
but it was delayed due to jjroduction com- 
plications. It now api)ears in time for the two 
live "Lifehouse" shows by Townshend and 
the London Chamber Orchestra at Lon- 
don's Sadler's Wells Theatre on Feb. 25 and 
26. The set, issued as "Lifehouse Chroni- 
cles" on his own Eel Pie Records, includes 
original demos of the songs, orchestrations, 
a recording of the two-houi- radio play, and a 
book about the hi.stnry of the project. There 
is also newer material inspiretl by the work 
recorded during the last two years. "The 
Lifehouse Chronicles" is available exclu- 
sively via eelpie.coin. 

NICEL WILLIAMSON 
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Canada Cultivates Int'l Exec Talent 

Music Industry Alumni Go On To Top Jobs In U.S., U.K. 




BY UVRRY LeBLANC 

TORONTO— Canada's geographical 
position as the U.S.* next-floor neigh- 
bor, coupled with its strong cultural 
links with Europe, has given it a 
unique role as a training ground for 
the music industry's executire talent. 

Armed with international sales and 
marketing savvy, executives from 
beyond Canada's borders have not 
only pnxluced significant changes in 
the countrj''s domestic music indiustrj' 
but haw blown open d(x)rs globally for 
Canadian aj'ti-sts in the past deciide. 

Among the inter- 
national executive 
alumni of the Cana- 
dian music scene 
are, in the U.S., Bob 
Jamieson, presi- 
dent of RCA Rec- 
ords U.S., and John 
JAMIESON Reid, co-president 
of the Island/Def 
.Jam Music Group. In the U.K., there 
are Paul Burger, CEO of Sony Music 
Entertainment U.K.; David Munns, 
president of World Grid Solutions 
Ltd.; Kichaitl Lyttelton, president of 
EMI Classics; and I jam Toner, VP of 
international marketing at IJecca. 

"Canada is a unique country from 
a music and bu.siness points of Wew," 
says New York-raised Burger. "It was 
a good place for me to gain exTwrience 
in running a company." Burger was 
pi'esident of Sony Music Canada ft-om 
1989 to mi. Previ- 
ously, he had been 
VP of marketing 
and sales for Sony 
Music International 
in Europe.. 

"Canada is a use- 
ful market because 
of its proximity to burger 
the U.S.," says Brit- 
ish-born Lj'ttelton, president of Capi- 
tol Record.s — EMI Music of Canada 
from 198.5 to 1988. "It also has a 
vibrant creative community." 

It may have become an important 
stop on their cai-eer paths, hut many 
of the execs confess they had little 
knowledge of the country before 
working here. "I thought Canada 
would be like America," admits hyt- 
telton's fellow Brit Peter Luckhurst, 
president of HMV North America, 
who came to Canada in 1986. "Cul- 
turally, and businesswi.se, Canada is 
halfway between Europe and the 
U.S." 

International figures have headed 
Canadian-based music companies 
.since the 19*»()s. "It was (juite a big 
thing for EMI [imd other multination- 
als] to move expatriates around then," 
.saj's Munns, the I '.K.-bom \T of .sales, 
marketing, and promotion at Capitol 
Records — ^EMI Music of Canada from 
1979 to '84. "As local repertoire 
improved, multinationals felt they 
neetkxl a local pci'son in charge. 

"Working in Canada, you can learn 
a good part of the American music 
business without being in America." 
continues Munns. "The way radio 
interacts with retail, co-op ath-ertising, 
and the charts are quite similar. There 





are differences. The mu.sic business is 
more brutal in America." 

Joining Polj<;ram Mu.sic Group in 
1987 as senior VP of international, 
Munns then presided support inter- 
nationally for Canadian singers Rita 
MacNeil and Brj'an Adams, whom he 
had been introduced to while stationed 
in Canada. "David was wry critical to 
Brj'an's career," saj's Adams' manag- 
er Bruce Allen. "He was the guy at 
PolyGram who fought the hardest for 
'(Everything I Do) I Do It For Ym.' " 
Americim-bom -Jamieson, pi-esident 
of RCA Records 
^1 U.S. .since 1 9tJ.'>, was 
I president/GM of 
cTj BMG Masic Canada 
J for four years pre- 
■ viously. Prior to 
^1 that, he was execu- 
i ^ five VP of Poly- 
REiD Gram Holdings and 

e.xecutive VP of 
mai keting and .sales at PolyGram U.S. 
Before that, he worked at CBS 
Records, where he held the titles of 
managing director of CBS Records 
Australia and VP of sales and mar- 
keting for Eui-ojie. 

"The I Canadian musicl market is a 
more honest biisines.s," Jamieson say*. 
"It's more about music. It isn't all 
about stock holdings, options, big 
salaries, and big bonuses that cause 
the instability and infighting ymi see 
in other parts of the world — I for 
e.\ample] the U.S." 

Since departing Canada, Jamieson 
has snapped up .se\eral BMG Mu.sic 
Canada employees, including David 
Bendeth, now senior VP of A&R at 
RCA; Vince Degiorgio, VP of inter- 
national A&R at RCA; and .lim Camp- 
bell, VP of international at RCA. 

One international e-xec capitalizing 
on his Canadian work experience was 
Irishman Reid, who had headed the 
European operations of Russell Sim- 
mons' management company. Rush 
Productions (1986-88) and was the 
international marketing director for 
London Records (1988-92) before 
coming to Canada as president of 
A&M/Island/Motown Records of 
Canada in June 1995. He became 
chairman of PolyGram Group Cana- 
da in 1998. "I learned how to run a 
busine.ss while in Canada," Reid says. 

Saj's Allan Reid, senior VP of A&R 
at Universal Music Canada, "John 
openefl doors internationally for a lot 
of our domestic acts while he was here. 
He knew e\eiylxKiy within RilyGram. 
He hiul cont;icts we jiLst didn't have." 

I Tnder the leadership of Burger and 
.Jamieson — and globally minded 
Caniidians like Deane Cameron, pres- 
ident of EMI Mu.sic Canada, and Rick 
Camilleri, president of Sony Music 
Entertainment (Canada) — cUmestic 
affiliates have come to pla.y a more 
dominant role in theii- parent compa- 
nie.s' international A&R strategies in 
recent jears. 

"Paul and Boh knew how to deal 
with American executives on their 
own level," recalls Bendeth. "That 
changed the whole [Canadian A&R] 
game Ixiard." 



"Bob and Paul recognized the great 
repertoire that existed in Canada," 
saj's Lisa Zbitnew, BMG Mu.sic Cana- 
da president, who had been director of 
artist marketing at Sony under Burg- 
en "Paul brought a global perspective. 
He had a \lsion of how to exploit music 
internationally and knew what level of 
investment was required." 

While Canadian superstar Celine 
Dion had been signed earher by his 
predecessor, Bernie DiMatteo, Burg- 
er was one of her earliest and 
staunchest supporters. Along w ith 
Scotland-born 
^ Richard Zucker- 
^^6^ ■ man, now VP of 

^Hp% ^ I international mar- 
^^r°J ■ keting at Sony, he 
^m JEi_ ^ supervised the 
^^^^ recording of Dion's 

^^^^^ JHI first English-lan- 
LYTTELTON guage album, "Uni- 
son," in 1990. The 
set yielded the No. 4 U.S. single 
"Where Does My Heart Beat Novv ." 

As Dion's career developed in 
North America, Burger moved over to 
the U.K. "I knew this was a woman 
with a gkibal career ahead of her," he 
recalls. "I knew the talent she had. I 
knew the incredible commitment to 
her music — and her career — that she 
had. Obviously, when I came to the 
U.K., breaking Celine was a very high 
priority' for me." 

Hut having access to top-level exec- 
utives abroad does 
not always mean a 
fast track to inter- 
national releases 
for Canadians. The 
hottest topic of 
indu.stry conversa- 
tion here in the past 
two months is .John 
Reid's refusal to 
pick up in the U.S. the Matthew Good 
Band's current Universal Record 
album, "Beautiful Midnight," which 
has sold 1.50,000 units in Canada, 
according to the label. Reid had 
signed the hand while here. 

Says Steve HolTnian of S.R.O. Man- 
agement, which handles the Matthew 
Good Band, "The first question I now 
have to an.svver in speaking to other 
I U.S. I labels about the album us, 'How 
come John Reid didn't take it?' All 
■John had to do was take an album »ith 
several priAen Canadian hits, and, on 
the strength of Matthew's exposure 
on MuchMusic U.S.A. and popularitj' 
in the border towns alone, he would 
have recouped his investment" 

However, one of the most difficult 
ta.sks of the Universal con.solidation 
has been at Island/Def Jam, where 
executives had to integrate three com- 
panies with varying cultures — I.sland, 
Mercurj; and Def Jam. With his U.S. 
roster pared from 2.50 acts to about 
(X), John Reid is unrepentant 

"After spending four years of my 
life in Canada, I'd give a listen quick- 
er to a Canadian record before a 
record from America," he .says. "But I 

now work in the U.S I don't believe 

this is a hit record for America. May- 
he Matthew's ne-xt record will be." 




newsline... 



U.K. LABELS' BODY the British Phonographic Industry (BPI) has claimed 
a major breakthrough in its fight against piracy after the succe.ss of its 
first-ever private prosecution. After a monthlong hearing, Alan Mark 
WilHams was sentenced Feb. 18 at Chelmsford Crown Court to a 21- 
month prison sentence on charges of conspiracy to 
defraud the record industrj: V/illiams imported boot- 
leg CD recordings and added artwork produced in the 
U.K.; he sold the finished CDs whole.sale and at retail, 
via record fairs and a market stall. Williams was also 
ordered to forfeit a total of 80,000 CDs seized during raids in 1995 and 
1997. A warrant has been is.sued for the arrest of a second defendant 
cited in the case. His Honor .Judge Hawksworth told the court that theft 
of intellectual property was the same as theft of physical goods. He also 
praised the "exemplary and thorough" investigation conducted by the 
BPI's anti-piracy unit. tom fekguson 



MTV NETWORKS ASIA has launched a Korean Web site (mtvkorea.co.kr) 
with Asiacontent.com, a leading Asian provider of branded Internet 
content MTV Korea Online features more than :i00,000 music titles for 
streaming, daily reports of music news from around the world, MTV 
pnigramming information, a chat rxim, lifestyle information, and music 
charts. "The launch of the Web site reflects MTV's commitment to 
engage with j'outh, both on-air and online," .saj's MTV Korea GM Sixin 
Chul Kim. In January 1999, MTV Networks Asia signed a two-year 
alliance agreement with CJ Entertainment which operates cable-TV 
music channel m.net (Billboard, Jan. 23, 1999). Under the deal, MTV 
supplies five hours of Korean-language programming daily to m.net, 
which reaches more than 1 million households in the territory. MTV 
Korea Online is the third Internet site launched by the joint venture of 
MTV Networks Asia and Asiacontent. STEVE McCUire 

U.K. SUPERMARKET CHAIN TESCO has struck a deal with newly indepen- 
dent entertainment distributor Startle (Billboard/fti/£e/zn, Jan. 7), giving 
Tesco's Web site customers (at tesco.co.uk) access to more than 200,000 
mu.sic titles, :JO,000 videos, and all U.K. DVD releases on Startle's database. 
Customer orders are linked directly to Startle's di-stribution center, with 
next-day delivery guaranteed on all stocked items. munika .maukek 

BMG HAS BOUGHT a 1.5*^ stake in leading Thai independent label Bakery 
Mu.sic, the c<xintrj''s third-largest Iwal label, with a market .share of about 
0%. Bakery, set up in 1994, has local acts like Modern Dog, .Joey Boy, Boyd 
Kosiyabong, and Triumph's Kingdom. "We are very happy to be assiociat^ 
ed with such a creative group of people," says Michael Smellie, BMG 
Entertainment International's senior VP for the A.sia-Pacific region. BMG 
Thailand's existing operations will be unaffected bj' the move, and Bak- 
erj' will not licen.se any BMG product Bakery, which al.so publLshes two 
magazines, produces TV programs, and has a significant Internet pres- 
ence, will continue to operate autonomou-sly under its exi-sting manage- 
ment, led by CEO Kamol Sukosol Clapp. steve .McCLURE 

THE U.K.'S PERFORMING RIGHT SOCIETY (PItS) is to launch a wide-ranging 
charitable foundation for the creation of new music in 
Britain, worth 1 million pounds ($161 million) annually. 
Available to both professionaLs and non-profcsskinaLs, the 
fund will offer support in such areas as education, the 
performance and promotion of new music, resources, 
and development. It will al.so be available to organiza- 
tions and festivals. The fund will be launched March 8 at 
London's Abbey Road Studios. monika maiirer 

NICK RAPHAEL started work Feb. 14 as director of A& R at Ari.sta ReconLs 
U.K., reporting to managing director Ged Doherty. He moves over from 
BMG's Northwestside Records, which he co-founded with Christian T^t- 
tersfield in 1997. Tattersfield was Arista's previous A&R directxir, he left 
last year to head EastWest Records U.K. He and Raphael previously 
worked together at London Records. ALso at BMG in the U.K., freelance 
publicist Dawn Bartlett has joined RCA as head of press, reporting to 
RCA managing director Harry Magec. Bartlett previously held posts at 
Virgin, Mercury, and Epic. 

PEARSON TELEVISION— a .subsidiary of London-based international media 
company Pearson pic — has mimed Katharine CopLsarow executive VP of 
Music PubUshing Worldwide. She joins from the London office of ICM 
Arti.sts, where she was director of artist representation in Europe. Copis- 
arow's newly create<l role involves developing a masic |xiblishing arm with- 
in the I^arson Television Enterprises division. She reports to that division's 
president Catherine Mackay. Her main ta.sk will he to ensure that Pearson 
program directors and producers worldwide are aware of the potential of 
the music they commission ;md secure ixiblishing rights to it nigel iii nter 
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The British Pop Cycle: 

An Upswing Fnr 2000? 

fallowing a creative but Ghallenging '3S, III. recaril execs 
hane ambitious plans for bomegrown music In tbe new year. 



LONDON— Do Briis still sell around 
the world? 

Unquestionably. 

Just ask the fans of: Stereo- 
phonies in Japan, the pop act Five 
in Australia, or the Scottish band 
Texas in Spain — a few examples ol 
International success by British 
artists in 1999, identified for this 
report by Billboard's correspon- 
dents. 

Yet, the largest music market in 
tlie world, with its long cyclical his- 
tory of embracing or rejecting 
L'.K. acts, remains both the most 
alluring goal for British artists — 
and lately the most elusive. 

"The dream of all U.K. artists is 
to be big in America," says Paul 
Conroy, president of Virgin Rec- 
ords L'.K. But the cycle of popu- 
larity for all British pop in the U.S. 
"is probably at one of its lowest 
points for many years," adds 
Conroy. 

-As the British music business 
gathers Friday night (3) at the Brit 
Awards in London, executives will 
look back on a creative biu chal- 
lenging year. V'ear-end figures 
reported by the British Phono- 
graphic Industry trade organi- 
zation, w ere flat compared with the 
previous year. A modest rise of 
in the value of trade deliver- 
ies was largely due to a rise in less- 
profitable singles sales. 



BY THOM DUFFY 

"The investment level in artists 
is such that we need that money 
[from international sales] to flow 
back inu> our cofiers," notes Con- 
ro\-. 

While the five multinational 
major labels account for the bulk 
of sales, independent Jive Records 
scored four of the top 40 slots on 
the vear-end 1999 British album 




chart with releases from two 
.American acts, Britney Spears and 
the Backstreet Boys, and two 
albums from its own homegrown 
success story, Steps. 

DO THE RIGHT THING 

Outside the U.K., British music 



executives can proudly trumpet 
sales for U.K. -signed repertoire in 
markets worldwide. "Internation- 
ally, we've had a very good year," 
says Brian Yates, international VP 
of Sony U.K., citing the inroads 
made by B*\Viiched in the U.S. 
and the global stiles of classical 
prodigy Charlotte Church, co- 
signed by Sony U.K. and Sony 
Classical. "But you've got to have 
the right music and the right act, 
at the right time, with the commit- 
ment of the [overseas] labels." 

Other rising acts who have 
achieved some measure of success 
in America in the past year include 
the pop quintet Five (BMG); the 
genre-crashing Fatboy Slim (Skint/ 
Sony); the omnipresent "ego" of 
Robbie Williams (EMI); and the 
sassy .All Saints (London). .Albums 
by each of these acts ranked 
among the best-seHing releases on 
the Billboard 200 for 1999— albeit 
in the lower reaches of that chart. 

Bubbling under the Billboard 
200, the U.K. acts that ranked 
among the most successful on the 
1999 year-end Top Heatseekers 
Album chart are poised for more 
.American action this year. They 
include: Lo Fidelity .Allstars, Beth 
Orion, Cleopatra, Frcestylers, 
Dido. Billie and Placebo. 

At the same lime, most execu- 

Cmtinued an pa^r fifi 




Awajf from Home, U.K. Acts Moke fast frieads 



Billboard correspondents around 
the world offer a sample of the 
success of British-signed artists 
in key international markets. 

TOKYO — In the U.K., the fact 
that Stereophonies hail from 
Wales is a key part of ilie 
band's media image. But 
since most Japanese 
music fans would be 
hard-pressed to find 
Wales on a map, the 
group is promoted 
here as a British act, 
pure and simple, al- 
though it was un- 
doubtedly the most 
popular W'elsh act in 
Japan in 1999. In keeping 
with Japanese inclusiry 
practice, "Performance 
-And C(x;klails," Stereophonies' 
second album, was released 
here by \'2 Records Japan on 
Feb. 22, 1999, two weeks before 
the British street date. That 
gave Japanese pressings a 
chance to rack up decent sales 
before cheaper import editions 
were available. The Japanese 
album also included three 




bonus tracks; live versions of 
"Check My Eyelids For Holes," 
"The Bartender And The 
Thief" and "F-Shirt Suntan." 
The album has sold some 
80,000 copies (including im- 
ports) in Japan, making the 
band V2 Records Japan's 
second biggest-selling act 
after Underworld in 
1999. L(H'at awareness 
of Stereophonies be- 
gan to build following 
the band's appear- 
ance at the 1998 Fuji 
Rock Festival in 
Tokyo and was nur- 
tured by promotional 
activities centering on 
loreign-owncd retailers 
Lower, HMV and Virgin. 
Lokyo radio station 
InterFM helped spread the 
word about Stereophonies by 
choosing tracks "Pick A Part 
That's New" and "I Wouldn't 
Believe Your Radio" for heavy 
rotation. Last June, the band 
performed live in Osaka. 
Nagoya and Tokyo. Its two gigs 
at Tokyo's Akasaka Blitz venue 

Cantinufd im past 14 




p Five^ 



BRIT AWARDS 

NOMINATIONS Page 68 




BILLBOARD MARCH 4, 2000 



67 



And The Nominees Are... 



The best of British and international talent will be hon- 
ored when the 12th annual Brit Awards are presented 
March 3 at London's Earls Court. I'he winners in 14 dif- 
ferent categories are selected by music executives, retailers, 
artist managers, members of the media — and the fans 
themselves. 

British dance pop dominated this year's field of nomi- 
nees, led by the C^hemical Brothers, Basement Jaxx, Fatboy 
Slim and Shanks & Bigfoot. At the same lime, the continu- 
ing resurgence of British rock act.s is represented in the 
nominations for Stereophonies, Travis, Clomez and Blur. 

An award for Outstanding Contribution To The British 
Music Industn,' will be presented to the Spice Girls. The act 
is set to close the Brits show with a medley of the hits that 
led to worldwide album sales of 36 million in the past four 
years. 

"The Spice Girls have smashed most worldwide record 
books in their own way, much as the Beatles did in the 
'60s." says Rob Dickins. chairman of the British Phono- 
graphic Industry' trade organization. "'I"hey are known all 
over the globe, and, with their career still in its early years. 



they cause a sensation with every move." 

The w inners of four award categories are chosen by fans. 
The victor of a new categon', Best British Pop Act. will be 
selected in a vote staged by the IT\' television network 
Saturday morning show "CD; UK" in collaboration with The 
Sun newspaper. The winner of Best British Video will be 
chosen by MTV viewers; Best British Newcomer by Radio 
One listeners; and Best British Single by listeners to 87 
independent, commercial radio stations nationwide. In 
addition, for the first time this year, fans worldwide can 
vote in these four categories online at www.britsvoting.- 
co.uk. 

The awards show, sponsored for the second year by 
Mastercard, also raises funds for the Brit Trust, a charity 
which benefits education, music therapy and other projects, 
including the Brit School in Croydon, for those aspiring to 
music business careers. The 1999 Brit Awards show raised 
mi)re than 600,000 pounds, nearly $1 million, for the trust. 

Among the 14 nomination categories, including five for 
international acts, these are the nine which highlight the 
best of British talent. ■ 



BESTALBUM 

Basement Jaxx. "Remedy " (XL Recordings) 
The Chemical Brothers, "Surrender" (Virgin) 
Gomez, "Liquid Skin" (Hut) 
Stereophonies, "Performance & Cocktails" (V2) 
Travis, "The Man Who" (Independiente) 
1999 Winner: Manic Street Preachers, 
"This Is My Truth Tell Me Yours" (Epic) 

BEST BRmSH CROUP 

Blur 
Gomez 

Stereophonies 
Texas 
Travis 

1999 Wivner: The Manic Street Preachers 
BEST BRITISH NEWCOMER 

Beta Band 
Charlotte Church 
Death In Vegas 
Fierce- 
Gay Dad 
Glamma Kid 
Groove Armada 
Honeyz 
Jamelia 
Kele Le Roc 
Ann Lee 

Marline McCutcheon 
Phats & Small 
Adam Rickett 
S Club 7 

Shanks & Bigfoot 
Spaced usi 
Unkle 

Wamdue Project 
VViseguvs 

1999 \Vitim-r: Belle &r Sebastian 

BEST BRITISH DANCE ACT 

Basement Jaxx 
The Chemical Brothers 
Fatboy Slim 
Jamiroquai 
Leftfield 

1999 Wirvier: Fatboy Slim 

BEST BRITISH MALE SOLO ARTIST 

David Bowie 
Ian Brown 
Tom Jones 




Van Morrison 
Sting 

1999 Winner: Robbie Williams 

BEST BRmSH FEMALE SOLO ARTIST 

Gabrielle 
Geri Halliwell 
Beverley Knight 
Melanie C 
Beth Orton 
1999 Winmr: Des'ree 

BEST BRmSH SINGLE 

(Chosen by independent commercial radio 
listeners) 

Basement Jaxx. "Red Alert" (XL Recordings) 
Blur, "Tender" (Food/Parlophone) 
The Chemical Brothers. "Hey Boy Hey Girl" 
(Virgin) 

Fatboy Slim, "Praise You" (Skint) 
Manic Street Preachers, "You Stole The Sun 

From Mv Heart" (Epic) 
Moloko. "Sing It Back" (F.cho) 
Shanks & Bigfoot, "Sweet Like C^hocolate" 
(Pepper) 

Supergrass. "Moving" (Parlophone) 
Travis. "Why Does It .AJways Rain On Me" 

(Independiente) 
Robbie Williams. "She's The One" (Chrysalis) 
1999 Winner: Robbie Williams, ".Angels" 
(Chrysalis) 

BEST BRITISH VIDEO 

(Chosen bv viewers of .MTV) 
Aphex Twm. "Windowlicker" (Warp) 
The Chemical Brothers. "Let Forever Be" (Virgin) 
Fatboy Slim, "Praise You" (Skint) 
Supergrass, "Pumping On Your Stereo" 

(Parlophone) 
Robbie Williams, 'She's The One" (Chrysalis) 
1999 Winner: Robbie Williams, "Millennium" 
(Chrysalis) 

BEST POP ACT 

(C^hosen in a poll by "(;D:L'K" and The Sun) 
Five, "Keep On Movin" (RtluA) 
Geri HaUiwell, "Mi Chico Latino" (EMI) 
Ann Lee, "2 Times" (Neo/Systematic) 
Martine McCutcheon, "Perfect Moment" (Innocenl^'Virgin) 
S Club 7, "Bring It All Back" (Polydor) 
Steps, "HeartbreakjTragedy ' (Jive) 
(New category) B 



BRITISH POP CYCU 

Conlinueti from fyanf h~ 

uves in the U.K. agree with Virgin's Conroy that these are 
tough times for British acts in the U.S. 

"It is cyclical, and we're in a very low period.and have 
been in the doldrums for awhile,'' says Jeremy Pearce. V2's 
London-based CEO, despite the foothold that Stereo- 
phonies on V2 have gained in .America. 

"You don't even need the fingers of one hand to count 
the U.K. chart successes by younger British acts," remarks 
Mike Allen, VP/GM of international marketing at EMI 
International. 

MERGER AFTERSHOCK 

As this year began with the new^s that EMI and Warner 
Music plan a worldwide merger, the past year began with 
the aftershocks of the L'niversal/PolyGram deal. In 
Britain, among other elVects, that merger brought respon- 
sibility for global marketing of an even larger roster of 
U.K. acts under Bernadette C^oyle. senior VP of interna- 
tional at U niversal. Colleagues at other companies 
remarked that Coyle and her team faced a very full plate, 
indeed. 

■'It's a great plate, though." quips ('oyle, as she discuss- 
es the international outlook for Universal U.K. acts, in- 
cluding U2, Texas. Boyzone, Ronan Keating, the Bee 
Gees, and S Club 7. among others. S Club 7 is Simon 
Fuller's first management project since the Spice Girls and 
"an absolute priority for Universal internationally," says 
Coyle. interscope has picked up the TV-series-d riven pro- 
ject for America. 

"We are delijijhted to have a host of new affiliates that 
we're dealing with," adds Coyle of the Universal/PolyGram 
merger. "We have new relationships with companies in the 
U.S., and I see that as a plus. There isn't any baggage." 

Veteran artists may often benefit from working with new- 
companies or new executives. Cher proved diat after sign- 
ing with Warner U.K.. which first broke "Believe" in 1998 
in Britain, setting the stage for her global comeback. Now 
Warner is having success across Europe with veteran 
dance-master William Orbit. The Pet Shop Boys, although 
released via Sire Records in the U.S., are internationally 
marketed through EMI U.K. and saw strong support in 
Japan, among other markets, in the past year. Other inter- 
national veterans who have signed with EMI in the U.K. 
are Tina Turner and Kylie Minogue. Richard Ashcroft, 
leader of the Verve, will release his first solo album on 
Virgin. The same adult fans drawn to these veteran artists 
are likely to embrace two new Virgin signings, Hobotalk 
and Birth. 

TOOLS 'N' TEXAS 

The veteran Scottish band Texas revived its fortunes in 
the late '90s first with a new focus on fetching frontwoman 
Sharleen Spiteri and then with a European campai^ in 
1999 through the new Universal companies. After widen- 
ing the global sales base for its current album, "The 
Hush." in the first quarter of 2000, Universal plans a 
greatest-hits album later this year Similarly, the Bee Gees 
gained an international push from Universal in 1999 
through continued promotion of their 1998 album, "One 
Night Only. " Specifically, Universal obtained rights to 
HBO's concert special of the same name and other specials 
Co gain additional broadcast exposure for the band in 
Europe. South .\frica. Latin America and Asia. "Increas- 
ingly, you have to look at ways that are non-typical to get 
exposure." says Universal's Coyle. " The more tools you 
have like that, the better." 

Even if the days oi the British Invasion seem Hke ancient 
histor), the market's traditional strength as a source of 
rock groups with international appeal continues. In the 
past year, expatriates Bush, who were spurned in London 
and found their deal with Trauma/Interscope in L.A.. had 
one of the top U.S. singles of the year by a U.K. act with 
"The Chemicals Between US." (Cross-border record deals 
work in reverse as well; America's Metallica signed for the 
world through PolyGram U.K., now Universal, recogniz- 
ing Britain's deep appreciation for hard rock and 
PolyGram's international marketing strength). Pulp, a 
band often identified with the Britpop newcomers of the 
mid '90s. have a new Universal album due later this year. 

BMG's .Arista U.K. label opened the year with Death In 
Vegas' hit single ".\isha. " featuring Iggy Pop. With acts 
such as DI\', Spiritualized, Beth Orton ancl newcomers 
.■\nimal House and Bleachin, Arista U.K. has a rock/ 
alternative roster that is "second to none," says Ian 
Dickson, VP of international for BMG U.K. and Ireland. 
"We've structured our international department to be 
absolutely focused on these [rock and alternative] ardsts," 
he explains. 

.At EMI, metal veterans Iron Maiden remain a priority, 
as is Supergiass, which toured extensively in Europe to 
support its third album. EMI has a new Radiohead set 

Continutd on poje 70 
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planned for later this year. "What's exciting 
from a business point of view about Radio- 
head." says EMI's Mike Allen, "is that they've 
proven their ability without compromising an 
mch." 



YOUTH WILL BE SERVED 

.\mong the young bands on its roster. Virgin has given 
priority international attention to Gomez, Skunk Anansie, 
Unbelievable Truth, Day One and Placebo, among others. 
And each requires more specific market-by-markel cam- 
paigns than in the past. "Ten years ago, you could have 
said the rest of the world will take care of itself and we're 
going to .America," says Lorraine Barry, the U.K. -based 
director of international marketing for the Virgin Music 
Group. "Now. we must find our niches and exploit them." 

Sony Music is exploring the Bangles-style niche of 
female powerpop with Thunderbugs and the tough-girl 
stance of Hepburn. EMI's 21st Century Girls enter the 




"girl band" stakes as well. 

At WEA, the male trio Point Break are getting 
support from the creative team behind Cher's 
comeback. "This first quarter is all about break- 
ing new acts," says Hassan Choudhury, director 
of international marketing at Warner Music 
U.K. One notable region showing early interest 
in Point Break is Asia, where Warner Music 
executives "are interested in breaking repertoire indepen- 
dently of the U.S. and Europe," says Choudhury. 
Meanwhile, Warner's Welsh wonders Catatonia won raves 
with an L.A. showcase in January to set up its forthcoming 
Atlantic album. 

Richard Branson's young V2 label has gained its inter- 
national profile initially through such acts as Mercury Rev, 
Heather Nova, Underworld and Stereophonies. "The 
Stereophonies have been very good for us in England and 
abroad," says Jeremy Pearce at V2. "They'll go on working 
America this year." 

Mushroom Records U.K. has two international rock pri- 
orities, reports managing director Korda Marshall. Muse is 

Continufd on page 72 



Hibs By Bribs 

In 1999, U.K. Artists Struggled 
Up U.S. Charts 

The past year urns a tough one for British artists on the 
Billboard charts. But the following recap of the top titles by British 
acts (or acts signed to U.K. labels) during the 1999 chart year 
shows the progress of such newcomers as B* Witched, Fatboy Slim, 
Five and Robbie Williams. It also illustrates the enduring appeal 
of British veterans like Phil Collins and Elton John. Several 
British success stories also appeared off The Billboard 200 album 
chart and the Hot 100 singles chart in our genre charts — most 
notably the comnuiiuling classical debut of Charlotte Church. For 
the first time. Billboard offers a snapshot of the lop-selling British 
acts on six different year-end charts. .Analysis was done by Keith 
Caulfield with assistance from Billboard chart managers. 



TOP SINGLES BY U.K. ACTS IN THf H.S. 

O "C'est La Vie." B*Wilched (Epic) 
e "You'll Be In My Heart." Phil Collins (Walt Disney/Hollywood) 
© "Praise You," Fatboy Slim (Sliint/Virgin) 
O "Goodbye," Spice Girls (Virgin) 

e "Written In The Stars," Elton Jotm & LeAnn Rimes (Curti/IDJMG) 
<B "Ttie Chemicals Between Us," Bush 
(Trauma) 

9 "It's The Things You Do." Five (Arista) 
O "Rollercoaster," B*Witched (Epic) 
Q "Millennium," Robbie Williams (Capitol) 
<J) "The Rockateller Sliank," Fatboy Slim 
(SkintA/irgin) 



"^0 



B'WItched 

'rap AUUMS BY U.N. MCTS IN VK U.S. 

O "B'Witched," B'Witched (Epic) 

e "You've Come A Long Way Baby." Fatboy Slim (Skinl'Astralwerks) 

e "...Hits." Phil Collins (Face Value/AG) 

O "Voice Of An Angel." Chariotte Church (Sony Classical) 

9 "Five," Five (Arista) 

(9 'Ladies & Gentlemen: The Best Of George Michael," 

George Michael (Epic) 
9 "Spicev»orld." Spice Girls (Virgin) 
O "All Saints," All Saints (Virgin) 
(D "Euphoria," Def Leppard (Mercury/IDJMG) 
<S) "Brand New Day." Sting 



BY U.IL MCTS IN THi U.S. 

O "How To Operate With A Blown Mind," Lo Fidelity Allstars 

(Skint/CRG) 
e "Five," Five (Arista) 

9 "Central Reservation," Beth Orton (Heavenly/Arista) 

O "You've Come A Long Way, Baby," Fatboy Slim (Skint/Astraiwertis) 

e "Comir' Atcha!." Cleopatra (Maverlckj Warner Bros.) 

<S "Where We Belong." Boyzone (Ravenoui'lDJMG) 

© "We Rock Hard." Freestylers (Freskanova/Mammoth) 

e "No Angel." Dido (Arista) 

S> "Honey To The B." Billie (InnocentA'irgin) 

flU "Without You I'm Nothing," Placebo (HutArirgIn) 



BY U.N. RCTS IN THE U.S. 

O "Praise You," Fatboy Slim (Skint/Caroline) 

© "The Rockafeller Skank," Fatboy Slim (Skint/Caroline) 

© "Skin," Chariotte (Nervous) 

O "Tainted Love," Soft Cell vs. Club 69 (Twisted/MCA) 

e "C'est La Vie," B*Wtehed (Epic) 

<B "Only When I Lose Myself," Depeche Mode (Mute/Warner Bros.) 

© "Would You . . ?, " Touch And Go (OvalA/2) 

O "Hey Boy Hey Giri," The Chemical Brothers (Freestyle DusWirgin) 

© "Windowlicker" Aphex Twin (Warp/Sire) 

(J 'Situation/Don't Go (1999 Mixes)," Yaz (Kinetic/Warner Bros.) 

rap IMOBEHN BOCK TBJICKS 
BY U.K. ACTS IN THE O.S. 

O "Praise You." Fatboy Slim (Skint/Virgin) 

© "Battle Flag." Lo Fidelity Allstars Featuring Pigeonhed 

(Skint/Columbia) 
© "The Chemicals Between Us." Bush (Trauma) 
O "Head," Tin Star (V2) 
9 "Pure Morning," Placebo (Hut/Virgin) 



BY U.IL ACTS IN THi N.S. 

O "The Jazzmasters III," Paul Hardcastle (Trippin 'N' RhythnVV2) 
© 'From Manhattan To Staten," Down To The Bone (Internal Bass) 
© "No Time Like The Future," Incognito (Talkin' LouiWG) 
O "The Urban Grooves — Album II," Down To The Bone (Internal Bass) 
9 "4 Corners," Inner Shade (N-Coded/Wariock) ■ 



Fastrax gets your releases to 
UK programmers in a dick! 

• Digital delivery of new releases to radio via ISDN network 

• Better than broadcast quality audio 

• Easy access "hook" feature for each release 

• Dedicated pages for key labels/promotions 

• Continuous reports on tracks' radio station activity via secure web sites 

• Fast, efficient, accountable 

"In the life of a busy programmer, Fastrax Is the most effective way to 
review large numbers of new releases quickly and efficiently." 

Clive Dickens, group head of programming. Capital Radio, London's market leader. 



For Smart Music Distribution contact: 
Fastrax 

10 John Princes St. 
London, WiMoAH 

Phone Z(4 (0)207 468 6888 
Fax 44 (0)207 468 6889 
Email: info@fastrax.co.uk 
Web site: www.fastrax.co.uk 
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BRITISH POP CYCLE 

b<M>kecl lo tour ilie U.S. this sprin^r with the 
Red Hot Chili Peppers and Foo Fighters, while 
the ^uitar-hred My Vitriol is "a fantastic new 
band." says Marshall. I Ic notes thai since News 
Ltd. purchased Mushroom in I9*)8, the com- 
pany has been "investing heavily" in new talent. 

OASIS RETURNS 

Among the bands that led the Britpop movement of the 
mid ■90s, most signed in the L .K. to independent labels 
for credibility. Most of those indies then cut deals with 
majors for worldwide inarkeliiig doiil. Sony Independent 
Network F.urope now ropiesents r.K. indie labels includ- 
ing Nude, Skint. Independiente and t Creation (whose 
founder .Alan McGce recently ainioiinced plans \o lold the 
company). SIN'F. senior VP Mai k C^hung notes thai 1999 
saw the Lo Fidelity Allstars gain a foothold in America. 
Fatboy Slim become a favorite on Billboard's Modern Rock 
Tracks and Mol Dance IVacks cliarts. and Travis achieve 
notable sales in Furope. But certainly the lop priority for 
SINE this year is the return of Oasis, with its album. 
"Standing On The Shoulder Of Giants." released in late 
Februar). 

Arguably llie best of die Britpop brigade which caused 
so much excitement in Biitain in the mict-'90s. Oasis saw 
worldwide sales of 12.'l million for its sophomore album. 
"(What's The Slorvt Morning C.Uiry." When the band's 
third album, "Be Ilere Now." failed to top that figure, 
some naysayers curiously labeled it a failure. If that's the 
case, quips Chung, "it's the only "-million-selhng failure' 
(hat I've been involved with." SINF, reports that interna- 
tional markets. iiK hiding .America, will see extensive tour- 
ing by Oasis in the months ahead to support "Standing On 
I he Shoulder Of C;ianls." 

If British bands olten draw up(m the country's rich music 
histoiT. British pop acts are all about the fave rave, right 
here, right now. Since the Spice tiirls on Virgin Rcxords 
look the world bv siorm in 199(1, the flow of pure pop from 
Britaiti hasn't slopped. .Vmong \'iigin's priorities this year is 
the first solo album bv Spice (iirl Melanie C. .Atomic Kitten. 
Virgin's latest entn into the [>op race, scorecl a top- 10 hil 
with their debui single, "Right Now," selling up the release 
ol iis dehul .ilhiiin liisl in |.ip.in and ihen worldwide. 

japan (oniiiuirs to .1 l.iiint liini^ poiol lot inu-rnalion- 



^ al pop acts (although the strength of its home- 
grown artists has made the market more com- 
l^n- pctilive of late). The pop gnuip .Al on Sony 
Bwv CK.. after scoring three lop-IO Ints and a lop- 
20 debut album al home, was sei this month for 
a three- week promo bUtz of all 47 prefectures of 
Japan. 



GUIDING HANDS 

.Another Level, Westlife. Five and Mero each are pop 
priorities for the BMC U.K. labels in 2000. "BMG C.K. has 
made a name for itself as a Route One pop label," notes 
Ian Dickson at BMG. "It's looking at every campaign and 




Universal priority; S Club 7 



Spring thing: Shola Anui 



knowing you have an 18-month cycle. We have the route 
map for these acts to achieve 2- and 3-million-selIing 
albums." BMCi's newest pop entries include Made In 
London and (iirl I hing, which have been working with 
BMti .A&R consultant Simon Cowell (Five. Westlife). 

Warner L'.K.'s Cleopatra will be "comin' atcha" again 
this year with a new album due midyear. Warner's 
Chondhury notes that producers who have contributed to 
the project include Jimmy Jam it Ferry Lewis. Dallas .Aus- 
liii and (aillalher it Joe. Other Warner priorities include 
Shola .Ama, set for a Li.S. release in late spring, dancehatt 
DJ (ilamma Kid and FV-personality-turned-pop-star 
Richie BlackwiMxl. 

V2, which has largely locused on developing hands, is 
moving further into the pop fray this year with the gir! trio 
Madasiin. vocalist Billy Crawford and Lskobar, the first of 
fi\e p(»p-iargfled artists on tap tor a push in 2000. 

Mushroom U.K. flew a crew of Journalisls to Sydney in 
Jaiuiai) lor a showcase by Australian act Sister lo Sister, 
now a L .K. and F.uropean pri()rity with iiptinning tours 



supporting Five and Steps. 

Yesterday's pop groups are spinning off today's pop solo 
stars. Spice Girl Geri I lalliwelt staged a worldwide promo 
trip in 1999 lor her F.MI solo debut ami worke<l llirough- 
out Europe during the latter half of the year. Robbie 
Williams toured extensively in the L .S. behind his album 
"The F.go Has Landed. " Says EMI's Mike Allen. "This 
entire company knows and understands what we have 
with Robbie is a genuine globe-straddling star." 

Similarly, while L niversal's Boyzone has achieved grow- 
ing international success, most notably during 1999 in 
Australia, froniman Ronan Keating is developing his own 
solo career. In Keating, says L'niversal's (Joyle. "we have an 
artist who is going to be a major international superstar. 
This year, we will be looking al making inroads world- 
wide." Univei^al's Ciabrielle began die year with a No. I 
U.K. hit. "Rise," to set up the single's international release 
in late February and her new album of the same name, 
released this month. "We're going to chase a hit." says 
(^oyle. 

The global pop boom ignited in Britain — first with Fake 
That and Fast 17 in the early '90s and later with the Spice 
Girls — well before it expUnled in the U.S. and other inter- 
national markets. The inevitable question is, can it last? 

Many British executives believe it will. One reason is that 
tins pop cycle seems fun<lan]eiually difleient than others 
that preceded it. It is fueled, initially, by a pre-teen audi- 
ence that is far more style-and music-conscious than any 
other in histor). In fact, observers agree, record companies 
in Britain and elsewhere are selling to a fan base that sim- 
ply never existed fi>r music [)reviouslv. 

"W'hen it comes to pure pop. the demographic is 
extremely young," agrees (^oyle. "You only have to go to 
concerts by s<nne of these artists to see that theor)' born 
out. to see 7- and H-year-olds screaming." 

"That 'under-lO' market is pretty powerful," says Yates 
at Sony. "They're very style-conscious at a very young age. 
You've got to be careful to move [artists] to the next level— 
and keep the audience." 

That is now happening as record companies develop the 
.solo careers of Melanie C; Robbie Williams, formerly ol" 
Take 'Fhat: (ieri llalliwell; and Boy/one frontman Ronan 
Keating. "I think people tend to classifv all the pop stuff 
t(H) closely together." says Lorraine Barry al Vii^gin. "Let 
the cream rise to the top." 

'1 (Km i think we'ie quite at ihe saturation point yet." 
agrees C()yle. ".A hit is a hit is a bit." ■ 
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straight in at Nol 



peoplesound.com has gone straight in as the U.K. and Europe's No 1 new 
music download site. Since it's launch peoplesound.com has now provided 
access to over 3,500 great new acts. 

peoplesound.com is visited by hundreds of thousands of music fans every 
month and by leading music industry professionals, all wanting to discover 
the best new music talent. 

peoplesound.com has recently launched sites in Germany and France, 
making it the best option for digital distribution of new music in Europe. 

New music is discovered at peoplesound.com 

UK FRANCE GERMANY 

www.peoplesound.com www.peoplesound.fr www.peoplesound.de 



A peoplesounil.com 




BROWNS 

CLUB 

"Where industry 
meets industry" 

FOR MEMBERSHIP DETAILS 
PLEASE CONTACT: 

BROWNS CLUB. 
4 GREAT QUEEN STREET, 
LONDON. WC2B 3DC 
TELEPHO^E : +44 (0) 207 831 0802 
FACSIMILE : +44 (0) 207 831 2228 



BRIT STRONGHOLDS 

were incredibly successful, acctirdiiiy to a V2 
Records Japan A&R sialier. "1 hey don't attract 
the typical U.K. rock fans," she notes. " The 
Stereophonies" Japanese fans are a lot younger 
than fans of other British acts. Maybe it's 
because ilieir music isn't typical Brit-rock. It's got simple 
melodies, with a strong drive. It's the kind of stuff that 
appeals to fans of American rock." — STEVE McCLURE 

MADRID — Spain has been like a second home to the 
Scottish band Texas for more than a decade, perhaps 
olfering (he sun and heat lacking in the band's otherwise 
beloved Glasgow. In turn, Spanish fans have always treat- 
ed lexas almost as another local band, aware that the 
group lias made Spain a priority market since (he late 
i 9S()s and bi-t ii accessible when in 
the country. The success of " The 
Hush," with double-platinum 
(200,000) sales during a :iO-wcek 
residence in the charts between 
May and December, was just the 
continuation of a long-standing 
friendship between Spain and 
Sharleen Spiteri's group, which is 
still remembered making the 
roimds of Madrid's nightclubs one 
evening in 1987 during a particu- 
larly successful promotional visit. 
True to form. Spiteri was in Spain 
in April on the day the single "In 
Our Lifetime" was released across 
Europe. Spanish media and radio 
Mwn made thai single No. 1, and it 
was an instant club success. While the group's previous 
album, "White On Blonde, " was to some extent a relaimch 
of Texas after a lelalive slimip in (heir foriunes in many 
territories, in Spain it was simply a continuation of their 
close relationship to their Spanish fans. It sold in excess of 
200.000 units. " The fact that Texas's popularity in Spain 
has been ctmstani over tlie years, aiul that Sharleen aufl 
the boys ensure that Spain is one of their priorities, makes 
it that much easier (or us," says Ana Hernandez, head of 
U.K. and European product marketing at Universal 
Mercury Spain. In late fall. Texas played ihrcc special con- 





Way up Down Under Five 



certs in Madrid, Barcelona and San Sebastian 
to a total of ;^5.000 people, alongside the 
Pteienders and local pop herws I.a Oreja de 
Van (iogh. "Ii was further confirmation of their 
solid fan base in Spain, which is likely to last for 
some time vet," savs Hernandez. 

—HOWELL LLEWELLYN 



MELBOURNE — The current success in .Australia of 
"Invincible." the second album from the BMG leeii boy 
group Five, is the latest stage in a campaign for the group 
Down Under that began nearly two years ago. In June 
1998. wtien three BMCi Australia executives — managing 
director Tim Prescoit, director of international marketing 
director Kd St. john and international label manager C^ate 
Smith — saw the fust three videos from Five, they put 
themselves on the line. HMCl .Australia decided to fund a 
promo lour lor the gi(»up four weeks later and to promote 
its single "When The Lights Go 
Out." The nationwide rea( Ii of ihe 
.Ausirreo radio network, a number 
ol r\'- video shows, and glossy 
leen magazines helped make that 
happen. By the time Five arrived 
foi TV and retail appearances, the 
single was on its way to No. 2 cm 
the Australian Record Industry 
.Association chart and platinum 
status with s;iles of 75,000 units, 
rhe gr4)up"s eponymously tilled 
album, also cmt July 1998, sold 
2.50.000 units, peaked at No 8 
and yielded three more top- 1 0 
platinum singles. "We got excited 
becatise we could sense a lot of 
energ) and pre-planning had 
gone into the act. the videos kncxked us out. and their 
management team. Bob and CJiris Herlwri, had a good 
track lecord with Bros and Spice (lirls," says Prescott. 
"Each of the band members had individual personalities, 
too, which was important. To their credit. RCA in the U.K. 
allowed us to have ihe band." .Australians also like their 
"larrikins," local slang for bad boys. It's no surprise that 
Five counts this market as its strongest for per-capita 
album sales. With the act back for a promotional visit in 
February and a concert tour lo Ibllow. BMCl expects album 
.sales to top 350,000 units. —CHRISTIE EUEZER 
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LASGO 

EXPORTS 



United Kingdom 



London , 



CD & Vinyl 

- overstocks & deletions 

- exclusive budget lines 

- dance, rock, pop, classical & jazz 

- new release Slsack catalogue 

DVD & Video 

- ex-rental, sell-thru & back catalogue 

BoolfS, Magazines & Merchandise 

- early export editions 

- famous tor our low, low prices 



Lasgo Exports Ltd. 
Unit 2, ChaprrBns Park Ind. Est. 
378 High Road. Witiesden 
London NW10 2DY, United Kingdom 

tel: +44 20 8459 8800, fax: +44 20 845 1 5555 
email: info@lasgo. co. uk, internet: vmw. chrysalis, ca uk 



Lasgo Exports is a member of the Chrysalis Group pic 
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VICTOIRES RETURN IN STYLE 



(Conthmed from page 62) 

Segara (Orlando/EastWest). 

The Victoires ceremony will be 
broadcast lire on public TV channel 
France 2 from the Zenith venue in 
Paris, a switch from the Olympia, 
which had been used the previous two 
years. Last year, the show attracted 
an estimated 6 million viewers, 
according to ratings institute Medi- 
ametiie. 

According to Delia Rossa, moving 
to the Zenith — a bigger venue — 
should give "more flexibility in terms 
of production and a better rhythm" to 
the three-hour show. "We are building 
a music show centered on the awards, 
with a series of musical perfor- 
mances," he sal's. 

Hcwever, Delia Rossa admits that 
only SL\ months ago, the prospect of 
announcing a list of nominees for the 
Victoires de la Musique sounded like 
an impossible task. 

Embroiled in a conflict between dif- 
ferent trade bodies representing 
labels and artists, the Victoires were 
brought to a standstill when major 
labels' body SNEF followed by indie 
labels organization UPFI, decided to 
quit the organizing committee (Bill- 
board, July 23, 1999). 

Only mediation by the govern- 
ment's Ministry of Culture convinced 
the various players to regroup and 
leav« their disagreement at the door 
"It's been a difficult year," concedes 
Delia Rossa. "But we survived the cri- 
sis, and in a way, the fact that we've 
been able to get our head out of the 
water is proof of the maturity of the 
organization and its members. Our 
near-death situation has created an 
awareness as to how far we could get- 
I think ererj-one now has understood 
that the show was beneficial to the 
artists and to the industry as a whole 
and that it shouldn't be used as a plat- 
form for conflicts within the music 
community." 

VICTOIRES DE LA MUSIQUE: 
KEY CATEGORIES 

Male artiiit: Francis Cabrel (Chan- 
delle/Columbia), Johnny Hallyday (Mer- 
cury), M (Delabel), Pascal Obispo (Epic), 
Alain Souchon (Virgin). 

Female artist: Natacha Atlas (Man- 
tra/Labels/Virgin), Mylfene Farmer 
(Polydor), Patricia Kaas (Columbia), 
V^ronique Sanson (WEA), Hil^ne Se- 
gara (Olando/EastWeat). 



Band: Manau (Pbl^xlor), Matmatah (La 
Ouache/Trema), Supreme NTM (Epic), 
Tryo (Yelen/Columbia), Zebda (Barclay). 

NeH'Comer Tina Arena (Columbia), 1 13 
(Small), Laam (Odeon/EMI), Lynda Lem- 
ey (WEA), Paris Combo (Boucherie/Poly- 
dor), Pink Martini (Heinz Recordg/Naiv^). 

Pop/rockA'arietj' album: Alain Sou- 
chon, "Au Ras Des Paquerettes" (Virgin); 
Francis Cabrel. "Hoi*s Saison" (ChandeUe/ 
Columbia); M. "Je Dis Aime" (Delabel); 
Thomas Fersen, "Quatre" (Tot Ou Tard/ 
WEA); Johnny Hallyday, "Sang Pour 



Sang" (Mercury). 

New trends album: Mr Oizo, "Analog 
Words Attack" (F. Ommunication); Ca.s- 
sius, Xasaius 99" (Virgin); Kojak, "Crime 
In The City" (Barclay); Les Negresses 
Vertes, "Trabendo" (Delabel); Ale.\ 
Gopher "You My Baby & I" (V2). 

Rap/reggae/groove album: Alliance 
Ethnik, "Fiit Come Back" (Delabel); Saian 
Supa Crew, "K.L.R." (113/Les Princes De 
La Ville); Doc Gyneco, "Liaisons Dan- 
gereuses" (Virgin); Sinsemilla, "Resis- 
tances" (Double T). 



U.K INDUSTRY VET BATES GOES INDIE 



(Coiiti lined from fxiQe G2) 
sometimes precedes him. "Pre spent 
the last two years walking around 
apologizing whenewr I bumped into 
somebody," he says. "Sometimes I 
was unpleasant, sometimes things 
got blown out of proportion. I know 
I've done a lot of wrong things, and I 
don't swagger anymore." 

Discussions with BMG began more 
than a year ago. Bates says he and 
BMG U.K. and Ireland chairman/ 
executive VP of BMG Central 
Europe Richard Griffiths had a 
meeting at the beginning of 1999. 
"He laid out what he was going to do 
with BMG, how he'd like me to come 
on board," says Bates. "I said I want- 
ed to remain independent, but I liked 
the idea of a well-oiled machine to 
deal with the rest of the world. It 
struck me as being a little easier than 
dealing with different indies in dif- 
ferent countries for different artists. 
[Arista U.K. managing director] CJed 
Doherty came on board in May '99. 
We'd worked together a long time 
ago, and he was really keen to get the 
whole thing under way." 

The deal also allows db to use inde- 
pendent publicity and handle its own 
artwork. "We're pretty much inde- 
pendent in all manner of things 
except when we want any help. 
[Doherty] said, 'You can plug into 
anything yaa want.' 

"I'm trying to hold on to the spir- 
it of my heroes, Uke Chris Blackwell, 
Jack Holzman, or David Geffen when 
he set up Asylum Records," Bates 
says. "The first consideration [for 
artists] is 'Do we like them as peo- 
ple?' Then, 'Do we like their music? 
Do they want to be successful?' 



There's no point getting involved 
with people that don't want to work 
for it, or the other negative things 
artists get involved in within minutes 
of signing the deal and banking the 
check." 

After a period in retail with Vir- 
gin, Bates joined Phonogram/Mer- 
cury as an A&R scout in the vibrant 
British musical climate of 1976. 
Among his "greatest hits" at Poly- 
Gram, he counts the derelopment of 
such acts as the Teardrop Explodes; 
James; Tears For Fears ("Figuring 
out we were going to take on Ameri- 
ca and succeeding," Bates says); Was 
(Not Was) ("Like having your own 
soul band"); and Robert Plant ("He 
came into my office, and I asked if he 
had any demos. He said, 'No, but I'll 
sing you the songs' "). 

Bates says the achievements of 
indie figureheads such as Alan 
McGee at Creation, Andy MacDon- 
ald at Independiente, and Martin 
Mills at Beggars Banquet have 
shown the way for many majors in 
recent years, and he illustrates the 
point with a typically irreverent 
obserration. 

"A&R men decided to run around 
in packs together, which is something 
I've always spoken against," he says. 
"Here's a mad thought. Maybe John 
Kennedy or [Sony Music U.K. chair- 
man/CEO] Paul Burger would be 
better off taking little flats in the 
high street, sticking their A&R 
departments in there, and saying, 
'Here's a wodge of money, you get 
three years. If at the end of that you 
haven't developed something, it's 
goodbye.' " 



Update 



CALENDAR 



MARCH 

Man::)i3-5,New1tKl(Musict Intenwt Expo, pre- 
sented by NewMedaMusicconi, New fate Hotel, New 
M. 212-965-1222, 

Mardi 6-8. Dl E}(po West, presented by DlTimes, 
CaKiedral Hill Hotel, San Francisco, 516-767-2500, 

Marcb 14, International Radio And Television 
Society Foundation Gold Medal Award Dinner, Wal- 
dorf-Astoiia, New fall 212-867-6650, eid 302. 

March 1 5, Music In Advertisini. presented by Die 
Assn. oi Independent Music PuUisbeis, Diion's, New 
M.212-75M157. 

APm 

April 7, Ninth Annual Music Video Production 
Assn. Awards, Directors Guild of America. Los Ange- 
les, 323-469-9445, 

April 8. CalHoniia Music Awanis, Bill Graham 
Cn/ic Auditorium, San Francisco, 415-864-2333, 

April 8. Oicital Broadcasting: What Are We 
Doing? Where Are We (^oing?, presented by SMPTE, 
Las Vegas Hilton. Las *83S, 914-761-1100, e«l 1 10, 

ApiillO. IMirity GoU Classic, presented by Pm- 
ject A.LS., Rrviera Counhy Oub. New *tK 800-603- 
0270. 

April 13, 13th Annual Kahlua Boston Music 
Awards. Orpheum Theater. Boston, 617-357-6997, 

April 13-15, NEMD Music Showcase And (kin- 
leranco, SwissBtel. Boston, 617-357-6997, 

AprI 25 27, Billboard Latin Music Coirlerence 
And Awards. Stieraton Biscayne Bay, Miami. 212- 



536-5002. 

April 27, Esther Ibn Wagoner Tufty Award, Board 
Of Directors Award, And Leadership Awards, present- 
ed by tfie Wastwglon, DC , Qiapter of Amencan Women 
in Ifadio and Television, National Press Qub Ballioom. 
Wastington. DC. 301-718*555. 

April 27-28, Maitedng ^aitamx, piesented by 
The Soutce. Loews Santa Monia Beach Resort Santa 
Monica, Calif. 212-253-3714, 

MAY 

May 11-13, Electronic Entertainment Expo, Los 

Angeles Convention Center Los Angeles, 800-315- 
1133, eSexpocom, 

May 17-13, Consumer Electronics Assn. Busi- 
ness Solutions Series 2000, Hyatt Regency Hotel. 
LosAngdes, 703-907-7600 

JUNE 

lune 7-9, Blllboard/BET On Jaz2 Conference 

And Awards, JW Maniott. Washington. D C, 212-536- 
5002. 

JULY 

luly 12-14. Billboard Dance Music Summit, 

Waldorf-Astoria. New *rk. 212-536-5002, 

OCTOBER 

Oct 5-7, Billboard/Airplay Monitor Radio Sem- 
inar And Awards. New M Hilton, New Vtirti, 212- 
536-5002, 



LIFELINES 



BIRTHS 

Boy, Nicholas, to Ron and Josie 
Spaulding, Feb. 8 in Minneapo- 
lis. Father is VP of sales at Pri- 
ority Records. 

MARRIAGES 

Terry Melcher to Therese 
Kriste, Jan. 22 in Carmel, Calif. 
Groom is a record producer, 
songwriter, and personal man- 
ager. 

DEATHS 

Chris Lane, 71, of cancer, Feb. 
14 in Lake Balboa, Calif. Lane 
wrote and produced the syndi- 
cated radio program "Christmas 



DOWNLOAD SITES HAVE GLOBAL SIGHTS 



(Continued from page 62) 

and illegal with unlicensed repertoire. 

(Compared with its digital distribu- 
tion business, Musicmaker's custom- 
CD business is profitable in terms of 
margins per sale, Lieberman disclos- 
es. "But we want to mov^ from custom 
CDs to pay dowtJoads," he adds. "And 
1 am more than happy to introtluce 
[music fans] to free downloads until 
they're willing to pay." 

He beheves the solution lies w ith 
having access not only to current hits 
but to repertoire from recent and back 
catalogs, which accounted for more 
than one-third of all CD sales in the 
U.S. last year. "You need depth of 
repertoire and A-list artists," Lieber- 
man told delegates at the Music Online 
2000 conference. 

On the other side of the Atlantic, 
popular U.K. Web portal Crunch, 
describing itself as an "online record 



label," is phuming a .similar interna- 
tional strategy But analj'sts insist the 
site will also need high-profile acts to 
make the grade globally Crunch spe- 
cializes in exclusive digital downloads 
from local independent recoi-d labels. 

"But in the next two to three years, 
the pressui*e ie on them to atti-act big 
name artists," saj's Simon Dyson, head 
of music research at Lonrion-based 
research group Market Tracking 
International (MTI). 

With shareholders that include 
EMusic.com, the U.S music download 
specialist, and AOL Bertelsmann, 
Crunch plans to localize its music con- 
tent and format worldwide by the end 
of 2001. The company has exclu.sire 
dowTtload distribution deals with more 
than 500 artists on U.K. independent 
labels; international repertoire will be 
supplied by EMusic. 



Crimch's original U.K. site alone is 
to be relaunched in March as part of 
a 10 million pound ($16..3 million) 
revamp, said CEO David Phillips at 
the Music Online 2000 conference. The 
company's recently opened Los Ange- 
les office is creating Crunch's first 
overseas operation for tlic U.S. mar- 
ket, due in April. 

Between May and October, Cnmch 
will also roll out in France, (Jermany, 
Benelux, Scandinavia, Switzerland, 
Spain, and Italy. Australia, .Japan, and 
Latin America will be online ne.\t .year 

International expansion has been 
prompted by the growing number of 
ovierseas visitors to its U.K. site. "One 
of the things we're seeing is that 
British electronic dance music and cul- 
ture is popular abroad. There's a huge 
untapiXKi market foi" this outside the 
I.T.K," Philli|js telLs Billboai-d. He notes 



that the demand had been created by 
the limited range of British dance 
music titles at even the biggest music 
stores in the U.S. 

Crunch's revenue stream includes 
advertising and online sales of fashion, 
accessories, digital playback devices, 
and computer games targeted at 
young users. "There's a world youth 
culture emerging. Fashion brands 
.such as Gap are driving trends inter- 
nationally," Phillips observes. 

Although MTI predicts digital 
downloads will account for more than 
1 1 % of global music sales by 2005, cur- 
rent sales remain minuscule. Dyson 
notes that as the online market 
becomes overcrowded, companies such 
as Musicmaker and Cnmch will need 
to inv^t heavily in marketing in every 
local market to ensure their interna- 
tional strategie-s work. 



In The Country." He was a radio 
broadcaster for stations in Des 
Moines, Iowa; Portland, Ore.; 
Seattle; San Francisco; Milwau- 
kee; Chicago; and St. Louis. He 
most recently worked at 
CBS/KNX Radio in Los Angeles. 
Lane is survived by his wife, two 
daughters, and three grandchil- 
dren. Services were held Feb. 18 
in Encino, Calif. 



NEWTON 

(Contimted from pnneHS) 

Newton has worked with and pro- 
moted material for a wide variety of 
artists and songw riters, including 
Quincy Jones, Frank Musker, Mike 
Rutherford, Phil Collins, Richard 
Darbj'shire, Nik Kershaw, and Chiis 
Neil. 

A recent e.Nample of hLs netwwking 
and mi-xing and matching resulted in 
CharUe Dore and Terry Britten col- 
laborating on a .song that is the title 
track of the Tina Turner album 
"Twenty Four Seven." His three 
favorite successes with which he has 
been associated are "The Living 
Years" by Mike & the Mechanics, 
written by Rutherford; "Too Much 
Ijove Will Kill You" by Queen, written 
by Musker; and "The One And Only" 
by Che.sney, written by Kershaw. 

"There's no shortcut, and nobody's 
ever said it would be easy," says New- 
ton. "I enjoy working with people 
where there's mutual respect on both 
a personal and profes.sional leviel. The 
music business never changes in one 
essential. It all revolves around one 
thing and one thing only — a great 
song." 
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RATES & INFORMATION 

• SERVia& RESOURCES: 

S160 per inch/per week, 4 weeks minimum 

• MUSK NDUSTRir HELP WANTED: 

SI60 per inch/per week 

• BOX REPLY SERVICE: S30 

• REAL ESTATE; S80/c.i/wk 



All Major Credit Cards Accepted 



Oossilied ods ore comirnsscnoote wtien tn agency represenls an oufsde :lie-ii 



Get more reach. More impact. More RESULTS. 

Reach 150,000 key music business decision makers 
around the world by telling them about your product 
and sewice in the industry's leading news magazine. 



CALL BILLBOARD CLASSIFIED TODAY! 

Tracy Wate 1-800-390-1489 • 1walker@bilboard.coni 
FAX Aa AOS TO 212-536-8864 

7 TO 9 MILUON PAGE HITS A MONTH ! 

www.blilboard.com 



DUPLICATION/ 
REPLICATION 



coMPLere packages, R€ADY-togo( 



• CD-Audio & CD-ROM Replication 

• Pre-A1os*ering , Short-Run CD-R 

• Vinyl Fressing 'Cassette Duplication 
• Design /Film /Printing 

HaxDisk 



Call for free UUIOKue/ciutom quatcl 

I •800 -681 -0708 

http://www.maxdisl(.coiii ' 




DUPLICATION/REPLICATION 



COIIAPACT DISCS • .65c each 



DUPLICATION/REPLICATION 



From jour CD-rnij Mater i Frint-Rtadj Film 



COMPLETE PACKAGE DEAL! 



> 1000 CDs 

(/•J color print on due) 



HOOOJewelAVrap 



• im2ps,(4/lor4/0) 
Booklet & IVay card 



mm\mi. 



$650.00 



$250.00 



$240.00 



$1140.00 



lOOOAodio 

Cusettes (C-40) $ SS 

CDR-Replicatiaii $2.10(iu«(i4>; 

Blank CD-Rs $ .83 



SERVICES INCLUDE 



Design & (llin 
Printing & FuUiDment 
Video Duplication 



CALL TOnflY 



1-8D0-486.6782 • lax 8D3-S48.0125 • www.uavco com 



COMPACT DISCS • 75< EACH 


lirS A BETTER DEALil 


Complete CD & Cassette Pacliages! | 


1 "Aod It Up" | 


CALL FOR QUOTE 


1,000 CD. 750 00 
1 ,000 J.~.l/Wrop 300-00 
1.000 2-Pii Book/Trov 240.00 
S 1,390.00 

Frwnywr CD-Rtody Matfr i 
Ffint-Kta<iy Fiim 


SA TIONA LTAP& D ISC 


1-800-874-4174 

1 1 10-48lh Av.nu. North • NmhvilU, TN 37209 




1000 
COMPACT DISCS 

.98 EACH ^ 



ASSEMBLED AND SHRINKWRAPPED YOU SUPPLY PRINT LABEL FILM MASTER 

•^LSHIRf (800) 423-2936 • fax (818) 569-3718 • sales&alshire con 



DUPLICATION/ 
REPLICATION 



Tape & Disc 

MAKUF»aUSlNG •.SBAflllCCESIGN • PRWTlflS 
H1GHEST,<3UALITY 

COMPLETE PESIGNED PACKAGES 

lowest'prices 

CD BOOKLET W^JjCA^ff PRINTING 

Call for a cuitom qiiou. 

1 -800-989-4487 



WWW.MIDWESTDISC.COM 



DUPLICATION/ 
REPLICATION 



Trusi ihr 
' masttritiji 
professionals 

508-481-9322 

' Awwron^c-asie'ndij.ta! com 

'^na rtheas tBrn 




WOftLD CLAU QUALITY CO A DVD HiPLKAVOH 

' FREE Web Pige w/ sound simple 
• FHEE Tliird Color on Discs 
• FREE Clesf Triys 
^t^m • FREE UPC Barcode 

■V W . FREE Design Kit j 

— — . -~N a 

SOO CDs $ 999 
1000 CDj,^ $1290 



NO HIDDEN CHARGES 

HO MU& TAIL IUl.p CA ■•uM> I 



IM ClU 01 I : 



uinui 

■IITRIIIIWI. 

tuini n 
rm Hitic, 
/t rail nm 



uuflR luii Buunv. Giui mhiiiiinb; 

W 10 3 CaiOUt ON lite. ! PRHfl 4 COLOR 

i*ni iNiERis. jiwii 001 1 Ptimw 

if^fiOM tULft h PfttNTflEADV FIIMS» 
CALL TOOAV FOR A FHEE CATALOG 

(800) WAVE CD-I 

w ww THIRDWAVEME DIA COM 




Billboard Advertising 

212-536-5058 



www.dlgitalforcs.cam 

DIG URL FGRCE' 

TOTAL CD.CDR. CD-ROM. DVD, A CASSETTE PRODUCTION 212-2$2-»300 In NYC 



ONESTOF 
MJ\.NUFJ\.CTURING 

• CI) Kcpliralioii 

• \ in>l Records (roiors iiiiiiiiihic! I 

• (lasseltes 

• (iraphi«'s Drsi^sii 

• Sii|)*M'-llol MaslrrliiK Sliidid 

NSW-Oii-Dniuiml Color l>iiiiliii« 

\\v iii.ikr cMTNlhiiii; in-limisc 

licsl I'ricc, lirsi Si-nhc, \ llcsl MiMllh . |n'ri<Ml. 

EOfiBlSBISijpfBl (800)455-8555 

M.iim rn'ilii 1. tills .iM i'iiii ii hllp:/A\\\\\.niiO|i<MlisK.roiii 




46 PRODUCTIONS 

25 CDRs- S \00 50CDR-> - S17.S 
KWtDR.s-S2.Mt :«)t"DR.s $425 
S5.00OFFWTTHTH1SAD 
FttmCDinCDBnuttlcr InUiKk>t"DR)™clSi» 
w.Kslpnnlif^tiDCDbticL AtklSl^InrultKrijigilal 
maalct. S3) lit noilof; mulct Otilcrt tniul he fftpHtd. 

Shipping inctuilcU 
H;l(800)fi50-5423 Email: inf<>^'46p.com 
V'isii our Wch Page at hlipi.'r'ww* .46p.com 



BETTER QUALITY-LOWER PRICESI 
1 000 Retail Ready CDs - $ 1 220 

Creative Sound 
(800) 323-PACK 

http://csoundcorp.com 



CD & CASSETTE 
MANlHCniMillG 



Senring ih* country with 
over 2b ycin, of wperwntt 
The SouthwesTs premiew 
fuU'Sennce minufacluhng fadltty! 

iwriiw • GWHc xm • im mms 
mm \tmm i eiktrg • mm w rs 

sfruL nuDr nauccsi cm ni mi aiAioa 



CRYSTAL CLEAR SOUND 

1-800-880-0073 

ttpttd wmw.trfiUlclttnovni.tom 



HUMAN BEING 



[:OASIS:l 

I CD & CASSETTE I 
DUPLICATION 

|8ini 296-2747 •iiifo@oaslsCD.coin 
www.oasisCD.com 

• IS0-9002-Certified Replication 
• Free Radio Promotion & Distribution 



REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 
TODAY 
1 -800-300-1480 
OR 

21 2-538-6008 



COMPUTER/ 
SOFTWARE 



The Computer and POS Solution 
for the Music & Video Industry 

Kiyoung 



(888)658-7100 ^ 

.Chains •independents •OtiO'^Wpi | 



RecordTrak 



Inventory Management 
Fot Record Stores 

800-942-3008 




MSI 



Music Software Inc. 



•Complete Piys 

•Whok-Msli: and Oiic-Swp Oitlribmcn. 
•Royati) Tracking 
•Wcbsiu; DcvcJopmcm 
•Soiindscan Rqwrling 
Call for free brochure: (800) 877-1634 



14 yean 
E xperience 




-m-mi (toll free) 
Fax (919) 828-4485 

•-mail SALESaiDCSOFT COM 

WWW.IDCS0FT.COM 
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320 VIDEO TITLES in just 2 SQ. FT.! 

complete line of counter, wall, and floor displays. 



. Call nr write tndau lor FREE SL;imalp P;ik 



WANTED TO BUY 



PUBLICATIONS 



HELP WANTED 




Browser 

DISPLAY SYSTEMS 
CHICAGO ONE STOP. INC 
401 Wmi Supertot ■ CMU90, IL 60610 
Phona: 31I-«I3.'0«22 - ToKItm M)0-«22'4410 




MUSIC MERCHANDISE 



THE D.J. AND MUSIC SOURCE SINCE 1975 WWW.rockandSOUl.com 

ROCK AND SOUL 

462 71h Ave.. New York, N.Y. 10018 (212) egS-SeSJ/ Fax (212) 564-6358 



I^USIC DEPT D J s HEAVEN ■ THE LARGEST SELECTION OF IZ" VINYL L Ps, 

CDs and CASSETTES • DISCOUNT PRICESI 
PRO D J. DEPT: MIXERS • AMPS • SAMPLERS • TURNTABLES • CARTRIDGES 
EO S • DRUM MACHINES • SPEAKERS • CASES • MULTI-TRACKS 



MUSIC MERCHANDISE 



FOR SALE 



BUY DIRECT AND SAVEI 

Whil« other people are raistng ttwir prices, we 
ar» slashir>g ours Uoior WM CD'S, cassettes 
and LP's as low as 50, Your choice (rom ifie 
most extensive Itslings availabte 

Forlree cgtakjg call (609) 890-6000. 
Fax (609) §90-0247 or write 



RCBox A Tt^nton. N. J. 06691-0020 



BUY & SELL 

CD's 
NEW & USED 

Ainerica's#1 Racycler 

BOOMERANG'S 
1-877-USEDCDS 



THE WORLD'S LARGEST SELECTION 

of "Vintage & Oldies" titles on CD at 
the lowest prices, free calalog! 
Wholesale only. 



GOTHAM DISTRIBUTION CORP. 

l-8<10-4-GOTHAM • FAX: (610) 649-0315 
2324 Havtrford Road • Ardmore. PA 19003 



TrlplePlatinum.com 

The most highly desired do- 
main web address in the music/ 
recording industry! You want iti 
Make Tim an offer at: 

440-734-3622 



STORE 
SUPPLIES 




PUBLICITY 
PHOTOS 



F»UBi_icnrv 

F>RIIMTS 



- LlTHCXiFWPHED ON HEA'WY. SATIN GLOSS PfcPEH ■ 




'H'^.'E Flonda St.. Suite BB 
y;.ri.vg(ie«. MO 65803 
Ton Frwm 1 -Sa»^2e-S336 
www . aucpictu'e s . com 



plastic: 
DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 

*U MWO* CIttO" CAKDS ACCtPTHJ 



SONGS FOR SALE 



iHOtS 
[HOT! 



AUGUST COIDEN MUSIC 
6666 Brookmont Terrace 705 
Nashville, TN 37205 
Phone/Fax: 615-353-8134 



SOMETHING HAPPENS WHEN YOU 
DON T ADVERTISE . . NOTHING!! 



WEPAYMO$$$ 

CD'S-DVDS- VIDEOS 
NEW- USED- SCRATCHED 
FOR SALE! 
500.000 Cass. (Used) 
1 0,000 Laserdiscs (Used) 
Ph-1-858-693-1710 
Pager-1-619-975-0338 
Fax 1-858-695-391 7 
•-maA- tenui^rcofre«@y«hoo.coM 



MUSIC MEMORUILIA 
AUSEDCDs WANTED 

Festers, record iiwaido, prjir.-? tchotscnbes 
Ilcs shirto, pens, press :eleases eic Deaii^r 
prtcpipaid CallSani 

(773) 385-9790 or 
a. mail: iai433l$liOBM.coai 



TOP S PAID 

For: Cds, Lp's. Cassettes. 
Video, DVD. 
Call (201) 567-461 4 
Fax 201 -567-4288 



WE BUY! 

CDs and VIDEOS 

...MYQUMITnY 
* New or Used • 
Sentl your list or call: 
Phone: 1-800-486-6782 
Fax: 803-548-0125 
email: ed.pernlck@uavco.cani 



STORE FOR SALE 



STORE FOR SALE 

PROSPEROUS, turnkey, computerized, 
unique compact disc & memorabilia store. 
Located in a major mall in the southwest. 
Plea» lr>quire via eniall: 
e8j8-57(^aol.com or FAX: 520-«a&-9647 



PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmakers.com/bb 
jnfo§discma kers.com 



DISC MAKERS 



CALL BILLBOARD AT 212-536-505B 



AMAZING TRXVELCJIRD 

Miami to Las Vegas $29.95 
www.cybernewenteiprise8.com 
1 -SOO-642- 1 202 - Ext. 36S6 
407-884-8 1 74 (OtHra) 



MUSIC PUBLISHING 101 
CRASH COURSE THE BOOK 

Learn about the ditterent licenses, 
copyright legislation, recoupment and 
more. Take S2off I Now pnce is S 1 4.95! 
CALL 1-888-566471 5 
WWW.1 01 crashcDufse.com 



ROYALTY COORDINATOR 

LegerxJary Music Publishing company seeks 
computer literate, detail oriented individual to 
assist with general office arxJ royalty adminis- 
tration. Right Track experience preferred. 
Great poieniial for growth. We offer com- 
petitive salary, excellent benefits and a 401K 
plan Fax Resume to:212-397 -4638 



HELP WANTED 




RKOtDS 
TVT RECORDS 

seeks candidates for the following positions: 



Media and Advertising Director 



Experienced pro needed to guide the company's media and advertising efforts. 
Originate and develop concepts, manage the creative staff, develop strategies, plan 
media buys, analyze results. Experience in print, TV. radio and on-line necessary. 
Minimum 5 years media or product management experience required. 



Product lUlanagers 



Captain the marketing campewgn for the lalDel's rock and urtjan projects. Combirw your artist 
development chops with your analytical skills Requires exper>ence in developtng n^arketing 
plans, budgeting, media planning, artist imaging, lounng, on-llr>e prorrwlions and Soundscan 
/ BDS analysis Cand»dates should have 3+ years product management experrence 



Experier>ced P R. professionals needed to manage artist and corporate publicity efforts. 
Use your media relationships to expose our artists, soundtracks and compilations 
Strong wntir>g ar>d organizational skills required Seeking specialists in Rock / Pop and 
Urban 2 years expenence required 

Please submit confidential resume to 

work@tvtrecords.com 

or by mail to 

Human Resources 
TVT Records 
23 E. 4tti Street 
New York, NY 10003 



www.tvtrecords.coni 




MARKETING & PURCHASING POSITIONS 



Baker A Taylor, a leading wholesaler in the music, video and book industries seeks 
experienced industry professionals. Posriions ovoiloble include specialized buyers, 
marketing representohves ond positions for music and video products monogement. We 
offer competitive compensolion ond on excellent benefits packoge. If you seek a 
company in the entertainment industry with continued growth ond career stability 
contact us immediotelyl Please send your resume, cover letter and salary requirements to: 



Baker 41 Taylor 
raxs B47.5a3.B35a 
Bmalh sfcarirliis@fctent.cani 

BOB M/r/o/v 



RAF 



BAKER &TAYIjOR 



Major Internirtional Entertainment Company 
is seeking ONE assistant 

For its New York office. Concert industry experience a plus. Microsoft 
Word & Excel skills a must. Grow witfi us as we promote rock 
tfiroughout Latin America, theater in Mexico and more. FAX resumes 
to Jennifer Sherman at 21 2-586-4695 or email to: 

Jsherman@cie-mexico.com.mx 



SALESPERSON 

Established label seeks in-house 
salesperson for national & international 
sales. 

Send Resumes to: 
David, POBOX39439 
Los Angeles, OA 90039 



SALES REPRESENTATIVE 

Top-20 Independent Music Dist seeks 
additional reps in the NY, Boston, & Ca 
markets. Mire based on negoiiatina skill, 
enthusiasm, & commumcalton Highly 
motivated college sludents/qrads are 
welcome Send resumes to: Billboard 
Classmed PC Box 654, 1515 Broadway, 
NY NY 10036 
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HELP WANTED 



HELP WANTED 



MUSIC BUYER 

Atlania based Vaiue Mus-C Corcepts, D^'B.'A 
Music For A Song, ihe nation s premier pre- 
recorded music retailer operating in factory 
oullel centers rs seeking a buyer to advance 
growth in qui mus*c departmerts. Key areas 
of responsibility will include product selection, 
vendor negotiations, inventory control, 4 pric- 
m^'margm management 

Ouakfied candidates must fuve a minirmim of 
one year experience buying pre-recorded 
rxjsic in a multi-store environment utilizmg In- 
ventory repienis^meni systems & Excel & MS 
Word proficiency. Excellent communication 
and organizational skills are required We 
otter salary commensurate with experience, 
plus an excellent benefit package 
Faxj'Mall resumes to: 
ValuaMusIc Concepts Inc. 
Attn: Director of HR 
e2S-C FranklinCt. 
Marietta, GA30067 
FAX: (770)919-2219 
E.O.E. 



NATIONAL LABEL 
DISTRIBUTOR 

Is seeking a category Merchandise Man- 
ager tor audio & video, work witti major 
retailers, labels & Hollywood Studios in 
an exerting fast pace environment. Re- 
quirements: Microsoft Office. Excel, 
Word, Access & Outlook, MRR Mm 3 to 
5 Years category buying experience in 
consumer goods, marketing & operation 
eKpefier>ce 

Please send resumes to: 
Billboard Classifieds 
PO Box 653 New York, NY 1 0036 
FAX: 803-548-3305 



NATIONAL KEY 
ACCOUNTS MANAGERS 

Excellent opportunity for the right 
salesperson. Fast growing consumer pro- 
ducts company in the home enieriainmeni 
business is seeking experienced key ac- 
count managers. A minimum of 5 years 
sales experience m the music and video 
industry wrtti mass merchants is required. 
Promotions experience a plus. Please 
sendyourresumeand salary history to; 
Billboard Classifieds 
PO Box 652 1 51 5 Broadway 
NewYork, NY 10036 
Fax: 803-548-3335 



CONTROLLER 

Major Independeni Recoin Label casea m 
NYC seeiis Conlrolief to oversee all financial 
matters. Including royalties, financial reporl- 
tng year-end audit preparation, cash llow 
management, etc. Candidate should be a 
C PA., with at >easl 2-3 yrs record label expe- 
rience, Computer experience with accounting 
programs & spreadsneets required, as well as 
management skills to oversee staff of triree. 
Competitive salary & benefits FAX RESUME 
TO: Roadninner Records, 212-219-0301 



MARKETING MANAGER 

NYC Online Entertainment company 
seeks Marketing Manager to lead music 
mktg efforts. Experience should irvclude 
promotions, marketing, sponsorship, & 
PR. Online experience strongly desired 
Ideal car>didate will have 6-10 years re- 
lated expenence. 

Please FAX resume Attn: 
Music Service 21 2-944-6964 



EXECUTIVE DIRECTOR 

Recording industry company seeks appli- 
cants for the position of Executive 
Director of rts Atlanta & San Francisco of- 
fices. Responsibilities include planning & 
producing educational & sociai events, re- 
cruiting members & sponsorship acquisi- 
tion. Candidates should have significant 
experience & solid connections in the 
music industry, demonstrated leaderstiip 
capability and skills in nonprofit man- 
agement, Preferred qualifications include 
a BA or B5. clear fiscal management ex' 
perience & strong communication skills. 
Competitive compensation package. 
Serrd resume wfUt cover letter to: 
ED Search, 3402 Pico Blvd. 

Santa Monica. CA 90405 
FAX: 31 0-392-9262 

JobcodeSFATLB-EDMS 



ROYALTY ACCOUNTANT 
MANAGER 

Looking for individual w/ a minimum 3 years 
experience in Royalty accounting. Must 
have copyright & artist royalty expenence. 
Counterpoint & Excel knowledge a must. 
Qualified candidate will be a setf-starter who 
is detail-oriented & can priofitize multiple 
projects for a busy company. Great work 
environment competitive salary & full 
benefits- 

SENDresumeslo: Box 650 
Billboard Classified 
1 51 5 Broadway. NYC, NY 1 0036. 



0^ 

Vliiioit 

(IMIIHIiMIM 

Growing So. Ca, video company 
looking for professionals to grow 
with us. Great benefit Package 
including 401K 
• Controller 

• Regional Sales Mgr. 

• Marketing Services 
• Product Management 

• Purchasing ■ Inventory Mgl. 
Fax resume to: Rob 
(805) 498-4704 
ROB@vanturadls1rlbutlon.com 



A&R DIRECTOR 

NYC Online Entertainment company 
seeks A&R Director to help lead A&R ef- 
forts Experience should include proven 
A&R track record with quality artists, famil- 
iarity with studio and production work, 
and artist development work. Online expe- 
nence strongly desired- Ideal candidate 
will have 8-lOyrs. related expenence 
Please fax resume Attn; Music 
Services 21 2-944-6941 



VOLUNTEERS 
WANTED 

If you will be In Miami from April 24 
' 28 and would like to volunteer for 
the Billboard Latin fi^uslc Confer- 
ence please contact Ptiyllis Demo 
at: 212-536-5299 



IF ITS THE MO\TRS AND SHAKERS 
OF THE Ml SIC INDUSTRY YOU 
WANT TO REAC H 
FAX BILLBOARD CL^VSSinCD 



SALES REPRESENTATIVE 

Independent disthbutor looking to hire 
sates representative. Must have sales 
experience at a "true indie" distributor, 
Relocation is not mandatory 

Fax resume to: 

714-532-1474 



CREATIVE DIRECTOR 

for New York Nev^ Media Company 



Dynamic music related company 
seeks multi-talented creative director. 
Experience in design administration, 
asset management, project budgeting, 
concept imptementat»n. Strong creative, 
technical and leadership skills required. 
Reply to worknewmedla@hotmail.com 

PO Box 651 
Billboard Classified 
1515 Broadway 
NY.NY 10036 



Coordinator 
Mechanical Licensing 

Zomba Recording Corporation seeks licensing 
professional to ^in our Business Affairs team. 
Responsitiiiit)es include all aspects of mechan- 
ical licensing ie.g.. conifolted rate caicufa^ 
tiors. synchronization licensing, samplesl. 
Musi rave related expenence & be computer 
literate, K/iowledge of mechanical licensing & 
artist recording contracts is a plus, Cohege 
degree preferred. Send retume with salary 
requirements lo: 

ZRC 

Attn: Human Resources 
1 37-1 39 West 25th Street 

New York. NY 10001 
orfaxto:212-727-0543 



SALES POSITION 

Major Independent Label seeks expe- 
rienced sales person, individual must 
have outstanding success record with 
top ten distributors and retail accounts. 
Hire will be on based on strength in 
rvegclialing. Also required are excellent 
communications, motivation, follow 
through, attention to detail. Computer 
skillsamust. 
Please SEND resume & cover letler 
to: Box 9052, Billboard Classified 
1 515 Broadway, NYC, NY 10036. 



ONE STOP SALES REP: 
WORK FROM HOME! 

AEG One Stop group,'Alliance Entertain- 
ment is looking to hire experienced In- 
dependent Retail sales representatives. 
Relocation is not mandatory as we pre- 
fer that you work from home. Looking to 
move? No problem. Prior One Stop ex- 
perience required. Highly competitive 
salary, benefits, commission and bonus. 
SEND fax or resume to: 
Bob Ekizian, VP of lr>dependent Sales 
& Marketing, AEC One Stop Group, 
4250 Coral Ridge Drive, Coral Spring. 
Florida 3306S, FAX: 954-25&-4835 



ATTORNEY- INTERNET 

Chelsea based Jive Records seeks an at- 
torrwy with a minimum of 2 years relevant 
experience for a newty created business af- 
fairs position dealing with all aspects o( ttw 
label s intemet & online business. 

Send resume with salary 
requirements to: 
ZRC Attn: Human Resources 

1 37- 1 39 West 25th Street 
New York. NY 1 0001 or tax lo: 
212-727-0643 



REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 
TODAY 
1 -800-390- 1 48S 
OR 

212-536-5058 



TOSHIBA-EIVII/WARNER MATCH 



fCotitintit'd from /wf/f fi-1) 
ceeds. 

At WMJ, domestic product ac- 
counts for 52% of total sale.s, and it 
is now starting to improve its tra- 
ditionally weak performance in 
this segment. Among the acts to 
benefit are Ryoko Hirosue and 
Sugar Soul, while Ryuichi 
Sakamoto's 1999 album "BTTB" 
sold 1.5 million copies. WMJ sug- 
gests these are the first payoffs 
from Inagaki's rebuilding efforts, 
especially in Japanese repertoire. 
Among the firm's international- 
product hits: Eric Clapton's "Clap- 
ton Chronicles — The Best Of Eric 
Clapton," with dome.stie sales of 
1 .7 million. 

Toshiha-EMI dates back to 
19fi0, when it was established as 
Toshiba Musical Industries Co., a 
,50/.50 joint venture between Toshi- 
ba Corp. and EMI. In 1973, it was 
renamed Toshiha-EMI Ltd., and 

in 1994, EMI raised 

its stake to 55%. 

Toshiba's equity 
makes a Toshiba- 
EMI/WMJ union 
tricky, especially 
since Toshiba 
appears to be in no 
hurrv to sell (Bill- 
hoard, .Ian. 29). "If I 
were in Toshiba's 
position, I would 
want Ut get together 
with these media 
giants and suggest a 
three-party merger," 
says Tokyo-based 
entertainment 
lawyer Atsushi 
Kaito. 

Dttmestic product 

now makes up 659? of 

Toshiba-EMI's sales. Overall, its 
operations are divided into EMI, 
Virgin, and strategic marketing 
units. Label sources say there 
really hasn't been enough time for 
the EMI and Virgin divisions to 
develop strong individual identi- 
ties. At WMJ, by contrast, the 
roots of the Warner Music Japan 
and eastwest arms date back to 
the era when WEA Japan and 
eastwest predecessor MMG oper- 
ated as completely separate com- 
panies. 

The e.stimated 21% chart share 
that results from the merger 
would make the new entity .lapan's 
biggest record company, outsizing 
Sony Music by at least a couple of 
points, according to statistics from 
trade magazine Oricon. The 
Japanese government'.s Fair Trade 
Commission (FTC) .'iays it does not 
release information concerning 
applications for mergers or take- 
overs, hut Billboard has learned 
that the FTC has received an 
application for approval of this 
union. 

One artist manager, whose 
client is signed to one of the two 
labels, thinks Toshiba-EMI and 
WMJ will remain separate enti- 
ties under a common administra- 
tive umbrella. "This would be a 
more Japanese way of doing 
things," he says, implying that 
such a scenario would obviate the 
need for a messy staff purge. 

Besides Saito and Inagaki, the 
labels' CFOs, Makoto Shioya 
(Toshiba-EMIl and Masahiro 



'If I were in 
Toshiba 's 
position, I 
would want to 
get together 
with these 
media giants 
and suggest a 
three-party 
merger' 

- ATSUSHI fuiro- 



Wakabayashi (WMJ), are also 
likely to become key point men as 
the deal progresses. 

In Japan, the American and 
British firms' music publishing 
operations are handled through 
administration deals with local 
publishers. Warner/Chappell 
Music is entrusted to Nichion, 
part of the Tokyo Broadcasting 
System media group, while EMI's 
assets are administered by Fuji- 
pacific Music, part of Fujisankei 
Communications. 

One publishing source says the 
merger will likely result in con- 
solidation of those publishing 
operations, either under a new 
administration deal with a single 
Japanese publisher or as a new 
free-standing entity. 

The merger will have little 
effect in terms of brand aware- 
ness among Japanese consumers 

and artists, says 

Michael Leichsen- 
ring, an analyst at 
Towa Securities, 
noting that only 
Sony and Avcx enjoy 
that kind of recogni- 
tion. "The overall 
impact (of the merg- 
er] is not going to be 
that significant," he 
savs. 

However, HMV 
Japan President 
Paul Dezelsky does 
not discount tlie pos- 
sibility of shock 
waves. "My only fear 
is that there could be 
a knock-on morale 
problem in the 

industry concerning 

the pctssibiiit.v of further downsiz- 
ing," he says. But Dezelsky does 
not expect the union to affect the 
good relations the retailer enjoys 
with both labels. 

Because independent label.s — 
which include large-scale opera- 
tions like Avex and Toy's Factory, 
mid-sized imprints, and a host of 
small enterprises — already play 
such an important role in the 
Japanese market, the merger is 
not expected to have as big an 
effect on this sector as elsewhere. 

Both Toshiba-EMI and WMJ 
have been trimming work forces 
as the music market stagnates 
against the background of .lapan's 
lingering recession. Warner cur- 
rently has 295 employees, while 
Toshiba-EMI's payroll is estimat- 
ed to be between 800 and 900 (the 
label will not say exactly how 
many). 

Right now, it's business as usual. 
The decision by Ken Berry and 
Warner .Music Group chairman/ 
CEO Roger Ames to postpone a 
recently planned trip to Asia 
leaves things just as they were 
when the merger was first 
announced in January. "Every- 
one's waiting, not talking to each 
other, and not pretending we're 
already on the same team," says 
an executive at one of the two 
labels. "The deal's not done yet." 

To comment oh this storjf orother 
aspects of the Warner/EMI mery- 
er. E-mail Steve McCliire at 
iiomlis(a fwics.com. 
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NARM 2000 

Business Is Giod 

Retailers Focus On Existing Outlets, Buybacic Stocks 



BY ED CHRISTMAN 

As music merchants were ready- 
ing themselvBS for the National Assn. 
of Recording Merchandisers 
(NARM) annual convention, the sec- 
tor continues to operate well despite 
what some term a "misguided" pub- 
He perception that the Internet will 
soon cannibalize their business. 

Eric Weisman, president of Coral 
Springs, Fla.-based Alliance Enter- 
tainment Corp., notes, "Obviously, 
there is a major disconnect between 
public-marketplace valuation and the 
performance of the [music-retail 
specialty] business." 

Indeed, at press time, the stocks 
of the four publicly traded music 
chains, as well as Handleman Co., 
were all trading at depressed prices, 
even though four out of five of them 
were having profitable years and 
three of them had announced stock- 
buyback programs. 

Merchants say, however, that fears 
they will lose their customers to 
online merchants are misplaced. A 
much bigger worry for mu-sic mer- 
chants is that the Internet will allow 
their suppliers to compete with them 
for business. In fact, in late January, 
that worry was so large that NARM 
filed .suit against Sony Music Enter- 
tainment, charging that the moor's 
use of hjfperhnks in enhanced CDs, 
which direct consumers to retail sites 
owned or controlled by the company, 
amounts to unfair competition. In 
response, Sony pulled out from par- 
ticipating in this year's NARM con- 
rention. 

Because of worries about their 
suppliers competing against them, 
many merchants are trying to diver- 
sify their product offering so that 
they are not so dependent on music 
sales. (See accompanying story.) 

In the meantime, most music mer- 
chants have displayed a healthy 
respect for the Internet, as many of 
them have opened their own online 
sites over the past year and are pro- 
moting a "click and brick" strategy. 
As for their brick-and-mortar .strat- 
egy, most merchants say they are 
slowing down new-store openings to 
focus on improving sales in existing 
outlets, either through merchandLs- 
ing innovations or store renovations. 

Jim Urie, president of Universal 
Music & Video Distribution, says, 
"By any measure, brick-and-mortar 
is healthy. Store growth is good; it is 
the right combination of cautious and 
aggressive. Likewise, the retailers 
are strong financially. Overlooked, 
but as important as either, the man- 
agement teams running the retail 
companies are the best they've been 
in my time in the industry." 

Pete Jones, president of BMG Dis- 
tribution, and Richard 0)ttrell, pres- 
ident of EMI Music Distribution, 
agree with Urie about the health of 
the retail sector. Music-specialty 
merchants "have had a good year, 
and those that are moving aw-ay from 




Jim Url9. Unrvflrsal Music & Video Dlstrlbubon 



being just brick-and-mortar to being 
click-and-mortar are the ones that 
are most likely to thrive in the new 
environment," adds Jones. For his 
part, Cottrell notes that the "market 
is \ery strong," and music merchants 
"look very healthy." 

THE BUYBACK BUSINESS 

The Musicland Group, which runs 
1,.3.50 stores, just finished its 
strongest year in history, with 
income of $58.4 million, on sales of 
$1.9 billion. Even more interesting, 
the company's earnings before inter- 
est, taxes, depreciation and amorti- 
zation was $147.3 million, up from 
the $124.3 million in EBITDA the 
year before. That means that, in the 
two years since its dance with bank- 
ruptcy in 1996-97, the MinneapoHs- 
based chain has generated $270.6 
million in EBITDA. Wall Street, 
however, hasn't recognized the 
chain's performance and instead is 
focusing on the Internet threat as 
the chain's stock clased at $6.88 on 
Feb. 7, slightly above its 52-week low 
of $6.25. 

Executives of the Musicland 
Group were unavailable to comment. 
But, like other music retailers, the 
company is responding to Wall 
Street's disinterest by buying back 
its stock. So far, it has bought back 
2 million of the 3 million shares 
authorized by its board of directors 
last September; in early February, 
the board authorized the chain to 
buy back another million. 

Trans World Entertainment 0)rp. 
is also expected to finish with a 
decent year, after experiencing dif- 
ficulty absorbing the 500 Camelot 
stores it acquired earlier in the year. 
In the first nine months of its fiscal 
year, the company has reported a net 
income of $824,000 on sales of $840.3 
million. But the fourth quarter is tra- 
ditionally when music chains make 
mo.st of their money, and Trans 
World hasn't announced its earnings 
yet. 

Meanwhile, like Musicland, Trans 
World's stock is trading at $9,625, up 
slightly from its 52-week low of $9. 



In January, the company announced 
a 5-million-share buyback program, 
and, on top of that, the company's 
CEO, Bob Higgins, has been buying 
back shares as well. 

In the coming year, Higgins saj's 
that the 1,000-unit, Albany, N.Y.- 
based chain will slow' store growth, 
probably opening about 50 to 75 
stores, but with closings, netting out 
at 20 to 25 additional stores. "Any- 
thing we do in regard to retail-store 
growth is not a decision that would 
relate to what's happening on the 
Internet," says Higgins. "It's just 
that we are in a growth mode. Every 
third or fourth year, we take a 
breather to build the sales in our 
existing .store base, and this year will 
be one of those years." 

As for the Internet, Higgins notes 
that the majors are too busy looking 
at the Internet as a way to cut out 




Bob Higgins, Trans Worid Entsttslnmsnt Corp. 



retail. "But it will be a number of 
years — maybe many, maybe never — 
before the labels will have the abili- 
ty to break an artist through the 
Internet without retail in-store play- 
ing, merchandising and suggestive 
selling," he says. "If they were to 
approach [the Internet] properly, it 
could really expand [the industry's] 
business." 

In the meantime, Higgins thinks 
that the music-retail sector will con- 
tinue to consolidate, and, "because of 
our financial strength and our expe- 
rience at consolidating companies 
within us, we are in the best posi- 
tion." 

Like Higgins, Bill Teitelbaum, 
chairman and CEO of Carnegie, Pa.- 
based National Record Mart, says he 
too Ls buying back shares of hus com- 
pany's stock, although, unlike Trans 
World, the board hasn't instituted a 
program for the chain to do so. So 
far, Teitelbaum says he has bought 
back 70,000 shares and plans to buy 
back more. 

But, unlike other pubhcly traded 
music chains. National Record Mart 
is losing money so far in its fi.scal 
year, posting $3.3 million in red ink 



on sales of $61 million. The compa- 
ny's stock closed Feb. 7 at $3,813, 
well above its 52-week low of $2.63. 
NRM will spend this year improving 
its performance in existing stores, 
particularly in the 30 stores it 
bought or acquired during 1999, says 
Teitelbaum. 

In Amarillo, Texas, John Mar- 
maduke, president of the 130-unit 
Hastings Entertainment chain, says 
he is in the same frame of mind, as 
the company has reduced its store- 
opening rate for the coming year 
and, instead, has put its remodeling 
programming "at an accelerated 
pace." Like that of other merchants, 
the Hastings stock has been strug- 
gling, with share price closing Feb. 
7 at $;j.81, slightly up from its 52- 
week low of $3.53. For the first nine 
months of its fiscal year, the compa- 



ny posted net income of $1.5 million 
on sales of $303.9 million. Hastings 
is alone among publicly traded music 
merchandisers in that neither the 
company nor its main owner are 
buying back shares. 

The last U.S. publicly traded 
music merchandi.ser, the Handleman 
Co., has so far acquired shares worth 
$49 million as part of a buyback pro- 
gram begun in June 1998 and 
renewed last Decemlier by the rack- 
jobbers' board of directors. 

RENOVATION VS. EXPANSION 

In the private sector, the Disc 
Jockey chain will continue to focus 
on renovations and enlargements, 
reports Terry Woodward, president 
of the 117-unit, Ow'ensboro, Ky.- 
based chain. "This year, we will do 
(Cotilinued on page 110) 



NARM Panels To Take Close 
Look At Consumer Habits 



UONSUMER research will be in 
abundant supply at this yeai-'s Na- 
tional Assn. of Recording Merchan- 
disers (NARM) convention, sched- 
uled Sunday-Thursdaj' (27-2) in San 
Antonio. 

Although there is no .session on 
research per se. NARM has .sched- 
uled three presentations on con- 
sumer buying behavior that will be 
part of different panel discussions. 

On Mondaj' (28), there is a session 
on Latin music at which Ricardo 
Dopico, director of Latin music for 
the Recording Industry 
Assn. of America, will 
pre.sent the results of a 
study of U.S. Hispanic 



music consumers con- 
ducted by Miami-based 
Market Segment Group. 
For this report, the 
researchers polled more 
than 900 music-buying 
Hispanics aged 14-54 in 
.seven n^jor metropolitan 
markets (Billboard, Dec. 
11,1999). 

The report says 63% of 
those surveyed named 
Spanish music as their 
favorite radio format 

On Tuesday (29), NARM is spon- 
soring a three-hour session on the 
Internet during which Ken Cas- 
sar, a researcher with Jupiter 
Conmiunications, will unveil some 
studies on the online music market 

Cassar will share data on con- 
sumers' attitudes about online cas- 
lomer service, payment alternatives 
for young music buyers on Web 
sites, and building online brands. 

He will also unveil results of a 
new .study on "how physical stores 
can remain competitive in online 
retail," according to Jim Donio, VP 
of communications and events for 
NARM. 

Other subjects Cassar will cover 
include digital downloads, custom 
compilations, kiosks, broadband 




penetration, and holiday sales fig- 
ures. 

Finally during the closing scs.sion 
Wednesday (1), Todd Cunning- 
ham, senior VP of research and 
planning at MTV will present .some 
highlights from its Music Trend- 
setters Study (Billboard, Nov. 13, 
1999). This research was the result 
of in-person interviews with more 
than 300 people aged 14-30 who are 
considered "on the edge" of pop cul- 
ture. 

In addition to all this, NARM 
says it will hand out sL\ 
months' worth of Soun- 
data research on music 
buying. 



by Don Jeffrey 



In OTHER research 
news, Media Metrix has 
released Web-site traffic 
results for January. The 
total number of online 
visitors in that month was 
68.3 million, according to 
the New York-based re- 
searchers. 

The most-visited music 
information sites are list- 
ed in the Traffic Ticker 
charts on page 110. Leading the 
pack is MP3.com, with 2.3 million 
unique visitors (which means any 
individual is counted only once dur- 
ing the period). 

The leading overall Web .sites in 
traffic are the portals. No. 1 is 
Yahool, with 43J3 million visitors; No. 
2 is Microsoft's MSN.com, with 34.1 
million; and No. 3 is AOL.com, w ith 
31Ji million. 

The top retail site, at No. 10 over- 
all, is Amazon.com, with 14.7 million 
visitors. Music .seller CDnow is No. 
43 with 4.6 million visitors. The top 
entertainment site is Walt Disney's 
C3o.com, No. 6 overall, with 203 mil- 
lion visitors. 

Real.com, which streams music 
and video, is No. 16 with 115 miUion 
visitors. 
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Viva La Musica Latina 

Musica En Espanol Is A Growing Part Of 
Industry And NAHM's Agenda 



BY JOHN LANNERT 

"It's going to be a Latin NARM," 
declares George Zamora, president 
of WEA Latina, in reference to this 
year's NARM convention. Well, 
maybe not totally Latin. However, 
when NARM convenes for its 42nd 
installment on Sunday (27), there 
will be a decidedly Latino vibe in the 
air. 

Apart from the fact that the ven- 
erable convention is taking place in 
San Antonio, Texiis, the epicenter of 
Tejano music, there will be other 
event* that indicate NARM organiz- 
ers are taking serious note of the 
gi'owing musica en espanol market. 

At this year's NARM, there will 
be more Hispanic artists performing 
than ever before. An unprecedented 
four Latino acts are scheduled to 
pla.v, including WEA Latina's fast- 
rising salsa .singer Frankie Negmn, 
who will be the first performer at 
the confab on Sunday (27). 

Other Latino talent booked to play 
on Tue.sday (251) are a trio of popular 
artists from EMI Latin's roster: 
A.B. Quintanilla Y Los Kumbia 
Kings, Bobby Pulido — each of whom 
are big names in the Tejano mar- 
ket — and Millie, an alluring Puerto 
Rican songstress who notched two 
chart-topping singles last year on 
Hot Latin Tracks. 

Another EM I Latin artist, Oscar 
De La Hoya, is scheduled for a mcet- 
and-greet with NARM conferees on 
Tuesday. Three songs from the label 
debut of De La Hoya, famed bo.xer 
frnm Los Angeles, will be prexiewed 
during the meet-and-greet. 

Complementing the quintet of 
showcase sets is an industry panel 
called "The Latin Music Explosion," 
which will focus on the burgeoning 
Hispanic music arena. 

Holly RoHum, NARM's director of 
membership and public affairs, says 
the expanded Latino pre.sence at the 
convention this year represents the 
initial steps NARM is taking to 
respond to the desires of its mem- 
bership. 

SPANISH SHOWCASES 

"You obviously start with simple 
things, and you react to w hat the 
membership is telling you they would 
like to see happen," states Rosum. 
"So there are .showcases, which can 
make a pretty significant splash in 
getting the attention of mainstream 
retailers. 

"Certainly, there is an incredible 
wealth of talent from the Latin mu.sic 
community," continues Rosum. "But 
when you have a limited amount of 
time to really attract the attention of 
mainstream retailers, you sometimes 
have to go with artists that pack a 
really big punch." 

When asked why he is showcasing 
Negron, WEA Latina's Zamora 
replies, "Frankie will appeal to the 
NARM members. In addition, the 
radio market is difficult these days. 
We have to go through different 



avenues of promotion, and one of 
them is definitely retail." 

EMI president and CEO Jose 
Behar says the showcase will build 
profiles for his acts with mainstream 
retailers. "We want to continue to 
create awareness," declares Behar 
"This is a process of educating the 
buyers and customers to the differ- 
ent genres of music that we're 
involved in. It's just part of a con- 
stant development of new lu-tists and 
new' faces. 

"And when the next record is 
delivered to the customers," adds 
B6har, "hopefully, they'll be more 
receptive and they'll lay it out more 
aggressively. This is what we're ho|)- 
ing to achieve. If we achieve that 
with one customer, then it was all 
well worth it." 

Likewise, Behar points out that 




Osca/ De La Hoya 

the conrention stop by De La Hoya 
is designed to better acquaint main- 
stream retailers with his recent 
signee. "We want every retailer to 
meet Oscar," says Behar "It'll be 
part of the beginning of the setup of 
his album, in spite of the fact that it 
probably is not going to come out till 
June. We want them to hear three 
songs, so, when w'e go and solicit the 
customers, they're not going to say 
'Wow! This is not Oscar the boxer 
just making a record.' They're going 
to be excited, and they're going to 
welcome our sales reps very opti- 
mi.stically." 

ON THE WAY TO THE FORUM 

Though NARM is feeling the 
Latin groow at this year's confab, it 
was in 1998, recalls Rosum, that the 
organization started to step up its 
involvement in the Latin market by 
making a move to establish a com- 
mittee called the Latin Music Issue 
Forum. 

Comprised of label executii'es, dis- 
tributors and retailers, the Latin 
Music Issue Forum meets four times 
a year to discuss industry Lssues and 
trends. 

"We invited representatives from 
(Covlintied on patjc 



9dm Homitz RBfleets On Retail 

Internet Issues At Forefront, As The NARM President 
Outlines This Year's Plans 



BY STEVE TRAIMAN 

"Coming off another e.\eellent sales 
yeai' for music retailers, the big issues 
going forward are e-commerce and 
music on the Internet," says Pam 
Horovitz, NARM president. On the 
e\>e of the annual convention, Feb. 27 
to March 1 at the Marriott River- 
center and Riverwalk Hotels in San 
Antonio, Texas, she anticipates 
between 2,H0() and 3,000 attendees. 

"Last year, we felt the first impact 
of ongoing industry con.solidation," 
she notes. "While wfi are getting new 
e-tailer members on a steady basis, 
the numbers don't make up for the 
loss in chain mergers. It's also a 
first-time locaticm, but we know the 
program content will be a big draw;" 

Horovitz notes that another rea- 
son for a possible decrea.se in atten- 
dance this year may be due to the 
downsized Trade Show because of 
limited space and a decision not to 
use a Hotel/ConvBntion Center wnue 
split, since members don't support 
this format. Fewer exhibitors tran.s- 
lates into fewer booth workers, with 
customer guests and Trade Show- 
only visitors numbering more than 
160 in the past few years. 

As one of this past year's high- 
lights, Horovitz points to the long- 
awaited introduction of source- 
tagging for CDs, starting with Sony 
Music Distribution and WEA. "The 
bad news is that Sensormatic 
encountered a tag shortage," she 
.says. "With added equipment and 
.stepped-up production at the suppli- 
er, we've been told that this quarter 
should see enough product for all five 
major-label groups to tag as much 
audio and video product as they 
want." 

Another continuing program that 
saw much progress is the NARM 
Internet Forum. "With the impor- 
tance of emerging e-commerce for 
the 80% of our members with an 
online presence, the second year for 
our operating Forum led to our con- 
tracting with Jupiter Communica- 
tions for ongoing research," Horovitz 
.says. "They made an excellent pre- 
sentation at our fall conference and 
will provide an update at our half- 
day Internet seminar at the conven- 
tion." NARM al.so just launched 
"Research Briefs," a quarterly 
re(H)rt in print and online that high- 
lights consumer research from 
Jupiter, RIAA and other sources. 

Horovitz also reports making 
progress on an industrywide cam- 
paign in conjunction with RIAA that 
would be similar in scope to the 
American Film Institute program 
with VSDA for the 100 top films of 
the 20th century. Progress was noted 
for a retail-certification program 
similar to the "Retailing 101" educa- 
tion approach used about 20 years 
ago. Discussions continue with the 
National Retail Federation and a 
number of universities, including 
Middle Tenne.ssee State and the Uni- 
versity of Florida. 




P&fn Horavilz 

Looking at program highlights, 
Horovitz notes the keynote address 
by .leff Bezos, founder and CEO of 
major online music marketer Ama- 
zon.com, at the opening business ses- 
sion. "We locked him up long before 
Time magazine named him person of 
the year." she notes. "His name was 
high on the list of member re(iuesLs, 
and we're anticipating that his 
remarks will be of interest to all 
facets of the industry." 

SCHEDULED EVENTS 

The closing business session will 
feature the "MTV Music Trendset- 
ters Study," a consumer-research 
presentation by Todd Cunningham, 
MTV: the NARM Chairman's Mes- 
sage by Stan Goman, Tower 
Records/Books/Video: and the 
NARM Presidential Awai-d for Sus- 
tained Executive Achievement pre- 
.sented to Henrj' Dn)z, president. Uni- 
versal Music & Video Distribution. 

Four major seminars and panel 
discussions touch on key music- 
industry trends. "The Latin Music 
Explosion" panel will be moderated 
by Mauricio Abaroa, Latin Academy 
of Recording Arts & Sciences, Inc., 
with Ricardo Dopico of RIAA as 
market-research pre.senter, and pan- 
elists Nelson Balido Jr.. Southwest 
Entertainment; .lohn Lannert, Bill- 
board: David Massry, Ritmo Latino: 
Randi Mayrent, Borders; Fernando 
Mayen, Joey Records; Michael 
Morales, Studio M; and Bob Navar- 
rcte, BMG Latin. 

An "Internet Super Session" will 
have co-moderators Ken Schlager 
and Marilyn Gillen of Billboard, with 
presentations by Aram Sinnreich, 
Jupiter Communications, and Cary 
Sherman, RIAA, on the Secure Dig- 
ital Music Initiative. Panelists are 
Paul Epstein, TwLst & Shout; Jason 
Fiber, Wherehouse Music/Check- 
out.com; Mike Farrace, Tower 
Record.s/Video/Books; Storm Gloor, 
Hastings Entertainment; Michael 
Mason. Buy.com; and Andrew Nib- 
ley, Getmusic.com. 

Mick Fleetwood of Fleetwood 
Mac will make a special artist 



appearance on "The Next Genera- 
tion of DVD: Music, Pictures And 
Much More" panel. The moderator is 
Paul Gluckman, Warren Publishing, 
with participants John Beug, Warn- 
er Bros. Records; Paul Bishow, Uni- 
versal Music Group; Gene Kelsey, 
Panasonic Corp.; Al McPherson, 
Warner Bros. Records; .John 
Michael, Best Buy; and John Thrash- 
er. Tower Records/ Video/ Books. 

The "Marketing Choices And 
Chances: Breaking Through Retail" 
]ianel will be moderated by Mark 
Pearson. //*.■< Magazine, with pan- 
elists Bob Bell, Wherehouse Music; 
Ron Cunningham, Kmart; David 
Fitch, RCA Records; Dan Gill. Mam- 
moth Records: Derek Graham, 
Wind-Up Entertainment; John 
Kunz. Waterloo Records & Video; 
Sam Milicia, Handleman Co.; Tom 
Ov^rby, Best Buy; and Peter Wright 
Rykodisc. 

While label-group product pre- 
sentations have not been on the pro- 
gram for several years. Horovitz 
notes that the miyor-label gi*oups are 
providing a number of new and 
developing artists, along with some 
top names. BMG Distribution is 
sponsoring the opening "Fiesta" 
reception, EMI Music Distribution 
and the Album Xettmrk have a Sun- 
set Station Showcase, Uni has the 
closing-night Awards Banquet acts, 
and WEA is supplying business- 
session entertainment. 

An eclectic range of artist perfor- 
mances is spread through the c(m- 
vention. Included are the opening 
business session with Frankie 
Negron, WEA Caribe/WEA Latina. 
and the Awards Luncheon with MC 
James Darren, Concord Jazz: Angela 
Via, Lava/Atlantic: and Johnny Gill, 
Platinum Entertainment. The clos- 
ing business session will feature 
Anika Paris, edel America; BBMAK, 
Holly W(Kxl; and Kina. DreamWorks, 
while the Awards Banquet will pre- 
sent Erykah Badu, Motown; Jamie 
Shaw; Universal Classics; and Trisha 
Yearwood, MCA Nashville. 

Looking ahead, Horovitz sees a 
huge array of Internet-related issues 
to be dealt with and problems to be 
solved. "The biggest concern retail- 
ers have is the degree to which — as 
suppliers become online competi- 
tors — the polices and practices of 
these companies keep competition 
fair," she emphasizes. "What they 
have articulated to the investment 
community is dramatized by the 
mergers of CDNow and Columbia 
House, and AOL with Time Warner." 

As an example, she points to the 
recent lawsuit filed by NARM in 
U.S. District Court in Washington. 
D.C. (Billboard. Feb. \3 issue). The 
suit alleges that Sony Music Enter- 
tainment and Sony Corp. of America 
are in violation of the Sherman 
Antitrust Act by releasing CDs with 
multimedia features that include 
hyperlinks to a Sony-owned or 
{Conthiiu'd on /xu/f 100) 
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newsline... 



SHOREWOOD PACKAGING, a manufacturer of paperboard packaging for 
music and video, says it has accepted a $<jOO million acquisition offer from 
International Paper, ending a hocStile takeo\er attempt by riral company 
Chesapeake, which had bid $500 million. International Paper pay 
Shorewood $21 a share in cash, assume about $275 million in debt, and 
merge its packaging operadons with Shorewood's under the latter 's name. 

WAL-MART STORES, a leading retailer of music and video nationwide, 
reports that fourth-quarter net income rose 23% to $1.92 billion on a 
26'/r sales increase to $51.4 bilhon. Sales from store.s open at lea.st a year 
rose 6.3% in the quarter. Despite the big gains, inwstors have driwn 
dow n the company's .shares on fears that it will not be able to sustain this 
growth. For the year, the retailer, which operates 2,985 stores in the 
l.'.S., reports net profit of .$5.4 billion on $165 billion in sales. 

MP3.COM sa.vs it has backed out of a planned $1.50 acquisition of 
seeUthere.com. an online event -planning and ticketing Web site, because 
the transaction could not be accounted for as planned. In.stearl, MRj.com 
will take a "major equity stake" in sceUthcre, w'hich is expected to raise 
about $30 million in its next round of financing. 

In other news, MP3.com and Live MiLsic Channel will team up for a 
co-branded Web site offering streamed footage of recorded concerts. 

LYCOS, the Web portal, reports that earnings in the second fiscal quar- 
ter, which ended .Ian. 31, nearly doubled to .$3 million from $1.6 million 
a .vear earlier, if amortization and merger-related expen.ses are e.\clud- 
ed. If included, Lycos had a net loss of $;10.9 million, compared with a 
loss of $13.8 million a year ago. Revenue jumped 120'J to $68,6 million 
from $31.1 million. During the quarter, Waltham, Mass.-ba.sed Lycos 
i-aised $445 million in a secondary offering of stock. 

MUSIC CHOICE, a provider of music over cable, 
satellite, and the Internet, says that cable systems 
will air during prime time a Patli Smith concert 
that it produced — and Webcast live Feb. 16 from 
the Bowery Ballroom in New York — at least twice 
from March 7 to April 10 nationwide. In April, the 
audio portion of the concert will be broadcast over 
Music Choice's Showcase I channel. A program in March over Show- 
case I will promote Smith's upcoming Arista album, "Gung Ho." 

DICK CLARK PRODUCTIONS reports that net income increased 15% in 
the second fii^cal quarter to $998,999 from $867,000 a year earlier, as 
revenue went up l{8% to .$22.6 million from $16.4 million. During the 
quarter, the company produced a hohday .special, "Garth Brooks And 
"The Magic Of Christmas," for N'BC. Also, it launched an entertainment 
and E-commerce Web site in as.sociation with AOTISTdirect. 

ARTISTDIRECT, an operator of music Web sites, has formed a marketing 
deal with Internet portal Yahoo! that will link Yahool's sites to the music 
company's artist-specific E-commerce and content sites. Yahool is an 
investor in ARTISTdirect. 

THE NATIONAL ASSN. OF RECORDING MERCHANDISERS (NARM) says that 
Rounder Records ai-tists .Jimmie Dale Gilmore and .Joe Ely will pert'orm 
Monday (28) at the Scholarship Foundation Dinner during NARM's annu- 
al convention in San Antonio. They are replacing Sony arti.sts who were 
scheduled to perform; Sony withdrew from the convention after NARM 
sued it, charging the company with eomjjeting directly with retailers. 

TRIMARK HOLDINGS, an independent film and video company, reports 
that net profit increa-sed to $427,000 in the second fiscal quarter from 
.$;166,000 the year before. But revenue fell 23% to $20.7 million from 
$26.9 miUion, because there was no release during the quarter compa- 
rable w ith "Eve's Bayou" the year before. 

PROVIDENT MUSIC DISTRIBUTION has announced a new Viewscan displa.y 
program for retailei-s nationwide. The Christian music distributor's sys- 
tem allows customers to watch videos and ILsten to music and interviews. 
Each unit will feature six current hits and four anticipated projects. 

BLOCKBUSTER says it has expanded its multi-year alliance w ith Ameri- 
ca Online (AOL) and will reap revenue from AOL memberships gener- 
ated in its more than 4,000 stores. The companies will also develop a 
movie and game rental package .specifically for AOL members. 

TDK says that sales of recording media fell 11.1% in the third fiscal quar- 
ter to 39.9 billion yen ($391.4 million) from the .same period the year before 
due to shrinking worldwide demand for audiotapes and to lower prices. 



Mi 













Q&A With Jeffrey Bezos 

HARM Keynoter And Amazon Founder Is Witness To The Retail 
Revolution 



BY DON JEFFREY 

Jeffrey P. Bezos, the keynote 
speaker al the National Assn. of 
Recording Merchandisers conven- 
tion, is the founder, chairimin attd. 
CEO of Seattle -based Amazon.com. 
the leading online mmic retailer, with 
mnsic sales of $195 million last year. 

A S6~ijear-old natitv of New Mex- 
ico, raised in Texas and Miami, 
Bezos began Amazon.com in 1995 
after a career as an iniTstment- 
resenrch analyst n-ith D.E. Sham 
Tlic Web site nvs lanncheil Jnly 16. 
199.x as an online bookseller In 1997, 
the company went public at $18 a 
share, and the mnsic store was 
begun in June 1998. 

Bezos graduated from Princeton, 
where he nmjored in electrical engi- 
neering and computer science. He 
and /lis wife. .Mackenzie, are exi>ect- 
ing their fir^t child in Mairh. 

How has the rollout of music 
been different from that of books? 
Was it easier or harder? 

E\'ery category we enter has some 
things that are the .same, .so we can 
lewrage .stuff we've done before. For 
example, one-click shopping is very 
helpful in h<x)ks and also very helpful 
in music. So some things carry 
across. And then there are many 
things that have to lie done specifi- 
cally for that category. In music, for 
example, one of the things that's v^ry 
important is having little 30-sccond 
snippets of all the songs — .so people 
can sample the music — and lists of 
essentials, so people can branch out 
into new genres of music. We take a 
very focu.sed approach when we open 
a new category. Music was the sec- 
ond category we entered into after 
books. 

We've been in the business now for 
just over 18 months. It has been very 
succe.ssful, and we're very grateful 
to all the cu.stomers that have chosen 
to shop at our music store. The main 
reason they shop at Amazon is 
because we put so much work into 
the music experience so people can 
quickly and ea.sily di.sco\er what it is 
they're looking for — maybe ewn dis- 
cover something brand-new that 
they never would have found in any 
other way. That's what we're always 
focused on, what's wry important to 
us. We have more than 17 million 
customers today, and they aren't 
computer experts. They're ordinary 
people who want to find out new 
things, get things off their to-do list 
and so on. They don't want to fool 
around w ith technology. .So w'e've 
always put a huge amount of effort 
into making it simple and letting 
people get to their end-goal iis fast 
as they can. 

Y'ou've offered promotional 
downloads from your site. This 
year, you're going to sell them. 
What are your thoughts about the 
selling of music moving away 
from packaged goods toward dig- 
ital downloads? 

I think digital downloads, ulti- 



mately, w ill be very successful. I 
think they're going to be great for 
customers and great for the music 
industry. What you'll see over the 
next few years is a period of great 
experimentation. All .sorts of differ- 
ent things will be tried. Some of 
them are going to work, and ,some of 
them are going to fail. We are 
absolutely determined to be the 
leader in the digital downloading of 
music. 




Is it worrisome that the major 
music companies arc forming 
alliances with Internet compa- 
nies — Warner and Sony buying 
CDNow, Time Warner merging 
with AOL — or forming their own 
online commerce units, like B.MG 
and Universal's GetMusic? Could 
it mean a less favorable environ- 
ment for a store like yours? 

I certainly hope not. We're work- 
ing with the labels, and I hope the.v 
value the things that we bring to the 
table. I think they do. 

Another trend is big-box retail- 
ers teaming with Internet compa- 
nies: Kmart » ith Yahoo, Wal-Mart 
with AOL, Microsoft with Best 
Buy. Could you envision an 
alliance between .4mazon.com and 
a traditional brick-and-mortar 
retailer? 

We're really very focused right 
now on e-commerce exclusively. The 
question would he, what would such 
an alliance do for customers? If there 
were some way such an alliance 
would genuinely help customers, we 
would consider it. But 1 don't know 
what that would be. I can't see e.xact- 
ly how it would be a benefit to cus- 
tomers. 

Do you envision opening physi- 
cal Amazon stores that sell books, 
music and video? 



I really don't envision that. The 
reason is that's a well-.served mar- 
ket, and we're very focused on e- 
commerce. That's where our set of 
skills is; that's where we know how 
to .satisfy customers. There are a lot 
of great companies out there that 
know how to service customers in 
the physical world. So, for us, this is 
the place where we create more 
value for the world. 

Is there a shakeout coming in 
online retail? What will bring it 
on, and what will determine who 
survives? 

I certainly think that what we're 
.seeing today — it's true in music and 
it's true in other categories — is a 
time of great experimentation, I 
liken it to the Cambrian Era ,5-50 mil- 
lion years ago, when single-celled 
life first exploded into multi-celled 
life and every possible experiment 
was done. And it was the greatest 
rate of speciation ever seen. It was 
also the greatest rate of extinction 
ever seen. And that is what you're 
likely to see here with various Inter- 
net models. 

What do you think of brick-and- 
mortar retailers' chances of gain- 
ing significant market share sell- 
ing music from their Web sites? 

I think some of them may be .suc- 
cessful. The difficulty is that the set 
of skills and competencies that you 
need to be a great physical-world 
retailer are completely different 
from the set of skills and competen- 
cies that you need to be a great 
online retailer. And so it's very diffi- 
cult for a com|)any gomi at one thing 
to all of a sudden be good at some- 
thing so different. I think it's not 
impossible hut very hard. 

Did you state — possibly in the 
Time I Man Of The Year I article or 
in your conference call Iwith ana- 
lysts I — that you expect music to 
be profitable this year on an oper- 
ating basis? 

No, we didn't make any state- 
ments about that. One thing we did 
say in the Time article is that this is 
an internal goal, not a prediction: 
making books, music and video — our 
three oldest stores — as a group, 
profitable by the end of this year. 
That's an internal goal. 

You buy direct from two majors: 
EMI and Universal. .\re you talk- 
ing with the other record compa- 
nies, and can we expect any 
announcement of other such deals 
s<Min? 

I can't tell .vou anything we're 
about to announce. But that is cer- 
tainly something we're interested in, 
and we certainly think it's in the 
interest of the labels. 

You do your own fulfillment of 
music, book and video orders. Can 
you envision situations where you 
might want to use a third party 
that specializes in that business? 

That's very important to us. One 
of the things w^e're probably best- 
known for is customer .service and 
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customer experience, and we're 
widely recognized for doing a better 
job than others. One of the reasons 
is that we do our own fulfiUment. So 
that's an important part of our strat- 
egj' for providing the best possible 
experience for customers. 

Will the really big burst in 
Internet commerce come when it's 
freed from the computer and 
people can make orders easily 
thnmgh their TVs, cell phones and 
other devices? 

I think that those will all be imfxir- 
tant. I'm especially a big believer in 
wireless devices. We're all so busy in 
the early 21st century; if we can get 
things done on a bus or in a taxicab 
or in a doctor's office or an aii-pnrt 
terminal, that's very helpful to peo- 
ple. But I also think the predicted 
demise of the computer is almost 
certainly wrong. Computci-s arc get- 
ting cheaper and cheaper They have 
a lot of capabilities that television 
sets don't have. I think, very likely, 
we'll see the penetration of comput- 
ers inside households continue to 
increase strongly. 

What will increased bandwidth 
mean for online retailing? 

That's another area that's going 
to give a tremendous benefit to e- 
commerce, especially with respect to 
electronic-downloadable products 
like mu.sie. 

Do you think that e-commcrce is 
the death knell for traditional 
retailing? Or will brick-and-mortar 
merchants sunive and thrire in the 
Internet world? 

I think that physical stores are 
going to continue to do very well in 
the future. Every time there is a new 
technology, there are often predic- 
tions that the old thing is going to go 
away. That happens sometimes, but, 
most of the time, it does not. When 
television was invented, people pre- 
dicted that movie theaters would go 
out of busine.ss, and, of course, that 
didn't happen. One day — and it will 
tiike a long time, far in the future — 
if electronic-downloadable mu.^ir 
becomes the primary method, thcTi, 
obviously, that's not good news for 
physical music stores. But stores 
where the product itself is unlikely 
to transmogrify into electronic 
downloads are in a more .solid posi- 
tion. 

What kind of music and artists 
do you like to listen to? 

1 like Sarah Mcl,achlan, Indigo 
Girls. I like this new artist, Amanda 
Green. I don't know if you've hearri 
of hen She has an album callctl "Junk 
And Stuff" — truly e.xcellent. And I 
al.so like quirky things. I like to lis- 
ten to the "Battlestar Galactica" 
theme song [laughs]. That's one of 
tho.se thing^i that haw a nostalgic sjxil 
in my heart from when I wa.s a kid. 
My cousin — it's one of those things 
like a cousin seven times remowd; I 
don't know how it work.^ — is George 
Strait. Our great-grandfathei's were 
brothers. Actually, I've never met 
him, but I listen to his music. 

Any other thoughts? 

I'm just incredibly excited about 
Amazon.com and music. Given the 
opportunity, I always love to thank 
our customers, because that's why 
we are what we arc twlay. And we've 
got a lot of music customers. 



Direct To OVD 

Video Gradually Fading To Digital 



BY CATHERINE APPLEFELD 
OLSON 

Locating the DVD version of a 
favorite film or concert video is get- 
ting easier by the week. But true dig- 
ital buffs who wnturc beyond their 
local mainstream video store are 
finding a growing number of DVD 
titles that have not had a prior or 
simultaneous relea.se on VHS. While 
no home-entertainment company 
worth its salt plans to turn its hack 
on VHS any time soon, the fledgling 
world of direct-to-DVD releases 
underscores the vast |X)ssibilities of 
the medium and the new program- 
ming directions it heralds. 

And while New Line Home Video 
broke ground releasing the "Detroit 
Rock City" DVD several weeks 
before its VHS counterpart, most 
DVD-only fare these days is funnel- 
ing primarily from independent com- 
panies. 

"DVD is the primary focus of 
Palm as an entertainment company," 
says Allan Golden, head of sales and 
marketing for Palm Pictures Home 
Entertainment. "At this stage of the 
game, for many of the releases we 
put out in both formats, the VHS Ls 
really just a consolation to the peo- 
ple who ha\^ not bridged the gap and 
made the jump to DVD." 

The majority of Palm's DVD titles, 
including the recent "Stop Making 
Sense," also have VHS countei-parts, 
but Golden says the company's pro- 
gramming plans point firmly to the 
future. "We are trying to reach all 
consumers, whether they are DVD 



"We will have plenty of product 
that will be going direct to DVD as a 
result of that partnership," Golden 
says, noting that .several projects are 
already in de«?lopment for broadcast 
on the Internet and DVD-only 
release. 

MADE FOR MUSIC 

Palm last year pioneered the DVD 
single and currently has four dLses — 
featuring Mickey Hart, Sly & Rob- 
bie, Mocean Worker and Bob Mar- 
le.y — with several more planned. The 
titles, which contain a couple of per- 
formances plus a range of unique 
content, simply would not make 
sense in the VHS world. Golden saj-s. 
"We cut our cost to the bone, so to 
speak, so these releases can hit the 
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I)eople or not," he notes. "In the ini- 
tial planning stages, however, we 
could've easily gone fur DVD-only, 
because it is those additional fea- 
tures that arc driving the project." 

The digital age will diive all of the 
projects to come out of a new pro- 
duction deal between entertainment 
Web destination sputnik7.com, 
chaired by Palm founder Chris 
Blackwell, and the Res Media Group 
to cre'atc new digital films, .some of 
which Palm will distrihutt? \ia DVD. 



street at $7.98 suggested retail. You 
simply would not make any money 
doing it on VHS." 

Ijongform DVD-only titles are not 
far in the offing. Slated for release 
April 25 ai'e the first two in a series 
of electronica and hip-hop compila- 
tion DVDs that will not have VHS 
countei-jiarts. 

"If .vou look at the history of mu-sic 
video, there were quite a few music 
compilations on VHS that did not 
work early on," Golden savs. "First- 



ly, consumers felt they could see 
most of the material free on TV Sec- 
ondly, accessing the clip .vou liked 
best was almost impossible on the 
VCR." 

Anchor Bay Entertainment is also 
in the midst of finalizing deals to 
release several music projects that 
will not be out on VHS. "DVD is the 
[lerfect medium for music video, 
where VHS never was," says .lay 
Douglas, VP of acquisitions and 
prwluct derelopment. 

DVD EXCLUSIVES 

Other DVD-only titles are crop- 
|)ing u)) beyond the music genre. Of 
distributor DVD International's 12 
current discs, only two — "More 
Tales Of The City" and "A Merry 
War" — have had a previous life on 
VHS. The comiwny has an addition- 
al 30 DVD titles in development for 
this year, several of which have had 
limited video runs in Europe hut 
none of which have been available in 
the United States. 

"It is not our intent to seek out 
programs that have not been out on 
VHS, but rather to find material 
that's inherently repeatable, some- 
thing that users will want to watch 
over and over again. A lot of the 
piwluct that be.st takes advantage of 
the ix)wer of DVD just doesn't exist 
on video," says DVD International 
president David tJoorlman. 



"The question I ask mj'self when 
I look at programs is this: 'If it is 
available on DVD and right next to it 
on VHS, what's the compelling rea- 
son to buy it on DVD rather than 
VHS?' "Goodman add.s. 

Often, the answer is an influx of 
interactive features. But those fea- 
tures don't necessarily tran.slate into 
mainstream fare. Among DVD 
International's recent DVD-only 
titles are the stress-reducing 
"Aquaria," which enables viewers to 
visit five fish tanks from multiple 
angles and with four different 
accompanying soundtracks. The 
DVD-18 offers three asjwct ratios, 
and viewers can opt to follow one of 
several different fish around the 
tank close-up. 

There's also the interactive "I'm 
Your Man," "Tender Loving Care" 
and "Sherlock Holmes: Consulting 
Detective," through which viewers 
can direct the action by seeking out 
various crime-solving solutions. Due 
in late March are the first six one- 
hour DVDs in a series of music/ 
scenery discs featuring material the 
company licensed from classical- 
music lalK'l Na.\os. 

"Most people who own DVD play- 
ers are looking at them as a replace- 
ment for the VCR, which means they 
are meant to watch movies on. 
Direct-to-DVD Is going to remain a 
relatively .small market, compared to 
the total DVD market, hut 1 think it 
is going to grow and be incredibly 
important," Goodman says. "We 
need what they call the 'killer app' in 
the games industry — the one title 
that would make people pay atten- 
tion." 

That one title, Goodman hopes, is 
"The Watcher" DVD International 
and Aftermath Media/Digital Cir- 
cus are set to begin production in 
March on the project, an urban 
thriller and one of the first movies 
created sjjecifically fctr the digital 
format. Although DVD viewers will 
be able to alter the story line and 
interact in other ways, Goodman 
.says he felt it was necessary to cre- 
ate a l(K)-minute VHS vei-sion, with 
a trailer about the making of the 
interactive movie, to entice a wider 
audience. "The intent is to bundle 
the VHS and the DVD together, and 
the VHS side of the bundle will be 
very inexpen.sivie to encourage retail- 
ers to merchandise them side by 
side," he sa.\Tf. 

Other DVD-only fare is lifestyle- 
specific, such as QuickBand Net- 
works' continuing DVD magazine 
series "Short Cinema .Journal" and 
"Circuit," which target movie and 
mu.sic buffs, re.s|)ectively. Both titles, 
distributed by Warner Home Video, 
feature exclusive performances, 
interviews and interactive content 
that reaches beyond what like- 
minded CD-ROM mags have been 
able to achiew. 

Pioneer Entertainment, in con- 
junction with Classic World Pi*oduc- 
tions, is releasing digitally remas- 
tered episodes of the 'GOs television 
show '"The Judy Garland .Show" on 
DVD, rife with outtakes and other 
extras. The show, which b.ypassed 
the VHS format altogether, pre- 
viously had been available only in 
grainy, bootlegged form. 
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NARM/Sony Lawsuit, Internet 
Likely Tn Dnminate Cnnfali Chat 



RETAIL 
TRACK 

by Ed Chrlstman 



' HEN D' YA GET IN: As the indus- 
try heads out to the National Assn. of 
Reconlint; Merchandisers' (NARM) 
annual comentiGn, there's one thing j-ou 
can be sure ahout at this meeting: 
There will l)e no shortage of topics to 
talk about. In addition to all the foal for 
thought that the NARM panels will 
gi\e >'ou. there is a whole host of other 
topics, rumors, and controversies to 
keep ever>T>ne's yap fla]>ping at the con- 
vention, running 
Sunday-Thurs- 
day (27-2) in San 
Antonio. 

First off, 
there i.s the 

NARM lawsuit 

against Sony, in 
which the trade 

group seeks to .stop the m^or from 
getting a free ride in reaching mer- 
chants' customers. 1 hear tell that 
NAKM, possibly in a clo.sed-door 
meeting, is briefing retail membei"s 
about the lawsuit, why it filed the .suit, 
and what it hopes to accomplish by it. 
Remember, the NARM board of 
trustees, not the NAKM members, 
voted on the lawsuit. So (jther than 
what they read in the pre.ss, this will 
be the first time that many merchants 
will hear from NARM on the topic. 

While every merchant Retail Track 
has talked to agrees with NAHM's con- 
tentions on the i.s,sues as stated in the 
lawsuit, I am nut .sui-e that ewvy one of 
them is comfoi1;ible with the lawsuit, so 
it wiU he interesting to see what mer- 
chants are saying about it at NARM. 




Conwrsely, there pn)hably will be 
plenty of discussion about the Sony 
boycott, I mean absence. When 
NARM filed the lawsuit, the group 
positioned it as a way to di.scuss busi- 
ness Issues that didn't have any other 
forum in which to settle them. NARM 
was hoping Sony would still come to 
the conwntion. 

Sony of course, chose to focus on tlie 
fact that it was the only miyor named 
in the .suit iind Ls 
iastead going to 
Dalliis for inter- 
nal meetings. 

At the very 
least, everyone 
will be com- 
menting on how 
weird it is to 
have a NARM without one of the 
nuyors, while others will be wondering 
who got the Sony suites at the hotels. 
And you can be sure that some inde- 
pendents will benefit from Sony's ab- 
.sence, by gaining either l)asine.ss mei^- 
ings and/or lunches, dinners, and 
breakfasts with majors' accounts that 
they otherwise wouldn't have gotten. 

And of course, ex^eryxme — labels on 
one side and retailers on the other 
side — w-ill be arguing over W'ho will 
win the lawsuit This will be |)articu- 
larly intere.sting when the WTangling 
takes place after midnight, a time 
when everyone .still out and about is 
probably three sheets to the wind, 
whatever that means. 

Another topic of conversation .sure 
(Continued on ixige 9S) 





• Deepest selection of CD's, cassettes, 
VHS and DVD. 

• Internet real-time ordering with 
WebAmi. 

• New store specialists. 

• Sales-driven mari^eting with 
^fxjd weekly. 

• www.aent.com — 
Online information designed to 
support your business. 

• www.allmusic.com fj^liJI 

Voted Yahoo's ""Best music reference 
sight," offers artist/song-title look-up. 
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Get Ready for the 
Most "Gigantic" Film 
and Audio Event of 
the Summer! 
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james Newton Howard composes 
this powerful listeninj experience 
featuring the orifinal icere that 
capture! all the emotion of the 
film. 




ChiUren can relivs all the 
adventure of the film with thii 
24-pa9e book and tape 
combination recorded in 3-D 
"Diflosound" plus a bonus 
frameable print. 
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All-new audio format featuring 
8 original longs inspired by the 
film plus CD enhanced with 
interactive musical ftin 
for the computer. 
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• D'Angelo 

• Do Or Die 

• Enigma. 

• Kumbia Kings 
(Feat. A.B. Quintanilla) 

• Liza Minnelli 

• Sammie 

• Scarface 

• Oscar De La Hoya 



• Selena 

• Smashing Pumpkins 

• Tara MacLean 

• The Music From The Motion 
Picture "Romeo Must Die" 

• The Music From And Inspired By 
The Epic Mini-Series "JESUS" 

• Tina Turner 

• Mike E. 
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Rooster Blues Label Revived, Thaoks To Bottled MaJic 



Rooster crows agaix: 

Rooster Blues Records, the 
Chicago-born, Mississippi-bred 
indie blues label that has been 
dormant for a 
few years, will 
enjoy a lease on 
life with the pur- 
chase of its 
assets by Bottled 
MaJic Music, 
which operates 
out of New York 
and Memphis. 

Rooster was founded in the 
Windy City in 1!)«0 by Jim 
O'Neal, who in 1970 al.so co- 
founded Living Blues magazine — 
still the country's best-known 




publication devoted to the genre. 
In 1983, the University of Missis- 
sippi took over the operation of 
Living Blues, and O'Neal relocat- 
ed down South, settling first in 
Oxford, Miss., and then in nearby 
Clarksdale, where he also ran an 
independent record store, Stack- 
house Records (named after 
bluesman Houston Stackhouse), 
and a mail-order operation, Delta 
Record Mart. 

Over the years. Rooster — 
which at one point enjoyed a dis- 
tribution deal with Rounder 
Records — released albums by 
.such well-known blues perform- 
ers as Magic Slim, Eddy Clear- 
water, Johnny Littlejohn, Lon- 



mmm 








MEPEIEMS, 





htj Clirif: Morris 



nie Pitchford, Roosevelt 
"Booba" Barnes, James "Son" 
Thomas, Larry Davis, Valerie 
Wellington, Carey Bell, Willie 
Cohhs, Super Chikan, and Lon- 
nie Shields. 

Last .year, O'Neal moved once 
again, to Kansas City, Mo. But 



lt*s not just our address, 
it's how we do business. 
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arrangements were made to keep 
the label going, as Robert John- 
son, who operates the start-up 
Bottled MaJic (and who, by the 
way, is no relation to the leg- 
endary bluesman of the same 
name), bought the Rooster catalog 
and agreed to issue the company's 
newly recorded titles. The label 
will now be distributed exclusive- 
Iv bv Redeye Distribution in Gra- 
ham, N.C. ■ 

The new associations kick off on 
April 25 with the release of four 
albums — some old, some new to 
CD, and some entirely new'. "The 
Rooster Blues 20th Anniversary 
Sampler" will provide a 19-track 
overview of the label's history. 
Singer/guitarist Magic Slim's 
1982 album "Grand Slam" will 
finally make it to CD, augmented 
on the disc by the house-rockin' 
EP "Mean Mistreater." 
Singer/guitarist Super Chikan's 
1997 collection of Mis.sissippi juke 
stomp, "Blues Come Home To 
Roost," will see reissue. Rounding 
out the offering will be a new- 
release, soul blues singer Shields' 
"Midnight Delight." 

Rooster anticipates the release 
of 15 titles during the year 2000. 

In THE MARKET: Wildcat Dis- 
tributing's Midwestern sales di- 
rector. Clay Pasternack, exited 
the company Feb. 5. Before join- 
ing Wildcat, the veteran salesman 
worked for M.S. Distributing, 
which folded its music division in 
October, and Action Music Sales. 



Pasternack is looking for other 
opportunities: he can be contact- 
ed at 440-333-6058. 

F LAG WAVING: It's unlikely 
we'll hear a debut blues album 
this year that's as striking as 
Robert Belfour's "What's Wrong 





With You," which is scheduled for 
a May 23 release by Epitaph-dis- 
tributed Fat Possum Records. 

To date. Fat Possum has spe- 
cialized in the best in electrified 
North Mississippi juke-joint 
blues, as played by Junior Kim- 
brough, K.L' Burnside, T-.'Vlodel 
Ford, and other modern practi- 
tioners of the form. Belfour rep- 
resents a stylistic break for the 
label: Save for the album's open- 
ing track, on which the singer/gui- 
tarist is backed by an understat- 
ed drummer, "What's Wrong With 
You" is a solo acoustic recording. 

And what a recording it is! In a 
blindfold test, it would be difficult 
to distinguish Belfour's music 
(Continued on next page) 




Reaching For The Skies. Celebrating the release of their new album 'There Is 
Nothing Left To Lose," RCA Records recording act Foo Fighters recently per- 
formed at an HMV Records store in New York for a crowd of 800 fans. The mid- 
night performance was also cybercast on Collegemusic.com, Shown standing in 
the back row after the event, from left, are Shari Segalini, senior director of 
national sales at RCA Records; Dave Gottlieb, VP of marketing at RCA Records; 
Mike Deltufo, regional label director of East Coast at RCA Records; Nate Mendel 
and Chris Shiflett of Foo Fighters; Jimmy Fay. regional promotion manager at 
RCA Records; Taylor Hawkins of Foo Fighters; Jack Rovner. executive VP/GM at 
RCA; Larry Feldstein, sales manager at BMG; Dickey Zwirn, branch manager at 
BMG; and John Conway, marketing manager at BMG. In the front row, from left, 
are Dave Grohl of Foo Fighters; David Fitch, senior VP of sales at RCA Records; 
Chris Femgine. field marketing representative at BMG; and Jack Czernek. sales 
representative at BMG. 
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(Continued from preceding page) 

from vintage blues records of the 
'20s and '30s. His insistent, fluid 
guitar work and keening singing 
may remind the listener of John 
Lee Hooker at times, but his 
strong, original songs like "Done 
Got Old" and "Norene," and a 
hypnotic style that betrays his 
North Mississippi roots, establish 
him firmly in a class by himself. 

Incredibly, the Fat Possum set 
is the Memphis-based musician's 
first full-length album. He has 
recorded only once before: In 
1995, blues scholar David Evans 
included eight tracks by Belfour 
on "The Spirit Of The Blues Lives 
On," an obscure German antholo- 
gy that also featured such famil- 
iar Bluff City bluesmen as Big 
Lucky Carter and Mose Vinson. 

Belfour's music is especially 
astonishing because he is com- 
pletely self-taught. "I didn't have 
anytrody to show me the way to do 
it," he says. "I feel my music. I 
play like I feel it, and hopefully 
the audience gets the feeling." 

Now .59, Belfour first picked up 
the guitar at 7 years of age, when 
he lived with his sharecropping 
family near Holly Springs, Miss. 
Especially influential was the 
music he heard on WDIA Mem- 
phis, which beamed out the blues 
and Ri&B of the day. 

"I learned how to tune my box, 
and I learned to pick up things 
from the radio," says Belfour, who 
acknowledges the impact of Hook- 
er, .Muddy Waters, Howlin' Wolf, 
and Lightnin' Hopkins on his 
style. 

For many years, Belfour's pro- 
fessional work was pretty much 
limited to juke joints. "I used to 
play at these places," he recalls, 
"where it was open house all 
night, where they danced and 
played craps and drank corn 
whiskey . . . You weren't makin' 
no money." 

In 1968, Belfour moved to 
Memphis, where he began pour- 
ing concrete for Choctaw Con- 
struction. 

"My wife said, 'Why don't you 
go down to Beale Street and 
play?' " he says. "But I was 
ashamed." However, he ended up 
playing as often as four nights a 
week at Handy Park, where the 
city's street musicians congre- 
gate. 

In '95, when he retired from the 
construction business, Belfour 
began touring more regularly. "I 
toured overseas for about five 
years and a lot of places in the 
United States," he says. 

Today, he plays mainly at such 
offbeat Memphis venues as Mur- 
phy's and the coffeehouse Java 
Cabana. To make ends meet, he 
does landscape work on the side: 
"I like to be on the outside ... I 
got enough work to keep me busy 
during the summertime." 

With the release of "What's 
Wrong With You," Belfour proba- 
bly won't have to worry about 
trimming hedges anymore. The 
record is a stone marvel. 




EXECUTIVE TURNTABLE 



DISTRIBUTORS. Larry Kalantari is 

named executive VP of corporate 
development for Alliance Entertain- 
ment in Los Angeles. He was a part- 
ner in the Yucaipa Cos. 

Jan Cox is promoted to VP of 
business development and acting 
COO for QuickBand Networks in 
Hollywood. She was director of ac- 
quisitions and editor of the DVD 
short-film compilation "Short" 

RETAIL. Columbia House promotes 
Michele Jehle to senior VP/GM of 
eolumbiahouse.com, Harry Elias to 
senior VP of video clubs, Linda An- 
dersen to VP of advertising, and 
Richard Caposella to VP of adver- 
tising in New York. They were, re- 
spectively, VP of video sales promo- 
tion, VP of \ndeo library, VP of music 
club advertising, and VP of video 
club advertising. 

NEW MEDIA. CliekRadio Inc. names 
Hank Williams CEO and founder, 
David Benjamin vice chairman and 
senior VP of entertainment, and Jim 
L'Heureux senior VP of marketing 
in New York. They were, respectiw- 
ly, co-founder of Cybersonic, an enter- 
tainment attorney, and executive 
VP/GM for Prtxligy Internet. 

David Kronemycr is named sen- 
ior VP of business affairs for Enig- 
ma Digital in Santa Monica, Calif. He 



was a lawyer with his own private 
law practice. 

WireBreak.com names Sherry 
Weinman senior VP of production 
and development, and Michael 
Berman head writer in Los Ange- 
les. They were, respectively, an 
executive producer for CNN and a 
producer for the Tonight Show 
Online. 

GetMusic names Margo Sippel 
VP of E-commerce, Laurie Ruben- 
stein VP of public relations, Joe 
Rosenthal managing editor, Lynn 
Thomlison creative director, and 
Cheri Cheng executive producer in 
New York. They were, respectively, 
CFO for Reuters Health Information 
Inc., VP of TSl Communications, 
news editor at RollingStone.com, 
creative director of SonicNet, and 
entertainment producer for online 
events for SonicNet. 

Hal Hassall is named manager 
of E-commerce for country.com in 
Nashville. He was VP of Music 
Media/Millennium Sports. 
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Less Music 

Retailers Branch Into Lifestyle And Trend Items To Combat 
Labels' Growing Music Monopoly 



BY ED CHRISTMAN 

While Wall Street appears wor- 
ried that music retail sales will be 
cannibalized by online retailers, 
music merchants themselves say 
that the real threat that the Internet 
poses is allowing their suppliers to 
get into competition with them. With 
labels so aggressively moving into 
competition with retail stores, the 
main trend emerging among music 
merchants as they move forward 
into the new millennium is an 
attempt to diversify their product 
offering beyond music. 

"I think I am as confused as 
everybody else in the industry as to 
what is going to happen with the 
Internet," admits Terry Woodward, 
president of Owensboro, Ky.-ba.sed 
Wa.xworks. "But my concern is not 
what is going to happen W'ith the con- 
sumer on the Internet as much as 
what is going to happen with the 
record companies. As they start 
competing with us, how are they 
going to treat us? Will we have a \eve\ 
playing field?" 

Similarly, Bill Teitelbaum. chair- 
man and COO of the 200-unit. Car- 
negie, Pa.-based National Record 



Mart, says, "We are trying to figure 
out how to move away from an indus- 
try that only knows how to do busi- 
ness with monopolistic tendencies. It 
is imperative that we reduce our 
e.xposure to music." 

At Newbury Comics in Boston, 
CEO Mike Dreese reports that the 
20-unit chain long ago diversified 
into other product areas, including 
trend merchandise, so that music 
now makes up only 7^7c of revenue.s. 
He says that he is unlikely to invest 
further in music. "We are sitting 
with millions in the bank, but why 
should we invest in music retail with 
the major labels so obno.\iously going 
after our customers?" he asks. 

In addition to uncertainty about 
whether the major labels will com- 
pete on a level playing field, another 
catalyst spurring merchants to 
broaden their product offering is the 
shrinking profit margins that music 
gives merchants. 

Consequentl.\; Woodward say.s, "I 
think we have to look for other prod- 
uct, and I am not yet sure what that 
is. We have had several meetings to 
look at other products." Already, the 
1 15-unit chain is experimenting with 



low-end portable stereo equipment 
in .some stores. Woodward .says, "and 
we will probably do more of it" 
Tower Records already mov^d into 




Stan Goman. Tower Recordv 



low-end portable product about a 
.year ago, and Stan Goman, COO and 
executive VP, says the move has 
worked well for the West Sacramen- 
to, Calif.-based chain. "Consumer 
electronics was big for us last year," 
he says. "We arc looking to expand 



it with much larger departments." 

In addition to portable equipment. 
Tower, which also runs a 13-unit 
book chain, has expanded its hook 
presence in its music stores, moving 
in music-related books, trend books 
and even .some best-sellers. Tower Ls 
"still the premier purveyor of music, 
hut with the margins that music 
gi\*es us, W'e have to find other stuff 
to sell," .states Goman. 

For some of the chains, other 
"stuff" turns out to be products 
already offered at competitors like 
Media Play, Hastings and Coconuts, 
all of whom have strong \ideo offer- 
ings. Dreese reports that Newbury 
is embracing two new product cate- 
gories: DVD and used CDs. The lat- 
ter product is already in about eight 
stores, "and it is a home run for us," 
Dreese reports, saying that the 
chain will roll it out to all .stores. As 
for DVD, it has a low margin like 
music, but, on a dollar ba.sis, it gives 
more profit than CDs. "Video is a 
w"hole new' area for us, because we 
never sold VMS," Dreese explains. 

Similarly, in Troy, Mich., .lerry 
Adams, executive VP of Harmony 
House, reports that the chain has 
brought in an as.sortment of DVD 
movies and music and is "quite 
pleased with results. Now, we are 
looking to see what else is out there." 

On the other hand, Wherehouse 
Entertainment already has exposure 
to video and is now troUing around 
for other product lines, "This is a 



period of exciting challenges, with 
the online retailers, the threat of dig- 
ital downloads and pirac.v, and the 
growing role of mass merchants in 
.celling music." notes Tony Alvarez, 
chairman/CEO of the 54frunit, Tor- 
rance, Calif.-lia.sed chain. "When fac- 
ing these challenges, you need to 
develop strategies that explore com- 
plementary product to selling mu.sic. 
A 11 of us are exploring that area. It is 
a natural offshoot of the music 
chains." 

Hastings Entertainment in Amar- 
illo, Te.xas, long ago made the Jump 
to become a multimedia retailer, with 
books, video rental, computer games 
and software. Now, instead of diver- 
sifying further, the merchant is look- 
ing to expand some of the other 
product lines it is already in, like 
books, video games and used CDs, 
reports .John Marmaduke, president 
of the 135-unit chain. 

Likewise, Bob Higgins. chairman 
of Alban.v, N.Y.-based Trans World 
Entertainment, which runs 9n0 
stores, says it plans to add more 
portable product, an area it 
strengthened last year, as well as 
video games, a product line that is 
repre.sented in its FYE stores. 

Don Rosenberg, president of the 
Il-unit Record Exchange of 
Roanoke, also says he is focusing 
more on used product, which he 
describes "as the thing that keeps us 
in business." But he doesn't view it 
(Continued on patje 100) 
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VIVA LA MUSICA LATINA 

(Contimied from page 8i) 

the label community, distribution, 
wholesale and retail who had never 
really come together under the 
NARM umbrella," says Rosum. 
"While we were famihar with some 
of the more prominent labels, there 
was a whole learning curve. It con- 
tinues to be a learning curve for us, 
with regard to the issues and the 
players." 
Besides assisting Hispanic labels 



Ffankie NegriSn 

in "helping mainstream retailers 
more effectively merchandise Latin 
music product," Rosum remarks that 
the Latin Music Issue Forum is in 
the final stages of producing a genre 
guideline that will aid mainstream 
retailers in identifying the various 
Spanish-language genres. 

"We would release it as a tool for 
mainstream retiiilers to use either to 
beef up their inventory or be 
smarter about what they buy," says 
Rosum. She hopes to finalize the 
specifics of the genre guideline, 
which she says may be released 
jointly with the Recording Industry 
Association Of America (RIAA) diff- 
ing the NARM conrention. 

Apart from Issuing a genre guide- 
line, the Latin Music Issue Forum 
also might, in the future, designate 
a particular month of the .vear to cel- 
ebrate Latin music. A Latin music 
sampler is being dUcu-ssed, as well. 

Meanwhile, the RIAA is sched- 
uled to present its Hispanic con- 
sumer study during "The Latin 
Explosion" panel. 

"Once people hear that report," 
states Rosum, 'they will realize that 
not only is there a lot of growth 
potential and a great talent pool 
from the Latin music community, but 
also that the Latin population 
growth will impact how we make 
decisions in terms of what we stock, 
how we merchandise it and how we 
display it." 

Rosum says she anticipates a 
heavy turnout for "The Latin Explo- 
sion" panel, because "e.xecutives 
from the Anglo retail community 
will be there looking for information 
on how to educate their staff, how to 
explore the potential grow'th oppor- 
tunities and how to be smarter about 
the potential." 
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myplay congratulates Aimee Mann on the recent success 
''Magnolia: music from the Motion Picture" 




"Momentum" 
Top 5 "add to bcker" track for 1 6 weeks at myplay.com 

'iWomentiia" from the album "Magnolia: musk horn the Motion Picture" in stores m««. 



"Aimee and I are enthusiastic about using the power of the Web to reaf h 
her fans. When we wanted a trusted partner to help promote Aimee's 'Magnolia' album, 
we turned to myplay.com, a valuable and innovative marketing channel." 

Michael Hausman 
Aimee Mann's manager 
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RETAIL TRACK 

(Omtiinicd ffoiu imqt' Ut)) 

to take place among plentj' of label folk 
over cocktails is the departure of Jim 
Litwak, axeeutiw VP of merchandis- 
ing and marketing, from Trans World 
Entertainment Corp. 

Litwak's departure was widely 
nmiored recently because he has been 
selling off his Trans World stock, real- 
izing about $Ji million from Nov. IG 
until Dec. 2, according to Yahool's 
insider trading feature. 

While Litwak is well-regarded by 
music suppliers, Trans World's senior 
management was strengthened last 
fall with the appointment of Michael 
Madden as president of the chain. 
Madden has already impressed the 
suppliers he has met, who label him a 



quick study. Also, Trans World has 
announced that it will conduct a 
search for a replacement 

In other Trans World news, Cer- 
berus Partners, which owns Where- 
house Entertainment, has upped its 
holdings in Trans World to 9.1%. In 
early January. Cerberus head Steven 
Feinberg had increased the .stake to 
7.3% from 6.3% (Bi!lboard«/«e<in, 
Jan. .3). 

.As I pre\iou.sly reported, there are 
a few ways to interpret this latest turn 
of e\CTts. One, Cerberus/Wherehouse 
may be considering trying to buy 
Trans World and will consolidate it 
into Wherehouse. Two, Cerberus 
wants Trans World management to 
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oversee its music retail holdings. Or 
three, Cerberus, as a stock inw.stor, 
just considers Trans World a good 
inv^tment right now. The latter sce- 
nario is how Bob Higgins, Trans 
World chairman/CEO, views Cer- 
berus' inv^tment 

Also at the conrention, everyone will 
be wondering about the fate of the 
majors' minimum-advertised-priee 
(MAP) policies. Sources say that Sony 
Mu-sic Distribution and WEA are set- 
tling with the Federal Trade Commis- 
.sion, and will either eliminate MAP 
completely or greatly limit the scope 
of the policies. 

Supposedly, there was a push to get 
the settlement signed .so it could be 
announced iK'fori' NARM, but it now 
looks like that won't happen for a cou- 
ple more weeks*. But ytya can be sure 
there will be plenty of speculation 
about what impact the MAP ruling 
will hav« on the industi-y. 

Another area of speculation will be 
the impact on the industrj' of the pend- 
ing merger between EMI Recoi-de<l 
Mu.sic and the Wai-ner Mu.sic Group. 
Plenty of merchants arc asking what 
the point is of attending one-on-one 
business meetings with either of the 
mayors, since the topics discassed and 
deciskms reachtxl could become anti- 
quated by the merger. But I remind 
you that the merger has not been com- 
pleted, the two companies are still 
com[)etitors, ami who knoiN's if the U.S. 
goviernment will evtn give its approval 
in light of the pending mergers be- 
tween Time Warner and America On- 
line, and between CDnow and Colum- 
bia House. 

It goes without sajing that the In- 
ternet and all the issues w rapped up 
with that topic will pro\ide plenty to 
talk about at the convCTtion. Ev^jryone 
has something to .say on tWs topic, and 
t)efore the conrention is through I can 
guarantee that you will hear every- 
one's — and I do mean everyone's — 
opinion. 

Al.so, independent merchanti are 
expected to .step up their campaigns 
to ensure that there is a playing 
field in both the online and oflline sale 
of music. While indie merchants ini- 
tially appeared to he reacting to what 
the majors were doing online, they 
hare spent the last few months watch- 
ing closely what the independent labels 
are doing online, and — in many 
instances — apparently not liking what 
they see. So this topic will also get 
some airing at bu.siness meetings and 
in the hotel bars. 

Another good three-sheets-to-the- 
wind, after-midnight Internet-relat- 
ed argument will be on when digital 
download sales w ill overtake the .sales 
of packaged goods. As I have .spent the 
last three NAHMs having this argu- 
ment forced upon me even when I 
agreed with whatever the other side 
was saying, I find a gn<xi w"ay to cut it 
short so that you can get on with your 
evening ls to get the predicted AsHie in 
writing and place a $10 pinky bet on 
it 

After you haw done that some will 
.still want to argue » ith you, but .you 
can walk away tapping the paper, say- 
ing, "Well see." After yoa are out of 
sight you can rip up the paper 
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PAM HOROVITZ 

-operated Web site where consumers 
can buy other CDs. Sony was target- 
ed because its combination of prac- 
tices best encompasses retailer con- 
cerns in the marlcetplace right now. 

On another Internet issue, 
Hormntz observ'es that the consumer 
press made a lot of the fact that online 
order fulfillment for holiday orders 
was only (m'J . "For many of our click- 
and-mortiir locations, it wa-s a much 
better mi," she .says. "This Ls still a 
big challenge for u.s — customer ser- 
vice, the privacy issue and taxation 
issues, to mention just a few." 

International relations are anoth- 
er priority area for NARM. "We've 
met with a number of retail groups 
from other music markets." Horov'it2 
says. "At the convention, we'll be con- 
tinuing talks with confirmed repre- 
sentatives from the U.K., Holland, 
Canada, Australia and New Zealand, 
and we also expect Germany, .Japan 
and Maxico to attend. 

"With the recognition that not 
only are companies, artists and their 
music global, hut also greatly 
enhanced by the Internet, we 
[NARM members] must have a bet- 
ter understanding of how our busi- 
ne.ss works in other major markets. 
We're just scratching the surface of 
privacy, packaging and download 
issues that will impact all of us in the 
new millennium." 



LESS MUSIC 

(Coiitii/iial ffoin iKiQe9i) 

as product diversification so much as 
a way to help the chain focus more 
strongly on music. "We have resisted 
the trend to bring in other products, 
like watches and hats," says Rosen- 
berg. "So we decided that the best 
thing for us is to do a better job car- 
rying music." 




Eric Wetsman. Alliance Enteflammem Corp 



But the Record E.\change may be 
in the minority. Eric Wei-sman, chair- 
man of Coral Springs, Fla. -based 
Alliance Entertainment Corp., 
observes that moat chains "are 
trying to get into all the home- 
entertainment product areas. Some 
will do it quickly and some better 
than others, but, because of the gen- 
eral consolidation among suppliers, 
those that .survive feel that they need 
to sell all forms of entertainment" 
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Club Mix 2000 

Includes "Blue Monday" - ORGY, "We Like 
To Party" ■ VENGABOYS, "HI Never Break 
Your Heart" • BACKSTREET BOYS, PLUS Jl 
more club hitsi Dance Music's best known 
brand name. Check out, Club Mix '97, 98, 
'99 and more. 



Digital Empire 3: Phuturisni 

Includes "Bodyrock" - MOBY, "Badder 
Badder Schwing " - FREDDY FRESH feat. 
FATBOY SLIM," Battleflag" - LO-FIDELITY 
ALL STARS feat, PICEONHEAD, PLUS 21 morel 

Digital Empire ■ the electronica leader 
Check out Digital Empire & Digital Empire 2. 
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Aggro 2000 

Includes "Bled For Days" ■ STATIC-X. "Du 
Hast" - RAMMSTEIN. "Oasis" • PUYA, PLUS 13 
morel The sound that burned Woodstock. 
16 new metal/rap/industnal tracks on one 
blistering CD. 



Latin Club Mix 2000 

Includes "Say It" • VOICES OF THEORY, "Baila" 
ILEGALES, "El Cepillo" - FULANITO, PLUS 12 
morel The unbeatable Ciub Mix formula 
applied to today's hottest music 
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HITS-O-MAVC series that will blow you away! 
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eiiek-Attd-Martar Retailers 

Traditional Retailers Capitalize On Tlieir 
Strengths, Apply Them To Their Online Sales 
Efforts 



BY DON JEFFREY 

Cliek-and mortar, clicks-and- 
bricks — whatever you call these 
hybrid retailers — they are angling 
to grab a bigger slice of the ever- 
growing Internet music-sales pie. 

The biggest music-selling Web 
sites arc the Internet specialists like 
.4mazon.com, CDnow and Buy.com. 
But Web sites operated by wnerable 
brick-and-mortar merchants like 
Musicland, Tower and Wherehouse 
are investing millions in their online 
enterprises in order to protect their 
sales bases and take advantage of 
the new market. These traditional 
retailers are finding that they are 
able to use their stores' marketing 
power to promote their sites. 

RECOGNITION AND E-EXPOSURE 

Musicland Stores rolled out its 
four e-commeree .sites last summer: 
samgoody.com, suneoast.com, medi- 
aplay.com and oncue.com. "We're 
e-xtremely pleased with the level of 
acceleration in the business," sa.ys 
Gil Wachsman, vice chairman of 
Minnetonka, Minn.-based Music- 
land. "We're very pleased with the 
fact that we're able to lererage brick- 



its fourth-quarter report that Inter- 
net operations reduced earnings per 
share by 10 cents in the year. "That 
was essentially what we expected," 
says Wachsman. "We are very con- 
servative in our financial dealings. 
We expense things that other com- 
panies capitalize. The losses are 
from building the infrastructure." 

He adds, "Unlike most [online 
retailers], we have leveraged our 
infrastructure, doing our own ful- 
fillment from our own distribution 
center. This allows us to have offer- 
ings on our site at least as broad as 
all our stores." 

Musicland's distribution center in 
Franklin, Ind., which is 715,000 
square feet, is adequate for all store 
and online needs, he believes. "It has 
state-of-the-art s.ystems and ample 
capacity and is ideally located." 

DO-IT-YOURSELF DISTRIBUTION 

Another major retailer that does 
its own fulfillment is Tower Records, 
which uses the facilities of its whol- 
ly owned independent distributor, 
Bayside. 

Mike Parrace, senior VP of Tower 
Digital, the Internet division of 
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and-mortar traffic, advertising and 
exposure to consumers to help e- 
commerce." Musicland spends $70 
million a year on external advertis- 
ing — TV, radio, print, circulars and 
billboards — and all of it now plugs 
the Web site.s, says Wachsman. 

Although the chain has formed 
alliances with various companies — 
for irustance, NetFlix, for online DVD 
rentals — Musicland finds that the 
kinds of links e-tailers form with 
Web portals to drive traffic to sites 
is too costly. "From our .standpoint, 
we believe that we and other hybrid 
retailers ultimately haw the edge in 
this business," says Wachsman. 
"Other companies have to spend 
hundreds of millions to build brand 
awareness and trust from cus- 
tomers." 

As for traffic, Musicland's sites 
drew more than I million \isitors in 
December. Wachsman declines to 
break out sales but says they're still 
a small percentage of overall retail 
revenue. 

Howe\'er, Musicland did disclose in 



Tower Records, says that Web sales 
from towerrecords.com rose 400% in 
December m-er the previous year. He 
estimates that online sales are "prob- 
ablv under .5%" of total chain revCTue 
in the U.S. 

Tower's first Web store was on 
America Online in 1995. A j-ear later, 
it launched its own stand-alone site. 
Tower still has a link to AOL's shop- 
ping area, though, for which it pays a 
flat fee. It also has a link with Yahoo. 

"You spend lots of dollars to 
finance a presence on the big por- 
tals." admits Farrace. "The kinds of 
dollars we have to spend on market- 
ing is not that kind of model. Our 
model is to stay close to profitability." 

Farrace believes Tower has done 
well oiJine because of its ability, like 
that of Musicland, to "vigorously" 
get the message out to shoppers 
through advertising inside and out- 
.side the stores. 

Besides that. Tower has under- 
taken a number of promotions to 
pitch its Web site. For instance. 
Tower is a co-sponsor of the Calif or- 
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nia Music Awards, which will be held 
April 8. Visitors to the Web site can 
vole by online ballot. 

Parrace notes a couple of features 
that make Tower's site stand out; 
used CDs and out-of-print titles. The 
used CDs, which debuted in October, 
are either listening-station copies or 
returns from customers. Tower lists 
the used CD along with the new and 
catalog product in its artist database. 
Asked if used CDs might cannibal- 
ize sales, he says, "To us, it's just a 
service. The customer can't return 
[the used CD]." 

YOU'VE GOT MAIL 

Music retailer National Record 
Marl has al.so found innoralive ways 
to attract customei-s to its Web .site. 
Mike .Stephen.son, VP of marketing 
at National Record Mart, says that 
one of the things the chain does is 
offer free e-mail service to cus- 
tomers. He says it doesn't cost the 
retailer that much, and the advan- 
tage is that thase who want the ser- 
vice have to come to the NRM site 
(nrmmu.sic.com) to access their mail. 

NRM also has an exclusive con- 
tract as the music-retail partner for 
wwf.com, the World Wrestling Fed- 
eration's popular Web site. 

Stephenson says online sales for 
the holiday season were up 300% 
from the previous year. 

NRM contracts for fulfillment 
services from another company, in 
this case, one-stop Alliance Enter- 
tainment. 

"Those guys arc really focused in 
this area," says Stephenson. "We 
have one central distribution center 
in Pittsburgh. When the business 
justifies shipping out of there, we'll 
take a hard look at it." 

Alliance, like its competitor Valley 
Media, has carved out a .significant 
business shipping orders for online 
retailers. "The business grew dra- 
matically for us in 1999," says pres- 
ident/CEO Eric Weisman. Besides 
NRM, its clients include Where- 
house Music, barnesandnoble.com, 
ArtislDirect and Ticketmaster 
Online. Alliance operates three cen- 
ters: in Coral Springs, Fla; Albany, 
N.Y.; and I^s Angeles. 

Asked why more onUne merchants 
wouldn't prefer to do their own ful- 
fillment, Weisman says, "I'm not 
sure e-lailers believe that's the way 
to go. It's very expensi™ building an 
organization and a competency, the 
logistics and the technology and the 
purchasing." 

He adds, "Ultimately, nobody's 
proven that [self-fulfillment] will 
lower costs. It could only work for 
the absolute large.st of all retailers, 
and even then it's questionable. It's a 
difficult business. I don't think ful- 
fillment costs are the isisue in prof- 
itability for e-commerce retailers. 
The issue is how effectively they 
develop as merchants." 

VIRTUAL PARTNERS 

Alliance client Wherehouse Music 
has a different strategy for its Web 
operations than other click-and- 
mortar merchants. It turned os-er its 
Internet business to online company 
CheckOut.com last year. 

"It's a different model," concedes 
fCnntinued mt page 106) 
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• Aired nationwide on PBS. 

• Broke all previous 
pledge drive records. 

• Notional television ad 
campaign will run on cable and 

network television. 

• Due to its tremendous 
success, "Doo Wop 50" 

will re-air nationwide 
on PBS in March 2000! 

• The Rock 'n' Roll Hall Of Fame 

will honor Doo Wop this year 
with 0 50th anniversary exhibit. 
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AN EXPANDED MERCHANTS & MARKETING SUPERSECTION 



The Evolution Of E-Music And Its 
Consumers 

Research Firms Predict Growtli; Only Question Is How Much 



BY DON JEFFREY 

As the music industry moves inex- 
orably toward the Internet, se^ral 
companies hare sprouted up to ana- 
lyze the digital- music business and 
advise record companies on where it 
is going. 

Two of the better-known firms are 
New York-based Jupiter Communi- 
cations and Cambridge, Mass.-based 
Forrester liesearch. Each publishes 
projections for online music sales. 
Their numbers are fairly far apart, 
which is indicative of the unccrtain- 
tj' about this mas-sire shift in the way 
music US distributed and sold. 

SOARING SALES 

Jupiter Communications has esti- 
mated that music sales over the 
Internet totalled $327 million in 
1999. This year, sales are projected 
to rise to $58() million, which would 
be Sm of total music sale.s. In 2001. 
thev are estimated to reach $986 
million (6%); in 2002, $1.6 billion 
(9.2"?,); and in 2003. .$2..56 billion 
(14.6%). 

Ken Cassar, retail analyst with 
Jupiter Communications, said at 



press time that the figures were like- 
ly to be updated in March or April 
after fourth-quarter results were 
available. 

Jupiter had forecast that holiday- 
.season sales over the Internet last 
year would total $6 billion, but they 
actually reached $7 billion. So the 
company expects that the music total 
will be higher, and that will mean 
higher projections for all the years 
through 2003. For the entire year, 
Jupiter estimated total Internet 
sales at $15.9 billion. 

It's clear to Cassar and other 
online researchers that music was a 
leading category during the holiday 
sea.son. Jupiter projects that mu.sic 
will account for 9.2*^ of total online 
sales in 2002, which would make it 
the fourth-biggest category on the 
Web, after software (No. 1 at Sa.3% 
of the total market), PC hardware 
and books. 

Forrester Research has a more 
bullish view of the online music mar- 
ket. In its most recent projections, it 
estimated online music sales at $848 
million for 1999 (which is more than 
double Jupiter's estimate). For this 



year, Forrester expects online music 
sales to rise to $1.38 billion. In 2001, 
the projection is $2.06 billion; for 
2002, it's 3.21 billion; for 2003, $:J.9r> 
billion; and for 2004, $4.28 billion. 

In other research, Forrester 
polled online retailers and asked 
them how online sales of physical 
media (packaged goods) compared to 
expectations, and 38% of the music 
retailers said they e.\ceeded expec- 
tations while 43% said they met 
expectations. Only 19%- said they fell 
short 

DOWNLOADS GOING UP 

Downloads were a small part of 
the business in 1999. 

■Jupiter figured (in its earlier esti- 
mates) that downloads amounted to 
about $300,000 in sales last year. This 
year, they could reach $3.1 million. 
In 2001, they are projected to grow 
to $16.5 million, or 1.7% of the over- 
all music market; in 2002, $52.7 mil- 
lion, or 3.3% of the market. By 2003, 
downloads could be a $146.6 milhon 
business — representing about 5.7% 
of the overall industry. 

"There continues to be a lot of 



promise," says Cassar. "Labels are 
digitizing content. Obviously, retail- 
ers are willing to sell digital content 
We need to see an agreement on a 
.set of standards by labels, retailers 
and consumer-electronics compa- 
nies." 

Labels have tried some digital- 
deliviery systems but have not found 
much success. As of press time, 
record companies were still not close 
to releasing their catalogs for down- 
loading. 

"The comfort level of labels still 
needs to increase," says Cassar. 
"They seem fairly confident they can 
deliver music to you over the Inter- 
net at an acceptable level of quality, 
but they're not yet confident they 
can encrypt the music." 

In Cassar 's estimation, the bottle- 
neck will be eased when some label 
takes a ri.sk and makes available for 
downloading a "high-profile title to 
determine whether a particular 
technology has market viability." 

Consumei-s are the other question 
mark. What will they be willing to 
pay for digital music? And, with the 
spread of MPS piracy, will they be 
willing to spend anything at all? 

"They have to be willing to pay for 
digital content," Cassar says. "Con- 
sumers are not aware when they're 
buying a CD that they're buying 
intellectual property. They think 
they're buying a package. The con- 
sumer has to evolve." 

Forrester Research is more bull- 



ish about downloading than Jupiter. 
Its most recent report predicts that, 
by 2004, one quarter of all online 
music sales will come from down- 
loads. Forrester figures that down- 
load .sales will total $1.07 billion that 
year. 

Forrester figures that dow nloads 
accounted for about 0.1% of online 
music sales last year, or about $1 mil- 
lion (more than three times Jupiter's 
estimate). This year, they're e.xpect^ 
ed to rise to 4% of online sales, or $55 
million; next .rear, 1 1% , or .$2 million; 
in two j-ears, 14%, or $4.50 million; and 
in three .rears, 20% , or $789 million. 

Dan O'Brien, an analyst with For- 
rester Research, says that the pro- 
jections for the download market are 
probably conservatire. What's keep- 
ing the firm from making more bull- 
ish estimates is the behavior of the 
music business. 

"The industry seems to be doing 
everything it can to retard online 
sales," savs O'Brien. "They can't 
arrive at a consensus on security." 
He adds that that there is "no per- 
fect security" and that the record 
business must "accept a certain 
amount of leakage." 

If the industry can come to some 
agreement on standards for digital 
delivery and sales by the hoUday sea- 
son this .year, there is likely to be a 
robust market, because many 
consumer-electronics companies 
are coming out with attractive and 
fCotitinufd (in fKuje 106) 




Music O n 




C^vil.icl your Pion>.vr Rcpr^jcnl.ilivc lor iiJormolioii on llv N/\Ri\ 1 iOOO Promotion. 



HI 'A 



40 YEARS OF DISTRIBUTION 



■ES 



A LIFETIME IN MUSIC 



FIERCELY INDEPENDENT 



IN A 



NUFF SAID 



1 



GES 



S 



SELEPQ-HITS 



DISTRIBUTION SYSTEMS 



NATIONAL, REGIONAL & E-COMMERCE FULFILLMENT 



Re-liant 

gospel 



for more information coll (901) 388-1 190 
or visit us at www.selectohits.com 




Full Service 

CD, DVD 9, 10 a 5 

Pre-Mastering & 
Manufacturing 



NARM 2000 



EVOLUTION OF E-MUSIC 
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affordable devices for digiUil play- 
l)ack. 

Although the online numlwrs arc 
viewed as conservative, there are 
some observers who find them too 
optimistic. What conditions could 
make the sales fall short of projec- 
tions? 

O'Brien says that "some sort of 
wholesale chilling of online com- 
merce due to security concerns" is 
one possibility. 

In this case, the security problem 
might he the theft of consumers' 
credit-card numbers from Web sites 
or perhaps an electronic invasion of 
piracy by e-commerce companies 
looking to exploit their cu.stomers. 

A recession, which hasn't occurred 
in the U.S. economy since 1991, could 
also put a damper on Internet music 
sales. "People will cut back on dis- 
cretionan.' .si»nding," O'Brien points 
out. 

What would give a boost to the 
online music market, in O'Brien's 
estimation, is if some very tH}putar 
act broke away from the traditional 
label model and teamed up with an 
Internet company to offer its music 
in a different way to its audience. 
"That would be a wake-up call for 
other artists," he .says. 

It might be through a subscription 
model, in which fans would pay a 
recurring fee to receivx* new songs 
by an artist. That has, in fact, been 
initiated by Twld Rundgrcn, but he 
is not a top-.seUing arUst these days. 

CLICK-AND-MORTAR 

(Cr/nli Kited I'luni iKitit- 10,1) 

.la-son Fiber, VP of digital strategies 
for CheckOut.com, who says Where- 
house decided to take this tack 
"because our ability to succeed on the 
Internet as a pure click-and-mortar 
was diminished by not applying all 
the itsiources needed for a Web play." 

Checkout, because it is a Web 
company. Fiber says, "moves a lot 
faster than a traditional retail busi- 
ness moves." 

Fiber says there was initially some 
confusion among consumers when 
the Wherehouse brand w"as no longer 
eiisily found on the Web. So execu- 
tives decided that the retailer would 
relaunch its Web store, Wherehouse 
Music. It will still be on CheckOut. 
corn's site, however in addition to its 
exclusive co-branded music-retail 
partnership with Checkout.com, 
W'herehouse owns a 49% stake in the 
Internet company. 

CheckOut.com/Wherehouse 
Music is the exclusive retail partner 
for online music company I..aunch 
Media. 

Fiber declines to di.sclose holiday 
sales or percentages but .says, "We 
hiul the highest number of pages per 
visit of all our competitors, accord- 
ing to Media Metrix — 8.4 pages per 
\i.sitor per day." 

For Wherehouse, as well as the 
other brick-and-mortiir merchants, 
the monthly numbers keep improv- 
ing in tandem with the burgeoning 
market. 
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Maybe you're thinking too small. 



Getting radio airplay is one way to get your artist exposed. But NetRadio.com is an even bigger opportunity. With 120 different channels, 
there's room for virtually any style of music, plus in-depth artist information, interviev^s and concerts. We reach more than a million 
listeners a month worldwide — listeners who love to buy music. And with our exclusive online music store, they can instantly buy 
what they're hearing. When you put it all together, the marketing potential for your artist is, well, huge. Visit virww.NetRadio.com. 
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Net Music At Center Of Latest Tax Debate 

E-tailers Optimistic About Proposal To Ban Sales Tax On CDs 

This week's column wa.<i prepared 
by guest columnist Michael Grebb. 



I HE RECENT PROPOSAL to cre- 
ate tax parity between online and 
offline sales of products such as music 
CDs has rekindled the Internet taxa- 
tion debate and prompted cautious 
reaction among the ranks of E-tail- 
ers. 

The plan would temporarily ban 
sales taxes on "certain products avail- 
able in both digital and tangible 
forms," including CDs and books, at 
least during a moratorium period 
during which the government would 
figure out whether and how to tax E- 
commerce (Billboard, Feb. 19). 

The measure has garnered more 
attention than other Internet taxation 
proposals because it comes from the 
bu.niness caucus of the Advisory Com- 
mission on Electronic Commerce 
(ACEC'), a 19-member group that is 
made up of nonprofit organizations, 
academic in.stitutions, and for-profit 
busines.ses. It was created by Con- 
gress to make recommendations on 
Internet tiixation. The business cau- 
cus consists of America Online, 
C'harles Schwab Corp., AT&T MCI 
WorldCom, Gateway, and Time Warn- 
er. Although the ACEC is considering 
more than a dozen proposals from 
outside sources, the business caucus' 
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1. mp3.com 2,326 

2. mtv.com 2,200 

3. tunes.com 1,466 

4. ubl.com 893 

5. peeps.com 664 

6. sonicnet.com 840 

7. Iaunch.com 790 

8. vhi.com 739 
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10. rollingstone.com 461 
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2. mp3.com 1,745 

3. tunes.com 1,149 
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8. biilboard.com 142 
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submission was seen as an olive 
branch to help smooth over internal 
ACEC fighting. 

"It definitely carries more weight," 
says ACEC executive director 
Heather Rosenker, "because they're 
members of the commission itself. 
The chairman has said that it's a good 
working document and could help 
bring a compromise." 

The ACEC is exTiected to draft rec- 
ommendations to Congress at its next 
meeting, set for March 21 in Dallas. 
The final proposal is due April 21. 

One of the main issues reportedly 
deadlocking the ACEC is how to 
e(iualize online and offline retailers. 
Internet sales are now treated like 
mail-order catalog sales, which puLs 
the responsibility of paying .sales tax 
in the hands of buyers. Because con- 
sumers don't add up all of their mail- 
order purchiises at the end of the year 
and pay taxes, that revenue never 
gets collected. Most consumers aren't 
even aware they're responsible for 
paying sales tax on mail-order and 
Internet sales, and the authorities 
haven't been eager to enforce it. 

Billboard. 



Even Republican Senate Mjgority 
Leader Trent Lott, R-Miss., recent- 
ly told the National Journal that he 
shopped online for the holidays. "I 
like the fact that it was cheaper 
because it wasn't taxed," he said. 
State and local governments, howev- 
er, worry they could lose billions in 
sales tax revenues. Internet propo- 
nents grouse that any attempt to tax 
online sales would squelch the growth 
of E-commercc (Billboard, Nov. 20, 
1999). 

Of course, music sales were among 
the first areas to shift significantly to 
the Web — first with CDs and later 
with downloadable digital music. But 
online miLsic stores seem less worried 
about losing their tax advantage than 
about just staying free from govern- 
ment regulation. 

"Anything that simplifies the exist- 
ing tax system will benefit con- 
sumers," says Andrew Nibley, pres- 
ident/CEO of online music retailer 
GetMusic, a joint venture of BMG and 
Universal. "|The ACEC proposal) is 
certainly an interesting idea." 

He says online retailers generally 
don't view the lack of sales tax on CD 
sales as a .significant advantage over 
brick-and-mortar .sellers and points 
out that the current system is com- 
plicated and confusing. For e.xample, 
GetMusic must charge state sales 
(Continued on ftapr IIP) 
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IMPRINT 4 NUMBER'DISTRIBUTING LABEL ARTIST 


BILLBOARD 
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1 


1 


36 


— ^ NO. 1 

SUPERNATURAL* 


SANTANA 


1 


2 


NEW^ 


BLOODFLOWERS 

FICTION. 1LLKT*1A e2236M[;G 


THE CURE 


16 


3 


< 


5 


ON HOW LIFE ISA 
EPIC 69490* BB 


mai;y"gray 


II 


4 


2 


14 


ALL THE WAY... A DECADE OF SONG A' 

bbO MUSIC 6.^/f,aiPIC 


CELINE DION 


3 


5 


NEW^ 


TELLING STORIES 

ELtl\TRA62.I7aEEG 


TRACY CHAPMAN 


33 


6 


E 


4 


VOODOO 

CHEEBA SOUND 48499*;V1RGIN 


D'ANGELO 


6 


7 


RE'ENm 


THE SCREEN BEHIND THE MIRROR 

VIRGIN 48616 


ENIGMA 


E« 


8 


RE-tNIB< 


PLAY* 

V2 27049* ■ 


MOBY 


II 


9 


11 


8 


DR. DRE— 2001A' 

AFTERMATH 4g0485*/!NTERSC0Pt 


DR. DRE 


2 


10 


9 


20 


FLYA- 

MONUMENT 6%7a/SON¥ (NASHVILLEJ 


DIXIE CHICKS 


13 


11 


5 


6 


MAGNOLIA 

REPRISE 475aiWARNER BROS. 


SOUNDTRACK 


72 


12 


RE-ENTR> 


AFFIRMATION A' 

COLUMBIA 6371 l.'CRG 


SAVAGE GARDEN 


24 


13 


12 


13 


SliMA' 

ELEKTRA 62463*/EEG 


METALLICA 


45 


14 


RE'ENTRI 


CAUFORNICATIONA 

WARNER BROS 47.T86* 


RED HOT CHILI PEPPERS 


31 


IS 


20 


7 


EUROPOPA 

RLI.IiliL 1 h . r-J ..NIVIKSAL 


EIFFEL 65 


4 


16 


10 


19 


CHRISTINA AGUILERA A> 

RCA 67690 


CHRISTINA AGUILERA 


5 


17 


18 


12 


HUMAN CLAY A' 

WINO-UP 13053* 


CREED 


17 


IS 


19 


13 


BREATHEA' 

WARNER BROS- INASHVILLE) 4737a'WRN 


FAETH HILL 


19 


19 


3 


3 


TWENTY FOUR SEVEN 

VIRGIN 23iaO 


TINA TURNER 


4< 


20 


RE-ENtRr 


BLUE* 


THIRD EYE BLIND 


52 
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This is where music fans get their first lool< at new music. 



FirstLook.com is the most cost-effective way to connect fans to your artists' music. Listeners can access 




"irst 


streaming samples of your music on FirstLoolc.com. Wiien listeners click on your song, RrstLook.com 






sends them directly to your website, creating immediate purchase opportunities. Our listeners are 




.OOk com 


actively seeking the best new music- which makes RrstLook.com not only an effective, but an essential 




music marketing tool. Call 1-877-MUSICNOW {bS.T itlbb) or e-mail us at ad5ales@firstlook.com. 


Where tomorrow's musif gets heard first. 
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EXPANDED MERCHANTS 



A R K E T 



S U P E R S E C T 



BUSINESS IS GOOD 

(Continued fivm ixtfie SJJ 

about 10 to 15 rehabs, where expan- 
sions are involved." As for new 
stores, he reports, "I am cautiously 
expanding," without disclosing how 
many stores the company would 
open in 2000. 

Of the major chains, Disc Jockey 
is one of the only ones without an 
online store, but Woodw'ard says 
they are "worlting on a Web site. Ini- 
tially, it will be more informational 
and more to drive customers to our 
stores, giving store locations and 
empiojinent opportunities," he says. 
"But we will e.\pand it to put new- 
release product on it and see if we 
can use it for marketing opportuni- 
ties." Woodward says he is taking 
a cautious approach to opening 
an online store because the chain 
doesn't have a national presence hke 
Trans World or Musicland. 

On the other hand, the 11-unit 
Recoi-d Exchange of Roanoke, based 
in Durham, N.C., already has an 
online store, yet Don Rosenberg, 
president of the chain, sees the site's 
main potential as a marketing tool 
for customer service rather than a 
sales generator, considering it only 
has stores in North Carolina and Vir- 
ginia. 

But the lack of a national presence 
hasn't stopped Harmony House, 
which has 39 stores in Michigan and 



one in Ohio, from trying to build its 
online site. The Troy, Mich. -based 
chain recently advertised in 10 lead- 
ing alternative newspapers around 
the country, reports Jerry Adams, 
e.xecutiTO VP with Harmony Hou.se, 
and, as a result, is seeing some 
orders come in. 

Offline, Harmony House will 
"catch our breath" this year, after 
opening five .stores last yeai; Adams 
reports. As a regional chain, Harmo- 
ny House has received a boost from 
the consolidations among the nation- 
al chains. He notes that Wherehouse 
Entertainment closed a lot of the 
Blockbuster Music locations that 
were in the Harmony House mai-keLs. 

For its part, Wherehouse is done 
with dosing stores due to its acqui- 
sition of Blockbuster, leaving the 
chain with a combined total of about 
540 stores, reports chairman/CEO 
Tony Alvarez. Going forward, he 
says that closures will come as the 
result of the natural pruning that all 
chains do as lease renewals come up. 
As for store openings, he reports 
that Wherehouse will cautiously look 
for opportunities this year, but he 
adds that the company has yet to set 
its new store goals for the year 

CLICK AND MORTAR 

Wherehouse is also an active prac- 



titioner of the "click and brick" .strat- 
egy, having aligned its online pres- 
ence with Checkout.com, the online 
site run by the Yucaipa Cos. Where- 
house acquired 50% of Checkout, 
which offers Web surfers a "buy 
now" button that brings them to an 
online music store that touts the 
Wherehou.se name. 

The 114-unit Tower Records/ 
Video/Books is a chain with a 
national presence and an online 
store. In fact, of all the brick-and- 
mortar merchants, it probably has 
been in e-commerce the longest, 
and its Web store is considered to 
have one of the highest volumes 
among traditional music-specialty 
merchants. Tower COO/executive 
VP Stan Goman says that one of the 
chain's main goals this year will be 
improving "the integration of our 
Web site and stores. I am taking a 
more active role in facilitating that." 

Universal's Urie notes the impor- 
tance of the click-and-mortar st rate- 
gy by saying, "If the only dark cloud 
on the retail sector is the way it is 
viewed by the financial community, 
it is my opinion, as the click-and- 
mortar strategy of the industry 
becomes more self-e\ident, that Wall 
Sti-eet will begin to re\rard the retail- 
ers for the e.xcellent jobs that they 
have done in recent yeai-s." 



SITES + SOUNDS 

(CoutitiHed from jmqe IPS) 

taxes to buyers from New York and 
California because it has physical 
operations in those states. "It's kind 
of a mess right now," he says. 

CDnow spokeswoman Leigh Fazz- 
ina says the company supports the 
busine.ss caucus's efforts to forge a 
compromise that "standardizes the 
tax application for all consumers, 
regardless of where they live, and 
allows the states time to simplify their 
tax requirements in a proposal for 
Congress." The current situation, she 
said, "unfairly penalizes consumers 
in states that require sales tax col- 
lection, as oppo.sed to those that 
don't." 

Other online retailers have taken a 
wait-and-see stance on the business 
caucus's pro[)osal. "We haven't really 
had a chance to study it," says Ama- 
zon.com spokeswoman Patty Smith. 
"It's not clear how any tax scheme 
would work." 

Digital music only further compli- 
cates tax issues, especially as sites 
move toward actually selling down- 
loads of music rather than just giving 
them away to drive adrertising rev- 
enues. 

Emusic.com, for example, lets con- 
sumers dowmload individual music 
tracks for 99 cents or buy entire 
albums for a few bucks. Unlike some 
other sites that offer free MP3a, 
Emusic.com focuses on established 
acts. 

"Anything that helps extend the 
moratorium is good news," says Emu- 
sic.com chairman Robert Kohn. 
"Anything that promotes a tax-free 
Internet is good news for everyone. 



especially if it's digital music or soft- 
ware." 

The Recording Industry Assn. of 
America, which has already sued 
MP3.com for copyright \nolations and 
has been vigilant in monitoring digi- 
tal download practices on the Web, 
hasn't taken a formal position on 
Internet taxation, says a spokes- 
woman. 

'Anything that 
simplifies the 
existing tax system 
will benefit 
consumers' 

- ANDRtW MIBLCr - 



One question underlying the issue 
of Internet taxation is whether col- 
lecting taxes affects sales enough to 
make a real difference. After all, 
while sales taxes could affect the 
price of higher ticket items by hun- 
dreds of dollars, it can affect the price 
of a CD by only a few cents. 

Shawn Fahey, VP of business 
development at eSalesT^.com, a new 
company that already plans to sell 
Internet taxation software to online 
merehants by October 2001, says it's 
mostly an issue of parity "I just think 
it's a good thing to level the playing 
fieW between the Internet and brick- 
and-mortar retailers," he says. 

Of course, online retailers charge 



shipping fees that often exceed the 
amount of sales tax that record .stores 
must charge for CDs. "In a way, the 
.sales tax kind of paj-s for the shipping 
fee," sail's Thomas McGuire, a Wash- 
ington, D.C., tax lawyer "On the other 
hand, I'm getting something extra 
because they're shipping it to me." 

Nonetheless, McGuire, who sub- 
mitted a tax proposal to the ACEC 
favoring a ZIP-code-based tax sys- 
tem for Internet sales, says there's 
ultimately no reason not to tax Inter- 
net sales. "E-commerce is growing 
like crazy," he says. "The last thing it 
needs is a tax subsidy. This is like giv- 
ing Internet companies a tax break." 

Despite ACEC efforts to find a 
compromise, some insist that impos- 
ing sales taxes on Internet sales is 
next to impossible. "They hare never 
succeeded in collecting these taxes 
for mail-order sales," says Danielle 
Bujnak, president of the Indepen- 
dence Forum, a Washington-based 
group that opposes any taxes on elec- 
tronic commeree. "This is even hard- 
er to do on the Internet It's harder 
to track sales online. In fact, it's 
impossible to track." 

Don't tell that to the European 
Commission, which is already con- 
sidering a uniform sales tax on music, 
video, and other downloadable com- 
modities. Bujnak says states-rights 
issues would make .such a scheme dif- 
ficult to implement in the U.S. 

"We fought the Revolutionary War 
over taxes," she says. "I don't think it 
was an accident that the Revolution- 
ary War was fought against Euro- 
peans." 




Talking Business. Universal Music And Video Distribution (UMVD) staffers from 
the Boston area recently held a product-presentation party in Rochester, N.V. 
Attending were chain staffers and independent retailers from surrounding cities, 
including Buffalo. Syracuse. Ithaca, and Watertown. At the meeting, the UMVD 
Boston staff chatted with staffers from Record Archive, which has two stores in 
the Rochester area. Pictured in the front row. from left, are Mike Manly and Dana 
Bradley, both artist development representatives at UMVD: Evey Collins, sales 
representative at UMVD; Dick Storms, co-owner of Record Archive; and Cathy 
Cory, a buyer for Record Archive. In the back row, from left, are Joe Kara, an 
artist development representative at UMVD; Alayna Hill. VP of Record Archive; 
Rich Grobecker, Boston regional director at UMVD; Mike Khouri. Boston market- 
ing manager at UMVD; and Adam Tutty. manager of Record Archive. 




Giant On The Rise. Jessie Armstead of the New York Giants visited the Wiz 
store in Paramus, N.J., where he signed copies of the recently released video 
"Seventy-Five Years Of Giants Football, " which depicts the history of the team. 
Pictured, from left, are Billy Northup, senior VP of USA Home Entertainment; 
Armstead; and Mike Israel, video manager of the Wiz. 
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Need help finding missing income, overpaid royalties, 
unrecouped advances, or unallocated expenses? 

Please stop by NARM Booth #11 

Right Track Solutions, Inc. 

The l^eader in Automated Royalty & Licensing Systems 
Voice: (818) 715-1500 (USA) or 0181 871 5031 (UK) 
www.RightTrack.net 
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High-Tech Chips, Encoded Videos Drive Action At 97th Toy Fair 



BY ANNE SHERBER 

NEW YORK— As the nation's toy- 
makers converged here Feb. 13-17 
for the 97th annual American Inter- 
national Toy Fair, so did technology 
that teaches and entertains kids. In 
fact, one industry observer estimat- 
ed that 60% of the toys showcased 
were driven by computer chips that 
also interact with encoded videos. 

For example, attendees got a 
chance to look at a Barney plush toy 
that was able to download personal- 
ized information from a toy-specific 
Web .site and then interact with a 
child. 

Fox Kids and Bandai have teamed 
with Microsoft to make the Deluxe 



Interactiw Omega Megazord, ba.sed 
on a character from "Power Rang- 
ers: Lightspeed Rescue." 

The toy consists of a base stand 
that is connected to either the VCR 
or television. When the Power Rang- 
ers figure is in the stand and a child 
is either watching the show or a .spe- 
cially encoded video, information 
from either the tele\'ision show or the 
video is downloaded int« a chip in the 
toy. It can then interact with the 
show or video and remember new 
words, phrases, and sound effects 
that it has downloaded after the pro- 
gram ends. 

According to Microsoft Interac- 
tive Toy Group director of research 



and design Erik Strommen, the 
technology represents the next step 
in the technologj- that powered the 
old Actimates line of toys. Actimates 
could react to programming while 
they were on, but they couldn't re- 
member anything after the VCR was 
turned off, said Strommen. "This 
new technology enables the toy to 
change every day, and the size of this 
new technology is much smaller" 

The toy and base stand will be 
available in the fall at mass mer- 
chants including Wal-Mart, Kmart, 
and Target, as well as such toy spe- 
cialists as Toys "R" Us and Kay Bee, 
and will have a suggested retail price 
of $69.99. "Power Rangers: Light- 



Blockbuster, AtomFilms Make Distribution 
Deal; New D3K Films Prepares Kids' Lioo 



by Eileen. Fitzpatrick 



Streaming ATOM: Add AtomFilms to the erer- 
growing list of content suppliers that have inked a dis- 
tribution deal with Blockbuster Video. 

In a seven-figure, two-year deal, Seattle-based Atom 
will supply Blockbuster with up to 20 short films a 
month that will be streamed over a co-branded site 
within the retailer's existing Web site. Atom will also 
preside streaming technology for the new site, which 
is scheduled to launch IhLs spring. 

"Blockbuster has been making some good moves on 
the technologj^ fn>nt and 
has really stepped up to 
the plate," says Atom- 
Films senior VP of strat- 
egy and development 
Heather Redman, "and 
we're been looking for a 
way to get our films out 
in front of more con- 
sumers." 

Redman says the deal 
is the first of many "con- 
tent syndication" agree- 
ments Atom wants to do with other Web sites, television 
programmers, airlines, and just about anyone looking to 
show short films. "We're taking a multi-platform 
approach," saj's Redman, "so that we see a return and 
can filter rewnue back to the filmmakers." 

The company has deals with about 40 business-to- 
business customers and Web-based companies such as 
ExciteC" Home and Entertaindom.com, the new Warn- 
er Bros, content site. 

Under the nonexclasive deal with Blockbuster, Atom 
is free to make deals with other retailers, but Block- 
buster can't make a similar deal with an AtomFilms 
competitor. 

Other content deals completed by Blockbuster include 
one with MGM to stream and download films from the 
company's vast library, a broadband deal with America 
Online, and a \ideo-on-demand alliance with TiVo, the 
set-top box that uses a computer to record an<l play back 
television programs. 

The retailer Ls also acquiring video dLstribution rights 
to other independent films, which it will shmrease in the 
chain's 6,900 stores (Billboard. Feb. 12). 




Wa 



r ARNER DIRECT: Warner Home Video will release 
three direct-to-video titles for the fourth quarter based 
on the Batman, Scooby-Doo, and Tvveety Bird charac- 
tei-s. 

Due in stores Sept 12, "Tweety's High-Flying Adven- 
tures" is the first direct-to-video starring the frisk}' bird. 
The title features other Warner franchise characters 



such as Bugs Bunny, Daffy Duck, the Tasmanian Devil, 
and Sylve.ster the cat 

On Oct. 3, the new Scooby-Doo video. "Scooby-Doo 
And The Alien Invaders," hits stores, and on Halloween 
comes "Batman Beyond: The Return Of The Joker" 

New kid on DVD BLOCK: Another start-up dis- 
tributor has set up shop to satisfy the growing demand 
for DVD programming. 

Los Angeles-based D3K Films has released approx- 
imately 15 titles since 
November, some of which 
have been released on 
VHS as v.'eW. Cumulativie 
unit sales range betw^'en 
60,000-70,000, according 
to the company. 

The company has dis- 
tribution deals with 
Showcase Entertain- 
ment and Whamo Enter- 
tainment, as well as 
rights to some NBC tele- 
vision movies, including "A Touch Of Hope," "Cruel Jus- 
tice," "Sleeping With The Devil," and "The Lake" with 
Academy Award nominee Haley Joel Osment from 
"The Sixth Sense." 

"For now we're going to acquire product," says D3K 
Films co-founder and president Emmanuel Aim, who 
also has a stake in Harvey Entertainment 

He says the company is set to acquire an additional 
30 titles and will market a kids' line under the umbrel- 
la D3Kids. 

Some kids' and family product will come from 
Whamo, which has versions of "Gulliver's Travels" and 
•Ali Baba." 

Aim's last bu.siness venture was Paris-based shipping 
company Saga Holdings, and this is his first stab at the 
entertainment business. He moved to lyos Angeles in 
1999 and started the DVD company last -June. 

Hi, NEIGHBOR: The Video Software Dealers Assn. 
(VSDA) is offering its members an easy wsy to survey 
neighborhood demographics. 

Retailers that provide an address, ZIP code, and geo- 
graphical boundaries will receive a demographic break- 
down of an area. 

Information includes an area's total population; num- 
ber of households; income levels; and age, gender, and 
racial breakdowTi. The VSDA compiles the report from 
data obtained from the U.S. Census Bureau. 

For more information, contact Jeremy Brown at 
jbrown ((ivsda.org. 



speed Re.scue" videas with the nec- 
essary encoding will become avail- 
able in late 2000 or eariy 2001. 

"Our relationship with Microsoft 
has produced a terrific toy whose 
play pattern will constantly evolve," 
says Saban Consumer Products 
pre.sident Elie Dekel, which licenses 
the Power Rangers brand. 

On the toddler-friendlv scale is an 



interactive video system for pre- 
schoolers called "Video Buddy." 

It consists of a brightly colored 
console that affixes to the television 
using a suction cup and interacts 
with specially encoded videotapes to 
allow children to respond directly to 
onscreen action. 

According to Interactive Learning 
(Coutinned on imge lU) 



'Quest' Hopes To Conquer Retail 



BY EILEEN FITZPATRICK 

LOS ANGELES— The sci-fi spoof 
"Gala.xy Quest" was a genuine sleep- 
er hit at the box office, earning more 
than .$70 million since its 
release on Dec. 25, and 
DreamWorks Home En- 
tertainment is looking to 
repeat the success on 
video this spring. 

The title will be re- 
leased May 2 on video and 
DVD, priced at $22.99 
(VHS) and $26.99 (DVD). 

"Initially we always 
look at both a rental and 
sell-through option for 
any film," says Kelly 
Sooter, who heads 
DreamWorks' domestic home video 
division. "But this movie was in the 
top 10 for eight weeks and plays to 
kids, adults, and families." 

Sooter says the company will 
spend a "significant amount" of mar- 
keting dollars on televi.sion advertis- 
ing. Spots have been scheduled to 
run on "Dharma And Greg," "Who 
Wants To Be A Millionaire," "Third 
Rock From The Sun," and "Spin 



City" 

"We've invested heavily in TV 
because we've seen the payout" she 
says. "It's become essential to get 
awareness, and retailers 
say television advertis- 
ing has the most signifi- 
cant impact on sales." 

In addition, Sooter 
.says, the title won't havie 
to fight for attention with 
first-quarter heavy-hit- 
ters such as "T^irzan." 

"May is a good month 
for video, because it's an 
open window," says 
Sooter. "All the clutter of 
the earlier quarter has 
.settled down by May." 
DVD enhancements for "Galaxy 
CJuest" include a behind-the-scenes 
documentary titled "On Location In 
Space," the theatrical trailer, pro- 
duction notes, and cast and crew 
bios. 

A special language track is includ- 
ed in Thermian, the unique language 
used by the real aliens who enli.st the 
cast of the "Galaxy Quest" TV show 
to .save their planet. 




SPRING FEVER 




Just in time for spring, Playboy Home Video presents a tempting 
trio sure to delight. Playboy's icildwebgirls.com. Best Kept 
Sex Secrets and Girls of Mardi Gras. Put some zing in your 
spring — and your sales — all year long. 

□ 

PLATBOT BOMX VIDEO 
www.playboy.com/eirtertalRneirt 

e'iOOO Pluyboy EnUtrtAiniTwnt Groop. Inc 
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COMPILED FROM A NATIONAL SAMPLE Of RETAIL STORE SALES REPORTS. 
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LAST WEEK 
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TITLE 


Label 

Distributing Uib«l. Catalog Number 


PrirKipal 
Performers 




Rium 


Suggested 
List Price 




















I 


1 


3 


TARZAN 


Walt Dtsney Home Video 

Buena Vista Home Entertainment 1 5799 


Animated 


1999 


G 


7699 


2 


< 


9 


THE MATRIX 


Wamer Home VKleo 17737 


Keanu Reeves 
Laurence Fishbume 


1999 


It 


19.98 


3 


4 


8 


BUENA VISTA SOCIAL CLUB 


Artisan Home Enteftainment 10171 


Buena Vista 
Social Club 


1999 


G 


2298 


4 


3 


6 


CNN MILLENIUM 2000 


Turner Home Entertainment 
Warner Home Video 8198 


Various Artists 


2000 


m 


1998 


5 


2 


14 


AUSTIN POWERS: THE SPY 
WHO SHAGGED ME 


New Line Home Video 
Warner Home Video N4754 


MKtiael Meyers 
Heattter Gratiam 


1999 


PC-13 


2298 


S 


e 


13 


SLIPKNOT: WELCOME TO 
OUR NEIGHBORHOOD • 


Roadnjnner Video 981 


Slipknot 


1999 


m 


598 


7 


5 


15 


MARV KATE i ASHLEY: 
PASSPORT TO PARIS 


Dualstar Video 

Warner Home Video 36878 


Maty Kate & 
Astiley Olsen 


1999 


m 


19.96 


1 


7 




6 


PLAYBOY'S WILDWEBGIRLS.COM 


Playtwy Home Video 

Universal Music & Video Dist. PBVa845 


Vanous Artists 


Km 


nn 


19.98 


i 


11 


4 


BOB DYLAN: DON'T LOOK BACK 


New Video Group 9447 


Bob Dylan 


1967 


NR 


1995 


10 


12 


9 


SHAKESPEARE IN LOVE 


Miramax Home Enteitainment 

Buena Vista Home Entertainment 17492 


Giwynetti Raltrow 
Geoffrey Rust> 


1998 


R 


19.99 


11 


10 


8 


PLAYBOY VIDEO CENTERFOLD; 
PUYMATE 2000 


Playboy Home Video 

Universal Music & Video Dist. PBV0853 


The Bemaola Twins 


1999 


NR 


1998 


12 


9 


16 


BIG DADDY 


Columbia TriStar Home Video 03892 


Adam Sandler 


1999 


PC-13 


21% 


13 


23 


4 


DEATH ROW UNCUT 


Deatti Rcrw 

Ventura Distribution 66200 


2 Pac 

Snoop Doggy Dogg 


21100 


m 


1998 


14 


32 


3 


CHRIS ROCK: BIGGER 8i BLACKER 


HBO Home Video 

Warner Home Video 91688 


Chns Rock 


1999 


m 


19.98 


IS 


24 


11 


DAVE MATTHEWS BAND: 
LISTENER SUPPORTED • 


BMG Video eso 15 


Dave Matttiews Band 


1999 


m 


1998 


16 


36 


11 


PLAYBOY'S CLUB LINGERIE 


Playboy Home Video 

Universal Music t Video Dist. P6V0852 


various Artists 


1999 


M) 


19.98 


17 


19 


12 


METALLICA: St HI 


Elektra Entertainment 40218-3 


Metalltca 


1999 


m 


19.99 


18 


39 


3 


GO 


OAumbia TriStar Home Video 03924 


Sarah PoJIey 
Katie Holmes 


1840 


R 


1998 


19 


22 


12 


BRITNEY SPEARS: TIME OUT 
WITH BRITNEY SPEARS 


jTveJZomba Video 41651-3 


Britney Spears 


1999 


Ml 


19.98 


20 


27 


101 


AUSTIN POWERS: INTERNATIONAL 
MAN OF MYSTERY 


New Line Home Video 
Warner Home Video N4638 


Micdael Meyers 
Elizabetti HuMey 


1997 


PG-IJ 


1998 


21 


13 


21 


SAVING PRIVATE RYAN 


DreamWorks Home Entertainment 8373 


Tom Hanks 
Matt Damon 


I99B 


R 


1998 


22 


18 


9 


BLINK-182: URETHRA CHRONICLES 


t^CA Music Video 

Universal Music & Video Dist. 63830 


Blink-182 


1999 


IK 


14.95 


23 


15 


14 


MADONNA: THE VIDEO 
COLLECTION 93-99 


Warner Reprise Video 38506 


Madonna 


1999 


m 


1998 


24 


14 


12 


THE IRON GIANT 


Warner Family Entertainment 
Warner Home Video 1 7644 


Animated 


1999 


n 


2295 


2$ 


17 


18 


PLAYBOY 2000'VIDEO 
PLAYMATE CALENDAR 


Playboy Home Video 

Universal Music a Video Dist. PBV0850 


various Artists 


1999 


m 


19.98 


26 


21 


41 


YELLOW SUBMARINE 


M<3M Home Entertainment 
Warner Home Video M206160 


Tlie Beatles 


1968 


G 


1998 


27 


28 


18 


BELLY 


Artisan Home Entertainment 10207 


NAS 
DMX 


1998 


R 


1498 


28 


26 


' 


THE ADVENTURES OF 
ELMO IN GROUCHLAND 


CoJumbra TriStar Home Video 04528 


The Muppets 


1999 


G 


2196 


29 


38 


13 


SHANIA TWAIN: COME 

ON OVER-VIDEO COLLECTION 


USA Home Entertainment 440059951 


Shania Twain 


1999 


Ml 


1295 


30 


16 


5 


CHRISTINA AGUILERA: THE GENIE 
GETS HER WISH 


BMG Video 65006 


Christina Aguilera 


2000 


l« 


1998 


31 


35 


4 


PAYBACK 


Paramount Home Video 336323 


Mel Gibson 


1999 


R 


1495 


32 


RE-EIITRY 


SARAH MCLACHLAN: 
MIRRORBALLA 


BMG Video 15740 


Sarah McLachtan 


1999 


KR 


1498 


33 


29 


6 


MARIAH #1'S • 


Columbia Music Video 

Sony Music Entertainment 50195 


Mariah Carey 


2D0O 


NR 


I4.9S 


34 


NEW^ 


A CIVIL ACTION 


Touchstone Home Viileo 

Buena Vista Home Entertainment 16790 


John Travolta 
Robert Ouvall 


1840 


re-13 


19.99 


35 


NEW^ 


THE CORRUPTOR 


New bne Home Video 
Warner Home Video N4776 


Mark VMhIberg 
Chow Yun-fat 


1840 


R 


19.98 


36 


34 


2 


GODS AND MONSTERS 


Universal Studios Home Video 84142 


Ian McKellen 
Brendan Eraser 


1999 


NR 


1998 


37 


25 


2 


ENEMY OF THE STATE 


Toucbslone Home Video 

Buena Vista Home Entertainment 1596903 


Will Smith 
Gene Hackman 


1999 


R 


1999 


38 


20 


3 


ANNIE 


Walt Disney Home Video 

Buena Vista Home Entertainment 1052 


Alicia Mixton 
Kalhy Bates 


1999 


NR 


1999 


39 


33 


2 


POKEMON: WAKE UP SNORLEX 


Viz Video 

Pioneer Entertainment 240 


Animated 


1840 


NR 


14.95 


40 


30 


9 


INSPECTOR GADGET 


Walt Disney Home Video 

Buena Vista Home Enteftainment 15802 


Matthew Brodenck 
n.(:if!'r Everett 


1999 


PC 


24 99 



• RIAAgold cert, roi sales oF 50.000 units oi million in sales at suggested retdil. ARIAA ptaliiium cert for sales of 100.000 units or S2 million m sales al suggested 
retail. ♦ IRMA golcJ ceniftcation fof a mininiuni ol 125,000 units oi a dollar volume at $9 mlltlDn al retail tgr Iheatricalty released programs, o»of at least 25,CXX) units and 
$1 mlllioo at Suggested retail for nontheaincal titles. iRMA olatinum certrftcatioo tor a minimum sale ot 250,000 units or a do*Iar volume of SIS mill«on at retail for 
Iheatricaify released p«Dgrams, and of at least, 50,000 units and $2 million at suggested retail tor nontheatrtcal trtles. o 2000, Billboard/BPI Communications. 
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Top Videc 


1 Rentals 








z 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 


1 THIS WEI 


LAST WEI 


1 WEEKS 0 
CHART 


TITLE (RatiilO 


Labtl 

Distributing UIkI. Catalog Number 


Prtnclpal 

Performers 










No. 1 




1 


8 


3 


RUNAWAY BRIDE ill 


^-.-,r-.. -„..„,-. 


1 1 I. t- ^r^ 


2 


1 


8 


•MERKAN PIE IRJ 


U^■l'^^^sill 5tix:>js Home Videg 
844 J6 


Jascfi '.■ ,■. 
Ai/v>-i Hanwitan 


3 


5 


4 


BOtKFINGEfl irG.13) 


Unncrsal Sludios Home Video 
84157 


Steve Martin 
Eddw MurpTiy 


4 


7 


4 


THE 13TH WARRIOR (R) 


Touchstune Htme Wbo 

Buena Vata '^ont LnltrrlsmiTft 182/3 


AiriDnw Banderas 


S 


9 


2 


TARZAN (Gl 


WilDeneyHofne Video 


AnimatBd 


S 


3 


8 


THE SBIERM.'S DMUHTER (Rl 


Paramount Home Weo 329033 


JohnTuMRa 

And« MacOowell 


7 


4 


i 


LAKE PLACID (R) 


R»Vpdeo 2000009 


Bill Puflman 
L'rjtffi Fonda 


B 


15 


3 


AN IDEAL HUSBAND (PG-ISI 


Uiramai Home Emertainment 

BueiM Vlsu HoTTw Encftmnent 1 8269 


Rupert Everett 
Minnie Driver 


9 


2 




MtrSTERV MEN (PG-131 


Universal Studios Home Video 
Universal Music & Viileo DIsL S415S 


Ben Stiller 
C^.-^'i; Rush 


10 


16 


2 


STIR Of ECHOES TO 


Artisan Home Entertawimerit 
10197 


Kevin Bacon 


U 


NEW^ 


BLUE STREAK (PG-131 


Columbia TnStv Honw VkHo 
03S93 


Marbn Lawrwxe 


12 


ID 


12 


ENTRAPMENT IPG-131 


FoiVKleo 41 12309 


SBanCormery 
Cat^e^(le Zeta- Jones 


13 


6 


« 


SUMMER OF SAM (Rl 


Tnjctt<tone Home Video 

Buena Vista Hxne Emeftamnenl 18283 


John Leguizamo 
MiraSorvino 


14 


RE-nnr 


THE WOOD (R) 


Paramount Home Video 336994 


TayeChggs 

Ci'iit Eppi 


U 


14 


4 


RUN LOU RUN (Rl 


Colunibia TnStar Home Video 
03900 


Franka PWenle 

Muni; BldWreu 


16 


NEW^ 


THE ASTRONAUT'S WIFE (Rl 


New Line Home ^Kteo 
Warner Home VKMo N4Hi^ 


Johnny Dtpp 

Chjrlize Tneron 


17 


12 


5 


MICKEY BLUE EVES (PG-OI 


Warner Home Video 92565 


Hush Grant 
James Caan 


18 


13 




THE IMTRIX IR) 


Warner Home Video 17737 


Keanu 

Laufence Fivbume 


19 


17 


15 


ARLINGTON ROAD (Rl 


Cdumbia TriStw Home Wleo 


Jeff BridR^ 


20 


11 


14 


NOTTING HILL (PG Ill 


Universal Studios Home Video 


Julia Roberts 

l-lu^n Giant 



^ IRMA^Id cettfication for a mminxim of 12G,000 unilsiy a dollar volume t3t %9 rmtlion al reUII toi meamcaVy rt-c.tM^i 
programs, or of at least 25.000 units and S 1 million at suggested retail ior nontttealr>cal titles. O IRMA ptatnum certificalion 
for a minimum sale ol 250.000 units or a ociar volunte of S18 milhon at retsal for tneatrcalh' r^sed prQsrams, and olat 
least. 50,000 urXs and %2 mlllior al suggested retail for nontfwatncal titles c 2000. BdltxMfd^Pt Communicalions- 
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Top DVD Sales 



1 THIS WEEK 


1 LAST WEEK 


(J 

§ 

i 


COMPILEC) FROM A NATIONAL SAMPLE OF JZ^t^T 
RETAIL STORE AND RACK SALES REPORTS jtK^ 
COLLEiriED. COMPILED, AND PROVIDED BY 

TITLE (Ratms) (Pi.ci !^^' , ^ ' ' H 

DistiilMibRB Labd, Catalof Numlxf Perfoimen 


1 


3 


22 


THE MATRIX (RH24 9SI Wam« Home Vrteo 7737 SlittfSiuTO 


2 


1 


3 


TARZAN (G) (34 991 yS?S?rT!i!!!!!l?TsO **— 


3 


2 


2 


BLUE STREAK IPG llI 121 9SI Couinibu TnSUi Hi>T« Vwo 0401 1 MaiOn Lnmnce 


4 


4 


9 


AMERICAN PIE INRI 129 981 UnwiiH SliHkis Ho™ vam 20735 i^nHmnn*! 


5 


NEW^ 


THE STORy OF US (Rl (24.981 uni«»iSlu«i!Ho<iKVl«o20711 ^;S"i!fcife, 


6 


6 


9 


THE SHAWSHANK REDEMPTION (Rl (19*1 Coliimlu TnSUi Home VMM 2583 [Hs'^^'SS™ 


7 


11 


11 


DEEP BLUE SEA (R) 124 981 Wimei Home VKHO 17242 BrenlR(lii"°°" 


8 


7 


7 


THE THOMAS CROWN AfMIRIB 124.911 tSU'^S^?™""*™' 


9 


5 


4 


RUNAWAY BRIDE tPGl (29.99) Parjmoum Home video 323B47 


10 


10 


28 


HEAT(RI(2498) Warner Home Video 14192 ?S',r'?"*'° 


11 


8 


3 


STIR OF ECHOES (Rl{29.98l tnUn Home EnKftunment 10197 Kevin Bkwi 


12 


12 


5 


THE 13TH WARRIOR (R) (29.991 ;!*ISJ?Sl?!?fv;j R*-!. Il"*« 


13 


9 


2 


THE ASTRONAUT'S WIFE (Rl (24.98) ^S^^'*,^'T4»'r*'"" SSfgL 


14 


IS 


16 


SAVING PRIVATE RYAN (R) 134 99) 0i<9iMlt>ttlUiieElKn3niitn84E«4S ^^^„ 


IS 


Rt-Emm 


G00DFELLAS(R)I2«95) W4m» Home WdK 2039 Steti ""^ 


16 


19 


14 


AUSTIN POWERS: THE SPY New Line Home VldeoWamer Michael Mi-.-^f^ 
WHO SHAGGED ME (TO-IJl l.'t 581 Kat VitH-r.. ■,489; tf.j|l«.> Gwijni 


17 


14 


5 


BOtWFINGER (PC.13I (2( 98) Unlnnal Sluiios Home Vtto 20576 ucirM^pliy 


18 


16 


4 


THE WOOD IR) (29.991 Pjiamouot Home «aeo 336994 Sar'f^, 


19 


18 


10 


THE GENERALS DAUGHTER (B (29.99) Paiamount Home Vtdeo 329037 


20 


17 


9 


AMERICAN PIE (RI(29.9B) UnMiialSluli«Hm1M>l2a633 ?^„^H??»san 



112 
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IN THE FOOTSTEPS OF RiVERDANCE AND LoRD OF THE Dance 



COMES THE 



Revolutionary Dance 
extravaganza! 



0* . * /^IIL^ 



• PBS Premiere Broadcasts! 



LIVE! U.S. TOUR Begins IVIarch 29! 

bum . .. floo r Synergies - The Tour, 
The Soundtrack, The Video! 

A Rabid Fan-Base On-Line With Over 
2.5 IVIillion Plus Hits! 

Traffic Stopping Merchandisers! 



REVOLUTION-. 

DA^ 



, huxa 




Starring 44 world champion 
dancers, liuni fU), is the 
$10 MILLION dance spectacular that 
has taken the world by storm! 



Music Irom Hie sliow available 
on CD and Cassene 
Iron Universal Retoi'ilsl 



^ W..N/.A' 



Show PcDCjuccTs Harley Medcall ji v Maria Medcalt 

Sh».v Dtfuciw & Ovi:',-j'iip '" Anihony van LaasI MBE 

Ballcixjm Coordin.-iiO' & A;.siol.ir i CKJ'hy.j.hiiiinr Lindsay Hilller-Tale 

Iv1usi'-»i Supeaisor & OrcfiesKaJci Stephen Brooker 

Set Dcsignai Mark Fisher 

Costum'? De?:(j' im Bonita Bryg 

Sound Designer Lucas J. Corrubia 

Lighting Deiigr-T Palrick Woodrolfe 

FiliT Eriiio' Nick Morris 

Pilm Direcloi David Mallet 

Film Execuifva Produci-r Helen Parker 

Maslei ol Cerainon'ei Fergus Login 



19?l9DiiptEnl?ftafnmentPty tW Alt fl.ghls Rfiservrt 

www.bumitierioor.com 



STREET DATE: APRIL 4 
VHS PRE-ORDER CLOSE: March 6 

DVD ORDER CLOSE: February 28 



www, univer salslutJras, com, 1 1 



UNIVERSAL 

C ?000 Universal Sludlos. AH Bights Bei,^ 

iBrial 



Home Video 



MERCHANTS & MARKETING 



Expect 'Extremely Goofy' Leap Day; 'Joseph' A Vjdeo First 

GoOFINT OFF: Walt Disney Home album "An Extremely G(x)fy Movie r 



Video has chosen what's arguably 
the goofiest day of the .year. Tuesday 
(29), Leap Day, as the release date 
for itji direct-to-video *'Aji Extreme- 
ly Goofy Movie," which premiere.s on 
VHS and DVD. 

Available at $24.99 and $29.99, 
respectively, "An Extremely Goofy 
Movie" includes the bonus feature 
"Kidii' Goofiest Jokes," a live-action 
short consisting of real kids telling 
their favorite jokes. Plus, pop group 
Cleopatra is featured in a video per- 
formance of dance single "Right 
Back Where We Started From." 

The .song can al.so be heard on 
Walt Disnev Records' soundtrack 



BillbcxiidA 



Dance Party," which is being re- 
lea.sed day and date w^ith the video 
and DVD." 

The album also includes remakes 
of the songs "Shake Your Groove 
Thing," "Pressure Drop," and 
"Future's So Bright, I Gotta Wear 
Shades." 

Voice talent featured in the film 
includes Bill Farmer (who's done 
Goofy for more than 20 years), 
Fauly Shore. Vickl Lewis, and 
Bebe Neuwirth. 

The DVD version of the feature, 
which runs approximately 79 min- 
utes, includes such .supplemental fea- 
tures as a Goofy trivia game called 
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WKS. ON CHART 


COMPILED FROM A NATIONAL SAMPLE OF 

KL lAIL bl UKt sALLb KtrTJKIi. 

TITLE 

Label. Distributing Lrft'^^v CMaH:. Number 


Year of 
Release 


Is 








No. 1 






1 


1 


4 


THE ADVENTURES OF ELMO IN GROUCHLAND 

Cni,,i- tM, tr H..:-, V 'I' .'^ 


1999 


21% 


2 


2 


11 


MARV'KATE & ASHLEY: PASSPORT TO PARIS 

Dualstar Vid«<VWamei Home Video 36B78 


1999 


1996 


3 


NEW^ 


TARZAN 

Walt Di r Home Vtdeo'Biiena Vista Home Entertaintnem 15799 


1999 


28.99 


4 


22 


2 


POKEMON: JIGGLVPUFF POP 

Viz Video'Pioneer Entertainment 241 


1B40 


14.91 


5 


NEW^ 


POKEMON: WAKE UP SNORLAX 

Viz Vi<le<VPioneer Entertainment 242 


1140 


14.9S 


6 


4 


7 


THE IRON GIANT 

Warner Family Entertainment/Warrter Hotne Video 17644 


1999 


22 9S 


7 


7 


13 


MUPPETS FROM SPACE 

Columtjia TriSlar Home Video 04251 


1999 


2195 


8 


M-EimtT 


rOKcMON; TnUNDbKbnOCK 

Viz Video'Pioneer Entertainment 0005D 


1999 


1498 


9 


10 


7 


POKEMON: GREAT RACE 

Viz Vi(leiVPion*=+!r t ntHilainment 1050 


1999 


1498 


10 


14 


45 


MULAN 

Walt D i-'iiiw Home VKjc<VBuend Vista Home Entertainment 4773 


1998 


26,99 


11 


5 


7 


POKEMON: PIKACHU PARTY 

Viz Videa'Pioneer Entertainment 1049 


1999 


14.98 


U 


3 


17 


THE PRINCE OF EGYPT 

Dreamworlds Home Entertainment 84779 


199S 


26.99 


13 


13 


2(M 


LAOY AND THE TRAMP 

Walt i' . Home vide<vBuena Vista Home Enteftainment 582 


1955 


26,99 


14 


9 


21 


POKEMON: SEASIDE PIKACHU 

Viz VidewPioneer Entertainment 0008D 


1999 


1498 


IS 


RE-Eunn 


BAMBI 

Vi/all n sney Home Video/Buena Vista Home Enteftainment 942 


1942 


26.99 


IS 


12 


17 


MARY KATE k ASHLEY: FASHION PARTY 

Dualstar Video/WarnerVision Entertainment 56502 


1999 


1295 


17 


8 


290 


PINOCCHIO ♦ 

Walt J : 1 . Home VideivBuena Vista Home Enteftainment 239 


I9«l 


14,99 


IS 


■E-EIITin 


POKEMON: THE MYSTERY OF MOUNT MOON 

Viz Videcv'Pioneer Entertainment O0O2D 


1999 


14,98 


IS 


Dc-Eimn 


LION KING II: SIMBA'S PRIDE 

Walt D ■ ■ ' . Home Video/Buena Vista Home Entertainment 8804 


I99B 


26,99 


20 


25 


3 


BARBAR: KING OF THE ELEPHANTS 

HBO Maine VidecvWafner Home Video 91567 


1999 


19,96 


21 


17 


15 


TELETUBBIES FUNNY DAY 

PBS Honve ViOea'Warner Home Video B3946 


1999 


12,95 


22 


M-Einin 


POKEMON: 1 CHOOSE YOU, PICKACHU 

Viz Vide«VPioneer Entertainment OOOID 


1998 


1498 


23 


24 


179 


101 DALMATIANS 

Walt Disney Home VtdetVBuena Vista Home Entertainment 15797 


1961 


26.99 


24 


RE-EUm 


POKEMON: THE SISTERS OF CIRULEAN CITY 

Viz Videot'Pioneer Enteftainment 003D 


1998 


1491 


25 


18 


14 


POKEMON: FASHION VICTIMS 

Viz VidetVPioneer Entertainment 0008D 


1999 


1498 



by Moira McConnick 

"Me And My Day," a read-along for 
young viewers, and artwork. 

DVD-ROM extras include Web 
links to sites like extremelygoofy. 
com and a playable demo of Disney's 
"Magic Artist Studio." 

Go GO GO, JOSEPH: Another vid- 
eo first comes courte.sy of Universal 
Studios Home Video, which will re- 
lease the first-ever filmed version of 
the Broadway hit "Joseph And The 
Amazing Technicolor Di-eamcoat" on 
March 28. 

Starring Donny Osmond, Maria 
Friedman, Richard .Attenborough, 
and Joan Collins, "Joseph " is priced 
at $19.98 for VHS and $29.98 for 
DVD. 



The Andrew Lloyd Webber and 
Tim Rice mu.sical, which premiered 
in London on March 1, 1968, was orig- 
inally composed by the duo while 
classmates in Ijondon as a pop canta- 
ta for a junior high .schtHil [M'tKluctkm. 
In the initial run the performance 
la.sted only 20 minutes; songs were 
added with each new production. 

".Jaseph" finally opened on Broad- 
way in its current form in 1982. It 
gained renewed popularity between 
1992 and 1997, when 0.smim(l played 
the lead role in theaters across 
America and Canada. 

To support the release, PBS will 
air the show April 5 as part of the 
network's Easter programming 
block. Universal is also providing 
East<>r-themed merchandisers. 

Universal is launching a direct- 
response campaign, which w ill also 
push Lloyd Webber's "Cats." 

A national cou|}on insert targeting 
.58 million households will be 
dropped April 9, featuring coupons 
good for an instant $3 off "Joseph" 
and off DreamWorks' "The Prince 
Of Egypt." 



Winsome WIMZIE: Sony won- 
der is .supporting the relea.se of two 
new titles in its "Wimzie's House" 
series via a cross-promotion w ith 
Simon & Schuster Interactive. 

"Babies Have It Made" and "Pet 
Tales" include two full-length ep- 
isodes from the top-rated PBS chil- 
dren's program "Wimzie's Hou.se." 

They're set for release March 7 
and are priced at $9.98 each. The 
tapes have a running time of 55 min- 
utes. 

Sony Wonder is also releasing a 
Wimzie audio title, "Wimzie's Fan- 
tabulous Songs," the .same day. 

Both video titles and the Wimzie 
audio will include offers for the new 
Simon & .Schuster Interactive CD- 
ROM "Wimzie's House." 

The CD-ROM will include an offer 
for all of Sony Wonder's "Wimzie's 
House" videos, including two previ- 
ously relea-sed videos, "You're Spe- 
cial" and "It's .Magic Time!" The 
videos will also lie featured in Simon 
& Schuster Interactive print adver- 
tising scheduled fttr April and Sep- 
tember. 




Universal plans to make a huge number of licensed products available to coin- 
cide with the live action theatrical release of "How The Grinch Stole Chnstmas." 



♦ IRMA gold certification for a minimum of 125.000 units or a dollar volume of $9 million at retail 
lor ttieatrically released programs, or of at least 25.000 units and SI million at suggested retail for 
nonttteatrical titles IRMA platinum certification for a minimum sale of 250,0(X3 units or a dollar 
volume of $18 million at retail for theatncally released programs, and ot at least, 50.000 units and 
$2 milliofi at suggested retail for nonttieatrical titles, * 2000. BillboanVBPI Communications, 



HIGH-TECH CHIPS, ENCODED VIDEOS DRIVE ACTION AT g7TH TOY FAIR 

(Cotiiiiificd fnint iHU/e 111) 

Group director of marketing Molly 
Lagermeier, the product has recent- 
ly completed a successful te.st in 
Minnesota's Twin Cities market, 
where it was sold at Holljrwood Vid- 
eo, Mr. Movies, Total Video House, 
and Total Entertainment Center 
stores. 

Lagermeier notes that one of Vid- 
eo Buddy's selling points is that chil- 
dren can set the product by them- 
selves, following the videotape's 
instructions. 

The unit, which includes a wel- 
come tape, generally retails for 
between .'M9.9.'i ami .$59.9.'j. 

ILG, which pro<luces the interac- 
tive videos for the console, also 
licensees characters to use in the vid- 
eo program.s. Si.x ta|)es are available, 
featuring characters from "The Big 
Comfy Couch," "The Adwntures Of 
Paddington Bear," "DinoBabies," 
"Once Upon A Tree," "Salty's Light- 
hou.se," and "Jim Henson's Muppet 
Babies." Lagermeier says that the 
company will announce the addition 
of two more licensees in March. 

Other big Toy Fair news included 
Warner Bros. Worldwide Consumer 
Products' announcement that Mattel 
will be the official toy licenser for the 
wildly .successful Harry Potter book 
series and the upcoming movie. 

The first wave of toys will be 
released this fall through Warner 
stores only. However, there will hke- 
ly be a wide range of merchandise 
available at all retail stores when 
Warner relea.ses the film version in 
fourth-quarter 2(X)1. Trading cards 
of the main characters from the Pot- 
ter b(K»k.s will be created by the same 
company that produces Pokemon 
trading cards, another Warner Bros, 
property. 

"The second Pokemon movie will be 
released this summer, w ith a third 



already slated for 2001. 

At la.st, "Stuart Little" merchan- 
dise is .set to hit the market soon 
after the film's continued .success at 
the box office. 

While it seems ap|)arent that ewn 
Sony Pictures Consumer Pro<lucts 
didn't expect the film to he such a 
huge hit, its $130 million gross has 
many licensees .scramlilitig to piggy- 
l)ack promotional etforus on the film's 
\ideo relea.se, slated for April. 

According to Sony Pictures Con- 
sumer Products executire VP Peter 
Dang, the company is now commit- 
ted to building a long-term enter- 
tainment franchise around "Stuart 
Little." In addition to the film, the 
studio is de\'eloping a TV series and 
specials, as well as transforming the 
existing promotional Web site intr) an 
ongoing educational and entertain- 
ment .site. 

Upcoming films that already have 
extensive licensed-goods programs 
in place include "How The Grinch 
Stole Christmas," due in theaters at 
the end of the year. At Toy Fair, 
"Grinch" adhesiw bandages, tooth- 
briLshes and toothpa.ste, party goods. 



cake decorating kits, stickers, and 
talking collectible cards were on dis- 
play, as was merchandise from Para- 
mount Pictures' "Rugrats In Paris: 
The Mmie," w'hich is .scheduled fur a 
Thanksgiving relea.se. 

Paramount also revealed licensed 
merchandise for the new direct-to- 
video "Blues Clues" movie from its 
Nickelodeon brand. Gillette, Oral-B, 
Good Humor, Breyers, Johnson & 
.lohnson, Kraft Foods. Mott's, and 
Nabisco have all signed on for the 
project 

Hefty licensed merchandise pro- 
grams are al.so in store for the films 
"Rocky And Bidlwinkle," due in the- 
aters this summer; "Flintstones: Vi\'a 
Rock Vegaji," due in theaters May 12; 
"Dinosaurs." the combination of resil- 
Lstic computer-generated imaging and 
li\'e-action characters, due in theaters 
May 24; "Titan A.E.," the animated 
sci-fi mmie voiced by Matt Damon, 
Bill Pullman, Drew Barrymore, 
.Janeane Garofalo, and Nathan Lane, 
due in theaters June 16; "102 Dalma- 
tion.s," with Glenn Close reprising her 
role, due in November; and "Jumatyi 
2," due in theaters in December. 



114 



www.billboard.com 



BILtBOAflD MARCH 4. 2000 



Billbcx^rd 

A SPECIAL LOOIC AT E-MUSIC AND E-MEDIA 




The Portable Direction 

The second in our popular Sites + Sounds Quarterly series spotlights 
• music potability. "The Portable Direction" takes a look at e-nnusic and the 
devices that make it happen. It also features an up-to-the-minute overview 
of the market including the increasing importance of making music 

available anywhere, anytime. 
Don't miss this cliance to promote your business in front 
of tlie e-music industry decision malcersi 
Coil today to reserve your ad. 

Issue Date: Apr 15 Ad Close: Mar 2 

WATCH FOR THE NEXT TWO SITES^SOUNDS QUARTERLIES 
III - Pluq.ln - Issue Date: July 29 • Ad Close: June 30 
lY - Webnoize - Issue Date: Nov 18 • Ad Close: Oct 24 

Contact: Jodie Francisco 323-525-2311 • jfranciscoebillboard.conn 

New York LosAnqeles Nashville London 

212.536.5004 323.525.2307 615.321.4297 44.207.822.8300 



RADIO'PROMOTIONS«NETWORKS'SYNDICATION«AIRWAVES«MUSIC VIDEO-VIDEO MONITOR 



I 



NRB Split On Web, Low-Power FM 

New Services Are Hot Topics At Ctiristian Broadcasters Confab 



BY DEBORAH EVANS PRICE 

NASHVILLE— The threat of the 
mighty Internet and low-power FM 
stations led the hot topics discussed 
by Christian broadcasters during 
the 57th annual National Religious 
Broadcasters (NRB) Convention, 
held Feb. 5-8 at the Anaheim Con- 
vention Center here. 

The event drew more than 5,000 
registrants and boasted the largest 
exhibit hall in the convention's his- 
tory, with more than 270 exhibits 
covering 150,000 square feet of 
space. NRB president Brandt Gus- 
tavson also took pleasure in 
announcing that the association 
membership was at an all-time high 
of 1,257 members. 

For Christian radio broadcasters, 
there were numerous educational 
sessions that drew solid participa- 
tion, among them "The Future Of 
Radio," "The Role Of News In 
Broadcast Ministry," "FCC 
Update," and "Nontraditional Rev- 
enue: The Financial Future Of 
Christian Radio." 

"The whole theme of this conren- 
tion has been 'Get on the Internetl' " 
said George Wilson of WCLN Payet- 
te\'ille, N.C. In discussions during the 
sessions, NRB attendees seemed to 
be split into two 
camps — some who 
perceive the Inter- 
net as a threat to 
Christian radio and 
others who see it as 
an opportunity. 

"At the top of 
my list (of concerns] is the T word," 
said Greg Anderson, president of 
Salem Radio Network. "We cannot 
do business as usual. We have to 
embrace it and find ways to inte- 
grate it." 

Christian programmers voiced 
concern that tiie Internet — and par- 
ticularly audio streaming that would 
let listeners tune in to their favorite 





A Night Ot Music. The 57th annual National Religious Broadcasters (NRB) 
Convention In Anaheim, Calif,, included an evening of music Feb. 7 by contem- 
porary Christian artists Michael W. Smith, Chris Rice, and Kathy Troccoll. The 
Christian Brotherhood Newsletter sponsored the "Evening Celebration!" that 
was hosted by Jerry Jenkins, author of the best-selling "Left Behind" series. Pic- 
tured, from left, are Rice. Troccoli, NRB VP Michael Glenn, Smith, and Jenkins. 



religious talk programs at any 
time — would threaten their stations' 
listenershlp. 

Most everyone agreed the best 
way to combat competition from the 
Internet is to emphasize what the 
station has to offer the local com- 
munity. "If you're a radio station and 
you haven't started streaming audio, 
you should have yesterday," said Jim 
Sanders, VP of technical services at 
the Ambassador 
Advertising 
Agency. "What 
Internet stream- 
ing audiences want 
is local informa- 
tion, and that can 
best be supplied by 
you." 

Sanders urged programmers to 
create Web sites for their stations. 
"It's critically important to brand 
yourself, and that's best done by 
local service." 

Session attendee Ron Mighell of 
KGLE Glendive, Mont., agreed that 
local emphasis is crucial. "If you're 
international like the Internet is, 




you cannot be local," said Mighell, 
an NRB board member. "It's like 
being tall short or old young. It's 
mutually exclusive. They can't be 
local, but I can, and that's what I'm 
going to shine at." 

INTERNET OPPORTUNITIES 

Many programmers see the 
Internet as an opportunity. "I think 
God is going to bless Christian 
radio, and the Internet is just a tool 
to use to our advantage," said 
Woody Van Dyke of TV station 
KJAC in Port Arthur, Texas. 

Focus on the Flamily's Mike Trout 
encouraged programmers to be cre- 
ative and embrace new technology. 
"The future is very good if we think 
creatively and if we don't get mired in 
the fear of technology," he said. "We 
need to pursue some thoughts that 
m^ be a little scary and use the medi- 
um in ways we never dreamed before." 

Ingvar Nevland from Christian 
Radio Norway said his network 
plans to switch to digital audio with- 
in 18 months. "We have a Web site," 
(Continued on next page) 
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NAB GOES TO THE HILL. Radio leaders met »ith the House Telecommu- 
nications Subcommittee Feb. 1 7 for a hearing on the contrw'ersial mea- 
sure passed by the Federal Communications &)mmLssion (FCC) to Issue 
hundreds of licenses for low-po«'er FM (LPFM) service. The hearing 
was held on a bill sponsored by Rep. Michael Oxley, R-Ohio, which would 
rererse the FCC decision; its co-sponsor list has grown to 1 13, and Sen. 
,Iudd Gregg, R-N.H.. has filed a similar bill in the Senate. FCC Chair- 
man Bill Kennard, who declined to appear, instead sent Bruce Franca, 
a deputy chief in the agency's Office of Engineering and Technology. 
Franca told the subcommittee that the FCC had taken "a conservative 
approach" in an effort to ensure full-power stations will not cause inter- 
ference. He also presented internal FCC engineering studies aimed at 
refuting National Assn. of Broadcasters (NAB) documents detailing sig- 
nal clutter. "We are convinced that LPFM service will not adversely 
impact reception of full-service FM stations, nor will it affect that tran- 
sition of these stations to digital service," he said. Bonneville presi- 
dent/CEO Bruce Reese, however, told the panel LPFM will create "a 
Swiss cheese coverage pattern" for existing stations; thereby, "millions 
of American listeners" will be subjected to additional interference. 
Meanwhile, the NAB has also won over the support of House Speaker 
Dennis Hastert, R-Ill., who lashed out at LPFM during a speech before 
radio executi™s earlier this month. Ha.stert's support may en.sure the 
bill will work its way through the House without wallowing in commit- 
tee. No matter what happens in CongreSxS, the courts may have the ulti- 
mate decision. The NAB has formally filed an appeal of the LPFM rul- 
ing with the U.S. Court of Appeals. 

NEW INDUSTRY WATCH. Lehman Brothers analyst Robert Peck is pre- 
dicting that satellite radio provider XM's share price will hit $60 by the 
end of 2000, or roughly double where it sits now. "We project that the 
digital audio radio service will grow to over 30 million subscribers by 
2007," says Peck, adding that XM "should split this [PCC]-licensed duop- 
oly market and prosper from its advantages over traditional radio." 
XM's stock hit new highs on Peck's recommendation and the recent 
announcement that XM and rival Sirius Satellite Radio will partner to 
develop a single satellite radio receiver standard to curtail potential 
consumer confusion (see story, page 133). 

MERGER MANIA EXTENDS TO BROADCAST LAW FIRMS. One of broadcast- 
ing's biggest law firms is following its clients' example by merging. Fish- 
er, Wayland, Cooper, Leader & Zaragoza will merge with Shaw Pittman 
to become one of Washington, D.C.'s largest law firms. Fisher, Wayland 
was created in 1934, the same year the FCC was established, and it rep- 
resented clients in the FCC's first AM radio licensing proceeding. 

NOT ACCUMULATED. In an unusual move. Citadel announced that k is not 
merging with Cumulus Media. The statement was in response to stories 
in another trade claiming the two companies are in merger talks. Citadel 
says that those reports "are unfounded and without basis" and that it has 
no intention to undertake any such discussions. fbank saxe 
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RAB Attendees Dismiss Offer From AOL 

Broadcasters Seek Prof it As Well As Exposure In Future Web Ventures 



Jlits utori/ wufi pn'iKtred bn Frank 
Scax of Airplay MonMor. 

DENVER— Saying radio will no 
longer hand its content over to 
Internet providers for free, many 
broadcasters are rejecting a new 
effort by America Online (AOL) to 
team with radio. 

Launching its "Radio Partner" 
effort to a crowd of GMs and radio 
salespeople gathered in Denver for 
the Radio Advertising Bureau's 
(RAB) annual conference, AOL 
asked for radio to offer its audio. 

"You'll be able to drive traffic to 
your Web site," said Charles Warn- 
er, AOL VP of interactive market- 
ing. "It's a partnership, not an 
exchange of dollars." 

Few details of the program were 
revealed, but broadcasters by and 
large rejected it, with a clear mtuor- 
ity of the more than 2,500 attendees 
walking out on Warner. 

"We reach 260 million people a 
week; it seems the challenge is for 
our industry to get the economic 
benefits," challenged Emmis CEO 
Jeff Smulyan, who is among the 



broadcasters still stinging from 
deals cut with Broadcastcom, which 
later merged into Yahoo!. 

"We gave our content to Broad- 
cast.com, and they got $5 billion out 
of it. What do we get out of a part- 
nership with you? Does the econom- 
ic benefit go to us or you?" scolded 
Smulyan, who is spear- 
heading a radio indus- 
try initiative to launch 
its own Internet service 
provider, similar to 
Broadcast.com. 

RAB president/CEO 
Gary FVies admitted that the indus- 
try "almost stayed too long just in 
the radio business" and urged sta- 
tions to convert their sales forces 
into multimedia marketing teams. 

"Any station that doesn't unite 
Internet relationships into its pro- 
gramming would be foolish," he .said. 
According to BRS Media, 3,025 sta- 
tions are Webcasting, as of Jan. 2.5. 

As with many recent program- 
ming conventions, other Internet 
implications dominated many dis- 
cussions at the RAB conference. 




Overcoming the perception of a executive. 



"digital divide" l>elween H&li and 
general-market audiences was one 
issue. Mary Ware, national sales 
manager for R&B WGCl-FM 
Chicago, says her station took 10% 
of the market's Web advertising 
dollars. 

But Brad Sanders, president of 
Baby Sitter Produc- 
tions — producer of such 
R&B morning-show bits 
as "On the Phone With 
Tyrone" — called on 
R&B radio to do more 
cyber business. "We 
need to show them the numbers; we 
need to be smarter. We need to be 
tougher," he said. 

The mood at the Denver show was 
markedly different from that of 
previous years, when consolidation 
job stress overshadowed conversa- 
tion. Fueled by RAB's relea.se of fig- 
ures showing that the industry took 
in a record $17.7 billion in ad rev- 
enue last year, many people are 
once again focused on making 
money. "The picture is starting to 
come together," said one account 



NRB SPLIT ON WEB, LOW-POWER FM 

(Cont inued from preceding page) 



said Nevland, "and we have lots of 
plans for the next year" 

Though the Internet is changing 
the way stations do business, most 
expect radio to continue to thrive. 
Several people cited the purported 
demise of radio when television 
came on the scene and say that, like- 
wise, the Internet won't totally 
eclipse radio. 

"I believe in both AM and FM 
radio. I still think we have a niche," 
said Les Sowiak, GM of WBM J San 
Juan, Puerto Rico. "I think if we 
educate the younger ones that radio 
is a cool place to be, we'll be fine. 
The convenience of radio I don't 
think is going to change that much." 

One of the best-attended panels 
was the "FCC Update," where pro- 
grammers had the opportunity to 
ask questions of the Federal Com- 



munications Commission (FCC) 
chief of media Roy Stewart and the 
Fee's Linda Blair. At the conven- 
tion's opening-night session, Stew- 
art was presented with the NRB's 
Broadcast Service Award. 

During his Monday panel, he 
joked that some of his co-workers at 
the FCC kidded him that he might 
not return from the convention due 
to the FCC's recent skirmish with 
Christian broadcasters. The situa- 
tion was resolved when the FCC 
rewrsed a decision restricting reli- 
gious expression on noncommercial 
educational TV stations. The ruling 
was a result of a controversial deci- 
sion that came when the FCC grant- 
ed a license for Cornerstone's 
WPCB PitLsburgh to more to Chan- 
nel 16, usually reserved for noncom- 
mercial educational programming. 
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Amerson Right 'On Track.' Chuck Ries, produ<»r ol Family Net Radio's "On 
Track" show, left, chats with Califomia-t^ased Christian recording artist Steve 
Amerson at the National Religious Broadcasters Convention. During the confab, 
Amerson moderated a panel. "Salt & Light: Reaching The World From L A ." and 
was also a featured performer at the Public Policy Breakfast. 



In issuing the license, the FCC 
also placed additional guidelines 
stating that "religious exhortation, 
proselytizing, and statements of 
personally held religious views or 
beliefs" would not qualify as educa- 
tional. The FCC reversed its deci- 
sion by a 4-1 vote, winning the com- 
mission the support of NRB 
attendees. 

Another topic of concern was 
low-power FM stations and the 
upcoming window for applications 
in May. According to NRB 
spokesman Karl Stoll, "Our mem- 
bership is pretty divided on low- 
power FM stations. NRB remains 
opposed to creation of a new serv- 
ice because we worry about inter- 
ference with existing stations. We'll 
oppose it until we see engineering 
data that says it doesn't interfere 
with existing stations." 

In other NRB news: The organi- 
zation is preparing to build its first 
permanent headquarters in Manas- 
sas, Va. Wayne Pederson, executive 
VP of the Northwestern College 
Radio Network, was elected chair- 
man of the NRB board of directors. 
He succeeds outgoing chairman 
David Clark. 

During the opening session, con- 
troversial radio talk-show host Dr. 
Laura Schlessinger received the 
Chairman's Award. KKLA Los 
.\ngeles was named radio station of 
the year. 

The convention combined educa- 
tional seminars, concerts, and speak- 
ers. Michael W. Smith, Kathy Troc- 
coli. Big Tent Revival, Chris Rice, 
Greater Vision, Steve Amerson, the 
Martins, and Bob Carlisle were 
among the Christian music acts per- 
forming during the conrention. 
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When Matt Scannell gets a buzz, there 
must be a song in the works. The lead 
singer of Vertical Horizon says, "Usual- 
ly, songs first start with me sitting in my apart- 
ment playing the acoustic guitar. There's a buzzing 
feeling inside of me. Then I'll sometimes sing a 
phra.se that comes off the top of my head and will 
rewind back to that moment and see if that is 
.something I want to pursue." 

Scannell adds, "I think it's important to write 
songs that I believe in and write about subjects 
that I know. Some writers have written brilliant 
songs about social issues. But I don't know enough 
about the.se Lssues to write a genuine song about 
them. There is nothing worse than an empty song. 



I try to draw from experience — it's my food for 
songs." 

The lyric in "Ererj-thing You Want," this issue's 
No. 10 on M(Hiern R<x.'k Tracks, was crafted ba.sed 



'I try t*t Hr 
expert*? !»»-« 




fron 

-it*?* 



Saunell, VBitlnl HorliM 



on this philosophy. 

The title track from the outfit's first RCA album 
"is about a girl looking for Mr. Right," he says. 
"When she finally finds someone, she's already 
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looking for someone else. The main character loves 
her and is there for her as a friend. But he's sick 
of it by the end of the song." 

It's about "the concept of feeling that strongly 
about someone, when .you feel all .you need is a 
chance to show that person you could be every- 
thing to them. But somev^ here inside of you, there 
is some doubt about your ability to be everything 
for anyone," he explains. 

But Scannell can't doubt Vertical Horizon's suc- 
cess. Three independent albums have already 
established its fan base, which is growing with 
national airplay. "The power of radio cannot be 
denied," he says. "When 1 first heard one of our 
songs, 1 called everyone I know screaming." 
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The U.K.'s Reformed Bad Boy Williaois 
Efljoys Slow Climb To Stateside Stardom 



H NEW MILLENNIUM: What a 
difference a few thousand miles can 
mai<e. 

In the U.K., singer/songwriter 
Robbie Williams has quite a fertile 
past — first, as a member of superboy 
band Take That, then a* a renegade 
for leaving the group, a loser for 
falling into drugs and alcohol abuse, 
and a fallen star whose first couple 
solo singles stiffed. 

But like a phoenix rising from the 
ashes, he managed to lodge an attack 
on destiny, and today, he is a multi- 
million-record selling, critically 
acclaimed .superstar. 

"In Britain and Europe, I've been 
around since I was 16," Williams 
says. "They've seen my trials and 
tribulations, .seen me rise and take 
lot£ of drugs and fall down and look 
stupid, then get back up. They know 
me Uve and my sense of humor, and 
they've come to know what to 
expect." 

With the May 1999 U.S. release of 
"The Ego Has Landed" on Capitol, a 
compendium of songs from his two 
now-solo outings at home, he has 
toiled tenaciously to establish him- 
self stateside. And what a contrast. 
Here, he remains largely unknown, 
able to walk the streets like any old 
normal person. And yet, it's a feel- 
ing that Williams admits 
to viewing with partial- 
it.V. 

Take, for e.xample, his 
December appearance at 
top 40 WHTZ (Z-100) 
New York's Jingle Ball, 
which annually fills the 
hallowed halls of MatlLson 
Square Garden. Williams 
took the stage as one of a 
dozen superstar acts, a la 
Britney Spears, Ricky 
Martin, and Christina 
Aguilera, performed a 
handful of songs, and his deal was 
done. 

"Backstage, every act had their 
entourage; the bigger the entourage, 
the more validate<l the act thought it 
was," he .sa.ys. "I went on, did my big 
pop star movements, and people 
didn't know who I was. "Then I 
walked off the stage, changed into 
jeans, and walked out the door, past 
all of these limousines, and walked 
back to my hotel. I was in bo<l at half 
past 10." " 

And this is gratifying? "It was a 
lovT^ly evening, cold and fresh. I was 
on.stage, then five minutes later, I was 
on the .street. It was nice not to take 
it all so .seriously, really nice. I am 
very serious about not taking things 
seriously." 

But whether he realizes it or not, 
Williams is on the doorstep of fame 
here in the U.S. His rich, soul-.search- 
ing 'Angels" — the elegant pop song 
that established his solo career in 
Europe — made significant strides at 
AC radio here, peaking at No. 10 in 
.lanuary. It also nearly touched the 
top 20 on both adult top 40 and main- 



stream top 40 radio. His album, 
meanwhile, has .stirred enough emo- 
tion from listeners to sell half a mil- 
lion copies. 

"I wrote that ballad when I was 
doing really poorly," he says. "I'd been 
in a band that sold 19 million albums, 
and mine had .sold $i,000 copies. I was 





by Chuck Taylor 

drunk and didn't have any friends, 
didn't know who to trust, and sort of 
cocooned myself in cocaine and igno- 
rance. It came out of desperation. I 
was on the cusp of being rejected, but 
I knew I had written this ballad," an 
obvnous secret weapon, 

" 'Angels' is, for me, a prayer," he 
continues. "I will always lean on it 
when I need some help. A lot has 
changed in the last six months, but 
last year was a fucking terrible time. 
I had panic attacks and stressed 
about things that 
celebrities complain 
about I realized I had to 
change the way I lived 
my life. I stopped drink- 
ing and taking drugs, 
and everything has 
turned around. Now, 
things are sorting them- 
seh-es out I realize what 
I've got and what I've 
achieved." 
"When I first heard of 
MS him, I thought he was 

young and part of a boy 
band and that whole image. But that 
changed once I met him. I like every- 
thing about him," says Stacy Condc, 
VP of marketing for Capitol. "He's 
clever, he's smart, he's cheeky, he's 
cool, and he can relate to me in my 
20s as well as to younger girls. I see 
him as a performer in the .same way 
that Frank Sinatra and Dean Mar- 
tin were. 

" Angels' is a serious ballad, and 
the press, MTV they all knew it and 
were waiting to share it with the 
world," Conde adds. "It worked out 
nicely as a way to introduce him 
without trying to immediately build 
him up as a huge pop star. We have 
fought hard to let his personality 
show and give him a face first. He 
did ("The Daily Show With Jon 
Stewart") and '(The Tonight Show 
With] Jay Leno.' People saw that and 
ate it up. They realized he's got a lot 
going on." 

Says Mike Del Rosso, assistant 
PD of AC WLIT Chicago, "I remem- 
ber when the record was brought to 
me; I said, 'Who is this, and why 
should I listen to it?' But once I paid 



attention, I realized it was very good. 
It's well-written and produced. So 
much of the music out there is fom- 
mulaic; this is not" 

"When I first heard that song, I 
thought it would be a No. 1 AC rec- 
ord," adds David Joy, mu-sic director 
of adult contemporary WPCH At- 
lanta. "He had performed it in a 
funky little showcase here, and it was 
very poUshed. E\^n the industry peo- 
ple, which are usually so blas^, were 
thoroughly impressed. It remains a 
strong, viable .song for us. He's got an 
appeal that should reach across hot 
AC and adult top 40. They should be 
all over him." 

Williams has just completed the 
songwriting for his next album and is 
gleefully in the recording studio now. 
The project is due for worldwide 
release this fall. 

"I had never written a song with 
the word 'love' in the title, and there 
are three or four of them for this 
album," he says. "I must be getting 
pretty positive, must be getting bet- 
ter. Something, somewhere is choos- 
ing to channel itself through me. If I 
sat down and thought about what 
I've written, there's no way I would 
think I could have done it. It just 
seems to take care of itself, and it's 
great. 

"They aren't hollow words when I 
say that I'm pleased," Williams adds. 
"It's one less thing I have to worry 
about I just giggle and say, 'Fucking 
hell.' It's the best work I've done, 
more honest more pure, more funny 
and emotiw. I kncm' if it goes belly up 
now, it's not because of the record, it's 
because of me. But forget about 
record sales and critical acclaim; 
what matters most is that I'm grow- 
ing up and becoming a man. I can 
really see it" 

Those in the know are alfso antic- 
ipating the album as a way to take 
the artist to the next level. "I belief 
in Robbie Williams as an artist," 
says Jen Sewell, music director of 
adult top 40 KFMB San Diego. "I'd 
heard a lot about him and his suc- 
cess overseas and was very eager 
for him to make it in the U.S. He's 
such a babe, and such a stage pres- 
ence, even though he'll have to start 
from ground zero in the United 
States." 

"We hope to be able to take him to 
many more markets on the second 
record," notes Conde at Capitol. 
"There's a developmental timeline 
that is much shorter and a lot heav- 
ier and hotter the next time around. 
The groundwork is laid, and we 
expect the first single to be success- 
ful right off the bat. All of the time 
we took to .set him up with 'Ego' will 
pay off." 

Fbr Williams' part the mast impor- 
tant thing on his plate now is the 
peace he is beginning to .sense. "I'm 
exactly where I want to be right no«'. 
All I need is a bit of patience with 
myself and others," he says. "Musi- 
cally, it's taking care of itself." 



Top 40 Tracks 
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TRACK TITLE 

11,'t'P \T : jriV"ri; LABEL 




ARTIST 












No. 1 




(D 


3 




6 


BY£BYEBYE 

JIV; 




■. / N SYNC 


2 


1 




20 


1 KNEW 1 LOVED YOU 

COLUMBIA 




SAVAGE GARDEN 


CD 


5 




15 


THAT'S THE WAY IT IS 

550 MUSIC ;550-WO«R 




CELINE DION 


CD 


4 




10 


SHOW ME 1ME MEANING OF BEING LONELY BACKSTREET BOVS 

JIVE 


5 


2 


1 


15 


WHAT A GIRL WANTS 

KA 




CHRISTINA AGUILERA 


6 


6 




32 


SMOOTH 

ARISTA 


SANTANA FEATURING ROB THOMAS 


7 


7 


6 


14 


BLUE (DA BA DEE) 

REPUBLIC L', vL^sA. 




EIFFEL 65 


S 


8 


8 


22 


BRING IT ALL TO ME 

TRACK MASTERS CClJMB^A 




BLAQUE 


9 


9 


9 


19 


THEN THE MORNING COMES 

INTERSCOPE 


SMASH MOUTH 


OS) 


12 


12 


6 


NEVER LET YOU GO 

ELEKTRAtEG 




THIRD EYE BLIND 




14 


20 


7 


AMAZED 

BNA 




LONESTAR 


(2) 


13 


17 


7 


SAY MY NAME 

COLUMBU 




DESTINY'S CHILD 


13 


11 


11 


29 


1 NEED TO KNOW 

COLUMBIA 




MARC ANTHONY 


14 


10 


10 


26 


BACK AT ONE 

MOTOWN 




BRIAN MCKNIGHT 


® 


15 


15 


6 


IT FEELS SO GOOD 

FARM CLUB'REPUBlK: -'UNIVERSAL 




SONIQUE 


16 


16 


16 


9 


FALLS APART 

LAVA /ATLANTIC 




SUGAR RAY 


OD 


20 


22 


4 


AMERICAN PIE 

MAVERICK jWARNER 8R0S- 




MADONNA 


(D 


22 


23 


5 


MARIA MARIA SANTANA FEATURING THE PRODUCT GIB 

ARISTA 


OD 


19 


18 


9 


ALL THE SMALL THINGS 

MCA 




BLINK-182 


20 


17 


14 


23 


MEET VIRGINIA 

AWARE COLLiMBlA 




TRAIN 


21 


18 


19 


10 


TAKE A PICTURE 

REPRISE 




FILTER 


(D 


23 


24 


7 


EVERYTHING YOU WANT 

RCA 




VERTICAL HORIZON 


(D 


25 


31 


4 


ITRY 

EPIC 




MACY GRAY 


24 


21 


13 


18 


MY LOVE IS YOUR LOVE 

ARISTA 




WHITNEY HOUSTON 


® 


32 


36 


3 


BREATHE 

WARNER BROS 




FAITH HILL 


26 


24 


21 


7 


THANK GOO! FOUND VDU 

COLUMBIA 


MARIAH Cm^ FEATURING XK 1 98 DEGREES 


Zl 


26 


25 


14 


SEXUAL (LI DA Dl) 

TOMMY BOf 




AMBER 


(D 


27 


28 


5 


DEAR LIE 

LAFACE iARIETA 




TLC 


(D 


29 


35 


4 


GET IT ON TONITE 

DEE SOUL .'IDJMG 




MONTELL JORDAN 


CD 


38 


- 


2 


YOU SANG TO ME 

COLUMBIA 




MARC ANTHONY 


31 


28 


26 


16 


HANGINAROUND 

D(K /INTERSCOPE 




COUNTING CROWS 


® 


37 


37 


3 


FORGOT ABOUT DRE 

AFTERMBTH ITF-'-r 'iP[ 


OR. DRE FEATURING EMINEM 


® 


39 


- 


2 


ONLY GOD KNOWS WHY 

TOP DOaiAVA, ATLANTIC 




KID ROCK 


34 


33 


30 


14 


RHYTHM DIVINE 

INTERSCOPt 




ENRIQUE IGLESIAS 


35 


30 


32 


13 


LEARN TO FLY 

R0SW£U/RCA 




FOO FIGHTERS 


3t 


34 


29 


22 


WAITINe FOR TONIGHT 

WORK/55O-W0RK 




JENNIFER LOPEZ 


(D 


40 




2 


THERE YOU GO 

LAFACE .'ARISTA 




PINK 


31 


36 


33 


18 


1 WANNA LOVE YOU FOREVER 

COLUMBIA 


JESSICA SIMPSON 


39 


35 


34 


12 


GOT YOUR MONEY Of DIRTY BASTARD FEATURING KELIS 

EUKTRA/EEG 


® 


RE-EHTRT 


2 


FEEUN SO GOOD JENNIFER LOPEZ FEATURIW; BIG PUN i FAT JOE 



Compiled from a natranal sampJe o< airp(ay of Mainslream lop dO, Rhythmtc Top 40 and Adult Top 40 stations 
supplied by Broadcast Data Systems' Radio Track service. 240 Top 40 stations are electronically nronitofed 24 
hours a day, 7 days a week. Songs are rar>f<ed tiy Audtence Impressioris. CD Tracks showing an increase in 
Audierxe over the previous week. A record whicf) has been on the chart for more than 20 weeks will not 
recieve a bullet, even if it registers an increase in audience. Records bekiw (tie top 20 ate removed from the 
chart after 26 weeks. 2000, Bitlboanl'BPI Communications, 
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FOR WEEK ENDING FEBRUARY 20, 2000 



Billbcxird. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

-NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BPS) FOR THE WEEK AHEAD 



14 hours daily 
1899 9th Street NE, 
Wuhiniton. D.C 20018 

1 D'Afiftto, UmrileiJ (How Does It FeeO 

2 DMX. What's My Nairw 

3 Jay-Z. Do It Again {Put Va Hands Up} 

4 Jm, I Wanna Know 

5 Mtasy -MidMnHmr'- EWott. Hot Boyz 

6 Mary J. Bllce. Give Me You 

7 Dr. Ore, Forgot Atnut Ore 

8 Jaoad Edp, He Can't Love U 

9 in-Z. */i>1hing 

10 J-Shtn. One Nighl Ststx) 

1 1 Mirtah Carey. Titank God I Fouiyl You 

12 Eve Feat. Faith Evam. law Is Blind 

13 Gu% Wt, ¥ixi V<sri(i* Kifec Me ^fcn My B«Cf) 

14 ei«)ue, Bnng It All To M« 

15 Method MarVRedman, Y.O.u 

16 eUck Rob. Whoa 

17 Hot Boyi. I Need A Hoi G-fl 

18 Drama, Left Right. Lett 

19 Hotoriouf B.I.G., Notonous B.I.G. 

20 Ginuwine, Norw & Ut Fttenih Business 

21 EastiMu, G a Up 

22 Juvenile. U UiKtersland 

23 WUt Smith, Freakin' It 

24 A(V( Stone. No }kn Ram (In ThB Cloud) 

25 Da Brat. That's Wtiat I'm Looking For 

26 Santani F,^ Product GU. Mana Mar» 

27 Bone Thugs-N- Harmony . Resi-Tectiai 

28 Ginwnt, «.L, ffreie. Cue. T-e B«l Mai 

29 Amel LarrieuK, Get Up 

30 2Pk t Outlawi. Bat)y Don't Cry 

31 Q-rip. Breathe 4 Stop 

32 CI»«co D«*iari«. Cr,* You Wnl You Waot 

33 Lil" 2ar»t. Monijv Stretch 

34 Dave Hollitter, Can't Stay 

35 Kely Pnce & Fnendi, Lave Sets You Free 

36 Facez Ot Death. Frontline 

37 Nas. you Owe Me 

38 Jennifer Lopsa. Feelin' So Gocd 

39 ke Cuba, Until We Rich 

40 The Uw. Ryoe Or Die. Chick 

41 E-40, EarlThdrsVoLtfc 

42 Trina, Da BaddesI Bitch 

43 Sammte, i Like It 

44 MonteH Jordan, Once Upon A Time 

45 Sisqo, Got To Gel It 

46 Master P. Da Bailers 

47 Tamar. II You Don't Wanna Love Me 

48 LV, Mow Long 

49 Bl| Punlsher. Slili No( A Player 

50 Rah DlBa F/Butta Rhymes, Imperial 

^ NEW CMS ^ 

No Hew Ons This Week 



Continuous pr^antming 
2806 Oprylartd Dr., 
TN 37214 



1 Chety Wright, It Was 

2 Slwdahy. This Woman Needs 

3 Martina McBrklt. Limp's The Oriy Hn/sc 

4 Jo Dm Mmina, Because You Love M« 

5 Tracy LawreiKt, Lessons Learned 

6 Brad PMiley. Me Ne'trwr 

7 Gary AHan. Smoke Rinfp In The Dark 

8 Reba McCntire, What Do You Say 

9 Dixie Chickt, 03wt>oy Take Me Away 

10 Toby Kerth, How Do You Like Me Hwi 

1 1 Triiha Yearwood, Real Uve Woman 

12 Lonettar, Smite 

13 Mark Wilts, t^k At One 

14 PhH Vasur. Carlene * 

15 Faith Hill. Breathe 

16 Vankee Grey, Another Nine Mmules * 

17 Keith Urban, Ycwr Everything • 

18 Joe DIffie. It's Always Somethin' * 

19 Trace Adkins. More * 

20 The Wilkinsooi, limrrj's &3l A Gir*n«xl * 

21 Shania Twain. Rock This Country! * 

22 Clay Oavtdson. Uncondilional ' 

23 Ajiecp At The WM. ChcrokBe Uaden * 

24 Kenny Rogers. Buy Me A Rose ' 

25 Collin Raye, Couldn't Last A Moment ' 

26 Clint Black, When I Said I Do 

27 LeAjin Rimes. Big Deal 

28 Ty Hemdon, No Menry 

29 Julie Reeves. What I Need * 

30 Chakf Twwion. JjsI 9(cjum Sre L'.es Tritr? • 

31 Clay Walker. The Chain 01 Lwe 

32 Andy Griggs- She's More 

33 Jessica Andrews. Unbreakable Hean 

34 Ty Hermton, Steam 

35 Jerry Ktlgore, The Look 

36 Jennrier Day, The Fun 01 Your Love 

37 Mor*pimenGw«ry,Oa3ayWc:fTlWITt»!FafT- 

38 Sherrie Austin, Little Bird 

39 Alecta Elliott. I'm Oiggm' II 

40 Brooks & Dunn. Beer Thirty 

41 Marly Raybon, 6acke Jack Diamond 

42 C(*n RayeTMiui Minchetter, A Ujltiet 

43 Wade Hayes, Up North (Dowr South 

44 George Jones. The Cold HartI Truth 

45 Alan Jackson. Pop A Top 

46 Kenny Owsrwy, S)-e Tnniis My Trader's Sexy 

47 Brooks t Dunn, Missing You 

48 Steve Wariner, Two Teardrops 

49 Shtdalty. Lrttie Good-Byes 

50 CMus T Judd, Coronary Lite 
• IndKrates Hot Shots 

m NEW ONS ^ 

Clint Black W.^teve Wariner. Been There 
Erk Heatherly, FlcTM^rs On The Wall 
Rascal Flatts, Prayn' For Daylight 
Tamara Watkef, Askin' Too Much 
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Continuous programming 
1515 Broadway, NY. NY 10036 

1 Or. Ore, Forgol AOout Dre 

2 "N SyiK, Bye Bye Bi« 

3 Christina Aguriera, What A G>n Wants 

4 Backstreet Boys, Stuw M# The Ueaning... 

5 2Gether. LJ • Me = Us (Calculus^ 

6 Blaque, Br^ing It All To Me 

7 Eve. Love Is Blind 

8 Mo Doubt, Ex-Gifllnend 

9 ntier. lake A Picture 

10 Red Hot Chili Peppen. Otherside 

11 WHI Smith, F'eak.n It 

12 Missy -Misdemeanor' Elhitt. Hot Boy? 

13 D'Argeki. UriniM (How Does It Feel) 

14 Santani F,The Product UB. Mana Mana 

15 Jennitef Lopez. Feelin' So Good 

16 Third Eya Blind. Never Let You Go 

17 Mariah Carey. Tharvk God I Found You 
16 Kom, Failing Away From Me 

19 NirM Inch N«ils, into The Void 

20 Pink, TiM-re You Go 

21 OMX. Wiat'sMy Name 

22 Ul. Miserable 

23 Notorious B.I.G.. Notonous BJ.G. 

24 Britney Spears. From The Bottom Of 

25 Vertical Horiion. Everythn^ You Want 

26 Macy Gray, I Try 

27 Montell Jonton. Get It On Tonite 

28 Kid Rock. Only God Knows Vniy 

29 Bush, Letting The Cables Sleep 

30 Moby, Natural Blues 

31 Jessica Simpson, Where You Are 

32 Mandy Moore. Candy 

33 Jay-Z, Do It Ag^in 1» Hands Upl 

34 Fiona Apple. Limp 

35 Madonru, American Pie 

36 IncutMiS. Pand(xi Me 

37 RO.D,, Southlowr 

38 Celine Dion, That's Ttie Way 11 Is 

39 Tlic SmttfMi PuinpUm. Ihe Eicilattirg Gin 

40 Buckcherry. Check Vour Head 

41 Sonique. It feeis So Good 

42 2Fac Outlavrz. Baby Don't Cry 

43 Ricky Martin, Uvin' La Vida Loca 

44 Creed. What It 

45 Savage Gardm, I Knew I Loved You 

46 Bloodhound Gang, The Bad TouiM^ 

47 Eiffel 65. Blue (Da Ba Dw) 

48 Juvenile, Qack T^al Thang Up 

49 System CH A Down. Sugar 

50 Black Rob, Wtioa 

" Indicates MTV Exclusive 

-^m NEW ONS 

Kom. Make Me Bad 



Conhnuous programming 
1515 Broadway, NY. NY 10036 

1 Sarttana Feat. Rob Thomas, Smooth 

2 Celine Dion. That's The Way It Is 

3 Smash Mouth. 't-*-i Ttis Wormng Cianes 

4 Foo Fighters, learn To fly 

5 Christina Aguilera. Wr\at A G<n Wants 

6 Mo Doubt. E:.-Giri1n«nd 

7 Red Hot Chili Peppers. Otherside 

8 Madonna. Ai-Tcncan Pic 

9 R.E.M., Tfn; Grcal B^ryond 

10 Vertical Horiron, ('.*rythiiig Ton Want 

11 Third Eye Blind, Never Let You Go 

12 Counting Crows, Hangiruround 

13 Macy Gray. I Try 

14 Manati Carey. Tiank God I Found You 

15 Savage Garden, i Knew I Loved You 

16 Backitmt Boys. Slow Me Pic Moaning .. 

17 Santini FTbe Product CAS. Uana Mara 

18 Filter, Taki.' A Picture 

19 Will Smith, Frc.ikin' It 

20 Sugar Ray, !;iil$ Apart 

21 Faith Hill, Brf^aine 

22 Tina Turner, When Ttie Heartache Is Over 

23 Train, Meet Virginia 

24 Jennifer Lopez, Waiting For Tonight 

25 Beth Hart, L A Song 

26 Lenny Kravitz, Amencan Woman 

27 Moby, Natural Blues 

28 Fiorta Apple. Lmip 

29 Sting. Desert Rom 

30 Kiss, Rock Aiici Roll All Nite 

31 Lenny Kravitz, I BHOng To You 

32 Jennifer Lopez, Ftwlm' Sd Gaxl 

33 Oasis. Gc UI II Out 

34 Enrique Iglesias. Be With Ycu 

35 Bot) Dylan, Things Have Changed 

36 Beck, Detxa 

37 Brian McKnigtri, Back At One 

38 Kiss, 5;-oul » Out Loud 

39 Madonna, Brii,itilul Stranger 

40 SUpence None The Ric. Kiss Me 

41 Everiast. W-rai Its Like 

42 Lenny Kravitz. Fty Away 

43 Celine Dion. My Heart Will Cio On 

44 Lit. My Own Worst Enemy 

45 Smash Mouth, All Star 

46 Jerwitltr Lopez, If You Had My LOvC 

47 Goo Goo DoUs, Black Balloon 

48 Madonru, Like A Prayer 

49 Cyndt Lauper. True Colors 

50 Prince, Kiss 

1 NEW ONS ^ 

No New Ons This Week 



THE CLIP LIST 



A SAMPLING OF PLAVLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING MARCH 4, 2000. 
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muafo rttftMrork 

Continuous programming 
1221 Collins Ave 
Miami Beach.FL 33139 

BOXTOPS 

Pink. There You Go 

D'Angelo, Untitled (Ho* Dees It feel 

'N Sync, Bye B>« Bye 

Sammie. I Liiie :t 

Dr. Dre Feat. Eminem, Forgot Atx:>,ii 
Kid Rock. Only God Knows Why 
Eve Feat. Faith Evans. Love Is Binn) 
Big Punhiher. Still Nc4 A PLa>'er 
Hot Boys, I Need A Hot Girt 
Jenniter Lop«l, Feelin' So Good 
Slipknot, Wait And Bieed 
The Notorious B.I.G., Notorious 
Lit. MiM-rahle 

Eiffet 65. Blue [Da Ba D«e) 
Voungbloodz. 85 

Manah Carey, Thank God I Fouryl Yciu 
Christina Aguikra. What A Gin Wants 
Ginuwine. None Of Ur Friends Business 
Lenny Kravitz. I Belong To You 
Hoku. Arolher Dumb Blor>de 
Three 6 Mafia, Who Run it 
Jay-Z, Anything 

Red Hoi Chili Peppers. Olhmide 
Third Eye Blind. Never Let Vou Go 
Bk>odhound Gang, Tt^ Bad Toi>:h 

NEW 

Before Dark, Monica 
Destiny's ChM. Say My Name 
Drag On Feat. DMX. Die For Me 
Fal Up, Wiial's Up FaiUp 
Guano Apes. Lords Ot The Boanjs 
The Loo. Ride Or Die. Chick 
LV. Hc-iv Long 
Madonna, Amencan Pie 
Project Ptayaz, Buck With Me 
Slaind, Home 

Tamar, it You Don't Wanna Love Me 
System Of A Down, Spiders 
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Continuous programming 
1515 Broadway 
NewYork,NY 10036 

Blur, Pai^i^lile 

Glenn Frey, Pari 01 Me. Part Of You 

Morcheeba. Part 04 The Process 

Elton John, Part Time Love 

StevM WoodCf, F^irt-TmK L<wer 

Mth Gntty Dirt Bvd. ^itrers, erairm i FiimA 

Queen Pen, Party Ain't A Party 

Eddie Murphy. Party All The Fir™ 

Fttth Platoon. P,)rry line 

Alex Gopher, Party People 

M>niliii»'s WiM Kingdoni, Tin Pan-/ Starts rtcw" 

Gap Band, Party Lights 

Da Youngsta's, F>ass Da Mic 

Alabama. It On Down 

Musical Youth, Pass Tbe Dutchle 

Beaslie Boys. V'ay, Tt)e Mic 

The Pharcyde, Passm' Me By 

Rhyttim SyndicaU, PA S S I, O.N 

Rod Stewart, Passion 

Mary Chapin Carpenter. Passisnale Kis^ 




Continuous programming 
299 Queen St West 
Toronto, Ontario M5V225 

Eiffel 65, Mcrve Vour Body (NEW) 

Jet Set Satellite, Best Way To Die (NEW) 

Sonique. It Fl-cIs So Good (NEW) 

Beck, Miied Bizness (NEW) 

Jay-Z, Anyir'inE(NEW) 

MosOef. UriS,)yS(NEWl 

RtdHf FGhetiD Conctpl, SaV '^W, 

Dr. Dre Feat. Eminem, Forget Atxxjt Dre 

Backstreet Boys, S^ow kle Tt>e Meaning. . 

Matthew Good Band, Load Me Up 

Our Lady Peace, Is Anybody Home? 

Christina Aguilera. What A Girl Wants 

SClub 7. S Club Party 

The Tea Party, The Messenger 

BntT>ey Spears, From "The Bottom Of. 

Souldecision. Faded 

McM asters fc James. Love Wins Ewy Time 

Jennifer Lopez. Feelin' So Good 

Red Hot Chill Peppers. Other^de 

'N Sync, Byt Bye Bye 



Continuous programming 
Hawtey Crescent 
London NWIBH 

Red Hot Chill Poppers, Ollwrsxle 

Backstreet Boys. Show Me The Meaning . 

Britney Spears, Bom To Make You Happy 

Blink-182. All The Small Things 

Kells, Cdugni Oul There 

Lauryn Hill t Bob Mvky. Turn ■f^M l«Ms Dmn Lm 

Christina Aguilera. What A Girl Wants 

All Saints. Pure Shores 

Oasis, Go Lei It Out 

WIN Smith, Freakin' It 

Madonna, American Pie 

Donell Jortes, U Know Whafs Up 

Andreas Johnson, Glonous 

Montell Jordan, Get It On Tonile 

Tom Jor>es, Sen Bomb 

TLC, Dear be 

Him, Jen Me 

Thomas D. Liebesbnef 

BkMdhound Gang, The Baud O Chase) lam 

No Doubt, Fx Girlfriend 
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College 

Television 

Network 



24 hours daily 
32 E 57th Street 
New Vdrk.NY 10022 

NEW 

Sarrtaru, Maria, Maria 

Stroke 9. Little Black Backpack 

U. Miserable 

Fiona Apple. Limp 

Third Eye Blind. Never Let Vou Go 

311. Flowing 

Folk Imptosion, Free To Go 

Ainwe Mann, Save Me 

Chris Cornell, PreacJiing The End Of The Vt 

Sonique, '[ Feets So Good 

Eiffel 65, Blue (Da Ba Dee» 

Robbie Winiams. Angels 

Nine Inch Naift. Into The Va^i 

Sting. Desert Rose 

Johnny Lang. Breakin' Me 



Three hours weekly 
216 W Ohio 
Chicago.lL 60610 

Michael Hulcttence, A Straight Line 
Lit, Miserable 

Thf Snushini Pumpkins, The Eveiiastirig Ga» 

Johnny Lang, B'eakin' Me 

Mr. Ozizo. Fl^l Beat 

Taml. Almnv 

Moby, Natura' Blues 

Korn. Make Me Bad 

Rollins Band, Illumination 

Ike Reilly, Marme Corps Day Oream 

Videodrone, Ty Jonathan Oovm 

Tlw SuiCMk Machines, Sometimes I Dcr't Mma 

Tlw Donnas, Skintight 

Folk Implosion. Free To Go 

Kitty. Brackls/i 

Chlorine. Way Out 

Nine Inch NaHs. Into The Void 

311. Flowing 




1,7-hour weekly 
46 Gitford St 
Biockton.MA 02401 

Th» Suicide Macturtes. Sometmes I Don't U^iJ 

Chlorine, Way Out 

Nine Inch Nails, Into The Void 

Buckcherry. Check Your Head 

Our Lady Peace, Is Anybody Home? 

RO.D.. Soothtown 

Crazytown, Touc 

Oasis. Go let It Oul 

Folk Imptosion, Free To Go 

Gomez, We Haven't Tumed Around 



Music Video 



PROGRAMMING 



Tierney Leaves VH1 For Epic; 
The Box's Lister Gomes To MTV 



MtV NETWORKS' MUSICAL 
CHAIRS: For the second time in 
less than a year, a VP in the com- 
pany's music department ha.s exit- 
ed for a gig at a record label. 

First, Lewis Largent resigned 
a,s MTV VP of music and artist 
development to become VP of 
A&R at Island/Def .lam Music 
Group (The Eye, Billboard, Oct. 
16, 1999). 

Now Mike Tierney has exited 
VHl as VP of music programming 
for an executive post at Epic 
Records Group (BillboardAi/- 
letin, Feb. 18). Tierney had been 
with VHl since 1998. At press 
time, sources were saying that 
Tierney's title at Epic was still 
being discussed, and that Tier- 
ney's job will involve ^^^^ 
A&R or artist develop- 
ment responsibilities. 
You may remember that 
Lee Chesnut, the per- 
son whom Tierney re- 
placed at VHl, al.so left 
the network for a job at 
Epic, where Chesnut is 
currently VP of A&R. 
Representatives at Epic 
were unavailable for 
comment at press time. 

Meanwhile, Johnna 
Lister has left as music 
director of MTV Net- 
works-owned the Box to 
join MTV in what's said 
to be a job in a similar 
capacity. Lister has relocated from 
Miami to New- York for her new 
position, in which she will report 
to MTV senior VP of music Tom 
Calderone. Sources .say that Lis- 
ter hasn't replaced the departed 
Largent and that MTV's VP of 
music position is still open. MTV 
e-xecutiTCs had no comment. 

As for who will replace Tierney 
and Largent. both had a back- 
ground in radio programming 
before joining their respective 
video networks. So it wouldn't .sur- 
prise us if their successors at 
MTV and VHl have similar expe- 
rience working in radio. 

This & that Hollywood Rec- 
ords has named Tina Dunn as a 
video promoter based in New- 
York. At press time, Hollywood 




bii Curia 
' Hay 



said it had not decided yet what 
her title would be. Dunn was pre- 
viously head of video promotion at 
TVT Records . . . Astralwerks 
Records video promoter David 
Levine is exiting the label as of 
Feb. 2.5 for the production compa- 
ny Filmschool. 

Production company Gas, Food 
& Lodging has opened a new 
satellite company called the Mal- 
loys, named for directors Emmet 
and Brendan Malloy. Recent pn>- 
jects for the Malloys include the 
"Wasting My Time" video from 
Interscope Records band the 
Hippos and a feature film about 
.surfing called "Thicker Than Wat- 
er." In other Gas, Food & Lodging 
news, the company ha-s added dir- 
ectors .Ashley Beck and 
Dustin Robertson to its 
roster. Director Nzing- 
ha Stewart has exited 
and signed w-ith Propa- 
ganda Films. 

X-Ray Productions 
has signed director Ulf. 
He w as previously with 
Black Walk Productions 
. . . Director Diane .Mar- 
tcl has left X-Ray Pro- 
ductions and is now- w-ith 
HSI Productions. 

Online music video 
channel Entertainment 
Boulevard has changed 
its name back to Vidnet. 

Local show spot- 
light: This issue's spotlight is 
on the Los Angeles-based pop 
show- "Smash Hits." 

TV affiliate: KDOC-TV Los 
Angeles. 
Time slot: 1-1:.30 a.m. Tuesda.vs. 
Key staffer: Larrj- Guzy, pro- 
ducer. 

E-mail addre.ss: Iguzyca bigfoot 
com. 

Following are the show 's top five 
videos for the episode that aired 
Feb. 7: 

1. Creed, "What If" ( Wind-Up). 

2. Bush, "Letting The Cables 
Sleep" (Trauma). 

3. Gomez, "We Haven't Turned 
Around" (Hut/ Virgin). 

4. Red Hot Chili Peppers, 
"Othei*side" (Warner Bros.). 

5. 311, "Flowing" (Capricorn). 



PRODUCTION NOTES 



NASHVILLE 

Mark Wills' "Back At One" \'ideo 
was directed by Jim Hershleder. 

Chris Rogers directed Damon 
Gray's "I'm Lookin' For Trouble," 
Trini Triggs' "Tlie Wreckin' Crew," 
and Yankee Grey's "Another Nine 
Minutes." 

Mary Chapin Carpenter filmed 
her "Wherever You Are" clip with 
director Steven Goldmann. 



Tamara Walker's "Asking Too 
Much" was directed by Trey Fan- 
joy. 

Michael Ashcraft directed 
Stereo Deluxx's "1 Don't Know" 
and John Elefante's "Pass The 
Flame." 

Ty Herndon's "No Mercy" clip 
was directed by Eric Welch. 

Gerry Wenner directed Phil 
Vassar's "Carlene" video. 
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U.S. Music Biz Urgiag Stranger Actiga Against Israeii Piracji 



Tliis sl(tni nxis pa'ptiit'd hij Hill Hoi- 
hud i)i \Vashhi/]tn}i, D.C.. mwi Sft-sha 
Lei'ij ill TelAi'iii IsraeL 

Spurred by concerns about CD pira- 
cj' in Israel, the U.S. recording indus- 
try is urging the L'.S. trade repi-e.sen- 
t;iti\»> ( USTI{) to \yegm a to]>le\T>l tiiide 
inuvtigatiiin into the nation tiiiit could 
lead to ti-a(ie .unctions. 

Upgrading a lower-level filing 
kxlged with the USTR last year (Bill- 
board, May 1.5. 1999), the Recording 
In<lustry As,sn. of America (RIAA), in 
cooperation with the I'.S.-hascfi Intei-- 
national Intellectual Property Assn. 
(IIIV\), announced Feb. 18tliat itwants 
the USTR to cite Lsrael on iLs to|)-lev?)l 
"Priority Foreign Country" list of 
infringing nations, which Is expeetetl 
to be released April 30. The citation 
would he made in accordance with S|)e- 
cial SOI, a copyright enforcement pro- 
siamn of US. trade law. 

If Lsrael does not ajkhfss piracy and 
initiate enforcement changes within :iO 
(la.x's, the I' S. could tegin negotiations 
that could end with ti-ade sanctions, 

I.'iraeli recoi-d-inrhi.stn- and music- 
union officials are also calling for ac- 
tion, saying the problem of pii-acy has 
become epidemic and, in addition to 
U.S. losses, is threatening the ex- 
istence of the domestic recording in- 
dustry. 

Shmiel Saiig. head of oix^rations for 
.ACUM, the Israeli union of music com- 
jxjsei's and publisheiv. siiys. "Whenev- 
er a newsjiaix-r publicizes the release 
of a new CD likely to be a hit, it's pu-at- 



ed the next day. It takes 24 horn's from 
release to counterfeit Ewjy .succes.s- 
ful ivcoixling is a canilidate." 

Howewr, the Israeli goiemment, cit- 
ing recent changes in enfoirement, b 
a.sking the I I.S. to withhold the top-pri- 
ority designation. Arik Kaplich, the 
inter-niinisterial administrator for 
intellectual property rights at the 
Israeli Trade and Industry Ministj-y, 
sa.vs the request is based on steps 
taken by the government in the past 
year, including the establishment of a 
siJecial iK)lice foix-e, new legislation to 
comply with Worid Trade (h^ganization 
(WTX)) regulations, and a .lustice Min- 
isti-y request for funding for sL\ de<li- 
cated attorne.vs. 

Last year, Neil Turkewitz, RIAA 
executive VP, international, said that 
Israeli government officials had basi- 
cally told U.S. industries that if they 
had a problem, they should "go stand 
in line" (Billboanl, May l.'i, liW). 

This year, Turkewitz says that 
"Israel's current record on enforce- 
ment Ls (ILsmal and incom|Jatible with 
the requisites imposed by the WTO's 
[Trade Related Intellectual Pn)i>erty 
Rights) Agreement" and asks the 
USTR to "act accortUngly" if Lsrael in 
the next few months does not "take the 
necessary actions to rewi'se the pre- 
sent downward spiral." 

Says Micky Tunis, managing di- 
rector of Hed Artzi, Israel's largest 
record company, "I'm sorry to say that 
only stiict sanctions by the European 
Economic Community and I'nited 
States trade representative against 



'It takes 24 hours 
from release to 
counterfeit. Every 
successful recording 
is a candidate' 

- SHMIEL SARIC - 



Israel can solve Israel's CD piracy 
pmblem. I say this sadly and only after 
three year.s" familiarity with all skies 
of the problem." 

Warns Tunis, "I Jmter the umbrella 
of the Interrmtional Federation of the 
Phonographic Indastry (IFPI), Lsrael's 
three largest music companies, Hed 
Ai-tzi, Helicon, and NMC, spent $4 mil- 



(Cuiiliiinvd fniiii /kh/i' 10) 

Angeles office, management home to 
Beck, and made the suggestion. Ac- 
cording to Stein, once liock heard the 
album and checked out the press, the 
olTer for dates came back. 

"Beck dug what Hank III is all 
about," siij-s Stein, who thinks he has 
a "big star" in the making. The dozen 
or so theater shows Williams played 
with Beck hafl an immediate payoff 
"Besides putting Hank III in front of 
thousands of people in a short periixi 
of time, we were also able to do pi-ess 
in all of these markets," says Stein. 
"Curb was able to do price and posi- 
tion (promotion) in the stores and 
Iwught tickets for buyers in each mar- 
ket." 

Other retail-level promotional tixils 
include posters, electronic press kits, 
and temporary tattxxw. 

Stein said he has seen significant 
SoundScan movement in everj' mar- 
ket following Williams' shows with 
Beck. 'And it's continuing," he .says. 
"It's the old-fa.shioned way of break- 
ing reconls." 

Williams, who was intcrvicwetl by 
phone prior to a Chaiiotte, N,C., show 
with Heat, says the dates with "The 
Rev" iiiv full-bloivn rock shows. "I ti'y 
to warn people if they want to see 
country, this ain't it," Williams .saj's. 

MAKING NOISE 

The success of the toming effort is 
not lost on the Uihel. "It's been tremen- 
(kxK," saj-s .leff Tuerff, director of mar- 
keting for Curb in Nashville. "Not only 
tlo we see a tUfference in SiUes in each 
mai'ket after the fii-st week, it contin- 
ues for a peiiod of weeks. We're getting 
ti'emendous word-of-mouth on this." 

Curb has taken the "Ri.sin' (Xitlaw" 
prnject, releiusod in September 1999, 
to college radio and seen success. 
About 20,000 copies haw lieen sold so 
far, according to SoundScan. 

"We've got tons of life left in this 
record," says Tuerff. "We plan on 
going after country radio next" 

For his part, Williams is less than 
satisfied w ith the final product on 
"Risin' Outlaw" and has been oiwnly 
critical of the project. ")The label) 
rejected half my stuff, so I wasn't 
happy about that" Williams sa.vs. "I 
told 'em, 'If you put this out like this, 
I'm not going to pi-ai,se it.' I'w alrearly 
got a second country album written. 



lion combating piracy. But in 2000 we 
will not put any more money in. The 
criminals do not face severe enough 
sanctions. So the situation will wors- 
en." 

Yohanon Banon, anti-piracy coor- 
dinator of the Israeli branch of IFPI. 
says that the government does not 
take the is.sue seriously. "The prob- 
lem has increa.sed dramatically since 
1998. Sixty-five percent of all CDs 
and SO^ of audiocassettes here are 
pirated. Forty percent of that is 
Israeli repertoire. The loss to the 
Israeli music industry is S24 million 
and .$;^6 million to the international 
indu.stry." 

He add.s, "In 1999 we had a big bud- 
get and hired lawyers, investigators, 
and police. We made 2(>0 police com- 
plaints, but almost nothing was done. 
Why? Ask the police. Around Haifa 



The main thing is to find a producer 
that believes in me, and then see if 
Curb has the balk to get behind it." 

The label is aware of William.s' dis- 
satisfaction with "RLsin' Outlaw." Says 
Tuerff, "We know he's not happy with 
it, but we're getting a tremendous 
re-sporuse out of the altematKi? and col- 
lege mai'kets. He has a vision of going 
inUi country music, and we want tii (k) 
that, too. But we believe he will appeal 
to a broader market outside of coun- 
ti-y, and if we luid gone to counti-y first 
we might not have tieen able to do that 
[in other formats)." 

Tuerff .sa.vs the label is committed 
to Williams' development "He doesn't 

'He's as traditional 
as his grandfather, 
and he's also able to 
do a screaming rock 
thing. Even in the 

punk stuff, the 
country influence is 
right there' 

- BURT STEIN - 



.see a lot of what goes on iMjhind the 
scenes, and that's fine," Tuerff .sa.vs. 
"We believe in him and that he 
(k'sem-s a spot on our roster. He has 
eai-ned this opportunit.v." 

Williams, whose given name is Shel- 
ton Hank Williams, took one day off 
folknving the Beck tour and .signed on 
with Reverend Horton Heat until 
March. "The same thing's happening 
again [with sales) on a little bit of a 
smaller scale," .says Stein. "They're 
selling out at 1,000-2,000 |»ople,"and 
each time the.v go into a market I get 
a call the next day from the promoter 
wanting to book another date." 

The ai-Ust's gem-e-ci-os-sing pre.sen- 
tjition — he once plaved in the thr.Lsh/ 
punk hands Bedwetter and Buzzkill — 
allows for flexibility in lwM>king. "It's 
countiy meets punk," .say^i Stein. "He's 
as tiwlitional as hLs gi-andfather, and 
he's also able to do a screaming nx'k 
thing. Even in the punk stuff, the coun- 



police head(iuai'tcrs there are 14 ille- 
gal CI) jioints of .sale. The police even 
buy frem them." 

Another USTR Priority Foreign 
Country citation for Lsrael has special 
|x>litical ramifications because Lsrael 
has long been an important ally of the 
U.S. In addition. Israel is a significant 
market an<l repertoire souree. 

Acconiing to Turkew itz, Lsrael both 
imports ami exports pirate CDs and Ls 
home to a manufacturing base "that 
goes far bejund requiix^ments for legit- 
imate pnxluct," resulting in a sales 
decline of approximately ,tO^, as well 
iLs reductions in inwstment in the pro- 
duction of new reconlings. 

The RLAA and IIPA also a.sked the 
USTR to gK-e Prioritj' Foreign Coun- 
Iry status again to Ukraine, which in 
the past two years has become 
Europe's top pirate country. 



try influence is right there, and the- 
matically it's country. He's able to 
straddle the fence." 

Biian Hill, who books Williams for 
Monterey Artists, says interest keeps 
picking up. "The buzz factor is very 
high," he says, adding that the 
i-ock/country combined .shows impress 
him the most "He comes out and does 
a country .set reminiscent of the 
album, then he pla.N's a blovv-the-doors- 
off, balls-to-the-wall punk rwk set. 
The second set is just as heartfelt and 
soulful as the fii-st just presented in a 
harder format" 

The audienc-es can be as different as 
the music. "I'w newr had a rude rack 
audience, and I'w hatl quite a few rude 
country audiences," says Williams, 
"I've had some pretty .scary country 
shows. Sometimes we get to the bar, 
and they're pla.ying rap music when 
w"e get there — half the honky-tonks 
are that way nowadays. I ju.st tell 'em 
I'm under contract to play an hour and 
a half and if they don't like it there's 
the door." 

Williams is still dedicated to both 
traditional countr.v and rock and saj's 
he has an album's worth of njck mate- 
rial already written. "I low country, 
and I liA-e U) nvk, Uw," he .sa.vs. "This 
Ls my way of standing on my own two 
feet It's not about making miLsic for 
the radio." 

A singer/i-hythm guitarist Williams 
tours with his Damn Band, which 
includes Jason Brown on stand-up 
bass, Michael McCanless on fiddle, 
Sean McWilliams on drums, and for- 
mer Jesus Lizard guitarist Duane 
Denison. .leff Martin is tour manager. 

Plans call for more work with Heat 
in April and Ma.v, and in between 
Williams will headline his own club 
flates in Texas. Afklitionally, the artist 
is set to perform July 1 on the alt- 
rock/roots "Hootenanny" show in 
Irvine Calif., produced by GoHenvwice 

Interest is coming in from interna- 
tional markets, including Amsterdam, 
Sweden, and the U.K. Hill aLso says 
Williams is on the short list for a cou- 
ple of "miyor. miyor" alternative nx'k 
tool's this summer. Williams is Ixxiked 
to pla.v Willie Nelson's Picnic July 16 
at the C.vnthia Woods Mitchell Pavil- 
ion in the Woodlands. Texas, near 

HoUiiton. lUY W.U>DELL 
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BONHAM IS BACK WITH SOPHOMORE ALBUM ON ISLAND 

(Continued from page <<> 



McLachlan building an impervious 
fortress of sound, women had never 
had such a collective good time with 
guitars in their hands. 

But who was to know that the froth 
of youth pop would transform top 40 
radio in the course of two years, leav- 
ing modem women with a suddenly 
distracted audience? 

Singer/songwriter Tracy Bonham 
was among those cho.sen to ride the 
Lilith wav«, as her exhortative hard- 
rocking song "Mother Mother" bent 
angst into a frantic, delieiously seduc- 
tiTO mantra. It connected, all right: 
The single topped Modern Rock 
Tracks and crossed to mainstream 
rock, while her album, "The Burdens 

'We had this 
women's movement 
in rock about three 
or four years ago. 
Where did that go?' 

-TRACraONHAM- 



Of Being Upright," went gold and 
then was nominated for two Gram- 
mys in 1996. 

Putting together Bonham's follow- 
up, "Down Here," due April 18 from 
Island, wa£ a sometimes excruciating 
experience, shaken by dramatic label 
changes, her personal growth, and, 
of course, the changing face of what 
sells at radio. 

VARIED AND IMMEDIATE 

The musical payoff is an erudite 
collection of 12 tracks as v'aried and 
immediate as the artist writing and 
performing them, from the Egypt- 
ian-scented rock vamp "Freed," 
which denounces how the music in- 
dustry views its artists, to Bonham's 
observations on the real perfect 
woman in "Fake It" to the first .sin- 
gle, "Behind Every Good Woman," a 
tongue-in-cheek reverse take on gen- 
der roles. She even draws upon her 
classical roots, adding an eerie violin 
to a number of cuts, such as the wist- 
ful "Second Wind." 

"Before, I picked up my guitar and 
only wanted to rock," Bonham says. 
"I was rebelling against my back- 
ground," which began at age 9 when 
she first picked up a violin. Now she 
feels "the instrument creates a sound 
that doesn't rely just on aggression 
to get a point across. I learned that 
it doesn't have to be so harsh. It 
makes it a little deeper, kind of like 
Led Zeppelin." 

While Bonham wrote all the music 
and lyrics for the album, her instru- 
mental voice is complemented by 
guest appearances from Sebastian 
Steinberg of Soul Coughing on bass, 
Pete Thomas of Elvis Costello's At- 
tractions on drums, and former Soul- 
wax drummer Steve Slingeneyer. 

Altogether, "Down Here" focuses 
on a theme of being confident in 
yourself and stajing centered. 

"I don't have personal vendettas 
anymore. It's time to look inside my- 
self and figure out what work needs 
to be done. That's the main thread," 
she says. "A lot of it is confronting 
fears. My greatest talent is running 
away from confrontation, and it's 
through these songs that I deal with 



the issues I need to." 

Through her organic look and vibe, 
Bonham also hopes to show women 
that there's more to life than looking 
like a runway model, which is cer- 
tainly a tradition in the entertain- 
ment business. 

She says, "We need to counteract 
that, to have women stand up and say, 
'We don't need the boobjob.' I heard 
a disturbing story about an artist 
who was signed to a label at 12 or 13 
years old, and the label asked her to 
get a nose job. I couldn't believe it; 
her nose ha-sn't even formed yet. 

"I hope my message is that you can 
embrace your imperfections and not 
be so swayed by TV and Christina's 
stomach and Britney's boobs," Bon- 
ham says. "There's more out there." 

That extends to her discontent 
with current trends at rock radio, 
which has all but dismissed the prog- 
ress made in the mid-'90s for female 
singer/songwriters. 

"We had this women's movement 
in rock about three or four j'ears ago. 
Where did that go?" she sa,ys. "We 
opened a door, and now there's no one 
standing behind it. I can't listen to 
rock radio anymore. It sucks. Give us 
something to feel. I don't feel like I'm 
being taken anywhere anymore. I 
have yet to be inspired by a new band 
on the radio, and I hate .saying that." 

Even so, the outlook at retail for 
the album is bright according to Paul 
Marabito, a burer for Compact DLsc 
World, based in South Plainfield, N.J. 

" 'Dow-n Here' is a much prettier 
album and is stronger without being 
as gritty. Tracy's vocals and song- 
writing are really showcased," Mara- 
bito says. "In many ways, I think it 
compares with what Chris Cornell 
has done, by shott'casing her talents 
first, including her \iolin playing. I 
find it cleaner and a better-produced 
album that should do favorably in the 
marketplace." 

The opinion can only be strength- 
ened by Island's newfound commit- 
ment to its budding star. "Every 
female that has heard her first sin- 
gle ["Behind Every Good Woman"] is 
like, 'That's my song,' " says Island/ 
Def Jam senior VP of marketing 
Julie Greenwald. "And Tracy is a 
pure joy to work with; she's a great 
artist so real, down to earth, and you 
can sit down with her and chat all 
night long. Then she takes the stage 
and becomes Tracy Bonham, the 
rock star, and owns that stage." 

The label intends any number of 
cross-promotions with female-tar- 
geted Web sites, upstart women's 
multimedia entity Oiiygen, and Jane 
magazine, in addition to traditional 
outlets such as television and press. 
The single will be worked first to 
modern rock, with hopes that it will 
ewntually cross over to pop. 

"We feel that with this record, we 
can capture everyone," Greenwald 
says. "It's destined to be the big sum- 
mer anthem." 

Despite the starting-gate enthusi- 
asm now, it took Bonham two frus- 
tration-laden years to write "Down 
Here," as she endured countless 
stops and starts amid radical 
changes at her record company. 

When she first entered the studio 
with the production team of Mitchell 
Froom and Tchad Blake, "there was 
already some friction, before [Island 
chairman] Davitt Sigerson left The 



'We feel that with 
this record, we can 
capture everyone. 
It's destined to be 
the big summer 
anthem' 

- JUUE C8EENMMU> - 



record company wanted to know 
what the hell we were doing in the 
studio. We were trying not to be 
influenced by the things around us, 
but of course, with all of that comes 
paranoia about whether we're mak- 
ing hits or not It was a real conflict- 
ing time," Bonham says. 

"There was more change and wait- 
ing after that. There were threats of 
pulling the plug, but I just put my 
foot down and said no and kept on 
going," she adds. 

Then, with the label takeover in 
Januar}' 1999 by Uni\<ersal, following 
Seagram's purchase of PolyGram, 
"everything was stalled," Bonham 
says. She eventually returned to the 
studio to cut three additional tracks 
with Mark Endert, who engineered 
Fiona Apple's "Tidal." And then 
came more delays before the label 
indicated for sure that it meant bu.si- 
ness with Bonham. 

"It was like juggling — a very con- 
fusing ordeal where I just wanted to 
get on with it," she says. "I felt 
caught in the middle and held down, 
while the rest of the world was going 



net i.FILL division with Amplified 
.com (Billboard, Feb. 26), the pact 
gives the company another service 
that it can bundle in its business-to- 
business solutions package for the 
digital format 

The deal also provides Valley with 
an an.swer to Alliance Entertainment 
Corp. (AEC), which is competing to 
offer the same services to merchants 
and labels, including in-store CD- 
manufacturing kiosks. Alliance has 
that capability through its Digital 
On-Demand division, which was 
recently restructured into AEC's 
Internet and Media Services Group 
(Billboard, Feb. 19). 

For Los Angeles-ba.sed NMN, it 
provides a marketing solution that 
allows the kiosks to be targeted very 
quickly to a large account base, and 
in such a way that distances the 
devices from the prejudices that 
retailers would normally have in 
buying a service from another 
retailer. 

NMN currently has a division 
called eGroove, which plans to build 
a chain of music stores that will 
carry both physical product and dig- 
itally downloaded albums manufac- 
tured on-site through numerous 
kiosks. EGroove plans to build three 
or four test stores, located in small 
markets that usually don't have 
deep-catalog merchants, by 
midyear. 

The eGroove stores vrill range in 
size from 2,500 square feet to 8,000 



on around me. That's why I called the 
album 'Down Here.' " 

Add to that the pressure of follow- 
ing up a successful debut made all 
the more intimidating by her Gram- 
my nods. 

"I was really uncomfortable writ- 
ing for this record. I struggled with 
the art vs. commerce thing and ques- 
tioned everything I wrote — and 
whether it was coming from the 
heart," she says. "It drove me crazy 
for a while. Maybe after that long 
period of time. I learned to quiet 
these voices that try to stop you from 
doing what you need to do to succeed. 

"I was in WatertowTi, Mass., in my 
apartment when I had the hardest 
lime," she continues. "It was right 
after my world tour, and I told 
myself I had this time to write, 
thinking, 'OK, I'll take two months, 
and I'll be done and in the studio.' 
But I really wasn't ready. I wrote 
and rewrote a lot of these songs, 
.stajing in my pajamas all day and up 
all night. It's not something you're 
.supposed to dredge up; rather, it just 
has to come down to you." 

RELOCATION 

Soon after, Bonham relocated to 
New York and was joined by her 
fiance from Belgium, which she 
found comforting. 

"This is when I began to work with 
Mitchell. We had five weeks of pre- 
production," she says. "He's a great 
arranger, going inside the itongs, and 
we really workc-d on them. They were 
taken to their highest point with him." 

It was the week of her wedding, in 
fact, that the label called and in- 
formed her of yet another delay. 



square feet. They will carry 20,000- 
30,000 titles of physical product as 
well as house at lea.st 30 kiosks that 
can manufacture a vast quantity of 
catalog titles, making a CD in seven 
to 10 minutes. 

Duffell, president of NMN, says 
the company is in the process of cre- 
ating separate entities for NMN and 
eGroove so that it can avx)id any con- 
flicts in NMN prov iding content to 
retailers. 

Randy Cerf, senior VP of business 
development and CFO of Woodland, 
Calif.-based Valley Media, says, "Our 
mis.sion is to help retailers be more 
successful, and with NMN we will 
offer them a product to help them 
achieve that success." 

Moreover, the addition of NMN to 
the Valley/Amplified offering allows 
the wholesaler to offer the retail com- 
munity a bundled, fully integrated 
solution. Cerf sal's. 

In partnering with Valley, NMN 
achieves a way to get its kiosks into 
stores very quickly. "It would take a 
long time to open eGroove stores and 
do it in a way that the labels can see 
the potential," says Duffell. "So 
speed to market is very important for 
us. We need to get some volume 
together very quickly to show what 
the potential is." 

Duffell says NMN is in negotia- 
tions with the various majors about 
getting their content for its kiosk 
network, and he expects that part- 
nering w ith Valley, "which has the 



promising that her follow-up album 
would come out in first-quarter 1999, 
months after its scheduled release. 
Of course, that did not happen. 

Bonham and her husband then 
traveled to Belgium, where she at 
last found peace. "I treated that trip 
as a retreat and a recovery. I had 
been going through so much hell in 
my mind that I needed a getaway," 
she .says. "I eased up on myself" 

During this break, Bonham wrote 
the first single, "Behind Every 
Good Woman." "It came out pretty 
naturally, and I found the joy of 
music again. I just had fun with the 
l,yric." 

She sings, "Many mu.scles has the 
man, each one has the i-eason/Many 
women felt his hand, each one trying 
to appraise them/Imagine one day 
the tables could turn/Behind every 
good woman lies a trail of men." 

"I want people to get the joke, but 
I think there could also be a level of 
misinterpretation, that I'm hating 
men," Bonham says. "I suppose it's 
always the case that when you bring 
irony into a lyric, there's a chance to 
misinterpret. The lesson I learned 
from 'Mother Mother' is that people 
hear songs in different ways. But 
I'm ready to let go and not be so pro- 
tective." 

The statement Ls an example of the 
personal growth that has accompa- 
nied Bonham through the arduous 
process of seeing 'Tkjwn Here" at last 
get up there and reach the people. 

"I've grown up a lot and become 
more confident without the growing 
pains that come in the early 20s," she 
says. "These new songs dig deep and 
help me accept myself for who I am." 



utmost respect in the industry," will 
enhance NMN's position in those 
negotiations. Outside of the majors, 
NMN has so far signed content 
deals with about 60 labels, Duffell 
says, though he declines to name 
them. 

In addition to the strategic part- 
nership with Valley, which gives the 
wholesaler an undisclosed amount of 
warrants in the company, NMN is 
msyority-owned by Burbank, Calif.- 
based TVN Corp., a direct-broadcast 
provider for satellite and cable tele- 
vision. TVN will provide its technol- 
ogy and support systems for the dig- 
ital downloading of product, via 
satellite transmissions, to the in- 
store kiosks. 

Duffell says the kiosk that Valley 
w ill be offering to merchants has a 
number of capabilities. " It is not just 
for making CDs on demand; it is 
designed to be format-agnostic," he 
says. 

Beyond in-store manufacturing, 
the kiosk can interface with a retail- 
er's Web site, allowing customers to 
look up information in a music data- 
base, similar to Muze kiosks. Also, it 
ties in with a -store's invientory .sys- 
tem and can serve as a sampling 
device, says Duffell. 

"It will track the customer," he 
says. "Whether you log on to that 
retailer's Web site at home or in the 
store, it will have the customer's 
database there and can make recom- 
mendations to the customer." 
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DIGITAL DOWNLOAD ISSUES DEBATED 



(Continued from page J) 

Web site that draws traffic, what are 
their ca=;t^?" 

He concludes that in the digital 
world, merchants "should make as 
much as they are making nci\v but on 
a net basis." 

Bill Tynan, GM of E-commerce for 
Trans World Entertainment Corp., 
responds that while it is true that 
certain physical costs are eliminated 
on the Internet, the digital download 
world comes with a set of different 
expenses that are not present in the 
brick-and-mortar world. 

"Customer service costs are dif- 
ferent," he says. "In the store, a cus- 
tomer can speak to a sales associate 
for information or if there is a prob- 
lem, but [on the Web] if a download 
doesn't happen or there Ls an Lssue on 
payment, the communication takes 
place \'ia E-mail or on the phone." 

Tynan says there are hefty fees 
associated with computer program- 
ming and making sure data dumps 
arc done properly. Consequently, he 
concludes that "the cost of .sales on 
the Internet is comparable." 

Like many E-businesses, the 
music industry has been weighing 
two business models: the gross mar- 
gin model and the commission model. 
The first would seek to duplicate the 
brick-and-mortar business model in 
the digital world. The latter, also 
known as the agency model, would 
give the retailer a commission or flat 
fee for each digital download sale. 

The debate over which models the 
industry would use was done inter- 
nally at the labels. The gross-margin 
model apparently didn't survive those 
talks, because so far the labels appear 
to be presenting different forms of a 
commis.sion-based model to the 
retailers. Now the debate between 
labels and merchants .seems centered 
on how the commission model will be 
rolled out, with many of the issues 
still up in the air 

With the commission model, the 
market is ripe for a new range of 
"clearinghouse" bu.sinesses that can 
be appointed by labels to handle such 
services as processing of ci-edit card 
orders, collecting of castomer infor- 
mation, and digital rights manage- 
ment 

INFORMATION = POWER 

The debate over who should con- 
trol the customer information is only 
likely to become more heated as tra- 
ditional retailers fight to position 
themselves in the download world. 
Bob Higgins, chairman/CEO of 
Trans World, says on the margin dis- 
cussion, "Everything is negotiable. 
But the labels getting the customer 
information, that wouldn't be accept- 
able to me." 

So far, Higgins says, "the majority 
of ideas presented to us from the 
labels on digital download models are 
ones where they have access to the 
cu.stomer information." 

One m^or-label distribution e.xec- 
utive says that in the commission 
business model, "customer informa- 
tion is the end game." 

A senior distribution executive at 
another major says that his company 
would be willing to set up its com- 
mission model in an information- 
sharing scheme so that both sides, his 
label and the retailer, would have 
access to the information. But he 
labels that information "a huge gold 



mine. 

From the label point of view, "the 
labels want to have control over who 
they download to and control the 
information," says Glen Jennison, 
head of information technology and 
operations of Magcx, the digital com- 
merce arm of NatWest bank, which 
can function as a clearinghouse for 
transactions, among many other dig- 
ital services offered. "CThe labels] 

'The labels want to 
have control over 
who they download 
to and control the 
information' 

- OLEH JENNISON - 



have been selling music but don't 
know to who." 

Labels want the information so 
they can market directly and in a tar- 
geted fashion to consumers. 

But like Higgins, other merchants 
say they are upset about the prospect 
of gi\ing up the information. Retail- 
ers say they fear that the labels will 
store the customer information so 
that one day they can try to sell 
directly to the customers. Moreover, 
merchants want that information 
because they think it has a value in 
retail promotions, and they want to 
be able to charge labels for music pro- 
motions that use target marketing. 

One online merchant says he would 
be wnUing to allow certain elements 
of the transaction to happen off of his 
store's site, but not the credit card 
and customer information part. That 
information must be collected by the 
retailer or its own clearinghouse, 
says the merchant. 

One model floated by a major to 
the accounts would have the m^or 
setting the cost for a download, with 
a sliding scale so that the more 
downloads, the lower the merchant's 
cost. In that scenario, the retailer 
would use its own digital service 
providers, but the miyor would insist 
that customer information be shared 
with it by the retailer's clearing- 
house as a condition of doing busi- 
ness with the major. 

CUSTOMER SERVICE CONCERNS 

Trans World's Tynan says that if 
the retailer doesn't control the cus- 
tomer information and the label col- 
lects the customer information, it 
becomes a "huge liabihty" for mer- 
chants. Online customers buying off 
a retail site are not going to be aware 
of how' their credit card information 
is proce.ssed, yet it is the retailer that 
will be considered liable by the con- 
sumer for any service i.s,sues. 

Moreover, Tynan says that cus- 
tomei's of tomorrow' will likely he buy- 
ing from a single retail site the digital 
downloads of artists on different 
labels. He saj-s retailers can't expect 
the customer to make separate trans- 
actions if the labels are u.sing differ- 
ent clearinghouses. There has to be 
one aggregator where the customer 
can purchase multiple dowTiloads and 
maybe even some physical product, 
where it is all placed in one shopping 
basket, he savs. 



Key Issues 
To Settle In 
Digital Age 

• PRICING LEVELS: Some 
argue that the consumer cost 
for digital downloads should be 
low er to entice consumers to try 
the new format, and to compen- 
sate for the lost value of pack- 
aging. Others cont(!nd the price 
initially may have to be higher 
due to steep start-up costs for 
labels and retailers. Still others 
argue for parity with physical 
goods. 

•THE BUSINESS MOD- 
EL: This debate initially cen- 
tered on two distinct approach- 
es: The grass margin model and 
the commission — or agency — 
model. The former sought to 
duplicate the brick-and-mortar 
model in the online world and is 
widely favored by merchants. 
The latter w ould give the retail- 
er a commission or fee for each 
digital download sale. Most 
involved acknowledge that the 
former mo<lel is unhkely to be 
embraced by labels, and thus 
the debate currently centers on 
implementation of the latter. 

• CONTROL OF INFOR- 
MATION: This heated debate 
centei's on who collects the cus- 
tomer data generated from 
sales. Both labels — which have 
not had access to this gold mine 
in the physical world — and 
retailers are eager to amass 
.such information in the online 
reahn. Some labels are propos- 
ing a middle ground of "infor- 
mation sharing." 



If initially the digital transactions 
are taking place at the label or its 
agent site, "there has to be the under- 
standing that at some point in time 
this will convert over to where the 
transaction takes place on our site," 
Tynan says. "Owning the customer 
and the transaction is extremely 
important to us. If the labels want to 
do business with us, they will hare to 
do it the way we want to do it" 

That is why merchants are also 
talking to digital rights management 
companies and clearinghouses about 
their services. Indeed, now is the 
time for the merchants to flex their 
muscles on this is.sue; since 99% of all 
music sales are .still done in the brick- 
and-mortar stores, these merchants 
continue to have market clout 

Magcx's Jennison says that if the 
brick-and-mortar retailers say that 
they are not going to distribute a 
label's CDs in protest of a certain 
business model, that would have quite 
an effect as a negotiating tactic, but 
possibly for only a few years until the 
digital market grows. 

"The labels are looking at a num- 
ber of alternative models," he .sa.vs. 
"They will operate in a way that gets 
their music distributed to the widest 
possible audience." 



That's why the retailers fear even 
the information-sharing schemes, 
because if online sales do begin to 
supplant physical goods sales, the 
labels will have the wherewithal to 
market and sell directly to the con- 
sumer through their own content 
aggregators like CDnow, which has a 
merger pending with Columbia 
House, owned by Sony Music Enter- 
tainment and the Warner Music 

'Everything is 
negotiable. But the 
labels getting the 

customer 
information, that 

wouldn't be 
acceptable to me' 

- BOB MHMUNS - 



Group. That relationship, among 
other reasons, has led the National 
Assn. of Recording Merchandisers to 
file a lawsuit against Sony (Billboard, 
Feb. 12). 

One distribution executive says 
that the merchants may be overre- 
acting to the labels' business models. 
In fact, he asks, does every onhne 
sale have to be supported by the 
same business model? 

Moreover, he says, retailer worries 
are misplaced. "They are all hung up 
on if we are going to have the cus- 
tomer names," he says. "They should 
instead be worrying about whether 
or not kiosks start popping up all over 
the place, in every grocery store, 
bank, and gas station, because they 
are dragging their tails on doing the 
right deal with the labels." 

WHAT ABOUT PRICING? 

The debate o\'er pricing is equally 
heated. Every major-label e-xecutiw 
contacted by Billboard agrees that in 
the commission model, the fee remit- 
ted to merchants would be smaller 
than the 35%-36% gross margin that 
CDsalbums carry, and certainly 
smaller than the 40%-42% gross 
margin that cassette albums carry. 
But they have yet to determine what 
the commission percentage would be. 

In addition, in some of the com- 
mission models being touted, the 
label would be setting the retail price, 
which would mean that all online 
stores agreeing to do business with 
that major would have to charge the 
same price. 

While some may argue that a mod- 
el in which the labels set prices is ille- 
gal, the proponents of the strategy 
say that the retailer would be acting 
like an agent; that is, it would be 
referring the sale to the label, which 
would do the transaction, or have its 
digital service provider do it, and 
havie its clearinghouse collect the cus- 
tomer's money and remit a commis- 
sion back to the retailer 

One distribution executive defends 
the model, saying it doesn't constitute 
price-fixing on the part of the labels. 
"It's the way the airlines do busi- 
ness," he says. "The airlines set their 
price, and the travel agent tells the 
customer the price the airline is 
charging." 



Label exeeuti\'Bs say that they, too, 
will have many new costs in the dig- 
ital world, such as the (hgitizing fee, 
hosting and server costs, credit card 
fees, clearinghou.se fees, and poten- 
tial patent costs. 

For example, one distribution exec- 
utive says his company has allotted 
about $1R million this year to digitize 
the company's catalog. Another dis- 
tribution exec says that for the first 
four or five years, it will be more 
expensive to move around bits over 
the Internet than to move around 
CDs from warehouses to stores. 

Currently, some digital distribu- 
tors are charging major labels 40 
cents for their senices per download 
of a single. In the independent label 
camp, digital enablers are getting 
anywhere from 30% to 50% of rev- 
enues for .sales of digital downloads, 
a percentage that wouldn't fly with 
the m^yor labels. 

Companies Hke Valley Media and 
Alliance Entertainment Corp. are 
also betting that there will be roles 
for digital whole.salers, which means 
that the revenue pie will be shced in 
even more pieces. 

The previously mentioned ms(jor- 
label financial executive points out 
that in considering digital pricing, 
one also has to look at how digital 
sales will affect the physical-goods 
side of the label business. In the 
physical-goods arena, most of the 
moors' profits come from manufac- 
turing, distribution, and internation- 
al operations, that executi\5e explains. 
So, if in the next few years digital 
delivery cannibalizes brick-and-mor- 
tar by 5% , since most costs of distri- 
bution and manufacturing are fixed, 
that means that the labels' profits 
will drop in that side of the business. 

In putting together digital pricing 
models, the labels will look for a way 
to "make the same money that we 
always make," the executive says. 

Because of the high costs of 
preparing for the digital world and 
the possibility that the brick-and- 
mortar distribution channel will lose 
some of its profits, it is conceivable 
that pricing to the consumer in the 
digital download world will initially 
be higher than buying a CD or cas- 
sette of the same product. One label 
president wants to know, "Who says 
digital download of an album has to 
be cheaper than buying the CD'?" 

Still another camp within the 
labels argues that the digital down- 
load should be cheaper than the 
packaged product because such 
pricing would be a good strategy to 
entice customers to try the digital 
format and because such pricing 
would reflect the value lost since the 
consumer doesn't get a physical 
product. Others argue that the digi- 
tal model should be priced the same 
as in the physical goods world. 

While everyone argues, the finan- 
cial executive complains that if the 
mayors and retailers don't get their 
act together, they may find them- 
selves in a world where "people like 
[Atomic Pop CEO] Al Teller have 
already set the rules of the market" 

Larry Miller, president of Recip- 
rocal, cautions that while most may 
be trying to get it right the first time, 
"1 don't \iew any of the choices that 
[the industry] is making now as the 
final model. I don't view this as the 
end game." 
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PAGE/CROWES OFFER CUSTOMIZABLE CD THROUGH MUSICMAKER.COM 

(Continued from moe S) 



will be made available for sale exclu- 
sively online through Musicmaker. 
com — "our record label on the pro- 
ject," according to Page's manager — 
beginning Tuesday (29). 

A new live Who album recorded 
recently at shows in Chicago and 
London will also be made available 
exclusively through Musicmaker "in 
the next few months," according to 
Bill Curbishley, the wurldwide man- 
ager for Page — the co-founder of the 
seminal Led Zeppelin — and the Who, 
which recently reunited. 

While a preselected, 18-track dou- 
ble Page/Crowes disc will be one of 
the purchase options available begin- 
ning Tuesday, more visitors are ex- 
pected to take advantage of the 
chance to custom-compile their own 
single- or double-album from the 19 
available songs, which are a mix of 
newly recorded classic Led Zeppelin 
songs and vintage blues numbers 
that were recorded at shows on Oct 
18-19, 1999 (Music to My Ears, Bill- 
board, Oct 30, 1999). 

Tracks also will be available for 
purchase as individual downloads. 

"There are many reasons wis chose 
to do this deal this way," says Cur- 
bishley. "One of the key ones is the 
ability to involve the customer and let 
them feel part of the creativity of 
making up the album." 

Customers also will be able to cre- 
ate their own inner sleeves by choos- 
ing from a selection of artwork avail- 
able, he adds. 

"Giving the fans the ability to select 
songs makes them part of the creatiNB 
process," saj'S Page. "Musicmaker is 
pointing the waj' to the future for the 
rest of the music industry." 

"Playing with Jimmy Page at the 
Greek Theater was an incredible 
experience," adds Chris Eobinson, 
lead singer for the Black Crowes. 
"And to be able to get that music to 
all our fans by releasing the compila- 
tion on Musicmaker.com is a really 
exciting opportunity." 

While other albums have been 
available before as online exclusives, 
the Page/Crowes project adds a few 
new twists, participants say. 

"The big story here is the marriage 
of prime content to technology," says 
Danny Socolof, president of Las 
Vegas-based Mega Inc., who has a 
longstanding relationship with Cur- 
bishley and orchestrated the deal. "A 
lot of people are talking about it, the 
m^ors have been \ery tentative about 
it but this is the first real, solid m^or 
step with superstar product that will 
shmv how well the marriage of music 
content and technology can work. 

"The customizable-album idea is 
also really exciting and probably dif- 
ferentiates Musicmaker from every- 
one else in this space," adds Socolof. 
"It creates a whole new paradigm for 
accessing and selling music." 

Custom-CD specialist Musicmak- 
er, a publicly traded company whose 
shareholders include EMI Recorded 
Music, is taking on some of the roles 
of the oid paradigm, however, in sign- 
ing on for the Page/Crowes project 

Like more traditional record la- 
bels, the company is working a sin- 
gle to radio stations, for instance, 
and planning other marketing rehi- 
cles, including print ad campaigns. 

"We intend to go out and break 
a single at radio," says Larry 
Lieberman, Musicmaker VP of mar- 



keting, advwtising, and online devel- 
opment "We are not just the store 
on this. We're committed to making 
it a success." 

The campaign behind the single, 
the classic Led Zeppelin song "What 
Is And What Should Never Be," 
kicked off Feb. 23 when Microsoft 
Corp.'s WindowsMedia.com and 
Musicmaker offered a 24-hour-only 
free download of the song. The track 
then went to radio. 

"We just got it and are already play- 
ing it" says Amy Winslow; assistant 
PD and music director at classic rock 
WAXQ(Q104) New York. 

Unique to Musicmaker's efforts is 
its radio-partnership campaign, where- 
by it is encouraging .stations with Web 
sites to direct listeners to them if they 
want to buy either the single or the 
album. Links to Musicmaker will be 
provided, and stations will receive an 
unspecified "bounty" for each album 
sale rung up through their site. 

"Since this record will not be av:ail- 
able at retail, we'd obiiously like radio 
stations to tell their listeners where 
to find it and we think their listeners 
would want to know," Lieberman 
says. "Those stations with Web sites 
can reap multiple benefits from doing 
so, since they can drive traffic to their 
own site and also reap revenues." 

Socolof says, "Radio is not just 
being asked to promote something but 
also invited to share in its success." 

Winslow says her station is men- 
tioning the Musicmaker site on-air 
when playing the track but not taking 
part in the online linkage. 

Lieberman says traditional retail- 
ers — who haw been iwal with their 



charge of Bertelsmann's television 
operations, including its joint ven- 
ture in CLT-UFA, Europe's largest 
TV broadcaster — what these moves 
mean for both Dornemann and Zel- 
nick is open for debate. 

"All these developments [my con- 
centration on music] hav^ been in the 
works the last 12 months," says Dor- 
nemann, who downplays the new 
structure. "As you know, with the 
Internet with the consolidations, it 
makes a lot of sense that together 
with Strauss [Zelnick] that we try to 
improve our position here." 

That was the message coming 
from Bertelsmann corporate in 
announcing the move. 

"I feel very strongly about having 
Michael Dornemann go all out to 
expand BMG even further and fulfill 
our ambitions in the global music 
industry," says Bertelsmann chair- 
man/CEO Thomas Middelhoff in a 
prepared statement released Feb. 22. 

In an interview with editors of the 
German newspaper Handelsblatt, 
MiddelhoiT also reiterated the com- 
pany's desire to be tops in music and 
expressed the need for BMG to use 
the Internet to drive future growth. 

On the flip side, however, insiders 
say the move partly reflects frustra- 
tion at the top of Bertelsmann over 
the negative media coverage attract- 
ed by BMG under Zelnick's watch. 

Despite posting increased rerenue 
and ranking second in "current" U.S. 
market share in 1999, BMG found 
itself involved in public controversies 



'Giving the fans the 

ability to select 
songs makes them 
part of the creative 
process' 

- JIMMTPACE- 



eoncerns about being cut out of 
online exclusives — can choose to take 
part in the sale via their online sites. 

"They can participate the same 
way radio participates," Lieberman 
says. "In their Jimmy Page section 
or their Black Crowes section, any 
retailer that wants to can put up a 
link to this offer, and consumers can 
buy this that way and record stores 
will get compensated, the same way 
they would if they were bujing prod- 
uct at wholesale. That's the same way 
we did it with the Beastie Boys. So 
we're got a model in place." 

Last fall, Musicmaker offered a 
choice of 150 Beastie Boys ti-acks for 
custom compilations. 

As with the Beasties, Lieberman 
expects fans will dig deeply into the 
Page/Crowes offerings. "What we 
saw with the Beasties promotion is 
that the best-selling singles online 
were the best sellers offline too. But 
that was only the top five songs," he 
saj'S. 'After that the best sellers were 
all over the board, including the rari- 
ties and the 'Who knew they did that?' 
kinds of songs. And I think youll see 
that in the choices people make with 



with Arista Records presidenyCEO 
Clire Davis (BillboardAiOetiR, Nov. 
17, 1999) and the Zomba Group (Bill- 
boardfti/fefin, Oct 13, 1999) over 
their respectiw futures. 

Also, BMG faces diminished indus- 
trj' clout from the proposed joint ven- 
ture of Warner Music Group and 
EMI Recorded Music at a time when 
it was publicly expressing a desire to 
be No. 1 in music (Billboard£b&(in^ 
Jan. 18). 

And BMG is now minus one key 
executive, after international presi- 
dent/CEO Rudi Gassner, a 12-year 
wteran of the post bolted the com- 
pany two years into a five-year deal 
amid rumored policy disagreements 
with Zelnick (Billboardfiu/teffn, 
Jan. IT). 

Still, Dornemann says the realign- 
ment in no way should be seen as a 
vote of no confidence in Zelnick. 

"What it means to Strauss is very 
positive, as we've worked very close 
together from the beginning," he 
says. "I'm very happy with Strauss; 
he's done a great job. There's noth- 
ing to read into this at all." 

Zelnick, who was given control of 
the international division and its four 
regional chiefs in the wake of Gass- 
ner's departure at the beginning of 
the year, agrees. 

"I expect nothing to change," he 
says. "The only thing will be that hell 
be able to spend more time with us. 
He's a terrific mentor." 

Dornemann also says that the 
move has nothing to do with the 



the Page/Crowes material too." 

Curbishley, for one, is eager to see 
the results. "We are really interested 
in later looking at the data that comes 
in and seeing what were the most 
popular tracks," he says. "And how 
did people put them together?" 

For his j^rt, the Crowes' Robinson 
is happy to leave that question to oth- 
ers. "It's ahvaj's difficult to sequence 
the songs on the album," he says. 
"We thought we'd give that problem 
to the fans." 

Lieberman says the possibility also 
exists for retailers to order physical 
copies of the CDs at wholesale price. 

WHO'S NEXT 

Similar customization and promo- 
tional tacks will be taken with the 
Who when its album — as yet unti- 
tled — becomes available through 
Musicmaker later this year. 

"Fans of the Who know that the 
last few months, at several of the 
band's performances, there's been a 
newfound energy and excitement 
that is verj' special, and we have now 
documented those performances as 
recordings," says Socolof. "We're 
very excited about this project and 
expect that fans will be too." 

The Who gigs featured original 
members Pete Townshend, Roger 
Daltrey, and John Entwistle, along 
with Zak Starkey (the son of Ringo 
Starr) on drums and John "Rabbit" 
Bundrick on keyboards. Townshend 
previously worked with Musicmak- 
er when his Platinum Entertainment 
album "Pete Townshend Live: A 
Benefit For Maryville Academy" 
was made available in digital format 



issues facing BMG's music division, 
such as Davis' potential departure, or 
what will happen after BMG's North 
America distribution deal with 
Zomba is up in summer 2001. The 
Zomba Group, headed by chair- 
man/CEO Clive Calder, is the parent 
of Jive Records, which is home to 
superstar acts Backstreet Boys, 'N 
Syne, and Britney Spears. 

NEGOTIATIONS CONTINUING 

On the subject of Davis, Dorne- 
mann saj'S that negotiations are con- 
tinuing. "I ahvays said and will always 
say that to have Clive Davis in our 
family, in any role whatsoever, is very 
positive," he says. "But it has to fulfill 
a plan for longer-term continuity, suc- 
cession, and his long-term desires." 

Meanwhile, as to Zomba's possible 
departure after its distribution deal 
with BMG is up in summer 2001, 
Dornemann points out that BMG just 
completed extending its deal for one 
year. He adds, "I find it strange that 
people are asking when [Zomba] are 
going to leave." 

But some insiders say that by hav- 
ing Dornemann focus exclusively on 
music, Middelhoff and Bertelsmann 
re-establish a buffer between the cor- 
porate parent and the music opera- 
tion. Sources say that with Dorne- 
mann occupied with television and 
relations between Zelnick and the 
two Clives strained, Middelhoff has 
been forced to take a very hands-on 
role in sensitive areas like the Davis 
and Zomba negotiations and also has 



on the site (Billboard, Sept 25, 1999). 

The Who is not currently under 
contract to a record label; Page is 
contracted only as a member of Led 
Zeppelin or as the duo Page & Plant, 
Curbishley says. 

Lieberman belieres that such fare 
lends itself well to Musicmaker and 
its audience, which he thinks «ill be 
split on the Page/Crowes project 
between younger fans getting ex- 
posed to classic rock via downloads 
and older fans being exposed to the 
concept of the Internet and down- 
loads via their interest in the classic 
rock to be found online. 

"With classic rock, obviously 
there's still a rery vital fan base and 
radio format behind it but it's not a 
category that is necessarily verj' easy 
to sell in other media," he says. 
"There aren't the same kinds of out- 
lets for exposure as there are for 
other kinds of music. So I definitely 
see more of these coming from us." 

Along with its evolving approach 
to content, Musicmaker plans a ma- 
jor relaunch of its service in April, 
Lieberman saj'S. "We're going to be 
adding new excitement to the process 
of creating custom CDs and buying 
downloads," he saj'S. 

"I think we'll look back in a cou- 
ple of years and people will be trad- 
ing on the Internet like this as a 
matter of course," Curbishley pre- 
dicts. "Besides being able to cus- 
tomize product, from a business 
point of view j-ou don't ship excess 
goods, you don't get returns, there 
are no breakages — this approach 
does away with a lot of the anachro- 
nisms of this business." 



become a de facto spokesman for the 
group. 

But if that's the case, the new role 
for Dornemann hasn't stopped Mid- 
delhoff from talking about music. 

"We want to gain the pole position 
in the music business, ideally in con- 
nection with a top position in the dig- 
ital distribution of music over the 
Internet," he tells Handelsblatt. 
"Overall, we want to be No. 1 within 
the next 12 months if possible." 

While acknowledging that EMI is 
not up for grabs anj-more, Middelhoff 
says that consolidation in the music 
industrj' has not come to an end. He 
leaves the door open for a deal with 
an Internet music company but says 
a major merger is out of the question 
because the company lacks stock cur- 
rency. 

Dornemann also acknowledges 
that "we're open to consolidation with 
other companies, mergers, and acqui- 
sitions, and when [anything appro- 
priate] comes along, well consider it" 

In other news, as part of the re- 
alignment Bertelsmann also ap- 
pointed CLT-UFA CEO Rolf 
Schmidt-Holtz as its first chief cre- 
ative officer, responsible for the 
group's content strategy and repre- 
senting "the interests of authors, 
journalists, musicians, and produc- 
ers" on the executive board. 

Assistance mpreparing this story was 
provided by Eileen Fizpatrick ill Los 
Angeles, Adam Wkie m London, and 
Wolfgang Spahr in Hambitrg. 
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42 LOVE tS BUND :Blcn5«Ri>:iiMll,ASCAP/Ptnt-l. 

ASCAP,it)ead Game, ASCAP) 
53 lOVTS THE ONLY HOUSE !S[>rrTi'ATVlTM.BM(^Casan. 

ASCAP^'Souttwm Wnt«rs Group ASCAP) HL 
5 MUU HUU (S(HiT.i'AtV Tunes ASCAP.'Hjss Im^ngt. 

ASCAF/TeBau, BMLTW Blacktnod. BMlSMIabelli. ASCAP) HL 
37 MEET VIKINU (Lo Giene. BUL'laanmg Tnw, BMlTrrrcn 

BML'ljyaood BMmundewxd BMI/EMt Bla::kv>aid. BMI) HL 
36 HY BEST FRIEND (Carem-BMG. SUVSrSertiss BMi) HL 
34 MY LOVE IS YOUR lOVE fSony-'ATV Tuws ASCAP,Huw- 

ZMfiili. ASCAP.iTeB«». BMl'EMl BlKirmod. BMI) HL 
22 NEVER LH YOU CO I }£B Bv;YM Blackwood. BU) HL 
76 NO LEAF CLOVER (OMpng Death. ASCAP) CUM 
63 NO MORE RAIN (MTMISCLHD)lllniwut-So<«s«PD)TGnm 

inttmaborul, BMLOjilr Omni. BMliQdtber 12lh. ASCAP/Hitn 

South, ASCAP,'1iluiiC Of WndM«(1. ASCAP/Unmul-folfGriin 

Intemabanil. ASCV.FC«pfifhl C«nlnl) 

55 NOW OF UR FRIENDS BUSINESS ISlKAFnJntKi. 
ASCAP/WB. ASCAP,F%Vpna Bescti, ASCAP) WBM 

3« ONE NfWISTMOCFifslN' Gold, BMlF'juKrrTyme. ASCAP) 
46 ONLY OODIHOWS WHY lTtiirDTv«)M4r,6MI/G*)e, 
BMLtridle Tne iitti. ASCAP) WBM 
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52 OTHERSIDE [MoetxtDbitfiK. BMfl HL 

T4 PAfln UP (UP INHERE) (Boomer KASCAP^wizBeati. 

ASCAPi'IMt Rrdef DeM Garr*. ASCAPl 
U PUT TOUR UNO IN MINE ;tc^ ftos«. BMLIAIm, ASCAPl HL 
91 l)E-AAtUNGED;Bi£B<;t<iLASCAP/2c<nbt.A5Ctf}W6U 
n (tKTTHN DIVtHE (R«til Bwik, ASCAP) 
n SAY irrUME (EMI Blackwood. 6M(/Rodnerle4iims. 

eMli^num.BMI/Frtd Jerkins lit. BMt««r]iice ASCAP.'le 

Tora, ASCAPiltHemln* ASCAPilaTnu ASCAP) HL 
TS SHAKE TOUR BOM-HN (A PnsrriDm Vai, BMblVflmcr- 

IsmertBrw BMlTstefjn ASCAP.'TIESMOPHOeiA 

ASCAP,Unr.vrMi Pal^rim Inlemalional. ASCAPl WBM 
9 SHOWMETHEMEAIIINGOrBEIIKLONaTLZomta. 

ASCAP/&antsville. ASCAPyUigi. ASCM*} WBW 
41 SMILE IDrvamWortis, BMlf ollinKi. ASCAP^'ttoc 01 

Wintswtf. ASCAf) ClMilNBM 
11 SMOOTH lltail Shur. BMli-ftdnij. BMltMl B>ackMK>d, 

SML^arrM-IanwUne BMi) HLWBM 

53 STAT H LETIT 60 fflnjiwr J*tkini. BMLtMl BlKlwood. 
SMl€MI ApnI. ASCAf/TiBd Mrs III. BMLfns«n. SMl'CanceM 
UiKh. ASCAPAkvmraM'MtGrain Intvnitxnal. ASCV/Maunt 
ASCAP/LtShnm D«wii, ASCAP) HL 

SS STIUHIinffMT(Jun||aFneF.BMtmiSahan|,BWi'TMl 
Bbctmol. mflX. ASCW/Ghetk) Friutau. ASCAP] Hl/ffiU 
IS TUEtPK1WE(EMIA«nl,ASCAf'^aciciyDittmFr«ii 

PvadiK. ASCAP) HL 
4 TMM GOO I FOUND TOU (Sortr/AIY Songs. BMl'1t|«So<v, 

BMI/EMI m. ASCAP/f)ylB Ipne, ASCAP) HL 
I TNtnTHCIHTITIKC^nntSMlIt ASCAP/ZDmbiASCAPlHBM 
n TIUnWMTrilLOOlM FOR rrvmnrr Tantrums ASCAP/Ar 
CtKM, ASCAPAHI ApnI. «5CAP/Sa So Dd. ASCAP) HL 



44 THE lEST DAT lUnivesal-Songs Of PolrGram IrtteniatKinal. 
BML'Ii/eryltiinii I Iwt. BMIi'Acutf-Rose. BM| HIWBM 

T7 THE BEST HAN t CAN U \m Acril ASCAP,<T)yte 1yme. 

ASCAp.'Winreapohs Guys ASCHP.'librarrta, ftSCAPI HtlNBM 
9 THE CREAT HTQMD "iJinxtsi BUL'Aamtr-Tamfr^rK. BM) HI 

24 THEN TNE HORHIHe CONES iSquiiMAMti. BMlWarrw- 
TarTKflarie BMDWBU 

25 TKEHT0ie0lSt>H^trnDD<n<.m'HifcoSa«i.ASCAP,1(aiidKT. 
ASClPi'A/ Contra ASCAP.ffllApn! ASCAP.fl^r* PWhtr, ISUP) 

57 THIS WOMAN HEEDS IWiOioJI Anru ASCAP/Soigi Ot HhkIm, 

ASCAP.'TTB Hi-, Oub, ASCAP.ilBla'l Vttce, ASCAP) CLAIWM 
23 THONG SOK lOa Ish. ASCAP^Coprnihl ContnA^A Ptiantam 

Vca. BMlWamer Tamerfaw. BMI/DeSMOPHOBU. 

ASCAP,-Un>verul-Pe)yGnni MmataHl. ASCAP/Time For 

Dyle. BML/Songs Of DrsmWorkl. BM) WBU 
tl UD0IITL0ffHElPliMl(ilGr«(M.BMlOIIBIackmM BMRHL 

45 UOKWWMAT^IPrEdteF ASCAPiTMlhitlGatla ASCAPW 
KW/tttna, ASCAP.lJnritrial-UCA. ASCAPi'AnMnr C 
ASCtf/Rittmrtkna. ASCAPi«>srr KiwcAttt. ASCAP) WBH 

2S IWTTTlCOtllOW DOES IT FEEU (UmMnal PtiyGnvi 

IMvnaliMul. ASCAP.'Afi-dna. ASCAP.'Tir^ Echo. ASCAf) WBM 
S7 UNNOOtSTAIRKManrYMactLBMII 
U mUT A Gtm WANTS IMdtn Pun. BMl<Su^i Too, 

BMl'M3m« LA, ASCAP/^MI Blackwood. BMI) HiyWBM 
IS NHATD0TDUSAT(MiOM0uiaray,BMlDutmThwtr, 

BMl'tnstfn BML'Vaior Bob. ASCAP) HIWBH 
90 WMArSMT NAME (Boomer ILASCAP/fiunRrMr DtwIGaint. 

ASCAFi'tJI tiv, BMI) 
71 WHMi;S!il{!>gEf>',ASCAP/BM& ASCAF) 
54 nHISAIKTDHE(ScinT/AIVSo(«s.BML^riffan>. 

BMfSony/ATV Tut», ASCAP) HI 
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Radio Likely To Grow Riclier In 2000 



BY CHUCK TAYLOR 

NEW YORK— With U.S. radio hav- 
ing posted its best advertising num- 
bers ever in 1999 — topping the $17 
billion mark — there's plenty of rea- 
son for the industry to celebrate. 

But if the business is willing to wait 
another year, the party might be even 
bigger at the end of 2000. According 
to a report by Interep, a leading radio 
research company, radio's SS-month- 
l(Kig streak of uninterrupted revenue 
growth is likely to continue through- 
out 2000. 

Earnings for 1999 were up 15% for 
the year, according to the Radio 
Advertising Bureau (Billboard, Feb. 
19). Those numbers are predicted to 
escalate, Interep says, because of a 
continuing strong economy, which 
could boost radio advertising as much 
as 11% this year. 

Industry analysts suggest that 
despite recent hikes in interest rates, 
consumer confidence remains high, a 
strong indicator that ad budgets will 
stay on track, the study says. 

FVircmost on the advertising front 
is dotcom advertising. Interep "con- 
servatively" estimate that dotcoms 
spent $400 million at radio in 1999, or 
14% of total national media spending. 
At this level, even modest increases in 
2000 will produce significant doUar 
gains for radio. 

The Interep analysis says that 
every 10% gain would mean an addi- 
tional $40 million for radio. To put it in 
perspective, in 1999, dot.com ad- 
vertising rose more than 450% over 
1998. 

Indicators suggesting that Inter- 
net spending will remain strong 
through 2000 and beyond were out- 
lined as follon-s. 

First Internet initial public offer- 
ings (IPOs) are expected to continue 
at a fervent pace. Analysts predict 
that this year's hottest Web IPOs will 
be online spinoffs of traditional brick- 



and-mortar retailers, similar to 
Bamesandnoble.com. These so-called 
bricks-and-clicks are readily able to 
capitalize on their already established 
businesses. 

In addition, a rise is expected in 
business-to-business dotcoms. "Due 
to the urgency of Internet branding 
in the minds of both consumers and 
investors, traditional business-to- 
business vehicles are being replaced 
by mainstream media campaigns," 
the study says. "Like their consum- 
er-oriented dotcom counterparts, a 
disproportionate amount of funding 
may go toward marketing efforts as 
they struggle to become market lead- 
ers." 

Also, while many speculate that 



many of 1999's advertisers will no 
longer exist by the end of the year — 
whether through mergers or acqui- 
sitions by other Internet compa- 
nies — the impact on advertising is 
not necessarily negative, Interep 
says. In some cases, it will mean 
combined ad budgets, as the emerg- 
ing brand combines resources to 
fight competition. 

Finally, it is predicted that as the 
Internet matures as an industry, on- 
line companies may adopt advertising 
strategics geared toward more long- 
term growth and profits. This may 
include more consistent year-round 
adrertising, less focus on short-term 
sales bumps, and more accountabili- 
ty in sales results. 



Bon Jovl Live y^d Online. Bon Jovi recently performed a live Webcast concert 
tor fans from its home studio in New Jersey. The concert marked the end of "The 
Making Of Bon Jovi 2000 — A Web Sessions Exclusive," a six-vtreek Internet-only 
look at the recording of the band's seventh album. "Crush." Fifty concert win- 
ners were able to see the band live in the studio. "Crush' will be released in 
early June. Shown after the performance, from left, are Jeff Fenster, senior VP of 
A&R at Island/Def Jam Music Group; John Esposito. executive VP/QM for Island/ 
Def Jam Music Group; Lyor Cohen, co-president of Island/Def Jam Music 
Group; David Mums. Bon Jovi's manager; Jon Bon Jovi; John Reid. co-presi- 
dent of Island/Def Jam Music Group; Bon Jovi's Richie Sambora; Jim Caparro, 
chaim^n of Island/Def Jam Music Group; and Ken Lane, senior VP of promotion 
for Island/Def Jam Music Group. 



MUSICLAND SELECTS DDM PROVIDER & TECHNOLOGY 

(Cottlimied fntm page 8) 



to integrate with the shopping bas- 
ket of the retailer, integrating phys- 
ical fulfillment with electronic ful- 
fillment," says "Vincent Pluvinage, 
CEO of Preview Systems. "That 
piece of code allows them to sell 
licensing rights for digital goods, and 
yet at the same time, it communi- 
cates via a network protocol that is 
secure to the server that is operated 
by Supertracks. So while the content 
is at Supertracks, the entire pur- 
chase transaction takes place in the 
shopping basket of the merchant." 

That abiUty to maintain control 
was a key selling point of the system, 
according to Gil Wachsman, vice 
chairman of Musicland Stores Corp. 

"With this system, the [download 
purchase] process will be seamless 
for the customer," Wachsman says. 
"It will be able to be done in the same 
market basket as they buy a physi- 
cal CD or a VHS or a T-shirt from us 



To Our Reailers 



The Hot 100 Spotlight will 
return next week. 



from our site, and it will be done in a 
way that we don't have to be con- 
cerned that a customer who has 
come to us will then have to go out to 
another site to get the download, 
where their name could be passed on 
to that site. Consumer privacy is 
going to be a big concern in E-com- 
merce, and this addresses that." 

The Musicland announcement 
comes on the heels of the naming of 
Supertracks and Preview Systems 
as the preferred services provider 
and recommended technology 
provider, respectively, for EMI 
Recorded Music's DDM; EMI holds 
small stakes in both. EMI plans to 
begin rolling out a steady stream of 
downloadable singles this spring 
(Billboard, Feb. 26). 

The Musicland pact with Super- 
tracks is "closely related" to that 
deal, says Wachsman, who adds that 
he looks forward to adding the m^or 
label's content to current download 
offerings on Musicland sites from 
companies including Musicmaker. 
com. Amplified, Liquid Audio, and 
CustomCiisc. 

"We believe that Supertracks has 
very good technology but also has a 
business model that is in the best 



interest of retailers and labels and 
consumers," Wachsman adds. 

"Supertracks also has got all of the 
digital-rights-management capabili- 
ties, in concert with Pre\'iew; but they 
are also geared to be efficient opera- 
tors," he sajB. "We think ov«r the long 
term, that's going to be very impor- 
tant because our view is that down- 
loaded music should not necessarily 
[cost] less than physical CDs, but it 
certainly shouldn't be more, and an 
efficient process is going to be real 
important in making that happen." 

Supertracks and Preview are only 
two of a growing number of compa- 
nies competing to offer similar serv- 
ices to laljels and retailers, including 
others that offer the option of "sin- 
gle basket" purchases of digital and 
physical goods. While EMI has 
aligned on a nonexclusive basis with 
Supertracks, other m^ors are work- 
ing with a number of other compa- 
nies and on their own initiatives. 

"At the moment 'www' stands for 
'wild wild west,' " concedes Wachs- 
man of the array of options expect- 
ed for delivering digital music. "And 
I think it may be a while before we 
con.solidate down into one or two dif- 
ferent approaches to all of this." 




newsline... 



A SETTLEMENT agreement among Ronald Isley; Isley's bankruptcy 
trustee, Howard Ehrenberg; EMI Music Publishing; and the Pullman 
Group was approved Feb. 23 at a bankruptey hearing in Los Angeles. 
The agreement includes Pullman's purchase of I.sley's portion of the Lsley 
Brothers' catalog for $4.8 million. The Pullman Group, EMI Music, and 
Michael Bolton had previously filed separate bids. Rudolph lsley and sev- 
eral other Isley-related entities are also parties to the agreement Pull- 
man, originator of asset-backed bonds, plans to securitize Isley's a.ssets. 



ISRAEU SINGER Ofra Haza died Feb. 23 in Tel Aviv. She was 
41. Haza had been hospitalized and on a respirator for a 
week, apparently due to pneumonia. Haza was one of 
Israel's hiest-loved artists, known for her modern inter- 
pretation of the Yemenite music of her roots. Her 1992 
set, "Kirya" (EastWest), topped Billboard's Top World 
Music Albums chart and was nominated for a Grammy 
Award. sasha levy 



BMG ENTERTAINMENT president/CEO Strauss Zelnick says that relaxed 
gun control policies, the breakup of families, and kids with "too many 
things and too little low" contribute to violence in America more than 
cultural influences. The keynote speaker at the National Academy of 
Recording Arts and Sciences' second annual Entertainment Law Initia- 
tive luncheon on Feb. 22, Zelnick said U.S. culture permeates every cor- 
ner of the world, but other countries haw far lower crime rates among 
j-oung people. "All around the world people watoh the same television pro- 
grams as we do here," he said. "If culture doesn't make a difference, then 
what does?" Zelnick called upon the music industry to regulate itself. 
"We can affect what is cool," he said, "and we have to recognize the role 
we play." He suggested meeting with teachers, community leaders, art- 
ists, and anyone "outside of Wa.shington" to discuss ways to give parents 
better tools, including a rating system, to monitor their children. Zelnick 
said, though, that labels shouldn't ban artists from writing about such 
hard subjects as incest and cop killings. "We don't need to make excuses 
when you're making art, and authenticity is important," he .said. 

EOfEN FITZPATRICK 

TICKETS.COM, an online consumer ticketing agency for live events, is 
launching a service this month in Las Vegas that will allow concertgoers 
to pick up at automated teller machines (ATM) tickets that had been 
ordered online. The service, which will be available at select bank ATMs 
throughout the city, is a venture with ATM Tix. Customers will be able to 
pick up tickets any time of the day or week. "If the service is well-receiwd 
by consumers, we'll look at rolling it out in other markets," says Helen 
Malani, spokeswoman for Costa Mesa, Calif.-based Tickets.com. 

Tickets.com recently announced that it was developing a service that 
would allow customers to print out their tickets as they order them onUne 
(BSWho&rABuUetin, Feb. 18). Malani says that service, a venture with 
Encryptix, may be available by the end of thus year. don Jeffrey 

THE $140 MILLION box office sleeper hit "Stuart Little" will be released 
on video and DVD April 18 from (Columbia TriStar Home Video. The sup- 
pUer will release both pan-and-scan and widescreen DVD versions. Both 
DVDs will be loaded with enhanced features, including an interactive sto- 
rybook read by Michael J. Fox, who voices Stuart in the film. 

EILEEN FITZPATRICK 



SANITY 



AUSTRALIA'S FESTIVAL Music Group has inked an exclusive download deal 
with Sanity.com, the online arm of market-leading music chain Sanity. 
The move has provoked a sharp response from rival merchant HMV The 
agreement will make Festiral's Aus- 
tralian releases available as paid 
downloads at sanity.com.au and 
through kiosks in some of the chain's 
250-plus stores. The deal will be exclusive to Sanity for three years. The 
releases will also be downloadable through Festival's upcoming Wham- 
mol site. John Hazell, managing director of HMV Australia, .says the chain 
"will not support any label that brokers restrictive deals." Festival has 
been told that HMV will not stock artists provided exclusively to Sanity 
either in its 30 brick-and-mortar outlets or at hmv.com.au. Festival's cur- 
rent roster includes Kjiie Minogue, Jimmy Barnes, Deadstar, and 28 
Days; catalog includes Paul Kelly, the Go-Betweens, and SpUt Enz. San- 
ity.com, launched last October, has catalog content alliances with EMI 
Music Australia (which has a 10% equity stake in the firm) and Liquid 

Audio. CHRISTIE ELIEZER 

SEAN "PUFFY" COMBS was indicted Feb. 23 on charges of bribing a wit- 
ness. According to the Manhattan district attorney's office. Combs offered 
money and jewelry to his driver, asking him to claim ownership of a gun 
that police reco\'ered from the rap mogul's car following a Dec. 27, 1999, 
shooting at a New York nightclub. Combs has already pleaded not guilty 
to charges of criminal possession of a weapon in the second and third 
degree. The Bad Boy Entertainment founder is due back in New York 
Supreme Court on Tuesday (29). Carolyn horwitz 



BIOeOARD MARCH 4, 2000 



www.biliboard.com 



127,erial 



THE 



Billboard HOT 100 



IKE MOST POPUUR SINGLES t TDACKS COMPIIED FMM * WTKMUL SAMPtI 
OF BROUMST D«T« SYSTEMS RADIO PUYUSTS MD RETAIL STORE. MASS 
MERCHANT AND INTERNET SALES REPORTS COLLECTED. COMPILED. AND 
FROVIDEDBTSOUHOSCAH. 



'oundScan* 



MARCH 4, 2000 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


8>- 

s 6 


TITLE 

PRODUCER ISONGWRITER) 


ARTIST 

IMPRINT & NUMBERT>R0M0TI0N LABEL 


PEAK 
POSIIlOh 










^ No. 1 /Greatest Gainer/Sales 




Q) 


3 


18 


31 


AMAZED* totikatNo.1 LONESTAR 
0 HUEF M GfifEN * MAVO.C UNDSE*? ICJ (D! IVI BNA 65957 ' 


1 


2 


1 


2 


20 


1 KNEW 1 LOVED YOU • 

W AFANASlEfF [1 i.J^CS D «NES ID HAVES.O KINESI 


SAVAGE GARDEN 
(C)IDirv) COLUMBIA 79236 - 


1 


CD 


5 


21 


18 


BREATHE -k 

h ^i_Ll'.'jh; ' HILL H LV.IA^ i E£ML£>i 


FAITH HILL 

■C: IDi IVI WARNER BROS. ;-j^ihvill[i :c^t6i,Y.^N i 


3 


A 


2 


1 


13 


THANK GOD 1 FOUND YOU • MARIAH CAREY FEATURING JOE i 98 DEGREES 
, -'■ T LDA'IS ;m CAREY -''i-^i; 1: T.IEWIS) (CI!D) mm ^MtUMfilA 79338' 


1 


CD 


6 


8 


4 


MARIA MARIA * SANTANA FEATURING THE PRODUCT G&B 

W ■ . .V JEAN.J DUPL£SS'S,C,SANTANA,K.PERAi:0,R REKDWi iCI :Dii 1! :<i ARISTA 13773 • 


5 


® 


II 


U 


17 


THArSTHEWAYITIS 

M MARTIN. K LUNDih IM.MARTIN K.LUNDIN A CARlSSON) 


CELINE DION 
550 MUSIC ALBUM CUTi5»W3RK t 


6 










— Greatest Gainer/Airplay m 




CD 


13 


14 


6 


BYE BYE BYE 

K LL'.: '. . i>L..:-: lundin.j sCHuLitA carlssos 


■N SYNC 
JIVE ALBUM Cu' t 


7 


> 


8 


6 


14 


ALL THE SMALL THINGS ★ 

J.FlhN iV HL-'-_i T LiLl.j'v.t 


BLINK'IBZ 

iCi ID) MCA U5606 T 


6 


CD 


12 


10 


10 


SHOW ME THE MEANING OF BEING LONELY BACKSTREET BOYS 

w.i.-.h' ■. h .,■,.! 1/ '.M.R- ■. M LP CflOW; JIVE ALflUH CUT t 


9 


10 


7 


4 


20 


GET IT ON TONITE * 


MONTELL JORDAN 

■ ,1': - : ■iWO.iKiaoiUit 


4 


11 


10 


7 


15 


HOT BOYZ A MISSY -MISDEMEANOR- ELLIOn FEATURING NAS, EVE & Q-TIP 

TIMBALAND ":i- ' I 1 1.'. J : y I .cuCiiTl ,xi THE GOLD WIND [Asr.vE'.l .:j:i:-! rr. t 


5 


12 


4 


3 


15 


WHAT A GIRL WANTS * 

GR«M£ i -1 '■{', , 


CHRISTINA AGUILERA 

: : ,. RCA65960' 


1 


13 


9 


5 


32 


SMOOTH A 

t.'St=L.rr'iSMJft,RTHOMASl 


SANTANA FEATURING ROB THOMAS 

:,i ,? A5,-sTi T 


1 


M 


14 


52 


5 


FROM THE BOTTOM OF MY BROKEN HEART * BRITNEY SPEARS 
E F AH '£ (E.F.VVH '£ 1 IC. i ji ,v 1 J(vt 42653 I 


14 


15 


15 


9 


20 


BRING IT ALL TO ME 


BLAGUE 

LiAl.<3tssL"i.NS'Ul!Si IRaiils^UJi~i,:: W't 


5 


QD 


17 


19 


7 


IT FEELS SO GOOD * 

, . .■.'QLl.LBUROtCKI 


SONIQUE 

iCjiDliTjFARMCLUaREPUBUC : /.'.i -iAi - 


16 


OD 


18 


16 


11 


SAY MY NAME DESTINY'S CHILD 

fl.EIMNi ■.. JEfilWSlll.LWrilELS,e.KNOWLiSL.LCKErT,K.BCSS'iAND,LKCBEfiSC«i OXLWe* A.BLM CU^ " 


13 


11 


16 


12 


28 


BACK AT ONE * 

e.MCKNIGHT ■■, M' - ■. 


BRIAN MCKNIGHT 

a;, ;v M0TC7WN , I - ' 


2 


19 


20 


15 


15 


TAKE A PICTURE * 

£ i> - ■- ruEO.G LENAflDO (R PATRICK) 


FILTER 

icio: ,rnvi n- REPRISE L6S89T 


12 


20 


21 


17 


26 


1 NEED TO KNOW • 

CRODNtv '■ ■.• ■ 


MARC ANTHONY 

:CI ICiiT: !V' ^ I COLUMBIA 79750 ' 


3 


21 


19 


13 


13 


BLUE (DA BA DEE) * 

Pi/," '. ■ ..■ • ■.L,l>^BL>ITI) 


EIFFEL 65 

iTi IV) REPUBLIC ;|,, ,,),r i,'.i,;i-.,-.i ' 


e 




22 


23 


7 


NEVER LET YOU GO 

S .'L .- -. _ .TRSASALAZAR THIRD EVE BLINC 


THIRD EYE BLIND 

iS-JENkins) elektra albjm cut E£G ' 


22 


(IT) 


26 


26 


6 


THONG SONG • SISQO 

i,l. "EV.^ T *fL.Er,8RDeiSS0N.RR0SA.DCHHD) T' DRiGC^■DEE : 1 - L : : .-i- : 


23 


24 


23 


20 


19 


THEN THE MORNING COMES 

E.VAlE'I'INE caw pi 


SMASH MOUTH 
(V) INTERSCOfE A^UM CUT t 


11 










Hot Shot Debut 




QS) 


NEW^ 


1 


THERE YOU GO * 

SHEKSPERE V':i- " l K BRKiGS K 3URHUS51 


PINK 

CI iOUL'ACE 7i45e.,A9STA t 


25 


2t 


24 


24 


13 


HE CAN'T LOVE U • 

? '.' ■ ' '.iLY BMCCXI 


JAGGED EDGE 

iCi.DiiTiMSODff :A;4t,ccLLi.;giA T 


IS 




28 


28 


10 


1 WANNA KNOW 

. ■■■ skinner, MftiiiiAMSi 


JOE 

JIVE SOUNDTRACK CLT t 


27 


28 


25 


25 


7 


UNTITLED IHOW DOES IT FEEL) 

DANGELO : i'.^--- :,AADiai 


D'ANGELO 

Ct-££3A SOUtiD ALBUM CJT,VIRGIN T 


25 




35 


43 


3 


AMERICAN PIE 

r,'Ar,n'.'.A w,0RBiT D v,:leam 


MADONNA 

MAVERICK soundtrack: J- V.ARIiER BROS ' 


29 


(35) 


30 


36 


7 


FORGOT ABOUT ORE 

r-",' " , ■■ ■, ■■ l|,',-,-,.FORD,M MATHERS; 


DR. DRE FEATURING EMINEM 

AnERUATM ALBUM T NTRS- .^pF i 


30 




33 


40 


7 


EVERYTHING YOU WANT 

M ENDLRT 11 ,.,,„iS„^ M 5,,AM.LLLJ 


VERTICAL HORIZON 


31 


32 


29 


29 


8 


FALLS APART 

U-,AH'.L SJGAH RAV.D.KAHNE; 


SUGAR RAY 

mVAALBLU CU' ATlAMIL ) 


29 


OD 


40 


44 


g 


1 LIKE IT * 

D.AUST1N D r G WHITEJ 


SAMMIE 

(0 iD) ITI FREE'AOfiLD 5a776CAPirOL 1 


33 


34 


27 


22 


27 


MY LOVE IS YOUR LOVE A 

WJEAN , DUPLESSIS 1 VV iEAN.J DUPLESSrtl 


WHITNEY HOUSTON 

ICKCiIT: :XiARIS'AlJ73[it 


4 


(M) 


38 


41 


6 


1 DON'T WANNA 

[:, -, i- -,s . Ai,,STiNDSCAMZ,KniCKS,J,PHA) 


AALIYAH 
PRIOAITY soundtrack CUT 


35 


X 


31 


32 


15 


MY BEST FRIEND 

H . ■■ , , T,MCGRAW lA MAYO,B,LUTHER) 


TIM MCGRAW 
CURB ALBUM CUT 


29 


37 


32 


30 


22 


MEET VIRGINIA TRAIN 

If , ,I^R.^0TC^-^IS5PUO^AHAN.lSTAf^OBOSU^^DeRWDD2l AWARE ALBUM CCL-MHIM 


20 


u 


34 


38 


11 


ONE NIGHT STAND * 

■- - sconi 


J-SHIN FEATURING LATOCHA SCOTT 


34 


3t 


36 


37 


8 


BACK AT ONE 

CC^AMSERLAIN ^M.^MGHTl 


MARK WILLS 

:Vi MERCURY INASHVILLEI ALBUM CUT t 


36 


40 


37 


31 


15 


COWBOY TAKE ME AWAY 

B CKANCET - WORLEy W SE1DEl,M HUMMOM 


DIXIE CHICKS 

TTONUMENT ALBUM CUT t 


27 


4j 


43 


39 


12 


SMILE 

DHUFF , LINDSETK IDlLtS!- 


LONESTAR 

,, BNA ALBUM CUT t 


39 


42 


39 


34 


9 


LOVE IS BLIND 

S.', :,■ " ■■ F DEAM 


EVE FEATURING FAITH EVANS 
flVFFRYOERSAlBUM ; • I'. IR- >"i'l t 


34 


OD 


45 


53 


g 


HOW DO YOU LIKE ME NOWTI 

1 T KEITI- - , ; ,- ^'iNOM 


TOBY KEITH 

DREAMVVCfiKSlNASH.UF ALBUM CUT) 


43 


® 


44 


45 


6 


THE BEST DAY 

Tr:= ,'■ ,, ' '".i,,AMaLRLA,N,D OL^CNi 


GEORGE STRAIT 

;V MCA'tA. , . ALfiJW 


44 


4S 


41 


27 


24 


U KNOW WHAT'S UP • 

F ,^-'iVi,H:'W:AKWIl'C«I 


DON ELL JONES 
CAi*js,i' uc«£x2E : : .n'.jr-Jo^j.j.^F.;:!;..!.;"' t 


7 


d) 


47 


63 


3 


ONLY GOO KNOWS WHY 

KID", ' '"■.i— II r,' iHAELR JOHN TRAVIS) 


KID ROCK 
TOP MGLAVA ALBUM CJT ATLANT : 1 


46 


GD 


51 


68 


3 


1 TRY 

i ;S,,"''lR M gray J RUZJMNA,J,LIM.D WILDEfil 


MACY GRAY 

EPIC ALBUM CUT t 


47 


GD 


48 


61 


6 


LESSONS LEARNED TRACY LAWRENCE 

r , . 1 ■-, -I-,--, n -I'l; IT LAWRENCE, PNELSON,L BOONE) ATIAHTIC INASH'.'IllLi ALBUM CUT t 


48 


QD 


49 


69 


3 


ANOTHER DUMB BLONDE * 


HOKU 

C; IDi GE-'FEN J972i&)\-£RSCCP£ t 


49 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


TITLE 

PRODLJCER (SONGWRITER! 


ARTIST 

IMPRINT & NUMBER/PROMOTION LABEL 


PEAR 
POSITION 


H 


42 


35 


21 


LEARN TO FLY 

,,;rrri [ -,- FtGMTERS .FQO P'SMT£fi'Si 


FOO FIGHTERS 

fiJiWEiL AiflUM CL-'RC* ' 


19 


(S) 


52 


55 


4 


DEAR LIE 

BAaVFACE BABYFA-E T WATKINS) 


TLC 

LAfACE ALBUM A- /ta 


51 


dD 


65 


72 


4 


OTHERSIDE 

R.RUBIN lA MEDIS FLEA J FfluSCtANT£,C,SMIIHi 


RED HOT CHILI PEPPERS 

WARNER BROS ALBUM C4JT ' 


52 


(S) 


58 


65 


5 


LOVE'S THE ONLY HOUSE 

• ■ ■■ ' T COLGLAS.B CASON) 


MARTINA MCBRIDE 

W RCA INASHVILLE) ALBUM CUT ■ 


53 


® 


77 


_ 


2 


YOU SANG TO ME 

c RC-jr.l V ■ , , ■,, 1, -.1 . 


MARC AM'iliNY 
IV) COLUMBiA ALBUM CUT 


54 


OD 


66 


71 


6 


BECAUSE YOU LOVE ME 

1 . .-ERRILLKOSTAS) 


JO DEE MESSINA 

CURB ALBUM CUT F 


55 


56 


57 


54 


20 


GOT YOUR MONEY * OL' DIRTY BASTARD FEATURING KELIS 

THE r.)R-UN.:S , iAF.(5.C HUGORJONES) ' 


33 


QD 


67 


70 


5 


THIS WOMAN NEEDS 

O.HUFF j;£,J^-. b BAK£R,C HARRINGTON! 


SHEDAISY 
LYRIC STREET AlBLAI CUT I 


57 


® 


72 





2 


ANYTHING 

SS'.iFL F'SKAM SCARIER 5 ANDERSC^J ) WRIGMT.i BAflT) 


JAY-Z 

ROC A FELLA 3EF JAM ALBUM CUT' :ilMG I 


58 


S9 


56 


48 


18 


HANGINAROUND 

I - ,, 1 , ) A F E;.JRITZ,0 VK:kR£Y.B MI2£.D,BRVS0N 


COUNTING CROWS 

OnDCCALflUMCJT.lNTEiraCOPf ! 


28 


SO 


59 


60 


11 


THE GREAT BEYOND * 

1 " 1 , M MILLS,M ST Rtl 


R.E.M. 

IC, 1.-1 ViiF. WARNER BROS ]6fl88F 


57 


61 


61 


51 


14 


RHYTHM DIVINE * 

M. .BARRY,!.' TAYLOm 


ENRIQUE IGLESIAS 

IT! INTERSCOPE 49777S* ' 


32 


CM) 


73 


87 


3 


BEEN THERE CLINT BLACK WITH STEVE WARINER 

C6LA:k , .VARIMER! i.: RCA liA,;-, , i j i. ■ t 


62 


63 


69 


67 


11 


NO MORE RAIN (IN THIS CLOUD) 

A.STONE , '. .'.iUiAMSGCIUI^BERS.jWCATHERlYl 


ANGIE STONE 

■FALBU^CUT' 


56 


64 


63 


57 


16 


GOT TO GET IT * 

S). -WEST '.^RtW^AWEST.F/COLLINSJTRAVISI 


SISQO FEATURING MAKE IT HOT 

FT,CRASSF.,':itF SOUL ' '„ : .. ' F' ■ ! 


40 


65 


55 


47 


9 


G'D UP * SNOOP OOGG PRESENTS THA EASTSIDA2 

, IS, T DA/IS,KSP-LLMAN,0 MEANS, K S'lLiAMi iCj i D, Ti CC-X hWSE 204 ) ~VT ' 


47 


(M) 


79 


79 


3 


FEELIN' SO GOOD JENNIFER LOPEZ FEATURING BIG PUN 4 FAT JOE 

S,C0MBS:,:". '^■.:4-; LLi:CiC4.C.R0ONFr,J.L0PE;CRlCi.JCARl»&£NAi WPI'. AJiU!4 . .■- 


6« 


67 


68 


62 


20 


HE DIDN'T HAVE TO BE 

FROGERSi).. 


BRAD PAISLEY 

IV: ARISTA IfFf , ,,f ;,f, ... : I 


30 


SB 


60 


50 


19 


VlfHAT DO YOU SAY 

D MALLOY R MCENTiRE |!.l DLUANE* N THRASHER) 


REBA 

rV) MCA HASHVtlE ALBUM CUT t 


31 


69 


64 


58 


18 


24/7 • 

ARAVIA R.AY ' ■ V 


KEVON EDMONDS 

IC ■-, ' ■ RCA6592A • 


10 


70 


46 


33 


16 


SHAKE YOUR BON BON * 

■.;^IEGAD CHILD! 


RICKY MARTIN 

. ■ . C2 • . F 


22 


QD 


75 


77 


3 


1 NEED A HOT GIRL HOT BOYS 
UFRESH- . - LLIA'.IST.GfltYDCARTER.TVIRGILC DORSET! CASH MONEY ALBUM -, i 


71 


QD 


81 


86 


3 


DO WHAT YOU GOTTA DO 

A REYNOLDS FL , *,". 


GARTH BROOKS 

[APITOL T^ASHylLlE AfSJULlT 


72 


QD 


93 




2 


THATS WHAT I'M LOOKING FOR * 

JDUPRI jABRAT j.FRi 


DA BRAT 

|TlSOSODEF7Fti3a-CULJMBiA 1 


73 


QD 


88 




2 


PARTY UP (UP IN HERE) * 

SWI2Z BEATZ (E SIMMONS.K DEAN) 


DMX 

(D RUFF RYDCRSKF JAM 562605 MDJMG 


74 


QD 


NEW^ 


1 


CARLENE 

D S,-..i'.'. 1 1 .,V.:,AH C BIACK.R M aOURKEl 


PHIL VASSAR 

AFFISTA NA;,r,, , ALBUM CUT ■ 


75 


QD 


78 


81 


4 


NO LEAF CLOVER 

R F,- ., -i,-t: -ri'. :• KAMENU HETFIELO,L ULPICH: 


METALLICA 
ELEKTRA ALBUM ' : 1 S ' 


76 


QD 


82 


85 


9 


THE BEST MAN 1 CAN BE 

. . AF," T LEV. S,J WRIGHT IJ HARRIS Il.T LEWISJ WRIGHT) 


GINUWINE, R.L, TYRESE. CASE 
COLUMBIA. .•• 


77 


QD 


NEW^ 


1 


WHOAI * 

BUCKWILD (A BEST! 


BLACK ROB 


78 


79 


62 


59 


4 


BEST FRIBID * ?UfF MOT F[*I MARIO WIMNS S HE2EW»H W»IK£R i m lOVt FEUOWSHIP CSUSAK CHOIS 

','WINANS s ._!,'BS '.A'., .. :r.3S . . _'a ' 


59 


d) 


89 


98 


4 


LEFT, RIGHT. LEFT * 


DRAMA 

IX)Fiii.-2L£F7l,SM.] . ^f.:a:,..-a:^a:.- . 


80 


Cm) 


NEW^ 


1 


U DONT LOVE ME « KUMBIA KINGS FEATURING A.B. QUINTANILLA 

A=. ,-, III , , ■, ■. 'c, 'CiEMimTm-F-.i) T 


81 


dD 


87 




2 


BABY DON'T CRY (KEEP YA HEAD UP II) 2PAC + OUTLAWZ 

T:--.'.- --f. /-;:"..F,aRLIN£Dt.NODi£l AMMUOATR BOW ALBUM CU'lhTEDSMPI ' 


82 


dD 


83 


83 


3 


1 LEARNED FROM THE BEST 

DFOSTER ,-,,„ ■, 


WHITNEY HOUSTON 


83 


64 


85 


74 


18 


IF YOU LOVE ME ♦ 


MINT CONDITION 

lOlDl 'Xi £.FF,TRA64DiFEEG ' 


30 


69 


71 


64 


13 


NONE OF UR FRIENDS BUSINESS 

TIMBALANDlE.."-- . T I/GSLEY! 


GINUWINE 

550 WUSIC ALBUM CUT5£.:-fV0PK f 


46 


(S) 


NEW^ 


1 


IT WAS 

T J V.-. B :ANN0!.,N WLSON I G iJURR.M WH GHT 


CHELY WRIGHT 

■ MCA NASHVILLE ALBUM CUT ' 


86 


dD 


NEW>^ 


1 


DADDY WONT SO-L THE FARM 

. SCAIFE IS FOX.R^NOA) 


MONTGOMERY GENTRY 

CC^JMBlAlNA.F;,, A -: ) 


87 


n 


86 


76 


6 


PUT YOUR HAND IN MINE 

BJ,WALKER,JR IS EWING.J W,BWBEn) 


TRACY BYRD 

:VlRCAiNA>. F.F ALBUMCUT 


76 


69 


90 


91 


19 


CANDY* 

. .1 LHAi-L L THE WASAfiEESil vE.D RICH.D.KATZ.T BATTAGUA! 


MANOY MOORE 

fO ID) IVI 550 MUSIC ,F^F4F.SS.) >S--JR^ t 


41 


90 


76 


73 


8 


WHATS MY NAME * 

'.■■'j'.F 1 LORENZO.EHINSON) 


DMX 

mRUFFRVCERS'CEF JAM ■ ■ f ■ :' . . 


67 


91 


91 


93 


14 


RE-ARRANGED LIMP BI2KIT 

T:- l " : .'.£ILAND'FDjRST,SRlVERS,WflOHLAN0.J0rT0l FUPALBUF/ 


88 




95 




2 


STAY OR LET IT GO * BRIAN MCKNIGHT 

- ■, ,F' R.ER)',,NSiR..£R":iNS.F.FEBK)l(SB.H.MASON.Jfi.,LDAJW£LSJ.MCKf*IGHT| ) AKTFfAN 


92 


93 


96 


88 


16 


ANGELS 

1, ■ "AMSERF s POWER iR W LL'AMS.G CHAMBERS) 


ROBBIE V'. LL AMS 
I V , CAPITOl ALBUM CUT t 


53 


94 


80 


82 


16 


GIRL ON TV • 

R y 'OUNG D BRAIN |R CRONIN,B 'OUNG,C BRAN 


LFO 

ICI Dl ARISTA :73S£ t 


10 


CM) 


NEW^ 


1 


STTLL IN MY HEART * 


TRACIE SPENCER 


95 


96 


92 


84 


8 


DO IT AGAIN (PUT YA HANDS UP) * JAY-Z FEATURING BEANIE SIGEL & AMIL 

RDCKW.LDEfi ; -AFIzH D.SIII.SJN J GRANVF )i:ijHL,A ,a .\H|FAH.-.A:ii lT)RCCAfaLAD£f JAI . l,-..'Js1 


65 


97 


98 


100 


5 


U UNDERSTAND 

M FRESH IF T..,:i),iAs T GFFF-; 


JUVENILE 

CASH MONEY Al 3UI/ ; ,II JN VI ASA. t 


83 


98 


97 


97 


19 


GUERRILLA RADIO * RAGE AGAINST THE MACHINE 

BCBRiE'F ■ f,f,;,rd,TMORELL0,B)MLK.Z DCmROACHA) [i i EPIC 79270 1 


69 


99 


99 


99 


4 


FREAKIN' IT * WILL SMITH 

fF^DEilCNE '.■F'CLSCO.aEaft'ARDSNROXE'ft.ASmT.FSaWSES.jC X-lLFF^gESNE'T i-' 


99 


® 


NEW^ 


1 


GET UP* 

A lF,FI-iLj,' I lAHRIEUA A LAR'»IEUK,L,UARRIEU)(| 


AMEL LJVRRIEUX 

iGiiD: iTiSMWL,: .. ,, . ' 


100 



O^gs ""^ ^ greatest airplay and or sales gains reconJM tn>S week GrMleU C«lrwr/S«M ^nd Creatui Gatner/AlrpUy are swarded, rupecttvely. lor ine largest Uie& and airplay increutt on tne cnvT. t Videoclip avaiUtxNty. if Indlcaiei lelail single Bvail>t>l« and a removed upon Recording industry AssociJbon Of 
America (RIAA) certilicjticn CRIAA tertificatlco lor r^t snipmoit ol 500.000 units (Gold). ARlAAcertircation for rwl tfiipment of 1 millicn units (Platinum). wilTi addtborui miHnn mdicated try a number Wlownng tl>e symM. * Rstail launch: Irtdicatn first full Mee*i Ifist rclail relea» conlribules to song's point Util. 
Airplay-only sot\gi are rat eligitile (or the Hoi 100 until triey reacti ttw Icf} 75 of Vie Hoi 100 A/rptay cftan. Songs are removed Irom ttw Kot 1 00 and Hot 100 Airplay ctiArts vmuitaneously <( ineY fuve been ontfH Hoi 100 lo( rnore man 20 wrnks and rank belCM bO. (C) CasMtte srn^ available- (D) CO Single avwlible. 
(M) Cassette man-single availablt. fT) Vinyl man vngte available. IV} uinyl single available. IX) CO mBu-ungle available. Catalog number isfor (Di ' indicates IDi unavailacie. m wriich case, cataug number « for IC), 00. (T) at (Ml respectiveiy. based on availabiity c2000, Biiiboard'BPi (jsmmunKatKxts and Sour>dScan. inc 
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imiimuiiia Is 

Seeking U.S. 
Kiosk Rollout 

BY EILEEN FITZPATRICK 

LOS ANGELES— Liquid Audio says 
it expects to roll out its kiosk s>'stem 
in U.S. retail stores by midyear, pit- 
ting it against similar systems from 
Digital On-Demand's RedDot Net- 
work and Musicmaker.com. 

Liquid Audio will be demonstrating 
its unit at the National Assn. of 
Recording Merchandisers Conven- 
tion, Sunday-Thursday (27-2) in San 
Antonio. 

Like its competitors. Liquid Audio 
kiosks burn custom CDs or full al- 
bums in stores from a digital catalog 
that is downloaded to the store on de- 
mand. 

Liquid Audio has been testing its 
kiosk in the Music Co. in Seoul, Korea, 
where it formed a partnership with 
SK Group (Billboard, Oct. 23, 1999). 

In addition, Liquid has signed a 
deal to provide kiosks to London- 
based Arcadia Group, which operates 
TopShop/TopMan clothing stores in 
the U.K. Kiosks marketed under the 
name "Chemistry" will be installed in 
the chain's Oxford Circus flagship 
store in London (BiWboarABuUetin, 
Jan. 25). 

'The approach 
we're taking is that 
this is the retailer's 
kiosk' 

- RICIURO FLEISCHMAM - 

Liquid Audio senior director of 
product management Richard 
Fleischman says that one of the main 
selling points of the Liquid Audio 
kiosks is that they can be customized 
according to individual retailers' 
needs. 

For example. Liquid Audio can load 
specific music for seasonal promo- 
tions, live performances, local content, 
and other music requested by the 
retailer. 

"Unique content drives consumer 
interest," says Fleischman. 

The kiosk itself can .sport the re- 
tailer's company logo or other specif- 
ic identifiers. 

Liquid Audio boasts a catalog of 
60,000 digitized music tracks from 
EMI, BMG Entertainment, Warner 
Bros., Hollywood Records, RCA 
Records, Epic Records, Atlantic 
Records, and others. 

"The approach we're taking is that 
this is the retailer's kiosk," says Fleis- 
chman. 

While the kiosk market is still 
dewloping. Digital On-Demand has 
already tested its system at a handful 
of Musicland, IVu^t, Virgin, and Old 
Navy clothing stores. The company 
added three Wherehouse Entertain- 
ment locations in January. It expects 
to be in 500-700 stores by the end of 
this year. 

A scheduled test by Musicmaker 
has been delayed due to technical 
problems (Billboard, Jan. 22). 

"The kiosk market is not locked in; 
it's still virgin territory," says Fleis- 
chman. "We see this as a great busi- 
ness opportunity." 
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RICKY MARTIN A C2t0lUMeiA6989i™Glll.98Ea'17.98) RICKY MARTIN 


1 


106 


111 


114 


36 
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TOBY KEITH DPIAUTOIWS lIlAStivllLEI (MiraiNTEROTE 110 9816 9!i HOW DO YOU LIKE ME NOW?! 


123 


129 


117 


107 


13 


?i^»."2°««™l , 98! BEASTIE BOYS ANTHOLOGY: THE SOUNDS OF XIENCE 


19 


(3D 


140 


136 


6 


KITTIE NG 751CO2i'ARrEMlS(1398C0)n SPIT 


130 


131 


105 


71 


1 


SOUNDTRACK warner sunset, A7lamic 63272*^ag (lasai? 98! ANY GIVEN SUNDAY 


28 


132 


113 


99 


49 


GINUWINE A sso MUSIC 69;g8>tPic ju ^ Eai7 9«i 100% GINUWINE 


5 


133 


121 


106 


16 


JIM JOHNSTON A wnoi n uupccti iwf* ccncDnTK^w, uulcc twc kji icir* wni i n./ic a 
"OCH 8SC8 (10 9S'' 7 98' "rUnLL/ VrntO 1 LlniLi r tULnnI lUli; WVirr I nt mUOIL VULUMC 4 




134 


122 


124 


20 


LIVE A RADIOACTIVE ill9*6.'MQ6 111 56'17 98) THE DISTANCE TO HERE 


4 


13i 


128 


126 


(7 


CHER A' WAflSERSROS, 47121 {10.9ai7,9fl) BELIEVE 


4 


138 


116 


110 


IS 


SOUNDTRACK A' ATLANTIC 83261/AG|10.9&^17.9S) POKEMON: THE FIRST MOVIE 


e 


137 


120 


116 


26 


SOUNDTRACK A COt.UMBiA 69923>'CRG ([ 1 9B EQ'17 98 < RUNAWAY BRIDE 


4 


138 


132 


121 


30 




74 


139 


139 


135 


74 




15 


140 


137 


142 


34 




27 


141 


104 




2 


3 DOORS DOWN REPUBLIC 15392Q'UNIVERSAl [8.98112.98)0 THE BETTER LIFE 


104 


142 


134 


123 


13 


DAVE MATTHEWS BAND A' BAMAMGS67B9aiiCAl2).9ecO) LISTENER SUPPORTED 


15 


m 


RE-EHIRT 


S 


BETH HART 103lav»83;92agi109B;169B)B SCREAMIN' for MY SUPPER 


143 


144 


124 


69 


3 


TRACY LAWRENCE Atlantic (Nashville: 83264'AG ',10 9a'16 98;^ LESSONS LEARNED 


G9 


14S 


130 


122 


13 


i'IR,J?r«Si')'*„?«i.,t<i«, EARLY DAYS: THE BEST OF LED ZEPPELIN VOLUME ONE 

A 1 LAIN ML. UlitMHj l)U.)mb,9tl) 


71 


146 


14« 


125 


19 


IDEAL NO0NTII4E 476B2;VIRGIN no 9&'16 9B!H IDEAL 


97 


147 


133 


132 


16 


SANTANA •LEaACT,'COLU)*IBIA65»LCRG 00,98 Etvie 93) THE BEST OF SANTANA 


106 


148 


145 


130 


13 


BECK • DGCGEFfEN49048VINTEHSC0PE(ll,9a'17,9«l MIDNITE VULTURES 


34 


149 


142 


138 


19 


^.M«^;^s?^^)5R >^ ,n mi 9SI CWPTON CHBONICLES - THE BEST OF ERIC CLAPTON 


20 


liO 


156 


149 


IS 


KEVON EDMONDS RCA 67704 no 9&16 981 24/7 


77 


(m 


170 


192 


13 


KsfwS^ 96 Eai6 98) ^ESDE UN PRINCIPIO - FROM THE BEGINNING 


151 


152 


138 


120 


11 


METHODS OF MAYHEM • UCA ]12020- (11 9ai7 981 METHODS OF MAYHEM 


71 


153 


129 


133 


22 


BARBRA STREISAND A C0luMBiA69«)l,iCRG(119aEai7,98) A LOVE LIKE OURS 


6 


154 


155 


153 


19 


SYSTEM OF A DOWN • AMER)CANCOLUIilBlA 68924,CRG llO 98 EC1T6 96i BB SYSTEM OF A DOWN 


125 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

IMPRINT & NUMBtU'DISTRIBUTING LABEL (SUGGESTED LIST PRICE 08 EQUIVALENT FOR CASSmi^CD) 


PEAK 
POSITION 


155 


146 


129 


34 


MISSY "MISDEMEANOR" ELLIOTT A THEGOLDHiNDit«TWSlM!32'iEEG{!i 9ft'l7 98) DA REAL WORLD 


10 


156 


151 


141 


26 


51 Ai IL-A • WARNER BROS 47271 (10.9ai6.98)H WloLUNoIlN UtAin IKir 


107 


m 


165 




49 


LITA RCA 67775 no.9a'i69B)H A PLACE IN THE SUN 


31 


158 


147 


140 


45 


LIL' TROY A SHORT STC.iSPuBLiC 1 532Tawr.'ERML I'.l 9817 9810 SITTIN' FAT DOWN SOUTH 


20 


159 


149 


145 


71 


PHIL COLLINS A fAC£VALUWTLANTIC83139.'AG[i0.9a'17 9Bl ...HITS 


18 


160 


153 


152 


39 


SOUNDTRACK • island S46ig&iDJUG (12 9&'l8.9a) NOTTING HILL 


19 


161 


157 


148 


23 


OL' DIRTY BASTARD • aEKTRA624H'/EEGin.9a'17 981 N'"A PLEASE 


10 




NEW^ 


1 


YOUNGSTOWN HOLLrwooo 162192 (I0.9a'l6 98) fl LET'S ROLL 


162 


163 


150 


119 


17 


M^70*a JSi?9^ WOW-2000: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 


29 


164 


154 


139 


36 


£01998) *^SHIP; TODAY'S 30 MOST POWERFUL WORSHIP SONGS 


70 


165 


162 


189 


21 


SOUNDTRACK unweRSAl 153269110.98/17981 AMERICAN PIE 


50 


166 


152 


143 


13 


REBA MCENTIRE • MCA NASHViUE 170119(11 9&17.981 SO GOOD TOGETHER 


28 


167 


159 


147 


12 


GUNS N' ROSES • GEFFEN 4906i4',')NTERSCOP£ ( 19 9a?4 98) LIVE ERA '87 — *93 


45 


(M) 


NEW^ 


1 


BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS oqqq igru/s 

SfRING HOUSE 42253 iU.§a'16,98) uuuu ni^T*o 


168 


169 


160 


180 


20 


CLINT BLACK flCA INASHVILLE) 6782iRLG ilO 9ft' 16.981 D'LECTRIFIED 


75 


170 


166 


157 


13 


ALANIS MORISSETTE # maverick 47589'WARNER bros Oi 9S<'I7 96i MTV UNPLUGGED 


63 


m 


NEW^ 


1 


STEPS JIVE 41688 (10,9a'16 98: ■ STEP ONE 


171 


172 


169 


164 


47 


SOUNDTRACKA maverick 4739Q'WAHNER BROS (Il.9a'17 981 THE MATRIX 


7 


173 


178 


158 


18 


SOUNDTRACK HOUYWOOO 162216 117 98 CDt 10 THINGS 1 HATE ABOUT YOU 


52 


® 


184 


183 


6 


TRIN-I-TEE 5:7 B-Hite 49035MNTerscOPE (11 9a'l7.98i ■ SPIRITUAL LOVE 


174 


175 


175 


161 


78 


LAURYN HILL A Tt-jckJicmii/^ATi/^Kj/^ciAiiDviuLJui 
RUFFHOUSEt0LU><"A6TO5-.CRG(ll 98tai7 9ei THE MISEDUCATION OF LAURYN HILL 


1 


176 


176 


160 


59 


2PAC A' AMARU)t>EATH BOW J90301*ylNTCHSCOK (19.9^?4.99) GREATEST HITS 


3 


177 


136 


170 


3 


VARIOUS ARTISTS UMivTRSAL 54l?25 |109GI]7.98) PURE LOVE 


136 


178 


167 


159 


90 


DMX A' RUFF HYDCRS'DEF JAM S562?7MDjltlG (1 1.9&17 98) IT'S DARK AND HELL IS HOT 


1 


179 


158 


137 


3 


MORPHINE DRCANtwORKS^FfTKODISC d5005&1NTERSCOPC (10.9&16. 96) THE NIGHT 


137 




136 


193 


6 


YOUNGBLOODZ lafacc 26O5'vARlSTAll0.9a'l6.9e) AGAINST DA GRAIN 


92 


l.40Ay 


188 


176 


34 


ERIC BENET • WAfwER BROS. 47072 1)0.9&16.96) A DAY IN THE LIFE 


25 


182 


161 


144 


26 


PUFF DADDYA BAD BOY 73033V*«ISTAni9»l 7.98) FOREVER 


2 


183 


164 


151 


14 


KURUPT ANTRA 200] VARTEMIS 110,9^)6 98) THA STREETZ IZ A MUTHA 


31 


184 


181 


172 


79 


KORN A* WM0HTAL6900l*,tPlcill 9BEaT7 981 FOLLOW THE LEADER 


1 


(SD 


NEW^ 


1 


SOUNDTRACK GEFFEN4g059&1NTERSC0PEn2 9&T8 98) SNOW DAY 


185 


186 


183 


167 


62 


FATBOY SLIM A saint t4247'i'AST)iALWERKS !lo 9616 98) B YOU'VE COME A LONG WAY. BABY 


34 


187 


179 


179 


95 


FAITH HILL A' WARFiER 6J^S IN))SHVILL£)46790'WRN(]09&T698) FAITH 


7 


(SD 


NEW^ 


I 


THE SUICIDE MACHINES Hollywood ie2lB9U09&)l6 9e)B SUICIDE MACHINES 


188 


(HD 


198 




33 


KENNY G A arista 19085 111.9»17.99) CLASSICS IN THE KEY OF G 


17 


190 


163 


156 


IS 


GARY ALLAN UCA n«5hvill£ 170101 (11.9K17.9SI SMOKE RINGS IN THE DARK 


84 


m 


NEW^ 


1 


JEFFREY OSBORNE PRIVATE MUSIC S2t7CVW)NDHAM HIU 00.98^16.98) THAT'S FOR SURE 


191 


192 


189 


185 


66 


THE OFFSPRING A' C0l.umb«6966i*)CRG (l l 98 Eai7 98) AMERICANA 


2 


31) 


199 


198 


20 


McI'mSl^69?u'9a) ''"^ MILLENNIUM COLLECTION: THE BEST OF LVNYRD SKYNYRD 


147 


194 


173 


166 


13 


MICHAEL W. SMITH reunion iomijive no 9ai6 98) THIS IS YOUR TIME 


21 


31D 


NEW^ 


1 


ENRIQUE IGLESIAS fonovisa 0518 no 9816.98) THE BEST HITS 


195 


196 


190 


166 


11 


5HERYL CROW <;hfryi rRn)v and frifnid^. i iuf frhili rPNTRai park 

«U<90S!*'1NTSBSC»'EI1!9»18 98) »ntKTL LKUW ANU l-KltNUb. LlVt hKUM ULN 1 KAL F-Am 


107 


197 


182 


154 


15 


+ • NPO I4624-;arisiaiii 981798) RAVE UN2 THE JOY FANTASTIC 


18 


198 


177 




18 


MELISSA ETHERIDGE* ISLAND 5465IB-))0JH0in 9»I7.9ei BREAKDOWN 


12 


(HD 


RE-ENTRt 


36 


VARIOUS ARTISTS • rhino 75699 (M.9»16 98) MILLENNIUM HIP-HOP PARTY 


(3 


200 


171 1 173 


33 


STEVEN CURTIS CHAPMAN • SPARROW 51695 111 9»16.9e) (SPEECHLESSI 


31 



TOPJUHnA-ZdBTQIBYAimSTS) 



2Pac + OuU»wi 39 
2P« 176 
3DoonDown 141 
98 0«8r««t lOS 
Ctirlslina Aguiltra 5 
GaryAlUrt 190 
MaicAnmony 28. 151 
fiona Apple 126 

BACkjtrwr Boys 10,98 
SuslleBoys 129 
Beck 148 
Lou Begi 29 
CncBeoet 161 
cum Black 169 
Blaque 63 
Mary J ei«e 50 
ei«ilc-182 36 
AniyeaBocclii 74,% 
eusrt 99 

MaruhCany 44 

Sleiwn Curte Chapman 200 
Tracy Chapman 33 
Cher 135 
KennyChemey 119 
Ourlottc ChuRh 89,108 



EricOaptwi U9 
PhilWi»n 159 
Countifie Cn>ws 92 
Ctcd 17 
SherytCnw 196 
The Curs 16 
D Angjtlo 6 
Oesliny^ Child 14 
Celine Dion 3 
Dixie Clicks 13,61 
DMX 8. 1 78 
Drama 55 
Dr. Dre 2 

Kcvon Edmonds I SO 
Eirtel65 4 

Missy -Misdemwioi* Ellwtt 155 

Emmem 60 

Enigma 66 

Melissa Elh«ridse 196 

EVE 43 

Trfler 90 

FooFijfUers 102 

Funkmsstet Flei & B<s Kap 124 



Bill & GIpna Gailher And Their 
Homecoming Friends 16S 
Ghostface Killah 18 
Ginuwine 1 32 
GQOsfn«k 56 
Good»Mob. 123 
GooGooDoils 139 
MscyGray 11 
Guns N ROMS 167 
Guy 58 
SelhHan 143 
Faith Hilt 19.187 
LautynHiH 175 
DawHollisler 116 
Hoi Boys SI 
Whitney Houston 87 
Ideal 146 

Enrique Iglesiss 64. 195 
Incubus 121 
AlanJartson IW 
JasgedEdge 25 
J*y-Z 23 
Jim Johnston 133 
Donell Jones 127 
Montell Jordan 



103 



Juvvniie 42,49 
Toby Keith 128 
Kid Rock 7 
Kittw 130 
Kom 37. 184 
OunsKnII 114 
Lenny Kravitz 115 
Kurupt 183 

Amel LarnauN 79 

Tracy LsMrence 144 

LedZepo^in 145 

LFO 84 

LilTroy 158 

Lir Wayne 80 

LimpBirkil 27 

Lit 157 

Live 134 

Lor>esta( 32 

Jennifer Lopez 69 

The Lax 35 

Lynyrd Skynyrd 193 

BobMsr^ 86 

Ricky Martin 51 

Dave Matthews Sand 142 

Martina McBride 112 



RetaUcEntire 166 
TimMcGraw 41 
Brian Mc Knight 30 
Sarah McLachlan 106 
Jo Oee Messina 1 U 
Metallica 45 
Mettxxj Man/Redman 85 
Methods Of Maytiem 152 
Moby 71 
Marxty Moore 38 
Alanis Monisette 170 
Morphine 179 
NAS 126 

The Notorious 61 G 65 
•NSync 76 
TheOAspring 192 
or Dirty Bastard 161 
Jeffrey Osborne 191 

P.O.D. 110 
PmwmanSOOO 97 
+ 197 

PuffOwMy 182 

O-Tip 83 

Rage Acatnst The Machine 73 



Red Hot Chili Peppers 31 
LeAnn Rimes 113 
Kenny Rogers 122 
Sttnlana 1, 147 
Savage Garden 24 
SheOaisy 70 
Jessica Simpson 57 
Sisqo 9 

Faiboy Slim 186 
Slipknot 77 
Smash Mouth 53 
MKhaei W. Smith 194 
Will Smith 62 

Snoop Oogg & Tha Eastsidaz 2 1 
Sonique 120 
SOUNDTRACK 

10 Things I Hate About rou 173 

Amencan Pw 165 

Any Given Sunday 131 

The Beach 78 

The Best Man 100 

Magnolia 72 

The Matrix 172 

Neitl Friday 34 

Notting Hill 160 



Pofcemoni The First Movie 136 

Runaway Bride 1 37 

Screwn 3 The Albun 40 

Snow Day 185 

The Sopranos 68 

Tarzan 46 

The Wood 95 
BntneySpeais 20 
Staind 138 
Static-X 156 
Steps 171 
Sting 82 
AngM Stone 54 
Barbra Streiund 153 
Stroke 9 91 
Sugar Ray 109 
The Suicide Mactwnes 168 
SyMem 01 A Down 154 

ThMd Eye Blind 52 
TLC 88 
Train 118 
Trek Daddy 26 
Trin-i-lee5i7 174 
Tm» Turner 48 
Shanla Twain 22 



VARIOUS ARTISTS 

Grammy Nominees 2000 15 
Millennium Hip-Hop Party 199 
Monster Baiieds 140 
Now 3 12 
Pure Love 177 

The Source Presents Hip- Hop Htls 

— Volumes 107 

Three 6 Matia Presents Hypnoti» 

CampPojse 75 

Totally Hits 47 

WoW Gospel 2000 — Tr» Year^ 
30 Top Gospel ArtaU And Songs 
94 

WoW Worship: Toda/s 30 Most 
Powerful Worship Songs 164 
WoW 2000: The Veart 30 Top 
Christian Artists And Sonp 183 
VerlKJl Horiion 67 

The Who 101 
Mark Wills 59 
Wynonna 93 

Young eiAMl 117 
VoungMxxb 180 
VoungUown 162 
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If you want to reach the world 
of music and video, you need the 
International Buyers Guide. 




Over 15.000 current and updated 
listings worldwide - complete with 
key contacts, phone & fax numbers. 

addresses, e-mall addresses and 
website listings. 

• Record labels Music distribution companies 

• Wholesalers & Distributors Video companies 

' Music publishers CD, CD-ROM & Video 
disc manufacturers Equipment manufacturers 
Accessory companies PR companies 
• International listings Associations and 
professional organizations ' Performing and 
mechanical rights organizations 
• Music libraries = Entertainment attorneys 

• Importers/Exporters ' Replicators ' Duplicators 

And much more! 

To order send payment (or $145 plus $6 S&H ($14 for international 
orders) with ttiis ad to: Bllllsoanl DIractories, P.O. Box 2016. 
l-akewood. NJ 08701 . Please add appropriate sales tax in NY, 
NJ, PA, CA, TN, MA, IL, OH, VA & DC. Orders payable in U.S. 
funds only. All sales are final 

FOR FASTEST SERVICE CALL (800) 344-7119 

International (732) 363-41 S6. 
Or fax your order to (732) 363-0338. 

SPECIAL ofiir: 



Buy the IBG print directory losettier 
with our new IBG online service and receive 25% oft. 



For more information on this special combo deal 
call 800-449-1402 or visit 
www.biilb€>ard.conVclirectorie8 for a fr ee online demo. 

BDBQ3160 



WIZ CHAIN 

(Continued from page 10) 

New Jersey stores will get them 
when the company rolls out its 
high-speed Internet service in 
that state. 

For example, during the holiday 
selling season, its Connecticut stores 
and Long Island, N.Y., outlets sold a 
high-speed modem that customers 
could install themselves, allowing 
Cable\ision to save about $100 per 
unit in installation axpenses, accord- 
ing to music e.xecutives who haw been 
briefed by Wiz management. 

Later this .vear, those sen'ice cen- 
ters will be instrumental in rolling out 
a set-top bo.\ that will allow the com- 
pany to offer other senices and prod- 
ucts to its customers, Rabbitt says. 

"Hopefully, our customers are 
beginning to undei^itand that the Wiz 
is the point to come and get connect- 
ed tt) Cablevision's products and .ser\'- 
ices," Rabbitt says. 



'Our customers are 

beginning to 
understand that the 
Wiz is the point to 
come and get 
connected to 
Cablevision's 
products and 



services 

■ smtHABam- 



In addition to installing Cablevision 
service centers in its stores, the chain 
is refurbishing stores where it makes 
sense, Rabbitt says, noting that five 
were done last year, including the 
flagship store on Fifth Awnue in New 
York. 

While Rabbitt admits he doesn't 
have a retail background, he says 
the Wiz's senior management does 
has a strong background, citing 
Tasso Koken, executive VP at the 
chain, and Carl Landeck, executive 
VP of finance. Koken has a long his- 
tory with the Wiz and is well- 
regarded by music industry execu- 
tives, while Landeck is newer to the 
chain. 

Prior to Rabbitt, the Wiz manage- 
ment was headed by Bill Marginson, 
but after a year with the chain, he left 
in December to pursue other oppor- 
tunities. 

For the quarter ending Dec. 31, 
Cablevision Systems Inc. had a net 
loss of $216.1 million, or $1.27 a share, 
on revenue of $1.16 billion, compared 
with a deficit of $184.7 million, or 
$1.22 per share, on revenue of $977.4 
million for the fourth quarter in 1998. 

However, the company generated 
$227.5 million in adjusted EBITDA in 
the quarter, which was up 13% from 
$200.8 million in the same time frame 
last year. 

For the year, the company lost 
$800.6 million, or $5.12 a share, on 
sales of $3.94 billion, vs. a loss of 
$448.5 million, or $3.16 share, on sales 
of $3.3 billion in 1998. 

Adjusted EBITDA for 1999 was 
$719.7 million, down slightly from the 
$722.8 million in adjusted EBITDA 
generated in 1998. 




by Geoff May field 

Grammy GROWLS: EHc Clapton, Toni Braxton, and Bonnie Raitt 

are three artists who rode Grammy exposure to the top of The Billboard 
200 during the '90s. But what if one of the awards show's biggest stars 
already rules the chart? 

That's the case this year, as Santana, which won multiple trtiphies and 
played the show, already ruled the big chart when the CBS telecast began 
on Feb. 23. In fact, Carlos Santana and crew already had momentum 
going for them when they hit the Staples Center stage, as this issue's 
chart finds "Supernatural" notching its eighth week at No. 1 , even 
padding its lead with a 2,000-unit gain (219,000 copies). It's the third 
straight week the album has posted an increase, and its fifth gain in 
.seven weeks. 

With Kid Rock (No. 7, 113,000 units). Sisqo (No. 9, 103,000 uniLs), and 
Backstreet Boys (No. 10, 93,.')00 units) being the only other Grammy per- 
formers in the top 10, and no surefire chart-topijer on the release slate of 
albums that hit stores on Feb. 22, it is fairly safe to predict that Santana 
will top the chart again next is.sue, but with an even larger margin than 
the 22M gap that stands between the band and runner-up Dr. Dre (No. 2, 
180.000 units). 

Crystal ball: other acts that will likely milk increases from their 
Grammy performances are TLC, Diana Krall, Faith Hill, and Kicky 
Martin! TLC (101-88, up 8%) and Krall (126-114, up 11%) are already on 
a roll. The former benefits from gron'th of its newest radio track, which 
racks up an increase of 2 million listeners for a total audience of 29 mil- 
lion (50-48 on Hot 100 Airplay), as well as retail-directed ad campaigns 
tied to the vocal trio's Grammy nominations. Krall, meanwhile, has had 
more up weeks than down »^eks since her jazz-nominated album also got 
a Grammy nod in the o\'erall albiun of the year category. 

Hill seems primed for a jump, as she is riding a hit single. Her title 
track, "Breathe," bullets 5-3 on The Billboard Hot 100. With an audience 
tally of almost 71 million, up 9% over the pre\ious issue, the song bullets 
13-11 on Hot 100 Airplay. TTie album is No. 19 this issue, down 12% from 
the previous issue, but an awards show gig often helps consumers con- 
nect a singer with a hit they've been hearing on the radio. 

Martin's performance at last year's Grammys was hands down the high 
point of the telecast. A return to the awards fest might be just the spark 
that reawakens his seven-times-platinum album, which is at No. 51 this 
issue, down 8% from prior-issue sales. 

Between the Bullets will be on hiatus next issue, as I attend the Nation- 
al Assn. of Recording .Merchandisers Convention in San Antonio. The 
analysis of the Grammys' impact on sales that this column typically con- 
ducts will appear in the March 18 issue. 

Grammy postscript: Although she didn't play the awards show, 
and even without a win in the best new artist category, Macy Gray has 
certainly gotten mileage out of her nomination. Her rookie album has 
been on warp drive since January, when Grammy nods were announced. 
Now a stop on the daytime show of Grammy hostess Rosie O'Donnell 
pushes Gray just shy of the top 10 (18-11), as she snares this iB.sue's Great- 
est Gainer cup on The Billboard 200 (up 22,000 units, a 31% gain over the 
prior issue). 

It is hard to think of an artist who has managed to squeeze more juice 
from a new artist nomination than Gray has. Another new artist candidate, 
Susan Tedeschi, bows this issue on Top Pop Catalog Albums (No. 46), 
because "Just Won't Bum" has reached its second birthday — ^which means 
the National Academy of Recording Arts and Sciences needs again to 
rewrite its definition of "new artists." The rules of eligibility now read, 
"for a new artist who releases, during the eligibility year, the first record- 
ing which establishes the public identity of that artist." 

The category has already had its twists and turns. In 1986 Whitney 
Houston was not considered because, prior to the release of 1985's "Whit- 
ney Houston" album, she had appeared on a Teddy Pendergrass single 
in 1984. But in '87 Jody Watley, who had been a lead vocalist in Shalamar, 
which first charted in 1977, won the best new artist Grammy. 

Tedeschi's album spent 92 weeks on Top Blues Albums, 60 weeks on 
Heatseekers, and four weeks on The Billboard 200. 

My kind of TOWN: If you ever lived in northern Ohio, you might 
wonder why a group would call itself Youngstown, when such sexy options 
as Niles, Warren, Mentor, and, of course, Akron, abound. What I can 
explain is that the act's 49% sales gain and its Billboard 200 debut, at No. 
162, are the consequence of a Disney Channel special, appropriate since 
its label is also a Walt Disney holding. Backstreet Boys, 'N Sync, Cleopa- 
tra, Vanessa-Mae, B'Witched, and Five are others who have gotten a 
boost from Disney Channel specials. 

In its 21st week on Heatseekers, Youngstown jumps 15-8. The latest 
by labelmates the Suicide Machines bows at No. 11 on that same chart, 
giving Hollywood two rungs near the top of the Heatseekers ladder. 
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iSirius, XM Join To 
Set Standard For 
Satellite Toner 

BY CHUCK TAYLOR 

NEW YORK— The two satellite 
radio comixinies \7iTiig to establish 
new aiid com[)eting senicas by the 
end of Uie \var liaw taken tlie (ie\<el- 
oping indnstiy a nmjor step foi-wajxi 
by ixiitneriiig to develop a unified 
receiwr standai'd for tlie medium. 

Sirius Kadio and XM Radio 
agiwd to jointly fund dewlopment 
of a radio tuner design that would 
lead to a single stiuidaitl for satellite 
i-adios. 

The iKiet Ls ex|)ecle<l to aceeler- 
ate the gi'' wth of sjrtcllite i-adio by 
dissolving ixilcntial consumer con- 
fusion, as was the case in the *80s 
with both a VHS and a Bct;i stan- 
daniforVCfis. 

As pai-t of the agix'ement, each 
company will contribute its "intel- 
lectual property" to the initiative, 
and they have iigi-eed to i-esolvie any 
pending |)atent infringement. 

In a joint statement from David 
Margolese. Sirius chairman/CEO, 
and Hugh Panero, XM presidents' 
CEO, the comp<mie.s' leaders .said, 
"This will allow for induced sub- 
scriber acquisition costs, more 
satellite radios in the marketplace, 
and a simplified choice for con- 
sumei's." 

Wth the new radios, coasumers 
will select one of the Im companies' 
broadcasts. Up to 100 channels will 
be available from XM and Sirius, 
respectiwly Suhscrilx-r fees are .set 
for both companies at .$!).9."i a 
month. 




Exclusive Album Reviews 

The The 

■NokedSeH' 

(Nothing) 

Tied -H Tickled Trio 

•EA1 EA2- 
(Drag City) 

Mark Elf 

"Over The Airwaves' 
(Jen Bay) 



free Digital Dewileaiis 

News Updates 
Twice Daily 

Hot Product Previews 
Every Monday 



A new Blllboord Challenge begins 

every Thursday. 
This week's champ is L. Stein Irom 
Sheboygan, Wise. 



News contact: Jonathan Cohen 
jacohencfCbiliboa rd.com 



HIP-HOP TOUR 

(Continued fnrm patje W) 

dent company, Sharis Produc- 
tions, is acting as tour producer 
for Ruff Ryders interests, creat- 
ed the set design and oversees 
production on the road. Ron Byrd, 
another Hard Knock Life veter- 
an, fills a similar role for Cash 
Money. 

The Ruff Ryders/Cash Money 
tour required a lot of money to 
put together with "rock star" 
level production. "This is the 
most expensive hip-hop tour 
ever," says Sharis of the Ruff 
Ryders/Cash Money tour. "Be- 
tween the two groups, I'd say 
production is worth $1 million- 
plus." 

Tour production moves on 
seven trucks, with acts traveling 
on 13 buses. Included are a 48- 
track recording production bus 
for each label in order to make 
downtime profitable. "A lot of 
these acts have albums coming, 
so the producers will be able to 
make beats and keep production 
going on the road," says Sharis. 

The original 32 dates scheduled 
have been expanded to 41, wrap- 
ping April 17 at the San Diego 
Sports Arena. It is a grueling 
schedule, with up to five shows 
per week. Advance sales have 
been very positive in a genre that 
in the past has been known more 
for heavy walkups than for strong 
sales out of the box. 

"We just blew out 8,000 tickets 



'There is a much 
broader audience 
now for this music, 
suburban as well as 
the inner city. There 
are no boundaries 
anymore' 

-HASSAMSHAmS- 



in Boston [April 2-3] and 6,000 In 
Baltimore [April 1]," says 
Cheatham. "Nassau Coliseum 
[Feb. 25 in Uniondale, N.Y.] is 
sold out, and we just added a sec- 
ond show." 

The trek is being billed inter- 
nally as a "brother-to-brother" 
tour: Ruff Ryders was founded by 
brothers Joaquin "Waah" Dean 
and Darrin "Dee" Dean and their 
sister Chivon Dean; Cash Money 
co-CEOs are brothers Ronald 
"Slim" Williams and Bryan 
"Baby" Williams. 

MTV will bring tour informa- 
tion to the masses with coverage 
throughout, and the labels are 
geared up to capitalize on the 
attention the outing receives. A 
street team from both labels will 
orchestrate an in-store ad cam- 



AOL/Time Warner Endorsed 

But Merrill Lynch Says Merger Holds Unknowns 



BY BRIAN GARRITY 

NEW YORK— Wall Street ended 
its silence on the proposed 
AOL/Time Warner merger Feb. 
23 when analysts at investment 
bank Merrill Lynch became 
among the first to officially 
endorse the combined entity, 
while acknowledging challenges 
to integrating the two compa- 
nies. 

In a report written by Internet 
analyst Henry Blodget and media 

analyst Jessica 

Reif Cohen, Mer- 
rill said the compa- 
ny is "well posi- 
tioned to benefit 
from the ongoing 
impact of the 
Internet on the 
global media and 
communications 
industries and the 
development of 
consumer interac- 
tive services — two major, global 
mega-trends." 

Shares in AOL, which had fall- 
en more than 30% in value since 
the deal was announced Jan. 10 — 
in part due to a lack of research, 
critics charge — rebounded 14% 
on the news. Meanwhile, Time 
Warner shares, which on Feb. 22 
closed at $73.56 (its lowest level 
since the deal was announced), 
jumped more than 9%. AOL 
shares ended the day up more 
than $7 at .$56; Time Warner 
stock was also up more than $7 
to $81 a share. 



'If any 
mega-merger of 
this size can 
work, this one 
can' 

- MERRILL LYNCH - 



Merrill attributes the ongoing 
woes in both stocks to investor 
confusion: Internet investors fear 
Time Warner will drag down 
AOL's stock, while media 
investors consider AOL's stock 
overvalued. 

The investment bank, which 
had downgraded Time Warner 
stock to an "accumulate" last 
November in part due to weak- 
nesses in the operations of Warn- 
er Music Group, upgraded Time 

Warner to a "buy" 

rating w ith a 12- 
to 18-manth target 
of $135. It also 
maintained its 
"buy" on AOL, 
calling it "under- 
valued" and set- 
ting a 12- to 18- 
month price target 
of $90. 

On a combined 
basis, Merrill said 
that it expects the company to 
trade as a hybrid media and tech- 
nology stock with a multiple that 
reflects the characteristics of 
both. 

That said, Blodget and Reif 
Cohen warned that unknowns 
about the company still exist, 
including the reporting structure 
of senior management and the 
effectiveness of the new board 
with 50-50 representation from 
the two companies. 

But they added, "If any mega- 
merger of this size can work, this 
one can." 



paign, and video production dur- 
ing each show will promote the 
acts' current or upcoming prod- 
uct. 

"There is a kick-butt retail 
campaign," says Sharis. "We're 
trying to get set up to sell CDs in 
the venues. We're also recording 
everything live for a live album 
that could be released by the end 
of the tour, and they're shooting a 
documentary that will be sold as 
a video." 

The crossover status of the hip- 
hop music and lifestyle helped 
spur the success of Hard Knock 
Life and should propel the Ruff 
Ryders/Cash Money tour, says 
Sharis. "We're talking about a 
package of dynamic artists w ith 
a lot of crossover value," he says. 
"There is a much broader audi- 
ence now for this music, subur- 
ban as well as the inner city. 
There are no boundaries any- 
more." 

Sharis added that rap acts have 
become much better at perform- 
ing live. "These artists are 
putting on a show," he says. "It's 
not just turntables and DJs; they 
want to entertain and have fun. 
Before, [rap artists] would just 
grab a mike and rap." 

SFX promoter Rick Franks, 
who is working the show in the 
Detroit market (Feb. 26 at the 
Palace of Auburn Hills, Mich.), 
sa.vs he expects to be sold out in 
advance. "And at $45.50 a ticket, 
we'll have a huge gross," says 
Franks. "I knew this was a big 
show — I just didn't know it was 
going to be this big." 

Franks also says the hip-hop 
demo is much wider than it used 
to be. "Now it's white, black, 
boys, girls," says Franks. "And 
the timing of this tour is pretty 
hot — several of these acts are all 
over the radio right now." 

The hip-hop landscape is chang- 
ing on the live front, many agree. 
"What happened in the past with 
rap touring is a lot of the build- 
ings were afraid to take a 
chance," says Cheatham. "But Al 
Haymon has had relationships 
with these buildings for years." 

Other factors have held rap 
back on the road over the years. 
"There used to be a problem w ith 
East Coast/West Coast, and 
there was a bad perception about 
rap concerts," says Cheatham. 
"The groups today understand 
that this is a business and you 
have to approach it like a busi- 
ness." 

Some observers say lack of 
professionalism among promoters 
of rap shows may also have 
pla,ved a part. Casey says the acts 



that sell well at retail have always 
been able to sell tickets. "The 
stuff that's really selling well [at 
retail], once it's packaged prop- 
erly and put on the road, does sell 
tickets real well," he says. "The 
problem has been hit-and-miss 
promoters that don't know how to 
sell it." 

Haymon brings market savvy 
and professionalism to the 
tour, Casey says. Adds ICM's 
Cheatham, "What Al Haymon 
brings is consistency. There is 
consistency in production and in 
going to the venue and seeing the 
same personnel every night." 

Haymon was unavailable for 
comment at press time. 

All involved in the Ruff Ryd- 
ers/Cash Money tour dow nplay 
security risks, despite a recent 
melee at the Oakland, Calif., date 
where Cash Money acts were to 
perform. "Al Haymon knows to 
secure a venue, the backstage, 
and the parking lot," says Casey. 
"At these shows it's best to have 
a walk-through metal detector, 
hold the show until everybody's 
in the building, and then make 
sure the people arc entertained." 

Essentially, security at a rap 
concert is similar to that seen at a 
hard rock show. "There are no 
security concerns on this tour," 
says Cheatham. "Parents can tell 
their kids it's OK to go. And we're 
playing venues that appeal to a 
crossover audience. Hip-hop has 
crossed over; it's not just urban 
anymore." 
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AN UI'IJATR ON BHMO EVENTS & 1 1 APPENINCJS 



Iglesias Q&A To Open 
Latin Music Conference 




Enrique Iglesias will open this 
jiiar's Billboard Latin Music Con- 
ference & Awards with a question- 
and-answer session, on April 2G at 
the Sheraton Biscayne Bay in 
Miami. At only 24, Igle- 
sias has sold more Span- 
ish language albums 
o%!er the last four yeai-s 
than any other ai-tist in 
the world. His career 
album sales now stand 
at o\Ter 18 million copies. 
To date, Iglesias has 
won a Grammy Awaixl, 
an American Music 
Award, a World Music 
Awards, three Billboard Awards, 
and numerous other accolades. 

With his recent release of the 
Intei'scoiie album "Eniique," Igle- 
sias has prmwl that he can perform 
and WTite in English with the same 
energ}' and emotion that has made 



him an international superstar. 
With hot hits like "Bailamos" and 
"Rhythm Divine." Iglesias has 
achieved Latin crosso\'er success. 
The opening session is part of 
the three-day seminar, 
taking place April 2!>-27. 
An awards show will 
close the conference 
honoring the best and 
brightest stars in the 
Latin music industry. 

The early-biitl regis- 
tration rate of $49,5 is 
available thixiugh March 
1. To register, send 
check payable to Bill- 
boai'd, Attn: Michele Quigley, 
Broadway NY, NY 10036. or send 
information by fax to 212-536-1400. 
or visit us online at www.bill- 
board.com 'events/latin. For more 
information contact Quigley at 212- 
536-5002. 




Several new appointments, 
effectire Maix'h 1, have been made 
to strengthen the editorial team at 
Music & Media, the Music Group's 
London-based business publica- 
tion. 

Adam Howorth is 
joining M&M as mu- 
sic editor. Howorth 
will cover the inter- 
national music busi- 
ness, with particular 
emphasis on the U.K. 
industry'. He is also in charge 
of the Artists & Music page. 
Prior to joining M&M, 
Howorth worked for U.K. 
Teletext company Planet 
Sound and Internet portal 
Music365. 

Juliana Korantcng, who worked 
for publications such as Music & 
Copyright and Advertising Age, 
joins M&M as new media corre- 
spondent. She will take care of the 
regular monthly new media fea- 
tures and cover the new media 




.sector on a weekly ba-sls. 

Also joining the editorial team 
is Siri Stavenes Dove, viho has 
been with M&M's charts depart- 
ment for the past two years. 
Stawnes Dove will be editorial as- 
sistant/staff report- 
er, working with dep- 
uty editor Jon 
Heasman, Adam Ho- 
worth, and Terry 
Heath who has just 
been promoted to 
news editor 

Ray Hewitt joins Music & 
Media's chart department, 
taking a key role in helping 
to develop the full potential 
of the new" charts system, 
and helping to expand M&M's in- 
formation services in the future. 
Hewitt will report to charts editor 
Raul Cairo and his team, which 
now includes another recruit, Bev- 
erly E\'ans, who replaces Stawnes 
Dove. 



Billboard International Latin Music Conference & Awanis 

Sheraton Biscayne Bay • Miami • April 2.5-27 
Billboard & BET On Jazz--Jazz Conference & Awards 
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Lonestar's 'Amazing' Country Coup 



Nashville has been very patient. Patient 
enough to wait 16 years and four months. That's how 
long it's been since a country act topped The Bill- 
hoard Hot 100. The week of Oct. 29. 1983. Kenny 
Rogers and Dolly Parton advanced to No. 1 with 
"Islands In The .Stream." a song written by the Bee 
Gees. And now, after totally missing out on having 
;i No. 1 song on the Hot 100 dur- 
ing the '90s. Nashville can thank 
Lonestar for putting a country 
song back on top of the pop 
chart. In its 31st chart week, 
".Amazed" IBNA) glides 3-1, giv- 
ing the group and the label their 
first No. 1 title on the Hot 100. 

When it comes to pole posi- 
tion, it's been a long drought for 
country artists. Aside from 
Rogers and Parton, the only country artist to have 
u No. 1 song on the Hot 100 during the '80s was 
Eddie Rabbit, who scored with "I Love A Rainy 
Night" in February 1981. When it comes to country 
groups ascending to No. 1, it's really been a dry 
spell. Only once before in the rock era has a country 
group ruled the Hot 100, and that was way back in 
the summer of 19.59. when the Browns had a four- 
week run with "The Three Bells." an adaptation of 
a French song (that same song is back in tlie ?'rench 
charts this issue, courte.sy of a new version by Tina 
Arena). The Browns were a family trio, consisting 
of Jim Ed Brown and his sisters Maxine and Bon- 
nie. 

L(mestar's "Amazed" topped the country chart 
for eight weeks last year, making it the longest-run- 
ning cmmtry No. 1 since David Hou,ston reigned 
for nine weeks with "Almost Persuaded" in 1966. 




by Fred Bmnmii 



"Amazcd's" crossover to pop has been aided by a 
commercial relea.se featuring pop remixes, one by 
Dan Huff and another by Nick Stewart and Brian 
Tankersley. 

The year 2000 could prove an amazing one for 
country artists. Right behind "Amazed," taking a 
5-3 jump, is "Breathe" (Warner Bros.) by Faith 
Hill. Should this .single succeed 
"Amazed" at No. 1, it will l)e only 
the second time in the rock era 
that two consecutive country 
songs have dominated the pop 
chart. The other time this hap- 
pened was in 1981, when Par- 
ton's "9 To 5" was followed by 
Rabbit's "I Love A Rainv 
Night." 



FORTY- FORTY: Madonna's 
version of "American Pie" (Maverick) advances :}.5- 
29 on the Hot 100. It is Madonna's 40th top 40 hit, 
tying her with Marvin Gave in eighth place among 
acts with the most top 40 hits. Oidy one other solo 
female artist has more: .Aretha Franklin had her 
43rd top 40 hit in 1998 with "A Rose Is Still A Rose." 

Elvis Presley is comfortably in first place with 
104. The act in second place is not the Beatles 
(they're third with 51) hut Elton John, with 57. 
He's working on No. .58 with "Someday Out Of The 
Blue" (DreamWorks), from the soundtrack to the 
animated "The Road To El Dorado." While that song 
hasn't i-eaclied the Hot 100 yet. it debuts at No. 24 
on the Adult C(mtemporary chart. If it reaches the 
top 40 of the Hot 100. it will stretch .lohn's record 
of having at least one top 40 hit every year to 31 
years. 
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A classics love affair. 




ONI MJTCHELL 



BOTH SIDE?, NOW 

(2/4-l-'6l()) ! ' 

Classic love songs performed by contemporary musical gijeat Joni Mitchell accompanied by members ^ 

of the London Symphony Orchestra. Featuring the songs: ."Both Sides Now," "Stormy Weather," ; 

e Of You," "You're My TiJ^^iijS'ynd many more. , .^gjjja . ; 



Be sure co catch "An Al 



MiichcH Manayemeni bv St^^hcnsAl.- 
April Hull ar 9 PM est pst on TNT. 




w.jonimitchell.con; 

e2000 Reprise Record 



